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SHE guides his planning 


Intelligently planned consumer re- 
search enables the man at the 
designing board to find out from the 
woman in the home how the prod- 
ucts she buys and uses can be made 
better. It is the partnership of man 
and woman at work in one of its 
most practical aspects. 

This partnership has developed 
better homes, better appliances, 
better textiles, better foodstuffs—as 
the man who makes the product 


has sought the approval of the 


woman who influences its purchase. 


A Better Magazine, Too 


Since 1934 McCall’s has employed 
this same resultful technique in its 
own research. A consumer study is 
conducted every month by personal 
contact with women in their homes. 
These studies enable McCall's edi- 
tors to build a magazine which re- 
flects, to a unique degree, what 
women think and want. This under- 


standing of its audience explains 


why ideas move so effectively from 
McCall’s pages into the minds of its 
readers. 

For the women in more than 
3,500,000 homes McCall's is not only 
a source of entertainment, inspit 
tion and guidance —it is actually a 


magazine they live by. 
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SIGNIFICANT TRENDS 


As seen by an editor of SALES MANAGEMENT for the year ending May 10, 1946 


HOW INCOME IS DIVIDED 


SINCE 1939 EFFECTIVE BUYING INCOME has jumped 
126.67% —to a 1945 high where net (after payment of 
Federal income taxes) was $1,036 per capita and $3,613 
per family. 

The per capita in cities of 10,000 population was $1,293 
in 1945, and $738 in small cities, rural and farm sections. 

Net Effective Buying Income per capita was highest 
in these states: 


Washington . $1451 Rhode Island...... $1310 
Connecticut . .. 1449 Oregon ... ... 1306 
District of Columbia 1420 New Jersey ....... 1261 
Sere 1380 Massachusetts ..... 1184 
California . . 1362 New York..... .. 1174 


In the first three states mentioned above the average 
income was one-third higher than for the Nation as a whole. 

Two cities famed for the number of their millionaire 
residents topped the list of cities with highest net E.B.I. 
per capita: 


1. Grosse Pointe, Mich. 6. Seattle, Wash. 

2. Greenwich, Conn. 7. Spokane, Wash. 

3. Long Beach, Calif. 8. Bangor, Me. 

4. Beverly Hills, Calif. 9. Montclair, N. J. 

5. East Orange, N. J. 10. Santa Barbara, Calif. 


California again had the largest gross income from farm- 
ing, with Texas and Iowa in virtual tie for second place. 
The score, in thousands of dollars. for the ten leading states: 


1. California . . $1,851,507 6. Minnesota .$904,893 
2. Texas 1,454,557 7. Ohio .. 813,234 
3. Iowa 1,441,491 8. Kansas 800,367 
4. Illinois 1,257,318 9. Wisconsin .. 786,789 
5. N. Carolina 979,216 10. Missouri ... 786,110 


WHERE SALES ARE MADE 


AS MIGHT BE EXPECTED, retail sales when reduced 
to a per capita basis show even greater concentration than 
income in the large centers of trade. As against average 
per capita expenditures of $579 for retail sales, our cities 
(those with $4 million or more in 1939) had an average 
last year of $783, and the balance of the country $341. 

These same cities had a retail volume of $54.2 billion, 
or 72.8% as against 67.1% of Effective Buying Income 
and 54.6% of the population. 

In nine states retail sales are greater in the small town 
and rural areas than in the metropolitan centers. They are 
Maine, North Dakota, South Dakota, South Carolina, 
Mississippi, Arkansas, Idaho, New Mexico and Wyoming. 
In five others the balance is around the fifty-fifty mark: 
Vermont, Nebraska, West Virginia, Montana and Nevada. 
_ The 138 Metropolitan County Areas (a new feature 
im this year’s Survey) have 53.98% of the population, 
63.49°% of the retail sales and 65.18% of the Effective 
Buying Income. 
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Ten states accounted for 60.194% of the retail sales 


and 60.914% of the net Effective Buying Income. The 
score, in billions: 


Retail Sales, % E.B.1., % 


Siew York ......... 10.485 11.876 
California .......... 8.755 8.220 
a Sa gaara ag 7.279 7.107 
EE eo ochre hee ¢ 6.307 6.452 
| Roe 5.831 5.986 
ke eos 4.797 4.578 
I es rs ee 4.261 4.304 
New Jersey ......... 3.992 3.856 
is vat eck 3.589 3.633 
| ers ora 2.684 2.830 
| eee 2.214 2.072 


SIGNIFICANT SHORTS 


Best States on a Quality Basis: The lead in Quality 
of Market Index goes to Nevada with 140 (meaning 
40% better than national average), followed by District 
of Columbia, 138; Washington, 135; Connecticut, 134; 
California, 128; Rhode Island, 125; Oregon, 123; New 
Jersey, 119; Delaware, 118; Colorado, 112. 


Concentration in the Leading Counties: The 200 
counties leading in the important categories of SM esti- 
mates account for: 


65.20% of the retail sales 


66.38% “ food sales 

77.06% “ general merchandise sales 
68.39% “ drug sales 

25.11% “ gross farm income 

66.55% “ net effective buying income 


Concentration in the Leading Cities: The 200 
cities leading in the major categories were good in 
1945 for: 


38.79% of the population 


51.98% “retail sales 

49.57% “ “ food sales 

70.79% “ general merchandise sales 
55.94% “ drug sales 

51.04% ‘ net effective buying income 
81.04% “ wholesale sales 


Settle for ‘’% of U.S.A. Potential”: Neither popu- 
lation nor retail sales nor Effective Buying Income can 
always be depended upon as perfect barometers for an 
individual product, since extreme differences exist in the 
ranking of cities for specific commodities. A city may be 
high in food, low in general merchandise, et cetera. A 
great many SM subscribers find that the “% of U.S.A. 
Potential” is the best yardstick, it is a balanced figure, made 
up of 5 parts Effective Buying Income, 3 parts retail sales 
and 2 parts population. Sales managers want to get their 
merchandise in placess where people do their buying, the 
advertising department wants to reach them where they 
live. Since the potential figure embraces the three im- 
portant elements of people, income and sales, it can be 
used for both sales and advertising planning . 

PHILIP SALISBURY 
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FARM JOURNAL makes 2/4 million fruitful calls every month for national 
advertisers. This is a half million more calls than are made by any other 
rural magazine. It’s most important because this dominating lead is in 
counties where farm cash income is 81.4% of the national total. Actually 
—Farm JOURNAL has more than 80% of its circulation in these high- 


income counties... fruitful calls, you may be sure. 


ari Journal LARGEST RURAL MAGAZINE 


GRAHAM PATTERSON, Publisher PHILADELPHIA § 
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SURVEY OF BUYING POWER 


New and Exclusive Estimates of Population, Total Retail Sales, Sales 
by Three Major Store Groups, Effective Buying Income, Gross and 
Net, Gross Farm Income, Wholesale Sales, Sales-Advertising 
Controls for the Nation, Sections, States, Counties and Cities. 


a new feature which the 
editors hope will be deserv- 
edly popular. ° 

It is “Net Effective Buying Income.” 
This means it is an income figure 
after the payment of individual Fed- 
eral income taxes. 

Heretofore the Effective Buying In- 
come figure has been gross payments 
to individuals, before taxes. While the 
editors knew that such a figure was not 
completely realistic, they were power- 
less to make any reasonably accurate 
adjustment because Treasury Depart- 
ment records of income tax collections 
were not released until 12 months or 
more following the end of any fiscal 
or calendar year. 

The adoption of withholding taxes 
speeded the collection and dissemina- 
tion of tax data, and now it is possible 
to further refine Effective Buying In- 
come so that it is more clearly a record 
of spending power. 

It is not perfect even now. Treas- 
ury Department records provide the 
clue on how much was paid in taxes on 
a state-wide basis, but the Government 
figures are not broken down by coun- 
ties or cities. Consequently SALES 
MANAGEMENT’s Research Department 
was forced to assume that whatever 
the state’s percentage of taxes to in- 
come might be, that figure would be 
applicable on a state-wide basis, al- 
though certain modifications were 
made between the very large urban 
centers, and agricultural districts where 
facts show that the tax bite is not so 
extreme 

So that readers may continue com- 
Patative records which they have set 
up from our figures over a period of 
years, we are continuing the Gross 
Effective Buying Income estimates, but 
commencing with this year the net 
figure will be used to develop per- 
centages, ratios and the per capita and 
per family figures. 


HIS—the 17th annual Survey 
of Buying Power—contains 
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This is Sales Management’s 17th annual study of income and ex- 


penditures for the Nation’s civil divisions. Here—and here only— 
can you find for all civil divisions down to 10,000 population the 
answers to all of these questions: 


Where people live 

How much people have to spend 
How much they do spend 
Where they spend it 


Practically all of the data presented herewith are exclusive ma- 
terial developed by Sales Management’s Research Department. 


The most important new feature in this 17th edition is the addi- 
tion of Net Effective Buying Income. The gross figure is continued 
for comparative purposes with other years. Another added feature 
is the grouping of “Metropolitan County Areas” starting on page 120. | 


In addition to the normal use of these original and exclusive esti- 
mates in the world of marketing and advertising, the Survey of 
Buying Power in recent years has been accepted and widely used 
as evidence in the Nation’s highest courts, in arguments before 
special Government bodies, and for the setting of state and county 


quotas for War Bond sales. 


In 1945 the Nation paid in income 
payments to individuals a total in ex- 
cess of 160 billions of dollars, a gain 
of about 3% over the 1944 figure. 
At the time of cessation of hostilities 
in Japan the income was running at a 
rate of about $165 billion. At that 
time most experts both in Govern- 
ment and private business expected a 
terrific drop, but unemployment was 
not nearly so severe as had been antic- 
ipated, and compensation and muster- 
ing-out payments kept the national in- 
come at a high level. 


SALES MANAGEMENT’s_ Effective 


Buying Income estimates start with a 
total payment to individuals of $160.1 


billion, of which $153.6 billion were 
paid out in the U.S. A. There are in- 
sufficient data for breaking down by 
states, counties and cities the $6.5 
billion paid to members of the Armed 
Forces serving overseas and, conse- 
quently, our Gross Effective Buying 
Income total is $153,644,688,000. Out 
of this Uncle Sam took a very sizable 
chunk, leaving as net disposable in- 
come the sum of $133,438,235,000. 

Despite the tremendous taxes, the 
public saved approximately 27% of its 
income and the total five-year savings 
of the war period mounted to $145.5 
billion, and consumer debts were vir- 
tually wiped off the books. 
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This wiping out of consumer debr, 
plus a pay-as-you-go income tax plan, 
allows American consumers to start 
from scratch in 1946. 

Last year the net Effective Buying 
Income of $133.4 billion was divided 
among 128,730,100 consumers, for an 
average per capita of $1,036, and an 
average per family income of $3,625. 

These per capita and per family in- 
comes call for some explanation. 
Actually, we all know that the popu- 
lation is greater than as shown above, 
but no one knows just how much 
greater. Consequently we are forced 
to use the most recent breakdown 
which the Bureau of the Census pro- 
vides on a county-by-county basis and 
that is the last OPA registration in 
the Fall of 1943. This was a count of 
civilians only, except for members of 
the Armed Forces not living at posts. 


Effective Buying Income Versus 
Retail Sales: Even in normal times, 
retail sales are only a measure of what 
the market has absorbed. Effective 
Buying Income tells what it might 
absorb. 

Actual sales, either for an industry 
or for an individual company, may be 
low in a given market for a variety of 
reasons: a poor salesman, lack of 
enough or the right kind of advertis- 
ing, and the like. Every sales manager 
has examples illustrating the fact that 
a good salesman in a poor territory us- 
ually turns in more than a poor sales- 
man in a good territory. But no sales- 
man, no advertising campaign, no mat- 
ter how good he or it may be, ever 
sells and delivers more than the terri- 
tory can lay down in hard dollars. 

In figuring sales potentials, one can- 
not assume that 100 cents in retail sales 
ever can be extracted from 100 cents 
in Effective Buying Income. Contin- 
uing studies made since 1929 by SALES 
MANAGEMENT’s director of research, 
Ray B. Prescott, show that the rela- 
tionship between Effective Buying In- 
come and retail sales varies nationally 
from year to year and varies greatly 
from state to state. Causes of these 
State variations are many; the amount 
of average income is one. If the aver- 
age income is on a bare subsistence 
level, it is probable that retail sales, 
plus an allowance for rents and serv- 
ices, will equal income. In a more 
prosperous state, from 10 to 15% of 
the Effective Buying Income will go 
into savings in a normal year, and in 
years like 1944 and 1945 the percent- 
age was even greater. Climate, per- 
centage of owned homes, accessibility 
to fertile soil, congestion of popula- 
tion and transportation facilities are 
all factors. 

The relationships vary by sections, 
by states, by size of community, and 
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by the amount of purchasing done in 
a county or city by out-of-county and 
out-of-city residents. 

In New York State last year the 
combination of a high average tax rate 
and the shortage of merchandise re- 
sulted in only 40% of the income go- 


ing out for retail sales. 


Contrasted 


with this is Vermont where 64% of 
the income went into retail sales. 
average for the U. S. A. was 49%. 
Speaking generally, those states which 
have large population and a high de- 
gree of industrialization show the 
smallest percentage of income going 
out in the form of retail sales. This 
is explained by such factors as a high 
percentage of corporate and individual 
savings, higher allowances for rent and 
transportation, greater expenditures for 


heating, 


services, 


amusements, 


The 


and 


other forms of expenditures which are 
not measured under the Census defini- 
tion of “retail sales.” 

Following is a state by state com- 
parison of Effective Buying Income 
and retail sales for the year 1945, in 
which we use the gross income figure 
so as to make this table comparable 
to tables published in previous issues 
of the Survey of Buying Power: 


» 
== 
o - 
os 
aS 
Alabama $875,271 
Arizona 300,144 
Arkansas 560,047 
California 6,525,120 
Colorado 724,598 
Connecticut 1,500,850 
Delaware 254,735 
District of 
Columbia 884,855 
Florida 1,245,400 
Georgia 1,120,106 
Idaho 295,180 
Illinois 4,700,800 
Indiana 2,000,315 
lowa 1,325,327 
Kansas 1,025,309 
Kentucky 1,005,404 
Louisiana 1,035,580 
Maine 465,162 
Maryland 1,435,055 
Massachusetts 2,675,074 
Michigan 3,575,365 
Minnesota 1,585,140 
Mississippi 535,126 
Missouri 1,675,560 
Montana 339,951 
Nebraska 680,964 
Nevada 132,087 
New Hampshire 271,169 
New Jersey 2,975,112 
New Mexico 220,126 
New York 7,814,033 


North Carolina 1,185,820 


North Dakota 259,715 
Ohio 4,345,432 
Oklahoma 935,497 
Oregon 908,480 
Pennsylvania 5,424,997 
Rhode Island 562,035 
South Carolina 645,186 


Gross Effective 
Buying Income 
(in thousands) 


1,375,149 
2,945,583 
425,174 


1,580,086 
2,225,035 
2,374,632 
594,825 
10,246,537 
4,149,571 
2,550,184 
1,950,081 
1,924,778 


544,560 
1,264,776 
206,780 


405,032 
19,589,123 


% of Income 


Going into 
Retail Sales 


3 ZEZ 
25 325 Fos 
“az —_—— 3S Yeo 
= 2 “mo é=4 
Lp ge= 385 
g= Ga= 2 
South Dakota 292,650 564,775 52 
Tennessee 1,055,205 2,274,579 46 
Texas 175,472 6,375,048 50 
Utah 340,208 655,090 52 
Vermont 210,115 330,065 64 
Virginia 1,250,262 2,797,584 45 
Washington 1,649,833 3,153,552 52 
West Virginia 684,702 1,399,392 49 
Wisconsin 1,674,230 3,374,317 50 
Wyoming 170,177 268,205 63 
U.S.A. $74,528,981 $153,644,688 49 


How the Survey Material is Ar- 
ranged: Both the County Data and 
the City Data Sections are arranged 
by geographic sections instead of 
alphabetically, but for the convenience 
of readers an alphabetical index to 
contents is provided on page 416. 
Arrangement of the detail figures 
utider geographic sections is most 
practical because there is a closer te- 
lationship between Rhode Island and 
Massachusetts, contiguous to each other 
in the New England Section, than there 
is between Rhode Island and South 
Carolina, which follow each other in 
the alphabetical lineup. 

Following the suggestion made by a 
number of readers, the County and City 
Data Sections are separated, and the 
City Data Section starts on page 131, 
moving from East to West, and taking 
in all states. 

The County Data Section starts on 
page 226, and the arrangement is the 
same as for Cities. 

In the County Section cities are 
given in parentheses which are includ- 
ed in the City Section. 

Accompanying the County Section 
is a series of 24 copyrighted state maps 
in color—maps so constructed as to 
give the largest possible amount of 
space to the county names, so as to 
make identification easy. 

A shading system has been adopted 
so that those counties having retail 
sales of $50 million or more in 1942 
stand out above the less important 
counties. 

The cities shown on the maps are 
those having retail sales of $20 million 
or more in 1942, and, through vaty- 
ing sizes of type and a special code, 
variations in city sizes are shown. 


County Section 
Definitions, Descriptions, and Sources 
of Column Headlines and Tabular 
Material, Starting Page 226 


Population: The population figures 
used are the net registration figures © 
the Office of Price Administration, 
Registration No. 4, revised by the 
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for this year. 
other problem. 


in years. 


FARM PRODUCTION IS UP! 


FOOD CRISIS --So What? 


Everybody knows there’s a food shortage. 
Everybody doesn’t know what is being done about it. 


In Missouri, there is a seven per cent increase in acreage of proposed crops 
That will help. How to get the most from those acres is an- 


To help solve that problem, Missouri Ruralist keeps farmers in Missouri sup- 
plied with intensive, authoritative farming information. 
ful is evidenced by the fact that Missouri Ruralist’s circulation is the highest 


ADVERTISE in The MISSOURI RURALIST 


FARM BUYING POWER IS UP! 


That they find it use- 


Home Office: Topeka, Kansas 


Bureau of the Census and released 
February 15, 1944, under title “Series 
P-44, Number 3.” This estimate add- 
ed to the civilian population members 
of the Armed Forces who did not live 
on posts and stations and were there- 
fore entitled to hold ration books as 
of that time, together with an estimate 
of the population in institutions for 
each county. 

The estimates of the number of fam- 
ily units were made by the Columbia 
Broadcasting System and were taken 
from their copyrighted booklet “U. S. 
Radio Ownership by Counties 1940- 
1944.” The ratio of average family size 
in each county to the Nation’s average 
in 1940 was first computed. Applica- 
tion of these ratios to the 1944 nation- 
al average of family sizes provided a 
new county-by-county family size fig- 
ure, and this was divided into the coun- 
ty’s population to arrive at the number 
of families in each county. No spe- 
cial adjustment had to be made, since 
withdrawals into the Armed Forces 
and the creation of new family units 
have taken place at a fairly uniform 
rate in all sections of the country. 

SALES MANAGEMENT’s_ Research 
Department has computed the Bureau 
of Census figures on population so as 
to show for each county the “percent- 
age of state” and “percentage of U. S. 
A.” Similar percentage figures are 
given for retail sales and for Effective 
Buying Income so that readers can 
see at a glance the size of a county, 
and the kind of a county it is, 

As pointed out previously, the pop- 
ulation estimates as given in “Series 
P-44, Number 3” are not correct as 
of today because several million sold- 
iers have returned to civilian life and 
there has been both intrastate and in- 
terstate re-migration as a direct result 
of the cancellation of war contracts. 
It will be at least a year before the full 
effect of these changes can be measur- 
ed. Sample censuses indicate that 
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there have been no startling changes 
brought about by returning soldiers. 
By and large they have gone back to 
the places from which they were draft- 
ed. Neither has there been very much 
of a reduction in population in the 
big war centers, It seems safe to as- 
sume that while the total population 
is greater than the population shown 
in the most recent Bureau of the Cen- 
sus figure (and used in this book) the 
relative position has remained fairly 
constant, and this means that the per- 
centages are sufficiently accurate for 
sound sales and advertising planning. 


Retail Sales—1945 SM Estimates: 
Again SALES MANAGEMENT'S Survey 
of Buying Power is the only source 
of information on retail sales by coun- 
ties since the Government's retail sales 
Census of 1939. A sample census will 
be taken by the Government this year. 

In making its estimates of retail 
sales by states and counties, SALES 
MANAGEMENT starts with the official 
1939 figures as the base. These are 
modified in the projections by changes 
in population, studies of sales tax re- 
ceipts, bank debits, reports obtained 
by the Department of Commerce from 
cooperating retailers and the figures 
on department store sales compiled by 
the Federal Reserve Board. Through 
correlation studies made by SALES 
MANAGEMENT’s Research Department 
on bank debits and retail sales, going 
all the way back to 1929, the maga- 
zine has fourid definite relationships 
and patterns which vary from state-to- 
state, County-to-county, City-to-city. 

The month-to-month changes in 
bank debits and retail sales are reflect- 
ed monthly for 200 cities in the copy- 
righted feature “High-Spot Cities,” 
which appears in each first-of-the- 
month issue of SALES MANAGEMENT. 
These continuing studies are extreme- 
ly helpful in preparing the final an- 
nual estimates which appear in this 


a 


volume. The first column under Retail 
Sales is “Dollars in Thousands,” follow- 
ed by “% of State” and “% of U.S. 
A.” Similar percentage figures are 
given for population and for Effective 
Buying Income so that users of the 
Survey can see at a glance both the 
quantity and the quality factors of a 
given county, or as between counties. 

The 1945 total retail sales bill of 
$74.53 billion (SM’s estimate) was 
divided as follows among store types: 


1939 1945 = = 

Automotive $5.55 $3.31 (dec.) 40 
Building Materials 

& Hardware 2.73 
Homefurnishings 1.73 
Jewelry 0.36 
Apparel 3.26 
Drug 1.56 
Eating & Drinking 3.51 
Food 10.16 


Filling Stations 2.82 
General 

Merchandise 5.67 
Other Retail 4.69 


42.04 


Total 


Estimates are given for three im- 
portant store groups, selected both on 
the basis of total volume and of cur- 
rent business possibilitiess 

The groupings are those instituted 
by the Bureau of the Censuss 

The food group takes in all stores 
selling food (groceries, meat markets, 
delicatessens, dairy goods) but does 
not include country general stores. 

General Merchandise stores include 
department stores, mail-order stores 
and variety stores. 

Drug stores do not include the drug 
departments of department stores of 
other stores that may sell some drugs 
or toilet goods as a side line. 

In the 1947 Survey the editors will 
give serious consideration to the if 
clusion of estimates for consumers 
durable goods items which have been 
off the market during the war yeafs, 
such as automobiles, appliances 
home building. 
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Magazine Coverage in Thousands of Families * 
_ City & Adj. Counties of . . 
T.W.M. S.E.P. LIFE COLLIER'’S| W.H.C. L.H.J. McCALL'S G.H. 
il Atlanta 119.3 17.4 21.1 18.3 20.1 23.3 19.7 19.8 
5 Baltimore 223.8 25.7 38.3 29.0 37.7 32.6 24.8 29.1 
re Birmingham 118.4 8.7 14.8 16.4 18.7 13.3 13.6 12.0 
. Boston 177.9 | 129.9 | 116.2 54.6 88.3 | 134.6 75.3 63.5 
. Chicago 387.1 | 141.2 | 117.4 89.5 | 141.3 | 192.1 | 136.5 | 128.0 
S. Cincinnati 203.4 22.2 29.6 23.3 29.8 33.9 33.3 24.1 
: Cleveland 313.1 56.8 57.1 57.8 77.9 71.5 68.2 55.2 
S: Dallas 93.4 23.5 26.6 19.6 22.4 27.5 23.5 19.2 
se Des Moines 224.5 23.9 15.0 20.5 23.5 33.9 32.3 19.4 
Detroit 412.9 68.8 80.3 67.4 99.2 94.9 95.5 72.0 
Indianapolis 165.6 25.4 25.8 30.1 33.6 31.7 32.2 23.7 
Los Angeles 434.0 | 154.2] 158.2] 115.4 | 135.3 | 157.8] 123.7 | 102.1 
, Memphis 114.6 9.9 11.1 12.9 12.8 15.1 13.6 10.4 
| "Milwaukee 229.4 27.6 33.5 29.3 44.6 44.4 39.2 28.4 
Minneapolis 261.2 33.0 28.9 38.4 47.9 48.4 46.8 32.4 
. 
| New York 410.4 | 335.4 | 397.3 | 197.7 | 343.1 | 399.0] 295.6 | 236.3 
| Philadelphia 638.7 | 119.8 | 115.4 64.5 98.9 | 159.1 79.2 82.7 
: Pittsburgh 281.0 52.6 57.1 31.8 55.4 67.6 51.0 48.7 
” Portland, Ore. 120.0 25.3 30.8 30.5 35.6 32.9 30.1 27.3 
ed St. Louis 190.3 33.6 27.9 38.2 46.6 44.7 41.9 31.1 
es, San Francisco 151.8 97.7 113.3 68.0 80.3 89.2 70.9 68.3 
ts, Spokane 80.5 16.0 18.0 14.0 12.0 17.4 16.0 13.3 
eo Washington, D. C. 186.3 51.9 54.5 38.5 49.6 51.6 41.7 45.1 
de 
on Veteh 30 Chestete, 5,537.6 1,500.5 1,588.2 1,105.7 1,554.6 1,816.5 1,404.6 1,192.1 
395 Counties 
ug 
or * Latest available publishers’ figures 
igs 
rill 
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THIS MEDIA COMBINATION SETS THE TEMPO FOR SALES 
TO THE HOSPITAL MARKET 


HOSPITALS, the Journal of the American Hospital Association, has earned top readership recognition in the hospital field through 
its authoritative news reporting, alert and aggressive editorial pages, and extensive feature coverage. 
ing Agents, Architects and Consultants, and Public Health officials place greatest confidence in its editorial leadership and guidance. 
The AMERICAN HOSPITAL DIRECTORY, issued annually by the American Hospital Association, is the only single source of 
comprehensive general information and statistics about hospitals and related fields. 
pital in the United States and Canada, showing detailed administrative and operational data on each institution. 
ence work, it is vitally necessary to everyone concerned with hospitalization. 
To those interested in the institutional construction, equipment and supply fields, the $2,000,000,000 Hospital Program offers 
an eager market for many products. You can reach it most effectively by advertising in HOSPITALS and the AMERICAN HOS- 
PITAL DIRECTORY because they enjoy the reader-confidence of the key people of hospital buying. 


For rates, sample copies and space reservations, write or telephone: 


THE AMERICAN HOSPITAL ASSOCIATION 


18 E. DIVISION ST., CHICAGO 10, ILL. * 


It contains a listing of every available hos- 


PHONE, WHITEHALL 4350 


Administrators and Purchas- 


As a refer- 


Effective Buying 
Estimates: 
this heading shows in thousands of 
dollars the Gross Effective Buying In- 
come for 1945 from all sources, such 
as wages, salaries, dividends and inter- 
est, Government payments, and all 


Income — SM 
The first column under 


miscellaneous items of income. That 
income figure is for income, before 
taxes are paid. 

The estimate is based upon a form- 
ula first devised by SALES MANAGE- 
MENT in 1929. It was improved ma- 
terially in 1937 through the addition 
of an estimate of the non-money in- 
come of farmers and small-town resi- 
dents, and more recently by correla- 
tion studies which show the relation- 
ship between income and retail sales, 
and between bank debits and both sales 
and income. As in the case of retail 
sales, the Survey of Buying Power is 
the only source for income estimates 
by counties and cities. 

As pointed out earlier, SALES MAN- 
AGEMENT has attempted to break down 
only that part of the income paid out 
to individuals which was paid within 
the continental borders. Consequent- 
ly the SM total is some $6.5 billion 
short of the over-all estimate of in- 
come paid out made by the Depart- 
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ment of Commerce, which includes the 
money paid to our Armed Forces serv- 
ing overseas. 

After apportioning to each state its 
share of the total national income, 
based upon studies of retail sales, in- 
come tax returns, bank debits, carload- 
ings, dividend payments, agricultural 
marketings, etc., the total state incomes 
are then distributed by counties accord- 
ing to a percentage figure which is 
based upon known relationships be- 
tween the county and the state. 

These basic figures are then further 
refined by applying known informa- 
tion about the non-money income re- 
ceived by farmers, as estimated from 
Government surveys made in 1935-36, 
and by the correlation method men- 
tioned in an earlier paragraph. 

The resultant figure is called Gross 
Effective Buying Income. 

From this gross figure is subtracted 
the estimated individual Federal in- 
come tax payment and that new total 
is “Net Effective Buying Income”— 
effective because it attempts to meas- 
ure real income, not merely dollars 
and cents, and buying because sub- 
scribers are primarily interested in a 
community's ability to buy. 

Some people may be left unsatisfied 


by this description of how SALES 
MANAGEMENT makes its exclusive 
estimates of Effective Buying Income. 
We regret that we cannot take them 
through each step and process. 

To SALES MANAGEMENT the form- 
ulas and technique used in making 
these estimates for the annual Survey 
of Buying Power are an important 
stock in trade. Just as the duPont 
people would refuse to tell competitors 
all that they had learned about the 
chemical business, so SM must refuse 
to divulge all of its secrets. 

Following the total dollar figure 
on Net Effective Buying Income come 
further refinements, and these, for the 
first time, are based on the net figure. 
This is an important fact to remember 
if comparisons are going to be made 
with per family or per capita figures 
as given in previous issues of the Sw- 
vey of Buying Power. 

The county net dollar figure is t¢ 
fined to show what percentage it bears 
to the state total and to the U. S. A 
total. Subscribers may quickly com- 
pare similar percentages for popula- 
tion and retail sales and get the ans 
wers to three questions: How man) 
people, how much they spent, and how 
much they might have spent. 


SALES MANAGEMENT 


NT 


The information on Net Effective 
Buying Income is more important this 
ear than ever before because it is the 
only known measure of purchasing 
capacity, and because it shows what is 
left after paying Federal income taxes. 

For the fourth successive year the 
SALES MANAGEMENT Research De- 
partment has developed an estimate 
of gross farm income by counties. It 
is an estimate of the cash receipts from 
agricultural and livestock marketings 
plus non-money income plus Govern- 
ment benefits; it does mot include the 
farmer's income from _ off-the-farm 
labor and investments. 

The 1945 estimates were arrived at 
by taking the Department of Agricul- 
ture preliminary figures on gross farm 
income by states and then distributing 
the total by counties according to the 
percentages which prevailed in the 
1940 Census. There was not sufficient 
information available on a county-by- 
county basis to make possible any al- 
lowance for variable increases in either 
the price or the production of specific 
crops, or types of livestock, or in the 
possible shifting of a county's basic 
agricultural livelihood from the 1939 
basic crop to a new one in 1945. 

Because it is a gross estimate of farm 
income, the dollar total in this column 
will be found to exceed the Effective 
Buying Income in a.number of coun- 
ties which are predominantly agricul- 
tural The met agricultural income 
(after deduction of current operating 
expenses) has rather extreme varia- 
tions from state to state. These are 
shown on a pictograph on page 56. 


Sales-Advertising Controls: The 
column headed “% of U. S. A. Po- 
tential” is designed as an over-all in- 
dex for use in setting sales quotas and 
advertising appropriations. 

It is a weighted index and includes 
Effective Buying Income, retail sales 
and population. 

The number of people, their buying 
habits, and the amount of money they 
have to spend are each important in 
setting sales quotas and allocating ad- 
vertising appropriations, but for the 
great majority of products no single 
feature is an accurate guide. Perhaps 
we were all created equal but we are 
not equal when we reach the buying 
stage; neither do we buy all of our 
merchandise in the same towns in 
which we live—and millions of us live 
on farms far away from towns. 

As a result of a great deal of study 
and experimentation, and after check- 
ing tentative conclusions with actual 
sales records of many S. M. subscrib- 
ers, the editors have perfected a new 
balanced “% of U. S. A. Potential” 
which assigns 5 points to “% of U. S. 
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A. Effective Buying Income,” 3 points | 


to “% of U.S. A. Retail Sales,” and 2 
points to “% of U. S. A. Population.” 
This “% of U. S. A. Potential” fig- 


ure can be used without change by | 
national marketers in setting up sales | 


quotas on a fair and equitable basis, 
in dividing up sales territories, in set- 
ting realizable goals for distributors, 
by advertising agencies, and by adver- 
tising departments in breaking down 
their appropriations and in deciding 
where to put added pressure. 


Those organizations that do not dis- | 


tribute nationally but operate on a sec- 
tional basis can use the figures with a 
slight modification. Let's suppose 
that such a manufacturer operates in 
a dozen states and the combined “% 
of U. S. A. Potential” of these 12 
states, as shown in the page headed 


“Summary of All Data by States and | 


Sections,” is 25% of the national total. 
Since this is one-fourth of the U. S. A. 


potential, he should multiply the “% | 


of U. S. A. Potential” for each county 
in his section by four. 

Many alert sales organizations use 
these potential figures in their sales 
training and promotional work with 
important distributors and dealers, but 
the editors suggest that all national 
figures be reduced to a local level. The 
distributor in Richmond, Va., can't 
see the counties in his territory as a 


percentage of the national total, but | 


it is very easy to reduce them to an | 


understandable figure. 


Let’s assume | 


that this distributor has 5 counties in | 


his territory. The potentials for each 
of those counties will be found in the 
State Section. A typical set-up fol- 
lows. The first column shows the “% 
of U. S. A. Potential” from this vol- 
ume, and the second column is the fig- 
ure which results from using the total 
of the 5 counties (.797) as the base, 
100: 


% of U.S.A. Localized | 

County Potential County % | 

_ gate 5.77 
B 542 68.00 
Cc 122 15.31 
ee ee 020 2.51 
= .067 8.41 
.797 100.00 


That distributor can’t visualize 
County B as producing 542% of the 


Nation’s total, but he can see it as | 


having 68% of his territory’s volume. 


That last column in the County Data | 
Section, called “Quality of Market In- | 
dex,” is a measure of the purchasing | 


ability of each county as compared 
with the Nation. 


by “% of U.S. A. Population.” The 


U. S. A. of course is the base, 100. | 
This index is designed as a handy 
guide to sales and advertising man- | 


It is constructed by | 
dividing the “% of U. S. A. Potential” | 


.-. most of them, 
of whatever type or price, 
will be built or supplied by 
American Builder’s 80,000 
subscribers. 


Labor statistics showed that 
75,000 Builders erected 
100% of the one-family 
houses built in 1938. 


Today American Builder 
has 80,000 subscribers with 
better than 60,000 on the 
building side. 


So it would seem reasonable to 
assume that American Builder 
-eaches most of the Builders who 
will build today—and most of the 
Distributors and Dealers who will 
supply those Builders and Con- 
tractors. (Dealers themselves have 
normally accounted for 18% of ur- 
ban and farm home building.) 


- Although the last authoritative 
figures on urban building were sup- 
plied by the U. S. Bureau of Labor 
Statistics for 1938—the last normal 
year of building—they are still of 
significance to manufacturers who 
have something to say to the Build- 
ers, Distributors and Dealers who 
will account for the bulk of what- 
ever building is done under the 
Wyatt Program in 1946-47. 


See opposite page for details 


of American Builder's coverage 


of Builders and Dealers 


agers who are considering intensive 
campaigns in a restricted list of above- 
average counties. Those counties 
which have an index figure markedly 
higher than that of the Nation (100) 
or higher than other counties in the 
state or the geographic area, are likely 
to be the ones where intensified pro- 
motional campaigns will bring the 
greatest returns. Note, however, that 
it is an index of quality but not of 
quantity. 

The county ranking tables, starting 
on page 88, give for the most essential 
elements of retail sales and income, 
the standings of the first 200 counties 
in each classification. 

Also, starting on page 120, readers 
will find a consolidated picture of the 
137 ‘Metropolitan County Areas,” as 
defined by the Bureau of the Census. 


Definitions, Descriptions, and Sources 
of Column Headlines and Tabular 
Material—City Section, Starting Page 
131 


Retail sales, rather than population 
figures, are used as the determining 
factor for inclusion of cities in the 
City Data Section commencing on 
page 131, because to the marketing 
executive retail sales are the most 
realistic yardstick. Some suburban 
communities of 25,000 are nowhere 
near so important in retail sales volume 
as other cities of 10,000 which are 
trading centers for a wide area. 

Cities included in this year’s tabu- 
lation are those which had retail sales 
volumes in excess of $4 million in the 
U. S. Government Retail Sales Census 
of 1939. 


IF YOU HAVEN'T | 
SEEN THIS MARKET 


You'll want to know why certain 
foods, drinks, cosmetics and 
cigarettes are missing out on it. 


...For it is all around you, with | 
seven billion dollars to spend on | 
everything people buy anywhere. | 
Yes, the Negro market is so close | 
to us all that it’s easy to overlook | 
it. And yet it is amazingly easy to 
reach it, too, for the Negro looks 
to his race press for guidance. 
Your advertising in his papers can 
earn his confidence, good will, and 
regular patronage. 


So no matter what your product is, 
it will pay you to write to Inter- 
state United Newspapers, Inc., 545 | 
Fifth Avenue, New York, for the 
facts and the success stories built 
out+of reaching this great and 
growing market through economi- 
cal advertising. Write now. 
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Population: No official U. S. Gov- 
ernment Census figures on city popu- 
lations have been available since 1940, 
and the Office of Price Administra- 
tion’s registration figures which are 
used in this volume for county popu- 
lations (as revised by the Bureau of 
the Census) are not compiled by OPA 
on a city basis. 

As a consequence, SALES MANAGE- 
MENT went in 1944 to local authorities 
(chambers of commerce, mayors’ of- 
fices, newspapers, etc.) for estimates 
of civil population as of January 1, 
1944, and the same figures are used in 
this year’s volume for all except the 
large cities of the country. 

In December, 1945, SALES MAN- 
AGEMENT sent telegrams to three 
authorities in each of the 200 cities 
listed in each first-of-the-month issue 
in the High-Spot Cities Department. 
These identical telegrams were sent to 
the chamber of commerce, the post- 
master, and the head of the public 
schools’ systems. Responses were se- 
cured from all cities and, in most of 
them, from all three sources. The 
estimates did not vary widely and 
where there was any variation SALES 
MANAGEMENT has averaged the three 
estimates. 

In general, those local estimates 
seemed to be conservative. Many 
cities showed declines from the 1940 
Census, many have just held their 
own, and most of those which were 
engaged in heavy war work have 
shown decreases from the 1944 esti- 
mate. 

These local authorities were in- 
structed by SALES MANAGEMENT to 
provide an estimate of the civil pop- 
ulation only, within the municipal 
boundaries, excluding military person- 
nel. 

In using these figures, remember 
that they are local estimates. Some 
chambers of commerce, postmasters, 
and heads of school systems undoubt- 
edly have been over-optimistic in their 
quoting of population figures, and 
there are cases where local estimates 
of the population of cities within a 
county add up to a sum greater than 
the official Census estimates for the 
county itself. In the absence of official 
population information by cities, SALES 
MANAGEMENT has no answer to these 
occasional discrepancies. 

SM’s Research Department has 
translated the raw figures of civilian 
population into terms of “% of State” 
and “% of U. S. A.,” and has done 
the same thing for retail sales and Ef- 
fectice Buying Income so that sub- 
scribers can see at a glance the quality 
of the market and how it compares 
with other market 


Retail Sales—1945 SM Estimates: 
The estimating of retail sales and Ef. 
fective Buying Income is an all-year. 
‘round job with SALES MANAGMENT, 
and the final year’s figures by cities as 
published herewith are the end result 
of the work done month by month for 
some 200 cities in the first-of-the. 
month feature called High-Spor Cities, 

The same three store groups which 
are broken down in the County Sec. 
tion are repeated for cities. These 
three groups—Food, -General Mer. 
chandise, Drugs—were selected both 
on the basis of total volume and of 
current business possibilities. 


Wholesale Sales — 1945 SM Esti- 
mates: For the benefit of sales man- 
agers who sell through wholesale dis. 
tributors and who wish to pick out 
the largest wholesale centers and com- 
pare one with the other, the editors 
present a table of wholesale sales, 
These city estimates are projected from 
the official 1939 Census and include all 
types of wholesale sales including sales 
made by one manufacturer to another. 
These inter-industry sales account for 
the seeming paradox that the total of 
wholesale sales exceeds that of retail 
sales. 


Effective Buying Income—1945 SM 
Estimates: Just as in the County 
Section, the city totals this year are 
expressed in both the gross and net 
effective buying income, and the % 
of State, % of U. S. A. and the three 
per capita figures are based upon the 
net income. 

The three per capita Effective Buy- 
ing Income figures give the total dol- 
lars per capita and then relate that 
dollar figure to similar state and U. S. 
A. figures. The state and U. S$. A 
per capita figures are used as the base, 
100, and all city ratio figures in excess 
of 100 mark those cities which are 
higher in per capita Net Effective Buy- 
ing Income than the state or the Na- 
tion or both. 

Ranking figures for the 200 cities 
leading in population, retail sales, food 
sales, general merchandise, drugs, 
wholesale sales, and Effective Buying 
Income start on page 104. 


Suggested Uses for This Survey: 


1. Advertising 


(a) Allocating by districts. | 

(b) Checking media circulations 
against income and sales. 

(c) Servicing agency account. 

(d) Determining markets for i0- 
tensive cultivation. 

(e) Selecting test cities 


SALES MANAGEMENT 


FEW ARE THOSE who have walked the 
earth as giants among men. One was 


George Westinghouse.. inventor, engineer 
and builder. 


By the time he reached 40, George 
Westinghouse had created the air brake.. 
an invention of which an early test is pic- 
tured above. He also had perfected electric 
signal control for railroads; and revolu- 
tionized electric power production. by de- 
veloping the application of alternating 
current. Before he died, George Westing- 
house harnessed Niagara Falls, striking the 
keynote of a new era in hydroelectric 
power; pioneered the electrification of rail- 
roads; and guided the development of the 
steam turbine. . source of so great a portion 
of today’s motive and industrial power. 


Yet these achievements were but high- 
lights of this man’s amazing career, and the 


361 patents he received were merely the 
tangible expressions of his genius. 


Into the Westinghouse Electric Corpo- 
ration, its founder breathed the spirit of 
inventive solution of industry's problems. . 
and the desire to strive for the good of man- 
kind. Thus, some years after George 
Westinghouse died in 1914, but long before 
broadcasting became an institution, the 
Westinghouse organization sensed the in- 
herent value of radio transmission as a 
means of communication. . and its develop- 
ment of broadcasting came to be shared by 
all in the public interest. 


This is the concept, this the tradition 
that continues to rule, in this centennial 
year, at KDKA, KYW, WOWO, WBZ, WBZA, 
and KEX.. the six stations in the Westing- 
house group. 


KDKA + KYW -« wowo « 
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There are 


more people 
in College 
than in 
Connecticut = 
more than 
in Kansas. 


And they’re 
all spenders— 
big spenders. 


COLLEGE 
NEWSPAPERS 


reach this 


2,000,000 
market without 
waste circulation. 


AMERICA’S LARGEST 
CLASS MARKET 


Uniform mechanical 
requirements. 

One contract. 

One bill. 


Write for market and rate data today. 


NATIONAL ADVERTISING SERVICE, INC. 


National Advertising Representatives 
of All College Newspapers 
420 Madison Ave., New York City 


(f) Adjusting advertising quotas 4. Other Uses 


to sales results. (a) Attracting factories and dis. 
(g) Selecting cities for special tributors’ branches, 
spot radio and newspaper (b) Building bases for raising 
campaigns. new capital. 
2. Market Planning (c) Planning expansion pro. 6 
grams. 


(a) Determining market poten- 
tials. 

(b) Setting quotas for a new 
product or industry. 

(c) Checking relative merits of 


(d) Opening new company- 
owned retail sales outlets 

(e) Locating industrial sites, 

(f) Proving need for improved 
transportation service. 


distributors. 
(d) Setting territorial quotas. ‘ . 
(e) Furnishing spending power Copyright ‘ 
data to dealers. The contents of this Survey of Buy- 2 


(f) Determining markets for ing Power are fully protected by 
test of new products or _ copyright. The exclusive estimates 


plans. of Effective Buying Income, Retail 
(g) Appointing exclusive dis- Sales, and Sales-Advertising Controls 

tributors. must not be reproduced in printed 
(h) Measuring progress or retro- = form, in whole or in part, without 

gression of specific areas. written permission of Sales Manage- 
(i) Planning expansion pro- ment, Inc. 

grams. 


(j) Synchronizing production 
to the absorptive power 


Editors of the Survey 


of the market. RAYMOND BILL....... Publisher 

z a PHILIP SALISBURY ... . . . . Editor 

3. Handling the Individual Salesman _—RAY B. PRESCOTT ’ _ Divocter of Research 
. E. W. GRIFFING & SU NE MARTEN 

oe — sales quotas. Assistant Directors of Research 

(b) Chec ing salesmen’s results A. R. HAHN... .... .. . Managing Editor 

against potentials. a aa oe Editor 

(c) Offsetting salesmen’s and MAR MP . . . . Production Manager 

distributors’ alibis and IRENE CROSSMON 


MARGARET MANTHO 


hard luck stories. Deceteet Clie 
(d) Revamping salesmen’s route HELEN HOWARD 

lists. HELENE NICHOLAS ; 
(e) Selling the salesmen on SALLY HORNER 


: eke: Advertising Production Staff 
their territories. ELLIOTT EAKIN . . . Promotion Manager 


New and Enlarged 


COUNTY OUTLINE RETAIL SALES MAP 
of the United States 


Based on 1946 Survey of Buying Power Figures 


You can quickly spot the retail sales level of any county in the United 
States in the 1946 version of this popular map. 


Larger than ever before, this year’s County Outline Map measures 27 
by 41 inches and includes a special blown up projection of the entire 
Northeastern section of the U. S. 


Each county appears in one of five colors according to its 1945 retail 
sales volume as shown in Sales Management’s 1946 Survey of Buying 
Power. Leading cities are marked according to population. 


Price — $3.50 each; $2.50 each for orders of more than one copy: 
Maps will be mailed postpaid in a heavy mailing tube. 


Sales MANAGEMENT 386 Fourth Ave., New York 16, N. Y. 
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These young Redbook families 
lay nearly $4,000,000 on the 
line each year for the enter- 
tainment of the Redbook 
National Show starring the 
greatest fiction writers of the 
day. 
It has a cover-to-cover rating 
in all surveys. 
1,650,000 of these youthful, re- 
sponsive families await your 
advertising. And the National 
Show is your show for a full 
page every month in the yeor 
at a total cost of $37,200. 


- 


——, 


EVERYBODY IN TOWN SEES THE | 


REDBOOK 
NATIONAL SHOW 


1! 


so es 
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They dont have 
to pinch pennies in 


REDBOOK.US.A! 


They operate with real folding 
money—$6.8 billions of family 
income. The majority of Red- 
book families are under 35 and 
youth never has pinched pennies. 
They want everything and they 
buy it. 

78% of these Redbook, VU. S. A. 
families own cars. Because they're 
young it takes $5.77 millions 
worth of cars, gas and oil to 
keep them going. 

And they eat plenty of food! 
—a billion dollars worth of food. 


1,650,000 families wouldn’t buy 
$143,000,000 worth of cosmetics 
and other drug store products if 
they weren't young, vivacious 
and going places. 


$3,100 a page isn’t very much 
to cover the volume of purchas- 
ing power represented by the 
1,650,000 families living in 
Redbook, U. S. A. Think of it— 
reaching every one of these fami- 
lies every month in the year for 
$37,200. That's all it costs in 
Redbook. 


*y merit REDBOOK 


Send for the Redbook state-by-state analysis of family buying power. 
Write or phone Redbook, 230 Park Avenue, New York 17, New York 


Sample State and County 


The “SM” symbols mark origin: exelu. 
sive estimates by SALES MANAGEMENT, 


WISCONSIN. 


SALES— 
ADVERTIS- 


iNG 
CONTROLS 


OPA CIVIL RETAIL SALES—1945 
POPULATION 


2-15-1944 ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


COUNTY THREE STORE GROUPS 
(in thousands of dollars) 


sands) Food a Drug pn~ | ket 
Mase. | Index 
Dane (Madison) . . 39.7] 90,735 ‘ 21,351} 15,172 


Families 
(in 


— | ee 


0.0 1,674,230)..... 


STATE TOTAL 


439,910) 225,887) 63, 3,374,317 


U.S. TOTAL. 


yy . 119246229) 11600635 29017471 153644688 


Sample Analysis of County and City 


Important Things to Look For in Analyzing Any 
Market — Exemplified by Dane County Wis- 
consin; the City of Rochester; the Metropolitan 
County Area of Norfolk-Portsmouth- 
Newport News 


This Survey of Buying Power is a precision tool—and 
like any other precision tool it cannot be used properly 
without a careful study of the instructions and some 
knowledge of the working parts. 

Every year we receive hundreds of inquiries as to the 
meaning of a heading, or the source of a column, or what 
is included under the Food group, or how the “% of U. S. 
A. Potential” is derived—and 95% of these inquiries 
would not have been written had readers gone to the 
trouble of reading the preceding explanatory pages. 

So again we suggest, implore and command: 


Before Using These Figures, See Explanation, 
Starting Page 19 


There is a vast array of figure information in the Survey, 
but no one volume can contain everything which certain 
subscribers may want. For those who want to know where 
we started from to get to where we are now, the editors 
suggest comparisons with the 1940 Census data, and the 
1941-1945 issues of the Survey of Buying Power. 

In the analyses which follow the editors have chosen a 


state, a county, a metropolitan area and a city which are 
truly representative—not too far above or below the na- 
tional average—and which consequently are good for test, 
comparative and control uses. 


Analysis of Dane County 
(See sample chart, this page) 


Comparisons in the following analyses which are securea 
by additional computations (from data in this Swrvey, 
Census data or data in previous Surveys) are italicized. 


Population 


Since 1940, the last official Census, there has been an 
apparent drop of 2.0% in the population of the Nation. 
Today only civilian noses are included in the estimates 
based upon the November, 1943, OPA registration. Wis- 
consin has lost 6.4%, while Dane County gained 3.4%, 
according to Bureau of Census figures in release P-44. 

The size of family—3.A0 persons in Dane County, is 
slightly less than the U. S. A. average of 3.49—but the 
Wisconsin state average of 3.50 is almost identical with 
the Nation’s. 


Retail Sales 


Dane County, with 4.59% of the state’s population, had 
5.42% of the state’s retail sales, or a ratio of 118. In 
other words, that county is 18% better than the state as a 
retail outlet. The corresponding percentages of the Nation 
—.105 and .122—indicate that the county is 16% better 
than the Nation as a whole for retail sales. 


COPYRIGHT 


. « » the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of Sales Management, Inc. 


SALES MANA‘ 


IT PAYS TO 
HAVE THE POST 
PAVE THE WAY 


Sample Metropolitan County Area 
METROPOLITAN AREAS ee eee 


sive estimates by SALES MA \GEMENT. 


EFFECTIVE BUYING INCOME— | saies_ 
OPA CIVIL RETAIL SALES—1945 1945 ADVERTIS. 
POPULATION GYD ING 

2-15-1944 ESTIMATES ESTIMATES SONTROLS 

THREE STORE GROUPS : 

Total | % | Families} Dollars | % (in thousands of dollars) Gross Net % | Pec | of | a 

(in | of | (in (in of Dollars | Dollars | of | fam-lus.al ¢ 

thou- | U.S.A.) thou- | thousands)| U.S.A.) in (in U.S.A.| ily | Po- | Mar. 

sands) sands) Food General Drugs | thousands) | thousands) ten- | ket 

Mdse. tial | Index 
Norfolk-Portsmouth-Newport News (Hampton, | 
Newport News, Norfolk, Portsmouth and So. 
[ Norfolk Cities; Elizabeth City, Norfolk, Princess 

Anne and Warwick Cos.,Va.).................0. 505.1) .392| 137.2] 268,845) .354) 68,411) 37,884) 13,068] 601,247) 551,250) .414) 4,018) 391) 109 

TOTAL METROPOLITAN AREAS.............. 9, 502. 2|53.986 soe: ee 63.492|12,385,852| 8,629,532| 1,922,604|101,344,748|86,977,566/65.179| 4,245/62.435, 116 

ee Pee 128,730.0)...... 36,933.4|74,528,981|...... 19,246, 229|11,600,635| 2,901, 747|183,644,688|133,438,256|...... 3,613 

On a per-family basis, Wisconsin’s retail expenditures Dane Dane 

were $1,998, the U. S. A. $2,025, and Dane County $2,285. as % of State as % of USA. 
Similar comparisons can be made for the three store groups. Population . 4.59 105 
The fact that Wisconsin’s per-family retail sales of Retail Sales 5.42 122 
$1,998 vary only 1% from those of the Nation would in- Effective Buying Income 5.06 115 

dicate that Wisconsin should be an excellent test market. ey a a ee a a aD 

Glance through the Wisconsin County figures, starting pa yy ty ; a 


was $3,859 in 1945, which is $253 higher than the state 
and $234 higher than the Nation. 
The county is richly diversified. Madison, the county 


on page 282. You will find that it is an exceptionally 
well balanced state, with few poor counties, few that are 
disproportionately high. It has exceptionally good diversi- 


fication and industry. You need that type of state for test seat, is the state capital, the _ toe apsapesnts “whe = “a 
— Jie 5 tee Genes oe a pee 
° ° ° Oo 3 g 
he yllers a0 sm in Dane County varies markedly Gollars of $35,589,000 in 1945 puts it 35th in rank among 
Po , the country’s agricultural counties. 
Dane— US.A.— Under “Sales-Advertising Controls” we find that Dane 
% of total sales % of total sales County should be tabbed for .115% of potential sales 
Food 23.72 25.83 volume and possibly a still higher percentage of the ad- 
General Merchandise. . 16.85 15.57 vertising budget, since its newspapers and radio stations 
Drug 5.14 3.88 reach out well erp the — of > ag <* 
Dane’s lower percentage in the food group is explained From the point of view of quality of market, Wisconsin 
by the fact that it is divided almost paath. lia urban ranks 99 and Dane County 110. This means that a wt 
and rural. Madison’s food purchases compare favorably in the state should mirror almost exactly ag oe pn 
with those in other urban centers, but the other half of do in the oon age the wee ge — f pe «wd 
the county is made up of farms and small villages where of your _— ise than would be true of Ameri 
much food is raised for home consumption. CITIZENS 85 & WHhOre. 
The county is well above average for sales in depart- 
ment and variety stores, and in drug store sales its strength Sample Analysis of a Metropolitan County Area 


is exceptional, being 32% above the national average. 
In Wisconsin, incidentally, merchants have to report exact 
store sales in filing state income tax returns, and for the 
year 1943 the reported drug store sales were $3,981,000. 

Your Survey of Buying Power estimate for drug store 
sales in Madison that year (made 15 months before tax 
returns became available) were likewise $3,981,000, cor- Very few sales organizations find that it is profitable to 


rect down to the last dollar! : Sewer 
The buying pattern for Dane County is brought out agar ~cerlhwase <r Areas” include 


: ; ; The Government’s 
also in the ranking tables (starting page 88) of the the county of which the major city is a part, plus any 
leading 200 counties. 


other counties completely dominated by the major city 


An innovation in this year’s Survey of Buying Power 
is the grouping of figures for 138 Metropolitan County 
areas, starting on page 120. 

The areas do not break county lines and are therefore 
not the same as the Government's “Metropolitan Areas 
which go down to townships and parts of townships. 


Total Sales 127th in rank or Cities. 
Food 142d ”" ” These 138 areas include: 
General Merchandise 109th ” ” 53.92% of theU.S.A. population 
Drugs 96th ” ” 56.66% of the U.S.A. families 
: : 63.98% of the U.S.A. retail sales 
Effective Buying Income ‘64.35% of the US.A. food sales 
The importance sales-wise of Dane County becomes 74.39% of the U.S.A. general merchandise sales 
more apparent when we measure three factors against 66.26% of the U.S.A. drug sales Av 
Wisconsin and the U.S.A. 65.18% of the U.S.A. net effective buying income 


[38] SALES MANAGEMENT 


Sample : City 


Le\ F a The “‘SM” symbols mark original, exclu- 
NEW YORK i sive estimates by SALES MANAGEMENT, 
CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
= Whole- teiacthicieiielacenaily 
| | sale 
CITY COUNTY THREE STORE GROUPS| Sales 
(in thousands of dollars) 1945 Per Capita 
Total Gross Net 
(in %1% Dollars | % | % Dollars | Dollars | % | % 
thou- | of of (in of of (in (in of of Ratio | Ratio 
sands) | State) U.S.A.] thousands) | State| U.S.A. General | Drug thousands) | thousands) | State| U.S.A.) Dol- | to to 
Mdse. lars | State | U.S.A 
|—— oS a aa ersiedtsl Bevin tsi 
Rochester . Monroe....... 325.0) 2.41| . 252 242,674) 3.11) .326| 69,771) 55,352 9,522} 233,086] 475,583 384,731) 2.43) .288) 1,184 101 114 
TOTAL ABOVE CIITIES......... 11,324.7|83.91| 8.797] 6,925,204 88.64 9. 288/2,023,068| 1,160,122) 229, 243}22,910,421116, 575, 841/13, 409, 525/84.60 10.050) 1,184 101 114 
——_ | |_| ——_ ————l—_/| —_ —-—|———|——— | ——|-—-—— 
RR: Sr mebestics aetied ae 7,814,033)..... 10.488 2,278,893) 1,192,879 254, 200)23 308,877 19,589, 123/15,846,946)..... 11.876 1,174) emis 113 
U.S, TOTAL 5 tse ta ah saad deeaiaatom a ee 74,528,981).....| ee 19246229/ 11600635 2901747|1043409301 153644688| 133438255|.....!...... Sb as awctien 


The N-P-N.N. Metropolitan County Area, which we 
have chosen for sample analysis, consists of 5 independent 
Virginia cities and 4 counties, and has: 


392% of the U.S.A. population 
354% of the U.S.A. retail sales 
414% of the U.S.A. Effective Buying Income. 


The fact that it ranks so much higher percentage-wise 
in income than in retail sales points to an error in judg- 
ment or execution on the part of national distributors. 
Many organizations maintained during the entire War 
period a distribution pattern fashioned 10 or even 20 years 
ago. Area X did 5% of their volume in 1930 or 1940; 
it received 5% of their allocations in 1945, despite the 
fact that Area X may have slumped badly in population 
or industry during the intervening time, or may have 
grown tremendously. 

The Norfolk-Portsmouth-Newport News area grew tre- 
mendously during the War period, but it was the continua- 
tion of a trend which started many years ago. It was 
starved for merchandise by many sales planners who have 


in the sample analysis herewith and then compare them 
with similar percentages for retail sales and Net Effective 
Buying Income. Even in the latter, where New York 
City’s high total and average tend to dwarf the rest of 
the state, Rochester stands out as above average. 


Retail Sales 


The 1945 retail sales volume of $242,674,000 put 
Rochester 34th (see ranking table, page 108) among 
American cities, which is close to its population ranking 
of 31st. Rochester’s position in the three store groups 


is strong, wniformly strong, with food sales particularly 
good. 


; Rank 
Ten WE OE eos 5s Sc eas 34 
ET ae ess BLE 26 
General merchandise .......... 35 
Pe ry ey 38 


Since the 1939 Census of retail sales the Rochester picture 
has changed as follows: 


not readjusted their budgets according to present poten- % 
tials. There is much untapped money there now. a 1939 1945 _ of increase 
By store groups the area showed these variations in 1945 Total sales (millions)....... 169.97 242.67 42.8 
sales: Food (millions) ........... 41.42 69.77 68.3 
. ’ General merchandise (millions) 27.37 55.35 102.2 
a lig oa hae aa St of U.S.A. Drugs (millions) .......... 553 952 721 
General merchandise ......... 327" * In wholesale sales the 1945 volume of $233,086,000 puts 
RES a pagan sm * Rochester in 52nd place among American Cities. 


Manufacturers whose merchandise flows through drug stores 
should note the above with exceptional interest. 

Effective Buying Income per family was $4,018 in 1945. 
This is well above the national average of $3,625 but 
slightly below the $4,245 average for all Metropolitan 
County areas. 

The area’s “% of U.S.A. Potential” of .391 is on the dot 
with its population percentage of .392, giving it a Quality 


_ of Market Index of 100, or a completely average section. 


This should mean that it would be a good tryout area. 


Sample Analysis of a City 
Population 
Boch the State of New York and the Nation lost in 


\appsrent) population between 1940 and 1945, but the 
Rochescer estimate of civilian population for 1945 is 
8a 'y the same as the actual count in 1940, when the 
thou: 


ids of men in service in 1945 were included. That 
Sas ciuficant plus for the city. 
the % of State and % of U.S.A. Population figures 


May ' 0, 1946 


Effective Buying Income 


Rochester's per capita net Effective Buying Income was 
$1,184 last year, precisely the same as for, New York State 
major cities as a group, $10 higher than for the state as a 
whole, and $148 higher than for the Nation. It is not a 
Johnny-come-lately city in either sales or income. Over 
the years it has been remarkably steady. Its averages, as 
compared with the state or the Nation, point it out as 
an exceptionally good test city. In total income it is 39th 
among American Cities. 

The ratio figures at the extreme right of the sample 
table show that in income it is so close to the state average 
as to be representative, and not too far above the national 
average to put it out of the running as a test market. 
Frequently a city which is far above average is chosen 
for test purposes, and then the sales department wonders 
why the national or sectional campaign fails to live up to 
the rosy promises indicated by the test. The Rochester 
figures prove that this city would not let you down in 
this way. 


[43} 


ys 


Pa 
‘_ 
hte! 


a. 


THE IRON AGE e 
HARDWARE AGE 
AVIATION aneeis DEPARTMENT STORE ECONOMIST * BOOT AND SHOE RECORDER 
> : ’ 
MOTOR AGE * COMMERCIAL CAR JOURNAL ¢ THE euctatts ul 


[44] 


SALES MANAGEMENT 


CLUE No. 3—He travels by air 
whenever he can. Made three trips to 
the Coast last year, and one to Rio. 


ANSWER: He’s a Newsweek reader—typical head of one 
of the 700,000 influential families who read pete sek 


. Four out of 10 of these family 
executives. Their total incol 
billion dollars a year, their‘ 
than three times the national av 


2. Seven out of ten are club ment 
these are club officers. 


3. Four out of 10 habitually travel by air, buying for 
themselves and their families seven air trips a year. 


, and a third of 


How 


the U. S. A. Is Divided, Urban vs. Rural 


———=_. 


Retail Sales Effective Buying Income (Net) ——— 
Poputation—1944 Estimate Retail Sales Estimate Effective Buying 
(in thousands) 1945 Per Capita $ 1945 Income 
Sections and States (in thousands of dollars) (in thousands of dollars) Per Capita $ 
Small | Small 
Cities Small Towns Cities Small Towns | Cities Towns Cities Small Towns | Cities Towns 
and Rural and Rural and Rural and Rural and Rural 
NEW ENGLAND 
SS Se eee. 1,161.8 586.7 1,193,559 307,291 1,027 524 1,802,221 731,500 1,551 1,247 
a es ee 257.2 525.0 224,421 248,741 873 459 366,998 422,984 1,427 806 
Massachusetts at 3,305.0 788.1 2,307,294 367,780 698 467 3,845,212 1,002,842 1,163 1,272 
New Hampshire... 249.4 203.9 174,465 96,704 700 474 231,276 154,149 927 736 
Rhode Island 570.0 124.5 481,920 80,115 845 643 823,736 85,852 1,445 890 
Vermont...... 100.7 215.4 105,132 104, 983 1,044 487 128,622 177,028 1,277 822 
5,644.1 2,443.6 4,486,791 1,197,614 795 490 7,198,065 2,574,355 1,275 1,054 
MIDDLE ATLANTIC 
| Se pee eee 2,692.2 1,388.6 2,235,178 739,934 830 533 3,676,932 1,468,340 1,365 1,057 
New York. .... 11,324.7 2,174.1 6,925,204 888,829 612 409 | 13,409,525 2,437,421 1,184 1,121 
Pennsylvania... .. 5,229.4 4,116.8 3,987,011 1,437,986 762 349 5,870,774 3,613,265 1,120 878 
19,246.3 7,679.5 | 13,147,393 3,066,749 683 399 | 22,957,231 7,519,026 1,193 979 
EAST NORTH CENTRAL 
Winols........ ago eli 0 5,288.6 2,275.8 3,864,113 836,687 731 368 6,827,303 1,781,893 1,291 783 
Indiana. . 1,764.8 1,618.5 1,401,490 598,825 794 370 2,501,347 1,275,638 1,417 788 
Michigan. 3,219.9 2,157.4 2,791,350 784,015 867 363 4,142,064 1,966, 592 1,287 912 
ei baa ice Ghenistesesascour 4,286.6 2,532.9 3,444,222 901,210 803 356 5,729,133 2,258,490 1,337 892 
Wisconsin 1,427.7 1,518.0 1,063,133 611,097 745 403 1,895,926 1,131,281 1,328 745 
15,987.6 10,102.6 | 12,564,308 3,731,834 786 369 | 21,005,773 8,413,894 1,320 833 
WEST NORTH CENTRAL 
ERS 908.6 1,368.3 707,838 617,489 779 451 1,275, 700 1,073,860 1,404 785 
Kansas..... 695.9 982.5 584,231 441,078 840 449 943, 064 831,870 1,355 847 
PS 3 oc cocerweuweued 1,170.0 1,355.8 996,036 589, 104 851 435 1,449,234 800, 109 1,238 590 
Te Ce eanee 1,714.7 1,809.8 1,185,281 490,279 691 271 2,333,533 894, 599 1.361 494 
Nebraska. 442.0 734.2 358, 287 322,677 811 439 591,785 537,119 1,339 732 
North Dakota 94.1 442.4 101,648 158, 067 1,080 357 143,328 356,710 1,523 806 
South Dakota 123.7 421.3 117,793 174,857 952 415 174,437 361,678 1,410 868 
5,149.0 7,114.3 4,051,114 2,793,551 787 393 6,911,081 4,855,945 1,342 683 
SOUTH ATLANTIC 
Delaware........ 123.0 150.6 164,591 90,144 1,338 599 154,680 127,091 1,258 844 
District of Columbia DS Sccwesss 4 eee 957 wee | 1,420 
a 1,085.8 925.9 937,637 307,763 864 332 1,368,687 610, 080 1,261 659 
Georgla....... 968.8 2,007.5 706,906 413,200 730 206 1,013,504 1,158,381 1.046 577 
Maryland... 1,090.7 892.4 1,061,700 373,355 973 418 1,583,672 595,462 1,452 667 
North Carolina 896.0 2,451.5 659,492 526,328 736 215 1,012,615 1,314,796 1,139 536 
South Carolina............. 362.7 1,427.2 304,574 340,612 840 239 424,022 753,627 1,169 528 
Virginia. ...... 874.0 1,895.7 762,189 488, 073 872 258 1,276,035 1,286,958 1,460 679 
West Virginia. 394.0 1,338.1 345,992 338,710 878 253 502,018 798, 654 1.274 597 
6,720.0 11,088.9 5,827,936 2,878,185 867 260 8,648, 883 6,645,049 1,287 599 
EAST SOUTH CENTRAL 
Alabama... .. 790.6 1,927.6 493,305 381,966 624 198 831,987 932,061 1,052 484 
Kentucky 708.3 1,841.2 545,061 460,343 770 250 943, 137 838,339 1,331 455 
Mississippi 338.0 1,658.1 221,688 313,438 656 189 372,109 767, 536 1,101 463 
Tennessee 959.1 1,859.3 711,202 344,003 742 185 1,171,803 914,891 1,222 492 
2,796.0 7,286.2 1,971,256 1,499,750 705 206 3,319,036 3,452,827 1,187 474 
WEST SOUTH CENTRAL 
SS ae 323.3 1,412.8 234,395 325,652 725 231 349,408 691,221 1,081 489 
~<a araa 897.0 1,452,2 634,212 401,368 707 276 1,097,882 789, 062 1,224 543 
Oklahoma. . 766.5 1,221.9 570,609 364,888 744 239 888,247 761,867 1,159 624 
Texas. 2,844.6 3,415.7 1,990, 067 1,185,405 700 347 3,304,534 2,436,799 1,162 713 
4,831.4 7,502.6 3,429,283 2,277,313 710 304 5,640,071 4,678,949 1, 167 624 
MOUNTAIN 
Arizona. . 159.2 410.1 165,179 134,965 1,038 329 219,682 334,770 1,380 816 
Colorado. 528.1 539.2 495,391 229,207 938 425 727,924 523,030 1,378 970 
idaho... 129.6 343.7 148,742 146,438 1,148 426 202,463 348,840 1,562 1,015 
Montana. 190.1 280.2 186,892 153,059 983 546 218,584 282,454 1,150 1,008 
a ae 48.1 82.5 76,355 55,732 1,587 676 73,593 106,650 1,530 1,293 
New Mexico 126.2 363.8 109,378 110,748 867 304 163,676 211,634 1,297 582 
Utah... ... 282.0 301.4 228,094 112,114 809 372 381,842 221,234 1,354 734 
I cas ssTexcanbanscoaiiiies 85.8 149.9 77,933 92,244 908 615 115,165 130,749 1,342 872 
1,549.1 2,470.8 1,487,964 1,034,607 961 419 2,102,929 2,159,361 1,358 874 
PACIFIC 
California........ 5,612.7 2,426.6 5,382,581 1,142,539 959 471 8,717,066 2,215,642 1,553 913 
Oregon........... 610.8 562.4 654,055 254,425 1,071 452 1,023,728 508,301 1,678 904 
Washington 1,086.9 818.6 1,209,355 440,478 1,113 538 1,925,903 839,140 1,772 1,025 
7,310.4 3,807.6 7,245,991 1,837,442 991 483 | 11,666,697 3, 599, 083 1,596 945 
TOTAL U.S.A. 69, 233.9 59,496.1 54,212,036 ' 20,316,945 783 341 | 99,539,766 ' 43,898,489 1,293 | S. » 


Cities—All cities having retail sales of $4,000,000 and over In 1939. 
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Small town and rural farm—Balance of state. 


SALES MANAGEMENT 


20 YEARS EXPERIENCE 
WITH SALES PROBLEMS 


To companies interested in re-evaluating-- 
Markets--Sales Territories -- Sales Personnel; 
and in developing effective Sales Plans, 


generally -- Barrington offers: 


A professional Consultant and Research 
. Service--which for nearly 20 years has placed 


special emphasis on the Sales side of business. 


Preliminary discussions-- without _obliga- 


tion -- are invited. 


BARRINGTON ASSOCIATES, INC. 


| Consultants to Management Since 1926 


52 Vanderbilt Ave. New York 17, N. Y. 


Member Association Consulting Management Engineers 


May 10, 1946 [87] 


Effective Buying Income in 1945, & Estimates 
(Ranking of the leading 200 counties) 
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Se et ee ee 


SPR ES ER OE 


@ series 


DON G. MITCHELL, Executive Vice President, Sylvania Electric Products Inc. 


ciates, have found The Wall Street Journal the publication 
that serves our interests to the best advantage. We look to 
the Journal to keep us completely informed daily of the 


ie vital field of electronics is becoming more and more a 
force of influence in the nation’s business and industry. 


To keep ourselves constantly abreast of the developments 
in this field and allied industries, |, and many of my asso- changes affecting the business world.” 


? Canrs 
Emeek for 1946 
: [C10 Toys With Idea of 


*Like most important business news, this story appeared first in The Wall 
Street Journal. That's why this national daily is ‘‘must’’ reading for busi The ONLY National Business Daily 


«hess men who need to be fully; accurately and. quickly informed. And . A 
| / ’ / Published simultaneously on both coasts 
that’s what provides such an unusually responsive audience for advertisers 
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Effective Buying Income Per Family, & Estimates 


(Ranking of the leading 200 counties) 


PER FAMILY | PER FAMILY 

T IN COUNTY ym 1945 
COUNTY NT 

SM is UID csr 

IN THOUS. | IN THOUS. 


RSSeS888 


Atlantic. . 
Aurora... 
Baltimore 
Bannock. . 
Bexar... 

Blaine 

Bonneville 


22 
88 


g 
2322 


£ 


ass 
Dao 
Sr 
no 


x 


3288 
5 


- 


wus 
o> 
ns 


82 
ao 


s8es 


Pett 


2a 
S35 


833 
oS 
BEZESESE 


FS 


>= 
ef 


greesees 
an 


83233 


88 
Ss 


Churchill. . | da 
Clinton. . New York. 
Codington . South Dakota. ... 


Columbia 
Cook.. Washington... 


Cortland 
Cumberland 


Sa aaalSaatgelSAa Leeds eaqeaqhLL.eAaes 


> 
£ 


#283 


= 
| 


ALSLSAAHISAAT SAL ALS SS LSASUISUISAAGHSHSALUIAKLSL ALL LLAVISLLLAS 


38 


*- 
=D 


ow 


$838335988383929283 


88ez 


ZRes3 
eonowqn 


spoon: 
g8282282322 


New York...... 
North Dakota... . 
da 


waco 
£23 


rs) 
& 


Washington... : 


Ea 
nm 


we 
& 


82285822 s283828338 


o> 
383 


Grand Traverse 
Grant ’ 
Grays Harbor 
Gunnison 
Hamilton 
Hamilton... 
agg R 
jarney... ae 
Hartford | Connecticut... 
Hennepin 
Henrico. . 
Hill. 
Hinds 


z 


PHPASAI SSP lS LSTgP SHLAA LLLALLLALLLPLSLLAgG 


838: 


Sy2ES8eS232 


J 
= 
os) 
—_ 
_ 
uo 


Bexeeeee 


. 


PEEE PEELE EP erertere rd 


gee2e 


ss 
Washington 


yo 
<) 
a 


Wyoming. ... 
Colorado. . 


83928 


5 
4 
4 
4 
4 
4 
4 
4 
4 
4 
6 
4 
4 
4 
4 
5 
4 
4 
4 
4 
5 
4 
4 
4 
4 
4 
6 
5 
4 
4 
4 
4 
4 
4 
§ 
4 
4 
5 
5 
5 
4 
4 
4 
4 
4 
4 
5 
4 
5 
4 
1 
4 
4 
4 
4 
4 
4 
5 
4 
5, 
1 
5 
4, 


PALSLSASASHSSHSLSSAAGHLSASHSSaPS 
ao 
NX 
— 


a 
= 
a 


SALES MANAGEMENT 


The Entire Pacific Coast... 


WITHIN THE SHADOW OF THE “BIG 3” 


TOP COVERAGE OF THE COAST'S 
GREAT “A” MARKETS 


SEATTLE 
POST 
INTELLIGENCER € 


SAN 
FRANCISCO 
| EXAMINER 


LOS ANGELES 
EXAMINER 


For complete domination of the Sunday 
YOUR CHOICE OF POSITION 
IN ANY SECTION... 
yardstick you use. For a fraction of a Main News, Sports, Smart Set, etc. 


At a Preferential Group-Rate, with 
just one order, one operation! 


field... it’s the “Big 3” by any measuring 


cent per reader, your message reaches 


over 1,500,000 responsive families. 


TH E BI G THREE @) Pacific Coast Sunday Group 


NATIONAL REPRESENTATIVES: HEARST ADVERTISING SERVICE 


Gross Farm Dollars in 1945, o Estimates 
(Ranking of the leading 200 counties) 
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SALES MANAGEMENT 


KOW SPANS THE 
yy iY SAN FRANCISCO: 
bl don ie BAY AREA : 


— The Nation’s Sixth Market! 


ON YOUR DIAL 


San Francisco Studios - Palace Hotel - EXbrook 3233 


Represented Nationally by Edward Petry & Co., Inc. 


PACIFIC AGRICULTURAL FOUNDATION LTD., SAN JOSE, CALIFORNIA 


Retail Sales in 1945, & Estimates 
(Ranking of the leading 200 counties) 
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1945 COUNTY Thm 1945 RANK 


EST. EST. | 
a Bo IN THOUS. IN THOUS. | GROUP 
California , 15 


—_— 


| STATE 
| 


Pennsylvania 
New Jersey 


lowa 
Pennsylvania 
Massachusetts 


Michigan 
Pennsylvania . 


Wisconsin. . 
Pennsylvania 


Kentucky 
Pennsylvania 
North Carolina 


8828 


gsaxs88 
FS $3) 


853i 


_ 
& 
.- 
iJ 
$3 
nr 


w 
BESa 


wang 
ington... 
Pennsylvania 


& 
ae 


SALES MANAGEMENT 


THE AMERICAN 
BUSINESS MARKET 
S THE LARGEST 
INTHE WORLD 


tt the wold 
CIRCULATION __| rrisorns™ [nccencsnen 


00 0 0 < 


NATION’S BUSINESS ht 


461,416 178,788 


° 


FORTUNE ‘ 


180,558 37,737 


) 
48,291 
Hl 
__| 49,682 

[NESS MARKET—Use all Four 


figues based on_latest available information from publications. 


Food Store Sales in 1945, &® Estimates 


(Ranking of the leading 200 counties) 
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SALES MANAGEMENT 


A Practical Guide to the 
Baking Industry 


(A Bakers Weekly study) 


Gives manufacturers a complete analysis 
of the baking industry; how it is organ- 
ized, how it buys, how it merchandises 
its products, with tips on how to sell 


the market. F REE— 


New Book can be helpful to manu- 


— ‘ facturers interested in selling to 
I HE Baking Industry does a business of over $2,000,000,000 large combination bakeries, whole- 


annually, buying $1,222,000,000 worth of ingredients, sale bakers and retail bakers. 


materials, equipment and supplies each year. This ranks 


favorably with industries that are commonly thought of as 


Big Business. A solvent buying power, coupled with an New study describes use of 
urgent need in the industry for replacement of virtually all products like these 
equipment, offers manufacturers an unusually profitable sales 

opportunity if they have a product that bakers use. Food ingredients 


Bakery equipment 
(mixers, kneaders, ovens, etc.) 


Plant and store furnishings and fixtures 
What the study covers me "pion, vebiiie 
of interest to manufacturers Shipping containers and cartons 


Merchandising aids 


]. Organization of the Baking Industry (wholesale, retail and house- Heavy plant equipment (boilers, conveyors, 


to-house bakeries) . . . how each type operates and distributes. power transmission equipment, materials han- 
dling equipment, etc.) 
2. Operating details of the major buying groups (special pictorial r , . ‘ ‘ 
ee ee ee Miscellaneous industrial supplies (lubricants, 


niitent's : . "a ; .. 
ection); a handy guide to those interested in seeing how in cleaning compounds, valves and fittings, etc.) 


gredients, equipment and supplies are actually used. 


. Copies of ‘‘The Baking Industry and How to Sell It’’ 

3. Charts of bakers’ buying practices—supply house functions. are available on request to manufacturers and to their 
advertising agencies. 

4. Practical methods of selling and advertising to the Baking >= — — — ——— —— mee ee ee } 
{ Bakers Weekly, 
| 45 West 45th Street, New York 19, N. Y. 
{ 
{ 


Industry. 


Please send me, without obligation, my free copy of 
“The Baking Industry and How to Sell It.” 


Name te . kta bia seine eee DVS. cea ey aa 
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THE BUSINESS MAGAZINE OF THE eats CDR ROR EER Oe Oak ee 


General Merchandise Sales in 1945, & Estimates 
(Ranking of the leading 200 counties) 
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ENT 


NO. | OF A SERIES — 
* HOW THE HAIRE MERCHANDISING PAPERS 
SERVE THE MERCHANDISING WORLD 


the round table 
that covers the 


r\». 


merchandising world 


Around this table are gathered more than a hundred seasoned merchandising 
interpreters ... the men and women who comprise the editorial staffs 

of the nine Haire Merchandising Papers. This Editorial Round Table is the 
clearing house of ideas, facts and trends gathered first hand 

from America’s marketing centers. Here are distilled the underlying 
currents that preface the merchandising thought of tomorrow. 

This widely experienced group constructively analyzes and lutirprets 
nationwide developments in merchandising and translates for 

each Haire Specialized Merchandising Paper the 

significant trends in that specific market. That’s why each Haire 
publication is the accepted authority in its field—enjoys 

the profound reader confidence that carries over 


from the editorial to the advertising pages. 


NOTION & NOVELTY BP si 
REVIEW FASHION 


REVIEW CHILDREN'S WEAR} | ea tueR goons 


THES ERCHANDISING PAPERS 
— —— a 


—— Information Headquarters for Nine Major Markets 
HOUSE FURNISHING Y | 
REVIEW > 
Linens & 
HOME CROCKERY ———S py 
wh LAS § ou omestics 
eine Rap 
Zz iat HAIRE PUBLISHING COMPANY 


1170 BROADWAY, NEW YORK 1, N. Y. ~ 
New York * Boston + Pittsburgh + Chicago * Detroit + St. Louis * Los Angeles + Atlanta + London» % 


’ , ———— 
CORSET and underwear ACCESSOMES INFANTS’ and © F-——1 iyeeage and §=|}-—— 


Drug Store Sales in 1945, &@ Estimates 
(Ranking of the leading 200 counties) 
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SALES MANACEMENT 


To sell anything MEN buy... 


f= 
ral 


/ . / 
It’s easy to make an impression on the “P.M. MInp’’... because the man who buys 


Popular Mechanics year after year is a deliberate ad reader, not just an ad looker. 


He’s never a know-it-all...he’s always hungry for more facts, more ideas...and 
he’s found that advertising copy, like the absorbing Popular Mechanics features them- 


selves, contains information he can use. 


There are 3% MILLION of these alert, inquisitive, open-minded men—a lively, result- 


producing market for every man-bought product from shampoo to shotguns. 


It pays to put Popular Mechanics on your schedule and REACH THE P. M. MInp. 


| 
| 


WILDROOT 
cREAM-O1L 


* A new publishing idea was born 
in 1902 when H. H. Windsor, Sr., created 


Popular Mechanics. Published today by H.H. ’ ; ; 
Windsor, Jr., it continues to serve men with * No, the makers of these hair tonics don’t all 


the unusually creative, inquisitive, explor- advertise in Popular Mechanics. We think they could do 
ing, active mind we call... the P. M. Mind. so profitably. 3% MILLION men buy a lot of hair tonic. 


v 
UP 
3 
? 
0 
4 
8 
7 
3 
3 
3 
4 
9 
5 
3 
l 
1 
2 
4 
0 
B 
1 
4 
1 
8 
6 
4 
2 
7 
4 
3 
4 
6 
* 
6 
4 
6 
9 
6 
5 
] 
0 
2 
3 
9 
1 
2 
0 
8 
8 
4 
0 
7 
9 
9 
5 
8 
6 
0 
0 
5 
3 
4 
0 
9 
3 
8 
2 
6 
8 
8 
3 
9 
0 
0 
2 
2 
§ 
2 
1 
7 
Sy 
9 
7 
4 
8 
6 
5 
0 
4 
4 
0 
5 
3° 
3 
8 
1 
8 
9 
2 


1946 


Effective Buying Income, Net Total, & Estimates 
(Ranking of the leading 200 cities) 
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Est- Group yD Est- 
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dled ° *** . “eee wee ** i. | 6 
Galveston... i ape 
es ane q eer | ft i 273,454 
endale.... . 1 146,183 Pawtucket Le Wilkes-Barre........| Pa. 97, 786 


Peoria. . . 3 Wilmington a } 149,022 
Grand Rapids... ... 214,081 % - 102, 006 


87,306 " ' | 253,885 
77,138 ‘ ‘ 54 | 180,190 
86, 751 77,719 | 188 
115,949 i ateaee toll " Youngstown.........| Ohi | 200,373 | 70 
361,625 SORE ee om SS 
385,316 Total of above Cities 68, 103,723 

% of U.S.A. 


THESE GOODALL EXECUTIVES LET 
HOTEL CUSTOMERS 
SELECT THEIR HOTEL 

ADVERTISING MEDIUMS 


0 
2 
9 
Hotels to Spend 36 Million Dollars 
5: For Decorative Fabrics—Goodall 
Tl 
} Makes Sure that Its Advertising Will 
09 . 
. Reach the Hotel Executives Who Do 
50 
67 
a The Buying 
ad Jud Williams—Sales Manager 
15 Hotels right now are in the market for 36 million dollars worth of decora- 
58 tive fabrics—drapes, upholstery and bed spreads. Goodall Fabrics, a sub- 
. sidiary of Goodall-Sanford, Inc., has long played a leading role in ~—— 
po ing these materials to America’s fine hotels. It’s important business to them 
p- That’s why Sales Manager Jud Williams, Contract Sales Manager Jack 
75 Odin, and Advertising Manager John Dacey recently made sure that they 
93 were effectively spending their advertising dollars in promoting their 
a “Blended-for-Performance” fabrics to hotel executives,.owners, managers, 
9 housekeepers, and other department heads. 
114 , ' 
12 These Goodall executives wanted to know. They exhaustively checked all 
a of their hotel customers and found out which hotel magazines they read 
nd (and did not read). They found out which hotel publications were most 
- helpful to them in their business—which gave them the vital day by day 
96 hotel news—the publications on which they depended. 
49 
154 As a result of this comprehensive study, HOTEL MANAGEMENT and 
HOTEL WORLD-REVIEW are playing the major role in Goodall’s adver- 
bo tising program to the important hotels of America. As has invariably been 
es the result HOTEL MANAGEMENT is again confirmed as the Number 
147 One operations magazine and HOTEL WORLD-REVIEW the Number tak Citincttiil Mie Mies 
110 One hotel newspaper. Would you be interested in knowing why? Drop m sii . 
-- us a line and we will give you the reasons. They’re yours for the asking. 
83 
136 
35 
TS HOTEL WORLD-REVIEW 
190 The weekly newspaper of the hotel in- 
60 dustry. Its A.B.C. circulation is national. 
194 It is a combination of the two oldest 
191 hotel magazines in America. To most 
127 hotel executives the HOTEL WORLD- 
180 REVIEW has been “must” reading since 
9 entering the hotel business. 
79 
15 HOTEL MANAGEMENT 
1 
Y The monthly business magazine of 
139 America’s hotel operators, managers and 
9 department heads, Editorially it tells of 
133 the proven management ideas whereby 
| 59 hotel profits are increased. It is national 
2 and has the largest A.B.C. circulation of 
| 183 any hotel publication. 
\3 ry John Dacey—Advertising Manager 
ooo" RESTAURANT MANAGEMENT, HOTEL MANAGEMENT, HOTEL WORLD-REVIEW, TRAVEL AMERICA 
MAGAZINE GUIDE, 71 Vanderbilt Ave., New York 17, N. Y.—333 N. Michigan Ave., Chicago 1, Ill. 
AHRENS PUBLICATIONS: Representatives: Blanchard-Nichols-Osborn, 805 C. & S. National Bank Bldg., Atlanta 3, Ga.; Blanchard 
— Nichols, Russ Building, Suite 2020, San Francisce 4, Calif.; Blanchard-Nichols, 448 South Hill St., 
Los Angeles 13, Calif. 
ENT May 10, 1946 [105] 


City 


Albuquerque... . 
Alexnadria... . 
Alhambra 

Ann Arbor 
Asbury Park 
Asheville 


Astoria 

Atlantic City 
Babylon. 
Baltimore. . 
Bangor...... 
Battle Creek... 
Belleville... . 
Berkeley. . . 
Beverly Hills. . . 
Bismarck 


Bloomfield... .. 


Bridgeport 

Bronxville... .. 
Brookline....... 
Burlingame... .. 
Burlington... .. 
Caldwell...... 


Cambridge 

Cedar Rapids 
Charleston 
Charlotte 
Charlottesville 
Cheyenne 
Cincinnati. 
Cleveland... 
Cleveland Heights 
Colorado Springs 


Covington. 
Danville 
Davenport....... 
Daytona Beach 
Deland 

Denver 


Des Moines... . - 


Doylestown. . 
Durango 
East Cleveland 


East Orange 
Elmira 

Ely. 
Englewood 
Eugene 
Evanston 
Evansville 
Fargo 

Fort Collins... . 
Fort Dodge 


Fort Pierce. .... 


Fort Wayne........ 


Fort Worth...... 
Frankfort...... : 
Fresno........ : 
Geneva 

Glendale 

Goshen 


Boulder.......... 


Per Capita Effective Buying Income, & Estimates 
(Ranking of the leading 200 cities) 
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PER CAPITA 
INCOME 
1945 


S2E8 


_ 
oa 


ee ee ee) 
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| Rank 

in 
Esti-| Group 
mate 

in thousands 


City 


State 


ee Sed 
Greenville........... 
Greenwich........... 
Grosse Pointe........ 
Harrisonburg. ...... 


Hayward. . 
PRs saanvecwsaes 
Highland Park....... 
Highland Park....... 


Ee 
Hoboken. . ‘a 
Homestead.......... 


Huntington Park..... 
Idaho Falls........ 
Indianapolis........ 
Irvington 
a 
Jackson 
Jackson....... : 
Jenkintown........ 
Kansas City...... 
Klamath Falls...... 
Lafayette 

Lakeland 
Lakewood . 

Las Vegas. 
Lewiston........... 


Lebanon...... 
Lexington........ 
Long Beach.... 
Los Angeles. . 
Louisville 
Lynchburg. 
Maplewood...... 
Miami .. 

Miami Beach 
Milwaukee 


Minneapolis .... 
Minot 

Mitchell. . 
Monrovia 
Montclair 
Montpelier . 
Morristown 
Moscow 

Mt. Vernon 
Nampa 


Nashville....... 
New Haven 
Newark 

New London... 
Newport News.... 
Norfolk..... 
North Kansas City. 
Norwood . 

Nutley. . 

Oakland 


Oak Park. . 
Ogden 
Oklahoma City 
Omaha 


City 


State 


| 
| PER CAPITA 


| PER CAPITA 
INCOME | Rank 
1945 in 
| Esti-| Group 
mate 
in thousands 
1,588 | 74 
1,433 | 166 
| 
| 1,508 | 116 
| 1,633 | 59 
2,269 2 
| 2,610 1 
1,624 | 63 
| 2,028 | 11 
1,496 | 125 
| 1,397 | 193 
1,469 | 141 
| 1,659 | 49 
| 1,466 | 143 
1,392 | 197 
| 1,431 | 167 
1,639 55 
1,394 | 195 
1,719 | 35 
1 
| t. 
1, 
1 


a 
a 
nN 


meet ttt 
a 
— 
— 


Qua 
& 8 


a 


Port Angeles......... 
Port Chester......... 
Port Huron.......... 
Portland.......... = 


eee 
Richmond 


St. Petersburg 
Salinas 


Salt Lake City 
San Bernardino. .... 
San Diego.......... 


San Francisco...... 
ee 


Santa Barbara...... 
Seattle. | 
Shaker Heights. .... 
Shenandoah. ....... 


ee 
Sioux City........ : 
Sioux Falis......... 
South Orange....... 
Spokane 


Springfield.......... 
Stamford 


Suffolk ci ONS 
, | RE er 
Ma chau birceawsers 


Twin Falls.......... 
University City 
ee 
Washington.......... 
Waterbury.......... 


Wenatchee. ......... 
Ns nh dicueane 
West Orange... ; 
West Palm Beach.... 
White Plains......... 


ee 
Willimantic.......... 
Wilmette. . 
Winchester........ 
Winnetka 
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INCOME Rank 
1945 | in 
G7D = 
mate! 
in thousands | 

1,655 | 62 

1,696 | 40 
1,905 15 
1,512 | 113 

1,750 | 25 
1,482 | 134 

1,402 | 188 

1,536 | 98 

1,438 | 162 

1,625 | 61 
1,406 | 183 

1,476 | 139 
1,736 23 
1,922 | 14 

1,465 | 144 

1,740 | 28 

1,658 | 50 


1,406 | 183 
1,474 | 140 
! 
1,421 | 175 
1,594 69 
1,782 | 21 
1,715 | 37 
1,971 | 13 
1,429 | 168 
2,053 | 10 
2,110 6 
1,690 | 42 
1,562 | 86 
1,619 | 6 
1,753 24 
1,589 72 
1,875 | 18 
2,078 7 
1,442 | 158 
1,533 | 101 
1,681 | 45 
1,406 | 189 
1,527 | 106 
1,773 | 22 
1,495 | 126 
1,448 | 183 
1.728 | 31 
1,440 | 159 
1,690 42 
1,493 | 128 
1,449 | 152 
1,420 | 176 
1,594 69 
1,485 | 133 
1,634 | 58 
1,645 | 58 
1,746 | 27 
1,533 | 101 
1,72 33 
1,499 | 121 
| 1,495 | 126 
| 1.637 57 
1,578 | 80 


Portrait of Long Beach, California 
... most prosperous U.S. city! 7 he company also j 


St in the other hourly paid 
y than comf/ COVGus the ba 
newcomers, attracted }g salaried 
., and:cause of war jobs 
one. | It we 
is training R 
Office of Strate 
e he was 
y 


pe A Feet 
‘ * chee; . 4 is ye tel i $ a +e ip ea | 
ficr’s Medal and to be removed aponce et ve-"- . oh anit fen 
rs a. 621.A-—partment engiyfeers announced /2"4 be otherwise qualified for 
; Specific positions,” he eontinued. | 
aany! _Upan Sullivan's suggestion, the 
advis, 


. FIRST AGAIN! For five out of six consecutive years 
Long Beach, California, has been first among all 
major U. S. cities in Effective Buying Income per 
capita! A startling record, true, but startling only 
because the name Long Beach, California, conjures 
up the image of the seaside resort-town of a decade 
or two ago; sunny beaches, sailing and a myriad of 
other vacation pleasures. Well, the playground is 
still here, but today Metropolitan Long Beach is one 
of the fastest growing industrial centers in the 
nation! 

Vast oil fields and accompanying processing in- 
dustries; an airport among the busiest in the na- 
tion; a great harbor with full world-port facilities, a 
permanent Navy installation with dry docks and a 
floating population of from 100,000 to 125,000 men; 
Kaiser-Frazer, Ohio Rubber, and a host of other new 
industries; all these are here, and mean payrolls 
to the citizens of Long Beach! Payrolls add up to 


The Portrait Artist is 
Sales Management's 1946 
Survey of Effective Buy- 
ing Income. With facts 
end figures he portrays 
the nation’s most pros- 


) 
| 
7 
3 
8 
0 
6 
2 
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perous major city: Long 
Beach, California. 
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LONG BEACH HARBOR AND OIL 


A world-port, busy, with full facilities, 
and «a huge permanent Navy installation, 
Long Beach Harbor. is great in itself . . 
the addition of California’s largest produc- 
ing oil field in the harbor assures further 
growth and payrolls! 


THE PROMISED LAND FOR INDUSTRY 

A thriving market lies at the doorstep of 
the farsighted industries which are selecting 
Long Beach for Western Expansion. Space 
m which to grow, climate, reduced trans- 
portation costs, all these call industry to 
Long Reach! 
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effective buying income, and the highest effective 
buying income in the nation adds up to a market 
which simply can't be overlooked! 

Cover Long Beach and its Metropolitan area with 
the long-accepted HOMEpaper in Long Beach, the 
Press-Telegram. Offering nearly 80,000 net paid 
daily circulation, (controlled), dominant coverage 
is assured with a medium which grows with the 
area it serves; paces the city’s development! 


Represented Nationally by WILLIAMS, LAWRENCE end CRESMER CO. 
Members: Metro Pacific Comics, Pacific Parade 


LONG BEACH 


Press-Celearam 


Retail Sales, Total, & Estimates 
(Ranking of the leading 200 cities) 


Albany 
Allentown 


Altoona....... , 
Asheville............ 


Atlanta..... 


Atlantic City... 
Austin......... 


Bakersfield 


Baltimore..... i 


Baton Rouge....... 


Battle Creek 


Berkeley... 


Beverly Hills 


Binghamton co ais 
Birmingham. ... 


Boston...... 


Bridgeport 
Brockton 


Buffalo... ... 
Cambridge. ... 
Camden. 
Canton 
Cedar Rapids 


Charleston... “. 


Charleston 
Charlotte 


Chattanooga 
Chester 
Chicago 
Cincinnati... 


Cleveland....... 
Columbia......... 
Columbus. ..... 


Corpus Christi 
Dallas. . 
Davenport 


Dayton. 
Dearborn 
Decatur... . 
Denver 

Des Moines 
Detroit 
Duluth...... 
Elizabeth 
Durham 
East Orange 


East St. Louis 
Elmira... .. 
El Paso.... 
Erie. . 
Evanston 
Evansville 
Fall River 
Flint 

Fort Wayne 
Fort Worth 


Fresno 
Gary.. 
Glendale 
Grand Rapids 
Greensboro 
Greenville 


Hackensack... f 
Hammond........... 
Hamtramck.......... 


State 


RETAIL | 
SALES -1945 | Rank 
Esti-| in 
. mate| Group 

in thousands 
225,352 | 39 
92,207 | 86 
76,984 | 102 
51,875 | 170 
54,763 | 159 
306,325 | 28 
87,035 | 90 
63,452 | 128 
69,774 | 112 
870,147 7 
58,026 | 146 
51,255 | 174 
47,546 | 189 
46,069 | 197 
53,572 | 165 
78,304 | 99 
63,788 | 127 
64,241 | 126 
198,035 | 43 
715,087 9 
155,436 | 51 
46,226 | 196 
353,460 | 21 
72,357 | 108 
83,255 | 94 
95,768 | 83 
55,115 | 158 
60,158 | 141 
77,064 | 100 
88,223 | 89 
70,522 | 109 
2,500, 265 2 
390,257 | 18 
762,318 H 
57,886 | 147 
260,476 | 32 
| 59,041 | 142 
293,572 | 29 
62,639 | 167 
| 195,902 | 44 
| 66,702 | 119 
| 52,616 | 168 
324,535 | 26 
| 130,943 | 67 
| 1,350,625 4 
69,517 | 113 
96,519 82 
| 655,737 | 155 
53,781 | 163 

| 
| 48,650 | 187 
| 49,351 | 185 
65,243 | 125 
93,039 | 85 
66,056 | 124 
| 110,241 | 73 
62,513 | 132 
136,256 | 63 
107,524 | 74 
| 477,820 | 47 
| 192,283 | 71 
75,602 | 103 
91,608 | 87 
152,507 | 54 
51,648 | 172 
51,516 | 173 
54,068 | 161 
69,899 | 137 
49,467 | 184 


Honolulu....... 
Huntington. ... 


Indianapolis... . 
Jackson 


Johnstown... . . 
Kalamazoo... 


Kansas City... 
Knoxville...... 


Lawrence..... 


Lincoln... 


Long Beach... 
Los Angeles... 
Louisville. 


Madison: . . 


Manchester 


Milwaukee. ... 
Minneapolis. . . 
Mobile... 
Montgomery. 
Mt. Vernon... . 
Nashville... .. 


New Bedford 
New Britain. . 

New Brunswick 
New Haven.... 


New Orleans 
New York City 
(5 counties) 
Niagara Falls 
Norfolk . 


Norwalk 
Oakland. 
Oak Park 


Oklahoma City 


Omaha.... 
Orlando 


ee 


Hempstead Township 
Highland Park. . 


Huntington Park. . . 


Jacksonville........ 
Jersey City......... 


Kansas City. . pine 


Lexington......... 


GROTON. occ. ccees 


Lowell........ 


McKeesport. ... 


Newark........... 


New London...... 


a 


Pasadena........... 


State 


RETAIL 
SALES—1945 
Esti- 
mate 
in thousands 


240,374 


340,247 


4,535,003 
57,366 
140,375 


48 ,393 
430, 187 
58,312 
53,977 
185,648 
185, 304 
50,795 
105, 304 
66, 365 
148 , 548 


67,269 
100,516 
1,350, 088 
100,125 
617,364 


RETAIL 

SALES—1945 | Rank 
City State Esti-| in 
mate) Group 

in thousands | 
ee N. J. 51,685 | 171 
Pontiac..............| Mich. 61,502 | 134 
Portiand.............| Maine 90,374 | 88 
Portland.............| Ore 380, 298 19 
Portsmouth......... Va. 49,683 | 181 
Providence. ........ R. I. 271,502 | 30 
a Mass. 50,059 | 179 
Reading............. Pa. 79, 067 | 98 
Reno... Nev. 49,524 | 182 
Richmond........... Va. 205,143 | 42 
Roanoke............ Va. 56,834 | 153 
Rochester........... N.Y 242,674 34 
Rockford........... it. 81,557 | 95 
Sacramento Cal. 120,154 | 70 
Saginaw Mich 66,137 | 122 
Oe I owcicdscccs Mo. 46,533 | 194 
I iiccacicinnes Mo. 519,448 | 13 
eee Minn. 258 , 374 33 
St. Petersburg....... Fla. 63,055 | 130 
Salt Lake City...... Utah 145, 063 59 
San Antonio........ Texas 173, 562 48 
San Bernardino... .. Cal. 52,506 | 169 
San Diego.......... Cal. 320,294 | 27 
San Francisco........| Cal. 668,423 | 10 
ee Cal. 110,385 72 
Santa Monica........ Cal. 61,120 | 136 
Savannah....... Ga. 73,075 | 105 
Schenectady... .... N.Y 72,563 | 107 
Seatbeinibiesiced 79,601 97 
Shreveport. La. 95,116 84 
Sioux City.......... lowa 67,635 | W7 
South Bend.......... Ind. 85,035 | 92 
Spokane............. Wash. 140, 128 62 
Springfield.......... il. 60,724 | 138 
Springfield...........| Mass 147,542 | 58 
Springfield...........| Mo. 47,544 | 190 
Springfield...........| Ohio 50,486 lim 
Stamford............ Conn 58,551 | 144 
Stockton............ Cal. 73,407 | 104 
| SERRE N. Y. 142,327 60 
Tacoma............ Wash 153,320 | 82 
. ee Fla. 106,854 | 75 
Terre Haute......... Ind. 58, 557 rc 
Toledo. ..... Ohio 231,417 | 37 

| 
Topeka............. Kans. 70,493 | 110 
Trenton...... N. J 97,335 | 81 
ac ecdcsun N.Y 46,253 | 195 
Se Okla. 135,637 | 64 
Union City....... N. J 56,813 | 154 
cect a 66,232 | 121 
Washington ........ D.C 884,855 | 6 
Waterbury...........| Conn 83,624 | e 
Waterloo........... lowa 47,020 | 192 
Wheeling............| W. Va. 45,513 og 
White Plains.........| N.Y. 61,022 | 175 
Wichita............. Kans 170,276 | 49 
Wilkes-Barre........ Pa. 70,273 | 101 
Wilmington......... Del. 149,526 | 56 
Winston-Salem.......| N.C. 50,084 | 178 
Worcester Mass 152,527 33 
Yakima............. Wash. 55,570 | 157 
NN 65 oc vince N.Y 72,931 | 106 
pea Pa. 60,435 | 138 
Youngstown......... Ohio 133,055 | 66 

Total of above Cities.......... 38,741,239 | 

ie vei 51.981 | 
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Dale Eunson has started her dreaming... 


... you've picked a perfect time to 


a alert. She’s vibrant. She’s 
youth. And right now, within 
her sentimental mind, there lingers 
the tender refrain of a romantic tale 
by Dale Eunson .. . a story she has 
just read in Cosmopolitan. 

Cosmopolitan’s pages are where 
you find the greatest emotional writ- 
ing of our age — great writing that 
makes great reading. Here’s writing 
that spins webs of dreams — that 
creates moods of warm emotion. 

So now, Pepsodent, now that her 
eyes are soft with the stardust of 
Dale Eunson’s fine writing — it’s 
time once more for your advertise- 
ments! Make her dreams of roman- 
tic loveliness embrace the charm of 
a Pepsodent smile. Keep telling her 
about Irium and its aid to flashing 
beauty. And, while you’re at it, im- 


10, 1946 


plant once more in her open recep- 
tive mind the idea that the Pepsodent 
Brush design is the Straight Line 
path to clean and attractive teeth! 

She’s just been carried away by the 
magic words of Faith Baldwin and 
Katharine Brush and Ursula Parrott 
and all the other famous authors in 
Cosmopolitan Magazine. 

Her emotions have taken over, 
Pepsodent. And emotion makes 
wars. Emotion makes marriages. 
Emotion makes SALES! 


%* An advertiser in Cosmopolitan since 1918 


[‘osmopolitan 


GREAT WRITING MAKES GREAT READING 


City 


ee 
EES 
Allentown 


Beverly Hills........ 
Binghamton.......... 
Birmingham 
Bostgn.. 


Cambridge........... 
Camden 
Canton 


ors 


Chicago........... 
Cincinnati......... 
Cleveland........... 
Cleveland Heights... . 
Columbus........... 
Covington........... 
Cumberland......... 
Dallas. 

Davenport 


Dayton. 
Decatur. . 


East Orange......... 
East St. Louis 
Elizabeth 


Evanston 

Evansville 
Se 
Fall River........ 
Kins re cate ia hetine 
Se 
Fort Wayne.......... 


Fort Worth 


State 


FOOD SALES 
1945 

Esti- 

mate 

(in thousands) 


Food Group Sales, & Estimate 
(Ranking of the leading 200 cities) 


City 


Hempstead Twsp.. . . 
Highland Park....... 


Huntington.......... 
Indianapolis. ........ 


Kansas City......... 
Kansas City......... 
Knoxville. .......... 


Little Rock. ....... : 
Long Beach ......... 
Los Angeles......... 
Louisville............ 
Lowell. 


New Bedford........ 
New Britain 


Newton 


FOOD SALES 
1945 

» Esti-| in 

mate 

(in thousands) 


78,266 | 24 
11,368 | 198 
11,454 | 194 


11,985 | 181 
69,677 28 
13,040 | 164 
13,288 | 163 
27,545 70 
51, 561 40 
11,842 | 184 
14,810 | 141 
21,961 90 
75,108 | 25 
22,720 | 86 
12,106 | 179 
12,308 | 176 
22,010 | 89 
14,654 | 149 
14,207 | 154 
15,088 | 140 
51,048 | 42 
341,802 3 
64.076 | 31 
22,837 | 85 
20,923 | 99 
11,550 | 193 
16,162 | 127 
12,284 | 177 
16,354 | 124 
16,695 | 122 
40,568 47 
32,960 | 60 
131,020 | 12 
99,826 | 20 
18,755 | 112 
15,319 | 138 
16,187 | 126 
28,216 67 
119,794 14 
21,540 96 
13,310 | 162 


69,007 | 29 
11,760 | 186 
1,308,175 1 
14,097 | 156 
17,553 | 116 
33,525 | 59 
118,402 15 
18,218 | 113 
12,617 | 170 
29,330 | 66 
52,672 | 38 
11,382 197 
21.950 | 91 


City State 
Pontiac....... Mich. 
Portland Maine 
=e Ore. 
Portsmouth......... Va. 
I ickacede ears Mass 
GL oe caskccesac Wis. 
eee Pa. 
Richmond .......... Cal. 
Richmond.......... Va. 
Roanoke............ Va. 
Rochester.......... N.Y 
Rockford iW. 
Sacramento Cal. 
I co caeccnass Mich 
St. Louis............| Mo. 
St. Paul.............| Minn 
Selt Lake City...... Utah 
San Antonio. ........ Texas 
San Diego........... Cal. 
San Francisco... ... Cal. 
Gan Jeee...........-| Gm. 
Santa Barbara ..... Cal. 
Santa Monica... .. . | Cal. 
Savannah........ Ga. 
Schenectady........ N.Y. 
Seranton............| Pa. 
EERE ..| Wash. 
Shreveport...........| La. 
Sioux City........... lowa 
Somerville.......... Mass 
South Bend......... Ind. 
Spokane.............| Wash 
Springfield...........| UM. 
Springfield........... Mass 
Springfield........... Ohio 
Stamford............ Conn 
es Cal. 
ee N.Y. 
IR ris i6a0n0su Wash. 
| | See Fla. 
Terre Haute......... Ind. 
We vicawenccees Ohio 
Topeka Kans 
| RE N. Y. 
Tucson Ariz. 
WE Sine sdcennt Okla. 
Union City........... N. J 
Upper Darby......... Pa. 
Bs ctkuksaennen’ N.Y 
washington....... D.C 
waterbury........... Conn 
wheeling............ W. Va 
White Plains......... N.Y 
I cand abigen ta Kans 
Wilkes-Barre. ....... Pa. 
Wilmington.......... Del. 


FOOD SALES 
1945 


(in thousands 


15,565 
24,175 
93,329 
12,863 
11,699 


17,216 
13,547 
24,039 
15,483 
47,099 
11,749 
69,771 
21, 069 
25,209 


17,353 
128,140 
57,916 
34,918 
37,375 
82.907 
153, 367 
23,727 
11,676 
14,224 


22,198 | 
21,795 


21,901 
114, 806 
17,864 
15,131 
17,844 


18,929 | 


30,156 
15,970 


39,192 
16, 193 
16, 132 
14,468 
40,201 
37,650 
15,521 
13,622 


62,692 | 


16,597 


32,377 
14,544 
12,384 
25,652 
14,108 


11,315 | 


19, 186 
219,102 
22,464 
11,643 


14,760 
32,658 
19,987 
42,371 


e 
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Tomorrow's Leaders 
are Training Today 


y\HE sons and daughters of the American 
) farmer... tomorrow’s farmers... are train- 
ing for their future as enthusiastically as any 
other youth in the land. 


Children of Colossus of the Crossroads, these boys 
and girls are witnessing a revolution in farming. 
They don’t harness their horsepower; they throw 
it into gear! They’re planning for an even more 
efficient, and pleasurable, farm life. 

The 4-H Clubs and ‘*Future Farmers of America” 


are evidence of their ambition and enthusiasm. 
In their zeal to improve the nation’s agriculture, 


they look to Country Gentleman and its complete 
coverage of farm news for ways and means. 


Country Gentleman considers it a vital part of 
its program to report regularly on 4-H and FFA 
activities ... to offer inspiration and incentive to 
farm youth ... to slant many special features 
toward these youngsters, month after month. 


Country Gentleman’s attention to tomorrow’s 
farmers, these younger members of the family, 
is another reason why this magazine is consid- 
ered a “‘must”’’ on America’s top-half farms. . . 
the farms with over four-fifths of the national 
farm income. 


Cle — 


NATIONAL SPOKESMAN FOR AGRICULTURE 
A CURTIS PUBLICATION 


General Merchandise Sales, & Estimates 
(Ranking of the leading 200 cities) 


Albany 
Allentown 
Altoona 


Asheville 
Atlanta 
Atlantic City 
Augusta. 


Bakersfield 
Baltimore. . 
Bangor... 
Battle Creek 
Beaumont 
Berkeley. . 
Binghamton 


Boston. . 
Bridgeport 


Buffalo. . 
Cambridge 
Camden 
Canton 
Cedar Rapids 
Charleston 
Charleston 
Charlotte 
Chattanooga 
Chester 


Chicago. 


Cleveland... 
Columbia... 
Columbus. 


Dallas... .. 


Dayton 
Dearborn... 


Decatur. . 
Denver 


Dubuque 
Duluth 
East Orange 


Easton. . 
Elizabeth 


Evansville 
Everett 

Fall River 
Flint 

Fort Wayne 
Fort Worth 


Fresno 

Gary 
Glendale 
Grand Rapids 
Green Bay 
Greensboro 
Greenville 
Hackensack. . 
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Asbury Park... Em 


Austin..... m 


Birmingham. . . 


Cincinnati... : a 


Corpus Christi 


Danville............. 


Des Moines. .___ 
Detroit... ... 


East St. Louis 


State 


GEN’L MDSE. 


1945 
Est- 


mate| Group 
in thousands 


Rank 
in 


x 


Hartford 


Highland Park 
Honolulu........... 
Houston. . 


Hutchinson......... 


CO eee 


Jacksonville 


Jersey City......... 


Johnstown 


SE sin csac nwa es 


Kalamazoo......... 
Kansas City 
Kansas City........ 
Klamath Falls....... 
Knoxville 
Lancaster 


ee 
Lewiston........... 
Lexington 


Lincoln 


Louisville........... 
Wiss eretancdens 


Lubbock........ 


Moline 


Montgomery....... ‘ 


Nashville......... ‘ 


New Castle 
New Haven........ 
New Orleans....... 
New York. 


Niagara Falls... 
Norfolk . 

Oak Park 
Oakland 

Ogden 


Oklahoma City... ¢ 


Pasadena 
Passaic. . 
Paterson. 
Peoria. ... 


Philadelphia . 
Phoenix 
Pittsburgh 
Plainfield 
Pontiac. . 


Hempstead Twsp..... 


Huntington Park. ....| 


Newport News....... 


=z2 
aa = 


z 
— 


GEN’L MDSE, 
1945 
Est- 


in thousands 


Poughkeepsie... . ~~ 


Providence 


Saginaw 


St. Joseph 
St. Louis... . 


St. Paul 


Salt Lak 


San Antonio 
San Bernardino. _._. 
San Diego. 


eCity.......| 


San Francisco... ... | 
San Jose............| 
Santa Monica... 


Schenec 


tady . 


Sevranton............] 


Seattle 


Sheboygan. . 


Shreveport... .... 
South Bend... 


Springfield... 


Springfield. . 
Springfield. . 


Springfield... ....., 
Steubenville 
Stockton 


Terre Haute. 


Toledo. 
Topeka. 
Trenton 


Union City.......... 
Uniontown.......... 
Sere 


Waterbury Conn 11,126 | 120 
Waterloo............| lowa 9,016 | 150 
White Plains... | N.Y | 7,260 | 186 
Wichita. .. ‘el Kans. 24,629 | 60 
Wilkes-Barre......._| Pa. 20,288 | 70 
Wilmington Del. 19,750 | 72 
Winston-Salem N.C. 10,281 | 127 
Worcester...........| Mass. | 27,697 | 56 
ene oa 11,002 | 121 
Youngstown.........| Ohio | 29,570 | i} 
Yakima... | Wash. | 9,863 | 137 

Total of above Cities.......... 8,212,053 

yi | ere 70.790 


GEN’L MDSE. 
1945 


GD 


in thousands 


State 


Ore. 118,377 15 
N.Y 7,260 | 186 
R. I. 62,619 | 29 
Pa. 12,546 | 110 
Nev 7,460 | 181 
Va | 44,960 | 39 


Cal. 20,779 | 68 
Mich 11,859 | 113 
Miss. 8,816 | 153 
Mo. 136,609 | 12 
Minn 79,856 | 25 
Fla. 6,686 | 200 
Utah 40,238 | 42 
| Texas! | 30,388 | 48 
Cal. 7,824 | 177 
| Cal. 55,780 | 34 
Cal. 107,046 | 16 
Cal. 15,169 | 90 
Cal. 6,887 | 195 
N.Y 15,711 | 85 
Pa. 13,792 | 104 
Wash 123, 526 13 
Wis. 8,370 | 159 
La. 13,858 | 102 
Ind. 16,154 | 81 
S.C. 8,567 | 154 
Wash 31,354 | 46 
i. 9,867 | 136 
Mass 28,570 | 52 
Mo. 9,114 | 148 
Ohio 9,016 | 150 
Ohio 8,111 | 163 
Cal. 7,207 | 189 


Ind. 14,361 | 97 
Ohio 55,893 | 33 
Kans. 11,276 = 116 
N. J 18,174 | 7 
Ariz. 8,101 | 165 
Okla. 22,672 | 65 
N. J 9,196 | 147 
Pa. 7,796 | 178 
N.Y. 9,921 | 132 
Texas 7,856 | 175 


Est- in 
mate, Group 


During war years the farmer had to forego fun, 
concentrate on a full time job of feeding armed forces, 
grow for the day when America would be a global 
granary. Along with rich crops, the farmer also reaped new 
respect .. . earned international gratitude... and a vacation! 
For fagged farmers, a recent issue of SuccEssFUL FARMING 
suggested a super Sabbatical . . . a saunter south of the border 
in the family sedan . . . lured with local color . .. made Mexico 
mean frijoles, fiestas, stestas . . . and also made big news... 
mantilla bites dog-tired farmer! Another recent issue 
prescribed a tour of national parks for tired tillers. . . 
guided gadabouts to good times among glaciers, geysers 
‘and the Grand Canyon. And most SF issues . . . all year 
round .. . vend vacations for today’s farmer . . . America’s 
most able, willing . . . and deserving . . . vacationist! 
Some people may be surprised to find farmers interested 
in time out .. . rest and relaxation from a routine that used 
to take fifty-two weeks of work a year and then some. But 
the traditional grind, daily drudgery, endless effort, faded 
years ago when farming became big business, indispensable 
industry . . . and farmers and farm families became a major 
market... with high standards of living and work, high production 
and profits . . . the time and money for more interests, wants and needs 


... for more products and services . . . including vacations! 


\ ( Purchasing-powerful . . . these top farm purchasers 
ou are located in the best of the best farm markets—the thirteen 
+ eae 1 Heart States, plus New York and Pennsylvania—where 


SUCCESSFUL FARMING has more than a milliori subscribers . . . 


is an exclusive major medium to an exclusive major market 


... concentrated where farmers have highest yields, largest 
investments, best cash means . . . in the most market 
for the money in America! Ask any office... 
SuccEssFUL FARMING, Des Moines, New York, Chicago, 
Cleveland, Detroit, Atlanta, San Francisco, Los Angeles. 


10, 1946 


City 


Akron... 
Albany. 
Allentown 
Amarillo 
Ann Arbor 
Asheville. . 
Atlanta 
Atlantic City. 
Austin. . 
Baltimore 


Baton Rouge 
Battie Creek 
Bay City.... 
Beaumont.......... 
EP 
Beverly Hilis......... 
Binghamton......... 
Birmingham. ..... 
Boston. . 

Bridgeport 


Buffalo 

Cambridge 

Camden... . 
EA 
Cedar Rapids. 
Charleston. . 
Charleston 
Charlotte. . 
Chattanooga 
Chester 


Chicago 
Cincinnati........... 
Cleveland......... 
Cleveland Heights... . 
Colorado Springs... .. 
Colunbia....... 
Columbus 

Corpus Christi... .. 
Covington. . 
Cumberland cont 
Dallas 
Davenport 
Dayton.. 
Dearborn 
Decatur 
Denver cane 
Des Moines....... 
Detroit. . 


East Orange ; 
East St. Louis...... 
ae 7 
Elmira. .. 
El Paso 
aa 
Evanston 
Fall River 
Fitchburg 
Flint 


Fort Wayne........ 
Fort Worth 


ES 

Glendale..... 
Grand Rapids... . 
Greensboro... ... 
Greenville....... 
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Drug Store Sales, &@ Estimates 
(Ranking of the leading 200 cities) 


l 
} 


| DRUG SALES | 
1945 =| Rank 
Esti-| in 
mate| Group 
| in thousands 
8,184 | 46 
2,857 | 116 
2,353 | 152 
3,151 | 104 
2,525 | 137 
2,482 | 141 
13,630 | 28 
3,889 | 89 
4,283 | 77 
33,956 7 
2,603 | 133 
2,501 | 139 
2,315 | 155 
2,646 | 132 
4,538 | 73 
2,978 | 112 
2,056 | 173 
5,774 | 61 
27,756 9 
5,187 | 66 
11,427 | 31 
3,333 | 94 
2,807 | 120 
3,122 | 108 
3,251 | 100 
3,252 | 99 
3,149 | 105 
4,356 | 74 
3,768 | 90 
2,687 | 127 
| 
109,747 | 2 
18, 166 | 17 
29,077 | 8 
2,586 | 134 
2,381 | 149 
2,826 | 118 
11,528 | 30 
2,214 | 161 
1,772 | 197 
1,793 | 193 
14,971 | 26 
1,995 | 179 
8,850 | 42 
2,060 | 172 
1,788 | 194 
17,778 | 19 
7,617 | 51 
65,064 3 
2,583 | 135 
2,502 | 138 
2,235 | 160 
2,031 | 176 
1,965 | 183 
1,955 | 185 
2,976 | 113 
2,677 | 130 
2,651 | 131 
2,289 | 157 
2,370 | 151 
7,302 | 53 
123 | 67 
9,452 | 39 
3,505 | 93 
.739 | 124 
3,201 | 103 
8,168 | 47 
066 | 171 
390 | 148 


City 


Hackensack......... 
Harrisburg.......... 
REE 
Hempstead Twsp..... 
Honolulu....... 


BR citsineacstcme 


Indianapolis 
Jackson. . 


Jacksonville......... 


Jersey City.......... 
Kalamazoo......... 


Kansas City.........| 


Kansas City......... 
Knoxville 


Lakewood 


Ee 
Little Rock......... 


Long Beach....... 
Los Angeles 
Louisville 


Es + cceecntees | 


Lubbock 


Madison.......... 
Malden.......... 
Memphis.......... 
7S 
Miami Beach... . 
Milwaukee. ...... 
Minneapolis........ 
Mobile......... 
Muskegon........ 
Nashville ioe 
New Bedford. .... 
New Brunswick 


New Haven..........| 


New Orleans....... 


ees 

Niagara Falls........ 
se 
ee 


Ee 


"RRA 
Grfande............. 
Pasadena 
Passaic 

Paterson 
Pawtucket 
Re 
Philadelphia......... 
Phoenix 

Pittsburgh 


Pontiac... 
RE 
Portsmouth.......... 
Providence. ........ 


DRUG SALES | 
1945 
ED“. 
mate 
in thousands 


Salt Lake City....... 
San Antonio. ........ 
San Bernardino 


RI 3 venawa wean 
Santa Ana......... 
Santa Monica....... 
Savannah....... 
Schenectady 


NL os oxosasne 
Se 
Shreveport......... 

ee 
Somerville........... 
Ee 
Springfield........... 
Springfield........... 
Springfield......... ; 


Springfield........... 
Stamford 


Tacoma....... 


Topeka........ 


Waco 


West Palm Beach. ... 
EE 
White Plains......... 


Wilmington.......... 
Winston-Salem....... 


Youngstown......... 


Total of above Cities 


8 rere 


DRUG SALES 
1945 


yD Esti- 
mate 


in thousands 


o 
c—} 
co 
a 


2,492 | 


$1,623, 163 
55.937 


SALES MANAGE™M 


NCE again that unbeatable combination—a good prod- 
uct and a strong newspaper campaign join hands 


to prove that NEWSPAPER ADVERTISING PAYS. 


Down in Memphis, Stewart’s Rose Bud Coffee is a 
newcomer in that market . . . but in just six short months 
the product has established usage among 8.5% of Memphis 
families. And they’re just starting. Sales are booming. 
Why? Because consistent newspaper advertising is forcing 
more and more retailers to stock the product at the request 
of their customers. 


*CONTINUOUS CONSUMER PANEL CHARTS 
ROSE BUD’S MONTHLY SALES PROGRESS 


LAST SIX MONTHS...1945 
JULY AUG. SEPT. OCT. NOV. _ DEC. 
© 


Today, Rose Bud Coffee joins the long list of adver- ‘ ze 
tisers who have learned from experience that newspaper 
advertising is sound business practice. 


Percent of Panel Fam- 
ilies who bought Rose 
Bud Coffee each month 
during first six months 


; it % of a ) 


advertising. * The Continuous Consumer Panel is composed of a 
carefully selected cross section of Memphis families 


Now that it is so essential for advertisers to reach and . Vf 
influence the largest possible number of customers—build 1.6 
wider distribution—maximum dealer support—there is no 
substitute for the sales impact and prestige of newspaper 


Whether your product is local, sectional, or national in 
distribution, you can be sure that complete coverage plus 
intense local interest makes the newspaper a logical medium 
to bring product and customer together in the shortest 
possible time. 


SCRIPPS- HOWARD 


NEW YORK . . .World-Telegrom COLUMBUS 
CLEVELAND CINCINNATI 
PITTSBURGH. . .. . . . Prey 


SAN FRANCISCO ... .News Covington edition, Cincinnati Post 
INDIANAPOLIS Times KNOXVILLE . ... News-Sentinel 


NATIONAL ADVERTISING DEPARTMENT - 230 PARK AVENUE NEW YORK 
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who report their purchases each month to the 
Scripps-Howard Newspapers in that city. The panel 
study is designed to reflect changes in buying habits 
of consumers for fifty-one major commodity classes. 


NEWSPAPER 


DENVER. . . . Rocky Mt.News EVANSVILLE. . . 

BIRMINGHAM HOUSTON. . & o ».e 0s a 
MEMPHIS ; . FORT WORTH . . . 2 » « Press 
MEMPHIS ... « ALBUQUERQUE .. . » Tribune 
WASHINGTON. .-.. EL PASO ... + + Herald-Pos 


CHICAGO =SAN FRANCISCO «DETROIT )=6MEMPHIS: =—s PHILADELPHIA 


Wholesale Sales, & Estimates 
(Ranking of the leading 200 cities) 


City 


Abilene 
Akron 
Akbany . 
Albuquerque 
Alexandria 
Allentown 
Amarillo 
Asheville 
Atlanta 
Atlantic City 


Augusta 
Ausun. 
Baltimore 
Bangor. 
Baton Rouge 
Bayonne 
Beaumont 
Bethlehem 
Billings 
Binghamton 


Butte 
Birmingham 
Boston 
Bridgeport 
Buffalo 
Cambridge 
Camden 
Canton 
Cedar Rapids 
Charleston 


Charleston 
Charlotte 
Chattanooga 
Chelsea 
Chicago 
Cincinnati 
Cleveland 
Columbia 
Columbus 
Columbus. . 


Corpus Christi. 
Dallas 
Danville 


Des Moines 
Detroit. . 
Dubuque 


Duluth... 
Durham.. 
East Providence 
East St. Louis 
Elizabeth... .. 


Evansville 
Fall River..... 
Fargo.... 


Flint 
Fort Smith 
Fort Wayne 
Fort Worth 
Fresno 
Galveston 
Gastonia 
Grand Rapids 


State 


zo 
. 
<6 


zo 


WHOLESALE 
SALES— 1945 
Est- 
mate 
in thousands 
44,744 
185,670 
172,487 
35,047 
65,514 
69, 051 
61,661 
35,607 
935,408 
36,484 


City State 
Greensboro......... N.C 
Greenville........... N.C 
Greenville.......... S.C. 
Greenwood......... Miss. 
Hagerstown......... Md. 
Hamtramck Mich. 
Harrisburg......... Pa. 
Hartford........... Conn 
ee N. J. 
Honolulu........... | T.H. 
Houston.............| Texas 
Huntington......... | W. Va. 
Hutchinson........ Kans. 
Indianapolis........ Ind. 
aren Miss 
Jacksonville........ Fla. 
Janesville.......... | Wis. 
Jersey City......... N.J 
Johnstown...........| Pa, 
| SEE 5 Mo. 
Kalamazoo..........| Mich 
Kansas City........ Kans. 
Kansas City........ Mo. 
ee Tenn, 
Lake Charles....... La. 
Lancaster.......... Pa. 
Lansing Mich 
Lexington.......... Ken. 
Lincoin..............| Neb. 
Little Rock..........| Ark. 
Long Beach... ......| Cal. 
Los Angeles....... Cal. 
Louisville......... Ken, 
Lubbock............ | Texas 
Lync“burg...........| Va. 
Macon............ | Ga. 
Madison | Wis. 

| N. H. 


New York......... 
No-folk......... ..| Va 
Oakland.............| Cal. 
Ogden..............| Utah 
Oklahoma City.......| Okla. 
SL conncuccs ec Neb. 


Philadelphia. . | Pa 
Phoenix.......... Ariz. 
Pittsburgh........... Pa. 
aay, Mich 
ee 


WHOLESALE 
SALES—1945 
Est- 
mate 

in thousands 


120,241 
64,116 


107,174 


77,364 
2,814,446 


427, 066 


20,812,497 


232,763 
266,914 


WHOLESALE 
SALES—1945 | Rank 
City State Est- | in 
mate} Group 
in thousands | 

Providence. ......... R. |. 408 , 766 33 
Sea N.C. 56,801 | 139 
PR cccacsecnes Pa. 72,276 | 120 
Redlands........... Cal. 39,278 | 178 
Richmond.......... Va. 453 , 252 29 
Roanoke........... Va. 81,750 | 105 
Rochester........... N.Y. 233, 086 52 
Rockford........... il. 44,019 | 166 
Rocky Mount........ N.C. 52,034 146 
Sacramento.......... Cal. 147,994 68 
ears Mich. 82,680 | 104 
St. Joseph.......... Mo, 80,562 108 
PR acanacadaes Mo. 2,036 ,407 8 
Sf ee Minn. 355, 978 36 
Salina Kans 47,524 | 154 
Salt Lake City ..... Utah 297,414 39 
San Angelo......... Texas 34,582 | 200 
San Antonio......... Texas 235,784 | 49 
San Diego.......... Cal. 121,091 80 
San Fernando....... Cal. 40,492 | 173 
San Francisco........| Cal. 3,016,258 4 
| aaa Cal 47,094 | 159 
Savannah... Ga. 136,040 | 72 
Sch nectady...... N.Y 37,296 | 187 
Seranton ........ Pa. 110,361 | 83 
Ne Wash. 1,196,089 | 14 
Sheboygan... Wis. 80,055 | 109 
Shreveport. . La. 154,655 | 67 
Sioux City.......... lowa 274, 505 43 
Sioux Falils.......... S. D. 75,633 | 116 
South Bend Ind. 93,144 96 
Spartanburg......... S.C. 50,301 | 149 
REET Wash. 201,624 | 54 
Springfield........... ill. 46,840 | 160 
Springfield........... Mass. 137,448 | 71 
Springfield........... Mo. 53,217 | 145 
| er Conn. 42,377 | 167 
Ey Cal. 74,836 | 117 


49,149 | 153 
38,661 | 181 
79,003 | 113 
175,847 | 58 
| 
88,412 


59,406 | 136 

51,854 | 147 

47,113 | 157 

127,366 | 75 
84, 560,967 
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Time Buyers! 


CALL ON Spet TO MULTIPLY CUSTOMERS 


WEF . 2.2 oo 3 « + Mew Youk 
WBZ & WBZA ._ Boston, Springfield 
Schenectady 

Philadelphia 

Washington 

Pittsburgh 


Cleveland 


@ With clients demanding their share of postwar customers and 
profits . . . isn’t it just plain simple arithmetic to buy time in 
America’s most influential markets? NBC’s 11 key stations domi- 
nate these markets—umbrella more than one-half of the nation’s 
radio families . . . families with incomes more than one-third 
higher than the nation’s average. 


Call on “Spot” today to multiply customers on one or all of 
NBC’s 11 key stations. Perhaps “Spot”? won’t be able to offer 
the exact buy you’re after—NBC spots are in too great a demand 
for that. But you can figure on it that he will come up with a 
good solution for you as he has for many a time buyer who knows 
what he wants and where to get it. 


New York, Circle 7-8300 + Chicago, Superior 8300 « San Francisco, Graystone 8700 
Washington, Republic 4000 « Cleveland, Cherry 0942 « Hollywood, Hollywood 6161 
Denver, Maine 6211 « Boston, Hancock 4239 
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Population Ranking of the 200 Largest Cities 


(Estimates made for Sales Management by Chambers of Commerce, Postmasters, Heads of School Systems) 


| 
| Population in thousands 
x as of January 1, 1946 


R88 
oan 


S33 


Atlanta, Ga.. 

Atlantic City, N. J. 
Augusta, Ga...... 
Austin, Texas....... 
Baltimore, Md... . 
Bayonne, N. J. 
Beaumont, Texas. . 
Berkeley, Calif... . 
Bethlehem, Pa... .. : 
Binghamton, N. Y...... 
Birmingham, Ala... 


828 


3x5 


as 
— 
SOSSCSRMOSMSS SAMO MOOBMOOONNNOSOSOSSSSOSSS MOCO HWNHHOUSUWO 


28822 


—- 
328 


Cambridge, Mass. 
Camden, N. J... 
Canton, Ohio. . 
Cedar Rapids, lowa.. 
Charleston, S. C. 
Charleston, W. Va.. .. 
Charlotte, N. C. ; 
Chattanooga, Tenn. 
Chester, Pa. 
Chicago, Ill... 
Cicero, I. 
Cincinnati, Ohio 
Cleveland, Ohio 
Clifton, N. J....... 
Columbia, S. C. 
Columbus, Ga... . 
Columbus, Ohio 
Corpus Christi, Texas 
Covington, Ky. 
Dallas, Texas 
Davenport, lowa 
Dayton, Ohio. . 
Dearborn, Mich. 
Decatur, Ill... 
Denver, Colo. 
Des Moines, lowa 
Detroit, Mich. 
Duluth, Minn. 
Durham, N. C. 
East Chicago, Ind. 
East Orange, N. J. 
East St. Louis, Ill. 
Elizabeth, N. J... 
E! Paso, Texas 
Erie, Pa. 
Evanston, Ill. 
Evansville, Ind. 
Fall River, Mass. 
Flint, Mich. 
Fort Wayne, Ind. 
Fort Worth, Texas 
Fresno, Calif. 
Galveston, Texas 
Gary, Ind. 
Glendale, Calif. 
Grand Rapids, Mich. 
Greensboro, N. C 
Hammond, Ind. 
Harrisburg, Pa. 
Hartford, Conn. 
Hempstead Twsp., N. Y. 
Holyoke, Mass. 
Honolulu, T. H. 
Houston, Texas 
Huntington, W. Va. 
Indianapolis, Ind. 
Irvington, N. J. 
Jackson, Miss. 
Jacksonville, Fla. 
Jersey City, N. J. 
Johnstown. Pa. 
Kansas City, Kans. 
Kansas City, M 
Knoxville, Tenn... 
Lakewood, Ohio 
Lancaster, Pa.. 
Lansing, Mich. 
Lawrence, Mass. 
Lincoln, Neb. 
Little Rock, Ark. 
Long Beach, Calif. 
Los Angeles, Calif. 
Louisville, Ky... 
Lowell, Mass. 
Lynn, Mass. 

acon, Ga. 
Madison, Wis. 
Maiden, Mass. 
Manchester, N. H. 
McKeesport, Pa... . 
Medford, Mass. 
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City 


Memphis, Tenn.. 
Miami, F' 


Milwaukee, Wis............. 
Minneapolis, Minn........... 


Phoenix, Ariz.. 


Pittsburgh, Pa...................., 
AQ aS : 


Portland, Maine. . 


Portland, Oregon............... 


Portsmouth, Va. 
Providence, R. |. 
Pueblo, Colo. 
Quincy, Mass. 


ee Siac smewamnete 
Sa 


Richmond, Calif 
Richmond, Va. 
Roanoke, Va... . . 
Rochester, N. Y.. 
Rockford, Ill.. 
Sacramento, Calif... 


St. Joseph, Mo. 


MMU. 5. oo cess sevens 
Se, PE Rs a 6:5 cnccovevorces 


St. Petersburg, Fla. 


Salt Lake City, Utah........ 


San Antonio, Texas. . 
San Bernardino, Calif 


San Diego, Calif.............. 


San Francisco, Calif. 
San Jose, Calif. . 
Santa Monica, Calif.. 
Savannah, 
Schenectady, N. Y. 
Scranton, Pa....... 
Seattle, Wash... ... 
Shreveport, La... ... 


Sioux City, lowa..... r 


Somerville, Mass. . 
South Bend, Ind... 
Spokane, Wash.... 
Springfield, Wi... .. 
Springfield, Mass. 
Springfield, Mo 
Springfield, Ohio. 
Stamford, Conn. 
Stockton, Calif.. 
Syracuse, N. Y.. 
Tacoma, Wash. . 
Tampa, Fla... . 
Terre Haute, Ind. 
Toledo, Ohio. . 
Topeka, Kan.. 
Trenton, N. J. 
Troy, N. Y. 

Tulsa, Okla. . 

Upper Darby, P Pa. 
Utica, N. Y. 

Waco, Texas. 
Washington, D. C. 
Waterbury, Conn. 
Waterloo, lowa. 
Wheeling, W. Va... . 
Wichita, Kans... 


Wilkes-Barre, Pa... .. 


Wilmington, Del. 


Wilmington, N.C... .. 


Winston-Salem, N. C.. 


Total of one Cities. 
of U.S.A 


Population in thousands, 
as of January 1, 1946 


Ske! 


BSLS8; 


seSS8esSakensfix583 


B38 


n 
3 25 
ro) see 
. . . . . . . . . . . . . . . . . . . . . . . . . a3 ~~ 
SCWOSOMHOCBDOOMOOOHUNSOSSS SODOMSOSSSONMOSDHOWNMOOWRUSCORADUHOHBSOOCaUO 


8 
as8s 


w 1S Po far 
a wy 
SoLo 


— 


No 
SSRaRSSESRS 


_ 


2ses28 


Pee a 
28888 


= —=_ = _ 
$ 34d 
OuaInon 


SSSrssssaseSasssas: 
omrouwmouwmooococouw-cooo°o 


= 


118] 


SALES MANAGEMENT 


a lot for less 


If you are interested in the costs of adver- 


tising it will pay you to read further. 


In the past year, we’ve swelled our 
coverage by adding 40 more stations— 
yet the overall cost of Mutual remains 
unchanged. This policy of “More for your 


Money on Mutual’ is being continued. 


There are power increases for present 
affiliates such as Minneapolis, Pittsburgh 
and Washington which have each been 
granted increases to 5,000 watts. There 
are many more new stations soon to be 


added—at minimum cost to the advertiser. 


The important end result is that Mutual 
today is the Jargest network, with over 
one-third more stations than the next net- 
work. And it will remain, even with 
power improvements and planned station 
additions, the lowest priced.We think this 
has particular significance now when ad- 
vertisers are facing the problem of keep- 


ing costs of distribution at a minimum 


In fact, currently, Network X costs at 
least 24% more than Mutual; Network 


Y costs at least 47% more than Mutual; 
Network Z costs at least 64% more. 


Here are some typical bedrock-priced 
buys, which illustrate how much adver- 


tisers are getting for how little on Mutual: 


VY hour eve.-259 stations $4,663 weekly 


v2 hour day-266 stations $3,744 weekly 


V2 hour eve.-259 stations $6,691 weekly 


5, “4 hrs. day-266 stations $10,400 weekly 


Net, 52-week basis 
Time on Mutual is becoming a better 
investment all the time. So, too, are 
Mutual shows. Mutual is equipped to 
help with your choice of over a score of 
good programs, tested on the air. 


These are some of the reasons why, com- 
pared with the previous year, Mutual sales 
increased 43% in the last 2 months of 1945 
and 58% in the first 2 months of 1946. 


At the Mutual network, values are up 
and costs are down, and so your advertis- 


ing budget will buy a lot for less. 


Mutual Broadcasting System 


MORE FOR YOUR MONEY ON MUTUAL 


Summary of Data by Metropolitan Counties 


The Bureau of the Census has defined 137 “Metropolitan County Areas” made up of large cities and the surround- 
ing counties which they dominate. Cross references are given below for 23 other cities which belong in multiple 
areas as defined by the Bureau. The tabular figures are totals for the counties mentioned. 


OPA CIVIL 
POPULATION 
2-15-1944 


] — 
Total | % | Families} Dollars 
(in | (in 


sands) | sands) 


{1 


. Akron (Summit County, Ohio) 
. Albany-Schenectady-Troy (Albany, Rensselaer} 


. Altoona (Blair Co., Pa.) 


. Asheville (Buncombe Co., N.C.)............ 
. Atlanta (De Kalb and Fulton Cos., Ga.)...... 
. Atlantic City (Atlantic Co., N.J.)............ 
. Augusta (Richmond Co., Ga.)............... 
. Austin (Travis Co., Texas).................. 
. Baltimore (Baltimore City, Anne Arundel and 


- Bay City (see schedule 115) 

. Beaumont-Port Arthur (Jefferson Co., Texas) 
- Bethlehem (see schedule 3) 

- Binghamton (Broome Co., N. Y.)............ 
- Birmingham (Jefferson Co., Ala.)............ 
. Boston (Essex, Middlesex, Norfolk, Plymouth 


. Bridgeport (Fairfield Co.,Conn.)............. 
. Buffalo-Niagara Falls (Erie and Niagara Cos., 


. Canton (Stark Co., Ohio).................. 
. Cedar Rapids (Linn Co., lowa).............. 
. Charleston (S. C.) (Charleston Co., S.C.).... 
. Charleston (W. Va.) (Kanawha Co., W. Va.). 
. Charlotte (Mecklenburg Co., N.C.).......... 
. Chattanooga (Hamilton Co., Tenn.; Walker 


. Chicago (Cook, Du Page, Lake Cos., Ill.; 
. Cincinnati (Hamilton Co., Ohio; Dearborn Co., 


. Cleveland (Cuyahoga Co., Ohio)... .. 


S38 


. Columbus (Ohio) (Franklin Co., Ohio)........ 


. Council Bluffs (see schedule 95) 
. Dallas (Dallas Co., Texas)..... Se 
. Davenport-Rock Island-Moline (Scott Co., 


+ Decatur (Macon Co., lil.).................. 
. Denver (Arapahoe, Denver and Jefferson Cos., 


88 #88 sess 


. Duluth-Superior (St. Louis Co., Minn.; 


. Durham (Durham Co., N. C.) 
. Easton (see schedule 3) 
. El Paso (El Paso Co., Texas)......... 


. Fall River-New Bedford (Bristol Co., Mass.) .. . 
- Flint (Genesee Co., Mich.) . . 

. Fort Wayne (Allen County, Ind.) 

. Fort Worth (Tarrant Co., Texas). . 

. Fresno (Fresno Co., Calif.) . . 

. Galveston (Galveston Co., Texas). .... 

. Grand Rapids (Kent Co., Mich.) 


*Withheld to avoid disclesure. 


and Schenectady Cos.,N.Y.)................ 
Allent Bethieh Easton (Lehigh and 
Northampton Cos., Pa.) 


Amarillo (Potter Co., Texas)................ 


CS er 


and Suffolk Cos., Mass.)............--..-+5- 


N.Y.) 


Co., Ga.) 


Ee Pee ey re 
Iind.; Campbell and Kenton Cos., Ky.)........ 
Columbia (Richland Co.,$.C.)....... aes 

Columbus (Ga.) (Muscogee Co., Ga.; Russell 

eee 


Corpus Christi (Nueces Co., Texas)......... 


lowa; Rock Island Co., Ill.)................ 
Dayton (Montgomery Co., Ohio)........... 


Mich.) 


Douglas Co., Wis.)... . ; 


Co., Ky.).. ; 


363.7| .283) 106.3) 269,636) 


446.6) .347| 137.4] 281,286 


126.0| .098| 35.0) 68,793 
8.0| 045, 17.4 45,035, 
97.4] .076| 25.4 61,256 


164.4) 128) 47. 96, 350 
470.4) .365| 132.1] 235,241) 


2,677.7| 2.079 747. 1,751,925 
375,152 


522,025 
157,922 
64,066 
66, 802| 
107,072 
104,250 


101, 255 
3,154,862 


552,970 
910, 253, 


61 .044| 


51,958) 
275,633, 
67, 163) 


310,433 
124,878 
220,425) 

56,853 


350,318 
138,042 


— 


, 834,878 


141,187 
57,152 


69,667 
119,502 


124,208 
188,437 
161,438 
116,750 
185,437 
163,026) 

44,725! 
167,645, 


20) 


(in of | 
thou- U.S.A.) thou- | thousands) U.S.A. 
| 


(Continued on page 122) 
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EFFECTIVE BUYING INCOME—| SALES— 
RETAIL SALES—1945 1945 ADVERTIS- 
ING 
ESTIMATES ESTIMATES CONTROLS 
tee am whe 
| THREE STORE GROUPS | | % | Quale 
% | (in thousands of dollars) Gross Net % | Per| of ty 
Dollars | Dollars | of | fam-| U.S.A. of 
(in (in |U.S.A.| ily | Po- | Mar. 
General | Drugs | thousands)| thousands) | ten- ket 
Mase. tial | Index 
362, 73,804) 56,638) 9, 602,644) 524,689) .393| 4, 362128 
| 
378, 76,120 62,686 8,4 629,088 508,896) .381| 3,704, .374 108 
261| 56,962, 27,595 6,216 398,799) 338,473] .254| 3,667] .256 99 
092} 20,676), 11,044) 2, 121,235] 102,896, .077| 2,940] .086, 88 
060| 10,089 5,619} 3,151) 80,363) 72,374) .054) 4,159) .054 120 
082; 14,799} 10,313) 2,613] 124,063) 114,361) .086) 4,503 .081) 107 
467/ 66,392| 104,332) 16,621] 645,334) 590,235, .443| 4,264 .437 116 
158) = 30,811; 11,790! = 5,261] | 183,541, 161,428 .121| 4,954 .124 150 
061, 8, 981 7,869, 1,543 81,453 74,499) .056| 2,980) .060 87 
088 = 16,370} 9,892 4, 126,558, 113,978) .085| 3,930) .085 104 
| 1.301) 273,902) 235,618 37,177] 1,818,848 1,534,756 1.151, 4,547] 1.153 123 
| | 
126) 22,308, 15,937) 4,386) 226,532) 204,013) .153/ 3,916 .142 103 
| a 
129, 27,526) 16,446, 2, 222,547, 180,033| 1.35) 3, 132, 103 
-316 = 55,137, 39,972, 6,737] 530,276) 487,182 .365| 3, 35096 
| | bod 
2.350, 506,052, 299,150, 74,769] 3,721,714 3,252,422) 2.438| 4,354) 2.339 113 
.503) 107,898) 47,540, 13,434 785,087) 675,313) 506, 5,450) .471 140 
-701| 159,120) 107,425, 16,873] 1,185,203, 958,789, .718| 3,520) .719 96 
212} 44,235, 23,087; 5,031) 322,550| 280,826, .210, 3,950, .207 108 
086, 12,522/ 11,358, 3,495] 146,619, 135,084| .101| 4,824) .090, 132 
090, 18,382, 10,982) 3, 137,525, 128,492) .096) 2,787] .100, 79 
144, 24,910) 17,885) 4, 240,107 223,168, .167/ 3, 162, 3 
.140| 20,131) 22.904) 4,864 215,364, 198,132, .148 5,242 .139, 122 
| | | | 
| 
136) ated 15,716, 4,324 + 253,645, — 174) 4, 16098 
| | | j 
} | 
4.233 732,015, 916,825, 136,324 7,127,763, 6,017,501) 4.509) 4, 4.224 121 
| | | 
742 167,678, 93,030, 23,896 1,278, 242| 1,124,021 .842| 4,298] .774) 119 
1.221] 246,331) 197,705, 37,493] 2,041,257) 1,777,209) 1.332] 4,827] 1.222 128 
082) 12,781) 10,067| 2,82 — 95,835, 072) 3,271) .079 «87 
| 
069, 12,825) 6,878, 1,896 103,979, 95,151, .071| 2,551] .077, 73 
.370, 75,771, 53,753, 12,3 552,657, 481,168) .360, 3,925) .356 110 
090; 13,772) 8,136, 2, 130,346, 117,389 088 3, 089} 101 
| | 
417 63,337} 80,028, 16,516 648,537 ma .438| 4,291] 413, 120 
| 
.168| 32,994) 28,157} 4, 282,018 247,816 .186| 4, 175, 112 
-296| 60,203] 44,855, 9,325, 466,515) 406, 169) -304) 3,984 .293 111 
.076| 13,906 ° 1, 101,387) 85,161] .064| 3,226) 068 108 
| 
469, 70,532) 91,466, 18,690 571,086, 519,509 -390| 4,174 .398, 127 
.185| 30,209) a9 7, 342,237, 315,313) 238) 5,364 .203 139 
| | 
2.463 422,606) 337,640| 86,899 3,807,510| 3,175,199, 2.379) 4,325) 2.334 115 
| | | 
.189, 38,833 16,3544, 282,105, 249,788: .187, 3,714 .186 104 
.077) 11,654) wo 2, _ 110,202; .083| 5,078 .077 12 
| | } | 
093! 13,959) 14,256, 3,171) 177,507, 159,862) .120 4,491) 109 108 
160| 35,628] 18,276 3,245) 224,261| 190,337, .143| 3,571) .148 103 
166, 27,495 17,936) 6, 273,173, 248,922) 187, 4,610, .171, 122 
253) 59,892! 19,458 7, 426,750, 372,938 .278| 3, .269, 101 
217, 44,613, 22,277, 8, 284,366, 237,133| 178) 3,620 190 107 
157) 28,161, 26,478, 5,184] 260,308) 236,935) .178| 5,254] .160 136 
249] 35,750, 89,460, 9,833] 420,237, 378,483| .284| 4,56) 258 1% 
219 37,230} 117,703) 4, 270,135) 225,333 169) 3,813 .180 6119 
060' 13,700 5,022 1,812 110,226) 99,269] .074) 3,55¢) .070 % 
225, 487 30,262) 9,41 ana 260,663) .194) 3,689) 200 WW 
| a 
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Duped by duplication ? 
Duped by duplication ? 


Whether you’re trailing a scent — or the rich Boston consumer market— don’t be 


thrown off the trail by duplication. Play it wise—buy space in the Boston Globe. 


All comics, editorials, cartoons, features appear in both the A. M. and P. M. Globe. 


Result: Top morning coverage... Top evening coverage... Minimum of duplication ! 


The Boston Globe 


MORNING - EVENING - SUNDAY 
e 


M AY 10, 1946 


Summary of Data by Metropolitan Counties 


(Continued from page 120) 


EFFECTIVE BUYING INCOME— SALES- 
OPA CIVIL RETAIL SALES—1945 1945 ADVEHTIS- 
POPULATION ING 
2-15-1944 ESTIMATES OD :s ESTIMATES CONTROLS 
| THREE STORE GROUPS | Qual- 
Total | % | Families} Dollars | % (in thousands of dollars) ae | of Net | % | Per | of ity 
(in | of (in Se ieee ee of | fam- |U.S.A. of 
thou- |U.S.A. thou- | thousands) U.S.A.| |U.S.A.| ily | Po- Mar- 
sands) sands) | Food General | Drugs =m thovennda)| ten- ket 
Mdse. | wet tial Index 
53. Hamilton-Middletown (Butler Co., Ohio) .. 123.3) .096 36.2 73,674, .099 20,341 8,143) 2,081] 155, 596 135, 469 -102| 3,742] .100 104 
54. Harrisburg (Dauphin Co., Pa.)........ 173.7, .135 = 49.4] 105,481 142) 29,205) 17,285) 5,172] 220,538) 187,177) .140) 3,789) .140 104 
55. Hartford-New Britain (Hartford and Middle | | | 
sex Cos.,Conn.)...... osyuddebenddasen 532.9 .414 148.9] 493,290 .662) 124,900 82,155 17,869] 968,447, 833,874 .625| 5,600) .594 143 
56. Holyoke (see schedule 134) 
57. Houston (Harris Co., Texas)................ 601.2, .467, 180.6) 365,264 .490| 87,601 46,583' 17,145) 730,255) 657,664) .493| 3,643] .487 104 
58. Huntington (Ashland City and Boyd Co., Ky.; | | | 
Cabell Co., W. Va.; Lawrence Co., Ohio)... .. 172.3; .133 46.4 94,716 .127 22,483 15,580 4,325 188,050! 172,872; .129| 3,726] .129 97 
59. Indianapolis (Marion Co.,Ind.).............. 491.1, .381, 152.2] 350,209 -470, 76,457) 83,324 24,096] 906,883 825,455) 619) 5,423] .527 138 
60. Jackson (Hines Co., Miss.)................. 110.8, .086, 30.2) 63,415, .085) 12,505, 12,563 3,079] 138,860/ 131,859) 099) 4,366) .092 107 
61. Jacksonville (Duval Co., Fla.).............. 245.1) .190 69.8} 157,603) .212) 28 , 235) 16,045 6,261} 285,463) 253,368 -190) 3,637} .197 104 
62. Johnstown (Cambria Co., Pa.).............. 187.4, .146 = 45.7] 85,011, .114 23,198 20,927 2,332] 171,520| 145,574] .109| 3,185] .118 81 
63. Kalamazoo (Kalamazoo Co., Mich.)..........] 101.7 .079 30.4) 74,807, .100' 17,210 11,486 4,260] 138,512, 115,509| .087| 3,800) .089 113 
64. Kansas City (Mo.); Kansas City (Kan.); | 
(Jackson Co., Mo.; Wyandotte Co., Kan.) ..... 630.4; .490' 203.1 473,949| .636 105,702 133,148 32,374] 963, 432) 852,842) -639, 4,199] .608 124 
65. Kenosha (see schedule 106) } 
66. Knoxville (Knox Co., Tenn.)................ 195.5 .152 52.2) 130,547, .175 27,164 19,251 5,176] 235,475, 216,024) .162| 4,138] .164 108 
67. Lancaster (Lancaster Co., Pa.).......... . 201.6, .156 56.7] 120,164 .161 27,949 14,537 3,448] 241,648) 205,094) .154| 3,617] .157 101 
68. Lansing (Ingham Co., Mich.)........ 136.0, .106 41.7] 118,633) .159) 26,759) 21,231 5,255) 220,309) 183,722) .138| 4,406] .138 130 
69. Lincoln (Lancaster Co., Nebr.).............. 92.8 .072 29.0 60,314 .081 14,439, 15,549) 2,816] 123,501; 110,234) .083) 3,801) .080 111 
70. Little Rock (Pulaski Co., Ark.)............ 165.8) .129 48.4) 95,164 .127 21,092 16,703, 4,325 182,247 181,080) .136) 3,741) .132, 102 
71. Los Angeles (Los Angeles and Orange Cos., | | 
SU ieshiccrnncensacncovnsddcavisunsenes 3,292.1) 2.557, 1,143.0) 2,660,866 3,57 631,724, 388,238 99,538] 5,660,384) 4,721,623) 3.537) 4,131] 3.351 131 
72. Louisville (Jefferson Co., ky.: Clark and Floyd | | 
I on5cich canunabsnnceremvetdersses 508.8 .395 152.5) 302,385 .406 76,309) 46,516, 15,052] 709,882, 656,222) .492) 4,303] .447 113 
73. Macon (Bibb Co., Ga.).. seceeeereeees] 101.8) .079) = 30.5 53, 067| -071| 13,748) 9,384, 2,071} 110, 524) 101,087) .076| 3,314] .075 95 
74. Madison (Dane I 135.2) .105 = 39.7] 90,735, 122) «21,351, 15,172) 4,627} 170,748; 153,183) .115| 3,859] .115 110 
75. Manchester (Hillsborough Co., N. H.)....... 136.0, .106 39.7 90,167) .121) 28,800) 8,930) 2,554] 141,241) 125,359] .004| 3,158] .105 99 
76. Memphis (Shelby Co., Tenn.)............... 378.1, .294, 110.8 239, 486, -321| 43,071 76,395, 11,578] 467,507) 428,890) .321| 3,871) .316 107 
77. Miami (Dade Co., Fla.)............--++00-- 294.4; .229 90.5} 275,204) -369) 48,046) 33,101! 14,315] 405,722} 360,816) .270| 3,987] .292 128 
78. Middletown (see schedule 53) 
79. Milwaukee (Milwaukee Co., Wis.).......... 762.1; .592, 225.7] 517,654! .695) 149, 592| 103,870) 21,870} 1,175,314) 1,054,411) .790| 4,672] .722 122 
80. Minneapolis-St. Paul (Anoka, Hennepin, | | | 
Ramsey and Washington Cos., Minn.) ........ 902.6, .701 274.6 718,349) 964) 175,449 179,198) 27,707) 1,350,006) 1,190,456) .893) 4,335] .876 125 
81. Mobile (Mobile Co., Ala.)..........-.-.+++ 227.8, .177, 62.2] 101,513, .136) 27,322 19,299 4,994) 263,504) 242,090 .181| 3,892) .167 94 
82. Moline (see schedule 35) 
83. Montgomery (Montgomery Co., Ala.)........) 115. 2.089, 32.2 51,508, .069| 10,4131 8,250, 1,641] 130,621] 120,006) .090| 3,727) .084) 94 
84. Nashville (Davidson Co., Tenn.)............. 261.3) .203 73.8) 150,257) 202! 34,561) 2,370 7,779] 370,253) 339,669) .255| 4,603) .229° 113 
85. New Haven (New Haven Co., Conn.)...... 477.8, .371| 137.0) 371,878 499) 104,955 43,399) 16,087] 825,257) 709,867, .532| 5,182) .490 132 
86. New Bedford (see schedule 47) } } | 
87. New Britain (see schedule 55) | | | | 
88. New Orleans (Jefferson and Orleans Parishes, | | | 
EE cecii cacti hccogcnssnneneredibenen .-«-| 616.7) 479° 168-1] 359,651, .483| 75,359 62,509! 18,041) 786,368, 715,159, .535 4,254) .509 108 
89. Newport News (see schedule 92). 
90. New York-N. E. New Jersey (Bronx, Kings, | 
Nassau, New York, Queens, Richmond, Rock- | | | 
land, Westchester Cos., N. Y.; Bergen, Essex, | | 
Hudson, Middlesex, Monmouth, Morris, } | | 
Passaic, Union Cos.,N.J.)............... _. [11.758.9| 9.135) 3.417-7] 7,430,112, 9.971) 2,230,779) 1,059,809  240,753]17,621 ,249|14,571,925|10.920| 4,264/10,279 113 
91, Niagara Falls (see schedule 19) . | | | | 
92. Norfolk-Portsmouth-Newport News (Hampton, | 
Newport News, Norfolk, Portsmouth and South | | 
Norfolk Cities; Elizabeth City, Norfolk, Princess | 
Anne and Warwick Cos.,Va.)............. 505.1 392, 137-2] 263,845) .354) an 37,894 13,068) 601,247) 551,250) .414 4,018) .391 100 
193. Oakland (see schedule 121). | 
194. Oklahoma City (Oklahoma Co., Okla.)..... 256.6, .199 79.6} 191,706) -257 31,210) 28, 162) 10,810] 386,614) 353,420) .265 4,440) .249 126 
95. Omaha-Council Bluffs (Douglas Co., Nebr.; | 
Pottawattamie Co., lowa).................. 302.5) .235 90.5 217,049) 291) 62,086 36,430) 10,880} 474,471 425,639} .319| 4,703} .294 125 
96. Peoria (Peoria and Tazewell Cos., Ill.)....... 199.5 .155 60.4] 131,680) .177) 37,109 27,769) 5,028} 273,003) 229,378 a 3,798] .170 110 
97. Philadelphia (Delaware, Montgomery, Phila- 
delphia Cos., Pa.; Burlington, Camden and | | | | 
UME ILD, Js .tccncdinnaeneekas 3,075.6) 2.389 845.1 1,967,091) 2.639! 517,895) 425,909) 75,935] 3,917,219) 3,338,672) 2. 501) 3,951) 2.520 105 
[98. Phoenix (Maricopa Co., Ariz.) .. 206.1) .160 60.6) 134,536) .181| 31,242) 22,099) 6,430] 245,876) 225,519) .169| 3,722) .17! 107 
[99. Pittsburgh (Allegheny, Fayette, Washington | 
and Westmoreland Cos., Pa.) .. ; 1,960.1) 1.523; 531.2] 1,248,215) 1.675) 372,333 251,013, 46,816] 2,720,860) 2,309, -” 1. 730) 4,347] 1.671 110 
100. Port Arthur (see schedule 13) | | 
101. Portland (Me.) (Cumberland Co.,Maine).....] 152.9) .119 43.9] 127,546) .171| 35,138) 16,355) 3,030] 227,514) 206, as .155| 4,708} .153 129 
102. Portland (Ore.) (Clackamas and Multnomah | | 
I Reet Per Cee ee eee, 511.2) .397 181.5] 420,789 .563| 107,463) 119, 903) 16,893] 941,595) 848,251, .636, 4,674) .566 143 
103. Portsmouth (see schedule 92) | | 
104. Providence (Bristol, Kent, Newport and | | | | * 
Providence Cos., R.1.) ... due wanenins ; 659.2) 512) 187.5 536,361) —_ 155,329) 81,378| 22,346 993,532 873,277, .655| 4,657) .646 1 
! | | | 


(Continued on page 124) 
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SALES MANAGEMENT 


e» to speed up 


distribution 


Use WTAR's 


Proved Popularity 
in the NORFOLK ; 
Metropolitan Marke 


Let WTAR-NORFOLK Power Feaz your 
Produc}, Package and advertising 


Te Test Sfot-- Because- 


650,000 busy, cash-heavy Customers live and buy in 


er for the busy Mid-South 
- Quickly, thriftily supplied by water, 
cked because the Norfolk 


Natural distribution cent 
one compact Metropolitan oe adjoining Seaboard | . 
Cities: 


* + ONe-station, ©ne-cost contrys of 

- + WTAR Jives you mor 

ons combined . 

Practically nil, (Hooper Reports: December. 


e listening 
me listening to outside Stations 
January, 45.'46,) 


NBC NETWORK 
5,000 Watts Day and Night 


4 ntatives 
National Represe 


Edward Petry & Cc 


NORFOLK, VIRGINIA 


ye from page 122) 


Summary of Data by Metropolitan Counties 


EFFECTIVE BUYING INCOME— /SALES— 
OPA CIVIL RETAIL SALES—1945 1945 ADVERTIs. 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTFOL 
| ' | | THREE STORE GROUPS % | Quale 
Total | % | Families} Dollars | % (in thousands of dollars) Gross Net | % | Per.| of — ity 
(in | of (in (in of Dollars | of | fam- | U.S.A. of 
thou- U.S.A.) thou- | thousands)| U.S.A l (in (in U.S.A. Po- Mar. 
sands) | san Food | General Drugs | thousands) | thousands) | ten- ket 
| Mdse. tial Index 
105. Pueblo (Pueblo Co.,Colo.).................. 73.3) .057 21. 37,875 .051| 8,150) 6,438 80,253 73,908, .055) 3,51 -054 95 
106. Racine-Kenosha (Kenosha and Racine Cos., | | | 

DT sphésnchebdehdecsadhhadbavecavesas 154.2) .120 4. 88,479} .119 28,441) 10,171 172,344, 154,615 .116) 3,4 .118 98 
107. Reading (Berks Co., Pa.) .. } 223.1; .173 63. 117,305} .157) 36,235 13,366 246,488) 209,202) .157| 3,308 .160 92 
108. Richmond (Richmond City and ‘Henrico Co. * | | | 

ARES ESR RE Ee eee ae 252.8) .196 71. 211,476 -284| 49,544) 44,960 10,68 441,846) 405,214 .304| 5, -275' 140 
109. Roanoke (Roanoke City and Roanoke Co., Va.)| 104.8) .081 28. 66,752) .090) 17,536) 12,068 BS «86 «-134,146, 122,897, .092) 4, -089, 110 
110. Rochester (Monroe Co., N.Y.) .. 418.7, .325) 125. 271,509 -364| 78,851) 55,788 10,49 600,257) 485, 588) .364 3, -356 (110 
111. Rockford (Winnebago Co., Ill. )... sie eei ae 126.1) .098 39. 89,614) .120) 24,328) 16,516 4 177,158 148, 849, 112) 3, 112) 114 
112. Rock Island (see schedule 35) 

113. Rome (see schedule 148) | | 
114. Sacramento (Sacramento Co., Calif.)........ 188.2) .146 58. 145,327; .195) , 966) 20,917 350,208! 292,125 .219 -197; 135 
115. Saginaw-Bay City (Bay and Saginaw Cos., | | 

NG 1c64 ch eaeehnanktadeukciedeee kek 206.6 .160 58. 132,680 .178| 33,255) 18,742 256,886, 214,225 .160 -166 104 
116. St. Joseph (Buchanan Co.,Mo.)............. 80.0) .062 24. 49,476 066) 11,054! 8,816 102,486) 90,023) .067 -066 106 
117. St. Louis (St. Louis City; St. Charles and St. | 

Louis Cos., Mo.; Madison and St. Clair Cos., | | 

DEE hs tn eeedhlhabh ooh beaaddud sae dnes 1,485.9) 1.155) 453.2 764,972) +.026| 215,932) 158,408 36 1,985,270) 1,730,646; 1.297 -187' 103 
118. SaltLake City (SaltLakeCo.,Utah).......... 230.4; .179 66. 165,145 -222) 41,630 41,142 341,374, 314,269 .236 -220' 123 
119. San Anton io (Bexar Co., Texas)............. 364.3) .283 98. 185,324) .249) 41 907) 30,388 § 475,215, 427,976 .321 -292; 103 
120. San Diego (San Diego Co., Calif.)........... 450.0; .350) 162. 403 , 368 541 111,832 59,091 17,8 875,403) 730,216) .546 -505) 144 
121. San Francisco-Oakiand (Alameda, Contra | | | 

Costa, Marin, San Francisco, San Mateo and } 

MED. . ccnnecececeedeecendve 1,925.1) 1.495) 651.3] 1,600,100) 2.148} 401,672) 246,026 57,749] 3,297,310) 2,750,444) 2.061 -974 132 
122. San Jose (San‘a Clara Co.,Calif.)........... 191.8} .149 61.7 155,432; .209 43,017) 18,991 363,354) 303,091! .227 -206, 138 
123. Savannah (Chatham Co.,Ga.).............. 160.1) .117 43 76,116 -102) 23,482, 10,525 155,053 141,815) - 106 -107' 91 
124. Schenectady (see schedule 2) 

125. Scranton-Wilkes Barre (Lackawanna and 

EE Or eer 584.3) .454) 145. 311,484) .419) 102,325 44,805 597,571 507,176) . 380 -406 89 
126. Seattle (King County, Wash.)............... 594.8) .462| 215. 595,117; .799 135,109; 126,514 17,8 1,255,282) 1,100,631, .825 -745, = 161 
127. Shreveport (Caddo Parish, La.)............ 139.7; .109 40. 105,218) .141 21,433 14,124 196,318) 178,540) .134 131) 120 
128. Sioux City (Woodbury Co., lowa)........... 89.7; .070 26. 73,488) .099 16,263 15,808 168,218 154,984, .116 -102) 146 
129. South Bend (St. Joseph Co., Ind.).......... 173.1) .135 50. 104,582! .140 25,410 17,692 230,258; 209,583) .157 -148 = 110 
130. Spokane (Spokane Co., Wash.).............. 172.4) .134 56. 150,094; .202 35,746 31,798 365,472; 320,456) .240 .207, 154 
131. Springfield (11.) (Sangamon Co., Ill.)........ 113.4) .088 34. 66,648) .089 18,708 10,976 149,623) 125,718) .094 -091; 103 
132. Springfield (Mo.) (Greene Co., Mo.)......... 85.3) .066 27.1 52,602) .071 11,728 9,295 99,757 87,626) .066 -068 103 
133. Springfield (Ohio) (Clark Co., Ohio)........ 100.5; .078 30. 55,049) .074) 17,770 9,069 117,065; 101,922) .076 .076 97 
134. Springfield-Holyoke (Mass.) (Hampden and | 

Hampshire Cos., Mass.)................... 392.6 .305 110. 280,297) .376) 82,010 36,744 11,2 551,937) 482,340| .362 .355, 116 
135. St. Paul (see schedule 80) | 
136. St. Petersburg (see schedule 141) | 
137. Stockton (San Joaquin Co., Calif.).......... 151.8) .118 44.9% 120,626) .162) 23,544) 10,443 240,486! 200,601 .150) 4, .147, 12 
138. Superior (see sche dule 41) 

139. Syracuse (Onandaga Co., N.Y.) .. Pe 283.2} .220 83.7, 160,174) .215 46,887; 30,380 335,252) 271,208) .203| 3,24 .210 95 
140. Tacoma (Pierce Co., Wash.)............... 209.0) .162 68.1 181,502) .244 50,211) 32,403 402,064; 352,530) .264| 5,177] .238 147 
141. Tampa-St. Petersburg (Hillsborough and | 

Ds i. vcnccceceneweundeeden 301.4) .234 94.7 211,152) .283 36,841) 22,316 11,41 368,653) 327,850) .246 3,46 255; 109 

142. Terre Haute (Vigo Co’, Ind.)............... 90.6) .070 29. 62,035; .083 16,384) 14,948 130, 264 118,568; .089) 4, 084 120 
143. Toledo (Lucas Co., Ohio).................. 336.4) .261 101. 251,233) .337 69,216 56,574 11,320 547,782; 476,923) .357) 4, .332, 127 
144. Topeka (Shawnee Co., Kan.)............... 84.8) .066 26. 73,707) .099 17,331) 11,276 155,523 141,555; .106) 5,34 096, 145 
145. Trenton (Mercer Co,,N.J.)......... 196.4) .153 52. 125,263) .168 40,169 20,324 *| 264,276) 232,435) .174) 4, 168} 110 
146. Troy (see schedule 2) 
147. Tulsa (Tulsa Co., Okla.)................... 213.2; .166 65. 142,717) .191 30,648) 23,725 8, 300,516; 274,715) .206) 4,20 194, 117 
148. Utica-Rome (Herkimer and Oneida Cos., N. Y.) 258.5) .201 73. 127,789} .172 33,011 15,881 3,1 290,885; 235,316) .176| 3, .180 90 
149. Waco (McLennan Co., Texas).............. 103.2) .080 30. 48,734) .065) 12,189) 8,103 2, 126,237; 113,688) .085) 3, .078 98 
150. Washington (District of Columbia; Mont- | 

gomery and Prince Georges Cos., Md.; 

Alexandria City and Arlington Co., Va.).......] 1,283.4) .997) 360.4) 1,056,822 1.418| 270,358, 189,437 60,147] 1,900,841) 1,594,303) 1.195) 4,424) 1,222 123 
151. Waterloo (Black Hawk Co.,lowa)........ 76.0) .059 = 56,762} .076| 12,824 9,357 2, 103,616 95,464; .072) 4,09 .071, 120 
152. Wheeling (Brooke, Marshall and Ohio Cos.. be 

W. Va.; Belmont Co., Ohio.)................ 204.4) .159 56.4 102,721; .138 33,252 15,689 4,1 200,490 182,031) .137| 3, 141 89 

153. Wichita (Sedgwick Co., Kan.).............. 194.9) .151 62.7] 178,348) .239 33,960 24,714 7, 345,527; 314,493) .236) 5,01 .220| 146 
154. Wilkes Barre (see schedule 125) 
165. Wilmington (New Castle Co., Del.)......... 189.5) .147) 52. 181,261) .243| 51,490) 20,158 5,781] 305,054) 202,165) .151| 3,843 .178 121 
156. Winston-Salem (Forsyth Co.,N.C.)......... 109.8) .085 28. 56,533) .076 11,310 10,302 2,71 135,357; 125,163) .094| 4,361] .087, 102 
157. Worcester (Worcester Co., Mass.).......... 472.2) .367| 129. 315,351; .423 97,666 38,650 11, 605,336; 529,005) .396| 4, 398, 108 
Bs WEN ROU ts OUD once cccetecssvccseecse 170.4; .132 49. 108,545; .146 25,173 13,749 2, 213,717; 181,388) .136) 3, .138) 105 
189. Youngstown (Mahoning and Trumbull Cos., 

a a ae 361.6) .282 97. 211,593; .284 64,258 36,999 6,4 480,148} 418,038) .313| 4,28% .298) 106 
Sieeatiiinbtiicsarenansegmecnmenes becinaieat asim | —|— 
TOTAL METROPOLITAN COUNTY AREAS. .... 169,654.8/54. 104/20, 535. 1147,432,828/63.649 12,414,013 8,656,011 1,927,789 10,606,058 87,214,501 65.367, 4,247162.595 116 
RS < SE TSE SE  Seeee 128,730.0)...... se... PE 1,248,2911,60, 68 2.01 rf soem 133,438 255]... ... | 3,62 

ae 


*Withheld to avoid disctos.:e 
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“METROPOLITAN Group... 
family coverage in Sales Management’s 159 top markets 


SS Rea oe a = i 
: Re AL vate ad et 34 | 40 Detroit 107 | 80 rg olis— we 119 — rm 72 
2 Albany—Troy— ; t. Fau 120 San Diego 113 
Schemes y 49 | 41 Duluth-Superior.. .22 6 
S Allesiaiietss-ewton 42 Durham 14 2 a POPE ND = 121 San Francisco— 
: Bethighesa 63 °| 43 Easton 68 | 82 3s ine “ Oaklana 55 6552: 59 
5 Alte 5g | 44 El Paso 6 | 83 Montgomery 122 San Jose 20 
4 Altoona de the pe 84 Nashville 5 | 123 Savannah 33 
; EE Ge oe 
; 3 Amarillo orem meeeed 4 46 Evansville 13 | 85 New Haven........ 39 124 Schenectady 49 
6 Asheville 12 | 4? Fall River— 86 New Bedford 42 | 125 Scranton— 
0 Gee = New Bedford 42 | 87 New Britain 39 Wilkes Barre... .. 44 
0 8 Atlantic City 71 | 4g Flint 37 | 88 New Orleans 112 + 126 Seattle 71 
4 Auguiics: d-43> 47 2 127 Shreveport 8 
eo Aves 17 | 49 Fort Worth... x Bg. Newport Nowe: 2799-5 108 Sinus Eity 39 
5 1] Baltimore 85 | 5) hi cet 38 Northeast, N. J. 78 * 129 South Bend....... 26 
: 12 Bay City IO) S59 (Coens Rapids 20 z a Falls 92 | 130 Spokane 87 
% a Beeinsienint ee orfolk— 131 Springfield, Ill. 23 
Port Arthur....... eh sede “ome Portsmouth 50 | 132 Springfield,Mo. 10 
3 14 Bethlehem 68 | 54 Harrisburg 74° Ce eS 59 | 133 Springfield, Ohio. . . 18 
23 15 Binghamton 7l | 55 Hartford—New 94 Oklahoma City 3 | 134 Springfield—Holyoke 91 
16 Birmingham 3 Britain 39 | 95 Omaha— 135 St. Paul 105 
oe, Waste. <i. sees. 68 | 96 Holyoke 91 96 — Bluffs oe 136 St. Petersburg 9 
32 18 Bridgeport 78 | 57 Houston:.....:... 72 vad 137 Stockton. 3.5 ccs 0 17 
38 19 Buffalo— 58 Huntington 21 | 97 Philadelphia....... 77 | 138 Superior 22 
" Niagara Falls 2 | 59 Indianapolis 93 | 98 Phoenix 81 | 139 Syracuse 53 
20 Canton 47 | 60 Jackson 9 | 99 Pittsburgh 56 | 140 Tacoma 97 
21 Cedar Rapids tte 90 | 61 Jacksonville. ...... 10 200 Fact Artis ie 14] Tampa—St. 
20 22 Charleston,S.C. 22 | 62 Johnstown 52 | 101 Portland, Maine... .25 Petersburg. o30.:; ; 9 
46 23 Charleston,W.Va. 12 | 63 Kalamazoo 34 | 102 Portland, Oregon 56 | 142 Terre Haute 16 
10 24 Charlette é 99 | 64 Kansas City, Mo.— 103 Portsmouth 50 | 143 Toledo 17 
-" 25 Chattanooga 6 Kansas City, Kan. 3 | 104 Providence 95 | 144 Topeka 7 
r 26 Chicago 65 | 65 Kenosha....,..... 49 1 105 Pueblé......: -.2525 5: L.} 145 TPeemton: aS. 66 
27 Cincinnati 82 | 66 Knoxville 6 | 106 Racine—Kenosha 49 | 146 Troy 49 
116 28 Cleveland 96 | 67 Lancaster 41 | 107 Reading 55 | 147 Tulsa 3 
99 Columbia 33 68. Lansing 60 | 108 Richmond 10 | 148 Utica—Rome 38 
a 30 Columbus, Ga. 20-1 GO: Linpela: |... es. 24 | 109 Roanoke.......... 27 1-140 Wee 2s 34s ll 
‘a 31 Columbus, Ohio 89 | 70 Little Rock 8 | 110 Rochester 92 | 150 Washington 133 
147 32 Corpus Christi 24 | 71 Los Angeles 49 | 111 Rockford 39 | 151 Waterloo 69 
- 33 Council Bluffs... .100 72 Louisville 3 | 112 Rock Island 64 | 152 Wheeling 24 
120 34 Dallas SE 2h PRO, 5 ook os as 44 i. 113 Rome... a5 38 |. 153 Wichita; 330. ee 6 
7 35 Davenport— Moline 74. Madison 41 114 Sacramento 103 154 Wilkes Barre 44 
jon —Rock Island 64 | 75 Manchester 39 | 115 Saginaw— — 155 Wilmington 66 
36 Dayton 14 | 76 Memphis 3 Bay City 36 | 156 Winston Salem 15 
s ae. Decateig cs... in cast 4110 + Pe nt ts bg os 7 he ee 4 157 Worcester......... 27 
98 38 Denver 1 | 78 Middletown 52 4 117 St: Laois. ins ees 113 | 158 York 58 
39 Des Moines 104 | 79 Milwaukee 84 | 118 Salt Lake City 98 | 159 Youngstown 18 
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120 


. | METROPOLITAN Group 
« |... the national newspaper network 


108 
105 Atlanta Journal Detroit News New York Herald Tribune San Diego Union 
Baltimore Sun Detroit Free Press Oakland Tribune San Francisco Chronicle 
16 Boston Globe Fresno Bee Omaha World-Herald Seattle Times 
116 Bostor: Herald Houston Chronicle Oregon Journal Spokane Spokesman-Review 


Philadelphia Inquirer 
Phoenix Republic 
Pittsburgh Press 
Providence Journal 
Rochester Democrat 
& Chronicle 
Sacramento Bee 
Salt Lake Tribune 


San Antonio Express 


a Buffa)., Courier-Express 
Charluite Observer 
Chiecazs Tribune 
Cinei»»ati Enquirer 


Indianapolis Star 

Long Beach Press-Telegram 

Los Angeles Times 

Milwaukee Journal 

Minneapolis Tribune 

New Orleans 
Times-Picayune-States 

New York News 


Springfield Union & Republican 
St. Louis Globe-Democrat 

St. Louis Post-Dispatch 

St. Paul Pioneer Press 
Syracuse Post-Standard 
Tacoma News Tribune 
Washington Star 

Washington Post 


NT Celur bus Dispatch 
Dallas News 


Des Moines Register 


Summary of All Data by States and Sections 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME SH, 
POPULATION Wholesale 1945 SALES— 
2-15-1944 ESTIMATES Sales ADVER- 
SECTIONS 6yD —— contne 
0 
ano a Lie a yD oe 
STATES 
THREE STORE GROUPS | ESTI- Gross | % | 
Total % Families | Dollars % (im thousands of dollars) MATES Gross Net % | Per Farm of | Quality 
(in of (in (in of A ee altel bats 1945 Dollars | Dollars | of |Fam-| Dollars |U.S.A) of 
thous- | U.S.A. thousands)| thousands)| U.S.A. (in (in U.S.A.) ily (in | Poten-| Market 
ands) | Food General Drug thousands) ) thousands)| tial | Index 
Mdse 
| 
NEW ENGLAND | 
Connecticut........... 1,748.5) 1.358 497.3] 1,500,850| 2.014) 400,007) 193,313 , 2,945,583| 2,533,721] 1.899/5,095| 158,951] 1.825| 134 
I neha on 782.2| .608 218.3] 465,162} .624| 149,890) 52, 12,7 321, 869,594) 789,982} .592|3,619] 147,908] .605| 100 
Massachusetts........ 4,093.1| 3.179| 1,147.0) 2,675,074] 3.589] 787,850| 406,745) 110,022] 3,904,785) 5,547,582| 4,848,054) 3.633/4,227) 194,198] 3.530) 111 
New Hampshire....... 453.3) .352 132.4] 271,169] .364| 80,075 25,228) 8, 557] 434,254 385,425) .289/2,911) 61,619} .324) 92 
Rhode Island......... 694.5) .540 198.0) 562,035] .754| 163,553; 83,563} 23,352 1,034,845 909,588) .682/4,594| 20. .675| 125 
Vermont.............. 316.1) .246 87.4] 210,115} .282| 58,185] 20,864) 6,341]  106,6: 330,065} 305,650} .229/3,497) 148,332} .248) 101 
8,087.7, 6.283] 2,280.4] 5,684,405] 7.627/1,639,560| 782,406) 215, 6.997, 066]11, 161,823 9,772,420| 7.324|4,085| 731,848] 7.207) 115 
| 
MIDDLE ATLANTIC 
ew Jersey... 4,080.8) 3.170} 1,169.5] 2,975,112) 3.992 920,940] 336,275) 95,700) 2,060,211] 5,850,108] 5,145,272| 3. ,400| 220,493] 3.760| 119 
New York........... 13,498.8|10,486| 3,942.6] 7,814,033|10.485|2,278,893|1,192,879| 254, 200|23,308,877)19, 589, 123/15,846,946/11.876/4,019| 736,717)11.181| 107 
Pennsylvania. ...... 9,346.2] 7.261} 2.544.5] 5.424,997| 7.279|1,540,215| 963,585] 187,860) 6,453,630)11,174,394| 9,484,039] 7.107|3,727| 640,320] 7.189| 99 
26,925.8/20.917| 7,656.6]16,214, 142|21.756/4,740,048|2,492,739| 537, 760)31,822,718]36,613,625|30,476,257/22.839|3,980| 1,597,530}22.130| 106 
EAST NORTH CENTRAL 
illinois...............] 7,864.4] 5.876) 2,269.6) 4,700,800) 6.307|1,175,537|1,092,177| 189,406] 8,804,214]10,246,537| 8,609,196) 6.452/3,793) 1,257,318] 6.293) 107 
I dn ayiaiaa dh 3,383.3] 2.628} 1,027.5] 2,000,315| 2.684) 455,167} 300,721| 84,837] 1,693,438] 4,149,571) 3,776,985| 2.830|3,676| 714,051) 2.746) 104 
Michigan............ 5.377.3| 4.175 1.547.4] 3.575,365| 4.797, 873,431) 565,782) 163,941] 4,218,482] 7,325, 136| 6,108,656] 4.578/3,948| 557,193] 4.563) 109 
ada ng 6,819.5) 5.297} 2,034.4] 4,345,432| 5.831|1,180,620| 705,337) 155,832) 5,259,657) 9,174,380) 7,987,623) 5.986|3,883) 813,234) 5.801) 109 
Wisconsin............ 2,945.7| 2.288 839.6] 1,674,230) 2.247 ,910| 225, 63,265] 1,472,684] 3,374,317) 3,027,207| 2.269|3,606| 786,789) 2.266) 99 
26,090.2/20.284| 7,718.5]16,296, 142/21.866/4,124,665|2,889,904| 657,281/21,448,4751/34, 269,941) 29, 509,667/22.115|3,823| 4,128,585]21.669| 107 
WEST NORTH CENTRAL 
lowa.................| 2,276.9] 1.769 677.9] 1,325,327| 1.778} 295.328) 159,888] 49,208] 1,439,363] 2,550,184) 2,349,560| 1.761|3,466| 1,441,491] 1.768| 100 
ROR, 1,678.4) 1.304 515.3] 1,025,309| 1.376] 260,360) 121,780] 41,293] 1,079,016) 1,950,081) 1,774,934| 1.330/3,444| 800,367] 1.339) 103 
Minnesota........... 2,525.8] 1.962 710.9] 1.585,140| 2.127; 355,195| 250,583 51,048] 2,307,980] 2,550,809) 2,249,343] 1.686|3,164| 904,893] 1.874) 96 
Missouri............ 3,524.5) 2.738 1,075.4] 1,675,560) 2.248] 410,960) 343,833 '402| 3,955,719] 3,675,023| 3,228,132| 2.419/3,002| 786,110) 2.432) 89 
ebraska 1,176.2} .914 347.9] 680,964 .914| 184,226) 91,866] 32,051) 1,086,393] 1,264,776) 1,128,904) .846/3,245| 752,582) .880| 96 
North Dakota........ 536.5) .417 135.8] 259,715) .348| 57,201) 30,019) 9, 344,518] 535,068} 500,038] .375|3,682) 486, .375| 90 
South Dakota........ 545.0) .423 150.2) 292,650 .393| 60,198) 27,357) 10,718) 236,581) 564,775) 536,115] .402/3,569) 391,381) .404) 96 
12,263.3| 9.527 8,613.4] 6,844,665| 9.184|1,623,468|1,025,326] 290,485]10,449,570)13,090,716| 11,767,026] 8.819|/3,256| 5,563,083] 9.072} 95 
SOUTH ATLANTIC 
ey 273.6) .212 78.4] 254,735] .342| 68,990 .738| 7, 425,442) 425,174) 281,771] .211/3,594) 96, .250| 118 
District of Columbia. .. 925.0) .718 260.4) 884,855| 1.187} 219,102| 182,987) 53,451 .796} 1,580,086] 1,313,650] .984|5,045) ....... .991| 138 
Nc Ss eieené’ 2,011.7| 1.563 598.4] 1,245,400] 1.671| 240,209] 121,140} 56,448 2,225,035) 1,978,767] 1.483|3,307} 419,447] 1.555) 99 
SN sos ekécncal 2,976.3) 2.312 784.9] 1.120,.106| 1.503] 265,505| 208,216] 46,429] 1,621,442] 2,374,632) 2,171,885] 1.628|2,767| 557,239] 1.727) 75 
Maryland... 1,983.1) 1.541 548.0) 1,435,055| 1.925] 403,014) 268,254) 50, ,721,880| 2,582,504] 2,179,134] 1.633/3,977| 205,231] 1.702) 110 
North Carolina........ 3,347.5) 2.600 799.2] 1,185,820| 1.591] 258,380] 181,390] 46,523] 1,842,140) 2,524,851) 2,327,411| 1.744|2,912| 979,216] 1.869) 72 
South Carolina........ 1,789.9] 1.390 444.3] 645,186) .866| 168,980] 101,980 26,863 ,677] 1,260,446] 1,177,649] .883/2,649) 375, .979| 70 
I oo Sao concala 2,769.7| 2.152 710.8] 1,250,262} 1.678] 296,790} 170,533} 53,852) 1,366,770) 2,797,584) 2,562,993] 1.920/3,606| 447,593) 1.894) 88 
West Virginia... 1,732.1) 1.348 435. ; .919| 165,902} 108,153) 23, 531,005} 1,399,392) 1,300,672) .975|/2,984) 126,491) 1.032, 77 
17,808.9/13.834| 4,660.3] 8,706, 121|11.682/2,086,872|1,366,391| 364,519]10,043, 160]17, 169, 704| 15, 293, 932/11.461/3, 282) 3,206,582]11.999) 87 
EAST SOUTH CENTRAL 
Alabama........... 2,718.2) 2.112 702.7]  875,271| 1.174| 206,613] 132,125) 29,540] 1,009,160) 1,920,080) 1,764,048] 1.322|2,511| 444,892) 1.436 
Kentucky.............] 2,549.5] 1.981 679.5] 1,005,404) 1.349] 245,885] 130,188] 40, 917,408] 1,924,778] 1,781,476| 1.335/2,622) 548,758] 1.469, 74 
Mississippi. . . . 1,996.1) 1.551 528.4) 535,126] .718| 130,575 ¥ 21,5 560,275] 1,200,150) 1,139,645| .854/2,157| 517,054) .953| 61 
Tennessee 2,818.4) 2.189 749.7] 1,055,205) 1.416] 235,417) 192,250) 45,532) 1,548,490] 2,274,579| 2,086,694| 1.564|2,783| 428,333] 1.645) 75 
10,082.2| 7.833} 2,660.3] 3,471,006] 4.657, 818,490| 524,607| 137,180] 4,035,333] 7,319,596| 6,771,863) 5.075|2,604| 1,939,037) 5.503) 70 
WEST SOUTH CENTRAL 
Arkansas.............) 1,736.1) 1.349 475.7] 560,047} .751| 140, 63, 28,219] 553,848] 1,105,380) 1,040,629) .780|2,188| 410,297] -.885| 66 
Louisiana.............] 2,349.2] 1.825 630.3] 1,035,580, 1.390, 210,140| 145,091, 44,580] 1,630,844] 2,074,830| 1,886,944| 1.413/2,994| 296,701] 1.489, 82 
Okiahoma............] 1,988.4) 1.545 559.7] 935,497] 1.255 ,981| 139,236) 50, 983,098] 1,805,094) 1,650,114| 1.237/2,984) 478,818] 1.304) 84 
Texas........ 6,260.3) 4.864, 1,781.5] 3,175,472| 4.261, 787,044) 479,983) 157,375] 3,910,193] 6,375,048) 5,741,333| 4.304|3,223| 1,454,557] 4.403) 91 
12,334.0| 9.583) 3,447.2] 5,706,596) 7.657|1,367,003| 827,341| 280,664] 7,077,983|11, 360, 352| 10,319,020, 7.734|2,993| 2,640,373] 8.081, 64 
MOUNTAIN 
zona. . 569.3) .442 161.6] 300,144) .403| 74,901] 45,656) 13,671] 195,167) 605,404) 554,452| .416|3,431) 132, 417| 94 
Colorado 1,067.3) .829 320.4] 724,598] .972| 154,587 124,444) 33, 724,860} 1,375,149| 1,250,954| .937|3,904| 297,527) .926) 112 
idaho... 473.3| .368 137.6] 295,180} .396) 68,421] 39,920) 10, 195,881] 594,825] °551,303| .413/4,007| 255,714) .399) 108 
Montana 470.3] .365 144.0] 339,951) .456| 75,950) 39,600) 10, 225, 544,560} 501,038, .375|3,479 : .397| 109 
naar 130.6) .102 42.9) 132,087; .177| 28,384) 13,306) 4, 53,317] 206,780} 180,243] .135/4,201) 28, 141) 140 
New Mexico.......... 490.0} .381 129.1 0,126} .295; 50,792) 27,038) 9, 122, 405,032} 375,310} .281/2,907| 144,687, .305 80 
Utah... 583.4) .453 161.0] 340,208} .456| 79,256] 64,082) 14,5 443, 655,090} 603,076) .452/3,746| 126, -453| 100 
Wyoming............ 235.7) | .183 70 170,177; .228| 37,460} 14,370} 7,724] 71,284] 268,205) 245,914) .184/3,498 069] 197) 108 
eo 
4,019.9} 3.123) 1,166.9] 2,522,471] 3.383) 569,751, 368,416] 104,528] 2,032,128] 4,655,045| 4,262,290| 3.193|3,653| 1,330,274) 3.235) 104 
PACIFIC 
California............. 8,039.3) 6.245] 2,692.9] 6,525,120] 8.755|1,605,118| 873,222] 234,384] 8,408,864]13, 149,598|10,968,708| 8.220/4,073| 1,851,507) 7.986 S 
Oregon...............) 1,973.2) 911 396.0] |908,480| 1.219| 250,612] 178,090| 33,561] 1,050,338] 1,700,636| 1,532,029| 1.148|3,869| 312,126) 1.122) 4 
Washington........... 1,905.5} 1.480 640.9] 1,649,833] 2.214) 420,642) 272,193] 46,135) 2,034,506) 3,153,552) 2,765,043] 2.072\4,314 1.996 
11,118.0) 8. 3,729.8] 9,083, 433/12. 188|2, 276, 372| 1,323,505 314, 080]11 ,493, 708]18, 003, 786) 15,265, 780|11 4,083] 2,685, 11,104) 129 
U. S. TOTAL (Mainiand)...|128,730.0)...... 36,933.4]74,528,981|...... 19,246,229] 11,600,635|2,901 , 747] 104,340,930] 153,644,688| 133,438,255|...... 3,613) 23,823,308 vere 
SD ducenc cracks 602.1)...... 125.0) 427,387)... 168,954, 86,022} 29, 219,110} 694,007) 581,112/...... "Sea seeadeseeess 
. ed 
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New England States—City Data 


MAINE—City Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
. ae - ESTIMATES 
-1- ESTIMATES 
i THREE STORE GROUPS og 
sale 
CITY COUNTY | (in thousands of dollars) | Sales Per Capita 
“in | % | 9% | Dotars | % | 9% 15 | Dollars | Dollars | % | 9% 
7 ollars 7 jars jars 
thou- | of | of (in of | of (in (in of | of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State} U.S.A.| Food |General | Drug thousands) | thousands)| State! U.S.A.) Dol- | to to 
% | Mase. lars | State | U.S.A. 
Auburn (see also 
; | 
} Lewiston). ...... Androscoggin 20.5 | 2.62) .016 9,085} 1.95 .012) 3,647 74 ee 24,070, 21,866) 2.77) .016) 1,067; 106) 103 
Augusta........... Kennebec. ..... 21.8 | 2.78) .017]}  14,003| 3.01) .019) 4,336, 84 445} 6,880] 24,451/ 22,212) 2.81) .017| 1,019} 101) 98 
Bangor............ Penobscot... ... 29.0§| 3.71) .023] 34,768 7.47, .047) 8,723) 8,108 925] 38,779] 66,185, 60,126] 7.61) .045| 2,073) 205) 200 
| Bath... eee eee Sagadahoc 10.2t| 1.30) .008 7,719| 1.66, .010| 2,959 . * *| 12,713] 11,549] 1.46) .009) 1,132} 112) 109 
Se ieeertntiaes bases 53 | 22,895 
Lewiston... Pe <i q ‘ 52,517 R 
: Portland........... Cumberland...) 85.0 10.87} .066]  90,374|19.43| .121| 24,175] 14,907] 2,282] 119,262] 162,463] 147,589/18.68) .111| 1,736) 172) 167 
Rockland.......... Knox.......... 8.9t| 1.14) .007 8,864) 1.91 012 2,682} 1,075 185} 8,895] 14,480, 13,154) 1.67) .010| 1,478) 146) 143 
Waterville... Kennebec...... 16.7 2.14) -013 15,148| 3.26) 020, 4,161) 3,299 395] 6,632} 24,210)  21,994| 2.78) .016| 1,317, 130) 127 
= iene Shee ats (nee Rea eee Heese! 
| | | | 
TOTAL ABOVE ESE: 257.2 |32.88 200 224,421)48.25) -300) 64,163} 36,806) 5,364) 205,337] 403,984 366,998) 48.45) .275| 1,427, 141) 138 
: ahios. can, ial ae 
) I Re 782.2 | em .608| 465,162)..... | Le2a! 149,890] 52,693| 12,7451 321,550] 869,594) 789, 982 Dai | .s92| 1.0101... 97 
) For Maine County figures, see page 226. 
] 
? . 
- VERMON T—City Data 
| 
5 oe pet eenk Washington. .... 10.51] 3.2 008} —12,292| va ol 2,983 1,808 - 4,357} 14,576] 13,498 sa .010) 1,286) 133) 124 
1 — Rear. Bennington. ..... 11.3 | 3.58) .009 7,800) 3.71) .010) 2,196, 676 334] 1,779} 14,826) 13,729) 4.49) .010) 1,215) 126) 117 
en. caniel Windham. .. ... 11.0 | 3.48} .009) 10,606 5.05, .014) 2,564) 173 314] 7,643] 12,404, -11,487| 3.76) .009) 1,044) 108] 101 
a — acai Chittenden... 27.7 | 8.76) .021}  29,36313.98, .039| 6,558, 6,447) 932] 26,700] 41,568 38,493/12.59| .029| 1,390, 144) 134 
) ipelier. Washington... 7.0 | 2.22) 005 8,056 3.84 ™ 2,145) 622,243] 4,701] 10,748] 9,954) 3.26) 007) 1,422) 147/137 
a 
‘ oo isieneiiel Rutland........ 16.1 | 5.09) .013] 19,687} 9.37) 027) 4,413| 3,476) *| 13,042] 23,427, 21,694 7.10| .016| 1,347) 139) 130 
° — Secodal Franklin........]| 8.0t) 2.53| .006 8,034) 3.82| 011) 2,104, 804) 304] 3,468} 10,749 9,954] 3.25] .008/ 1,244) 129) 120 
: ee besa Caledonia...... 9.1 | 2.88) 007 9,294] 4.42) .013, 2,156, 805) 274) «6, 501 10,587; 9,813) 3.21/ .007) 1,078] 111) 104 
id — jane aaa | | | OO BERR pape ae ope 
"i TOT, ABOVE CINTIES........... 100.7 |31.86 re} 105, 132/50.04 14] 25,129 16,168, 2,664] 68,191 138, 896) 128,622/42.08} 096) 1,277, 132, 123 
§ a | Pe y |  . ae 
. Ae ae ees i 246] 210,115'..... | 282 58,185! 20,864 6,341! 106,628 330,065 305,650'.....' .229|  967!..... 93 
2 1940 Census. Before using these figures, see explanation page 19. 12-1-45 Estimate. 
18 $1942 Estimat 
ate. For Vermont County figures, see page 228. * Withheld to avoid disclosure, 
f —— 
30 
00 
18 
M 
‘ TIME SAVERS FOR READY REFERENCE: the index to city and county data by states 
23 . 
5 and sections, page 4; by states alphabetically, page 416; advertisers’ index, page 414. 
29 


May 10, 1946 


Continuing The New Hampshire Gazette — Established October 7, 1756 
THE OLDEST NEWSPAPER 


On the seventh day of October in the year of our Lord seventeen hundred and fifty- 
six, and in the reign of his sovereign Majesty King George the Second of England, the 
twenty-ninth, one Daniel Fowle first expressed his intent to provide the residents of the 
Province of New Hampshire “With the frefheft Advices Forcign and Domeftick” in pub- 


The Portsmouth Herald 


Portsmouth, New Hampshire 


lishing the first edition of The New Hampfhire Gazette. 


In this year of our Lord nineteen hundred and forty-six the divers advantages at- 
tendant upon one hundred and ninety years of publishing tradition are manifest in the 


IN AMERICA 


progressive, modernly equipped and operated newspaper, The Portsmouth Herald. 


Transactions At Retail In The County Of Rockingham In Nineteen Hundred And Forty-five Were 


Thirty-two Percent Greater Than in Nineteen Hundred And Forty. 


National Representatives: The Julius Mathews Special Agency - Boston, New York, Detroit, Chicago, Syracuse, Philadelphia 
— ee SS. ae eee so 
° The “SM” symbols mark original, exclu- 
N EW as HA M PSHIRE— City Data fi sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
am ia wm — i | ¥ 
THREE STORE GROUPS | sale 
CITY COUNTY (in thousands of dollars) Sales Per Capita 
Total ksi Gross | Net _ 
(in | %| % | Dollars | %| % Dollars | Dollars | % | % | | l 
thou- | of | of (in of | of (in | (in of | of | Ratio | Ratio 
sands) | State) U.S.A.| thousands) State| U.S.A-| Food |General | Drug thousands) | thousands)| State/U.S.A.| Dol- to | to 
idse. | | lars | State | U.S.A. 
SS Coes........... 16.0 | 3.53; .012]  8,893| 3.28] .012| 2,830, 957, 274] += 2,902] 14,814, «13,148, 3.41' .010| 822 97, 79 
Claremont......... Sullivan........ 14.0 | 3.09} .011] 8,326] 3.07} .011| 1,819} 1,552) 253] ~—«11, 12,264] 10,885| 2.82) .008| 77} 92) 7 
Concord........... Merrimack... 26.2 | 5.78 cl 19,485| 7.19} .026| 6,967) 2,807 5.1 28,835] 25,593, 6.64, .019| 977, 115 % 
RRS Strafford. ...... 15.0 | 3.31] .01 11,410] 4.21] .015| 2,493] 1,361) 284) 2,251] += 16,138} 14,323 3.72) .011| 955, 112, 92 
Keene............ Cheshire....... 13.8t| 3.04] .011] 11,650] 4.30] .016| 2,431) 1,584) 2641 4, 16,640, 14, 769| 3.83) .011| 1,070 126 103 
| 
Laconia........... Belknap........ 14.5t| 3.20, .011] 9,633] 3.55] .013/ 2,534) 1,148; 2 2,110] 13,389! «11,883, 3.08, 009} 820 96 79 
Lebanon........... Grafton. ....... 8.3 | 1.83) .006) 6,223) 2.29) .008, 1,338} 670} 233)......... 8,752] 7,768) 2.02/ .006| 936, 110, 9 
Manchester........ Hillsborough....| 77.0 |16.99| . 55,62420.51| .075| 16,354) 6,219} 1, 40,1 88,503  78,551/20.38) .059| 1,020, 120, % 
Nashua........... Hilisborough....] 32.0 | 7.06} .025] 20,673] 7.62| .028| 7,846) 2,381 5.221] 31,424) -27,891| 7.24) .021| 872) 103 a 
Portsmouth........ Rockingham....] 20.1 | 4.43) 016] 14,745) 5.44) .020| 4,914) 1,838] 415] 4,800} 19,300/ 17,130) 4.44) .013/ 852) 100) #2 
| 
Rochester......... Strafford. ...... 12.5 | 2.76] .010}  7,803| 2.88} .010| 2,217) 951/122 732] 10,518 —9,335| 2.42) .007} 747, 88 72 
TOTAL ABOVE CIITIES........... 249.4 |55.02 10 174,465|64,34| .234| 51,743| 21,369| 5,057] 70,004) 260,577| 231,276/60.00| .174| 927, 109 8 
eee eer eee | een eee en| ome 
CI I occas vpaicas 483.3 |..... a 271,169)... .364| 80,075| 25,228] 8,787] 105,557] 434,254) 385,425)... 289, 860)... |B 
For New Hampshire County figures, see page 227. - 
MASSACHUSETTS—City Data 7 
—— ——— ——e 
Arlington.......... Middlesex... 40,0¢| .98} .031] 14,476) .54 27,141, .56| .020| 679 57, 6% 
AIR: Worcester... 11.2t} 27} .009] 12,439, .46 15,315| 32} .011| 1,367, 115, 132 
Attieboro.......... Bristol......... 22.1 | .84| .01 10,684] .40 22,013, .45| .016| 996 34 % 
Barnstable......... Barnstable 8.3t| .20| . 9,577| .36 9,544] 20) .007| 1,150, 97) ‘111 
Belmont........... Middlesex...... 26.8t| .66| .021 8,470) .32 16,549.34) .012) 618) 52, © 
Beverly........... Essex.......... 25.5t| .62 13,431} .50 22,938, .47| .017; 900 76 8 
Boston............ Suffolk......... 750.0§|18.32| . 715,087|26.73 1,070,938/22.09 .803, 1,428 121, 138 
Brockton. ......... Plymouth....... 57.0 | 1.38] .044]  46,226| 1.73 57,014| 1.18} .043| 1,000, 84 % 
Brookline.......... Norfolk........ 50.0 | 1.22 31,364) 1.17 75,713| 1.56] .057| 1,614, 128 146 
Cambridge......... Middlesex... 109.0 | 2.66 72,357) 2.70 157,771| 3.25) .118| 1,447, 122 140 
Cholsea........... Suffolk......... 40.0| .98| .031) 23,144) .87 46,158} .95| .035| 1,154 97 11 
Chicopes.......... Hampden....... 41.7t| 1.02 14,204) .53 26,313; .54| .020| 631) 53 r 
Clinton............ Worcester... 11.4| .28) . 12,147) .45 14,963} 31} .011| 1,313, 111) 127 ‘ 
Dedham........... Norfolk. ....... 15.5t| .38| .01 6,016) .22 12,020) .25| .009| 775 85 7% 
Everett............ Middlesex... 46.8 | 1.14 14,121.53 37,513} .77| .028} 902) 68 7 
¢1940Census. t—~S Before using these figures, see explanation on page 19. § 12-1-45 Estimate. 


+ 1942 Estimate. 
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AS IN EVERY MASS MARKET 


THE MORE YOU TELL 
THE MORE YOU SELL 


$888I. 


PAPER “B"... 375. 2 16 se 
PAPER “C’. 8 oo 009 3¢ 
PAPER “D’. 399, 3/4 2¢ 


nths ending Sept. 30, 1945 


P.S. Each of the four major ssisiiiiaes aed is an as a a COMPLETE UNIT! 


RECORD - 
AMERICAN 
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i gsisizs 
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SELL THE ““MARKET OF THE MILLIONS.”’ be penn : 


REPRESENTED BY HEARST ADVERTISING SERVICE 


HOLYOKE 


. . .is one of New England’s 
standout markets in terms of real 
buying power with.a net Effective 
Buying Income of $4,578 per 
family —26 PER CENT above the 
national average. 


The Holyoke City Zone — consisting of Holy- 
oke, Chicopee and The Hadleys — is a thriv- 
ing industrial center of 109,132 people, active 
with peacetime production and unaffected by 
reconversion difficulties. 


Here is one of the best sales producing areas 
of New England ... The figures tell the story. 


Income 


Income 


Income 
Retail Sales 


Effective Buyin 


Net Per Family 


The Holyoke City Zone 


Sales Management figures offer a guide to what 
1946 promises in this growing market. 


1944 


1945 


+ 
$164,353,000 $167,190,000 
Gross Per Family 


$5,110 $5,209 
$4,491 $4,578 
$59,452,000 $63,160,000 


Compare Holyoke’s net Per Family Income of 
$4,578 with the Massachusetts average of 
$4,227 and the National figure of $3,628. 


HOLYOKE TRANSCRIPT —TELEGRAM 


Over 22,500 Evenings except Sunday — Holyoke, Mass. 


MASSACHUSETTS—City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATIO RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
—, -_ Whole- 
THREE STORE GROUPS| sale 
CITY COUNTY (in thousands of doliars) Sales Per Capita 
Total 1945 Gross Net ss cauaadeaindatalidsauniialiae 
(in % | % | Dollars | %| % Dollars | Dollars | % | % 
thou- of of (in of of (in (in of of Ratio | Ratio 
sands) | State| U.S.A.| thousands)! State) U.S.A.| Food |General | Drug thousands) | thousands)} State) U.S.A.) Dol- | to to 
Mase. lars | State | U.S.A. 
Fall River......... Bristol......... 115.6 | 2.82) . 62,513] 2.34] .084) 20,558) 7,930) 2,289 148,525, 129,797) 2.68, .097| 1,123} 95 108 
Fitchburg.......... Worcester...... 43.1t] 1.05} .033] 37,390) 1.40) .050) 9,763} 3,981) 2, 53,967} 47,162) .97| .035| 1,094) 92] 106 
Framingham....... Middlesex... ... 25.0| .61| .019] 16,585) .62) .022) 6,043) 1,629 810 31,562} 27,582; .57| .021) 1,103} 93) 106 
Gardner........... Worcester...... 19.3 | .47| .015} 20,293) .76} .027| 3,717) 1,927 821 24,564) 21,467) .44| .016) 1,112) 94) 107 
Gloucester......... NE etavns 23.9 .58} .019} 12,115] .45) .016) 4,152 905 476 24,705 21,590} .45| .016) 903) 76) 8&7 
Grepnfield......... Franklin........ 17.5 | .43) .014] 15,541) .58) .021/ 3,990) 1,937 466 21,347; 18,655) .38| .014/ 1,066; 90) 103 
Haverhill.......... eda cac: 43.5 | 1.06) .034) 25,547) .96) .034) 98,476) 3,140 54,542) 47,664) .98) .036) 1,096) 93) 106 
Holyoke........... Hampden...... 58.0¢] 1.42 =~ 40,356] 1.61) .054| 11,970/ 4,364) 1,601 86,276} 75,397) 1.56) .057| 1,300) 110) 125 
Lawrence. . ae 80.6t| 1.97) . 52,942] 1.98] .071| 14,654) 5,844) 2,289 90,480} 79,071) 1.63) .059} 981) 83 95 
Leominster........ Worcester...... 22.2t| .54) .017] 13,306] .50) .018| 4,101 937 628 26,187} 22,885) .47| .017 1,031) 87; 99 
| 
RRR Middlesex...... 101.4 | 2.46) .079} 61,509) 2.30) .083) 22,837) 9,452) 2,097) 141,227} 123,463] 2.55] .093) 1,218) 103] 118 
I =. NE a scksess 102.0 | 2.49} .079} 61,370] 2.29} .082) 20,923) 8,079) 2,684 112,694) 98,484) 2.03) .074 966) 82 93 
Malden........... Middlesex...... 58.8 | 1.44) .046] 34,236] 1.28) .046| 12,284) 4,194) 1,803 76,514) 66,866) 1.38) .050| 1,137| 96) 110 
Mariborough....... Middlesex...... 13.7} .34) .011 7,770} .29} .010! 2,846) 1,054 284 19,189} 16,769} .35| .013/ 1,224) 103) 118 
Medford.......... Middlesex. ..... 65.0 | 1.59} .050) 22,236 .83/ .030| 9,307 703} 1,297 60,602} 52,960) 1.09) .040) 9815 " 79 
Melrose........... Middlesex...... 25.0 | .61) .019 8,825} ,33] .012) 4,010 458 527, 21,468, 18,761) .39) .014) 750 63) 72 
Middleborough. .... Plymouth....... 9.2t} .22) .007 6,026) .23} .008} 1,570 394 182 10,336 9,033} .19] .007) 982) 83) 9% 
EE .: Worcester...... 14.2t| .35) .011 13,034 .49| .017) 2,633 777 527 18,130}. 15,844) .33] .012| 1,116, 94/108 
ae Middlesex...... 14.0} .34) .011 6,705) .25| .009) 2,198 319 375) 12,352} 10,794) .22) .008} 771) 65) 74 
Needham.......... Norfolk........ 12.4t| .30) .010 6,173} .23) .008) 2,906 234 365) 11,445 10,002} .21| .007| 807 68 78 
New Bedford. ..... Bristol......... 115.1 | 2.81) .089} 68,627) 2.57) .092| 21,540) 9,101) 3,333 145,318, 126,994] 2.62) .095| 1,103} 93, 106 
Newburyport....... NE oe 13.9t] .34) .011 10,006} .37| .013} 3,180 958 192 18,009, 15,738) .32) .012) 1,132, 96) 109 
Newton........... Middlesex...... 72.0 | 1.76} .056} 34,946) 1.31] .047| 14,097 990} 2,431 92,164 80,542) 1.66) .060| 1,119, 94) 108 
North Adams. ..... Berkshire....... 22.2t; .54| .017/ 14,893] .56| .020| 3,605) 2,108 436 24,906, 21,765, .45| .016} 980) 983, 9% 
Northampton. ..... Hampshire. .... 24.8t} .61) .019) 16,794) .63) .023/ 4,355) 1,650 547 27,952} 24,427) .50| .018} 985) 83 9% 
Norwood.......... Norfolk. 15.3 | .37) ,.012 9,097) .34) .012) 3,220 596 456 13,865} 12,117) .25| .009} 792} 67, 76 
Peabody.......... Essex.......... 21.7| .53) .017] 9,483) .35| .013} 3,443 319) 598 18,977, 16,584) .34) .012) 764) 65) 14 
Pittsfield.......... Berkshire...... 53.1 | 1.30) .041 36,085) 1.35 .048} 8,942) 5,642 962 54,310| 47,462) .98} .036| 894) 75 86 
Plymouth.......... Plymouth....... 13.1$} .32) 010} 9,149} .34) .012) 2,825 926 223 17,354 15,166) .31| .011| 1,158) 98 112 
OS rere. Norfolk........ 79.8t| 1.95} .062} 60,059) 1.87) .067| 17,216) 5,067) 2,188 85,973} 75,132) 1.55) .056) 942 4 9 
re ee 37.6t; .92) .029} 29,150) 1.09 .039) 8,574) 4,826) 1,338 44,771 39,126) .81| .029 1,041) 88, 100 
Somerville......... Middlesex. ..... 102.2¢| 2.50} .079} 41,296] 1.64) .056) 17,844) 3,523) 2,087 104,789! 91,576] 1.89] .069 896) 76 (86 
Southbridge Worcester...... 18.0| .44) .014 8,387, .31] .011) 3,707 937 466; 21,549 ae 39} .014| 1,046, 88) 101 


Tt 1940 Census. 
+ 1942 Estimate. 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


of an immediate, great future are 
showing in LAWRENCE, MASS.! 


High wage scales, 400 acres of hum- 
ming mills, bank deposits reaching 
all-time peaks, and sales zooming in 
Greater Lawrence’s more than 1900 
modern retail stores—it’s obvious 
that the immediate, great future is 
a certainty. 


It doesn’t take a sign to point out 
the advantages of national advertis- 
ing in the LAWRENCE EAGLE- 
TRIBUNE, the only daily newspaper 


EAGLE-TRIBUNE serving the Greater Lawrence Market. 


@ ABC Circulation over 35,000 


@ Read in 95 out of 100 homes 
@ 82% home delivered The EFAGLE-TRIBUNE 
© ABC City Zone Population 128,619 LAWRENCE, MASSACHUSETTS 


WARD-GRIFFITH CO. -NATIONAL REPRESENTATIVES 


The “Made in Fall River” label now graces 
an amazing variety of manufactured articles, 
and the number and variety seem to in- 
crease each year. Fine broadcloths and 
sheetings, gorgeous rayons from Fall River's 
great textile operations . . . rubber and 
latex products from our huge latex plant 
. . . finely tailored clothing for men and 
women produced in volume by over 50 
clothing maaufacturing firms . . . millions 
of men’s shirts from half a dozen large 


ae Recess cms, producers . . . crisp tailored curtains for 
facturing firms make millions of American homes. . . and so it 
possible an annual goes and grows... in this thriving manu- 
payroll exceeding facturing market . . . a “high spot” in 


$ 7 5 . 000 > 000 industrial New England. 


FALL RIVER HERALD NEWS Fate river, MASSACHUSETTS 
Represented Nationally by KELLY-SMITH COMPANY 


NEW YORK PHILADELPHIA CHICAGO DETROIT BOSTON ATLANTA SAN FRANCISCO 


May 
Y 10, 1946 {135} 


x An enormously 


powerful 50,000-watt sta- 
,tion, with a water borne 
voice directionally inten- 
sified so that it covers 
New England from Cape 
Cod to Maine. Synchro- 
nized with 1,000-watt 
WBZA, Springfield, to 
reach, in its PRIMARY 
AREA, 75% of New Eng- 
land’s population with 
NBC and outstanding 
local programs. 


MASSACHUSETTS—City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATIO RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
a ” —s 
THREE STORE GROUPS sale 
CITY COUNTY (in thousands of dollars) | Sales Per Capita 
Total 9% % 1945 Gross Net 
thou- | of | of (in | of | of (in (in | of Ratio | Ratio 
sands) | State| U.S.A.] thousands)/ State) U.S.A.; Food |General | Drug thousands)| thousands)! State! U.S.A.| Dol- | to to 
Mdse. lars | State | U.S.A. 
Springfield........ Hampden....... 162.6§| 3.97) .126) 147,542) 5.52) .198| 39,192) 28,6570, 6,321] 137,448] 268,337) 234,501) 4.84) .176| 1,442) 122) 139 
Taunton.......... ee 37.9 -93) .029 19,844) .74| .027| 4,466) 1,245 4 6,1 41,020 35,848 .74) .027) 946 | 6 
Wakefield........ Middlesex... ... 16,2t} .40) .013 8,825; .33) .012) 2,198 596 334 657] 18,937 16,549) .38) .012| 1,022 86) 8 
Waltham......... Middlesex... ... 42.0 | 1.03) .033 32,471) 1.21; .044) 8,790) 6,812) 1,33 7,583 60,098 52,520) 1.08} .039| 1,250) 106) 121 
Watertown. .... Middlesex... . . 35.4¢; .86) . 19,416; .73| .026| 8,274 564 588} 20,255 36,613 31,996) .66) .024) 904) 76; «8? 
Webster... Worcester..... 12.5 -31} + .010 6,037, .23| .008) 2,542 883 1,314 15,307 13,377; .28) .010| 1,070 90) 10 
Wellesley........ Norfolk. ....... 16.0 -39} + .012 12,032} .45) .016) 2,532 383 eee 22,486 19,651; .41) .015) 1,228) 104) 118 
Westfield......... Hampden...... 19.0 -46; .01 13,859} .52) .019) 4,183 447 8. 26,308 22,991; .47| .017| 1,210) 102) 117 
West Springfield Hampden...... 17.1t| .42| .013 9,703; .36| .013) 2,380 S 122 1,289 19,613 17,140} .35) .013) 1,002 85) 
Weymouth.. Norfolk. ....... 27.0t; .66) .021 8,616) .32) .012| 2,856 277 ice 19,250 16,823) .35) .013) 623 53) 60 
DL ccccesuey Middlesex...... 15.0 -37| .012 10,235} .38) .014) 3,747 883 20,964 18,321; .38) .014) 1,221) 103) 118 
Worcester........ Worcester... ... 195.8§) 4 .152] 162,527) 5:70) .205| 44,731) 27,697) 65, 127,296} 290,518) 253,885) 5.24) .190| 1,297; 110) 125 
TOTAL ABOVE CI/TIES........... 3,305.0 |80.74 2. 06] 2,307,294/86.25| 3.094) 644,577) 397,380 05, 496,778,980 4,399,986) 3,845,212/79.36 2.00 1,163 98) 112 
EE ,093.1 ae 3.17 2,675,074)..... 3.589) 787,850) 406,745 10,022,904, 7s 5,547,582) 4,848,054)..... 3.683 ae 114 
| 


+ 1940 Census. 
+ 1942 Estimate. 


Before using these figures, see explanation page 19. 


For Massachusetts County figures, see page 230. 


§ 12-1-45 Estimate. 


The Table of Contents, by geographic sections, appears on page 4. 


ing as a sales market. 


Reason Number 2—Lynn is gain- 


Total income 


was higher in 1945 than in 1944, 


Total retail sales were higher. 


How many markets on your advertising list have retail sales in excess of 
$60,000,000? Lynn, Massachusetts has—and that’s reason number one why 


Lynn should be on YOUR schedule. 


Reason Number 3—Lynn is impor- 
tant, not only as a city of over 100,000 
population but as the gateway and key 
center of the prosperous North Shore 
market of over 300,000 people. 


And, of course there can be no question as to what newspaper to use in Lynn. 
The answer is—the oldest, largest—the one that carries the greatest advertising 
volume—the only A. B. C. paper in Lynn—The Evening Item. 


60 MILLION DOLLARS --that’s what they spend in LYNN! 
HE 


T 


EST. 1877 


The Only A. B. C. Newspaper in Lynn 
Represented by SMALL, BREWER and KENT, Inc. 
CHICAGO N ORK BOSTON 

SAN FRANCISCO LOS ANGELES 


——a 


SALES MANAGEMENT 


MR, PEANUT (Reg. U.S. Pat. Off.) 


On August 4, 1942, PLANTERS PEANUTS as- 
sumed the sponsorship of WTIC’s 6:00 to 6:15 P.M. 
news program, three times weekly. Today, after 
almost four years of continuous broadcasting, the 
success of this association is perhaps best indicated 
by the following statement from J. Walter Thompson 
Company, Planters’ advertising agency: DIRECT ROUTE TO 


*‘Length of broadcasting alone speaks for the SALES IN 


satisfaction received from using WTIC .. . 
particularly in these past years of material 


shortages and distribution difficulties.’’ The Travelers Broadcasting Service Corporation 
Affiliated with NBC 
and New England Regional Network 


Southern New Euglaud 


Naturally, we are pleased with the result which 
this radio promotion has achieved. It is merely Represented by WEED & COMPANY, 
another example of what happens when products New York, Boston, Chicago, 
of fine quality .. . like PLANTERS .. . are brought Pap on feet one See 
to the attention of WTIC’s responsive listeners. 
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WE WOULD LIKE YOU TO REMEMBER 


WHEN CONSIDERING CONNECTICUT 


Daily newspapers, other than THE 
MIDDLETOWN PRESS, are not read 
in the Middletown Trade Area to any 
appreciable extent, and no combination 
of newspapers which does not include 
THE PRESS will carry your message 
to more than a few.* 


Well-to-do Market 


The Middletown Trade Area is a mar- 
ket of 65,000 people. It is a well-to-do 
community with Middletown its nat- 
ural trading center. The citizens are 


engaged in a diversity of employment 


—manufacturing, agriculture, commerce 
and education. 


Full Coverage 


By adding only one paper to your list, 
THE MIDDLETOWN PRESS, you will 
add 85.6% to the coverage of this mar- 
ket, while without it on your list you 
will leave a blank spot in the center 
of the state. 


* McKinney's “Nationwide Formula” 
gives their “A” group a coverage in the 
Middletown Trade Area of only 11.8%. 


THE MIDDLETOWN PRESS 


Middletown, Connecticut 


Pertinent 
Market Facts 


Total Deposits 


(17 banks) ......... $82,992,704 
of which Savings 

Accounts are ........ $60,515,019 
Total Automobiles 

Registered (1945) ........ 17,835 
Total Electric Meters ....... 21,060 
Total Telephones .... 16,376 


Get the Full Story from Our 
National Representatives 


THE JULIUS MATHEWS 
SPECIAL AGENCY 
Boston - New York - Philadelphia 
Syracuse - Chicago - Detroit 


CONNECTICUT—City Data— (Continued) 


The “SM” symbols mark original, excly- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
sigs j Whole- 
THREE STORE GROUPS sale 
CITY COUNTY (in thousands of dollars) | Sales Per Capita 
Total 1945 Gross Net Piet 
(in | % Dollars | % | % Dollars | Dollars | % | % 
thou- of (in of of (in (in of of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State|U.S.A.| Food |General | Drug thousands)| thousands)! State| U.S.A.| Dol- | to to 
Mdse. lars | State | U.S.A 
BI ca ceceass Hartford....... 178.3§|10.20| .139]  240,374|16.02| .323) 55,133) 61,329 361,625|14.27| .271| 2,028) 140) 198 
Manchester....... Hartford....... 32.0 | 1.83) .025 23,791; 1.59' .032) 5,482) 2,183 31,301) 1.24) .023) 978) 67) 
Meriden .| New Haven..... 40.0 | 2.46) .033 41,111) 2.74) .055) 9,770) 3,737 52,582) 2.08) .039) 1,315 91; 127 
Middletown........ Middlesex... ... 27.2 | 1.55) .021 28,854) 1.92} .039) 6,098) 4,706 28,825) 1.14) .022) 1,060 73} 102 
Naugatuck. .| New Haven..... 16.0 | .92) .012 11,846) .79| .016) 3,034 607 18,950) .75| .014) 1,184 82) 114 
New Britain........ Hartford...... 77.5 | 4.43) .060 63,369) 4.22} .085) 13,310} 7,091 87,077) 3.44) .065| 1,124) 78) 108 
New Haven .| New Haven..... 171.6§| 9.81) .133] 162,753|10.84) .218) 35,460) 22,902 291,005|11.49) .218) 1,696) 117) 164 
New London....... New London 32.0 | 1.83) .025 46,822) 3.12) .063| 10,286) 6,515 50,524/ 1.99} .038) 1,579) 109) 152 
Se Fairfield........ 43.0 | 2.46) .033 48,393) 3.22) .065) 10,844) 3,641 59,135) 2.33) .044) 1,375 95, 133 
Nerwich........... New London 33.8 | 1.93 .026] 35,874) 2.39) .048) 8,729) 3,790 36,808] 1.45) .028| 1,089) 75) 105 
Stamford.......... Fairfield 62.0 | 3.54) .048 58,551; 3.90} .079) 16,132) 5,590 95,020) 3.75) .071| 1,533) 106) 148 
Torrington.........] Litehfield....... 26.7 | 1.63) .021 26,746) 1.78 aa 6,271; 4,003 28,161; 1.11} .021) 1,055 73; 10 
Wallingford........| New Haven..... 16.2 -87) + .012 11,671; .78| .016) 3,398 575 15,391; .61 012) 1,013 70} #8 
Waterbury..... New Haven..... 105.0§| 6.01) .082 83,624) 5.57| .112) 22,464) 11,126 167,344] 6.60) .125) 1,694) 110) 164 
Willimantic. ....... Windham....... 12.1%} .69) .009 19,277) 1.28) .026) 3,419) 1,384 18,140] .72| .014| 1,499) 103) 14 
TOTAL ABOVE CIITIES........... 1,161.8 |66.62 a] 1,193,559/79.51| 1.604) 278,973) 177,361 30,250] 678,900 2,095,228} 1,802,221|71.14| 1.350] 1,551) 107) 180 
k,l eee - & Toe 1.388] 1,600,850!..... 2.014} 400,007| 193,313 54,003| 967,503] 2,945,583 2,633,721|..... 1,899| 1,449!...... 14 
§ 12-1-45 Estimate. + 1942 Estimate. Before using these figures, see explanation page 19. , 


For Connecticut County figures, see page 234 


COPYRIGHT 


.. . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be re- 


produced in printed form, in whole or in part, without written permission of Sales Management, Inc. 


SALES MANAGEMENT 


Sales Management’s figures mean Hartford is. . . 


st Highest of all large cities 
(100,000 or more) east of 
the Rockies in Per Capita 
Spendable Income. Only 3 
Pacifie Coast cities (Leng 
Beach, Seattle and Spo- 


Kane) exceed Hartford. 


. 


If you want to sell your product come to Hartford, 
Conn., where buying power is always high and where 
living standards set a high buying urge. 

In few other American cities does there exist a 
similar wide diversity of both male and female em- 
ployment — a prosperous and varied highwage skilled 
industry including United Aircrafts’ Pratt & Whitney 
plant, the two largest typewriter plants in the country, 
many machine tool plants, Fuller Brush Co. and 
others; teamed with America’s largest insurance 
center, with 45 companies which together support an 
executive — skilled labor — clerical payroll in Metro- 


politan Hartford of over $9 million monthly. 


Che Hartford Cimes— 


one of America’s 10 leading newspapers, affords 
complete and diversified coverage of the market. 

It delivers more net paid ABC city circulation than 
there are homes . . . 268% as much circulation as the 
other daily newspaper; 159% as much as the Sunday. 
In the entire Hartford ABC Trading Area, The Times 
delivers 77,728 evening home going circulation — 
considerably more than the other daily or Sunday. 

Thus you can reach this rich market with the con- 
venience and economy of one paper at the very at- 
tractive rate of 18 cents — one of the lowest Millines 
for cities of this size. 

Here is recognition. Retailers in 1945, despite seri- 
ous space rationing, placed more than twice as much 
of their advertising in The Times, as in the other 
daily. In General Advertising, omitting alcoholic 
beverages which The Times doesn’t accept, it carried 
more than twice the volume of the other daily . . . 
27% more in six days than the other daily and Sunday 
combined. In Automotive advertising, it was second 
only to the Rochester Times-Union among all U.S. 
evening papers (Media Records), topped all morning 
or Sunday papers. 


The Hartford Times. 


One of 21 Gannett Newspapers 
Represented by J. P. McKINNEY & SON ° 
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New York, Chicago, San Francisco 
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387 MORE to. bors arith / 


$1,384.00 income per-family ABOVE the national county 
average is only part of the intriguing picture a canny time-buyer 
discovers in Providence County. For here’s a QUANTITY-and- 
QUALITY market that reaches well into Southern Massachusetts, 
too, —a big bonus that Rhode Island statistics don’t include. 
Rich, big, yet compact . . . it’s a sales-manager’s dream-area! 


| 
B 
| a mats PROVIDENCE 


Here’s the Rhode Island 
picture, with WFCI smack- 
dab in the center of its 


rich industrial area. 


rere 


Here’s the ‘“‘WHY?” of Rhode Island’s Best Buy: 
We're going to 5000 WATTS in the near future — perhaps by 
the time you read this — BUT OUR PRESENT RATES ARE 
STILL IN EFFECT! 


So-o-o ....! 


FCI 


The “AMERICAN” Voice in Southern New England 


WALLACE A. WALKER, Gen. Mgr. 


PROVIDENCE, RHODE 


ISLAND + 


PAWTUCKET, RHODE ISLAND «+ = 
Representatives: THE KATZ AGENCY 


The Biltmore 
450 Main Street 


R| i The “SM” symbols mark original, exclu- 
RHODE ISLAND—City Data sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
ee: | Pap ae - Whole- a ion ae’ 
| THREE STORE GROUPS| sale | | 
CITY COUNTY (in thousands of dollars) Sales Per Capita 
Total ees 1945 Gross Net | 
(in % % Dollars | % % | Dollars Dollars | % % | © : 
thou- | of | of (in | of | of | (in (in of | of | Ratio | Ratio 
sands) | State) U.S.A.j thousands) State) U.S.A.| Food |General | Drug thousands)| thousands)| State| U.S.A.| Dol- | to | a 
Mdse. | lars | State U.S. 
Central Falls...... Providence. .... 25.2t| 3.63) .020 8,920| 1.59) .012) 4,822 224 610] 5,121] 27,671| 24, 322| 2.67 018) 965, 74, 93 
Cranston......... Providence.....] 50.0 | 7.20) .039} 17,490) 3.11) .024) 7,222) 256} 986) 2,741) 70,231, 61,730) 6.79) .046) 1,235, 19 
East Providence....| Providence. ... 32.2 | 4.64) .02 15,740) 2.80 -021; 6,998) 298 772] 38,194 49,661) 43,650| 4.80| .033) 1,356, 104 131 
Sa Newport........ 41.0 | 5.90) .032 24,648, 4.39} .033| 9,266) 2,281| 1,037] 10,264 43,466 38,205, 4.20) .029) 932, 71 90 
Pawtucket........ Providence. ... 78.0 |11.23|) .061 ets, ie 17,254; 6,544; 3,048] 19,722] 131,548 115,626|/12.71| .087 1,482) 113) 143 
Providence. ...... Providence. .... 237.6 |34.21| .185)  271,502\48.31| .364) 66,770) 62,619) 11,036) 408,766 470,336) 413,407/45.45| .310 1,740, 138 S 
Warwiek......... ee 28.8t| 4.15) . 10,634! 1.89! .014) 3,688 181 325 268 29,373 25,818) 2.84) .019) 896 68 bh 
Westerly..........] Washington..... 11.0%) 1.58) .009 12,867) 2.29| .637| 3,810) 1,940 733 20,447 17,972) 1.97) .013| 1,634 125 pon 
West Warwick. Kent 18.2¢! 2.62) .014 13,302| 2.37; .018) 4,270) 1,130 Re 24,182 21,255! 2.34, .016 1,168) gsi te 
+ 1940 Census. Before using these figures, see explanation page 19 


+ 1942 Estimate. 
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SALES MANAGEMENT 


its 


Pla Sae se-eaan ir 


—4 


RHODE ISLAND leads..... 


all other New England States in— 


Food Sales Per Family Drug Sales Per Family 
General Merchandise Sales Per Family 


A BILLION DOLLAR MARKET 


WJAR opens the door to this The WJAR Listening Area 

ee Se 1945 Retail Sales — $1,122,686,000 

~ — pore. el pe all) 1945 Effective Buying Income — $2,226,434,625 
ode Island plus adjacent counties in : 

Massachusetts and Connecticut. 1945 Population Total — 1,661,500 

Its 1945 retail sales total of $1,122,68G000 | anode Sind nag 

shows the spending habits of its people— — Prodionng y cena y 

assuring you of top results from your ad- ——— a oe 

vertising message. Food $826 $523 

Sell this market effectively by telling your | Drug $118 $ 79 

story over WJAR. Gen. Mdse. $422 $315 


National Representatives: 
BASIC NBC NETWORK WEED & COMPANY 
Providence, Rhode Island New York Chicago 


Detroit San Francisco Hollywood 


Rr DE ICLAN : ° The “SM” symbols mark original, exclu- 
RH 0 D E | S LAN D— City Data — (Continued) sive lute te SALES MANAGEMENT. 
CIVIL 
yg RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
T. 
1-1-1944 6yD ESTIMATES GYD ESTIMATES 
i --_ ‘i Whole- 2 a 4 i ai: 
THREE STORE GROUPS sale j 
CITY COUNTY (in thousands of dollars) Sales | Per Capita 
Total SRA ei Nap ieee 06) 1945 Gross Net Bee 
(in % | % | Dollars | % | % Dollars | Dollas | % | % | 
= thou- | of | of (in of | of (in (in of | of | Ratio | Ratio 
sands) | State) U.S.A.| thousands); State| U.S.A.| Food |General | Drug thousands) | thousands)| State| U.S.A.) Dol- | to to 
Mdse. lars | State | U.S.A. 
Woonsocket. ......] Providence. .... 48.0 | 6.91) .037 39,548) 7.04) .053| 14,230) 5,415) 1,961] 33,612 70,255 61,751) 6.79} .046) 1,286 98; 124 
TOTAL ABOVE CIITIES.......... 570.0 |82.07| .444] 481,920/85,76) .646| 138,330) 80,888) 20,852] 519,421 937,170} 823,736/90.56) .617) 1,445 110 139 
fee eee -540] 562,035)..... | -754| 163,553) 83,563) 23,352] 531,832] 1,034,845) 909,588)..... 682) 1,310)...... 126 
Before using these figures, see explanation page 19. For Rhode Island County figures, see page 232. 


THE WOONSOCKET CALL 
provides 97.5% Coverage of 


WOONSOCKET—3rd MARKET IN RHODE ISLAND 


Woonsocket’s statistics:* Woonsocket’s Ranking among the first three markets in 


I - S onc uinin’ wiatinncn adi bunieks $39,548,000 the State:* Rank 
ee 14,230,000 ee GD I ns css he cbccesnedeneees Ist 
Genl. Mdse. Sales ............. inzine asdes 5,415,000 “i SN ieee va scancacs ed 2nd 
I ho eon 6 na so bcsinenaaeutae 1,961,000 ~ I occ avesecns cerus odes 2nd 
* SM Survey of Buying Power—May 15, 1946 

HELP YOURSELF TO 97.5% OF THIS MARKET, THROUGH No! You can’t cover this luc- 

THE WOONSOCKET CALL rative market with any other 

National Representatives — GILMAN, NICOLL & RUTHMAN paper or combination of papers. 

May 10, 1946 [145] 


Business will be good 
the Nation’s 2nd Capital 


As Far back into the pre-war years as Sales 
Management’s Effective Buying Income Index 
runs, Albany’s figure has consistently been com- 
fortably over 100. 


A tpany’s chief industry is government .. . the 
second largest capital in the U.S., being exceeded 
only by Washington, D.C. Government payrolls 
are sure and stable — especially those of a state, 
uninflated by exigencies of war, undeflated 
by strikes or industrial difficulties. 


So you can be sure of your market in Albany. 


Awnp you can be sure of your advertising 
medium in the Albany Knickerbocker News. An 
intensive localized circulation of high penetra- 


tion . . . 79% family coverage which is 60% 


higher than that of the other daily paper. 


Ix appit10N to being the State Capital, Albany 
is one of the largest inland ocean shipping points 
in America, has the world’s largest grain eleva- 
tor, is a large distributing center for petroleum, 
It is 
a very large rail center through which prac- 
tically all merchandise must flow between New 


England and the West. 


grocery, drug, hardware and other lines. 


T ue true Albany market is the so-called Albany 
A.B.C., City Zone. By concentrating its circula- 
tion very highly within this City Zone the 
Knickerbocker News not only affords you high 
selling impact but genuine cost economy through 
the elimination of thinly scattered waste circu- 
lation. Its advertising leadership is clear. 


THE ALBANY KNICKERBOCKER NEWS 


One of 21 Gannett Newspapers 
New York, 


Represented nationally by J. P. McKinney & Son - Chicago, San Francisco 


ih SALES MANAGEMENT 


limits basis. 
table below. 


diate suburbs. 


lt Looks As If METROPOLITAN BINGHAMTON Has 
Grown to Over 163,000 Population. 


Metropolitan Binghamton includes the com- 
munities shown in this map and their imme- 
1940 census population was 
145,156. It is well known that Binghamton 
is one of the few Eastern cities that in- 
creased in population during the war. 
do not consider Binghamton on the old city 
Note the Sales Management 
This six mile area is one in- 


dustrial, living and shopping community, : ee ae. 
throughout which the Binghamton Press pa Ae Se Sa 
affords better than 80% family coverage. Ay ed = raé [Ee NDWELL(S, a. 


BINGHAMTON PRESS 


One of 21 Gannett Newspapers ... 
Represented by J. P. McKinney & Son— 


METROPOLITAN BINGHAMTON 


As established by U. S. Department of Commerce 
Pa A 


But 


Si 


a 
. = 


j ENDICOTT 


New York, Chicago, San Francisco - as 
\ aie He The “SM” symbols mark original, exclu- 
NEW YORK City Data — (Adv.) sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
CITY COUNTY THREE STORE GROUPS 
(in thousands of doliars) 1945 Per Capita 
Total Ag A Son eh St Gross Net 
(in % % Dollars % % Dollars Dollars | % % 
thou- | of of (in of of (in (in of of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State) U.S.A.| Food |General | Drug thousands) | thousands) | State| U.S.A.) Dol- to to 
Mdse. tars | State | U.S.A. 
Binghamton........ Broome........ 91.5) .68) .071 64,241) .82) .086| 15,766) 14,413) 2,056) 53,613} 110,352 89,271; .56| .067) 976) 83 94 
Endicott........... Broome....... 25.1; .19) .019 12,919} .17; .017| 4,150) 1,437 385 2700 31,389 25,393) .16) .019) 1,012) 86 98 
Johnson City.......] Broome. ..... 18.0) .13) .014 7,585; .10) .010) 2,599 N.A, 334 2,477 23,994 19,410} .12) .015) 1,078) 92 104 
“Bal. Metro. Area’”’.| Broome. ..... 28.7) .21) .022 10,126 13} .014; 4,350 300 ee N.A, 36,465 29,537 19} .022| 1,079) 88 88 
SESS. Se ae 163.3} 1.21; .126] 84,871) 1.22; .127| 26,865 16, 150| 2, 9231 58,8701 202,200 163,611] 1.03! .123| 4,095| 349 | 395 


“N. A., Not Available’ 


Middle Atlantic States—City Data 


NEW 


Y ORK—City Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CITY 


COUNTY 


CIVIL 


POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
944 ESTIMATES ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


a x a 1945 = m.... 9 9% 
n / 70 ars ars 
f of | of (in (in | of | of Ratio | Ratio 
State|U.S.A.| Food |General | Drug thousands)! thousands)| State| U.S.A. Dol- | to to 
State | U.S.A. 


nahin -13) .013) 2,886) 1,437 506 3,811 25,202 20,388) .13) .015) 1,165 99) 112 
+... Cortland........ ; ° -17| .018) 3,246) 2,171 506 3,731 26,595 21,514) .14) .016) 1,266) 108) 122 
eon Chautauqua.....' 22.0§| .16 -12| .012; 2,753) 1,788 304 2/153 27,827 22,5111 .14) .017| 1,023 87 99 


23,243 172,487] 186,758) 151,081 


-25| .026) 5,998) 2,736 841 9,362 42,924 34,724) .22) .026) 1,102 94; 106 
-29| .030) 6,471) 3,342 861 9,645 52,586 42,540) .27) .032) 1,188) 101) 115 
-07/ .007} 2,003 128 ee 8,171 6,610} .04) .005) 1,406) 120) 136 


3,112 26,114 21,125 1,142 


2,352 1,070 


15,766] 14,413] 2,056] 53,613] 110,352 89,271; .56) .067) 976 83 94 
-09; .010) 3,081 266 ae 13,556 10,966) .07; .008) 1,462) 125) 141 
4.52) .474) 105,278) 89,457) 11,427] 692,272] 740,625) 599,141| 3.78) .449) 994 85 96 
-09; .010) 1,746 671 152 1,021 11,695 9,461; .06) .007| 1,113 95; 107 


2,732 639 31,574 1,111 


$ 12-1-45 Estimate. 


=e 


Before using these figures, see explanation page 19, 


INDEXES: an index to all county and city data, by states and 
sections, appears on page 4; one to advertisers, on page 414. 
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gst Among New York —m 
State’s Larger Cities | wa 


NO OTHER city of 50,000 or 
more population in New York 
State, except one N. Y. City met- | 
ropolitan suburb, equals thriving ABC TRADING AREA} 
Elmira, N. Y. in per capita income, 
according to these Sales Manage- 
ment figures... No “Up-state 
New York” county equals Elmira’s 
Chemung County in Quality of 
Market index. 


ELMIRARS 


A New York 


E.Lmira’s true city zone population 
is now well above 65,000, having grown 


considerably beyond the old corporate daily and Sunday in this city zone but also approximately 
city limits. Chemung County is one of 40% in the surrounding area of 151,460 additional 
only six in the state to increase in population. This is one of the strongest newspaper situa- 
population during the war. Indeed, the Elmira news- tions available, built on the foundation of good newspaper 


papers not only afford better than 80% coverage both service — the foundation of all Gannett newspapers. 


THE ELMIRA STAR-GAZETTE & ADVERTISER - THE SUNDAY TELEGRAM 


Gannett Newspapers 


Represented by J. P. McKinney & Son e New York e Chicago * San Francisco 
NE ( i H The “SM” symbols mark original, exclu- 
N E WwW YOR K — City Data — (Continued) sive estimates, by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
u ; 
1-1-1944 GyD ESTIMATES GYD ESTIMATES 
—_— <4 =a Whole- Pp 
THREE STORE GROUPS | sale | 
CITY COUNTY (in thousands of dollars) | Sales Per Capita 
Toma 0 o Doll re er Ue 1945 — ot. of © ae oe a 
(in % % ars | % % y Zo ae er 
thou- | of | of (in of | of (in (in of | of | Ratio | Ratio 
sands) | State) U.S.A.j thousands)| State| U.S.A.| Food |General | Drug thousands) | thousands)| State| U.S.A.) Dol- | to to 
Mdse. lars | State | U.S.A. 
SS ae SIT et — 
Elmira Chemung 47.23} .35 6,218] 1,9 30,31 81,635, 66,040; .42| .049| 1,399, 119) 135 
Endicott Broome 25.1 | .19 1,437 385] 2,780} 31,389) 25,393] .16| .019| 1,012, 986, 9% 
Fulton Oswego 13.8 | .10 1,150 172] 5,207] 19,841) 16,051) 10} .012| 1,163} 99) 112 
Geneva .....] Ontario... 13.1t] .10 1,554 395] 5,237] 24,068) 19,470) .12| .015| 1,486, 127) 143 
Glen Cove.........] Nassau...... 13.2 | .10 692 4 738] 21,384) 17,307} .11) 013] 1,311) 112) 128 
Glens Falls....... Warren. . 27.0| .20 3,715 7, 35,554] 28,762; .18| .022| 1,065 a 103 
Gloversville. .......] Fulton... 21.9| .16 2,491 476 17, 36,442, 29,480} .19| .022| 1,346 115) 130 
Hempstead Twsp...| Nassau ...... 280.0 | 2.07 17,212) 8,702] 6, 476,307, 385,316 2.43] .289| 1,376, 117, 133 
Herkimer Herkimer...... 11.5§| .09 2,108 "Peer. 17,984) 14,931) .09} .011| 1,299) 111) 125 
Hornell.......... Steuben........ 15.6¢| .12 1,501 506] 4,782]  25,781| 20,856] .13| .016| 1,337) 114) 128 
Hudson Columbia... 10.0| .07 1,011 213] 4, 17,229} 13,938] .09} .010| 1,394 = 144 
Ithaca Tompkins. .... 20.5 | .15 2,970 7 5,662] 39,251) 31,753| .20| .024) 1,549 132 149 
Jamestown... Chautauqua... 43.0| .32 6,195} 1,175] 20,978] 62,483, 50,547| .32| .038| 1,176) 100) 113 
Johnson City Broome. ...... 18.0t| .13 . 334] 2,4 23,994] 19,410] 12) .015| 1,078) 92) 104 
Johnstown.........] Fulton........ 10.9 | .08 * 172] 3, 14,665, 11,863) .07) .009| 1,088) 93/105 
Kenmore......... Se 18.6t| .14 500 537 65 26,151| 21,155] 13.016) 1,137| 97) 110 
Kingston ee 28.6, .21 3,747 739] 22,798] 45,919! 37,147) .23| .028| 1,290) 111) 125 
Lackawanna.......] Erie...........] 24.14] .18 479 142) 4,21 33,743] 27,287) .17| .020| 1,133] 97) 108 
Larchmont.........] Westchester. . . 6.0t| .04 128 ee 8,257 6,680| .04| .005| 1,113} 95 107 
Little Falls....... Herkimer... 10.5 | .08 671 3,973] 14,148} 11,445) .07| .009) 1,090 3 = 
Lockport.......... Niagara........ 25.0 | .18 3,321; 1, 4,004) 36,873} 29,829) .19| .022| 1,193) 102 \- 
Long Beach........ Nassau....... 9.1t| .07 373 ree 13,458 10,887) .07| .008| 1,196) 102 je 
Malone....... Franklin... 8.7t| .06| . 09}. 1,118 243] «4, 13,100| 10,597) .07} .008) 1,218) 104 a 
Mamaroneck.......! Westchester 13.0 .10| . y 09! ’ 404] als, 20,605 16,669} .11| .o12| 1,282) 109124 
t 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
#8 12-1-45 Estimate. + 1942 Estimate. 
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THINGS THAT 


POPULATION 


280,000 


_ HAVE MADE HEMPSTEAD TOWN A EFFECTIVE 


be ; BUYING INC 
$476,307 OME 
F GREAT MARKET oo 26s os Pees 000 (gross) 
‘ INCOME PER ¢ 
: $1,701 “eatery 
1.. ITS PEOPLE. 280,000 people whose determination to RETAIL SALES 


$223,511,000 
achieve the more abundant life, free from the tensions of the 


city, has resulted in this great community of fine homes and an annual 


income of $467,307,000. 


2. ITS RETAILERS. Hempstead Town’s aggressive, enterprising retailers, including branches 
of New York and Brooklyn department stores and specialty shops, have matched the people’s 
vast purchasing power with merchandise, advertising and promotion that currently guide 


$223,511,000 into local cash registers. 


3. ITS NEWSPAPER. Only one newspaper concentrates its circulation (90% ) in the ayes = 
stead Town market. The 25-year-old Nassau Daily Review-Star (estab; March'7, 1921) has, by 


large seale public relations and dealer aid, guided and encouraged both consumers and me 


chants in the development of this market. Currently serving the news and shopping needs of 


150,000 people in 41,000 families. 


Published daily, except Sunday — 4¢ @ copy 
HEMPSTEAD TOWN, LONG ISLAND, N. Ys 
“Executive Offices: ROCKVILLE CENTRE, N. Y. 


Natl. Reps.: LORENZEN & THOMPSON, Inc. — New York, Chicago, Detroit, St. Louis, Son Fronciseo, : 
Kansas City, Atlanta : 


Write to 


THE ECONOMETRIC INSTITUTE, INC. 


500 Fifth Avenue, New York 18, N. Y. 


BUILDING A SALES FORCE? 


Then you need to gear your program to the pros- 


FOR 


pects of the areas where this force will operate. 


Purchasing power of the 795 individual counties which account for 85% of 
the nation’s retail trade and for each of the 48 states; 


Short-term scientific forecasts of the purchasing power for the next 3 and 6 
months for these counties and states; 


Long-term scientific forecasts of the purchasing power for the next 1, 2 and 5 
years for these counties and states; 


Short-term scientific forecasts of the sales of your own products or your industry 
in these counties and states; 


Long-term scientific forecasts of the sales of your own products or your industry 


in these counties and states. 


NEW YORK—City Data— (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT 


ciTY 


COUNTY 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


Dollars | % | % 


(in 
thousands)| State| U.S.A.| Food 


|General 


Mount Kisco..... 
Mount Vernon. . 


~ 
— 


7,296 5,902} .04) .004) 1,073 
23,329 18,872} .12) .014) 1,144 
32,301 26,130} .16) .020) 1,215) 1 
16,514 13,359} .08) .010) 1,152 
17,870 14,456} .09) .011| 1,129 


ae 24,278 19,640} .12|) .015| 1,228) 105) 

Se eee 30,341 24,545) .15) .018) 1,067 91 

ere | 17,179 13,897; .09) .010) 1,263) 108 

aeiths 25,707}  20,796| .13| .016| 1,223| 104! 

19,607 15,861 10} .012] 1,184) 101) 

35,271} 28,533} .18| .021| 1,406) 120) 

Se ll . ° é 16,292 13,180} .08} .010) 1,359 116 
Poughkeepsie. . . Dutchess 42.0 31 37,342! .48| .050) 11,699! 7,260! 1,286] 22,69 71,441 87,793! .36| .043) 1,376 mam 
} 2689 Cones, §§ New York City consists of Bronx, Kings, New York, Queens, and Richmond Counties. Before using these figures, see explanation page 19. 

imate. 


1150} 


§ 12-1-45 Estimate. 


SALES MANAGEMENT 


A FEW ADVERTISERS 
WHO HAVE CASHED IN 
ON THE RICH 


Flako 

Wheaties 

Heinz Products 
Coca Cola 

Arrid 

Johnson & Johnson 
Anthracite Industries 
Esso Products 

Ford 

Lucky Strikes 
Three Feathers 
Pepsi-Cola 


WESTCHESTER MARKET: 


May 10, 1946 


HIT AMERICA’S 
14th MARKET 


More food is sold in Westchester County 
in the course of a year than in Syracuse, 
Utica, Schenectady, Albany and Bingham- 
ton put together.* 

Any drug and cosmetic line has to ped- 
dle the everlasting daylights out of their 
product in those five cities to equal the 
Westchester volume which is waiting 
for it. 

You can add up the building material 
business in those five cities until you're 
black in the face and you can’t make it 
come to within $4,000,000 of the West- 
chester volume. 

Are you going to put the Westchester 
newspapers on your advertising list, or 
are you going to let this rich market slip 


through your fingers ? 


* Sales Management Buying Power Survey 1945. 


Represented Nationally by the 
KELLY-SMITH COMPANY «+ New York 


Be <* 
% < 
6 Ke Ca 


ES ; 
ae oe go 
: EE 


IN AMERICA 
[153] 


Parts of 3 Counties 
Form the Big ABC 
TROY CITY ZONE 


From a market standpoint Troy consists of far 
The REAL Troy 
is a compact metropolitan center comprised of the 
following political sub-divisions: Troy in Rensse- 
laer County; Watervliet-Green Island—Cohoes in 


Albany County; Waterford in Saratoga County. 


more than the corporate city. 


Economically they are a single urban center en- 
tirely located within a 3'%-mile radius—COM- 
PLETELY COVERED BY THE RECORD NEWS- 
PAPERS, 


Population 121,000 
34,512 
.... $60,288,000 


$20,781,000 


Number of Families 
Retail Sales 

Food 

Effective Buying Income 


(Gross ) .$156,707,000 


THE RECORD NEWSPAPERS 


THE TROY RECORD THE TIMES RECORD 
TROY, N. Y. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


a. 
RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
ESTIMATES ESTIMATES 


Ss / Y ORK— City Data — (Continued) 


a. 
CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 


THREE STORE GROUPS | 
COUNTY | 


(in thousands of dollars) 
' ™ Dollars | Dollars | % SE 
ollars ars % y or 
(in (in of as ai “y - 
tat vA. Ol- | 0 
thousands) | thousands) | State | ems ‘us " 


Per Capita 


Dollars 


(in 
.S.A.| thousands) .S.A.| Food 


384,731) 2.43 1,104) 
45,331) . ° 918) 
12,850 1,224) 


-252] 242,674 
15,803 
6,021 


69,771 
4,437 
2,044 


233,086} 475,583 
56 ,036 


Westchester... 15,885 


Saratoga Springs 
Scarsdale 


Schenectady 
Syracuse 


Tarrytown....... 


Tonawanda 
Troy.. 


Cattaraugus.... 
Essex-Franklin. 


Saratoga 
Westchester . 


Schenectady 


Onondaga. .... 


Westchester 
Erie... 
Rensselaer 


5,324 
5,768 
11,123 
5,440 


72,563 
142,327 
5,314 
6,222 
46,253 


1,602 
1,294 
3,492 
2,434 


21,795 
40,201 
2,013 
2,496 233 
14,544 1,550 


12,940 
10,549 
21,801 
23,255 


165,337 
263,417 
9,070 
18,954 
92,461 


10,468 

8,534 
17,636 
18,813 


133,752 
213,096 
7,337 
15,333 
74,798 


1,232| 
1,376 
| 1,278 
| 1,344 


1,338 

982 
1,095) 
1,095] 
997) 


$§ 12-1-45 Estimate. 
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Before using these figures, see explanation page 


SALES MANAG! 


Post-War Paragraphs from Rochester 


Known throughout 
ous the nation, these 
Prediction ... products help give 


scares ; Rochester highest 
Since before’s war’s end, these newspa- lished distribution connections and per capita value 


pers have been running a series of ad- consumer acceptance. No “starting” of manufactured 
vertisements in trade journals featur- pains. products among all 
ing the 32 firms shown in the panel at the large cities! 
the right. They are Rochester’s guar- Only 12 other cities equal Rochester’s . 


antee of rapid conversion from war yalue of industrial production. But Adler-Rochester Clothes 


and a strong post war employment situ- Bochester’s per capita value is highest Bausch & Lomb Optical Goods 

: Practicall n of a fi as re Beech-Nut Coffee 
ation. Tractically all of these Mrms of all! This is because Rochester’s in- Blue Label Ketchup 
were making war products little differ- dustry turns out finished goods rather Bond Clothes 


i i ‘ : i Clapp Baby Foods 
@e from their normal pesectins pre than raw materials . . . employs skilled Cutler Mail Chutes 


duction. ; 
high wage workers who make more, Delco Automatic Heat 


, : ‘ Eastman Kodaks 
Every one of these firms is nationally spend more and live better. Their pros- Evening in Paris Cosmetics 


known for its products, with estab-  perity is not a wartime emergency. ee ee 
J ’ Fashion Park Clothes 


French’s Mustard 
General Railway Signals 
P roof * * Gleason Gear Cutters 
G-M Auto Accessories 


1) Note these bank deposit fi : Graflex Cameras 
( ) apeeidiiccsaian Hickey-Freeman Clothes 


January 1, 1944 ....$562.4 million Hickok Belts and Braces 
Mason & Hamlin Pianos 


July i 1944. e ” Matrix Shoes 


October 1, 1945 592.3 29 Michaels-Stern Clothes 
: ii ; Pfaudler Glass-lined Tanks 


February Re 1946 ... 616.0 ss Ritter Dentist’s Equipment 
March a 1946 By ” Shur-On Glasses 


Snider’s Catsup 
Stromberg-Carlson Radios 
Superba Cravats 
After a slight set-back in summer, the pick-up after V-J Day was fast Taylor Thermometers 

J ; Timely Clothes 
and sure. March 1, 1946 shows an all-time high for that date. Todd Protectrographs 


Reconversion in action. Women's Arch-Aid Shoes 


(2) January manufacturing employment forecasts the employment needs in Rochester 
was 4.9% greater than November. New York for May 1946 at 11% increase over Novem- 
State as a whole showed 1.4% increase. ber. For the whole of New York State the 


(3) Manufacturing employment in January forecast is 1.1%. 
was 357 higher than in 1940 and by June is (S) Approximately 98% of the manufactur- 


expected to hit 507% above 1940. ing workers in Rochester have received wage 


(4) A U. S. Employment Service survey increases averaging 15% since V-J Day. 


Rochester Times-Union—Democrat & Chronicle 


The Gannett Corporation—Publishers of 21 family newspapers 


Represented by J. P. McKinney & Son e New York, Chicago and San Francisco 


le Baa S SSeanea ce i” 
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NEW YORK STATE—City Data— (Adv.) Si einat te Gale wana te 


SALES— 

OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION CyD ING 

2-15-1944 ESTIMATES ESTIMATES CONTROLS 

HERKIMER Sic ie ‘ ae er we : i = 

| | THREE STORE GROUPS | Gross 

| (in thousands of dollars) Gross | Net Farm | % Qual 

Total % % | Families} Dollars | % % | : Dollars Dollars % % Per | Dollars} of ity 

(in of of (in (in | of | of | | | (in | (in of of | fam-/| (in |U.S.A. of 

thou- | State | U.S.A.) thou- | thousands); State | U.S.A.) thousands)| thousands)| State | U.S.A.) ily thou- | Po- | Mar. 

sands) sands) | Food |General Drug sands) | ten- ket 
Mase. | | tial index 
County............ | 56.7} .42| .044| 16.9] 25,226] .32| .034| 7,007} 3,161, 719] 72,821| 88,910] .37} .044| 3,486] 12,407] 011 93 
dated . . — —— | ——$— — | $$ J ——_—__—___ | —__|— ———— |_| _————]\—_]—|—_ | pe a 
City Zone’. 27.1 .22' .022 7.7 13,270 -17| .018| 3,787! 2,538 325 44,497 36 , 058 22| .026) 4,683! 5 908| 021 % 


%& Special Sales Management Study Complete April 1, 1946 


LIKE TOPSY - “IT JUST GROWED” 


Here is one of New York’s fastest oe ; A Record of Progress in the Herkimer w arket 


growing markets. ne — 


oases } 


27,200 people in five j= aot deposits = March 1, | | 
i ; 1946, totaled $23,963,869— | 
ComMEREEEEES 1944 1945 = showing continued growth of | 
(as at Mace 131) as at mee te buying power in Herkimer. | | 
® Live within five miles of the be $18,196,167 $19,694,880 || 
center of retail trade, | EFFECTIVE BUYING aa 
‘ 25% increase in income—7 | | 
® are served by one telephone INCOME times the U. S. gain—means 
bee ‘ : high sales potential. Net per 
exchange, : family income $4,683 com- 
eae 1944 1945 pared with $4,020 for N. Y. 


® are connected by state high- State, $3,628 for the U. S. 
ways and modern transporta- 


pee a ‘$35,468,000 
ain, “RETAIL SALES 


Gen’! Merchandise Sales, best 
guide to family buying habits, 
shows Herkimer with $330 per 
family compared with N. Y. 
State $303—U. S. $315. 


- ++ and form a compact market 
of proven sales results, effec- a 
tively reached only through the . 
HERKIMER TELEGRAM. ; 


THE HERKIMER TELEGRAM, sercimer, 1.x 


The Julius Mathews Special Agency 


ie a ae —<— 


NEW YOR K i City Data — (Continued) — : The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 


1-1-1944 CD ESTIMATES CYD ESTIMATES 


THREE STORE GROUPS ; 
CITY COUNTY (in thousands of dollars) | Sales Per Capita 
anima 1945 Gross Net a 


(in % Dollars | % | % | | Dollars | Dollars | % | % : 
thou- | of | of (in | of | of | (in (in | of | of Ratio | Ratio 
ta .S.A.| Food |General Drug thousands)| thousands)| State] U.S.A.) Dol- | to to 
| Mdse. lars | State | U.S.A. 


Wellsville. . . 
White Plains 


Yonkers...........] Westchester....] 140.0t) 1.04) .1 72,931; .93| .098| 29,427 5,173] 2,492) 51,584) 222,741| 180,190] 1.14) .135| 1,287 


= 
TOTAL ABOVE CI/TIES...........111,324.7 |83.91| 8.797] 6,925,204 mane 9.288 ee 1160122) 229,243122,910,421116 ,575,841|13,409, 525|84.60/ 10.050 1,184) 101) 114 
a ST ——|—_|—__——__|—_|—_-|__--|--_-|—__ ne 
STATE TOTAL ai 13,498.8 |.....110.486" 7,814,033 . 10.485) 2,278,893! 1,192,879| 254,200" 23303877'19 589, 123'15,846,946!... -_|y1.876! 1,174!. at 
+ 1940 Census. Before using these figures, see explanation page 19. For New York County figures, see age 236. 


$1942 Estimate. 
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T. 


Re 


NT 


The City-ldeally, for testing, a market should 


Utica’s Claim 


to Testing Fame. 


Utica, N. Y., is one of the mar- 


kets most generally used by 
leading research organizations, 
manufacturers and advertising 
agencies aS a consumer mer- 


The reason - - - NORMALCY. 


have a ratio of buying power to the rest of the country 
as nearly 100 as possible. Thus a test is neither in- 
flated by unusually high buying power or standards 
... nor is it handicapped in a merchandising doldrum. 
Utica’s index is but 4 points removed from par — and 
over a long period of years it has not deviated greatly 
from that figure. Industrially normal and healthy. 


Agriculture-—Milk is the leading income pro- 


ducer among all farm crops. Herkimer and Oneida 
Counties, which Utica newspapers cover heavily, and 
Madison, Otsego, Montgomery Counties which they 
tap, are in the very center of New York State’s famous 
milk shed which alone produced $40,426,184 income 
last year. Dairymen’s League members in the Utica 
area alone will want to spend more than $6 million 
for improvements when they can. 


UTICA OBSERVER-DISPATCH 


‘(Evening and Sunday) 


chandising test market. 


Retailing —Independent merchants rather than 


chains control retailing of both groceries and drugs. 
This permits free play and reflection of the merits of 
the product and the advertising . . . without peculiar 
and varying influences so often confronted in cities 
where chain stores predominate. 


Medita-vtica newspapers offer unusual facilities for 


testing. Ask about our unique copy testing plan. They 
permit heavy concentration among urban industrial 
families through the evening paper and effective 
testing of the rich agricultural and small-town area 
with the morning paper — either in combination or 
separately. 


Coverage-The evening paper gives 91% cover- 


age in the City Zone (112,903 population). The addi- 
tion of the morning paper affords a circulation — 
family coverage ratio of well over 60% in the entire 


trading area (309,240 population). 


UTICA PRESS 


(Morning) 


Two of 21 Gannett Newspapers 


Represented nationally by J. P. McKinney & Son 


May 10, 1946 


- New York, Chicago and San Francisco 
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Yes, We Said 14 Month Market... 


For the excellent reason that the Monmouth- 
Ocean County, N. J. year-round trading area gives 
you a bonus in the form of a booming summer 
season .. . A bonus that is mathematically shown 
to be the equivalent of adding two more full 
months to the normal 12 month year. 


It all adds up to total retail sales of over 160 
million dollars for the Asbury Park Press ABC trad- 
ing area. This is 25 PER CENT INCREASE over 
1944 ... more than three times the average U.S. 
increase of 8% and nearly twice the average New 
Jersey increase of 17%. 


Here is one of New Jersey's major markets that 
you can be sure of covering only through the 
Asbury Park Press. 


ASBURY PARK PRESS 


Evening & Sunday, Asbury Park, New Jersey 


Circulation 18,372 ABC net paid. Established 
60 years. Market. Survey and dealers’ lists 
mailed on request. 


National Representatives 


BURKE, KUIPERS & MAHONEY, Inc. 
NEW a E RS EY _ City Data . The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 


LOCAL EST. 
ESTIMATES ESTIMATES 


THREE STORE GROUPS F 
COUNTY (in thousands of dollars) Per Capita 


Dollars Dollars 


(in (in (in Ratio | Ratio 
.A.| thousands) S.A, thousands) | thousands) 


to to 
State U.S.A. 


Asbury Park.......] Monmouth . ; i 33,392| 1. ‘ ; 24,144 21,235 
Atlantic City ..| Atlantic........ ‘ ; ‘ ; ‘ , 4 ' 115,229; 101,346 
Bayonne........ Hudson. 
Belleville. ....... Essex 
Bloomfield Essex. . 
Bridgeton Cumberland. . 
Burlington ..| Burlington... ... 
Camden 
Clifton : . . . , , 
Collingswood...... ° ° ° ,655/) . . 15,710 


Dover............ Ot} .34) 48) ; 14,871 
East Orange ; : . ; ‘ . é ; : 149 ,879 


Elizabeth. ....... . 869) . . é ’ i 140, 558 
Englewood : 47). i . ‘ 28,724 
Freehold. ....... oe A . ° ° P 9,077 
ee ; y ‘ é 856). ‘ 20,244 
Hackensack 
Hoboken 

Irvington 

Jersey City 


Kearny 
Linden 
Long Branch 
Maplewood 
Miliville..... : . ° ° P 

Montelair..... - y : ° . 1. d . : s P ° 198 
Morristown... 39}. 27,352] .92| .037/ 5,991) 3,894) , 89). so 
| EE , Y 465, 317/15.14! “624! 119,794! 138,244! 15,201 ‘ 16.18) . 150! 189 


t 1940 Census. 
+ 1942 Estimate. 


; , tion page 19 
Before using these figures, see 14s Pstimate. 
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“ ... and after a cursory perusal of Sales Management’s 
latest survey, I might point out that larger contributions are 
indicated here in Essex County.” 


YOU CAN SAY THAT AGA}N—you get 10th in SALES POTENTIAL (.989% of U.S.A.) 
more for your ad money in the Essex County, Sth in “QUALITY” (Conmng the “Mig 200" 


New Jersey, market. NO OTHER NEWSPAPER ... no other 


; , medium ... matches the reader impact... 
Every year... since SM’s surveys began 


a the community influence . . . the dealer sat- 
. . . Essex County has been consistently ‘‘in Y 


" : ; isfaction . . . of the 76% family coverage 
there” ... with ‘toplist’ national rankings... . 70 Y . 


shia sets of the Newark Evening News in this county 
in every classification . . . with big volume 


; é of almost a million consumers. ~ 
totals in compact accessible area... ideal 


for solid merchandising and low cost sales. AND REMEMBER—the 225,000 net paid 


’ circulation of the Newark News gives you a 
Here is the Essex County record from the ba Y 


book you now hold: 
8th in NET BUYING INCOME (1.5 billion) 


Ist in INCOME PER FAMILY ($6,413) 7 aap 
11th in RETAIL SALES (725 million) ties . . . an extra territory bringing your 


9th in FOOD SALES (231 million) market total to more than a billion in retail 
15th in DRUG SALES (25.6 million) sales ...in over 20,000 retail outlets. 


heavy, one-package “PLUS” right up through 
Northern New Jersey .. . with effective sales 
coverage of Morris, Sussex and Union Coun- 


Se “REQUESTS” The Newark 


News gets many requests for its annual 


MARKET WORKSHEETS compiled from SM’s ~ CHL 
survey and other latest available sources ... YOU 
PROBABLY NEED A SET! For free. 

@ NATIONAL ADVERTISING DEPT., or 


@ O'Mara and Ormsbee, Incorporated 


May 10, 1946 


NEW BRUNSWICK, N. J. 


A TEST MARKET 


Ideally Located — Logical and Efficient 


Figures that mean sales point to New Brunswick as an ideal . a 2 ys ge: 
test market for advertisers who are looking for results. . 


Three proven measures of market potential from Sales Man- ‘ -~ a 
agement’s Survey of Buying Power establish the New Brunswick , hig (2 he. 
trading area as a leader among quality markets. Gannime 


HIGH Retail Sales Per Family 


The New Brunswick area shows a 1945 retail sales average of $3,636 per family, 
80 PER CENT ABOVE the national average of $2,026. 


HIGH Effective Buying Income Per Family 


An Effective Buying Income of $4,055 per family puts this banner market im- 
pressively above the $3,628 family average for the nation. 


HIGH Quality of Market Index 


Sales Management's accepted index to Quality of Market gives the New 

Brunswick trading area a figure of 125—25% above the base figure of 100 for a 

the nation. This stamps New Brunswick as a market where intensive sales and oO ng 
advertising campaigns will bring an unusually high return in proportion to outlay. 


The Industrial Hub of New Jersey 
You can effectively blanket this quality test market by a consistent advertising The map above shows the New Brunswick retail trading 
campaign in the New Brunswick DAILY HOME NEWS. Member Audit Bu- **?—? market where 34,450 families spent $125,260,- 


200 tail sales in 1945—a center of industrial ac- 
reau of Circulations. (Average Net Paid Daily Circulation February, 1946 ‘Sie exttaiaien 330 ions tases sntaiaatuden 
—24,180.) companies. 


“— etiaiaie THE DAILY HOME NEws — 


512 Fifth Avenue 


New Jersey Gh e Sunday Gimes New York, N. Y. 


vow .ane 
ace? 


Heimeus 


jamroburg 


NEW JERSEY—City Data — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL* SALES— 1945 EFFECTIVE BUYING INCOME—1945 
a ESTIMATES yD ESTIMATES 


THREE STORE GROUPS 
COUNTY (in thousands of dollars) 


Fax 
oe 


Food | 


New Brunswick. ... 
North Bergen...... 


11,413 


Nutley 
Ocean City 


S8SBBe B8 


=> PnP 


Perth Amboy 
Phillipsburg 


Seeks ReSSeR BH 


018 
016 
131) 32,377 
-016) 4,211 
-076! 14,108 


Before using these figures, see explanation page 19. * Withheld to avoid disclosure. 


$+ 1942 Estimate. 
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Your sales should measure up to the 
standard of the Effective Buying Income 
of the city zone— 


$200.626,.000 


Sales Management Estimate for 1945 


National Representative: 


Chicago Philadelphia 


Passaic, New Jersey 


There is but one successful key to maximum sales in this 
compact city zone in the heert of industrial North Jersey. 


THE HERALD-NEWS 


The Julius Mathews Special Agency 
New York Bostor: 


Detroit in Paterson, Passaic and Hackensack. 


Survey of Buying Power 
Passaic A.B.C. City Zone—1945 


ar $116,844,000 
i & ere ee $ 38,672,000 
Estimated Population ..... 187,000 


Effective Buying Income .. $200,626,000 


43.670 


Net Paid A.B.C. 12/31/45 — Largest 
circulation of any newspaper published 


Correction! 


and proof... 


Don’t be misled by out-dated city limits. 


Plainfield, N. J., is mot a market of 39,000 population as 
shown in these tables. The true figure is 72,530 in the 
area pictured—the Plainfield community—covered 86% by 
this one newspaper. 


Proof 1: There are nine other North Jersey cities doing 
$20 million or more retail sales (Plainfield does about $51 
millions) but in none is there a newspaper that equals the 
86% coverage figure existing in Plainfield. They average 
47.9%. Similarly in Westchester and Nassau Counties, N. 
Y., there are five such $20 million plus markets and in not 
one does a local paper even approach this 86% figure. 


This proves a single concentrated urban community of 72,- 
530. If any outside newspapers from New York or elsewhere 
were adequately meeting the interests of Plainfield’s people, 
nto local paper could build and hold such intensive coverage. 


Proof 2: Although Sales Management's figures show Plain- 
field (the corporate city) with an E. B. I. ratio of about 100 
to the State and 122 to the U. S.—a normal index for a self 
contained industrial and retailing community . . . note that 
the .069% of U. S. Retail Sales is two and a third times the 
030°% of U. S. population. This 230% contrast of sales to 


PLAINFIELD COURIER-NEWS 


One of 21 Gannett Newspapers 


May ‘0, 1946 


All territory shown is ~“ 

located within four 

miles of Plainfield’s 
City Hall. 


population we are unable to find exceeded anywhere among 
larger cities. By any logic it can only reflect this condition 
of a true market community far in excess of the corporate 
city. 


Thus Plainfield is proven not only a market considerably 
larger than it would seem, but also an independent self 
contained entity, completely divorced from any subur- 
ban theory applying to parts of New Jersey farther 
north, closer to, and having more convenient transit 


facilities to Metropolitan New York. 


Represented nationally by J. P. McKinney & Son 


f161] 


NEW JERS E Y —City Data — (Continued) The “SM” symbols mark origi 


sive estimates by SALES MANA 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—194: 
ESTIMATES ESTIMATES 


| 
| THREE STORE GROUPS 


COUNTY | | (in thousands of dollars) | Per Casi 


g 


d | 
(in of Ratio | Rati 
thousands) | State) U.S.A. ‘ ey 
State U.S.A, 


— 


| thousands) State) 


| Net 
Dollars | % ) | | j J Dollars | % 
(in of i 
| 
} 


5 


Vineland... Cumberland... 2| .1 . 19,017} .64) . 4,496} 2,181 
Westfield... St} .45) 12,528 .42| . 4,048 
West New York. . 0} .93| . 31,195] 1.05) . 9,775 
West Orange. ... wis ‘ 11,580) .39) 4,781 


— 
- 


—_—_ 
- 


} | } 
Wildwood St] .13| . 9,471| 32) P 3, 255| 
Woodbridge -2t| .67) . 9,471) .32) . 3,469) 
Woodbury Gloucester..... 9| .22) . 9,546) .32) . 2,838) 


83 


TOTAL ABOVE CITIES 2,235, 178|74.67, 3.000 74,751 3,676 ,932/71.46| 2.755 


STATE TOTAL.. 080. ; 5,145,272) 


For New Jersey County figures, see page 246, 


PENNSYLVANIA—City Data 
Aliquippa.......... ; 021] 14,102| .26| .019 4,690 4,409| 395 
Allentown. . a Y .09| .079] 76,984) 1.42) .103| 19,561, 15,475) 2,353 
Altoona.......... “ae .0| .78| .057] 51,875) .96| .070| 14,749| 9,904) 1,541 
Ambridge Pa Ot; .20) .015} 13,256) . .018, 5,004) 1,140) 
Beaver Falls : . .20) . 17.813 4,781) 2,918) 17,495 


Berwick...........] Columbia...... er . : 6,664) . : | 1,693] 12,897 
Bethlehem. . .| Lehigh- | | | 
Northampton. : ° ‘ 36,682; . ‘ | 3,546 7) . 981 
Bloomsburg Columbia Lt 2 8,424) . -011) | 1,406 ‘ 10) . 978 
Braddock Allegheny... . ‘ P 18, 769! -35| .025) ,258) 2,311) F d 1,061 
Bradford. .........] McKean....... 8} .19) . =n 32) .023) 1,353) .24)  .017| 1,267 


Butler... Butler........ 0| .27| . 1). (5,059) 
Canonsburg...... Washington... Of; . ° -15) .010) } 714) 
Carbondale Lackawanna. . -4t| .21) . 060) . -015) 788 | 
Carlisle. . . Cumberland. . . " -16) . , ° 017) 1,896 
Carnegie Allegheny 0; .14) . 511) 17) 013) 3,475) 703) 


Chambersburg Franklin....... ' ‘ . | .25) . 3,232! 1,704) 
Charleroi Washington... .. 2] ‘ : .24, 017) 3,019 1,970) 
Cheltenham Montgomery. . . ; 20) . ‘ P 010) 2,451 

Chester. . Delaware ; , ; | 1.30) . 20,463) 
Clairton. . .| Allegheny . 18) . . 7 
Clearfield. . .| Clearfield....... 43; .10) . 7 ° ° 2,451) 

Coatesville ‘ " oe | .24) .018) 3,647) 

Connelisville... . Fayette........ , 15) 22) «. 3,606 

Darby........ Delaware ° ° d 15). , 254 
Donora.... Washington.... Ot] . J ‘ - 010) 304 


Dormont. ... Allegheny : ‘ iw 527 
Doylestown Bucks . ¢ é r P ,884) } 213 
Du Bois Clearfield....... . P . 
Duquesne a ‘ P P 264 

Easton Northampton... A J J | J 6,827; 1,379 49 433 


Ellwood City....... }Beaver-Lawrence ; 18) -17| | .012) 213 13,855 


t 


+ 1940 Census. Before using these figures, see explanation page 19. * Withheld to avoid disclosure. 
+ 1942 Estimate. 


COPYRIGHT: the contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part, without written permission of Sales Management, Inc. 


SALES MANACEMEN! 


“One bushel of oysters, 


and a case of beer.” 


Maybe You Can Afford It 
oo butis it GOOD BUSINESS? 


MAYBE you can afford the luxury of buy- 
ing nearly 1,300,000 daily newspaper circu- 
lation to reach the 1,000,000 families in the 
14-county Philadelphia ABC trading area. 

But is it good business to contract for 
some 300,000 more readers than there are 
household units in America’s 3rd Market — 
when a little elementary field research dis- 
closes that you’re completely by-passing 
well over a quarter million families in your 
primary audience? 

That’s the net of your problem when 
you're trying to put together a newspaper 
list that gives you complete access to the 
$5 billion effective buying income* of the 
Quaker City market. 


*Sales Management “Survey of Buying Power,” May 15, 1945. 


The solution lies in analyzing the daily 
newspaper reading habits of the people of 
Philadelphia. 

You'll find that Philadelphia traditional- 
ists read one, or both, of the two conserva- 
tive Quaker City dailies. Liberal-minded 
Philadelphians buy, believe in and support 
The Record. 

That’s why selling Philadelphia isn’t a 
mere matter of buying the two largest avail- 
able units of newspaper circulation. What 
really counts is reaching ALL the people on 
both sides of the liberal-conservative divide. 

Hence the merchandising axiom that has 
become a commonplace with successful ad- 
vertisers in America’s 3rd Largest Market... 
“It takes The Record and One Other to 
cover Philadelphia’. 


PHILADELPHIA RECORD 


QUARTER MILLION DAILY - HALF MILLION SUNDAY 


Represented Nationally by George A. McDevitt Co.—New York, Chicago, Philadelphia, Detroit, Cleveland 


, 1946 


will pay you 
to tates the facts 
about Erie Dennsytvania 


the$96,000 000naxk# 


Just off the press, this folder gives you all the up-to-the- 
minute facts you will want on Erie, Pennsylvania’s third 
TABLE OF CONTENTS largest retail market. 


Higuen on chanted of Bring if you have sales or marketing questions about Erie, the 
Erie’s financial status 


Increase in buying power Research Department of the new Dispatch-Herald is ready 
Classification of retail stores to promptly assist you with authentic information. And as 


A bird of Erie’s physical assets an advertiser or agency, it will pay you to include Erie and 
General facts about Erie. the new Dispatch-Herald in your planning. 


In Erie, the Dispatch-Herald ALONE is all you need. 


IE DISDATCH-HERALD 


Represented Nationally by 


WARD GRIFFITH COMPANY, INC. 
NEW YORK DETROIT CHICAGO ATLANTA BOSTON SAN FRANCISCO 


PENNSYLVANIA—City Data— (Continued) ~The “SM” symbols, mark original, exe 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
ESTIMATES ESTIMATES 


THREE STORE GROUPS 
COUNTY (in thousands of dollars) 
Gross Net 


Dollars % Dollars | Dollars 


(in (in (in 
State} U.S.A.] thousands) | State) U.S. oon thousands) | thousands) 
se. 


LI . 0 | 1.36) . 039] 1.71). 16,827 165,815 
franklin........... R . . dl ‘ ° 14,119 


Greensburg........]| Westmoreland A “ é d A 5,059 18,316 
Greenville.........] Mercer......... ‘ é ‘ . r z A 11,120 
Hanover... . ; SB ‘ ° ‘ A ‘ 4 P 20,217 
Harrisburg. . . Dauphin.... 136 ,437 
Hazleton .| Luzerne. . 
Homestead ..| Allegheny 
Huntingdon...... Huntingdon. . 
Indiana.......... 
Jeannette. ..... 
Jenkintown... Montgomery 
Johnstown...... Cambria. . 


1,436 
1,021 


{joa Estimat Before using these figures, see explanation page 19. * Withheld to avoid disclosure. 
stimate. 
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JOHNSTOWN, PENNA. JOHNSTOWN, PENNA. 
CITY LIMITS CITY ZONE 


66,668 105,249 


U. S. CENSUS—1940 AUDIT BUREAU OF CIRCULATION 


rd ao@ 
hd 
- 
— 


“Are Your Sights Right? 


If you're running for mayor you When you look at Johnstown 
can limit your vision to old- according to its trade volume 
established city limits outgrown and fine stores you must include 
the contiguous boroughs where 
people live who work and shop 
downtown. 


years ago by residential areas 
and industrial development. 


Don’t let the Census figures fool you. Remember this: 105,249 people reside 
within three miles of Johnstown’s City Hall and 353,404 people live in the 
ABC Retail Trading Zone. The Johnstown Tribune and The Johnstown 


— have virtually complete coverage in this thriving Pennsylvania 
market. 


The Holustown Tribune 


Harrisburg again heads the list of 11 biggest markets 


ail in Pennsylvania markets in per capita income— $1307. 

|p It takes people with a lot of money to spend to make 

usa a tip top market. 

. That is why so many manufacturers use Harrisburg 

. - as a test market and run their campaigns in 

3} 1a 

9} 185 

3| 101 - 7 

fe Che Patrint x Che Evening News 

0} 118 

| OVER 80,000 NET PAID DAILY 

“i LARGEST NET PAID CIRCULATION IN PENNSYLVANIA 

‘alent OUTSIDE OF PHILADELPHIA AND PITTSBURGH 
National Representatives . . . KELLY SMITH CO. 

MENT . 


oil 
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Kingston 
Kittanning 
Lancaster 
Lansdale 
Lansdowne 
Latrobe 


Lebanon 
Lewistown 
Lock Haven 
Lower Merion 
McKeesport. . 


McKees Rocks 
Mahanoy City 
Meadville 
Monessen 
Mount Carmel 


Nanticoke 

New Castle 
New Kensington 
Norristown 

Oil City 


Philadelphia 
Phoenixville 
Pittsburgh 
Pittston 
Pottstown 


Pottsville 
Punxsutawney 
Reading 
Scranton 
Shamokin 


Sharon 
Shenandoah 
Somerset 
State College 
Stroudsburg 


Sunbury 
Tamaqua 


+ 1940 Census. 
+ 1942 Estimate. 
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MK the Philadelphia sta- 


tion for NBC programs... 
most listened to in Amer- 
ica’s famous City of Homes. 
Its 50,000-watt power cre- 
ates a pattern that con- 
centrates its signal (by 
directed coverage) in the 
localities which comprise 
the Philadelphia trading 
area. Preferred by millions 
in the nation’s third market. 


ENNSYLVANIA—C 


COUNTY 


Luzerne 
Armstrong... . 
Lancaster 
Montgomery 
Delaware 
Westmoreland 


Lebanon 
Mifflin 
Clinton 
Montgomery 
Allegheny 


Allegheny 
Schuylkill 
Crawford 
Westmoreland 
Northumberland 


Luzerne 
Lawrence 
Westmoreland 
Montgomery 
Venango 


Philadelphia 
Chester 
Allegheny 
Luzerne 
Montgomery 


Schuylkill 
Jefferson 

Berks 
Lackawanna 
Northumberland. 


Mercer 
Schuylkill 
Somerset 
Centre 
Monroe 


Northumberland. 
Schuylkill 


CIVIL 
POPULATION 
LOCAL EST. 


sands 


State U.S.A. 


016 
. 006 
048 


-012 
-010 


ity Data — (Continued) 


Dollars 


17,707) 


9.994 
60.215 


10.917 
35,498 
21,748 
28 522 
16,441 


1,350, ORR 
6,998 
617.384 
12.998 
19, 066 


24.974 
8,457 
79 , 087 
79.6091 
14,869 


a. 
The “SM” symbols mark original, exclu- 


% | oO 


RETAIL SALES—1945 
, ESTIMATES 


| THREE STORE GROUPS 
| (in thousands of dollars) 


/0 


(in of | of | 
thour ds) State U.S.A. Food |General | 
Mase. | 


8,844 
16,695) 


3,586 
2,411) 
4,862 
3,019 
2,330 


3,728 
9,857 
4,974 
8,388 
4,852 


.812, 340,423 
-009; 2,330 
.828' 152,448 
-016, 3,161 
.026 4,954 


-032 4,599 
.011) 2,583 
-106| 24,039 
-107, 21,901 

4,103 


5,521 
2,685 
1,550 
2,097 
2,401) 


3,454) 
2,219) 


sive estimates by SALES MANAGEMENT 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


Per Capita 


of | Ratio | Ratio 
.A.| Dol- | to | to 
| lars | State | U.S.A. 


-006) 944 


z 


& 
x) 


1, 
1, 
1, 


174) 


B28 8 


8 
Ww 


14,249) 


19,826) 
50,787, 
29,450. 
38,654 
23,584 


| 
| 


2,725,330, 2,313,068/24. 
13,581 11,527). 
979,446 823,646) 8. 
18,393 15,611) 
33,490 28,424 


27,277 
12,189 
116,740 
114,803 
19,612, 


| 
| 


31,455, 
15,975) 
6,041 

8, 586| 

8,542) 

17,402! 
11,349) 
| 


32,139 
14,361 
137,547 


| 
013) 1,123) 111 
009 908 89 


— 


13,372 
' 


# 12-1-45 Estimate. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


wae rs 


To the Chocolate & Mustard Shop 


of Benj. Jackson in Market Street, Philadelphia, ventured 
“sharp-nosed lads, shipboys, pert and perk ’prentices, 
cocksparrows to stay a pretty while, chuse confects, comfits, 
cates ... sweet-meats of almond-milk and maple-bread .. . hot 
spiced delights from the Isles of Spice... the Indian Nectar 

in lumps and lozenges, balls and rowls... cakes and chocolate 
sticks’’....and here too strode the squires “for sturdy 
mustard, to put the stomach in Good Temper, continue the 
vigor of the Spirit... 


THE ANALOGY of ancient purveyor ahd modern press is not so 
far fetched. For like chocolate and condiment, the contemporary 
paper’s features, fashions, and news flashes diversify the 
daily diet, defy dullness... full-flavor, supply the mind’s 
dishes with seasoning, sweetness, savor, and smack... edge the 
enthusiasms and the intellect... put the mordant bite on 
public malefactors, sting scandal . . . aid digestion of global 
deportments ... and leave the reader with a good taste, temper, 
and spirit. | 


So MAY we modestly suggest that the Inquirer in 
Philadelphia—read by 575,000 families—will spice any sales 
program, give toothsome take for the local and national 
advertiser! Vendors with vision will sweeten schedules now! 


The Philadelphia Anguirer 


The Sign of the 

Chocolate and Mustard Shop 
from the Pennsylvania Gazette, 
December 19, 1765. 


oN Buy 
IN A BLU 


Delivering the greatest number of lis- With reconversion well under way, 
teners at the lowest cost is not a new industrial payrolls are reaching new 
trick for W A R M, Blue Ribbon Station heights. Ask the Hollingbery Represen- 
for the important Scranton, Pennsyl- tative for facts and figures on W ARM 
vania market. and the Scranton market. 


Affiliated with ABC 
The American Broadcasting Company W, Nl 
Represented Nationally By 


GEORGE P. HOLLINGCBERY CO 


NEW YORK, CHICAGO, ATLANTA, LOS ANGELES, SAN FRANCISCO S C Ww A N T 0 N 


THE BLuE-RIBP 


c-RIBBON MARKET 


PENNSYLVANIA— City Data — (Continued) The “SM” symbols mark original, excl 


sive estimates by SALES MANAGEMENT 


CIVIL 


POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 


1-1-1944 GYD ESTIMATES ESTIMATES 


THREE STORE GROUPS 
COUNTY (in thousands of dollars) 


10,809 
11,517 


88382 
B8iR8 


~_~ 


17,031 
115,215 


228388 


20,655 
47,113 


TOTAL ABOVE Ci , . . 5.353 149,719)5,896, 


tt et et 
£4 6.4 6 
w S 
S828 


6,917,046) 5,870,774 


STATE TOTAL.... . ° 7.2611 5,424,997 7.27911,540,218 963,,585| 187, 86016 453, 630111, 174,394 9,484 ,039 | 7.107! 1,015! 


t 1940 Census. Before using these figures, see explanation page 19. For Pennsylvania County figures, see page 249. 
+ 1942 Estimate. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 17 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 


tains all comment necessary to a complete understanding of the use of all County and City figures. 


SALES MANAGEMENT 


ALLEGHENY 
COUNTY 


iy LONE Baer 


qn nvt pach 


Pittsburgh 
Retail Trade Area 


Pittsburgh Retail Trade Area has an 
estimated effective buying income of 
2% billion dollars . . . over 25% ot 
the purchasing potential of the en- 
tire Commonwealth of Pennsylvania 
... the sixth largest concentrated 
market in the nation. 


Serving this market 
The Pittsburgh Press 


ranks FI RST 


228,239 The Pittsburgh Press 
leads all other papers in 
one of the nation’s 
richest markets 


| 188,012 | 
| 174,360 


124,143 
113,037 


Source: Latest ABC Publishers’ Statements and 1945 Media Records 


First in net paid circulation. Twice as many families in Metropolitan 
Pittsburgh read The Press exclusively as read either of the other two dailies 
exclusively. 69% of all Metropolitan Pittsburgh families read The Press. 


First in total advertising lineage. It is the only Pittsburgh daily to rank 
among the nation’s top 20 dailies in total advertising lineage. 


First in classified advertising. It carries 60.8% of all the classified advertising 
in the Pittsburgh area. 


First in retail advertising. The Pittsburgh Press carries 46.6% of all retail 
display advertising as compared with 34.4% and 19% for the other two Pitts- 
burgh dailies. 


First in general advertising. In general display advertising the figures are: 
51% for The Press, 26.3% and 22.7% for the other Pittsburgh dailies. 


The Pittsburgh Press 


. -_ In Daily Circulation 
Represented by the National Advertising = 
epartment, Scripps-Howard News- | ™ — No In Classified Advertising 
papers, 230 Park Avenue, New York City. | }} ° In Retail Advertising 
Offices in Chicago, Detroit, Memphis, § : in General Advertising 


Philadelphia and San Francisco, 


“Certainly he’s a talking dog. . . 


41 


is — 


“RETAILERS’ CHOICE IN CLEVELAND” 


Represented by Paul H. Raymer Co. 
BASIC MUTUAL IN CLEVELAND 


... With a one-track mind, 
because all he ever says 


“LOCAL MERCHANTS 
BUY MORE TIME ON 
WHK THAN ON ANY 
OTHER CLEVELAND 
STATION!” 


Sent North Contal States—City Data 


OH!IO—City Data _ 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
i iO.  . (ee as oe eel ae 
| | THREE STORE GROUPS | sale | 
CITY COUNTY | (in thousands of dollars) | Sales | | Per Capita 
Total | 2 1945 | Gross Net etitieamesneamatil 
(in % % Dollars % % | Dollars Dollars % % | a eer 
thou- | of of (in | of of | (in (in of of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State|U.S.A.| Food (General | Drug thousands) thousands)! State) U.S.A.) Dol- | to | to 
| | Mdse. | lars | State | U.S.A. 
Akron......... Summit........ 282.5 | 1 225,352| 5.19] .302) 58.287| 54.956, 8,184] 185,670] 465,735, 405,490 5.08, .304| 1,435] 123] 138 
Alliance er 26.7) .39 19,111} .44| .026) 4,701) 3,502 64 6,784] 33,461) 29,133) .36) .022) 1,091) 93) 105 
Ashland Ashland...... 12.5 | .18 12,795) .29} .017) 2,601) 1,650 273, 5,358} 19,478, 16,958) .21| | .013 1,357; 116) 131 
Ashtabula. . Ashtabula... .. 26.2 | .38 21,096} .49| .028) 5,121) 3,491 46 7,583] 32,554) 28,343; .35| .021| 1,082) 92 104 
Athens...... Athens....... 7.7t| .W 10,986} .25| .015| 2,356 777 414] = 7,967) 8,603 7,490} .09} .006} 973; 83) 9% 
Barberton. . Summit. ..... 28.0} .41 16,648} .38| .022) 4,609) 1,075 485] 4,590) 33,013} 28,743) .36| .022| 1,027, 88 9% 
Bellaire... Belmont 13.8+} .20 8,476} .20| .011| 2,704 671 303] 3,518] 13,420) 11,684) .15| .008) 847) 72 82 
Bellefontaine eee 10.0) .15 9,795; .23) .013} 2,130) 1,480 182} 43= 6,026 14,275 12,428) .16} .009| 1,243) 106 120 
Bowling Green.....] Wood.......... 7.2t| 1 8,487; .20) .011) 1,833) 1,746 162} 2,952) 11,345 9,877} .12| .007) 1,372) 117 132 
Bucyrus Crawford 10.4 | .15 8,721 .20| .012) 1,926 809 *| 5,793] 15,359) 13,372) .17| .010) 1,286 110 124 
Cambridge Guernsey 15.0¢| .22 12,118} .28} .016} 2,837) 2,001 384] 9,62 15,349, 13,364) .17) .010) 891 7 86 
Canton es 120.0] 1.76 95,768) 2.20) .128) 25,206] 15,700} 3,122] 81,001 175, 467| 152,769} 1.91) .114) 1,273, 109 123 
Chillicothe ee. es 20.1t| + .30 19,881; .46| .027) 4,824) 2,161 08} 9,008] 22,241, 19,364) .24| .015| 963, 82 9% 
Cincinnati Hamilton...... 464.7 | 6.81 390,257) 8.98} .524| 106,394, 84,185] 18,166]1,293,878| 867,310, 755,119] 9.45) .566| 1,625) 139 157 
Cleveland. ........] Cuyahoga...... 900. 2§|13.20 762,318)17.54| 1.023) 189,416] 191,649] 29,077]1,892,956 ents 1,414,818|17.71| 1.060] 1,572) 134 182 
Cleveland Heights. | Cuyahoga...... 55.0) .81! 30,178} .69| .040) 14,769 532} 2,586 100,377;  87,393| 1.09] .065| 1,589 136 «183 
Columbus.........] Franklin........ 327.6 | 4.80 260,476, 5.99] .349| 69,718] 53,551/ 11,528] 317,686] 466,368, 406,041| 5.08} .304| 1,239, 106, 120 
Conneaut... Ashtabula. .... 9.4) .14 7,857| .18| .011) 2,284 745 212} 1,092] 12,210/ 10,631.13} .008| 1,131 97 «(108 
Coshocton Coshocton 9.8| .14 11,857] .27| .016| 3,084) 1,650 | 8,71 15,498} 13,493.17) .010| 1,377) 118 «138 
Cuyahoga Falls Summit. ....... 23.7! 38) 12,6901 .29| .017' 3,994 383 5151 31.115) 27,090.34 .0201 1,143, 98110 
7 1940 Census. Befo ing these figures, lanati ; 12-1-25 Estimate. 
+ 1942 Estimate. efore using these figures, see explanation page 19 ome to avoid <iselosure. 
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“T still say the big thing is that 


Solid Cincinnati reads The Cincinnati Enquirer!” 


Point we want to make is that Solid Cincinnati has done some solid growing during 


the past ten years. Over that not-too-lengthy period, the circulation of The Daily 
Enquirer has increased 46.1%, The Sunday Enquirer 15.0%. Particularly sig- 
nificant when you note that the two afternoon papers are down 17.0% and 9.5% 
from their ten-years-ago circulation. Today, through the pages of The Cincinnati 
Enquirer, you reach more of the solid, substantial families of this great 1,155,703- 


population market than ever before. Represented by Paul Block and Associates. 


oe 6 S&S & 


,, * 


Use The Cincinnati Enquirer to get in solid with Solid Cincinnati 


f171} 


TAP wuio's ricH AND READY MARKET: 
SOUTHWESTERN OHIO 


WHIO Dayton covers Southwestern Ohio — where the Great Miami and Little 
Miami rivers flow through prosperous farm lands of a $100 million agricultural 
market richly studded by progressive manufacturing towns. 

This ready market is supported by diversified industries already started on pro- 
jected expansions amounting to more than $15 million! 

Dayton voters recently passed levies and bond issues to finance a unified capital 
improvement program amounting to $28 million! 

Tap this progressive market with your sales message over WHIO, the local 
station preferred by Miami valley listeners. 


COMPLETE NEWS COVERAGE: UP, INS, PA, and CBS’ BEST SHOWS 


5000 WATTS 
BASIC CBS 


G. P. Hollingbery Company, Representatives DAYTON, OHIO 
Harry E. Cummings, Southeastern Representative 11 YEARS SERVING THE DAYTON AREA 
° e ae The “SM” symbols mark original, exclu- 
OHIO— City Data — (Continued) sive estimates by SALES MANAGEMENT. 
CIVIL 
ie RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
1-1-1944 - CYD ESTIMATES YD ESTIMATES 
sac A Whole- aa 
| THREE STORE GROUPS sale 
CITY COUNTY | (in thousands of dollars) Sales Per Capita 
Total | 1945 Gross Net ee aL 
(in %\ Dollars | % % Dollars | Dollars | % % 
thou- | of | of (in of | of (in (in | of | of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State| U.S.A.| Food |General | Drug thousands)| thousands)! State} U.S.A.) Dol- | to to 
Mdse. lars | State | U.S.A 
ERE. Montgomery....} 250.0§| 3.67, .194 195,902) 4.51) .263| 51,763) 43,961 8,850] 235,634 367,627 320,072) 4.01} .240) 1,280) 109) 12 
a Defiance...... 10.1 .15) .008 8,814 20; +.012 2,233 958 222 4,438 13,524 11,775) .15} .009) 1,166) 100) 112 
Delaware.......... Delaware...... 8.9 .13) .007 9,375) .22) .013) 1,874 575 253 1,314 14,191 12,355) .15) .009) 1,388) 119) 1% 
Ba cosaa eevee Tuscarawas..... 9.7t| .14| .008 9,701; . .013) 2,079 617 242 1,618 11,095 9,660} .12| .007| 996 
East Cleveland..... Cuyahoga....... 39.5¢} .58) .031 18,842) .43) .025) 4,486 224 1,172 1,072 70,634 61,497; .77| .046) 1,557 
East Liverpool... .. Columbiana..... 21.3 .31) 017 23,197; .53) .031 6,186) 3,491 778) 3,781 32,950 28,688) .36) .021| 1,347; 115) 130 
i soedcusn ain es x e46ee' 30.0 .44) .023 22,952 53 031 6,002 2,938 727 8,139 37,278 32,456} .41) .024) 1,082 92) 104 
pe Hancock....... 22.0 .32| .017 18,235} .42| .024) 4,179) 1,533 556 8,523 27,205 23,686}. .30) .018) 1,077 92} 10 
Fostoria...........] Seneca-Hancock 13.5t} .20) .010 11,651 016) 3,114 ® 303} 10,332, 15,099 13,146; .16) .010) 974 
Fremont...........] Sandusky...... 15.0 |. .22) 35 17,007 14,807; .19) .011} 987 
Greenville.........] Darke......... ‘ ‘ J ° A 10,476) . , 
a eee r p i , F 72,303} 62,950) .79| .047) 1,174) 100) 113 
eee. | ee p ‘ 4 ; 3 14,035} 12,219] .15| .009| 715) 61) & 
.ssesf Portage....... y : ‘ " ‘ 4 cena 12,179} 10,604) .13] .008| 1,010) 96 #7 
.. ees. Cuyahoga..... a é d d ’ 125,236; 109,036 
20,656 17,984 23 
Si caanies ; ' 63,283} 55,097} .69| .041/ 1,060} 91) 1 
Seidibeaastie SSS 2| .7 m1. 960 60,176] 52,392] .66| .039| 1,087, 93) 10 
ceveeeeesd Pichland...... 6] .62) . oO) . 54,211) 47,199] .59) .035| 1,111) 95, 107 
a 16,746) 14,580} .18 % 


* Z 52]. 54) 778 36,485, 31,765] .40| . 

Martins Ferry...... Belmont........ 15.5 | .23| .012 8,359} .19] .011| 2,847 . 253] 2,669] 13,576)  11,820| .15| .009| 763, 65 ™ 

Massilion..........} Stark.......... 30.8 | .45| .024) 22,356] .51/ .030/ 5,971| 2,736 596] 7,542] 37,278) 32,456] .41] .024| 1,054) 90) 1@ 
cecceeeesee Medina....... 2681......... 5,422 4,721} .06| .004| 1,073) 92) 10 


Middletown........| Butler......... 33.01 .48\ .026 26,968! .62! .036! 7,548) 3,140 929! 15,943 42,898 37,349! .47! .028! 1,132 | 7 
t 1940 Census. Before using these figures, see explanation e 19. 12-1-45 Estimate. 
$ 1942 Estimate. ™ * Withheld to avoid disclosure. 


ehre SALES MANAGEMENT 


IN CANTON 
| of THE NATION 


CANTON, OHIO.... 


with its 169 diversified industries employing 35,000 people . . . surrounded 
by some of Ohio's richest farm lands forms a 


300,000 MARKET 
. . . PERFECT FOR TESTS ee 


because . . . THE REPOSITORY, 
Canton's only newspaper . 


ee eR. NY 


. . gives you 
100% coverage of the city zone . 


71% coverage of Stark County .. . and 
64%, of the entire trade area. 


- « « ACCURATE RESULTS 
are certain because this circulation 
is 99°, HOME DELIVERED in the city 


zone and 68°/, HOME DELIVERED to all 
the homes in Stark County... 


A Gru0k- Wloore NEWSPAPER 


THE CANTON REPOSITORY 
Represented Watioually by STORY, BROOKS & FINLEY 


CITY 


Mount Carmen 
Newark 

New Philadelphia. 
Niles... 
Norwalk 


Norwood 
Painesville 
Piqua 
Portsmouth 
Ravenna 


Salem 
Sandusky 
Shaker Heights 
Sidney 
Springfield 


Steubenville 
Tiffin . 
Toledo 

Troy 
Urbana 


Van Wert 
Warren 
Washington Court 

House 
Wilmington 
Wooster 


Xenia 
Youngstown 


Zanesville 


TOTAL ABOVE Ci 


STATE TOTAL 


Anderson 
Bedford 
Bloomington 


+ 1940 Census. 
+ 1942 Estimate. 


COUNTY 


Knox 
Licking 
Tuscarawas 
Trumbull 
Huron 


Hamilton 
Lake 
Miami 
Scioto 
Portage 


Columbiana 
Erie 
Cuyahoga 
Shelby 
Clark 


Jefferson 
Seneca 
Lucas 
Miami 
Champaign 


Van Wert 
Trumbull 


Fayette 
Clinton 
Wayne 


Greene 

Mahoning- 
Trumbull 

Muskingum 


TIES 


Madison 
Lawrence 
Monroe 


thou- 
sands) 


10.17 


10.6 


168.0 
37.5t 


(6.819.5 | 


INDIANA—City Data | 


55.7 
12.51 
22.1 


OHIO— - City Data — (Continued) 


CIVIL 
POPULATION 
LOCAL EST. 

1-1-1944 


Whole- \ 
THREE STORE GROUPS sale 
(in thousands of dollars) Sales Per Capita 
aE dy eet Oe —— 1945 Gross Net aw 

; — 2 2 | —— — % % - 
of of of of Ratio Ratio 
State U.S.A thousands) state USA Food ane | Drug hewsande) thousands)! State) U.S.A.| Dol- | to to 
lars | State USA. 
“15.008 11,861) .27 .016| 2,479, 1 i 374] 3,094) 13,441 — 15 008 1,159 999 
.53) .028 27,050, .62) .036 6,934) 3, 502) 869 8,300 40,406) 35,179.44) 977 83) 94 
.19| .010 10,881) .25| .015) 3,267) 1,448) 313 2,265) 16,986 14,789; .19| 011) 1,138) 97, 119 
.26, .014 8,908) 20) 012) 3,226) 511) 242 1,072 17,997 15,669) .20) 012; 895 76 8B 
-12; .006 8,195; .19) .011; 1,393 671) 293 2,528 10,052 8,752; .11| .007 1,067 31103 


28 

25.5 .37 
11.0 .16 
82.0 | 1.20 


16 


2.46 
55 


| 5.297 4,345,432! 


1.65 
37 
-65 


RETAIL SALES—1945 
ESTIMATES 


The “su” symbols mark originai extly. 
_sive estimates _ by SALES MANAGE WENT. 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


.028] 24,318.56) .033, 7,763) 1,001, 950 
010] = 15,317) .35) 021) 3,472| 1,575) 546 
015} 13,414) .31) 018) 3,103] 2,171] 515 
028] 34,883| 80) .047, 8,030 5,876} 1,081 
007] = 9,024) .21) .012) 2,397 


724) : 


022 21,738 -029; 5,305, 2,872 980 
-020 9,655, .22, .013 3,902 ss 727 
.009 9,480) .22, .013; 2,366 . 303 
. 064 50,486, 1.16 .068) 16,193) 2,213 


9,016) 
| 


| 
8,111 


.026 35,417, .82) .048 9,546 1,647 
014 14,254) .33) .019) 3,175) 1,607) 414 
-231] 231,417, 5.33) .311| 62,692) 55,893) 10,891 
009 9,118} .21) .012; 2,212 873) 38 
007 7,845, .18 .O11 = =61,741 500 445 


: : 2. .079, 1,416 

.044] 40,078.92) .054 9,750| 6,291| 1,425 
007} 11,453) .26 .015| 2,171, 1,660 . 
005 7,530.17; .010, 1,413 415 172 
O10] 15,574.36 021, 2,868 2, 565 420 
008} 10,052; .23° .013, 2,294 1,224 333 
131] 133,055) 3.06 .179) 36,216, 29,570) 4,021 
029] 30,230.70, 041 7,733] 2,757, 1,475 


4,286.6 62.87, 3.333] 3,444, 22279. 24, 4.622) 897, 7,785) 659, 911) 134,764 


| 5.831 1, 180,620| 705.337) 155.832 


| 
| 


49,650 


57,027 .62)  .037| 119 135 
17,100 14,888) .19| .011) 1,103] 94 195 
21,147) 18,412) .23| .014 969, 92 93 
51.740, 45,047) .56) .034) 1,269, 108 122 
12,044, 10,486) .13/ .008) 1,234) 105 119 


13,701 11,929 


41,115 35,797; . 1,256, 107 121 
49,522 43,099, .54) .032| 1,690) 144 163 
12,169 10,595 .13 .008 963 82; 93 
100,263 87,293, 1.09, .065 1,065 91, 103 


127 , 366 
20,513 


4,853,231 


41,768 36,365 -027| 1,C66 91, 103 
18,123 15,779; .20,| .012) 902 7, «8? 
452,083 393,604, 4.93) .295 1,325, 113 128 
12,826 11,167, .14, .008 931 80 | 
11,804 10,277, 1.13, .008 1,209 103 117 


13,389 11,657 


60,124 52,347 80H 
10,396 9,051 .11 .007 963 82, 93 

9,061 7,889 .10 .006, 1,315 112 127 
16,298 14,190.18 .O11 1,135 97 «109 
11,585 10,086 .13 .COB 952 81 
230,143, 200,373) 2.51 160, 1.193, 102 115 
46,714 40,671; .51) .030 1,085 93 105 


6,580,353 5,729,133'71.76, 4.292 


3215,259.687 


9.174.360 7,987, 623 5.986) 


For Ohio County figures, see page 254. 


043) 37, 840) 1.89| .051, 7,862) 6,171 1.532 
010} = 9,965) .50| 013° 2,288 1,174 446 
0171 19,714, 99.026 4,173 | 


13,102] 61,384 85,872 1.48) .042 1,003 90 9 
4,438] 17,868 16,264 .43) 012, 1,301 117 12 
6.349] 25,529 22,429.59 017, 1,015, 


Before using these figures, see explanation page 19. 


g 12- 1- 45 Estimate 
* Withheld to avoid disclosure 
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Me rimary coverage of 
more than two million con- 
sumers. Its market (blanket- 
ed only by WOWO) is a huge, 
half-rural, half-urban area 
embracing 62 counties .. . in 
Indiana, Ohio, and Michigan! 
Only Basic ABC station serv- 
icing this entire area. Indi- 
ana’s Most Powerful Station 
... 10,000 watts... clear 
channel. 


SALES’ MANAGEMENT 


LWAYS one of the nation’s most pro- 
A ductive areas, the greater Youngs- 
town market—3rd in Ohio and 28th 
in the nation—provides greater postwar 
sales possibilities than ever before, and 


provides them immediately. 


Youngstown’s basic industries are already 
at work making steel for peacetime prod- 


ucts. More men are needed than in the 


past. Even now many jobs are begging 


for men to fill them. Youngstown’s neg- 
ligible 


reconversion problems, already 


solved by its industries,. assure continua- 
tion of high payrolls and purchasing 
power. Retail sales in the Youngstown 


Vindicator Coverage 


The daily Vindicator’s net paid circulation for 
January, 1946, was 80,098, a figure equal to 
106% of the number of families in the A. B. C. 
City Zone and 71% of those in the retail trading 
area. 


The Sunday Vindicator's net paid circulation 
in January, 1946, was 109,401. It is read in 
99.39% of the homes in the A. B. C. City Zone 
and 83% of the homes of the total trade area. 


Beyond the retail trading zone the net paid 
circulation of the Sunday Vindicator for Janu- 
ary was 24,260 and its coverage in cities in 


imate this area was as follows: 


jesure. 


re 119 Salem .........78.39% 


Alliance . 43.18 


East Palestine. .52.31 East Liverpool 25.16 


Conneaut .. 22.97 Ashtabula ..... .21.55 


Geneva - 14.77 


New Castle ....19.88 


0 Reconversion Lag in Youngstown 


market in 1945 was over $250,000,000. 
indicates that 10,000 
families plan to build new homes; 21,000 
will buy new cars; 12,000 new refrigera- 
tors; 11,000 new washing machines; 6,000 


A recent survey 


new radios, and 4,000 new vacuum clean- 
ers. These postwar prospects should pro- 
vide an extraordinary additional retail 
sales volume of more than $100,000,000. 


Youngstown’s basic advertising medium— 
the daily and Sunday Vindicator—provides 
a blanket coverage of this market of half a 
million people. In addition, The Vindicator 
is read in thousands of homes contiguous 


to the Youngstown market. THE 


YOUNGSTOWN 
MARKET 


CONNEAUT 2 
ASHT: i = 


GENEVA ON THE LAKE 


NEW YORK ATLANTA | PHILADELPHIA 


Ma» 10, 1946 


oungstown Vindicator 


KELLY-SMITH CO. 


DETROIT 


BOSTON CHICAGO SAN FRANCISCO 


175} 


A bright spot on the sales map—Indiana’s 2nd Market—geis 
brighter every day. No post-war relapse here! Everything is 
going up—even exceeding wartime earning and spending 
records. Here are some highlights from Sales Management s 
current “Survey of Buying Power”— 


UP Goes Gross Income* 
From $545,263,000.00 to $567,280,000.00 


UP Go Retail Sales 
From $242,556,000.00 to $284,106,000.00 


UP Goes Family Gross Income* 
From $3,911.00 to $4,069.00 


UP Go Food Sales, Merchandise 
Sales, Drug Sales! 


* This means “net” buying income is also UP! 


: 
Ou th Ue" eric The TRIBUNE saturates this market with the greatest cir- 


culation of any evening newspaper in any city in America 


of up-to-110,000 people. 


sTORY, BROOKS & j.-FINLEY, Inc. NATIONAL REPRESENTATIVES 


INDIANA— City Data — (Continued) Tee atest en aALae UAnackbnnt 


sive estimates by SALES MANAGEMENT 


RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
1-1-1944 SM J ESTIMATES GYD estimates 


THREE STORE GROUPS 


| 
CITY COUNTY (in thousands of dollars) | Sales Per Capita 
Total Sa acd keen es Gross Net et Re 
(in % % Dollars | % % { Dollars Dollars % % - 
thou- | of of (in of of (in (in of of Ratio | Ratio 
sands) | State| U.S.A.| thousands)| State) U.S.A.| Food |General | Drug thousands) | thousands); State| U.S.A.) Dol- | to to 
Mase. lars | State | U.S.A. 
Ry Pe 8.3 -24| .007 7,945) .40) .011 1,875 812 284 1,284 12,279 11,176} .30) .008) 1,347) 121) 130 


seateesn hae . ‘ ‘ 13,597 


15,204 


Connersville.......] Fayette........ 14.0; .41) .011 9,762} .49) .013) 2,380) 1,142 355 6,096 16,788 15,281) .40) .011) 1,092 98 105 
Crawfordsville.....] Montgomery....} 11.5 | .34| .009 11,709) .59) .016) 2,463) 1,783 365 5,348) 16,080 14,277, .38) .011| 1,241) 111, 120 
East Chicago....... eR aansavesnd 63.0 | 1.86) .049 24,016) 1.20) .032) 6,852) 1,078 933} 19,644 65,411 61,334) 1.62) .046) 974 87, 
ee Sree 34.0 | 1.00) .027 27,719) 1.38) .037} 6,028) 3,299) 1,065) 13,487 44,786 40,765) 1.08} .031/ 1,199) 107) 116 


Elwood............] Madison...... 11.0f) .32) .008 8,184) .41) .011) 1,350) 2,477 1 1,911 15,624 


Evanevilie......... Vanderburgh....| 125.0§| 3.69} .097) 110,241) 5.51| .148) 22,989) 16,518 *| 102,960} 222,617) 202,628 5.36) .152/ 1,621) 145, 156 
Fort Wayne........ Allen...........] 125.0§) 3.69} .097] 107,524) 5.38) .144| 24,586; 26,415) 5,123] 95,176] 225,416, 205,176) 5.43) .154) 1,641) 147 158 
Frankfort.......... Clinton......... 12.2 | .36) .009 13,119) .65) .018) 2,865 . 467 5,014 23,414 21,312} .56| .016| 1,747) 156 168 
__ Seer Lake...........] 125.0§) 3.69) .097 75,602| 3.78| .101) 19,001) 19,240) 2,739] 29,127) 172,514) 157,024| 4.16] .118] 1,256] 113, 12! 


11,171 


19,445 


Sere eee ° ° ‘ 60,899) 3. ° 95,309 : . 
Huntington....... Huntington.....J 14.0] .41] .011 11,936; .60| .016) 2,545) 1,388 416} 5,318 20,122 18,315, .48| .014/ 1,308) 117, 126 


Indianapolis....... Marion....... -| 415.0 |12.27) .322] 337,641/16,88) .453) 69,677) 82,342) 23,467] 748,66 845,376) 769,471|20.37| .577| 1,854) 166 179 
ID. ccenccsess Howard....... 35.5 | 1.05) .028 28,018} 1.40) .038) 5,781) 4,709 954) 22,353 45,855 41,738) 1.10] .031| 1,176) 105, 118 
beagassaed a ° 1. 50,640 


si : 014 . i 23,997 A 1, 

Lebanon. . a 6.5t; .19) .005 8,089} .40) .011; 1,473) 1,249 254 1,911 10,426 9,490| .25| .007) 1,460) 131 14! 

Logansport........ ee 25.3 | .75) .020 18,567) .93) .025) 3,287) 3,886 670) 7,724 30,814 28,047; .74| .021| 1,109 99) 107 

BR cin eeanakcs ES 29.0 86; .023 25,437| 1.27; .034) 4,936) 3,876 964 8,503 41,685 37,942; 1.00) .028| 1,308 17 12 

Michigan City...... La Porte...... 29.0t) .86) .022 20,503) 1.02) .028) 6,172) 3,096 ¢ 5,085) 33,894 30,851} .82) .023) 1,064 95; 108 

Mishawaka........ St. Joseph...... 30.5 -90| .024 15,975! .80) .021 4,719 1,014 477 4,084 30,919 28,143! .75! .021 923 33! 
1942 Estimate. *Withheld to avoid disclosure. Before using. these figures, see explanation cage 19, 


12-1-45 Estimate. 


[176] SALES MANAGEMENT 


IN retail sales— 


wholesale. sales— 
in population’... 


EVANSVILLE INDIANA always one of the Mid-West’s prominent 
ft ] J Pp 


markets because of the stable buying power of the half-million customers in its 

immediate trade territory, now emerges authoritatively as Indiana’s SECOND city 
in sales and population. 

Look at this new Evansville Picture as disclosed by Sales Management: It is 

SECOND in retail sales for 1945 ($110,241,000), SECOND in whole- 

sale sales ($110,960,000) and SECOND in population—(125,000*). 


Only Market Of “Big Three” To Show Increase Percentagewise In 1945 Sales 


* By no means a “‘war boom” town, Evans- 
ville’s growth has been steady and sturdy. 
Not only has it become the SECOND city 
of Indiana, but among the “‘big three.”’ it 
alone increased in percentage of state re- 
tail sales. Now 5.514 of all Indiana’s retail 
sales are made in Evansville. Now, more 
than ever, Evansville is the “City to Watch.” 


THE EVANSVILLE COURIER 
The Evansville Press 
Che Sunday Courier and Press 


ADDRESS NATIONAL ADVERTISING DEPARTMENT, SCRIPPS-HOWARD NEWSPAPERS 


MAY 10, 1946 


Eo ’ 


and covered } 
by the: 
A wide diversifica- 


tion of industry provides steady employ- - TRI BU a E-STAR 


ment and sustains buying power, while 


Tribune-Star thorough coverage minimizes Daily. circulation over 57,000, Sumi 


marketing costs. day over 40,000—Trading area, six P 
Indiana and three Illinois counties 
a buying population of. over 


250,000. 


Terre Haute Tribune-Star torres: Matt BREWER & KENT, INC. 


INDIA N A— - City Data - te -(Continued) —_ ; The “SM” symbols mark original, exclu. 


b- sat . .. a sive estimates by SALES MANAGEMENT. 


CIVIL' 


POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME —1945 
LOCAL EST. 


1-1-1944 yD ESTIMATES GYD ESTIMATES 


THREE STORE GROUPS 


CITY COUNTY (in thousands of dollars) Sales Per Capita 
Total ion 1945. Gross Net | | ae a 
(in % o% Gries % % l | Dollars Dollars % o/s 
thou- of of (in in of Ratio Ratio 
sands) State U.S.A. thousands) outs U. 3. A. Food General Drug th ds) th d State, U. SA. Dol- to to 
Mdse. lars State U.S.A, 


Muncie Delaware 52.0 1.54 .040 44,949 2.25 .060 9,171 5,990 1,512] 19,816 71,461 65,045 1. 72 -049 1,251 120121 

New Albany Floyd 30.0 .89) .023 15,544, .78 .021, 4,039) 2,317 “ 8,422 27,353 24,538 + .66 .018 9818 73 79 

New Castle Henry 18.3 -54, .014 14,314 .72, .019| 3,328; 1,367 a 3,286 24,526 22,324, .59 .017° 1,220 109 118 
5 


Peru Miami 16. -49, .013 10.371, .52, .014, 2,267; 1,933 284 5,894 18,101 16,476, .44 .012 999 89 96 


Portland Jay ‘ -19, .005 7,671, «. , a 6,282, .17 .005 997 89 96 
Richmond Wayne 37.0 1.08 .029 32,152, 1.61, .043) 6,090 4,997; 1,167] 24,264 51,137 46,545 1.23, .035 1,258 113 = 121 
Seymour Jackson 8.6+ .25 .007 8,316} .42) .011 1,772 865 172 2,831 12,692 11,552) .31) .009 1,343, 120 130 
Shelbyville Shelby.... 11.5 .34) 009) 12,414, .62) .017; 2,411, 1,527 3,205 17,095 15,560, .41) .012 1,353, 121 131 
South Bend St. Joseph 112.0 | 3.31 .087 85,035, 4.25 .114 18,929 16,154 3,581) 93,144) 160,375 145,975 3.86, .109 1,303) 117 126 


Terre Haute Vigo 02 58 , 557 98,764 2.61, .074, 1,448 130 140 
Valparaiso Porter 10.2 -30 .008| 10,550, .53, .014; 2,133) 1,836 365 3,68 13,295 12,101; .32, .009 1,186 106 114 
Vincennes Knox 18.3+, .54) .014 18,101; .90) .024) 3,163) 2,951 568} 10,161 27,172 24,732; .65 .019| 1,351; 121 130 
Wabash Wabash 9.7+ .29 .007 8,603; .43) .012) 1,762 . * 2,426 15,849 14,054, .37, .011 1,449, 130 140 
Washingion Daviess... 9.3 .27) .007 8, 172, 41; .011 1,844 $ PS bis ae 8,849 8,054, .21, .006 866 78 84 


fOTAL ABOVE CIITIES... 1,764.8 52.13 1.371] 1,401,490/70,08) 1.881) 303,252) 254, 950, 55,414/1 396,173] 2,748,703 2,501,347/66.20 1.877, 1,417, 127 137 


STATE TOTAL. 2.628 


| 2,000,315 2.684 455,167 300,721 84,837; 
For Indiana County figures, see page 264. 


1,693,438] 4,149,571 


3,776,985. .... | 2.830, 1,116 


ILLINOIS—City Data — 


Alton Madison 34.0}, .45) .026 25,399, .54) .034) 7,306) 2,984 813 9,241 35,202 29,577, .34) .022| 870 76 64 
Aurora Kane 48.0 .63 .037 36,825, .78) .049 11,617) 6,489) 1,473] 21,221 73,835, 62,037; .72| .046| 1,292 114 125 
Belleville St. Clair 28.4+, .38! .022 19,611; .42) .026) 5,875) 2,717 640 5,904 30,759 25,844 -30) -019, 910 80 68 
Belvidere Boone 8.1¢ .11) .006 6,691| .14 .009| 2,299 362 a 1,062 9,783 8,220, .10| .006) 1,015 89 98 


Berwyn Cook 48.5; .64 .038 19,136 .41, .026) 6,038; 1,225 1,128 799 75,336 63,298} .74) .048/ 1,305) 115 126 


Bloomington McLean... : 32.9 .43 .026 32,438, .69 .043 7,643) 5,125 1,148] 16,863 46,221 38,835, .45| .029, 1,180, 104 114 


Blue Island Cook 16.6+) .22) .013 11,287) .24) .015! 4,220) 1,151 345] 6,379} 20,956 17,607; .20| .013| 1,061 93 102 
Cairo Alexander 15.0! .20  .012 7,756 .16) .010/ 2,003 597 ° 14,685 12,338} .14) .009} 823) 72 79 
Canton Fulton 11.8t .15) .009 8,729} .19| .012, 2,370 959 376 3,609 15,380 12,922; .15| .010/ 1,095, 96 106 
Centralia Clinton-Marion. 16.3 .22) .013 16,427, .35| .022, 3,627; 2,025 752] 11,627] 20,517 17,238} .20| .013' 1,058) 93 102 


| | 
Champaign Champaign 25.1 .33, .019] 32,290, .69, .043 5,906) 5,999, 1,544] 26,417] 38,245 32,134 .37| .024/ 1,280, 112 123 
Chicago Cook 3,475.0$145.94 2.699} 2,500,265/53.19| 3.355 529,355 828,435! 109,747]7, 186,875] 5,725,168 4,806,317/55.81| 3.602, 1,383) 122 133 
Chicago Heights Cook 23.0/ .30 .018] 13,961) .30' .019, 4,005! 3,335 487] 7,279] 28,819 24,214) .28| .018| 1,053) 93 102 
Cicero Cook 64.7+) .85 .050) 28,004) .60 .038; 8,000) 2,387; 1,514] 13,517 73,855, 62,053 | .72| .047) 959) 84 9% 


Danville Vermilion 


30,863 


5,924, 1,574) 21,221 48 ,090 
| 


40,405) 


.030) 1,095 


Decatur Macon 52,616 9,368 1,788 78 ,053 65, 580) -049; 1,033 

De Kalb De Kalb... 11.0 .15) .009) 10,153) .22| .014/ 2,840 1,609 315] 6,167} 11,693 9,825) .11| .007) 893, 78 86 
Des Plaines Cook... 10.5t .14) .008 6,819| .15| .009| 2,217 * 315} 2,993 9,232 7,757, .09| .006 739, 65 7 
Dixon Lee 13.0 .17) .010] 10.882) .23) .015| 3,004) 1,843 325} 5,490} 15,237) 12,802! 15) .o10} 985) 87 | 9% 
Downers Grove Du Page 10.0) .13) .008 7,039; .15| .009| 2,401 522 338 516] 10,294 8,649 .10/ .006, 965, 76 83 


East Moline..... Rock Island 203! 173 15,590 13, C99! -010' 970 


t 1940 Census. end Before agen og these figures, see "explanation page 19. $ 12-1-45 Estimate. 
+ 1942 Estimate. * Withheld to avoid disclosure. 


[178] SALES MANAGEMENT 


“BETTER THAN AVERAGE” 


IMPROVEMENT Improved hitting is a certainty in Big League 

baseball this season. And steady market im- 
provement has been a Pantagraph Land 
feature. Just check the 1945 figures. 


McLean County 


1944 1945 Increase 
Retail Sales $37,647,000 $43,586,000 $5,939,000 
Food Sales a 11,301,000 11,546,000 245,000 
General Mdse. 4,956,000 5,285,000 320,000 
Drug Sales _. 1,471,000 1,493,000 22,000 
Gross Farm Dollars 40,059,000 40,793,000 734,000 


FOR 100 YEARS 


The per capita income in Bloomington, typical of Panta- 
graph Land is $1,180, $155 higher than the US. average. 


1846. 
The Daily Pantagraph covers 86% of McLean County THE PANTAGRAP 
(939% of the City Zone) and 73% of the area which B.oomiN 


TON, ILLINOIS 
includes parts of 8 adjacent, equally rich and pro- 
gressive counties. - ~~ Ee ne 
pepatsented NATIONALLY 8Y GILMAN nTeOLt & RuTHMan 


aoe 


pO “ The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


1LLINOIS—City Data— (Continued) — 


: POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 

| LOCAL EST. 

1 1-1-1944 GYD ESTIMATES ESTIMATES 

; Whole- . ) | l ; 

THREE STORE GROUPS sale | 
6 CITY COUNTY | (in thousands of dollars) | Sales | Per Capita 
Total , 1945 Gross , Net | ee eS 
5 in oq / Dollars % % ) Dollars Dollars | % | % | | ) | f 
thou- | of of in of of (in (in | of | of | Ratio | Ratio 

sands) | State U.S.A.j thousands) State U.S.A. Food |General | Drug thousands) thousands) State/U.S.A.| Dol- | to | to 

y | | Mdse. | lars | State | U.S.A. 

' East St. Louis St. Clair... . 80.0 | 1.06; ,062 48,650, 1.03, .065, 15,582) gee 2,031 38,742 103 , 301) 86 , 794) 1.01) .065| 1,085) 95; 105 
Edwardsville Madison... . 8.3 -11; .006 6,807; .14| .009 1,798) 511 335 9,241 10,253) 8,615] -10} 006) 1,038) 91/ 100 

) Elgin Kane-Cook... 40.0 .53) .031 28,618 .61) .038) 7,500} 5,775, 1,026) 15,428 55,014) 46,223) .54) .035 1,156) 102 112 

‘ Elmhurst Du Page... 15.6 -21; 012 9,331, .20| .013 3,474 at 488 880 24,244) a “ -015| 1,306) 115 126 

| 

Evanston Cook jidabe 70.0 93 .054 66,056 1.41, .089; 19,362 13,437) 2,651 11,556 115,695) 97,208 1.13) -073| 1,389) 122) 134 

1 Forest Park Cook 16.0 -21; .012 10,130; .22) .014 5,732 181 366 6,602 24,070) 20,224) .24 -015) 1,264, 111 122 

: Freeport Stephenson 24.1 .32) .019 19,958, .42; .027 5,640) 3,175) 772 10,434 28 , 390) 23 ,853) 28) .018) 990) 87| 96 

, Galesburg eR 30.0 -40' .023 23,593, .50) .032 5,415, 4,252) 1,046] 25,619 38, 000) 31,928) .37) -024) 1,064 93 103 

; Granite City Madison... 25.0t, .33) .019 12,538, .27| .017 3,995 an 437 3,286 24,663) dt, " -016) 829 73) 80 

} 
Harrisburg Saline... Fs 11.5 -15, .009 8,729, .19| .012; 2,217 852 366 4,357 9,773 8,211, .10 -006) 714) 63| 69 
Harvey Cook ; 19.9 .26; .015) 8,150.17) .011) 2,932) 735| 366 1,496 19,015) 15,977| .19| .012) 803 71) 77 
Highland Park Lake. : 15.5 | -20 .012 10,963, .23, .015, 4,056) 789) 671 2,993 27,102 22,775| .26) -017| 1,469 129) 142 
Jacksonville ; Morgan - 20.0; .26 .016 15,663, .33' .021 3,116) 2,813) a 7,047 18,423 15,479) -18| .012) 774| 68) 75 

Joliet : . ee 46.6 -62,  .036 40,310 .86; .054 ates 7.018 1,473 20,422) 62,091 52,169) a .039 ee "| 108 

Kankakee... Kankakee. . 23.5 .31 .018 24,485; .52  .033 5, 282) 4,870} 1,056 16,944 27,287 za. 27 017 976) 86 94 

| Kewanee Henry..... : 19.5 | .28; .015 11,033) .23) .015) 3,106) 1,961) 376 4,428] 19,342 16,251) -19} .012) 833) 73) 80 

| La Grange Cook. ‘ : 10.9 | .14 .008 11,588) .25) .016 4,026) 1,204 874 1,971 16,074; 13,505) 16) .010 1,239] 109; 120 

' La Salle La Salle ' 13.0) .17 .010 10,870' .23) .015 2,268 1,343) 437 3,437 13,470) 11,318) .13 - 008) 871 77) 84 
Lincotn ere 12.8 .17, .01C 8,833) .19| .012 1,972 1,161) 274 2,730 11 080) 9,309) We -007| 727 ad 70 
Macomb McDonough. . 9.0 -12| .007 8,011; .17| .011 1,706) 1,641/ 254 3,660 11,509, 9,670! WM oa 1,074 94) 104 
Mattoon Coles. ... 16.5 .22 013} 13,799; .29| .019 2,871) 2,014) 406 9,594 17,810 14,964 -17) 011, 907 80) 87 
Maywood ...| Cook... 26.7+; .35 .021 10,928; .23) .015; 4,250) 330 549 3,235 41,268) 34,674) -40) 026) 1,299; 114 125 
Moline Rock Island 39.5 -52) .031 30,163) .64) .040 6,805 8 ,205| 1,026 14,963 56,478 47,453) .55) .036) 1,201 106 116 
Monmouth Warren 9.1 -12; .007 8,532) .18 .011 2,176 778) 295 6,127 11,877 9,979) .11 008 1,097 96 106 
Mt. Vernon Jefferson 16.5 22; .013) 13,012; .28) .017 2,657 ° * 7,502 12,449) 10,460) .12 -008) 634 56) 61 
Murphysboro ; Jackson 9.5}, .13) .007 6,784; .14 .009 1,706 . 152 4,347 9,201) 7,731| .09 - 006) 814 72! 79 
Oak Park Cook 65.0 86 .051 58,312; 1.24) .078) 18,218) 9,857) 2,326 5,015 111,334) 93,543) 1.09 -070) 1,439 = 139 
Oiney Richland 8.0 | .10) .006] 6,726.14) .009) 1,451| 448 “| 3,124 8,221| 6,907| . .005| 863} 76, 83 
Ottowa La Salle 18.0 .24 014 12,549 .27| .017 2.19 1,854) 660 4,792 18 423) 15,479) .18| .012; 860 76) 83 
Paris .| Edgar 10.0 -13; .008 8,601) .18 .012 2,135 | 304 5,753 9,099) 7,645) 08) a“ 765 67) 74 
Park Ridge Cook 14.0} .19) .011 7,050) .15 .009) 2,187) 245, 437]........ 15,369, 12,913) .15 .010/ 922) 81| 89 
Pekin Tazewell 19.4 -26; .015 11,114) .24) .015) 3,934 1,289) 559 4,600 18,944 15,917; .18) +012) 820 72| 79 
Peoria Peoria 108.0§ 1.43) .084 100,516) 2.14 135] 25 482! 25 , 094| 3,992] 147,030 180,213} 151,416) 1.76) .113) 1,402; 123) 135 
Pontiac Livingston......) 10.5 | .14| .008 6,888} .15! .009 1,645) 746| 224] 4,671 10,733] 9,018] .10} .007 859 75 83 
Q incy . Adams ‘ 42.0 -56) .033 27,842| .59| .037 6.764, 5,829 1,138] 23 , 597 49.479 41,573| .48 .031' 990) 87, 96 
+ 1940 Census, Before using these figures, see explanation page 19. $ 12-1-45 Estimate. 
+ 1942 Estimate, * Withheld to avoid disclosure. 
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Banc 
Zones 


Brius 


Trading 


Circulation 


GRAND 
RAPIDS 


Retail 


~ Y 


BATTLE CREEK 


FEDERATED PUBLICATIONS, INC. 


j 


Battle Creek 


The Allen-Klapp Co. 


fy 


Michigan. 


State Capital where 
education meet. 


SELL THE OUT-STATE MICHIGAN MARKET 
effectively, economically, with 3 key newspapers— 


* THE GRAND RAPIDS HERALD 


Morning and Sunday, covering Michigan's second 
largest city, exerting influence throughout western 


* LANSING STATE JOURNAL 


Evening and Sunday, the only newspaper in the 


industry, government and 


* BATTLE CREEK ENQUIRER and NEWS 


Evening and Sunday, the only newspaper in the 
Cereal Food Center of the world and site of the 
Kellogg industrial airport. 


NEW MARKET STUDIES AVAILABLE 


Postwar market studies, analyzing industry, popula- 
tion and buying power are now available for Battle 
Creek and Lansing through the Allen-Klapp Co. 
Grand Rapids study in preparation, soon available 
through Reynolds-Fitzgerald, Inc. 


Grand Rapids 
Reynolds-Fitzgerald, Inc. 


Lansing 


The Allen-Klapp Co. 


I1LLINOIS—City Data — (Continued) 


The 
sive 


“SM” symbols mark original, exciu- 
estimates by SALES MANAGEMENT. 


CITY 


COUNTY 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 


RETAIL SALES—1945 
ESTIMATES 


ESTIMATES 


EFFECTIVE(BUYING INCOME—1945 


THREE STORE GROUPS 
(in thousands of dollars) 


.| Rock Island... . 


dae acalitaee 8,544 
Fee | A d 30,968} .66) . b . 

Wilmette.......... Cook 17.2t; .23) .013 10,338} .22; .014) 4,148 298 30,598 25,713) .30) .019| 1,495) 131 
Winnetka Cook 13.0 17; 01 8,335) .18) .011) 3,229 373 24,408 20,511) .24) .015| 1,578) 139 
(Rock Island, 

Moline and E. 

Moline combined)} Rock Island... 102.0 | 1.35) .079 61,710) 1.31; .082| 16,409) 13,363 136,750) 114,898) 1.33) .087) 1,126 99 
TOTAL ABOVE CI/TIES......... 5,288.6 |69.94 4.108) 3,864,113/82.21) 5.186) 905,029/1,041,996 164, 300}7, 996, 540 8,130,499] 6,827,303 ome 5.115) 1,291; 114 
a a l7,564.4 a et 5.876 4,700,800|..... 6.307/1,175,537 1,092,177| 189, 406/8,804,214110,246,537 8,609,196 act 6.452\ 1,1381...... 


11,507 


8,277 


119 


t 1940 Census. 
+ 1942 Estimate. 


Before using these figures, see explanation page 19. 
For Illinois County figures, see page 270. 


§ 12-1-45 Estimate 
* Withheld to avoid disclosure. 


TIME SAVERS FOR READY REFERENCE: the index to city and county data by 
states and sections, page 4; by states alphabetically, page 416; advertisers’ index, page 414. 


SALES MANAGEMENT 


Here are your 26 profitable 


MICHIGAN MARKETS | “fren: 


Every city on this Michigan map represents 
an important market that you are missing 
if your advertising plans do not include the 
newspapers of 
THE MICHIGAN LEAGUE of 
HOME DAILIES. 


Each of these communities and the trading 
area that surrounds it is dominated by 
thorough coverage of a home town daily 
newspaper — an effective coverage that you 
cannot get in any other medium. 


Here they are, 26 of them, and each one a 
field that you can cultivate for your own 
product at small cost. 


—— 
~~ 
\ 
> 


MARQUETTE RS 


IRON MouNTAIN 


a) all sg a. 


CHEBOYGAN 
se PETOSKEY 


4 


TRAVERSE City 


CADILLAC 


MANISTEE J 
“LOWER PENINSULA GROUP” Bic RAPIDS 


Albion Recorder Greenville News Niles Star MIDLAND 
Big Rapids Pioneer Holland Sentinel Petoskey News . 
Cadillac News lonia Sentinel-Standard South Haven Tribune \ Mount PLEASANT 
Cheboygan Tribune Manistee News-Advocate Sturgis Journal 

Coldwater Reporter Marshall Chronicle Three Rivers Commercial GREENVILLE 
Dowagiac News Midland News Traverse City Record Eagle GRAND HAVEN 

Grand Haven Tribune Mount Pleasant Times—News Ypsilanti Press 


HOLLAND IONIA 
“UPPER PENINSULA GROUP” 


Escanaba Press Iron Mountain News Marquette Mining Journal 


MARSHALL 
Houghton Mining Gazette Sault Ste. Marie News 


Hl SoutH HAVEN ALBION 


MICHIGAN LEAGUE OF HOME DAILIES Peraee: Commaei 


THREE Rivers 49 > 
NATIONAL ADVERTISING REPRESENTATIVE NILES STURGIS 
SCHEERER & CO. 


35 E. Wacker Drive, Chicago 1 441 Lexington Avenue, New York 17 
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M | * H | G A N _ City Data The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
, ESTIMATES CD ESTIMATES 


| THREE STORE GROUPS 
COUNTY (in thousands of dollars) 


%, % Dollars Dollars | Dollars 


(in (in (in 
State} U. SA. thousands) S.A. ry Drug thousands) | thousands) 
se 


013 15, 506 
006 7,982 
-01 11,180 

42,362) 1. 18 


— 


35§8 


B28E8 


192,030 


Grand Rapids 
Grosse Pointe 


214,081 

16,182 
a p d ° A 1 53,952 
Highland Park : : F d . 84,279 
Holland s f 16,306 


10,966) .18 
16,099) .26) . 
12,893| .21! .010 119 


Before using these figures, see explanation page 19, 


*Withheld to avoid disclosure. 


The Table of Contents, by geographic sections, appears on page 4. 
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MADISON, WISCONSIN BY EVERY § 
-YARDSTICK! 


The rich, responsive Madison 
market (month after month a Sales 
Management High Spot city) 
blanketed by these two newspapers. 
And we do a real job in advising 
advertisers on how to sell our mar- 
ket. Write for data sheets on your 
classification. 


The Madison City Zone doesn’t quite hit the 100,000 mark 
on the population count, but brother, it certainly has every 
other qualification for inclusion in your 100,000 market 
group. Just look at these figures: 


1945 Retail Sales 


Total 


1945 Food Sales 
Total Per Capita 


$16,162,000 $213 


1945 Drug Sales 
Total 


Per Capita 
$68,517,000 $905 


Per Capita 
$4,158,000 $54 


The WISCONSIN STATE JOURNAL 
The CAPITAL TIMES 


MADISON 1, WISCONSIN 


M | Cc H 1 GC. Al N— City Data— (Continued) | os The ‘ 


CIVIL 
POPULATION 
LOCAL EST. 


COUNTY 


thou- | of | of 
sands) 


Mount Clemens.... 
Mount Pleasant. . 


St. Clair a 


River Rouge Wayne.. 


Royal Oak 


Saginaw 
St. Joseph 


Sault Ste. Marie. . 
Traverse City... .. 


Wyandotte 


Oakland 


Saginaw..... 
Berrien..... 
Chippewa 
Grand Traverse 
Wayne 


(in 


| State! U.S.A.] thousand 
| 


Dollars | 


RETAIL SALES—1945 
ESTIMATES 


THREE STORE GROUPS 
| (in thousands of dollars) 
ft Gross 

Dollars Deters ¢| 2 
1. @. 4 of 


(in 
pemmmeed thousands) | —_ U. SA. Dol- to 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


Per Capita 
% oO; 7 ) - . 
of é 


of 
8) State) U.S. A.) Food (General | Drug 
Mdse, 


10,770 
me 
22,010, 20,719! 4,335] 70,446] 147,714, 123,183 
4,136) 19, 787| 
3, 524| 18, 161 
2,850) 
4.504 


13, 288) 
14,810 


2,371 
3,685) 


32, 807 
49,357 


103,627 
85,473 


86,418 
71,279 


113,235] 
13,622 
20,466 
14,396 


} 
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Before using these figures, see explanation 


SALES MANAGE 


“SM” symbols mark ‘origir nal, exclu- 
sive estimates ‘by SALES | MANAGEMENT. 


Ratio | Ratio 
to 
jars State U.S.A. 


160 
124 


132 
101 


sage 19 


(‘ENT 


i =) 


— 1 < } 


W 


—_Paarmew#akt kh » 


—-_a = —_— = 


rv The “SM” symbols mark original, exclu- 
M | Cc H 1G A N— City Data — ( ( Continued) — Sp nS Tat Bs ee sive estimates by SALES MANAGEMENT. 
CIVIL 
ga RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
1-1-1944 © aed ESTIMATES CyD ESTIMATES 
ai ans rk Whole- | 3 }§=5)>©)—™” a_i = > 
THREE STORE GROUPS sale 
ciTY COUNTY | (in thousands of dollars Sales | | Per aoe 
Total : 1945 Gross Net scantaljagieiali a 
(in | % | % Dollars | % | % l Getare Ooiere % 2 ] 
thou- of | of (in | of |_ of | of Ratio Ratio 
sands) | State U.S.A.| thousands) | State) U.S.A. | Food (|General | Drug penainds thousands)| State) USA Dol- | to | to 
Mase. lars | State | U.S.A. 
Ypsilanti Washtenaw... 18.5 .34; .014 13,776; .38) .019 3,687) 758 820 1,132 17,726 14,782 e -011 799) ay 77 
TOTAL ABOVE CIITIES...........]3,219.9 |59.88) 2.501] 2,791,350/78.07| 3.748) 638,906) 492,758) 127,464]3,867,500| 4,973,817 41420647. 3. 104 1, 287| 113 124 
4 ——EEEEE _ —Ee——— EE ec | a | ee | ce | —— | ——— | ——— | ——_ | ——_— 
| RE, Eee F ae 4179 3.0 3,575,365) . -| 4.797, 873,431, 565,782) 163,941/4,218,482] 7,325,136 6,108,656)..... 4.578) 1, <<. oe ae 
| | | | 
For Michigan County figures, see page 276. 
WISCONSIN— — City Data 
A Ue ce ces eee ie ‘el: Be = 2. | l ] 
MR. co cixccedes Langlade....... 7.5 | .25) .006 8,841; .53) .012)| 2,176; 1,557) : 4,173 10,869 9,750) .32) .007| 1,300} 126 125 
Appleton..........] Outagamie...... 28.0 | .95) .022 24,916, 1.49| .033/ 5,833) 5,853 948} 18,150 36,178 32,456 1.07) 024; 1,159} 113) 112 
Ashland ..| Ashland........ 10.0 | .34 .008 8,194) .49| .011; 2,125) 1,599 ¢ 7,307 12,801 11,484) .38} .009) 1,148) 112) «111 
Beaver Dam.......] Dodge........ 11.0 -37, .008 7,125) .43) .010 1,747 1,002) 346 6, 208) 12,421) 11,143} .37| .008| 1,013 99 98 
Beloit Se 0 29.0; .98| .023 19,950' 1.19} .027| 6,201) 2,634) 1,039 4,441 33,648 30,187) 1.00) .023) 1,041 101) 100 
Chippewa Falls.....] Chippewa....... 11.2 -38 009 7,881; .47| .011) 1,635) 576) 214 1,752 15,852) 14,221; .47| .011| 1,270 124, 123 
Eau Claire........ Eau Claire......J 34.5 | 1.17) .027 24,797 1.48] .033) 5,210) . *| 1,101) 28,461 36,688 32,914) 1.09) .025) 954 93| 92 
Fond du Lac. .. Fond duLac....J 28.0 .95| .021 20,975 1.25 .028} 5,067) 3,209) 1,366) 13,736 32,996 29,602 .97| .022) 1,057) 103) 102 
Green Bay ‘ Brown........ 45.4 | 1.54 .035 41,608) 2.49 .056 9,532 7,911) 1,681 80,055 62,750 56,295 1.06 .042) 1,240 121 120 
ee | ee 23.0 .78 .018 18,190; 1.09} .024 5,006 2,889 775} 37,302 31,031 27,839) .92) .021| 1.210) 118 117 
| 
Kenosha. . . .| Kenosha. ..... 51.5 | 1.75) .040 30,281, 1.81) .041) 9,368 3,998 1,712] 11,250 62,334 55,922) 1.85; .042| 1,086) 106 105 
La Crosse.........] La Crosse.... 44.0 1.49 .034 31,225) 1.87) .042) 8,377; 5,587 989} 26,483 56,277 50,488} 1.67 .038} 1,147) 112) 111 
Madison. . > ot Rs «00-00% 75.7 | 2.57; .059 68,517) 4.09) -092) 16,162, 13,807; 4,158 60,110 110,326 98,977) 3.27| .074| 1,307 127 126 
Manitowoc. . : Manitowoc. .... 28.5 -97; .022 23,816; 1.42) .032 8,806): 4,499 710) 15,226 33,515 30,067} .99) .023) 1,055 103) 102 
Marinette.........] Marinette..... 13.9 -47; 011 9,716) .58 .013 2,043) 4,020 153 4,736 13,214) 11,855) .39) .009) 853 83 82 
| | | | 
Marshfield........] Wood.......... 11.0 | .37) .009 8,895, .53) .012) 1,972) 1,386 306 6,405 12,247) 10,987) 36) 008) 999 97) 96 
Milwaukee. .......] Milwaukee.....] 602.5§/20.45| .468) 465,750,27.82) .625 131,020) 101,738} 19,403] 736,364] 1,065,762) 956,129|31.58| .717| 1,588) 154) 153 
Monroe........ Green......... 6.0 | .20) .005 7,125} .43| .010) 1,410 * 306 3,492 8,827) 7;919| .26 06 1,320; 128; 127 
Neenah...........] Winnebago 11.03, .37| .009 7,287, .44| .010 1,870 *| 387 2,144 12,313 11,046) .36) .008) 1,004 98 97 
Oshkosh ..| Winnebago. ... 40.7 | 1.38 .032 28,381, 1.70! .038 7,723 3,614 1,019 13,923 54,245) 48, 665) 1.61} .036) 1,196 116 115 
| | 
Racine Racine 70.0 | 2.38, .054 41,897, 2.50 -056) 13,547 5,694, 2,344 24 ,064 92,594 83,069) 2.74) 062 1,187} 116) 115 
Rhinelander. ......] Oneida........ 7.6 | .26) .006 8,043] .48) .011) 2,002) 1,354) 265) 4,241) 10,152 9,108/ .30/ .007| 1,198] 117, 116 
Sheboygan ...| Sheboygan..... 42.5 | 1.44) .033 30,507; 1.82| .041/ 9,348) 8,370) 1,274) 21,396) 59,226 53,134) 1.76| .040! 1,250} 122) 121 
Stevens Point......] Portage........ 14.7 .50| .011 10,957; .65| .015) 3,034) * 540 9,893 15,298 13,724) .45| .010| 934 91 90 
Superior...........] Douglas........ 42.0 | 1.43) .033 23,504) 1.40} .032 8,193) 2,783 "| 36,453 58,642 52,610) 1.74) .039| 1,253} 122, 121 
Watertown ...| Jefferson-Dodge. 11.3; .38) .009 9,500! .57| .013 2,523 1,535) 326 7,152 14,527) 13,033) -43) -010; 1,153 112 111 
Waukesha.........] Waukesha... .. 21.7%] .74 ‘oa 14,336} .86) .019| 4,893) 1,333) 632 7,052 23,127) 20,748} .69) .016) 956 93 92 
Wausau Marathon...... 26.5 | .90) .021 22,422; 1.34, .030| 5,343 . - 7344 21,007 33,680) 30,215) 1.00) -023) 1,140) 111) 110 
Wauwatosa........] Milwaukee..... 28.0 | .95| .022 9,813) .59| .013) 4,301 75) 825) 3,733 35,320) 31,687 1.08) 02 1,132} 110) 109 
West Allis......... Milwaukee... .. 37.0 | 1.26) 029} 18,655) 1.11] -025, 6,232) 1,450) 999 8,705) 43,214 38,769) 1.28) 1,048; 102) 101 
Wisconsin Rapids...] Wood.......... 14.0 -48) .011 10,029} .60) .013) 2,299 * 693 3,250) 13,246 11, 883 | -39) p 849 83) 82 
anemia aeiateiaalagndinapiohisainieisel —- |__| __| =m (a 
TOTAL ABOVE CIITIES........... 1,427.7 48.45) 1.112] 1,063,133 63. 52! 1.428) 294,998) 188,473) 45,240}, 228,064 2,113,320 1,895,926/62.62| 1.422) 1,328] 129) 128 
_ Rate pie RITE A A. eis, vedas! | + eet ree) 
STATE hes ee 2,945.7 |.. 2.268 1,674,230).....| 2.247) 439,910) 225,887) 63,261 .472,60 3,374,317) 3,027, 207) Si cvacace | 2-209 7 Fee | 99 
+1942 Estimate. “3 : For Wisconsin County figures, see page 282. Before using these figures, see explanation page 19. 
§ 12-1-45 Estimate. 


* Withheld to avoid disclosure, 
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For Wholesale cooperation * Retail point-of-sale * Consumer's loyality * 


the Daily Newspapers are Indispensable. 


ANTIGO JOURNAL LA CROSSE TRIBUNE RHINELANDER NEWS 

BEAVER DAM CITIZEN MADISON dais TIMES SHEBOYGAN PRESS 

BELOIT NEWS STATE JOURNAL STEVENS POINT JOURNAL 
CHIPPEWA FALLS HERALD TELEGRAM MARINETTE EAGLE STAR SUPERIOR TELEGRAM 

EAU CLAIRE LEADER & TELEGRAM MARSHFIELD NEWS HERALD WATERTOWN TIMES 

FOND DU LAC COMMONWEALTH REPORTER NEENAH NEWS-TIMES WAUKESHA FREEMAN 
JANESVILLE GAZETTE OSHKOSH NORTHWESTERN WAUSAU RECORD HERALD 
KENOSHA NEWS RACINE JOURNAL TIMES WISCONSIN RAPIDS TRIBUNE 


ONE order, ONE remittance, ONE contact with WISCONS!| 
536 W. Wisconsin Avenue - Milwaukee 2, Wisconsin 
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St. Paul Covers 
Half the 9th Largest Market! 


Nearly 800,000 population (1940 Census} with more than 
$1 ,000,000,000 effective annual buying income makes St. Paul- 
Minneapolis the 9th largest market in the United States. 


The St. Paul half is covered only by the St. Paul Dispatch. 
Pioneer Press with 160,998 combined city zone circulation. 
No other daily newspaper has even as much as 10%, coverage 
of St. Paul families. 


SAINT 
PAUL 


West | North Central States—City Data Pe 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


1INNESOTA— City Data 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 


1-1-1944 GYD ESTIMATES ESTIMATES 


COUNTY | | THREE STORE GROUPS 

| (in thousands of dollars) Per Capita 
Total | poh seats Gross Net or 
(in %\ m1 % | | Dollars | Dollars 

thou- of | of ( of | of | (in (in 
sands) | State} U.S.A. anes ‘ia abst Food |General thousands) | thousands) 


‘el 


| 
| r 12,981) 82) . , 11,114 
15,512) .98) . : | 14,338 


. F F 9,643) .61) . ' 6,635 
Crow Wing... a 3 : 11,189) .71| .015 2, 8,125 


St. Louis...... ° ° ° 69,517) 4.39) . ° 112,411 


Sse 


i2) 
| Fas 
oe 
i 
> 


. 
oOo 
= 
— 


S2882 288 
_— 
a 


SEBES 


_ 


a 
B8RBaS BSE8BSR 


8,680) 565) 
9,386) 59) 
9,453) 60! 
al 12,756, .80, 
Blue Earth... at: . 20,608) 1.30 


S88 


. 

oO 

a 
—_ 


R 


Hennepin..... \ 49) . 410,336) 25.89 
6,966) .44 


.54 
.48 
-50 
8,568 54! 
25,547) 1.61) 


8 83882 
SS auras 


. 
<7 
= 
o 


St. Cloud. 


19,790) 1.25) . .79|  .013 


Before using these figures, see explanation page 19. 
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iiile SALES MANAGEMENT 


There’s nothing straight about our Northwest 
Network wire circuit. But it’s the most d/rect line 
to dominance of America’s Second Radio Market! 
—the shortest distance between center of distri- 
bution and point of purchase. If you’re buying 
national network radio, the 11 stations making 
up the Northwest Network are available to you 


KSTP KFYR WEBC WDAY KROC 


Minneapolis-Saint Paul Bismarck Duluth-Superior Fargo Rochester 


—_—_— 


A Straight Line is NOT the Shortest Distance Between Two Points! 


NORTH DAKO TA 


Ke vey avi Cag MINNESO = =, 
Ze — | | 


w 


fi 


on the nation’s No. 1 Network, NBC! Regionally, 
you Can use any combination of or all Northwest 
Network stations without line costs or the usual 
network service charges. Each is the audience- 
dominating NBC station in its own area, assur- 
ing you fop selling in America’s Second Radio 
Market via the Northwest Network. 


KYSM WHLB WMFG WEAU KFAM WJMC 


Mankato Virginia Hibbing 


Eau Claire Saint Cloud Rice Lake 


NORTHWEST NETWORK 


Represented Nationally by Edward Petry and Co. 
Executive Offices: Radio City, Minneapolis 2, Minnesota 
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MINNESOTA— City Data—Continued _ 


The “SM” symbols mark original 
sive estimates by SALES MANAGE 


his 
ENT, 


CIVIL 


POPULATION 
LOCAL EST. 


1-1-1944 


RETAIL SALES—1945 


ESTIMATES 


| THREE STORE GROUPS 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


ciTY COUNTY | 
| (in thousands of dollars) 1945 Per Capi: 
in | % | % | Dollars | % ‘ ie SCH Dollars | Dollars | % | % | wi 
thou- | of | of (in =| of | (in | (in of | of Ratio Ratio 
sands) | State U.S.A] thousands) | State) U. SA. Food meee | Drug thousands) | thousands) | State|U.S.A.| Dol- | to to 
| M lars | State U.S.A, 
— —Sa Se a Sean ee Es — —, ieee eenepncen etiam Ritter | monensan 
St. Paul Ramsey 295.0 11.68, .220| 258,374|16.30, .347| 57,916] 79,856) 8,378] 355,978] 445,246] 392,625|17.46| 294 1,331] 149128 
So. St. Paul... Dakota..... 12.8 51) 9,453) .60) .013) 2,411 234 263} +=«19, 10,102 8,908| .40| .007| 696 78 67 
Thief River Falls. ..| Pennington. . 6.1) .24) 7,134) .45) .010) 1,266) 1,756 7 8,753 5,061 4,463; .20) .003) 732; 682 7 
Virginia St. Louis. 11.2) .44) 11,087; .70) .015) 3,151 1,352 2 9, 13,343 11,766; .52) ,009) 1,051 118 «101 
Wilimar.......... Kandiyohi 8.5) .34) 8,758) .55) .012) 1,661 . 23 4,38 7,887 6,955; .31| .005) 818 92; 79 
Winona Winona 20.0 | .79) 17,774) 1.12) .024| 4,508) 2,980 ‘ 9,044 21,302 18,784, .84) .014) 939) 105 91 
Worthington ......] Nobles 6.2| .24) 8,478, .53) .011) 1,246 a 182 4, 5,099 4,496; .20| .003) 725 81 70 
| | 
To a eT eres | eee | eee | —— —|—— -—__ 
TOTAL ABOVE CI/TIES......... 1,170.0 |46.32 909 996 , 036 62 85 1.339) 231,218) 215,631) 34,464 1,783,149 1,643,198) 1,449,234/64.44) 1.085) 1,238) 139 119 
STATE TOTAL . 2,525.8 1.962 1,585, 140) ey 2.127) 355, 195| 250,583 5104812, 307, 9801 2,550,809 2,249,343 1.686: 891) oe 


For Minnesota County figures, see page 288. 


NORTH DAKOTA—City Data 


Glemarck.......... Burleigh. ...... 14.0 | 2.61) .011 14,790) 5.69) .020| 2,806 701 12, 22,178) 20,726) 4.14) .016| 1,480) 159 143 
DevilsLake ...... Ramsey 6.2 | 1.15) . 7,626) 2.94) .010) 1,567) 1,637 24 4,951 7,981) 7,458) 1.49) .006) 1,203) 129 116 
Fargo. Cass 29.0 | 5.41) .023]  32,517|12.52| .044] 5,241 *| 962] 89,117] 60,825, 47,498) 9.50] .036) 1,638, 176158 
Grand Forks Grand Forks 19.7 3.67 01 22,655) 8.72) .030) 4,235 ' 16, 33,484 31,292) 6.26) .023) 1,588) 170; 153 
Jamestown. ....... Stutsman 9.0 | 1.68, .007] 8,380) 3.23] 011] 1,747| 627 4,902] 11,905, 11,126| 2.23] .008| 1,236] 133, 119 
Minot Ward 16.2 | 3.02} .013] 15,670} 6.03} .021| 3,176 ° 19,613] 26,995, 25,228] 5.05] .019| 1,557, 167) 150 
-—— — |] — - oe ——— | ——— | oo —_|—_ | 
TOTAL ABOVE CIITIES 94.1 117 54 74] 101,648/39.13) .136) 18,772) 4,965 3,900 147,409 153, 368) 143, 328|28.67; -108) 1,523) 163, 147 
~~ ~~ -~ -—-|-—---—_]-——- —- —__|--—__|_'-— ~ | | I 
STATE TOTAL.... 536.5 | .417l 259,715 -348| 57,201! 30,019 9.7651 344.516] 535.068; 500,038 | .375| 932! | 90 


For North Dakota County figures, see page 294. 


SOUTH DAKOTA—City Data 


Aberdeen Brown 16.1 | 2.96 013) 16,555) 5.66, .022, 3,054) 2,764) 4 18,91 24,480, 23,238) 4.33) .017| 1,443) 147; 139 
Huron Beadle 10.8 1.98, .008} 10,387) 3.54) .014| 2,335 | - 14,933, 14, 175| 2.64|, .011| 1,313; 133 127 
Mitchell ...... Davison 10.3 | 1.89) .008} 11, .760) 4.02} .016} 1,701) 1,574) | 5, 15,346) 14,567) 2.72| .011/ 1,414] 144) 136 
Rapid City Pennington. . 20.0 | 3.67, .016] 18,233, 6.23/ .024) 3,550 * Bt 7,381) 24,374) 23,137) 4.32) .017| 1,157) 118,112 
Sioux Falls Minnehaha. . 48.0 | 8.81, .037]  42,073|14.38| 056 9,246 *| 1,722) 75,6 80,325, 76,249|14.22| .057| 1,589, 162, 153 
Watertown ...... Codington... 11.3 | 2.07) .009] 12,407) 4.24 - 1,923) 2,180 *| 8,351] 15,570) 14, 780| 2.76) .011| 1,308, 133 126 
Yankton...........] Yankton 7.2 1.32 .006 6,408 2.53] .010 1,247; 1,510 “| 5,61 8,734 8,291) 1.55 = 1,152) 117) «111 
| 

ee RNS Re Chen Pe CU ee ey ee: “ee: RE cgi Ma aE 
TOTAL ABOVE CI|TIES 123.7 |22.70, .097] 117,793|40.60 .159| 23,056, 8,028) 2, 125,501] 183,762) 174,437/32.54 130) 1,410) 143136 
STATE TOTAL .393| 60,198! 27,357/ 10,7181 236,581 402) 984) 


For South Dakota County figures, see page 292. 


MISSOURI—City Data 


{186} 


*Withheld to avoid disclosure. 


SALES MANAGE™ 


Cape Girardeau....| Cape Girardeau.) 19.4 .54 .015] 13,444, .80| .018 2,820/  2,267| 820] 7,063] 26,911/ 23,639) 73] .018) 1,219) 133, 118 
Carthage Jasper... 11.5 | .32) .009 6,935, 41) .009 1,972 969, 436] 1,700] 15,737; 13,823) .43) .010| 1,202) 131) 116 
Clayton. ......... St. Louis 13.1. .37) .010} 11,062) .66) .015) 6,569) 256) 871 *| 16,609) 14,589) .45) .011) 1,114) 122) 107 
Columbia Boone 21.8; .61) .017] 15,447) .92) .021 3, 453| 1,205] 5,011) 26,666) 23,423) .73| .018| 1,074) 117, 104 
Hannibal Marion 20.5; .58| .016] 11.388) .68) .015| 3,300) 638] 6,307] 21,095) 18,530] .57} .014) 904) 99 87 
independence Jackson 21.0 | .59| .016 14,005) 84) .019) 3,300) 2,218 1,094) = 3,15) 31,566, 27,728) .86) .021/ 1,320) 144, 127 
Jefferson City Cole 20.7 | .58, .016) 15.383; .92) .021| 3,790) ‘| *| 5,172] 23,183) 20,364) .63] .015| 984) 107 9% 
Joplin Newton-Jasper 40.6 | 1.14) .032) 27,623 1.65) .037) 5,251, 5,941| 1,286) 46,817 60,585 53,218] 1.65} .040| 1,311, 143 126 
Kansas City Jackson. . 431.7 |12.10| .335| 373,286)22. 28. 501) 75,108) 2.0 28, 700,274, 615,119|19.05| .461| 1,425, 156 137 
Kirksville Adair 10.0 .28) .008 7,478, .45, .010/ 1,839) | *| 4,655] 12,630! 11,094] .34) .008| 1,109) 121 107 
| | | | 
| | | | | | 
Maplewood St. Louis 12.9 .37) .010) 12,226) .73| .016) 4,587 831| 719} 1,550) 18,055, 15,859} .49) 012) 1,220) 134 119 
Mexico Audrain.... 9.3 .26) .007 6.083) .36) .008) 1,849) ° 334] 1,531) 11,327) 9,950} .31| .007| 1,070) 117 103 
Moberly Randolph. . 12.9 .36) .010 7,361} .44 .010| 2,115) 1,501) 385} 4,950) 15,482) 13,599] .42} .010) 1,054) 115 102 
No. Kansas City Clay 2.8 | .08) .002 6,477, .39) .009) 940 | . ° 4,848, 4,258) .13 003) 1,521) 166, - 147 
Poplar Bluff Butler 12.8) .36) .010 7,617) .45) .010 1,614) 1,235 385 *| 13,364) 11,739) .36) .009) sa 100, 88 
| 
St. Joseph Buchanan 70.0 | 1.96) .054)  46,533| 2.78, .062 10,553, 8,816, 4,082] 80,562) 97,520; 85,661| 2.65) .064| 1,224) 134 118 
St. Louis St. Louis 835.0§|23.69) .649 519, 448) 31 .00 -697| 128,140) 136,609) 23,956]2,036,407| 1,375,062) 1,205, 148|37.33| .903| 1,443, 158 111 
Sedalia Pettis 20.4 .57| .016) 11,718) .70) .016) 2,799 ° *| 7,962] 17,958) 15,774) 49) 012) 773) 84 75 
Sikeston Scott 10.0 | .28| .008 6008) 36, .008} 1,410 852 334 ° 9,014 7,918, .25| .006, 792) 86 76 
Springfield Greene 64.9 1.82) 050] 47,544) 2.84) .064) 10,747) 9,114) 3,13 oan 80,186, 70,435] 2.18) .053 1,,085| 118, 105 
University City St. Louis. . 33.0 | .93| .026 9,165) .55, .012) 5,445 266] 1,286) 1,860] 56,072) 49,254) 1.53| .037| 1,493, 163, 144 
Webster Grove St. Louis 20.4 .57| .016 9.050) 54} .012| 3,913 330 739 *| 25,514) 22,411) 69} .017| 1,099) 120 106 
TOTAL ABOVE CIITIES 1,714.7 48.38 36) 1.332] 1,185, zai. ot See 1.590) 281,514) 296,462 00, 303,509,979 2,659,658| 2,333,533/72.27| 1.749 1.361 148) 131 
STATE TOTAL 3,524.5 | ~_1 2.7381 1,675,560,.....| 2.248] 410,960 343,833 96, 40213955, 719| 3,675,023] 3,228,132|..... 2.419| 916) | 8 
& 12- 1-45 Estimate. For Missouri County figures, see page 310. Before using these figures, see explanation vage 19. 
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a 


"I won't need the glass 
for this, Watson.... ™ 


wit is the 


KXOK 


coverage of 


St. Louis and 


Although KXOK's prime job is to provide sales 
impact in St. Louis, its basic market, hundreds of 


alert advertisers know that it goes much farther... 


Nese N Oo oF 


Into 144 surrounding counties, its daytime voice reaches 
strong and clear. Its 49,700 square miles in which 4,200,000 


consumers live . . . At night, KXOK reaches not so far; 


NN OOOO 


but with sales-stirring effect it serves advertisers in 
1,831,037 homes in St. Louis and 19 nearby 


wealthy counties . . . Yes, night or day, 


oN Nw & 


it's KXOK for “plus” coverage. 


SAINT LOUIS (1) MISSOURI 
Owned and Operated by the St. Louis Star-Times 


oc 


“eae ima it @& & 


630 Kilocycles 5000 Watts—Full Time American Broadcasting Company 


ted vith KERU, Columbia. Mo. a Represented by Jchn Blair and Co.. New York @ Chicago @ St. Louis @ Los Angeles @ San Francisco 


10, 1946 {187} 


1OWA—City Data _ i The “SM” symbols mark original, exci. 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
1-1-1944 ESTIMATES ESTIMATES 


sale 
CITY COUNTY THREE STORE GROUPS | Sales ' 
(in thousands of dollars) 1945 Per Capita 
Total Gross Net Soren ea 
(in % | % | Dollars | % | % Dollars | Dollars | % | % 
thou- | of | of (in of | of (in (in of | of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State|U.S.A.| Food |General | Drug ‘ thousands)| thousands)| State) U.S,A. - | to 
Mdse. lars | State | U.S.A 
Wa.= “ae .98} .017/ 3,055] 1,618 3, 16,346]  15,060| .64) .011/ 1,205] 117, 116 
wee .58} 009} 1,483 714 2,386 7,387 6,805; .29| .005] 1,173} 114, 13 
Ta .76| .014) 2,359) 1,043 3,24 14,127} 13,016} .55} .010| 1,085} 105; 195 
1.56} .028} 5,560} 3,332 21,351) 41,775, 38,725) 1.65] .029] 1,173) 114) 113 
soe .50| .009 987 713 4, 6,113 5,632) .24) .004) 1,126] 1091 109 
we 53] .009| 1,839 . ceseeeeeef 14,874) 10,479] .45| 008] 1,048] 102) 101 ¢ 
— = 4.16} .074| 11,057) 11,294 69, 121,507} 111,948] 4,76) .084) 1,671) 162) 16 
51; .009) 1,746 . 2 ,....:. 8,579 7,904} .34) .006} 941) 91/ 91 
ene 51.009) 1,580 692 AE 7,736 7,127; .30| .005} 810} 78) 73 
.49| .008} 1,528 * 1, 6,370 5,869} .25| .004] 815, 79) 79 
Ta a ee .030 
Pa .036 
a RS .083 
Se ee .225 
.043 


| eee |” eee 
lowa City... .| Johnson 
Keokuk...........] Lee 
Marshalltown 


“ae -90 
nti’ -02 2,001 ° 
Se eoenan -63} .011) 1,912 ° 1,58 15,473 14,256} .61) .011) 950 92) 92 
bionadade -52| .009) 1,372 894 1,87 9,421 8,680) .37| .007| 1,189) 115) 115 
-78| .014) 1,839 ° 6, 12,483 11,501; .49) .009) 1,095) 106) 106 
ee | 1.61} .029| 5,508 ° 15, 43,313 40,063) 1.69) .030) 1,145) 111) 111 
ee ll ee 73| .013) 1,507) 1,352 3,6 12,206 11,246) .48) .008) 1,562) 151) 1651 
ee 5.10) .091) 15,131 ° 274, 165,557| 152,533) 6.49) .114| 1,753} 170 169 
Pabdi-o ine Mate dcadéaexas -72| .013) 1,444 ° 4,902) 9,185 8,462) .36) .006) 1,282) 124) 124 
-52| .009) 1,330 a Pee 7,562 6,967; .30) .005| 1,267) 123) 122 
Waterloo..........] Black Hawk.... 3.55) .063) 10,236) 9,016 33,502 83,560 76,986) 3.28} .058) 1,283) 124) 124 
Webster City......] Hamilton....... 50} .009) 1,548 ° 5,202 8,045 7,412} .32) .006) 1,123} 109) 108 
TOTAL ABOVE CI/TIES........... 53.45) .950) 157,852) 82,752) 30,861} 963,971] 1,384,204) 1,275,700 54.30) .956) 1,404 136 136 
Pes callecae anceekioees ED Bocces 1.76 1,325,327]..... 1.778) 295,328) 159,888 40.2007! 400,280) 2,550,184) 2,349,560)..... 1.761 ae 99 
‘ 
*Withheld to avoid disclosure. oe For lowa County figures, see page 296. $ 12-1-45 Estimate. 


NEBRASKA—City Data 


| 
Bentrice........... ree 10.7 | ay 9,719 -013) 2,678) 1,662 5,197) 13,549 12,093; 1.07) .009) 1,130) 118 109 
Columbus. aE 7.0 7,629, 1.12) .010) 2,111) 1,215 3,437) 8,111 7,240; .64) .005) 1,034; 108 100 
Fremont....... Dodge......... 13.6 | 1.16 11,787, 1.73} .016} 2,888 ° 446) 7,057} 16,163 14,427| 1.28) .011) 1,061) 110 102 
Grand Island. . _ ae 24.0 | 2.04! 17,469) 2.57; .024 *| 4,071 25, 26,859 23,974) 2.12) .018) 999) 104 96 
Hastings.......... ee 19.9 1.69) 12,680) 1.86) .017) 3,381) 2,515 13, 21,352 19,058} 1.69) .014) 958) 100) 9 

| 
a Buffalo......... 10.7 91 9,164) 1.35} .012) 1,880 ° 4,721 13,450 12,005) 1.06} .009) 1,122} 117) 108 
EEE Lancaster....... 87.0 | 7.40 57,506) 8.44) .077, 14,207) 15,549) 2,81 63,773} 119,225) 106,417) 9.43) .080) 1,223} 127, 118 
McCook.......... Red Willow..... 7.8 66 7,488, 1.10} .010) 1,628) 1,428 304 4,479 10,020 8,943, .79} .007) 1,147) 119) 111 
A Madison....... 10.1 86 10,503) 1.54) .014) 2,384) 2,270 304 8,401 12,346 11,020; .98) .008) 1,091 14) 105 
North Platte....... Lincoin......... 12.4 | 1.05 13,735) 2.01) .018) 3,381) 2,121 8,401 14,284 12,749) 1.13] .010) 1,028} 107 99 
ee Douglas........ 226.3 |19.24 185,304/27.21; .249) 52,672 *| 9,410] 748,747] 390,236) 348,314/30.85| .261| 1,539} 160 149 
Scottsbluff......... Scotts Bluff... .. 12.5 | 1.06 15,303) 2.25) .021; 3,339) 2,771 587 8,139) 17,416 15,545] 1.38] .012) 1,244) 130) 120 
TOTAL ABOVE CI/TIES........... 442.0 |37.58 358, 287/52.61| .481| 90,549) 33,602) 17,251 901,083 663,011; 591,785/52.42) .444) 1,339 140 129 
Pn WEONinkcchsessscecaveesas Jk 8 i oe 680,964)..... | -914| 184,226) 91,866) 32,051 1,08, 38] 1,264,776) 1,128,904)..... -846; 960)...... 93 
*Withheld to avoid disclosure. For Nebraska County figures, see page 300. Before using these figures, see explanation page 19. 

TIME SAVERS FOR READY REFERENCE: the index to city and county data by states 


and sections, page 4; by states alphabetically, page 416; advertisers’ index, page 414. 


SALES MANAGEMENT 


Two Stations that Blanket Nebraska’s Population Centers 


Listeners in the metropolitan areas of Omaha 
and Lincoln, Nebraska, and Council Bluffs, Iowa, 
represent the bulk of the population of this great 
plains section. 


KOIL and KFOR comprise the “prize pack- 
age” of this area because they are directed 
toward these rich, concentrated trade centers. 

Basic ABC and Mutual affiliations, and up- 
to-the-minute programming combine with ad- 


Represented by 
Edward Petry Co., Inc. 


OMAHA, NEBRASKA 


vanced public interest and special event shows 
to make 1290 KC and 1240 KC favorite listening 
posts. 


Because of these steady, loyal audiences, 
KOIL and KFOR are brought to the advertiser 
at extremely low cost. There is, in addition, a 
15% KFOR discount when purchased with KOIL 
to cover Nebraska’s two biggest markets — the 
“prize package” from the heart of the plains. 


BASIC ABC 
AND MUTUAL 


LINCOLN, NEBRASKA 


GORDON GRAY, VICE PRES. AND GENERAL MANAGER 


KANSAS— City Data I etieud Wes ata Jee 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 

1-1-1944 ESTIMATES ESTIMATES 


] 
COUNTY | | | THREE STORE GROUP: 
| (in thousands of dollars) Per Capita 
RARER Gross | Net ae - 
Dollars | % | Dollars Dollars | % fo |. 

of | of (in of (in | (in | of Oo ' Ratio Ratio 

State! U.S.A.] thousands) ' thousands) | thousands) |State | U.S. to to 
State U.S.A, 


— 


.86| .011] 10,857 d 18,176) 16,544 
9,745] .95| . 14,836, 13,504 
12,316 11,210 
23,918] 21,771 


11,330} 10,312! 
} 


Atchison 
Chanute 
Coffeyville. . 
Dodge City 


Sesa 


E! Dorado 
Emporia ‘ 
Fort Scott....... 
Garden City. ... 
Great Bend 


12,788 11,609) 
16, 145) 14,695) 
13,312 12,116) 
8,468 7,707 
15,627) 14,223) 


Hutchinson Pe 
Independence... . 
Kansas City 

Lawrence ‘ 
Leavenworth. ... Leavenworth... 


45,025 40,981) 
15,119) 13,761) 
185,786 169,100, 
20,657, 18,802 
24,202) 22,028 


SBBSNS B2BR8 


—~—— 


McPherson... McPherson... . 
Manhattan. .......] Riley 

Newton rer Harvey 
Ottawa... .» «| Franklin... .. 
Parsons er = 19.0 


9,278, 8,445 
17,873} 16, 268, 
13,302) 12, 107/ 
14,094) 12,828 
10,796) 1.05) .014) ; 1, 456 19,377, 17,637 

| | | | 


> > 
Sn 


8 & 


Pittsburg..........] Crawford.......] 18.0 | 1.06) 16,013] 1.56, . 709 24,222) 22,046, 1.24) .017| 1,225 
Salina. ...........] Saline. .. 30.0) 1.77| . 21,835) 2.13| | 993 40,357 36,732 2.07| .028| 1,224 
Topeka............] Shawnee... 76.65) 4.56). 70,493, 6.88] .095| | 11,276) 3,039 145,417, 132,356 7.46 .099| 1,728| 
Wichita...........] Sedgwick.......] 158.5§ 9.44) . 170,276|16.61| | .228| | 24,628) 7,000 300,438, 273,454.15.41| .208| 1,725| 
Winfield......... 10.0| .59) . 9,624] .94| | *| 324 14,094, 12,828.72, .010) 1,283} 

| | | 


TOTAL ABOVE Ci 


ae | 
695.9 41.20) .541 


684, 231|67..00 7m 139,973, 73,482) 24,211 1,036,125 943, 064 53.13) 708] 1,355 


STATE TOTAL.. . , 1.304] 1,025,309) el 1.376| 260,360) 121,780 eet meet 1,950,081 1,774,934 1.330) 1.058 
| | | | 


For Kansas County figures, see page 308. 


South Vulleiiic States—City Data 


DELAWARE—City Data 


| | | | 
Dov or “ade atin cket 5.57; 2.01) .004 15,065) 5.91) .020) | 1,171 332 sa 0,897 5,658) 2.01 004) 1,029, 100 9% 
Wilrnington.... Pe 117.5§ 42.95, .091) 149,526/58.70) .201, 42,371) 19,750) 5,203) 366,247) 224,865) 149,022/52.82| 123) 1,268, 123, 122 


TOTAL ABOVE Ci 123.0 44.96 095] 164,591 64.61) .221, 44,903| 20,921 5,539 372,052 a 154,680/54.83| .127) 1,258, 122 121 


STATE FOTAL... ° or | 342) | 23, 738| 7.2m 425,442) 425,174) -211| 1,030 


For Delaware County figures, see page 316. 


VIRGINIA—City Data 


Alexandria._......| Arlington 33.57| 1.21) .026 | m ° | 52,051, 2.03) .039) 1,554 168 
$§Bristol...........] Washington..... . -52| .011 | 88) .015) | 13,824) .54) -010) 960 104 
+tCharlottesville.. | Albemarle... ' ‘ .01 | 2.10) .035) 1.39} .027| 1,598) 173 

Covington Alleghany ; . - J .39) .007| 1,603, 173 
t?Danville.........] Pittsylvania... 9 | 1.15) .02 .60| .044) .89| .036) 1,520, 164 
+t Fredericksburg...| Spotsylvania... . -8t] . .008 . 52! 010) 1,245) 135 
ttHampton........] Elizabeth City.. ‘ -27| «. ofa) ° -007) 1,207, 130 
ttHarrisonburg. . . a [i . | ,52) .010) 1,624) 175 
ttLynchburg...... ee ; i F A p a .049| 1,502, 162 
++Martinsville. . .. Ot P -86| 014) J 011) 1,193 = 


{Newport News i 5§) 1.68 41,314| 3.30) .055 | 65,753 3.62, .070| 1,414, 153 
+Norfolk seceeees] 185.5§) 6.70). 140,375|11.23| . | | 261,296 10.19} .196| 1,409) 152 
{1Petersburg 36.0 1.30, 21,613) 2.29) | 60,370| 55,308 2.16, .041| 1,536, 166 

| | 


| | 
J — 


+1940 Census. : * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
+ 1942 Estimate. §§ See also Bristol, Tenn. 


§ 12-1-45 Estimate. +t Indepencent City. 


{190} SALES MANAGEMENT 


THE BEACON REACHES MORE BUYERS 


... THE BEACON 
MARKET 


of 98 counties 
in Kansas and 
northern Oklahoma 


Only ONE Wichita Newspaper 
Covers This Rich Market—The Beacon 
FIRST BY EVERY MEASUREMENT! 


@ READER 
INTEREST 


The Beacon furnishes its readers with 
the Nation’s leading features and 
comics, as well as a comprehensive 
news coverage by the Associated 
Press, International News Service, 
Chicago Daily News foreign service 
and United Press, as well as AP Wire 


Photo — in addition to an aggressive 
local news staff. 


& MERCHANDISING The Beacon renders 


@ CIRCULATION 
COVERAGE 


The Beacon has the largest andupli- 
cated newspaper-reading audience of 
any single Daily or Sunday newspaper 
published in Wichita or Kansas — 
reaching 27,394 MORE families daily 
and 36,039 MORE families Sunday — 
(equivalent to a city of 140,000 
people)—who read no other Wichita 
newspaper! ABC Net Paid Circula- 
tion—91,231 Daily—108,013 Sunday. 


@ ADVERTISING 
LINEAGE 


The Beacon during 1945 carried more 
Local, National and Total Display and 
Total Advertising than any other 
Wichita or Kansas newspaper. The 
Beacon was FIRST im advertising for 
Department Stores, Drug Stores, Jewel- 
ers, Shoes (men’s and women’s), 
Women’s Wear and Millinery, Men’s 
Clothing and Furnishings, Cosmetics 
and Toilet Requisites, Food and Gro- 
cery, Medical, and other important 
classifications. 


individualized merchandising of national advertising campaigns 


which gains dealer support for products of manufacturers throughout the Beacon Market. Write us for our plan that is in- 
dividualized to fit your advertising. 


THE WICHITA BEACON 


Kansas’ Greatest Newspaper 
LORENZEN & THOMPSON, INC., NATIONAL REPRESENTATIVES 


NOT A FORCED COMBINATION e 


May 10, 1946 


S@YS « « Radio advertising is a long-range, powerful, cumulative 


Was “TAKE A 


the “friendly station in the 
middle of your dial.” 


force. 


A force to promote reputations; a force to 


explain standards and policies; a force to sell products. 
Over a period of years WRNL has consistently held the 
largest portion of daytime listeners in the Richmond 
market . . . remember that when you look for a buying 


audience for your product. 


a 


“NIGHT & DAY 


VIRGINIA— City Data — (Continued) _ 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
Katie — - ak ai = 
e 
CITY COUNTY THREE STORE GROUPS| Sales 
(in thousands of dollars) 1945 Per Capita 
Total ae ee ED Gross Net So ee 
(in % % Dollars | % | % l Dollars | Dollars | % | % - 
thou- of (in of of (in (in of of Ratio | Ratio 
sands) | State) U.S.A./ thousands)| State}|US.A| Food woo Drug thousands) | thousands) .S.A.| Dol- to 
ttPortsmouth...... Norfolk. ....... 80.0§| 2.89) .062) 49,683; 3.97; .067| 12,863) 3,129) 2, 9,851 105,443 . 
ttRichmond....... Henrico........ 224.0 | 8.09) .174)  205,143|16.41| .275) 47,099) 44,960) 10,474] 4653, 405,377; 371,384)14.49 1,658! 179) 160 
ttRoanoke........ Roanoke... .. 73.0 | 2.64) .067) 56,834) 4.55) .076| 11,749) 9,269, 2,5 81,7 102,565 93,964) 3.67) .070| 1,287) 139) 124 
ttStaunton........ Augusta........ 14.0 -51) O11 16,537; 1.32 022) 2,734, 2,862 15,108 19,019 17,424) .68} .013|) 1,245) 135) 120 
ttSuffolk.......... Nansemond 13.1 | .47| .01 14,507} 1.16} .019} 2,135) 4,001 4 24, 21,836} 20,005) .78| .015| 1,527; 165) 147 
ttWinchester...... Frederick....... 11.63; .42) . 16,514) 1.32} .022) 2,878} 2,214 11,973 20,555 18,831; .73| .014| 1,637) 177); 188 
TOTAL ABOVE cars Laine peeeea 874.0 |31.57 7 762, 189/61.53| 1.029) 167,262) 136,105 96,73}1, 160, 90) 1,395,578) 1,276,035/50.83| .975| 1,460} 158) 141 
STATE TOTAL....1.... 2,769.7 |.....| 2.1821 1,260,262) cant 1.678| 296,790) 170,533 53, 86211, 366, 7701 2,797,584 2, 562,993! ae | 1.920! 925 | 6 


For Virginia County figures, see page 318. 


WEST VIRGINIA—City Data 


ES: Raleigh. ....... 
**Bluofield........ Mercer..... 
Charieston......... Kanawha 
Clarksburg. ....... Harrison. . 
SD da os0ced vee Randolph... 
Fairmont.......... Marion....... 
Huntington........ Cabell-Wayne. 

f 1940 Census. 


t 1942 Estimate. 
# 12-1-45 Estimate. 


19.0 | .75) 
19.5 | 1.13 
70.0 | 4.04) 
30.6 1.77} 
8.1¢| .47| 


23.04) 1.33 
82.0 ' 4.73: 


01 17,599 
-015 17,141 
054 77,064 
024 26,500 

7,972 
01 19,455 
. 064 54,243 


| 2.57) .024) 3,185, 1,971| . 


| 2.50) .023, 3,092 3,654 

11.26) 8 15,873, 14,508 

3.87, .036) 6,173} 5,347 

| 1.16) .011| 1,861 . 
| | 

2.84, .026) 4,819) 3,036) 

7.92| .073' 11,985! ° 


4 17, 16, 283| 
| 31, 25,053) 
3,149] 130,024) 112,442) 
1,036] 34,217] 39,839) 
382} 3,821 9,529 
724] 13,572 27,372) 

*l 74,602' 114,045 


** Combined population of Bluefield City (Mercer County, 
W. Va.) and Bluefield Town (Tazewell County, 


Va.) 


Before using these figures, see explanation page 19. 


15,134) 1.16} .011| 1,164) 155) 
23,286| 1.79} .017| 1,194) 159) 
103,560) 7.96) .078 1,480) 197| 
37,029) 2.85) .028 1,210) 161) 
8,857) -68) .007 — 145 
| | 

25,441) 1.96, .019 1,106) 147 
106,950' 8.22' .080' 1,304 174 


~* Withheld to avoid jisclosure. 
+¢ Independent City. 


SALES MANAGEM! 


NT 


wee 8 


————— 


CHARLESTON, WEST VIRGINIA...“ FHE CHEMICAL CITY OF -THE WORLD” 


9 ROVE D EDITORIAL AGGRESSIVENESS 
EVE N fv G READERSHIP ADVANTAGES 
C RC U LATION LEADERSHIP IN 


THE STATE'S ONLY 100 MILLION DOLLAR 
MARKET, 


A ad pd 
—" 


CHARLESTON-KANAWHA COUNTY * THE CHARLESTON DAILY MAIL 


“The MARKET” “The NEWSPAPER" 


@ 224,200 Concentrated Population @ MORE City-Zone Coverage eee 
@ $107,072,000.00 Retail Sales @ MORE County Coverage... ____..38,073 
@ $210,107,000.00 Effective Buying Income | @ MORE Total Evening Coverage 56,587 
@ $1,113,748.422.00 Bank Debits (1945) x @ MORE Than 97° City-Family Coversae 


Che Charleston Daily Mail 


‘The LEADING Newspaper in the State's LEADING Market” 


WEST VIRGINIA—City Data— (Continued) Tie estimate’ ty SALES MARAGEMENT, 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


CIVIL 
POPULATION 


cicadas entail Whole- —: 

sale 

CITY COUNTY | THREE STORE GROUPS| Sales 

(in thousands of dollars) 1945 Per Capita 
Total Gross Net Pn bimini 
(in | % \%% | Dollars | % | % Dollars | Dollars | % | % 
thou- of of (in of of (in (in of of Ratio | Ratio 
sands) | State| U.S.A.| thousands)| State) U.S.A.| Food |General | Drug thousands) | thousands)| State) U.S.A.) Dol- to to 

Mdse. lars | State | U.S.A. 
Logan Logan or 5.2) .30) .004 9,392) 1.37, .013) 1,530) 1,609 332 6,237 6,786 6,307) .48 .005) 1,213) 162) 117 
Martinsburg Berkeley. ...... 15.6 | .90) .01 10,298} 1.50) .014) 2,337 ° 553] #15, 17,746 16,494) 1.27; .012| 1,057) 141) 102 
Morgantown ...| Monongalia.... . 20.0 | 1.15) .01 17,778) 2.60} .024) 4,188) 3,249 ? 76 26,126 24,283) 1.87; .018| 1,214) 162) 117 
Parkersburg Wood el 29,3 | 1.69) . 26,153 3.82| .035| 6,297 4,602) 81 21,250 38,050 35,366) 2.72} .027| 1,207; 161) 116 
Welch....... McDowell... ... 6.3+| .36) . 8,520) 1.24) .011) 1,437 1,449) 312 2,851 7,339 6,821; .52) .005) 1,083) 144) 104 
Wheeling .... ee 63.0 | 3.64) .049 45,513) 6.65) .061| 11,643 *| 2,122] 79,003) 90,273 83,905) 6.45) .063) 1,332) 177) 129 
Williamson. . Mingo. ....... 8.4t| .48) .00 8,364| 1.22) .011 1,706 298 342 9,821 9,236 8,585) .66) .006) 1,022) 136 99 
TOTAL ‘ABOVE cl RS 394.0 |22.74| .307|  345,992/50.52) .465| 76,126) 39,723) 9,767] 441,049] 540,119} 502,018/38.59| .376) 1,274) 170) 123 
== Oe ——— ———— | —_____. ——-— | —-—---}] — —— —-—— | —-—_—_ — 
STATE TOTAL . WO, dened |.....4 CS Gee eER..... -919| 165,902) 108,153| 23,096 531 ,005! 1,399,392! 1,300,672|..... -975| 751)...... 72 


For West Virginia County figures, see page 323. 


MARYLAND— -_ Data 


Annapolis .....] Anne Arundel. . 13.7 | .69) “on 22,672) 1. 58) .030 6,834 “ 891 
tfBaltimore........] Baltimore....... 945.1§|47.66| .734) 870,147\60.64) 1.168) 241,809) 226,695 

Cambridge Dorchester. .... 10.1¢| .50} .008) 12,117) .84| .o16| 2,913, 1,022 ‘ 
Cumberland Allegany.......] 43.0 | 2.17) .033 40,426) 2.82) .054) 12,403) 6,197) 1,793 
Easton... “4° “ee 4.7| .24| .004] 10,606) .74| .014| 2,048 905] 689 


Frederick Frederick....... 16.0 -81) .01 27,256; 1.90) .037 6,104 3,791 

Hagerstown ; Washington..... 38.0 | 1.92) . 42,624) 2.97, .057| 9,541 6,101 1,3 5 F i: 
Hyatisville.......| Prince Georges..| 6.6+| .33! .005! 10,3361 .72! .014| 2,100 3731 436... | 10,088 8,512| .391 .006 1,290 1171 124 
® 12-1-45 Estimate. For Maryland County figures, see pags 315. Before using these figure 

*Withheld to avoid disclosure. y y 9 ’ : ] e figures, see caplanation pepe 29. 


tt Independent City. $1942 Estimate. 
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*% 7th in POPULATION 
* 7th in FOOD SALES 
*% 6th in RETAIL SALES 
%& Sth in DRUG SALES 


* (1945 estimates by Sales Management magazine) 


TIMES-HERALD FIRST IN CIRCULATION 
LEADERSHIP FOR 8 STRAIGHT YEARS 


TIMES-HERALD 243,902 °® STAR 207,859 © POST..168345 © NEWS.. 


Photo by 


MARY LAN D—City Data— (Continued) a ern 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 


LOCAL EST. 
ESTIMATES ESTIMATES 


| | 

COUNTY } THREE STORE GROUPS ' 
(in thousands of dollars) Per Capita 
; Gross Net | 
Y | Dollars | Dollars | % y ; 
thou- | of ( (in (in of | Ratio _ Ratio 

sands) | State U. SA. thousands) | State) U. Food |General | Drug thousands) thousands)! State| U.S.A.| Dol- | to to 
Mdse. lars | State U.S.A. 


| een ie 


Salisbury..........] Wicomico.......] 13.5 | .68| .010) 25,516] 1.78. 4,333 . 19,163] 19,828) 16,728] 77). 1,239) 113) 12 


TOTAL ABOVE CIITIES. 1,090.7 |55.00 .847) 1,061, Me ae -99) 1. 424! 288, an 245, 084 20, 80]1, 548, 099 1,876,818) 1,583,672) 72.68 1 452) 132) 140 


|——, ———| ——— ——___' —— 


STATE TOTAL ate 1,983.1 ..-.| 1.5411 1,435, 058! | Be ne 403, 014! 268, 254 50, 65011 ,721 , 880} 2,582,504! 2,179, 1341 mn 1.633| 1,099) . at 106 
*Withheld to avoid disclosure. For Maryland County figures, see page 316. 


Bee See en 


.» | | | 
Washington...... | eaniia nat | 925.05! 1d 718 a4... 1.187, 219,102) 182,987 aa 927,796] 1,580,086 a 984) 14. 
| | | | | 


$ 12-1-45 Estimate. For District of Columbia County figures, see page 318. 


NORTH CAROLINA-—City Data 


Stanly..........) 4,0) .12| .008 74). 4,249] 3,917 
Asheville Buncombe......] 53.0 | 1, = 041 62). ' 92,508] 85,274 
Burlington Alamance... .. 24.5 | .73 019 7 : F 7 24,043 22,163 
Charlotte..........] Mecklenberg....|’ 106.0 | 3.17) .082 ‘ 46). f 175,083} 161,392 
Concord...........] Cabarrus.......]° 16. a 48) 012 1.08} . " 16,069) 15,125 


Durham...........| Durham... 70.0 | 2.09} .054 .70| . 104,655) 96,471 
Elizabeth City. . Pasquotank... . 15.5 | .46) .012 é P 14,262 13,147 
Fayetteville Cumberland. . . 42.0 | 1.25) .033 , ‘ 37,426 34,499 
Gaston...... 22.0 | .66) .017 s ’ a 22,337 20,590 


| 


Goldsboro Wayne 30.0! .90' .023 F A ; , ‘ . 23,969 22,095 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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About 
WASHINGTON, D.C. 


Photo by Fairchild Aerial Surveys, Inc 


POSTWAR POPULATION 


FAR from becoming a ghost town, a study conducted 
by the Opinion Research Corporation for the ‘i 
Washington Board of Trade shows Washington, D. C., 

and vicinity can expect a very healthy postwar 

population increase .. . after a slight drop, present 

population of 1,250,000 for the area is estimated 

to jump to 1,340,000 in 1950 and 1,505,000 in 1955. 

A major market no manufacturer of national adver- 

tised merchandise :can overlook. 


POSTWAR BUYING 
FOR 1944 Sales Management estimated Washington’s 

retail sales at $804.838,000—9th in the nation—and 5 

rated the area’s effective buying income at $1,551,128 MERCHANT'S CHOICE 


—or $1,898 per capita—higher than any state. . F “ 

With stable and steady employment the residents IN WASHINGTON local grocery advertisers use 
of this area make one of 1946’s best markets. For more space in THE WASHINGTON POST than in 
example: The Board of Trade’s study indicates they any other newspaper. These local grocery adver- 
now want to buy—120,000 new cars .. . 33.000 new tisers know which ads sell the most merchandise 
homes .. . 56.000 new radios . . . 53 washing machines because they watch results week after week .. . 
“ 41,000 refrigerators . . . and scores of other items. Year after year the George Neustadt reports show 
06 that local retail merchants use more space in 
THE POST to feature middle and upper price lines 
than they use in any other paper .. . Because it 
does @ sales-producing job for grocers and depart- 
ment stores alike, THE POST is a must in this rich 
market whether you sell automobiles or corn flakes. 


MARKET DATA 


ASK our representatives for valuable market data 
to help you plan your 1946 sales and advertising 
activities in the country’s 9th market. Ask them 
for a copy of our booklet More Sales for You. in 
Postwar Washington, D. C....and Some Things 
A few of the — You Should Know About Food Advertising in Wash- 
available for your . ington, D. C....THE WASHINGTON POST’S 
sales planning for Wash- Plus Market . . . and other specialized marketing 
ington, D. C. data on this rich 1946 market and why THE POST 


; The Washington Post 


Eugene Meyer—Editor and Publisher 


Represented by: OSBORN, SCOLARO, MEEKER & CO.—GEORGE D. CLOSE, 
INC. (Pacific Coast)—-METROPOLITAN SUNDAY NEWSPAPERS 


‘World’ s Largest’’ on Two Counts 


IN THE TOBACCO INDUSTRY 


The largest bright leaf tobacco market and the 
largest tobacco manufacturing center, in the world! 
Here are two “firsts” that emphasize Winston-Salém’s 
increasing importance as a “must” market for adver- 
tisers. During the recent selling season farmers bring- 
ing their tobacco to Winston-Salem received $30,- 
764,736.52 for over seventy million pounds of “yellow 
gold”—at an average of $43.88 per hundred pounds. 
That's PLUS purchasing power in a market that pays 
in to the United States Government a half million 


- dollars daily . . . for Revenue Stamps for tobacco 


products. And tobacco manufacturing is just one of 
many industries in Winston-Salem . . . all here-to-stay 
industries employing large numbers of people at good 
wages. 

These facts add up to something that more and 
more advertisers are learning each year: that Winston- 
Salem and its territory is a market that cannot be 
overlooked by advertisers seeking sales in North 
Carolina. More information is yours for the asking. 


JOURNAL and SENTINEL 
WINSTON-SALEM, NORTH CAROLINA 


National Representatives: KELLY-SMITH COMPANY 


NORTH CAROLINA— City Data— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
pow Anon RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
A 
1-1-1944 ESTIMATES ESTIMATES 
y : P= | ? Whole-  -. 
THREE STORE GROUPS| sale . 
CITY COUNTY | (in thousands of dollars) | Sales Per Capita 

Total | aes Gross Net 
(in % % Dollars | % % | Dollars | Dollars | % % 
thou- of of (in of of | (in (in of Ratio | Ratio 
sands) | State) U.S.A./ thousands)| State! U.S.A.| Food |General | Drug thousands) | thousands)! State! U.S.A.| Dol- | to to 
| Mdse. lars | State | U.S.A. 
a —EE en UE 
Greensboro Guilford 64.0 | 1.91 51,648; 4.36} .069) 9,748] 10,004) 2,066 94,712}  87,306| 3.75) .065| 1,364) 196) 132 
Greenville ee 14.0| .42 12,662) 1.07} .017| 2,229) 2,395 304 13,330 12,288} .53} .009| 878) 126 8 
Henderson. . Vance... Fi a 9,913} .84| .013) 1,489) 1,735 * 6,368 5,870} .25| .004) 762 110 4 
Hendersonville Henderson 6.0 .18 8,664) .73) .012) 1,968) 1,022) . 7,248 6,681 29; .005| 1,114) 160) 107 
Hickory Catawba 18.0 54 12,454) 1.05} .017} 2,447) 2,309) 405 16,721 15,413} .66) .012) 856 " 83 
High Point. Guilford 40.0 | 1.19 24,963} 2.11) .033) 5,832} 3,278} 1,337 49,188) 45,342) 1.95) .034) 1,134) 163, 109 
Kinston. .... Lenoir... .. 18.3 55 13,900! 1.17} .019| 2,228) 3,916 * 16,943 15,618} .67) .012} 853) 123 88 
Lexington... Davidson 10.5 31 7,711} .65) .011| 1,833) 1,171 284 9,229 8,507 .37| .006} 810) 117) 7% 
Lumberton. . Robeson..... 5.8 17 8,763} .74| .012) 1,396) 1,405 273 5,192 4,786} .20) .004) 825) 119) 80 
New Bern Craven 23.0| .69 9,529} .80| .013) 2,072 ° * 20,822 19,194) .83} .014) 835) 120) 81 
Raleigh Wake 63.2 | 1.59 33,072) 2.79) .044) 5,166) 5,758) 1,833 63,317 58,366] 2.51} .044| 1,097) 158) 108 
Reidsville Rockingham. . . 10.1 | .30 7,897} .67| .011| 1,833) 1,256 9,643 8,889} .38| .007) 880) 127, 88 
Rocky Mount Edgecomb-Nash.| 26.0/| .78 18,413) 1.55) .025} 3,885) 3,246 861 27,264)  25,132| 1.08} .019) 967) 139) % 
Salisbury Rowan....... 19.0| .57 20,899) 1.76) .028| 3,780) 3,533 922 22,241 20,502} .88| .015| 1,079) 155) 104 
Shelby Cleveland. .... 16.2 | .48 11,019} .93) .015| 1,875) 2,405 * 12,101 11,155) .48} .008) 689) 99| 6 
Statesville Iredell 11.4 .34 8,905! .75! .012| 2,083, 1,756) 38 9,950 9,172, .39! .007/ 9805 116, 78 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


— 


@ Six colleges with 4,536 students. 
(Burlington Mills). 


(Blue Bell-Globe). 


@ World’s largest rayon-nylon weavers 


@ World’s largest overall manufacturer 


@ World’s largest denim mill (White 
Oak). 


What Makes Greensboro Hum? 


@ South’s largest financial institution 


(Jefferson Standard Life). 


@ South’s largest hosiery mill (Mojud) 
and terra cotta plant (Pomona). 


NEWS-RECORD 


GREENSBORO, NORTH CAROLINA 
Represented by Jann & Kelley, Inc. 
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SALES 


MANAGEMENT 


SER 


N T 


(olden Sales Opportuni ties 
in We Gowen Bi 


1944 


FOOD SALES’..... 


# *Figures compiled from 
© Sales Management 1946 
Survey of Buying Power $ 


2 


ELTof the Sout, 


1945 


The Raleigh News and Observer is the ONLY Morning and 
Sunday Daily published in the 33 County “GOLDEN BELT 


of the South.” 


a 


S and Observer 


MORNING AND SUNDAY 
x % % Represented by THt BRANHAM COMPANY *& & 


47% Coverage of all White Families, 


-RALEIGH, N. C. 


% OF N.C.IN THE 
GOLDEN BELT 


RETAIL SALES’...... $324 MILLION.... $352 MILLION.... 29.9% 
GROSS INCOME’..... #723 MILLION.... #757 MILLION.... 30.0% 
$ ZJOMILLION....% ZV3MILLION.... 28.8% 


All-time high . 
Circulation. 
over 


90,000 


NORTH CAROLINA—City Data — (Continued) 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


exclu- 


CIVIL 
POPULATION 
LOCAL EST. 


RETAIL SALES—1945 


ESTIMATES 


COUNTY 
Total 
(in % % Dollars | % 

thou- | of of (in of 

sands) | State| U.S.A.| thousands) | State 
Wilmington .| New Hanover... 70.0 | 2.09) .054 27,712) 2.34 
Wilson. ..| Wilson......... 22.4 | .67| .017 14,908) 1.26 
Winston-Salem... ..| Forsyth 77.4 | 2.31 50,084) 4.22 
TOTAL ABOVE CIITIES.. 896.0 |26.76| .69: 659 ,492|55.64 
STATE TOTAL 3,347. 2 1,185,820) . 


Bin: 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 1945 
- Gross Net 
Dollars | Dollars | % 
(in (in of 
Food |General | Drug thousands) | thousands) | State 
Mdse. 
5,332 ° . _— 73,601 67,845) 2.92 
2,385} 2,490 618] 78,196 23,725 21,870) .94 
8,967; 10,281 2108 87,602] 125,235) 102,006) 4.38 
126, oan 107,746; 23 sare} 216,379] 1,121,431) 1,020,615/43.86 
| 1.5911 258, 380 181,390! 46, s2alt, 842, 1401 2,524,851! 2,327,411)..... 


Per Capita 
% 
of Ratio | Ratio 
U.S.A.| Dol- | to to 
lars | State | U.S.A. 
.051 969 140 94 
-016; 976 140 94 
076; 1,318 190 127 
765) 1,139 164 110 
1.744 695). 67 


For North Carolina County figures, see page 324. 


JTH CAROLINA—City Data 


TOTAL ABOVE Cl 


eee 


STATE STATE TOTAL. 


1. a0cl 645, 186! 


- 023} 
- 081 


3,622| 
14,676 


61,145 


168,980 


3,991 
10,982 
10,067 
2,352 
3,746 


12,068 
1,639 
1,756 
2,746 
8, 567 


57,914 


14,201 


18,154 
14,572 
23,906 
47,179 
22,786 


453,130 


424,022 


° 1 

-014) 1,210) 184) 117 
-011/ 1,121) 170) 108 
-018) 1,178} 179) 114 
-035) 1,311) 199) 126 
-017; 860) = 131 83 


101,980 


26 , 8631 636.6771 1,260,446 


1,177,649 


+1940 1940 Census. 
+1942 Estimate. 


For South Carolina County figures, see page 332. 


Before using these eat see explanation page 19. 
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TAMPA-St. PETERSBURG MARKET 


Things to Remember 


about the 


1 Its net income is more than a QUARTER-BILLION 


DOLLARS. 


($271,339,000 in 1945.) 


2 Over 40% of this income is in St. Petersburg. 
3 YOU cannot cover St. Petersburg by using Tampa 


newspapers. 


No Tampa newspaper has as much as 400 average daily circulation here. St. Petersburg is covered 
thoroughly by its own newspapers, which may be bought separately or in combination. 


(Morning and Sunday) 


ST. PETERSBURG TIMES » EVENING INDEPENDENT 


(Evening) 


Represented nationally by Theis & Simpson Company and in Jacksonville by V. J. Obenauer, Jr. 


~ 


GEORGIA—City Data 


CITY 


The “SM” symbols mark original, 


exclu- 
sive estimates by SALES MANAGEMENT. 


1,578 
1,493 


19,838 


17,123 
2,832 
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SALES MANAGEMENT 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
7 | 
COUNTY | THREE STORE GROUPS | 

(in thousands of dollars) 1945 Per Capita 
Total | = Gross Net | WER sit PEE 

(in | % | % | Dollars | % | % Dollars | Dollars | % | % | ] 
thou- | of | of (in of | of (in (in | 0 of | Ratio | Ratio 
sands) | State) U.S.A.) thousands)| State U.S.A.| Food General | Drug thousands) thousands)| State U.S.A. Dol- | to | to 
| Mdse. | lars | State |U.S.A 
Dougherty... .. 29.1} .98| .023] 16,044) 1.43, .022) 2,930 3,284) 28,702 28,003, 25,612! 1.18 019 880) 121 «88 
salle tice 21,128) 19,324) 89) .015, 789) 108, 7 
450,218, 411, 778)18.96 pene 1,238} 170, 119 
ied 71,742, 65,617, 3.02, .049) 893, 122 8 
biscogebag 16,302, 14,910, .69) 011; 994) 136, 96 

| | 
beaees 70,654 64,622) 2.98 .049) 1,077) 147, 104 
apeNe 7,265 6,645! .30) 005) 831, 114) 80 
Lema 12,091) 11,059} .51) .008) 1,024, 140 9% 
Lcueiass 20.312) 18,578, 86.014) 844 116, I 
ee 15,666, 14,328) 66, .011) 955, 131,82 
REE 10,826, .50, .008) 1,061 145, 102 


TOTAL ABOVE CI/TIES.......... 968.8 32.54) .754] 706,906 -949} 146,984) 138,983) 28,814|1,372,089] 1,108,118) 1,013,504/46.66) 760) 1,046, 143 10 
-_ —— —— 
STATE TOTAL....1...2...........42,976.3 |... | 2.3021 1,120,081... 1.503] 265,506) 208,216) 46,4291 ,621,4421 2,374,632! 2,171,885... 1.6281 7301......|_70 
For Georgia County figures, see page 336. 
FLOR!IDA—City Data 
Bradenton......... Manateo.......) 11.6) .58| 009) —8,771| .70| .012) 1,812) 1,214 13,824, 12,294) .62) .009| 1,060] 108| 102 
Clearwater......... Pinellas... 15.0, .75, .012} 10,889) .87| .015| 2,175) 843 19,744, 17,559 8 013) 1,171) 119) 118 
Coral Gables....... Dade....... 11.5) 57) 009 9,885, .79) .013| 2,899 * 13,524) 12,027} .61| 009) 1,046, 106 101 
Daytona Beach.....] Volusia....... 23.0 1.14 .018) 22,015) 1.7, .030) 4,424] 1,853 37,515, 33,363} 1.69 025) 1,451, 148140 
Deland............] Volusia....... 9.0, .45) .00 8.721 70, .012| 1,961, 639) 14,445) 12,846) 65, .010| 1,427, 145,138 
Fort Lauderdale....| Broward....... 18.0) ...89) 014) 19,787) 1.88) .027| 3,468 1,586) 26,514, 23,580, 1.19) .018) 1,310 133,128 
Fort Myers........1Lee............4 10.61.53! 008! 10,391! .e41 014! 1,737 | 15,705| 13,745! .70| .010 1,296 131'_125 
§ 12-1-45 Estimate. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


National Representatives 
GEORGE P. HOLLINGBERY CO. 


Southeast Representative 
HARRY E, CUMMINGS 


JAMES M. LeGATE, General Manager 


9.000 WATTS + 610 KC + NBC 


i L O R | D | City. Data vee (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
944 ESTIMATES ESTIMATES 


COUNTY | THREE STORE GROUPS 
(in thousands of dollars) Per Capita 
- Gross Net 
Dollars | % % Dollars Dollars 
(in oO (in (in 
thousands) |S. Food |General thousands) | thousands) 


Fort Pierce a ‘ d 8,310 P 1,610 617 6,001 12,868 11,333 
Gainesville d 14,153 7,806 18,101 
Jacksonville x . ‘ 150, 547/12. é 280,116) 246 ,632 


21,205) 1. ° 38,646 
210,057) 16. . 289,399 
40,314) 3. A 43,824 
11,936) . ¢ 1,610) 11,936 


50,795| 4. ; 6,652} 6,239 61,974 


20,494) 1. F 3,450 
40,192) 3. : 7,014 
: P 7,941) . ‘ 1,631 
St. Augustine. .... m E ‘ 9,805) . -013) 2,420 
St. Petersburg. .... ° a A ° ° 10,297 


Sanford 
Sarasota 
Tallahassee... 
ee Hillsborough... . : 
West Palm Beach. .| Palm Beach roy : 

Winter Haven...... d F . ¢ 1 575 13,971 mn 1,164 


— 


Aor | 
TOTA ABOVE Ci ° . 937, 637|75,29 ‘ 159,191) 94,450) 44,281) 757,818) 1,537,400 1,368, 687/69.17 1.028) 1,261 


| 
on 
STATE. TOTAL 011. 563! 1,245,400 1.671| 2404209 121.1401 56,448! 970,008! 2,225,035| 1,978,767! 483! 
8 12-1-45 Estimate. 


» a a Before using these figures, see explanation page 19. For Florida County figures, see gage 240, 
Withheld to avoid disclosure. . 
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rEST Campaigns because 
Good Market gh No teen newspaper 


. : «9 in this trade area. 
of its location an ciable amount © circulation In a. ee 
ior magazine) ys toes Chronicle completely jm oe Circulation: 

¥ ge 9 counties in all—tor only Ye @ lines 
towns 2 
M & E-15,91 1; Sunday—!8,508- Fi represent only the 3 main 
“ve buying income. Figures for" cle. 
: 1945 effec mpletely dominated by the Press Carenx 
c 


BEST TEST PAPER IN THE SOUTH 


: ket is 4 
The Johnson apt Pee e Poteat from any — 


JOHNSON CITY" PRESS-CHRONICLE 


n City, Tennessee 


Johns 


East South Central States—City Data 
ALA BA MA — City Data The “SM” symbols mark original, exclu- 


9 el sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES— 1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
a ad 2» ae. ae eee 
sale 
CITY COUNTY THREE STORE GROUPS| Sales | 
(in thousands of dollars) 1945 | Per Capita 
Total Gross Net anions 
(in % | % Dollars | % | % Dollars | Dollars | % | % l 
thou- of | of (in of of (in (in of of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State/U.S.A.| Food |General | Drug thousands)| thousands)| State; U.S.A. -| to | to 
Mdse. lars | State | U.S°A. 
Anniston..........] Calhoun........ 38.0 | 1.40 20,147] 2.30] .027| 4,273; 3,406 27,308| 1.55| .020| 719, 111, 69 
Bessemer ....| Jefferson. ...... 22.8 84 «01 13,254) 1.51) .018) 3,951 1,767 24,119) 1.37; .018 1,058) 163; 102 
Birmingham. ......] Jefferson....... 303.0 |11.15 198 ,035)22 -266| 40,419) 38,066 344,694|19.54) .258) 1,138] 175) 110 
IN sw cviannans Cullman........ 5.1 ol 8,728} 1.00) .012 794; 2,076 5,102} .29| .004 1,000) 154 96 
SE Morgan........ 23.5 | .86) .01 13,205 1.51) .018| 2,448) 1,437 18,546) 1.05) .014) 789) 122 76 
Dothan Houston 21.0 77| ~«.O1 13,249) 1.51 018; 2,362) 2,076 18,306] 1,04) .014) 9872) 134 84 
Florence. . Lauderdale..... 20.2 74, .O1 12,248 1.40) .016) 2,598) 3,247 16,155; .92) .012 800) 123 7 
Gadsden.......... Etowah......... 42.2 | 1.55) . 26,120) 2.98} .035) 4,874) 3,321 38,442) 2.18} .029| 911) 140 88 
Huntsville Madison 20.0 74| 01 17,553) 2.01) .024) 3,199 . 15,385, .87| .012) 769) 119 74 
Mobile Mobile......... 150.0§| 5.52) .11 85,047| 9.72) .114) 18,755) 18,810 170,207} 9.65) .128) 1,135) 175) 110 
Montgomery Montgomery 95.0 | 3.50) .07 49,482) 5.65) .066) 9,189) 8,250 105,988} 6.01) .079) 1,116, 172 108 
es sin cea ee 19.8 | .73) .01 14,475; 1.65) .019) 3,092 ws 20,046) 1.14) .015) 1,012) 156 98 
Tuscaloosa........ Tuscaloosa... .. 30.0 | 1.10 21,762) 2.49) .029| 4,659) 3,928 27,689) 1.57; .021; 923) 142 89 
TOTAL ABOVE CIITIES...........] 790.6 |29.09|) .61 493 ,305/56.36) .662) 100,613 26, 384] 15,809 e18, 022 905,579} 831,987/47.18| .624) 1,052} 162, 101 
4 eee =k te 2.11 875,271\..... 1.174) 206,613) 132,125 29, 540l1 ,009, 160! 1,920,089| 1,764,048|..... 1.322| 649 _ 8 


For Alabama County figures, see page 354. 


TENNESSEE—City Data 


Bristol Sullivan........]) 16.0| .87 10,484] .99| .014) 2,053 od — 10, 14,933] 13,700} .66| .010| 856) 116) 8 
Chattanooga Hamilton....... 135.0 | 4.79 88,223) 8.36) .118) 21,586) 15,130) 3, 128, 185,372) 170,060) 8.15) .127) 1,260) 170) 122 
Clarksville Montgomery....| 15.0 | .53 8,719} .83| .012| 1,655 * *| 15,754] 15,164) 13,746] .65| .010| 916) 123, 8 
Cleveland Bradley....... 12.0| .43 7,392) .70) .010) 1,655 745 = € 11,405] 10,463) 50) .008) 872) 118 84 
Columbia ..| Maury.......... 11.0] .39 9,706) .92) .013) 2,023) 1,363 *| 5,884] 14,596] 13,225] .63/ .009| 1,202) 162, 116 
| 
Dyersburg ee 12.0| .43 9,267; .88| .012) 1,839 948 334) 7,81 14,996 13,757, .66| .010| 1,146) 155 111 
Elizabethton. ......] Carter.......... 14.1| .50 7,205} .68} .010| 1,277 . , SRR 9,313 8,544) .41| .006) 606) 82, 58 
Greeneville _ 0 ee 6.8 | .24 7,128} .68} .010) 1,165 * , 7,284 6,682} .32) .005| 983) 133) 95 
Jackson ..| Madison. ....°..}° 32.2°|' 1.14 19,499| 1.85; .026| | 4,066)  3;780 14,651]. 31,391) 28,798) 1.38|° -02T| «894, «12186 
Johnson City Washington.....] 29.0 | 1.03 20,398 1.93) .027| 3,862 . + 15, 23,826] 22,023| 1.06 .017) 760} 102 73 
Kingsport .. | Sullivan 28.0 | .99 16,374) 1.55} .022) 2,830) 3,567 a 25,103} 23,028} 1.10, .017) 822, 111, 79 
Knoxville — ee | 135.0§| 4.79 125,336|11.88| .168| 22,720) 18,633} 5,1 124,467] 195,463} 179,556| 8.60, .135| 1,330, 180 128 
Maryville Blount........ 7.5| .27 8,127| .77| .011| 1,481 ° ERE 9,262 8,497, .41| .006| 1,133, 153, 108 
Memphis Shelby.........] 321.9 |11.42 229,531/21.75| .308) 40,568) 76,280) 11,41 e001 415,463, 381, 145|18.27| .286| 1,184) 160, 116 
Murfreesboro Rutherford. . . 9.5' .34 8,488' .81' .011' 1,563 * 6.1741 13,664! 12,370! .59! .009' 1,302) 204) = 144 
8 12-1-45 Estimate. Before using these figures, see explanation page 19. * Withheld to avoid disclosure. 
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KNOXVILLE LEADS THE STATE 


ST IN PER CAPITA 
RETAIL SALES 


‘928% 


BASED ON S. M. SURVEY 


May 10, 1946 


THE KNOXVILLE 
NEWS - SENTINEL 


Frank B. Powers National Advertising Manager 


Represented by the National Advertising 
Department of Scripps-Howard Newspapers. 


One million people and retail sales of over 350 
million dollars yearly make this a rich sales territory 


for your product. . . GET YOUR SHARE OF 
THE NASHVILLE MARKET WITH A MES- 
SAGE BROADCAST BY WSIX. 


5,000 WATTS AMERICAN 
980 KILOCYCLES MUTUAL 


National Representative 
THE KATZ AGENCY, INC. 


For BUYING POWER that counts... 
look at these facts about NASHVILLE! 


[SUX 


-¢ of lennessee's 


The Ve! ri CH Capital City 


WSIX gives you all three: MARKET, COVERAGE, ECONOMY! 


rs cc. ° ° The “SM” symbols mark original, exclu- 
ENNESSEE— City Data — (Continued) sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1845 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
RS te et Whole- 
sale | 
CITY COUNTY THREE STORE GROUPS| Sales ' 
(in thousands of dollars) 1945 Per Capita 
Total Gross Net a 
(in % % Dollars | % % Dollars Dollars | % % | 
thou- of of (in of of (in (in of of | Ratio ne 
sands) | State| U.S.A.| thousands)| State|U.S.A.| Food |General | Drug thousands)| thousands) State) U.S.A.| Dol- | to 
| Mdse. | lars | State | USA. 
ee Davidson...... 174.1 | 6.18) .135] 135,325)12.82) .182) 28,216) 21,646 8,989] 235,068} 290,177) 266,208)12.76 200) 1 2 206) 148 
a Sa POA, | Geo! A TESS Se Sa 
TOTAL ABOVE CI/TIES.......... 959.1 34.04) -745] 711,202/67.40) .954) 138,559) 142,101 20,09], 306,662] 1,277,412) 1,171,803/56.15) .876) 1,222) 165 118 
STATE an aS 2,818.4 | 2.189] 1,055, 205|..... 1.416} 235,417| 192,250) 45,532|1,548, 490] 2,274,579| 2,086,694|..... 1.564 740 71 
‘ For Tennessee County figures, see page 349, 
KENTUCKY —City Data _ 
Ashland. | EE 29.0; 1.14) .022 21,806) 2.17| .029) 4,827) 3,139 ba 28,63 31,718 29,357| 1.65) .022' 1,012, 145 98 
Bowling Green.....] Warren........ 18.0) .71) .014 14.517) 1.44) .019) 2,566 . 2: 7,813 14,411 13,487) .75| .010) 749, 107, 72 
Covington. Kenton... 65.0) 2.55 -051} 42,875| 4.26; .057| 13,644; 4,161 1. 1,864 93,233 86,292) 4.84) .065| 1,328 190 128 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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It MEDIUM... 


5,000,000 PEOPLE 


0 It would require an elaborate combination of media to cover 
A. 
48 the listening area of WSM’s clear-channel signal. WSM has 


-- bound itself to the hearts of five million Americans over a 
- twenty year period of honest, sincere service to them — and 
38 is everlastingly at it, keeping old friends and making new 


ones every day. 


HARRY STONE, Gen. Mgr. 
WINSTON S$. DUSTIN, Comm. Mgr 


EDWARD PETRY & CO., National Representatives 


NASHVILLE 


EVIDENCE of Buying Power in Owensboro 


Despite a strike in the big Owensboro G-E plants in 
1945 from October 9 to November 26, Owensboro’s 
retail sales for the year were more than 20% in 
excess of 1944, the largest per cent of gain in major 
Kentucky markets and the largest dollar gain except 


Che Owenshorn Messenger Radio Station WOMI THE OWENSBORO INQUIRER 


MORNING 


Louisville’s. Continuing business gains in Owensboro 
are indicated in the increasing city circulation of the 
Messenger and Inquirer (up 6% in March, 1946, over 
1945, unsolicited), and in classified ads which are 
up 65%. 


EVENING 


K EN TUCK Y —City Data — (Continued) _ 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 
CITY COUNTY 
Total 
(in % % 
thou- of | of 
sands) | State) U.S.A. 
—_ - - _ -—- - - — | —_ -_ 
Danville Boyle 8.0 | .31| 006} 
Frankfort Franklin 11.5 .45| .009 
Henderson Henderson 18.5 | .73) .014 
Hopkinsville Christian 15.0; .59) .012 
Lexington Fayette 53.0 | 2.08) .041 
Louisville Jefferson 365.05) 14.32! 284 
Madisonville Hopkins 8.8 .35| .007 
Mayfield Graves 9.4| .37 .007 
Maysville Mason 8.0 | .31| .006 
Newport Campbell 30.6 | 1.20) .024 
Owensboro Daviess 33.0 | 1.29) .026 
Paducah McCracken 35.5 | 1.39} .028 
TOTAL ABOVE CI/TIES 708.3 |27.79| .551 
; inl 3 we 
STATE TOTAL 2,549.5 | 1.981 
MISSISSIPP1—City Data 
| | 
Biloxi Harrison 25.0 | 1.25) .019 
Clarksdale Coahoma 13.2 | .66) .01 
Columbus Lowndes 20.0 | 1.00) .016 
Greenville Washington 25.0 | 1.25; .019 
Greenwood Leflore 19.4 .97) .01 
Gulfport (See Biloxi)] Harrison 30.0 | 1.50) .023 
Hattiesburg Forrest 21.0 | 1.05) .016 
Jackson Hinds 69.9 | 3.50) .054 
Laurel Jones 23.5 1.18) .018 
Meridian Lauderdale 40.0 | 2.01) .031 
Natchez Adams 16.2 | 81) .013 
Tupelo Lee : 8.7| .44) .007 
Vicksburg Warren 26.1 1.31 02 
TOTAL ABOVE CIITIES 338.0 |16.93) .261 
STATE TOTAL 1,996.1 | 1.551 


# 12-1-45 Estimate. 


The “SM” symbols mark original, exclu- 


RETAIL SALES—1945 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1945 


ESTIMATES ESTIMATES 
120 ____| Whole- ——— Pt. 0 Se 
| | sale 
THREE STORE GROUPS| Sales ; 
| (in thousands of dollars) | 1945 Per Capita 
| | —— Satan | dolar | %: |e | : 
’ |% | % l jars ars ‘ y SES 
=" | of | of | | (in (in of | of Ratio | Ratio 
thousands)| State|U.S.A.| Food |General | Drug thousands) | thousands)| State) U.S.A.) Dol- | to | to 
| | Mdse. lars | State | U.S.A. 
8,510) .85} .011| 1,675; 1,809 10,558 9,772| .55| .007| 1,222) 175, 118 
11.374) 1m -015| 3,330) 1,564 11,242) 10,405, .58) .008} 905, 130) 87 
| | | 
8.945) 89) on 2.262 . 15,500} 14,346 .81| .011| 775) 111) 75 
11,024| 1.10, .015| 2,053 2,161 12,366, 11,445) .64) .009) 763) 109) 74 
57,746, 5.74) .077| 9,477) 8,407 88,493} 81,905) 4.60) .061 1.548) 221} 149 
263 ,619| 26. 22| .384| 64,076) 43,698 605,171} 560,115/31.44) 419) 1,535 220, 148 
8,788) .88| .012| 1,801! 1,086) 9,221 8,534) .48) .006) 970) 139) 94 
| | | | | 
| | | | | } | 
8,788) 88) .012) 1,728} 1,043) 9,637 8,920} .50| .007) 949) 136) 92 
8,643} .86 .011) 1,749) | 7,997) 7,402) .41) .005| 925) 132) 89 
24,998) 2.49] .034) 8,335) 1,501 34,694, 32, 111/ 1,80) .024) 1,049) 150, 101 
24,502 2.43 .033| 4,922) 4,225) 32,729} 30,292) 1.70} .023| 918) 131, 89 
28,926| 2.88 09} 5,927| 4,449] 41,871} 38,754] 2.18} .029| 1,092) 156, 105 
Shiu Melee (Dee Caio Ecce ieee Mena Sea, ean: Sees Seas Bae 
545,061 54.22! 730 12,374 way 21,047] 634,521] 1,018,841, 943,137/52.93| .706| 1,331) 190, 128 
| ee ee oo? alae ee |—_—— 
1,006,404 | 1.349| 245,885) 130,188 —_ ees 1,924,778 0.20.0 ....| 1.335} 699 | 67 
| | 


For Kentucky County figures, see page 345. 


11,172} 2.09} .015| 1.955) 
10,930] 2.04) .015| 1,924 
9,501| 1.78) .013) 1,819 
16,802| 3.14) .023| 3,377 
14,295] 2.67; .019| 2,739 


14,020) 2.62} .019| 2,269 
16,000} 2.99} .021/ 3,105 
57,372|10.72| .077| 11,104 
14,086) 2.63 .019) 2,886 
23,014) 4.32} .031| 5,693 
10,271| 1.92} .014 2,698 
9,094/ 1.70) .012) 1,380 
15,131) 2.83} .020| 4,308 
| 


221,688/41.45| .298) 45, 257| 


_ i—_|— ; 
a. — 130,575) 
| | 


agen 
70,044; 21,5 


1,246 5,74: 
405 32, 

. eee 
2,108 26,149 
1,661 96,344 
1,288 9,911 
2,608 17,652 

12,371; 2,876] 85,04 

. 10,153 

* 26,4 
1,491 10,4 
1,586 16,113 
2,172 23, 508 


27,936, 8,113] 360,219 


50,275 1,200,180 1,139,645).....|  .854) 571 


*Withheld to avoid disclosure. 


Before using these figures, see 


explanation page 19. 


For Mississippi County figures, see page 356. 


IT MAY SOUND REPETITIOUS, BUT... 
Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 and 
following pages, and really will save you lots of time. It identifies sources of all figures and contains 
all comment necessary to a complete understanding of the use of all County and City figures. 
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REACH OKLAHOMA’S GREATEST MARKET WITH 
ONE STATION ... with Plus Coverage of the Rich 
= Bonus Counties of Kansas, Missouri and Arkansas 


MARKET FACTS — KVOO daytime .5 millivolt coverage 
includes a population of 2,227,480 and 435,349 radio homes. 
KVOO nighttime coverage extends over eight (plus) states — 
as shown at left — having a total population of 14,938,497 
with 3,177,943 radio homes. 


FF Oklahoma Industry is concentrated in the Tulsa area with 
61% of Oklahoma’s industrial wage earners receiving 64% 
of Oklahoma’s industrial payroll. Tulsa is the Oil Capital 
of the World with more oil producing, refining and market- 
ing companies maintaining home offices in Tulsa than in 
any other city. Tulsa is the center of a rich agricultural 
region of diversified interests.) KVOO maintains one of the 
Southwest’s most complete Farm Departments. 


STATION INFORMATION — 1170 clear channel, 50,000 watts day and 
night. Owned and operated by Southwestern Sales Corporation, Philtower 
Building, Tulsa 3, Oklahoma. No newspaper affiliation. 


KVOO NIGHT TIME 
Half-Milliyoit Area 


MEXIco 


NBC basic network. Standard and Lang-Worth transcription library. INS 
News. Operating time: Weekdays, 5:30 A. M. to 12:00 midnight; Sundays, 
7:00 A.M. to 12:00 midnight. 


HOOPER RATINGS, over all latest available, give KVOO 51.0; station ‘““B” 
25.0; station “C” 22.7. W. B. Way, Vice-President and General Manager. 
Gustav K. Brandborg, Commercial Manager. W. W. Johnston, Promotion 


and Merchandising Manager. Edward Petry & Company, Inc., National 
Representatives. 


, _4; The “SM” symbols mark original, exclu- 
OKLAHOMA—City Data _ _ sive estimates by SALES MANAGEMENT. 
CIVIL 
an ca RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
1-1-1944 GYD ESTIMATES GYD ESTIMATES 
eS: > SEP MP I e Whole- ERE EO 
| | | | sale 
CITY COUNTY | THREE STORE GROUPS| Sales 
(in thousands of dollars) 1945 Per Capita 
Total debaters. ee tet naphers-ot Gross Net 
(in % | % Dollars | % | % | ] Dollars | Dollars | % | % 

thou- of of (in of | of | (in (in of of Ratio | Ratio 

sands) | State| U.S.A./thousands) |State|U.S.A.| Food | General thousands) | thousands)| State) U.S.A.| Dol- | to to 
om | Mdse. lars | State | U.S.A. 

a Le. ee ae EL ae 2: San See aw: 2 

Ada .....] Pontotoc... 15.1 -76)| .012 14,431] 1.54| .019 3,095 * 10,616 9,704) .59| .007) 643 77 62 
Ardmore ......) Carter ; : 16.9 -85| .013 12,056; 1.29) .016 3,136 2,787 14,896 13,617; .83) .010| 806 97 78 
Bartlesville y: Washington ; 17.0 -86; .013 14,624) 1.56; .020) 4,066 as 21,232 19,409; 1.18} .015) 1,142 138 110 
Chickasha. . ee 18.5 -93| .014 10,615) 1.14) .014 2,421 2,617 15,884 14,520) .88) .011 785 95 76 
Duncan...........] Stephens. . : 10.9 -55) .008 7,672 82; .010 1,890 1,617 8,541 7,808 .47| .006 716 86 69 
Durant ee ee 10.0 50} .008 8,586) .92) .012 2,135 1,681 9,479 8,665) .53 006; 867 104 84 
El Reno + Canadian....... 11.5 -58; .009 7,429} .79| .010 2,319 ° 10,865 9,932) .60 008 864 104 83 
Enid cate Garfield........ 32.0 | 1.61) .025 26,214) 2.80) .035 5,506) 5,671 32,077 29,323) 1.78 022; 916 110 88 
Guthrie PO Se 13.0 -65) .010 8,139) .87) .011 1,992 1,213 11,334 10,361; .63 008; 797 96 77 
Lawton ; Comanche...... 37.5 | 1.89) .029 14,654; 1.57) .020 3,075} 2,309 24,285 22,200) 1.34 017; 592 71 57 
McAlester ; ...| Pittsburg....... 19.0 96) .015 10,260) 1.10 014) 2,278 2,266 16,014 14,639) .89 011 770 93 74 
Miami : Ottawa......... 9.5 -48; .007 7,236} .77| .010 1,604 1,617 8,980 8,209; .50) .006) 864 104 83 
Muskogee......... Muskogee...... 38.1 | 1.92) .030 28,533) 3.05) .038 5,956 5,192 42,405 38,764) 2.35 029; 1,017 123 98 
Norman ....] Cleveland. ..... 17.2 87; .013 8,515 91; .O11 2,442 1,075 10,756 9,833} .59| .007 572 69 55 
Oklahoma City.....] Oklahoma......] 221.6§|11.14) .172 185,648/19.85| .249| 29,330) 27,896 355,502} 324,980)/19.69) .244| 1,467 177 142 
Okmulgee......... Okmulgee. i 17.0 86 013 10, 362 .014 2,667, 2,373 15,255 13,945) .85) .010) 820 99 79 
Ponca City... _ Sees 19.1 96) .015) 13,274 -018 3,555) 2,245 21,591 19,737) 1.20) .015) 1,033 124 100 
Sapulpa Sade RE 15.5 78; .012 7,216) . 010 2,197 1,149 15,086 13,791; .84; .010) 98986) 107 86 
Seminole .....-]| Seminole...... 14.0 -70} .011 11,488) 1.23) .016 2,605 1,075 14,327 13,097; .79) .010) 936 113 90 
Shawnee ...] Pottawatomie.. . 25.0 | 1.26) .019 18,186) 1.94) .024 3,474, 4,341 21,272 19,446; 1.18} .015| 778 94 75 


§ 12-1-45 Estimate. Before using these figures, see explanation page 19. * Withheld to avoid disclosure, 
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OKLAH OM A—City Data — (Continued) 


The “SM” symbols mark original, excl 


sive estimates by SALES MANAGEMENT. 


CIVIL 
Son oe RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
1-1-1944 ESTIMATES ESTIMATES 
acdpininainemiiiediaa’ Whole- 
| sale | | — 
CITY COUNTY } THREE STORE GROUPS| Sales | 
| (in thousands of dollars) 1945 | | Per Capita 
Total | Gross Net ces 
(in | % | % | Dollars | % | % Dollars | Dollars | % | % OE pares 
thou- | of | of (in of | of (in (in of | of Ratio | Ratio 
sands) | State| U.S.A.| thousands)| State) U.S.A.| Food |General | Drug thousands) | thousands) | State} U.S.A.) Dol- | to to 
a. || Mdse. | lars | State | U.S.A, 
Stillwater......... Payne 12.9 | .60| .009] 9,834] 1.05| .013| 2,380, 1,032) 426] 1,985] 13,809, 12,624 76.008 1,052) 127, 101 
| Ces. | er 176.1§) 8.86 .137 135,637/14.50| .182| 25,652) 22,672) 7,892] 161,243 277 ,465) 253, 643)18.37 190} 1,440 174 139 
TOTAL ABOVE CIITIES. . 766.5 | -57| .594 570,609\61.00) .766) 113,775) 90,828) 31,779) 728,98) 971,671) 888, 2473.04 666; 1,159 140,112 
ee — singin eS a eee See ee 
STATE se ee tt eeeeeees 1,988.4 | 1.5451 935,497|.....| 1.2551 228,981! 139, 236 50,4901 983, o9el 1,805,094 1,650,114! hanacd { 1.2371 83ol.... 80 
For Oklahoma County figures, see page 358. é Ban 
TEXAS—City Data 
Abilene...........) Taylor.........) 34.0) . 26,243, 82, .035| 5,484, 5,819) 40,70, 36,717, .64) .027) 1,080, 118 108 
ere |); flee 8,592 -27 -012) 1,366) * 10,126, 9,119, .16 -007, 885, 96 85 
ainntgeal 42,224) 1.33, .057, 9,913} 5,819 71,458} 64,355, 1.12) .048, 1,085, 118 105 
Teer ea 63,452) 2.00, .085| 15,645) 9,892 119,642 107,678) 1.86, .080 1,07) 117s 104 
sseeeeceeee) Matagorda..... 7,470; .24) .010) 1,718 819 9,699 8,735) .15) .006) 971 106 94 
“errs ¢ 0 53,572| -69| .072 11,217; 10,129 109,441) 98 , 562/ 1.72) 074| 1,275) 139, 123 
ees 0 16,716) .53) .022) 3,280; 2,705 20,113 16.104) -32;  .014 1,066, 116 = 103 
etbenesenes dl COM: coed 10,847; .34, .015) 3,142 ° 16,937 15,253) -27| .011/ 1,052; 115) 102 
concn eee MINIM «cine as 10,567} .33) .014) 2,225) 1,746 31,652 28,506) -50, .021 950; 103 92 
saideaeeul Cs cahadens 12,578} .40| .017| 2,783) 2,133 23,002 20,715; .36) .016 wi 87 77 
Launkendn cee Mee sccueeed 12,812} .40| .017, 2,846 as 15,626 14,073; .25) .O11 938) 103 90 
en - ee 8,264) .26) .011) 2,359) 1,067 13,856 12,479 22) .009) 1,248) 136, 120 
beni 59,041] 1.86) .079, 10,937} 7,909 106,227} 95,687] 1.67, .072| 1,100] 120, 106 
eee | | eS 12,777; .40 -017| 3,767; 2,004 18,781 16,914) .30 013) 1,120; 122) 108 
ee | NE 293,572; 9.24) .394) 53,217, 79,396 600, 496 mong 9.42; .405| 1,357, 148 131 
} 
err. | 0 20,273 18,258 -32} .014| 1,074) 117° 104 
ee | PETS 13,089 11,788) 21! 943) 103 91 


McKinney......... 
Midiand........... 


10.5 

13.0 

9.0) .14 
9.6| .15| 
12.1 | .19) 
17.2| .27 
22.5 | .36| 


35,430| 1.12) .048} 9,509) 4.526 
8,299) .26 .011) 1,521) 1,045 
13,466, .42, .018) 3,083) 2,187 
13,490.42; .018| 2,307] 2,568 
ae * .016, 2,400) 1,821 

348] 340,143,10.71| .456| 78,516 45,344 
13,303, .42, .018| 2,825] 1,088 
17,639, .56| .024) 3,301 . 
15,898 .50| .021] 3,363) 2,414 
ss .052} 6,933, 8,480 
9,468, .30) .013 


7,785, .25, .011) 2,080) 1,1 
10,485, .33| .014 | 1,1 
' 
9,328, .29] .013 1,945) 1,250 
15,453, .49| .021) 3,280) 819 
9,562, .30} .013| 2,566, 1,315 
15,675, .49/ .021| 3,560) 2,683 
13,840) .44) .019} 3,301| 2,231 


32,635) 59,352 
1,966 " 


81,429, 1.42 


6,969, .12 


| 
14,350, .25| 
20,230, .35) 
6,240) .11) 
576 ,839| 10.05) 


8,649) .15| 


| | 
Plainview......... ee 8.0 | .13| 006) 10,041) .32) .013| 2,080) 1,369 7,323, 6,595.11) 005, 824) 90 
Port Arthur........ Jefferson....... 56.2 -90) .044 37,570) 1.18} .050| 9,126) 5,237 67,097, 60,427 1.05) .045| 1,075) 117 
Rio Grande Valley | 
Cities Combined 
(Brownsville- | | | | | | 
Harlingen- F 
SI «id tata Rule's wah deus 62.0 | 99) 048) 35,548) 1.11) -047, 6,715) 6,197 73,167 65,894) 1.15) .049) 1,063) 116 
San Angelp....... Tom Green 31.7) .51) . 28,300; .89) ‘aa 5,784 . 38,308 34,500) -60)  .026) 1,088 119 
San Antonio. ..... ee 350.0§| 5.59) .272) 173,562) 5.47) =233) 37,375 30,388 448 ,529 403,676) sa “ 1,153) 126 
Sherman........ Grayson 20.5 | .33) .016} | 14,881) .47) .020) 3,528) 2,295 13,004 1,711 20) .009) 571, 2 
Sulphur Springs. . Hopkins........ 7.0 | W ° 7,984 .25) .011 1,625) 1,045 7,578 6,825, +12) - 005; 975) 106 
Sweetwater... .... a 12.5 | .20) .01 9,211) 29) 012) 2,204 : 11,426 10,290, .18} .008) 823; $6 
Temple...... Bell..... — 2 ie 12,695 .40/ .017) 3,208) 1,907 25,006 22,520, .39, 017; 883) % 
Texarkana Bowie-Miller, | | | 
Ark. 26.0 -42' .020 15,582) .49' .021 3,425 3,114 17,810! 16,040.28 .012' 617 67 


§ 12-145 Estimate. 
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Before using these figures, ser explanation page 19. 


* Withheld to avoid disc!o:' 


SALES MANAGEM 


aa. in i 


ges o 


KXYZ 


Houston 1320 ke 


KXYZ is outstanding among ABC stations for 
high Hooperatings; it won one of three ABC 
national awards in its classification last year 
for outstanding promotion of advertisers’ 
programs. 


Houston Area* 


IN ae nom tee eae W's 1,383,832 
Radio Homes Pa camerta ears 248,623 
Retail Sales essences eg 
Effective Buying Income ...... $653,821,000 
KRIS 


Corpus Christi 1360 ke 


Hooperatings midsummer 1945 show KRIS with 
an overall of 55.7% of listeners. Full cover- 
age of national programs is assured through 
NBC affiliation. 


Corpus Christi Area* 


Population SE een eT 365,349 
Re ee 50,293 
Retail Sales | RS ETS ONS $102,008,000 
Effective Buying Income ....... $158,182,000 
KVAL 


Brownsville 1490 ke 
In spring 1945 the Valley alone was respon- 
sible for 20% of the cash farm income of 
Texas, nation’s largest agricultural state. 
Isolated from’ other major markets, the Valley 
is served by Brownsville and station KVAL. 


Lower Rio Grande Valley Area® 


NG i 754, 225 ec) + ckihaa 215,803 
i ob eka nena aeons 22,22 
I ie ice apa $40,389,000 
Effective Buying Income ........ $59,561,000 


* Statistics 1940 Census 


May 10. 1946 


CALM 
2 
(A SALLE REFUGIO ¢ . 


mf 


BY) y aon 


41M HOGG BROOKS 


Pal 
er mio arawok *WActey 


t ’ 
. ROWMSVILLE 
i 
5 a 


ou 


The Texas Gulf Coast, comprising but 16% of Texas’ land 
area, accounted for 60% of the state’s growth between 1930-40. 
Its 320,781 radio families, the most able-to-buy cross section of 


Texas, are the market you want to sell. The most economical 
way to reach it is through KXYZ-KRIS-KVAL. 


No one station can do it—it is necessary.to use three separate 
stations because: the Texas Gulf Coast breaks down into three 
major trading zones. In the Houston zone, KXYZ is your best 
bet; in the Corpus Christi zone, it’s KRIS; in the Valley, it’s 
KVAL. Each within its own sphere of influence offers you the 
best means of reaching your audience effectively, economically. 


Write for market data and other information that proves. 
beyond a doubt that KXYZ-KRIS-KVAL is the best, most eco- 
nomical way to reach this richest, most desirable market in Texas. 


4 


KXYZ- KRIS - KVAL 


For information, woltes 5th Floor, Gulf Bldg., Houston 2, Texas 
Representatives 


FREE &. PETERS, Exclusive National 
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T EXAS— City Data — = (Continued) 


ARKANSAS— City Data 


Blytheville 


Mississippi.....] 12.0 | .009 
E! Dorado Union 22.5 | 1.29) .018 
Fayetteville. Washington 8.0; .46| .006 
Fort Smith Sebastian 45.0 | 2.59) .035 
Helena. . Phillips 10.0 | .58) .008 


Hot Springs Garland 


Jonesboro Craighead 14.0; .81) .011 
Little Rock Pulaski 99.8 | 5.74) .078 
N. Little Rock Pulaski 26.0 | 1.50) .02 

Pine Bluff Jefferson 35.0 | 2.02) .027 
Texarkana Miller 17.3 | 1.00) .013 


TOTAL ABOVE Ci TIES 


STATE TOTAL... 


For T 


| | | | 
13,479) 2.41) . 1.966) 1,842 527 11,112) 1.07| -008 | 
17.691; 3.16) .024) 3,533) 1,884) 1,094 22,922) 2.20) .017) 
9,053] 1.62) .012| 1,787) 1,948 547) 8,907 -85) -007) 
31,433) 5.61) .042) 6,624) 5,440) 1,58 53,021 5.10) ye 
8,637| 1.54) .012; 1,672) 1,043 365 9,754) .94) 


The “SM” symbols 
sive estimates by SA 


exas County figures, 


see page 371. 


19,660) 3.51) .026) 5,204) 2,310) 1, 

10,495) 1.87; .014) 2,303) 1,246 

77 ,047/13.76) .103) 15,088) 15,915) 3, 

14,006; 2.50) .019) 3,417 . 

20,055) 3.58) .027) 3,953 ’ 
2.29) .017 1,171 


48,365 


10, 


519 36,690) 3.53) oa 
4 13,356] 1.28) 010) 
231 122,266|11.75| .092 
770 29,590| 2.84) 022! 
436 


52 


140,838 28, 


219 1,040,629 


exclu 
LES MANAGEWENT. 


mark Original, 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
— ig St NSE — ee tie a S858 te 4 
sale | 
CITY COUNTY | | Fi | re THREE STORE GROUPS| Sales | 
| |. (in thousands of dollars) 1945 Per Capita 
Total | | ke deine: eal Gross Net cS Soe e 
(in / Dollars | Dollars Dollars | % | % | | 

thou- | a iz (in gE ia » (in (in | of | of | Ratio | Ratio 

sands) | State} U. . A.| thousands) | outs U. . A.| Food |General | Drug thousands) | thousands) | State} U.S.A. | Dol- | to to 
Mdse. | | lars | | State U. S.A. 

—- - - Ee fe | | a | ae GA Ga 
Tyler Smith 33.0 | .53| .026] 30,591 .96| .041| 6,043 5,366) 1,9 21, 40,226] 36,227) .63) .027| 1, 098, 120 106 
Vernon Wilbarger . 14.0 -22| .011 10,053) .32! -013} 2,142! 1,703 5 SREB Oe 14,347 12,921) .23) 010) 923; 101 89 
Victoria Victoria 15.0 .24| .012 14,320) 45) -019) 3,146) 1,681 5, 16,638 14,984, . | O11 999 109 96 
Waco McLennan 66.0 | 1.05 = 41, 208) 1.30) 056} 9,468] 7,856) 1,98 63,3 88,116 79,357) 1.38) .059) 1,202) 131 116 
Waxahachie Ellis 8.9 .14| eae 24, .010) 1 an 1,024 RR 8,900 8,015 7m - 006) 901 98 87 
Wichita Falls Wichita 52.0 .83 | a 37, 710 1. | 051) 7,678} 5,485, 1,761) 34,41 66,265) 59, se 1.04 045, 1,148} 125 #111 
—- - = “i ——e ae ae ee —|—____ a eee — im o 
| 

TOTAL ABOVE CI/TIES 2,844.6 |45. 43) 2.207] 1,990, 067 62. 67 2. 7 4 419, 863, 358,120) 96,913]3,118,610] 3,669,655) 3,304,534/57. a 2. mes 1,162; 127 112 
= = — —_— es — ee ee ee OO: eee — — Seinen = 
STATE TOTAL 6,260.3 | 4.864 318,472. aes" 4.281 787,044 a 157 ,375]3,910,193] 6,375,048) 5,741, 333). aw 4. 303 917) . 88 


926, 154 89 
1,019) 170 98 
1,113) 186) 107 
1,178) 196) 114 

975; 153 94 


1,089) 181 105 

954, 159, 92 
1,225} 204 118 
1,138) 190 110 


LOUISIANA—City Data 


Alexandria Rapides 50.0 | 2.13) .039 25,649) 2.48} .034) 3,757) 6,312) 1 074 

Baton Rouge E. Baton Rouge. 36.0 | 1.53) .028 58,026) 5.60} .078) 9,722 *| 2,603 

Bogalusa . Washington 15.0 | .64) .012 9,048; .87| .012| 2,030) 1,618 

Houma Terrebonne 11.0 | .47| .009) 11,907; 1.15) .016) 1,591 1,533 . 

Lafayette Lafayette 22.0 | .94 .017 14,666) 1.42} .020| 1,465) 3,608 

Lake Charles Calcasieu 33.0 | 1.40) .026 23,648} 2.28) .032) 3,537) 4,257 669 

Monroe. Ouachita 33.0 | 1.40) .02 35,511) 3.43} .048) 4,940) 5,598) 1,31 

New Iberia Iberia 13.7) .58| .O11 10,071; .97| .014) 1,465) 1,192 

New Orleans Orleans 554.0§/23.58| .430} 340,247|32.86) .457| 69,007) 62,275 ° 

Opelousas St. Landry 14.3) .61) .011 10,323) 1.00} .014) 1,549 905 324 

Shreveport Caddo 115.0§| 4.90) .089 95,116) 9.18) .128) 17,864) 13,858) 5, 

TOTAL ABOVE cl TIES. . 897.0 |38.18| .698] 634,212/61.24) .853| 116,927) 101,156 29,012)1, 328,400 1,209,560) 1,097,882/58.18) .823 
STATE TOTAL 2,349.2 1.825] 1,035,580 1.390) 210,140) 145,091 4,001 60,04 2.04 80 1,886,944).....) 1.413 


Before using these figures, see explanation page 19. 


$ 12-1-45 Estimate. 


*Withheld to avoid disclosure. 


For Louisiana County figures, see page 364. 


LOOK BEFORE YOU LEAP! 


If any of the figures on these pages seem confusing or incomprehensible, you must have skipped the 
introductory explanation beginning on page 19. Reading it before you attempt to use these data, 
is cheaper and quicker than wiring the editors, who will just refer you to those same pages anyway. 


SALES MA 


NAGEMENT 


Why is Houston's "Sedond” Paper 
in Circulation 


FIRST CHOICE 


of So Many Houston Advertisers? 


Coverage of Houston and City Retail Zone by Actual Percentage* 


This ISN'T as Simple as A. B. C. 
but 


Every buyer of newspaper space in 
Houston should know these vital facts 


® Although the Houston Post is 
second in circulation, it leads in 
many important classifications of 
local retail advertising. Why? 


®* It leads for the simple reason 
that local advertisers discovered 
long ago that their advertising dol- 
lars got a far greater return in the 
Houston: Post. 


® Actual proof that Houston Post 
advertising pulls more is shown by 
the fact that The Post LEADS the 
WHOLE NATION in retail grocery 
lineage! Grocers can check adver- 
tising returns very closely! 


® Try the pages of The Post... 
and see for yourself how much 
more The Post will do for you. 


Coverage of Houston and City Retail Zone by Actual Percentage 


Represented by BURKE, KUIPERS & MAHONEY, INC 


THE HOUSTON POST 


First in the Texas Morning Field in City and Suburban Circulation 


*Figures from Latest Publishers’ Statement 
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Mountain States—City Data 
_— NTANA~— City Data The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGE VENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. GYD 
1-1-1944 ESTIMATES ESTIMATES 
ne > y 
| 8 
CITY COUNTY THREE STORE GROUPS| Sales | | aia 
(in thousands of dollars) 1945 Per Capita Logs 
Gr et = 0g 
% Dollars | % % Dollars | Dollars | % % a Ogde 
thou- of (in of of (in | (in of of “ie Ratio Prov 
sands) | State| U.S.A.| thousands)| State) U.S.A.) Food |General | Drug thousands) | thousands) | State U.S.A.' Dol- to salt 
= = Mdse. lars State USA 
Anaconda..........] Deer Lodge.... 14.0 | 2.98 7,776) 2.29) .010| 2,518 990 eee 13,447 12,372, 2.47) .009 884 83 85 TOT 
Billings............] Yellowstone.... 25.1 | 5.34) . 28,372) 8.35) .038 5,256, 3,940 1,30 35, 405) 31,514 28,995] 5.79} .022) 1,155) 108) 111 — 
sok WEDD éawceoe . . ° 10,727) 3.15} .014 2,119 1,587 253) 3,633) 11,449 10,534) 2.10) .008) 1,053 99 102 STA 
Ds 66s axwes Silver Bow...... 40.3 | 8.57 38,323)11.27| .051) 9,653) 4,760 983] 42,290 56,930 52,380/10.45) .039) 1,300; 122° 1425 
Great Falls : Cascade........] 38.0 | 8.08 31,200) 9.18} .042) 5,917 *| 1,024] 24,437 40,444 37,212] 7.43] .028) 979, 92 94 sites? 
eS Hill. . ; i 6.5 | 1.38 7,966) 2.34) .011 1,784 1,342 be 5,154 8,327 7,661 1.53) 006 1,179) 110 114 ak 
IR on dawide Lewis & Clark. . 15.2 | 3.23 15,953) 4.69) .022) 3,368 2,470 s 6,720) 23,075 21,231) 4.24 016, 1,397; 131 138 N 
Kalispell... .. ; Flathead... .. 9.1 | 1.93 ¢ 3,352) . a = 
Lewiston. . jing caaeites 5.9 | 1.25 6,628) 1.95) .009) 1,353) 1,288 182) 5,221 7,221 6,644) 1.33) .005) 1,126; 106, 109 El 
Miles City.........] Custer......... 1.49 1,150 3/301 7,992| 1.57| non 
Missoula...,...... Missouia....... 19.0 | 4.04 22,128) 6.51) .030) 4,113) 4,035 — 24,720 22,745) 4.54) .017 1,197) 112) 115 - 
sdiagsl ote) eae! —— --- — 
TOTAL ABOVE CIITIES........... 190.1 |40.42 148) 186, 892/54.98] .251| 39,449) 21,562 5 109 129,513} 237.871) 218, 584|43.63 164] 1,150) 108111 ja 
STATE TOTAL. |................1 470.3|.....! .365l 339,981!..... .456| 75,950! 38,600 10,682 225,395 544,560 501,038.....| .3751 1,088)... 103 ™ 
For Montana County figures, see page 388. az 
IDAHO— ca Data A 
i... = Vans ired ves.) Ada. Ser 7 42,065|14.25| .056 7,120 *| 1,540) 55,687 51 993) 9.43) .039) 1,733] 149) 167 = 
Caldwell..........] Canyon........ 8,624) 2.92) .012 1,565 1,118 314 13,394, 12,341; 2. 24| .009 1,487) 128 (144 Fla 
Coeur d’Alene Kootenai....... 7,643) 2.59) .010) 2,359) sy 304 17,223) 15, "963! 2. 90) -012; 1,330| 114 128 Phe 
idaho Falis........] Bonneville 18,466) 6.26) .025) 3,339, 3,494 49 25,698 23,876) 4. 35| -017| 1 592) 137, 154 Pre 
Lewiston..........] Nez Perce...... 15,253) 5.17) .021 wn " . 20, 060 18,373) 3.33, .014 7 147,166 Te 
| 
Moscow... ; ee 7,093) 2.40) .010 1,929 1,395 375) 11,470) 10,631 1.93) 008! 1,541) 132, 149 ” 
SE Canyon......... 11,362) 3.85) .015) 2,304 2,578 446 20,523) 18,875) 3.41) O16) 1,547) 133) 149 TO 
Pocatello.......... Bannock........ 19,533) 6.62) .026 4, 320) 2,620 811 31,594 29, 282| 5.31; 022) 1,331) 114 (128 ae 
Twin Falis..... : Twin Falls...... 18,703) 6.33) .025) 3, 008) 3,057 59 22,797 21,129; 3 83) O16) A a 145, «163 ST, 
TOTAL ABOVE CIITIES........... 129.6 |27.39) .1 148, 742|50.39) .200) 28,843) 14,262 4,009 108,078} 218, 446| 202, 463 36. al o 1 862 134 «151 _ 
i 
—— ee ee | ——|—_ |__| —— 
STATE TOTAL. sekaves ubuedees 473.3 we .368' 295,180'..... 208! 68,421! 39,920 10,208! 195,881! 594,825 551,303)... | 413! 1,165! b ett 112 _ 
Alt 
= Cay 
err | 0 ee . 9.03 19,321|11.35) . 2 16,591 24,145) 9.82) .018) 1,134 | Ck 
Cheyenne....... Laramie........ 33.0 |14.00} .026 25,853/15.19) .035 5,783) 3,299 1,691 17,612 51, ‘274 47, 013/19. 12 -035) 1,425) 137, 138 Ga 
Laramie...........] Albany......... 11.0 | 4.67) .009 10,264) 6.03) .014) 2,404) 1,057 De veiekees 15,868) 14, 549) 5.92) .011| 1,323} 127 128 He 
Rock Springs.... .| Sweetwater..... 11.0 | 4.67) .009 9,851) 5.79) .013 2,288 683 354 5,439 15,356, 14, 080) 5. 73) .011| 1,280} 123) 123 
Sheridan..........] Sheridan....... 9.5 | 4.03) .00 12,644) 7.43) .017| 2,561 2,018 54 5,156 16,772 15, 378) 6. 25) -012) We a 155) 156 Ro 
—-—. ~ — —- jSvaeSt! pete RMS cemrel eet Sa 
TOTAL ABOVE CI/TIES........... 85.8 |36.40 06a] 77,933|45.79| .105) 16,521 9,203 4,019) 4, 125,604, 115, 16546. a 087 1 1342) 129 «129 Be 
| ee | Sas rams eT — 
ars) pe see | ome TC 
STATE TOTAL. ala oe- anes saat aa se | 183 170,1771..... .228| 37,460! 14,370 7,724] 71,2841 268,205! 245,914|..... | 184) ! 101 a 
For Wyoming County figures, see page 390. ST 
= 
+ 
ons GENS cae 0de ‘ ° » 1.11 011 1,299 9,097) 66) . | = 
Fee ll . al d 12,175) 1.68) .016) 2,650 724 476 2,716 25,728 23,224) 1.86) .017| 1,495) 128, 144 
Colorado Springs SD 5 ocacvas 45.0 37,253) 5.14) .050) 9,237 5,544 2,381 14,307) 77,255 70,549) 6.65} .054) 1,567) 133 151 
RIES: Denver......... 335.4 


324,535/44.79) .435) 63,300 aaa 17,778] 569,748] 512,684, 466,382/37.28) .350| 1,391) 118, 134 


Durango...........] La Plata........ 5.2 7,784) 1.07; .010) 1,299 , eee 8,689 7,814) .61| .006) 1,501) 128 145 


ceceeee Larimer........ .6| 1. 93). ; 19,313 


1.40 1,394 
ponceseawe ‘ ‘ ° 17,987| 2.48} .024) 2,681 395} 10,361 19,236} 17,499) 1.40} .013| 1,207, 103 117 
secesceesde Wbeecéesens 16. ‘ ° 17,658) 2.44) .024) 3,357) 1,894 506] 10,362 26,531 24,135| 1.93] .018| 1,508) 128 145 
ehescstenedl PUG Kerecves , ; ° 36,464) 5.03) .049) 7,759 har | 27,418 78,147 72,896| 5.83} .055| 1,256, 107 112 
Sterling......... CS eee 7.6] . . 8,980) 1.24) .012) 1,636 274 5,636 10,126 9,211} .74| .007} 1,228) 105, 118 


I saneccuned 


vere i d ° . y 11,400 i ‘ 006) 84 

TOTAL ABOVE CIITIES........... 528.1 (49.48) .411] 495,391/68.36) .664) 98,285) 106,811 22,479) 065,07) 798,206 727 ,924 oe -547) 1,378) 117, 133 

EE INS 54. vkaaneca cecen: J fe .829' 724,598'..... | -972' 184,587' 124,444 33,307! 724, 860! 1,375,149 1,250,954'..... 0F, 1.098'.--.- : _M3 

*Withheld to avoid disclosure. For Colorado County figures, see page 392. Before using these figures, see explanation page 19. 7 
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UTAH —City Data 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
Betis —sacidleietaatncnniiiaenias cua = 
] | | sale | | 
CITY COUNTY | THREE STORE GROUPS| Sales 
| (in thousands of dollars) 1945 . *s | Per Capita 
Sle) ohana) s.|— 7 Bret, | alts | | 9% 
thou- of of (in of of | (in | (in of of Ratio | Ratio 
sands) | State) U.S.A.j thousands) | State U.S.A.| Food |General | Drug thousands) thousands)| State) U.S.A.) Dol- | to to 
| dse. | lars | State | U.S.A. 
— — “eceeees wnameme | j 
BIR, oo cecesnvave eee 13.0 | 2.23) .010 12,381| 3.64) .017) 2,391! ‘| 395 6, 263 17,622! 16,131) 2.67} .012| 1,241) 120; 120 
ee ee 65.0§|11.14) .050 53, 977| 15.87 .072| 12,617) 9,516) 2,420) 74,102 99, 063| 91,197|15.12) .068) 1,403) 136) 135 
ree Mics ccbaneed 25.1 | 4.30) .019 16,673) 4.90} .022) 2,850 3,087| 54 10,802 22,127| 20,370) 3.38) .015) 812 79 78 
Salt Lake City..... Salt Lake....... 178.9 |30.67| .139]  145,063/42.64) .195) 34,918 0.505) 7,504] 297,414 276, 063) 254,144/42.14) .190) 1,421) 137) 137 
TOTAL ABOVE CI/TIES........... 282.0 |48.34) .218]  223.094/67.05| .306 oe 52,84 10,969 388,581] 414,775  381,842/63.31) .285| 1,354) 131) 131 
—_—_ — | } | —-- 
ee eee ree 583.4 ae | 340, 208 eer | .456 79, 256, 64 , 082 M.873 443,768] 655,090  603,076)..... 452) 1,034)...... 100 
| | | | 
For Utah County figures, see page 392. 
NEVADA—City Data 
| S | pF 
OE cc iwvanecenaieg White Pine... .. 4.1{| 3.14) .003 8,753) 6.63) .012| 2,001 780| _ Perr. 7,051 6,146) 3.41, .005) 1,499) 109) 145 
ne Veges.......0..+. ee 18.5 |14.17| .014 18,078 13.09 024; 3,621 *| me 7.311 31,814) 27,731|15.39| .021| 1,499) 109) 145 
Reno Washoe........ 25.5 19.52) .020}  49,524/37.49 fon 8,321 7 1,833} 24,583 45,563) 39,716)22.03) .030| 1,557; 113) 180 
TOTAL ABOVE CI/TIES........... 48.1 |36.83) .037| 76, 355|57.81 102 13,943 8,240) 1,839 31,894 84,428, 73,593/40.83) .056) 1,530) 111) 147 
cain cscali | td ‘detest 
SUED Ps seid cass cecassonen ot 7 eee -102] =132,087)|..... | 177 nes 1.208 489 53,317] 206.780  180,243)..... 135 1,309 eeeses 133 
| | 
For Nevada County figures, see page 391. 
ARIZONA—City Data 
Pe csctcxsony Coconino....... 7.5 | 1.32} .006 8,433) 2.81 011! 966) : , errr 8, 680| 7,949] 1.43) .006| 1,060) 109) 102 
PEG cas cans Maricopa....... 87.7 |15.40) .068} 100,125/33.36 +134) 17,281) 20,278) 5.114) 100,201) 137,502)  126,098/22,74) .094) 1,438) 148) 139 
WN seccnncsas Yavapai........ 7.0 | 1.23} .005 10,420) 3.47; .014) 1,755) 1,458 435) 2,554 10,127 9,106) 1.64) .007) 1,301) 134] 126 
MO ctscorsets aa 47.0 | 8.25) .03 37, 506/12. 50 “060 12,384; 8,101) 3,311] 26,034 70,782}  64,825)11.69) .049) 1,379} 142) 133 
_ Sanaa | ee 10.0 | 1.76) .008 8, 695) 2.90 012) 1,166) ened 324 5,981 beatles 11,704) 2.11) .009) 1,170} 120) 113 
i: Sa aed eG gp 
TOTAL ABOVE CIITIES........... 159.2 |27.96) .124) 165,179/55.04) .221) 33,552 o1.008) 9,184) 134.770] 239,871 219, 682|39.61 165) 1,380 142 133 
| | — _—_—— 
eisai ee Se | —- 
SE PO ccc Etneccverearerxs 569.3 sel -442] = 300,144).....| .403 70.500) 45,056 13,671) 195,167] 605,404) mates Sanaa 416) 974)...... 94 
| 


For Arizona County figures, see page 394, 


Albuquerque....... Bernalillo... 40.0 | 8.16) .031 
Carisbad.......... aes 8.5 | 1.73} .007 
Se: BR csenkss 15.0 | 3.06) .012 
ee See McKinley. ..... 8.2 | 1.67} .006 
Ee icacadesans 12.5 | 2.55, .010 
ee Chaves....... 20.0 | 4.08) .016 
Santa Fe.......... Santa Fe....... 22.0 | 4.49) .017 
TOTAL ABOVE CIITIES........... 126.2 25.74) .099} 
SERVE TOV... tbr ocicsccesdacest 490.0 |..... | 381 


41,002|10.62 
8,127) 3.69 
12,978 
8,971 
10,299 


13.360 
13,991 


109, 378|49.70| 


S08, Tae) 


| | 
-056) 8,604 * "| 35,047 66,105 et es -045| 1,533) 200) 148 
-011 1,957; 1,001 456 2,137; 10,598) 9,820) 2.62) .007| 1,155) 151 11 
-017; 2,095) 2,631 851 6,269 22,079 20,459) 5.45} .015) 1,364) 178) 132 
-012) = =1,531 - Be s.csk vas 10,564 9,789) 2.61) .007) 1,194) 156) 115 
-014) 2,212 +m ae e | eeans 18,329) 4.88) .014) 1,466) 191 142 
| 
-018; 2,308) 2,823 10,825 22,470) 20,821; 5.55) .016) 1,041) 136) 100 
-019} 3,797 as . 8,562 24,963) 23,131) 6.16) .017) 1,051 137; 101 
.147, 22,504) 7,808 1,969 62,834] 176,639, 163,676|43.61| .121| 1,297 169 -125- 
.295| 50,792) 27,038) 9, sa] oe 405,032; 375,310)..... - 281 ee 74 
' 


“Withheld to avoid disclosure. 
+ 1940 Census. 


For New Mexico County figures, see 


page 395. 


Before using these figures, see explanation page 19. 


$ 12-1-45 Estimate. 


COPYRIGHT 


...the contents of this Survey of Buying Power are fully protected by copyright. 


The exclusive 


estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 


duced in printed form, in whole or in part, without written permission of Sales Management, Inc. 


CITY 


Belvedere. . 


[2121 


Berkeley........ 


Pacific States—City Data 


CALIFORNIA—City Data 


More than 150 business fir 
thriving 


Effective 
Per Capita Income 
Retail Stores 


Buying Income. ..--.--- 


her seams 


Buying Potential Still Going Up 


Figures from Sales Management — 1946 Survey of 
Buying Power 


ms seeking outlets in this 
market. 


1941 1945 
aaetaied $204,435,000 $210,150,000 
erie 2,222 2,284 
eae 87,873,000 105,304,000 

Eee 955 1,144 
ees 21,620,000 21.950.000 
nen 3.850.000 3.900.000 


Daily and Sunday 
Pasadena’s ONLY DAILY Newspaper 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 
1-1-1944 ESTIMATES ESTIMATES 
7 eErRGieme °° «CN } eee ee on % 4 me 
THREE STORE GROUPS sale ' 
COUNTY (in thousands of dollars) Sales Per Capita 
Total a ee ae ae 1945 Gross Net i aes ss 
(in % % Dollars | % % Dollars Dollars | % % a 
thou- of of (in of (in (in of of Ratio | Ratio 
sands) | State) U.S.A.| thousands)! State) U.S.A.) Food |General | Drug thousands) | thousands)| State) U.S.A.| Dol- | to | to 
Mdse. lars | State | U.S.A. 
Alameda 43.7| .54 20,438} .31) .027| 8,559 852} 1,317 4,984 83,108 69,324) .63) .052) 1,586 116, 153 
Los Angeles 42.01; .52 40,757; .62| .055| 11,097; 3,673) 1, 4,428 79,374 66,210} .60) .050| 1,576) 116) 152 
Orange 16.0| .20 11,059} .17) .015| 2,792) 1,544 34 11,748 15,835 13,209} .12| .010) 826 61; 80 
Placer 5.0| .06 8,320) .13) .011; 2,132) 1,405 ee 7,194 6,001; .05) .005) 1,200 88} 116 
Kern 32.0 40 69,774; 1.07; .094; 11,888) 10,575) 1,621] 29,522 47,408 39,545) .36) .030) 1,236 91; 119 | 
Fre 
Los Angeles 37.2t| .46 10,917; .17| .015) 4,609) 1,086 41,742 34,819} .32| .026) 936 69 90 
Alameda. . 111.1 | 1.38 78.304) 1.20} .105) 25,250) 8,037) 4, 230,077} 191,918) 1.75) .144) 1,727) 127) 167 
Los Angeles 33.0 41 63,788; .98) .086) 13,767 979 85,156 71,033) .65| .053| 2,153) 158) 208 
Imperial 13.0 16 11,282; .17| .015| 2,660) 2,097 18,033 15,042) .14) O11) 1,157 85) 112 
Los Angeles 56.0 70 22,504) .34) .030| 6,020) 1,171 60,001 50,050} .46) .038) 894 66 86 
San Mateo 15.9%} .20 23,518} .36) .032) 7,594) 1,320 30,035 25,054} .23| .019] 1,576) 116) 152 
Butte 12.0} .15 18,912} .29| .025) 4,031) 2,459 19,334, 16,127} .15| .012| 1,344)  99| 130 
Los Angeles... 23.5 29 17,837| .27| .024) 4,701 937 32,508 27,116} .25| .020) 1,154 85) 11 
Los Angeles. . 12.3 15 12,084) .19) .016) 2,071 351 16,466 13,735) .13) .010) 1,117 82) 108 
Imperial 28} .025| 2,792 447 13,224] 11,031} .10| .008| 1,103} 81) 106 
Los Angeles 5 Ce a hh = 
Humboldt. 19.0 24 23,488} .36) .032) 6,193) 4,152 
Fresno 65.5 82 112,253) 1.72) .151| 21,534) 13,189) 3, 
Orange 12.0) .15 9,608} .15) .013) 2,528 671 
Los Angeles 100.0 | 1.24 91,608! 1.40| .123| 23,173! 13,1471 3,201 ‘ 


+ 1942 Estimate. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


ALLEY OF THE BEES 


VISUALIZE 1,200,000 people in a fertile, 500-mile valley, 

hemmed in by high mountains. Equip these people with a 
total Effective Buying Income of 1% billions... and a habit of 
spending 34% more at retail than the average U. S. citizen. 
Inland Market... the : That’s a quick idea of the great INLAND California mar- 
Valley of the Bees... ket—the Billion Dollar Valley of the Bees. 


where The Fresno Bee, Valley people are isolated, by geography and by natural 
: interest, from the influence of far-away Coast newspapers... 
The Modesto Bee, and just as Philadelphia papers have little appeal to New Yorkers. 
The Sacramento Bee So how do you talk to Valley people most effectively? 
give 81 % coverage of : Advertising in LOCAL papers is the time-tested method. And 
that means the three McClatchy newspapers—The Sacramento 
Bee, The Modesto Bee, and The Fresno Bee. This trio circulates 
in an area containing 83% of that population... where 88% 
of all the Valley’s retail sales are made. No other papers get 
into as many Valley homes. 


This is California’s great 


$1% billions buying 


i E SACRAMENTO BEE - ' 
HOME-DELIVERED to 94 out as 0 BEE + THE MOSEHIO ONE.» THE FREEING O08 


‘ of every 100 families in ee 
e, the ABC city zone. (By 


c offers ; , T 3 A ‘Ss 
91% coverage in ABC city ih (* ; fi | i |}! ¥ y NEWSPAPER 
» zone; 57% of trading area. 18s Wares Wee CFF WE . 


i , with larg- 
est circulation between San 


“ie ea Francisco and Los Angeles, National representatives . . . O' INC. 
Sales Management's 194 Z gives 90% coverage in ABC P O'MARA & ORMSBEE, INC 


Cops righted Survey city zone. New York « Los Angeles » Detroit » Chicago « San Francisco 
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To help with your marketing 
on the Pacific Coast 


...4 new Suwd surveys 


AUTOMOTIVE 


Sunset families own 116.7 passenger 
cars per 100 families! Driving habits, 
intention to buy, multiple and busi- 
ness ownership, models preferred 
and other significant facts obtained 
from this comprehensive survey are 
yours for the asking. 


FOOD 


Sunset families buy 25.9% more food 
than the U. S. average! This survey 
traces the parallel of food sales with 
Sunset circulation, shows the above 
average food purchases of Sunset 
readers, their loyalty and absorbing 
interest in its food pages. 


TRAVEL HEATING & APPLIANCE 


On their 1946 vacation 45.3% of Indications are that within one year 
Sunset families expect to travel more (——==10 ofe- Sunset families will buy 430,000 
than 3,000 miles! As a guide for =. major appliances! Acclaimed as one 


travel boom days ahead, dealers in 
automobiles, luggage, clothing and 
even those not closely identified with 
the travel industry can profit from 
the amazing facts this up-to-the- 
minute survey discloses. 


of the most thorough and informa- 
tive surveys made by any publishers 
in recent years, this study covers 
present and intended ownership of 
various heating installations and 
major appliances. 


To get your copy of one or all of these surveys, 
contact your nearest Sunset office: 


© A. B. McClanahan ® Sidney C. Warden ® Charles Dorr KNO WS 


295 Madison Avenue 30 No. LaSalle Street Old South Building PA 

New York 17 Chicago 2 Boston 8 Ci F | C 
Phone: Lexington 2-1234 Phone: Central 2757 Phone: Liberty 6684 C 

® Byron Dawson ® Waldo E. Fellows ® Allen K. Reasoner AS T 

426 South Hill Street 714 Stephenson Bidg. 576 Sacramento Street M A 

Los Angeles 13 Detroit 2 San Francisco 11 R K E TS | 
Phone: Van Dyke 3733 Phone: Madison 8217 Phone: Douglas 4306 


C AL I F 0) R NI A _ City Data —_ (Continued) The “SM” symbols mark original, exclu- 


= sive estimates by SALES MANAGEMENT. 


CIVIL 

POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. 

1-1-1944 CID ESTIMATES ESTIMATES 

., Whole- = ~ 

THREE STORE GROUPS | sale 
CITY COUNTY (in thousands of dollars) | Sales Per Capita 
Total | 1945 Gross Net — 

(in | % | % | Dollars | % | % Dollars | Dollars | % | % a er 
thou- | of of (in of | of (in (in of of Ratio | Ratio 
sands) | State) U.S.A.| thousands)| State) U.S.A.| Food |General | Drug thousands)| thousands)! State| U.S.A.) Dol- | to | to 

Mdse. lars | State U.S.A. 
Grass Valley Nevada. ... 6.0| .07| . 8,989] .14) .012) 2,701 745 324) 4,1 7,006 5,844, .05| .004) 974, 71) % 
Hanford Kings. .... 10.5 | .13} .008} 14,357) .22) .019| 3,066] 1,852 2, 14,175 9,322) .08} .007|} 9888) 65, 88 
Hayward ...| Alameda. .... 12.0 | .15| .009} 17,248) .26| .023| 3,757) 1,235 6,521] 21,620] 17,951) .16| .013| 1,496) 110 144 
Huntington Park...| Los Angeles....] 28.6¢| .36) . 45,383) .70| .061| 6,599} 8,058} 1,418] 10, 58,927} 49,154] .45| .037|.1,719| 126 166 
Inglewood Los Angeles 38.2 | .48) . 26,786] .41| .036) 6,447) 2,917) 1, 2, 47,339} 39,488 .36| .030|) 1,034) 76 100 
Lodi. San Joaquin. . 12.4| .15| .01 13,941] .21] .019] 3,624) 1,363 6,34 14,170} 11,870} .11| .009| 953) 70% 
Long Beach Los Angeles....] 225.0§) 2.80| .175] 237,513] 3.64) .319| 61,048] 32,489) 8,317] 77,364] 582,651| 486,017) 4.43] .364| 2,160) 158) 208 
Los Angeles Los Angeles... .|1,825.0 |22.70| 1.418] 1,600,352/24.53| 2.147) 341,202| 276,994] 58,490]2,814,446] 3,350,163| 2,794,532/25.48| 2.094) 1,531 112 148 
Madera Madera........ 6.7) .08| . 9,233] .14) .012) 2,295 . 2,1 7,499 6.255} .0€) .005} 934) 68 9 
Martinez Contra Costa 7.6/ .10) . 9,436] .15) .013) 2,548) 1,086 1,335 8,815 6,855) .06| .005) 906, 67 8% 
Marysville | Yuba 8.0t} .10| .006) 21,205 .32) .028) 4,904) 2,874) 7391......... 10,613 8,853} .08} .007| 1,107) 31 107 
Merced ..... Merced... 11.5) .14) . 19,0041 .29! .025| 4,213, 2,555 3,994] 13,037,  10,875| .10| .008! 946) 69 9% 
+ 1940 Census. *Withheld to avoid disclosure. efo ing these figures, see explanation page 19. 
+ 1942 Estimate. ai a i. . § 12-1-45 Estimate. ] 
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... Charlie Owens of the Los Angeles Times 


That benign look with which the 
artist has endowed Mapmaker 
Charlie Owens is but window 
dressing for an eagle eye and a 
T-square mind. Charlie’s maps 
are so accurate that the Army 
used them for briefing, but now 
his drawing board is filled with 
peacetime sketches for readers 
of the Los Angeles Times. 


Mr. Owens is one of many spe- 
cialists who give Times news 
and feature presentations that 
accuracy and intelligent diversity 
which make the home-owned 
Times “everybody’s newspaper’ 
in Southern California—far and 
away the first choice of readers 
and advertisers in America’s 
Third Largest Market. 


LOS INGELES 7764 


Represented by Williams, Lawrence & Cresmer... New York, Chicago, Detroit and San Francisco 


MAY 10, 1946 
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a 


Dollar for dollar your best radio buy! Proof’ 
Sales Managements 1945 Survey of Buying Power ranks 


SACRAMENTO 74umus 


COMPARE KCRA N 8B C RATES WITH ANY 
MARKET OF SIMILAR SIZE... and you have 
(ian 


the best reason for adding KCRA to your N B C list. 


a 
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N BC FOR CALIFORNIA’S CAPITAL 


CALIFORNIA—City Data— (Continued) sve estimates by SALES: MANAGEMENT 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 


f ESTIMATES ESTIMATES 


THREE STORE GROUPS 
COUNTY (in thousands of dollars) Net 
e 
% Dollars ; Dollars 


of (in (in (in 
U.S.A.| thousands) S. Food om thousands) | thousands) 
se. 


Stanislaus...... ; ‘ 015) 39,580) . p 7.747, 5,035 ° 28,330 
Monrovia ....] Los Angeles. . . 8} . 011 10,663) . F 3,269} 1,192 ° 24,034 
Monterey. ........] Monterey - 2 oe .007 15,219) . P 3,371; 1,937 12,849 


BD <accetecanccal Gases ceopv ‘ ‘ 017 16,802) . -023) 3,696) 2,363 , 88° 20, 506 ° . 

Oakiand...... Alameda....... , ‘ -312] 430,187) 6. -577| 118,402) 106,972 ’ , 825,124 . : -516 

Ontario...........] San Bernardino ‘ ‘ 0 13,991). -019) 3,939) 1,075 ’ 23,108 ’ . -014 
3 


Oroville. . . waa . ° -00. 9,497) . -013) 3,178) 1,214 4,848 ° ’ 003 
Oxnard....... . ° 01 11,309) . -015) 3,178) 1,214 ’ 15,471 . ‘ -010 
. 
Palo Alto ¢ ° 017 25,486) . -034; 5,553) 2,629 ° 24 ,902 43,518 36,300} .33) .027) 1, 
Pasadena -.++-{ Los Angeles....[ 92. . -071{ 105,304) 1. -141| 21,950| 14,967 ° 33,310] 210,159) 175,304) 1.60) .131 


$1942 Estimate. § 12-1-45 Estimate. Before using these figures, see explanation page 19. 


LONG BEACH - - FIRST ON THE PACIFIC COAST! 


For the third successive year, Long Beach ranks highest of all Coast cities 
in Per Capita Effective Buying Income. 1945 “EBT” was $2,590.00 per 
capita, or $2,160.00 after taxes.* 


This is higher than the 1944 record — PROOF OF POSTWAR GROWTH! Kaiser-Frazier, 
Spreckles Sugar, and Ohio Oil are just three of many large firms choosing Long Beach for their 
Southern California postwar headquarters. A spot schedule on KGER covers this wealthiest of 
expanding markets — Long Beach and Los Angeles. 


Long Beach — Los Angeles 
* Sales Management 1946 Survey of Buying Power. K G ‘ % 5,000 Watts Day and Night 


Owned and Operated by Merwin Dobyns 


National Representative: Joseph Hershey McGillvra, Inc. 


New York e Chicago e San Francisco e Los Angeles 


SALES MANAGEMENT 


Li Size 


Mitel? 
DON LEE 


BROADCASTING SYSTEM 


THOMAS S.LEE, President 

LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr. 
SYDNEY GAYNOR, General Sales Manager 
5515 MELROSE AVE., HOLLYWOOD 38,CAL. 
Represented Nationally by John Blair & Co. 


N'T leave 


WEST-HOLLIDAY CO., INC. | 
Los Angeles © San Francisco = =. 
Seattte == -Parttand Denver 


a | 


Represented t 


The “SM” symbols mark original, exclu: 


sive estimates by SALES MANAGEMENT, 


Redondo Beach... 


San Buenaventura 


San Luis Obispo... 


TOTAL ABOVE CI 


——_.—]|- 
‘p.612.7 
et 


CIVIL 
POPULATION 
LOCAL EST. 


RETAIL SALES—1945 


ESTIMATES 


Tota! 
(in | % % 
thou- | of | of 


9.6 | .12 
11.0| .14 
27.0| .34 


106.5 | 1.32 
12.8 | .16| 
60.8 | .76| 


25.3 | .31 
12.1 | 18) 
44.0) .55 
40.0 | 0) 
20.0) .25) 
8.5t| .10) 
64.0 | .80| 
12.61; .16| 
42.01] .52| 
70.0 | .87| 
3.2}; .04) . 
8.3 | .10) 
11.0) .14) 
35.01} .44] 
11.0 | .14) 
10.9 | .14) 
19.0) .24 
8.5 | .10 


(69 81) 4.360 


(in of of 
thousands)| State|U.S.A.| Food |General | Drug 
| } Mase. 


-028; 3,188 
012; 2,071 
035) 5,787 
018) 2,345 


— 
* 


-038) 4,234 
070) 10,285 


-430) 82,907 
-016) 3,025 
-897| 153,367 
-148) 23,727 


012} 3,249 
.020} 3,117 
-022| 6,427 
025) 4,559 
.059) 8,853 
.05 5} 11,676 
-029 5,239) 

3,066 

14,224 
-035} 5,310 


STATE TOTAL... J.. 


| 
ls.o39.3 !..... 6.248] 6,525,120 


Whole- 
| THREE STORE GROUPS sale 
(in thousands of dollars) wa 


| ig | 
| 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


Dollars | Dollars | % % | r 


(in (in 0 o 
thousands) | thousands)| State) U.S.A.| Dol- | to | to 


= 


Per Capita 


} Ratio | Ratio 


lars | State | U.S.A. 


6,082 


-020; 6,965 138 506] 6,369 
14,468) 7,207) 2,117] 74,836 


1,787 745 oer oe 


2,203 990 ar 


14,692 12,255) .11 .008| 1,277 94) 123 
10,958 9,141) .68} .007; 831) 1] 8c 


42,284 35,271) .32) .027) 1,306 96; 126 
7,341 6.122) .06) .605) 942 e8 91 
12,387 19,333} .09) .008) 1,003 74) 97 
23,709 19,777; .18) .015) 1,236 91; 119 
18,989 15,840) .14) .012) 1,209 82} 117 
21,373 17,828} .16) .013) 1,068) 78) 103 


111,537 93,038) .85) .070) 846 62) 82 
67,470 56,280) .51| .042) 1,139 63; 110 
255,187) 212,864) 1.94) .160) 1,999) 147) 193 
22,615 18,864; .17) .014) 1,474; 108) 142 
116,209 96,936) .88) .073| 1,594) 117) 15 


190,250} 158,697; 1.45) .119) 1,971! 144) 190 


24,132}  20,130| .18} .015| 968; 71) 94 
17,836} 14,878} .14| .011| 1,283] 94) 124 
27,660| 23,073| .21| .017| 912} 67} 88 
13,776, 11,491) .10| .G09| 950) 70, 92 
75,367}  62,867| .57| .047 1,429] 105| 138 
98,469] 82,137) .75| .062| 2,053) 150| 198 
33,109} 27,818} .25] .021| 1,381] 101) 133 
12,781} 10,661; .10| .008| 1,254 92) 121 
86,222} 71,922] .66| .054| 1,124] 82} 108 
20,546 17,138} .16} .013| 1,360] 100) 131 


38,145 31,879) .29 
141,067) 117,671) 1.07 
5,735 4,784) .04 
2,477; 2,033 415) 5,975 10,169 8,482) .08 
17,126 14,286} .13) .011) 1,299 95) 125 
6,792) 3,694 709 5,429 30 
3,655; 2,001 517 4,105 09 
3,239) 2,214 506 9,130 11 
5,046) 2,150 780) 8,139 23 
2,792; 1,352 557 6,359 


39,948 33,323 
11,746 9,798 
14,791 12,338 
30,134 25,136 
11,214 9,354 


| 


1,245,255) 824,911 200, 716}7, 340,211 10,462,889] 8,717,066|79.48| 6.533) 1,553) 114) 150 


' §.755|1,605,118 873,222 234, 38418, 408, 864 


13, 149, 598'10,968,708'.....' 8.220' 1,362|......|.. 132 


| 
| 
| 
| 


*Withheld to avoid disclosure. 
§ 12-1-45 Estimate. 


Before using these figures, see explanation page 19, 
For California County figures, see page 395 


SALES MANAGEMENT 


Many times he’s the forgotten 


on characters in advertising. And 


man when the roll is called 


et: Without an account, there 
would be no Account Executive. 
Without the Client’s check book, 
the Space Buyer could buy no 
space, the Art Director would 
have no art to direct, and the Ad- 
vertising Manager would find 
himself with nothing to manage. 


Perhaps you know The Client 
merely as the so-and-so who re- 
jects your layouts and blue-pen- 
cils your copy. Actually, he’s the 
number 1 creative man in adver- 
tising. He’s the gent who invented 
advertising. And he knows that 


“advertising” is just a convenient 
seven-dollar word descriptive of 


the down-to-earth business of get- 
ting information about products 
or services tothe largest number 
of prospects at the lowest pos- 
sible cost. 


As the man who autographs the 
checks, your Client knows that it 


5 IN A SERIES OF SKETCHES ON CHARACTERS IN ADVERTISING 


The Chien. 
Das nites? 


\? GULIONS. SPENT FOR say 


only if the 


pays to advertise... 
product is right. . 
is right.. 
rect medium to reach a specific 
‘market. 


. the message 
. and he is using the cor- 


Prosperous San Francisco, in the 
heart of the new West—with its 
growing commercial facilities for 
serving a growing community—is 
one of his richest markets. The 


TheCall-Bulletin 


Dan Pranciscos FRIENDLY lwspaper- 


REPRESENTED NATIONALLY BY PAUL BLOCK AND ASSOCIATES 


iii 
\ TUE CALL ULE; = 


lively pages of The Call-Bulletin, 
the newspaper that carries more 
daily display advertising than any 
other paper in the city, offers him 
the surest and best medium for 
reaching this market. For a testi- 
monial on results, The San Fran- 
cisco Call-Bulletin refers you to 
The Satisfied Client . . 
and ours. 


. yours 


WASHINGTON— City Data 


The “SM” symbols mark original, ‘a 
sive estimates by SALES MANAGE MENT, 


CIVIL 
POPULATION RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
LOCAL EST. JM 
1-1-1944 ESTIMATES ESTIMATES 
| Whole- - 
THREE STORE GROUPS | sale 
CITY COUNTY (in thousands of dollars) Sales Per Capita 
Total 1945 Gross. Net eS Say 
(in %1 % Dollars | % | % Dollars | Dollars | % | % 
thou- | of of (in of of (in (in of of Ratio | Ratio 
sands) | State| U.S.A.| thousands)| State| U.S.A.| Food |General | Drug is) s)| State} U.S.A.) Dol- | to to 
Mdse. lars | State | U.S.A, 
Aberdeen... Grays Harbor...| 18.8 .99 29,338) 1.78} .039| 6,923) 4,182 33,901 29,724) 1.08] .022| 1,581; 109, 153 
Bellingham... Whatcom....... 32.5 | 1.71 24,431; 1.48; .033| 9,800) 6,001) 1, 46 ,257 40,558) 1.47) .030) 1,248 86) 120 
Bremerton. . Kitsap. . 62.0 | 3.25 38,089) 2.31) .051 7,228; 2,803 42,350 37,132) 1.34) .028) 589 41 58 
Centralia ae 9.6 .50 11,017; .67| .015) 2,460 1,797 11,462 10,050; .36) .008| 1,047 72| 101 
Chahalis rece 5.1 | .27 11,183) .68) .015) 2,237) 1,776 244) 6,685 5,861; .21| .004) 1,149 79 OW 
Ellensburg Kittitas......... 6.5 | .34 11,569) .70| .015) 3,162 759 8,031 7,042} .25| .005) 1,083 75) 104 
Everett .| Snohomish... .. 35.0 | 1.84 44,520) 2.70} .060) 12,067) 9,221) 1, 49,048 43,005) 1.56) .032) 1,229 85 119 
Kelso......... Cowlitz......... 6.7t| .35 10,122) .61) .014) 3,406 663 204) 10,282 9,015} .33| .007| 1,346 93) 130 
Longview Cowlitz 13.4t| .70 17,094) 1.04) .023) 2,948) 4,814 4 17,993 15,776} .57| .012) 1,177 81) 114 
Mt. Vernon Skagit 4.9| .26 12,862; .78| .017| 2,216) 2,129 234) 5,086 4,459} .16| .003) 910 63; 88 
Olympia... Thurston. ...... 15.5 81 27,923) 1.69) .037| 6,425) 3,808 24,425 21,416 77| .016) 1,382 95) 133 
Port Angeles Clallam........ 9.4}; .49 13,260) .80| .018) 3,761 2,032 17,420 15,274 55) .011) 1,625) 112) 157 
Seattle Ee 480.0 |25.19| .373] 521,346/31.60| .700| 114,806) 123,526} 15,54511, 196,084] 1,154,876) 1,012,595/36.62) .759| 2,110) 145) 204 
Spokane Spokane... 145.6§| 7.64 140,128) 8.49) .188| 30,156) 31,354) 5,643 345,126} 302,606|10.94) .227| 2,078 143) 200 
Tacoma. Pierce 142.0 | 7.45 153,320; 9.29) .206| 37,650) 31,074) 3,993 287,162; 251,784) 9.11) .189) 1,773 122) 171 
Vancouver Eee 30.0 | 1.57 32,421; 1.96} .043) 7,076) 3,808 713 42,617 37,367| 1.35) .028) 1,246 86 120 
Walla Walla Walla Walla 22.0 | 1.16 28,675) 1.74) .038 5,551 5,263 93 30,537 26,775; .97 020) 1,217 4 «117 
Wenatchee Chelan........ 13.1 .69 26,487) 1.61) .036) 5,012) 5,188 aa 38 , 661 22,185 19,452} .70| .015| 1,485) 102) 143 
Yakima WE, ocienaes 34.8 | 1.83 55,570) 3.37| .075| 12,986) 9,863 41,072 36,012) 1.30) .027| 1,035 71, 100 
TOTAL ‘ABOVE CHTIES...........]1,086.9 |57.04 2) 1,209,355|73.30| 1.623) 275,870) 250,061; 36, mS 816, 23 2,196,515) 1,925,903\69.64| 1.443) 1, 122; +171 
STATE TE TOTAL ee 1,905.5 1.4 1,649,833|..... 2.214| 420,642) 272,193 46, 13812,034, 506! 3,153,552) 2,765,043 2.070| 1,451 ress i 140 
For Washington County figures, see page 406. 
OREGON—City Data 
— —~ = PT 
Albany SR eee 7.0t; .60) .005 9,489; 1.04, .013 2,105) 2,035 7,442 6,585; .43) .006) 940 —.6 6S 
Astoria Clatsop......... 10.4¢| .89) .008 16,080) 1.77; .022| 4,517 2,452 16,852 15,181) .99) .011) 1,460) 112) 141 
Baker... re 8.1 -69) .006 12,131) 1.34) .016) 3,357 ° 11,975 10,788} .70| .008) 1,332) 102) 129 
Bend.. Deschutes...... 12.0 | 1.02) .009) 13,274) 1.46) .018 3,880 * 11,767 10,600 .69) .008; 883 68) 85 
Corvallis eee 15.0 | 1.28) .012 14,182) 1.56) .019| 4,096 ° 11,442 10,308) .67)| .008 687 53} 66 
Eugene. . eer 26.2 | 2.23 44,503) 4.90} .060| 9,015) 7,250 45,605 41,500) 2.71; .034) 1,584 “a 153 
Grants Pass Josephine...... 6.8t; .58) . 9,479) 1.04) .013 2,761 . 10,819 9,746} .64) .007| 1,433) 110 138 
Klamath Falls...... Klamath 16.5 | 1.41) .013) 35,343) 3.89) .047| 7,402) 7,29 28,384 25,570) 1.67) .019| 1,550) 119) 150 
La Grande Union. 8.8 73} Cw 10,081; 1.11) .014 2,597 1,978 9,311 8,388} .55) .006) 953 73) 92 
Marshfield Wc iccnvcess 5.3 .45) .004 11,203) 1.23) .015) 3,039 1,954 6,629 5,972; .39} .004) 1,127 " 109 
Medford.......... Jackson........ 17.0 | 1.45) .013 19,875; 2.19} .027 5,030, 4,025 22,324 20,111) 1.31) .015) 1,183 91) 114 
Oregon City....... Clackamas...... 9.3 | .79| .00 10,856) 1.19) .015) 3,285) 1,168 9,207 8,360} .55) .008) 900 69, 87 
Pendieton...... Umatilla........ 11.4 | .97) .009) 12,519| 1.38} .017| 2,710) 1,943 9,798 8,827; .58| .007| 774 59) 75 
Portiand.... Multnomah... .. 407.0§|34.69| .316] 380,298/41.86) .510| 93,329) 118,377 860,471) 782,056/51.05| .587| 1,922) 147) 185 
Roseburg.......... Douglas........ 7.5 | .64) .006 9,499) 1.05) .013) 2,197) 1,769 10,783 9,714 .007| 1,295 99 125 
Salem... Marion. 35.5 | 3.02) .028 33,530) 3.69} .045) 8,456) 5,236 47,782 42,594, 2.78) .032| 1,200 92) 116 
The Dalles Wasco......... 7.0 | .60) .005; 11,713) 1.29) .016) 2,885) 1,168 8,245 7,428 .006) 1,061 1) 102 
TOTAL ABOVE CIITIES............] 610.8 |52.06 an} 654,055|71.99) .880) 160,661 156,652 24,208) 087,179 1,128,836) 1,023,728/66.82| .767| 1,676 128| 162 
A ere x * ¢ mn 908,480).....| 1.219) 250,612) 178,090 33,561,050, 23] 1,700,636) 1,532,029|..... 1.148] 1,306)...... 126 
+ 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
+ 1942 Estimate. 


# 12-1-45 Estimate. 


For Oregon County figures, see page 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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PORTLAND 
7 out of every 10 


wholesale dollars spent in Oregon 


ay 


ts ; 
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\ Portland are located six important 

wholesale grocery houses and three 
wagon jobbers through whom manu- 
facturers may obtain statewide cover- 
age. As of January, 1946, there were in 
Portland more than 50 national and 
regional food manufacturers with district offices, main- 
taining sales organizations and warehousing facilities to 
serve this important wholesale trading area. 
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Portland boasts 21 electrical jobbers 
and appliance wholesalers that main- 
tain sales organizations and warehous- 
ing facilities to serve this vital market. 
Here the average domestic electric rate 
is one and three-quarter cents per 
kilowatt as compared with the national 
average of 3.7 cents. 


Eight wholesale drug firms maintain 
offices in Portland. In addition to the 
leading drug firms that have district 
offices and warehousing facilities in 
Portland, pratically every major 
pharmaceutical manufacturer in the 
United States maintains a sales repre- 
sentative here to serve this area. 


Eleven automotive supply and parts jobbers are located 


in the city of Portland. Forty-two 
manufacturers of service parts have 
representation in Portland . . . for 
in the Portland Retail Trading Area 
alone 69% of the state’s service-parts 
business is done. 


Portland, strategically located as a natural hub for sea, 
land and air transportation serves Oregon and those 
parts of Washington and Idaho in the Columbia basin at 
a lower cost of transportation than any other commercial 
center on the Coast. Little wonder that it has become so 
dominant a wholesale distribution center for so many 
types of businesses. For example, its wholesale distribut- 
ing houses roll up 71% of all wholesale sales made in 
Oregon. 


Small wonder that Portland, Oregon’s 
only metropolitan market, is the fourth 
largest on the Pacific Coast. When 
Portland’s distributors seek an effective 
advertising medium to cover the market 
they use The Journal. When you adver- 
tise in Portland, The Journal 
will do more than cover the 
consumers in this market. It 
will also effectively carry your 
advertising to the men and 
women who distribute your 
product. An independent survey proves it! 


Here’s what it shows: 

Of All People Engaged in the Wholesale Food Busi- 
ness ... 99% Read The Journal Regularly. 

Of All People Engaged in the Wholesale Drug Busi- 
ness ... 95% Read The Journal Regularly. 

Of All People Engaged in the Wholesale Electrical 
Business ...97% Read The Journal Regularly. 

Of All People Engaged in the Wholesale Automo- 
tive Supply Business... 96% Read The Journal 
Regularly. 


If You Lived in Portland...You’d Read 


The JOURNAL 


Only Afternoon Newspaper in 
Oregon’s Only Metropolitan Market 


Represented by Reynolds-Fitzgerald, Inc., New York, Chicago, 
Philadelphia, Detroit, San Francisco, Los Angeles, Seattle 


CITY POPULATIONS 
(1940 CENSUS) 


° 
ae 
* 


UNDER 50,000 
50,000 TO 100,000 
100,000 OR OVER 


KENNEBEC 


PISCATAQUIS 


ME. 


WASHINGTON 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


NEW ENGLAND STATES 


Maine - New Hampshire - Vermont 


(See also Massachusetts, Rhode Island, Connecticut) 


SCALE OF MILES 


Prepares by CHARTMACERS - New You 


New Exalend States—County Data 


M Al N E—County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Kennebec (Augusta- 
Waterville)............ 


COUNTY 


— ——— 


Androscoggin (Lewiston- 


York (Biddeford)... 


STATE TOTAL.......... 


OPA CIVIL 
POPULATION 


2-15-1944 


% % 
of 
State | U.S.A. 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


THREE STORE GROUPS 


SALES—- 
ADVERTIS 


ING 
CONTROLS 


ten- | ket 


2.02) .013) 3,606 915 


15,002 
3.15) .020) 5,065 926 29,622 
1.64) .010) 2,846 468 14,832 
3.04) .019) 5,569) 1,564 24,702 
8.99) .056) 16,521) 3,011 74,127 


er -624) 149,890) 52,693) 12,745] 869,594 


6,596) 1,256 
16,274; 9,226 


2,713 


(in thousands of dollars) Gross Net 
% . | = ss |sCDollars Dollars % y 
of of (in (in of 0! 
State | U.S.A. thousands) | thousands)| State | U.S.A. 
Food |General | Drug 
Mdse. 
9.81; .061) 14,805) 7,012 83,696 76 ,034 
7.76) .049) 9,863) 3,714 63,583 57,762} 7.31 
27.42) .171| 35,138) 16,355) 3,030] 227,514) 206,685) 26.16 
1.83) .011 2 -86 


.058| 102 
9) 79 
153) 129 


105 


012, (75 
021! 88 
oti; 85 
01983 
056, 82 
605| 100 


— 


Before using these figures, 


[226] 


see explanation page 19. 


For Maine City figures, see page 131. 


SALES MANAGEMENT 
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New Hampshires 


There’s an “UP-rising” 


in New Hampshire! 


A lively, thriving upsurge in market 
opportunities. Established industry 
is expanding, new industry is moving 
in. Payroll totals are reaching a 
new high, founding a market struc- 
ture of firm stability now—and for 


the future. 


To completely cover this market of assured and growing 
purchase power, use New Hampshire’s accepted Metropolitan 


daily, the Manchester Union-Leader . . . over 43,000 circu- 


An “A” Schedule Markel? 
‘ More Faaag a - moving - 
. ee a mw ws. 
lation . . . the only paper that truly “Covers the State.” accelerated expansion of long 
established industries . . . one 
plant alone adds 1,000 em- 


ees. 
enero of Commerce reports 


tee MANCHESTER UNION-LEADER | 272% taises 


new high. ° 
Write today for _ portfolio 
**Manchester eee Your Test 


MANCHESTER, NEW HAMPSHIRE Monchester Union-Leader, the 


State’s Metropolitan daily . . . 
now over 43,000 circulation. 


NATIONALLY REPRESENTED BY GEORGE A. MCDEVITT COMPANY 


NEW HAM PSHIRE— County Data The “SM” symbols mark original, exclu- 


=— sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
-15-1944 ESTIMATES ESTIMATES CONTROLS 


THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % ual 
Total % % |Families| Dollars % % Dollars | Dollars % % | Per | Dollars| of ty 
(in of of (in (in of f (in In of of | fam- (in [U.S.A 
thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. thousands) | thousands) | State | U.S.A.) _ ily thou- | Po- | Mare 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
Belknap (Laconia)........ 22.0) 4.85) .017 6.6 13,491; 4.98) .018} 4,046) 1,286 345 19,681 17,468} 4.53) .013) 2,647| 3,196] .015 88 
| eae 12.9} 2.85) .010 3.9 7,618} 2.81) .010| 2,503 287 324) 11,913 10,574; 2.74) .008| 2,711) 2,262] .009 90 
Cheshire (Keene)........ 33.6) 7.41| .026 10.1 16,641; 6.14) .022) 4,832) 1,648 578 30,501 27,071) 7.02) .020) 2,680) 6,016] .022 85 
Coos (Berlin)............ 31.2) 6.88) .024 8.1 17,796) 6.56) .024| 6,435) 1,371 679) 28,855 25,611) 6.64) .019) 3,162) 4,327] .022 82 
Grafton (Lebanon)........ 38.8) 8.56) .030 11.4 25,283) 9.32) .034| 6,446) 1,797) 1,186 40,326 35,792) 9.28) .027| 3,140) 7, -030) 100 
Hillsborough (Manchester- 

_., eam 136.0) 30.00) .106 39.7 90,167) 33.25) .121| 28,800) 8,930) 2,554] 141,241) 125,359) 32.53) .094| 3,158] 11,202] .105 99 
Merrimack (Concord)... . 49.6) 10.94) .039 13.8 30,863) 11.38) .042) 8,295) 3,381) 1, 50,343 44,682) 11.59) .034) 3,238) 8,624] .037 95 
Rockingham (Portsmouth). 59.5) 13.13) .046 18.3 31,876) 11.76) .043) 9,317/ 2,403 841 49,781 44,183) 11.47| .033| 2,414) 10, -039 85 
Strafford (Dover- + 

Rochester)............. 42.9| 9.47) .033 12.5 24,596; 9.07; .033) 7,019) 2,392 618) 38,891 34,518) 8.96) .026) 2,761; 3,995] .029 88 
Sullivan (Claremont)... .. 26.8) 5.91) .021 8.0 12,838} 4.73) .017| 3,382) 1,733 22,722 20,167; 5.23) .015| 2,521) 3,528] .016 76 
STATE bs eee ae 352 132.41 | ee -364| 80,075| 25,228 8,787 434,254) 385,426/...... -289! 2,911 61,6191 324) 92 


Before using these figures, see explanation page 19. For New Hampshire City figures, see page 132. 
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BY Managimint pa 
assachusetts 
N E W E N GS LA N D STAT BO oS Rhode Island - Connecticut 


(See also Maine, New Hampshire, Vermont) 


sano, _, FRANKLIN 


ee eee mM ASS . fee eG aay CITY POPULATIONS 


: » | L_ ao oie : n> Oty (1940 CENSUS) 
a HAMPSHIRE 2 ae ass: Sam } | UNDER 50,000 
ei? 50,000 TO 100,000 
100,000 OR OVER 


TOLLAND WINDHAM 


BARN- 
STABLE ; 


KENT 
R. |. } 
WASHINGTON 
Onorwich mew 


NEW LCNDON 


ss "e 
ett = 


Cities shown are those having Counties shaded are those having 
retail sales of $20,000,000 retail sales of $50,000,000 


10 20 or more in 1942. or more in 1942. 


Preporrd ty CHABTMAELRS New You 


SCALE OF MILES 


VERMONT—County Data ~The SH" symbols, mar originale 


SALES— 
OPA CIVIL [RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 


POPULATION 4 ING 
ESTIMATES CLD ESTIMATES CONTROLS 


COUNTY \ j 
THREE STORE GROUPS 
(in thousands of dollars) Gross Net | 
— . Hf Mes fe Dollars | % 
n n 


(in n 0 
thou- | thousands) S.A. thousands) thousands)| State 
sands) yom Drug 

se. 


139) 


Caledonia (St. Johnsbury) 
Chittenden (Burlington). . 
as aie bekies 


Franklin (St. Albans). . 


6,904) 3. ; | 10,699 
11,759] 5. : 15,875 


Rutland (Rutland) . 5 F y 29,759 . d 48,681 
Washington (Barre- 
Montpelier)... . : 3 ' ‘ , 26,590} 12. : 49,352 
Windham (Brattleboro). . . a F ’ 5 18,790} 8. d 230) 25,691; 23,791) 7.78 
SE RR ; : , : 22,130] 10. ; 32,796 30,370) 9. 


| 
STATE TOTAL.......... mae SR y 210,115 -282| 58,185 20,864) 6,341] 330,065 
Before using these figures, see explanation page 19. *Withheld to avoid disclosure. For Vermont City figures, see page 131. 


—, 
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COPYRIGHT: the contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part, without written permission of Sales Management, Inc. 


SALES MANAGEMENT 


, | eat Eat Well 
And Spend Woll 


Sales Management’s 1946 
Survey of Buying Power 
shows that, among the 48 
states, VERMONT ranks: 


th 


IN FOOD SALES 
PER FAMILY 
and 

IN RETAIL SALES 
PER FAMILY 


BUT THE VERMONTER HAS TO BE SOLD! 


Your typical Vermont citizen is a smart and se- 
lective purchaser. His buying habits are guided 
by a keen sense of values and a discriminating 
taste. He is looking for his money’s worth—for 
facts about your product. The Vermonter puts 
thought into his buying, and be has to be sold. 


When you do sell a Vermonter, you have a cus- 
tomer as solid and dependable as the granite his 
native state produces. You have a loyal, steady 
year-in and year-out buyer. 


Here are some figures from Sales Management’s 
Survey of Buying Power to show how Vermont 


families buy the products of their choice. 


VERMONT _ National 

Family Family 

Average Average 

Food Sales $667 $523 
Retail Sales $2,360 $2,024 


In both food and total retail sales per family, 
Vermont ranks 8th—leading 40 other states. 


The Vermonter not only knows how to spend, 
but does spend—generously and consistently— 
when he is sold on a product. 


VERMONT ALLIED DAILIES 


Rutland Herald 
Brattleboro Reformer 
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St. Johnsbury Caledonian-Record 


Barre Times 
‘eon Free Press 


[229] 


Not a “Petty Cash” Market 


Industrial New England doesn’t have to be coddled into 


spending money ... it has been and is a natural market for 
profits! Nearly two million listeners within WLAW’s 
.5 mv/m contour (lucrative three-state area) spend approxi- 
mately $911,322,100 at retail. The average effective buying income, 
$2,198,419,800.00 reveals even further potentialities for sales in this above 
average market. For quick and steady profits the logical combination is your 
product and WLAW—ABC Network station serving Industrial New England. 


WLAW 


LAWRENCE, MASSACHUSETTS 


5000 WATTS 


680 KC 


BASIC STATION 
American Broadcasting Company 


4s ” +4 i a as 
MASSACHUSETTS— County Data rhe estimate by SALES: MARAGEMENT 
SALES— 
OPA CIVIL RETAIL SALES—1945§ EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 7 ING | 
2-15-1944 6yD ESTIMATES ESTIMATES CONTROLS | 
COUNTY ; : _ oe 7 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % | Qual- 
Total % % | Families} Dollars % % Dollars Dollars % % Per | Dollars} of ity 
(in of of (in (in of of (in (in of of | fam- (in |U.S.A.) of 
thou- | State | U.S.A.) thou- | thousands)! State | U.S.A. thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | index 
Barnstable (Barnstable)... 36.8) .90) .029 11.8 30,309} 1.13) .041) 11,120) 1,671) 1,408 51,124 44,677; .92| .033) 3,786) 65, 035} 121 
Berkshire (Pittsfield- ‘| 

N. Adams).............] 115.8) 2.83) .090 33.3 73,339; 2.74) .098) 20,001) 8,484) 2, 132,367; 115,676) 2.39) .087| 3,474) 9, 091; 101 
Bristol (Fall River-New 

Bedford-Taunton- 

i cdsecesake 342.5) 8.37 98.1] 188,437) 7.04) .253| 59,892) 19,458) 7,739] 426,750) 372,938) 7.69) .279| 3,802 ~—_ -269) 101 
ET icckedcensendese 5.0 12; .004 1.6 4,543) .17| .006) 1,924 192 253 6,867 6,001 -12| .004) 3,751 578} .005) 125 
Essex (Lynn-Lawrence- 

Haverhill-Salem- 

Beverly-Gloucester- 

Peabody-Newburyport)..| 460.1) 11.24) .357| 133.7] 263,371) 9.85) .353] 88,288) 26,568] 10, 571,053) 499,046) 10.29) .374| 3,733] 13,257) .364) 102 
Franklin (Greenfield)... . 47.8| 1.17| .037 14.3 27,990} 1.05) .038| 8,051) 2,257 810; 48,089 42,025} .87) .032| 2,939) 12,523] .035 95 
Hampden (Springfield- d 

Holyoke-Chicopee- 

Westfield-W. Springfield)} 321.3) 7.85) .250 91.5] 244,254) 9.13) .328) 71,346) 34,211| 9,948] 492,464) 430,366) 8.88) .323] 4,703 10,04 310} = 124 
Hampehire (Northampton). 71.3) 1.74) .055 nd 36,043) 1.35) .048) 10,664) 2,533) 1,277 59,473 51,974) 1.07) .039) 2,735) 15,203 045! 82 
Middlesex (Cambridge- | 

Somerville-Lowell- | 

Newton-Medford- 

Malden-Everett- | 

Waltham-Arlington- | 

Watertown-Belmont- 

Melrose-Framingham- 

Wakefield-Woburn- 

Mariborough-Natick)...| 916.7) 22.40) .712| 249.3] 465,317) 17.39] .624) 172,698, 45,100} 23,512] 1,265,325) 1,105,772) 22.81) .829] 4,436| 33,551 yan 104 
Nantucket. .... € PS 2.7 -07' .002 8 2,883 -11i = =.004 1,134 139 213 3,398 2,970 -06! .002! 3,713 296i .003 me 150 


Before using these figures, see explanation page 19. 


A\n index to advertisers appears on page 414. 


SALES MANAGEMENT 


A “Merchandising Must” 
in Boston 


This lively merchandising magazine is delivered 
every month to 4,000 top grocers, druggists, markets, 


variety and department stores in Metropolitan Boston. 


The WCOP SALES SPOTLIGHT, in its handy 7” x 10” 
format, assures a regular monthly “interview” with mer- 
chants selling WCOP-advertised products. They read it. 
If you're not seeing it regularly, just drop us a line and 


we'll add your name to an ever-growing list. 


In addition to this monthly good-will builder, WCOP 
has a staff of ace merchandising men calling constantly 


on wholesalers, jobbers, brokers and retailers within its 


A Cowles Station 
Exclusive American Broadcasting Company Outlet in Boston 


May 10, 1946 


A 


ANN L—— . 
J WN 


coverage area. When a client purchases time on WCOP, 
these men see that the retailers hear about it. They get 


cooperation in store tie-ins with the radio advertising. 


WCOP adds to these merchandising aids a steady 


fonfare of courtesy announcements, outdoor advertising, 


window displays and publicity releases — to promote 
WCOP-advertised products. 


When you buy WCOP, you put Boston’s smoothest 


merchandising machinery to work for you. 


Rates and availabilities from any Katz office. 


WCOP Boston 
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PAUL H. RAYMER CO. National Sales Representatives 


Gl] worcester ss 


AFFILIATED WITH THE WORCESTER TELEGRAM-GAZETTE %000Waem 


MASSACHUSETTS — County Data— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 


ING 
2-15-1944 CD ESTIMATES ESTIMATES CONTROLS 


COUNTY 


| THREE STORE GROUPS 
(in thousands of dollars) Gross Net 
Families} Dollars % % Dollars Dollars 
(in (in of of (in (in 
thou- |thousands)| State | U.S.A. thousands) | thousands) 
sands) Food ro Drug 
se. 


Norfolk (Quincy-Brookline- 
Weymouth-Wellesley- 


91.5] 162,522} 6.08) . 62,803, 8,558 8,053) 343,346 
Plymouth (Brockton- j 


| 
Plymouth- 
Middleborough) 3 29,075; 8,143) 3,110} 191,739 


50. i P 
Suffolk (Boston-Chelsea). . j 222.2) 163,188) 210,781; 29, 1,350,251 ‘ F a 1,213 
Worcester (Worcester- 


| 
Fitchburg-Leominster- | 
Gardner-Southbridge- 
Milford-Webster- 


Clinton-Athol)..........] 472.2) 11. i 129.6) 315,351| 11. ‘ 87,66 38,650 11,275) 605, 336 ; : 4,082| 31,224] .398) 108 


~_———— 


STATE TOTAL..........1 4,093.1 ; 1,147.01 2,675,074 3.589 787 ,850| 406,745 110,022 5,547,582 j 4,227! 194,198! 3.530! 11% 
For Massachusetts City figures, see page 132. 


RH Oo DE ISLAND— County Data 


24.5) 3.53) .019 6.7 10,803| 1. -015) 4,137/ ° ° 1,328 


62,1; 8.94) .048 17.7 30,949 ‘oa 11,002 ’ ° . 2,265) 


50.4) 7.26) . 14.0) 32,192 3 -043) 12,116) 1,229) i , 3,739 
Providence (Providence- | j 


Pawtucket-Cranston- 


Providence-Central 
Falis).... A - 462,417| 82.27 620! 128,074| 76,848| 19,6531 850,245 
Before using these figures, see explanation page 19. 


| 
Woonsocket-East | 
| 


il SALES MANAGEMENT 


“wee | 


'‘— | & 


POPULATION 


1944 
498,000 FAMILIES 


1940 
+5.5% 


RHODE ISLAND has gained 10,000 families 
since the 1940 census, although Sales 
Management estimates a 3% loss in the 
number of individuals. OPA, however, 
says they have issued 722,000 war ration 
pooks No. 4 for a gain of 9,000 persons. 
We'll settle for the gain in families—the 
buying power you're most interested in— 
and any frantic real-estate agent in Rhode 
Island will settle for ten thousand Quonset 
Huts. In any event, 55,000 fighting Rhode 
Islanders have been returned to civilian 
status and with benefit of clergy a gain in 
families appears reasonable. Approximately 
80% of Rhode Island population is native 
white—a vital statistic reflected and il- 
luminated in the accompanying Box-Score 
of Standards and Habits of Living. 


EMPLOYMENT 


1940 
207,436 +4.5% 
MFG.: 139,238 No Record 
TOT.PAYROLLS: $467,620,780 +86.1 
MFG. PAYROLLS: $339,848,000 +118.7 


1945 
TOTAL: 


RHODE ISLAND was in an unique posi- 
tion industrially on V-J Day. The great 
textile, machine tool, and jewelry manu- 
facturing industries had no reconversion 
problems for the simple reason that their 
war contracts did not require the con- 
version of their peacetime facilities. Today, 
with earlier labor-management disputes 
amicably settled, Rhode Island industry 
generally is in full swing and has approxi- 
mately 7,000 unfilled jobs awaiting ap- 
plicants. Currently, weekly wages in Rhode 
Island manufacturing plants average $41.30. 
Top rank goes to the machinery industry, 
with average weekly wages of $49.07. 


BUYING POWER 


1945 

GROSS: $1,034,845,000 
NET: 909,588,000 No Record 
FAMILY (Gross): 5.226 +101.9 
SAVINGS: 498,500,000 (Feb., '46) +54.9 


1940 
+113.0% 


RHODE ISLAND is the nation’s most 
highly industrialized State with only 2% 
of the population engaged in agriculture. 

s factor, coupled with the great di- 
Versification of industry, insures a stabilized 
family prosperity and ability-to-buy diffi- 
cult to beat and hard to match elsewhere 
m the country. Family buying power in 
Rhode Island exceeds the national average 
by 26.6%. Based upon latest available 
figures, Rhode Island ranks 4th in the 
U. S. in per capita savings—exceeds the 
national average by 113%. During the 
war, Rhode Island was usually the first 
New England State to reach its War Bond 

uota and exceeded its quota in seven 
drives by an average of 64%. At the end of 
the war Rhode Islanders had bought 
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A GENERAL SUMMARY OF THE 
PROVIDENCE-1i 


SLAND MARKET 
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*SALES MANAGEMENT'S FORECAST FOR APRIL 


BOX-SCORE 
Standards & Habits of Living 
Source: 1940 Census 


Total Occupied Dwellings 
Single Family Dwellings 
Owner Occupied 

Tenant Occupied 


187,706 100% 
79,514 39.1 
70,190 

117,516 


With Telephones (Mar. 1946) 105,466 
Electric Lighting 183,389 
Running Water 177,194 
Modern Plumbing 164,994 
Central Heating 93,290 
Central Heating, Oil Burners 27,968 


Mechanical Refrigeration 
Radio (Jan. 1, 1945) 

Electric Range 7,133 
Gas Range 112,624 
Wood Burning Range 6,194 


78,461 
192,150 


Passenger Car Registrations 


January, 1942 
January, 1946 


177,315 
158,198 


$81,569,000 in E-Bonds alone. Currently, 
total payrolls are running about 94% ahead 
of 1940; manufacturing payrolls are up 78%. 


RETAIL SALES 


1945 
TOTAL: 
FOOD: 


1939 
+104.0% 
+115.8 
+150.3 
+114.0 
+122.5 


$562,035,000 

163,553,000 
GENERAL: 83,563,000 
DRUG: 23,352,000 
WHOLESALE: 531,832,000 


RHODE ISLAND’S high buying power 
is reflected in the market’s retail sales 
performance which exceeds national per 
capita sales by 40%. At the moment, 
retail sales are running approximately 
25% ahead of last year. Rhode Island is 
one of the top ten food markets, with family 
expenditures in 3600 food stores exceeding 
the U. S. average by 58%. Per family 
sales in Rhode Island’s 400 drug product 
outlets exceed the national average by 
49%. Providence is the wholesale centre 
of the State, accounting for approximately 
77% of the annual volume—one of the 
important factors in this city’s enviable 
reputation and popularity as a test market. 


WAITING TO BUY 


88,000 New Automobiles 

59,000 Electric Refrigerators 

37,000 Washing Machines 
7,000 Electric Ranges 
7,000 New Homes 


RHODE ISLAND, as far as we know, 
has not been surveyed to probe potential 
purchases in certain lines of merchandise 
‘‘after the war.” The potential sales figures 
above represent a 5-year (1941-1946) 
backlog of demand based upon the per- 
formance of the market during the 7 prewar 
years 1935-1941. During this 7-year period, 
for example, Rhode Islanders bought 
123,537 passenger cars, 83,025 electric 
refrigerators, built 9,751 new homes. We 
submit the potential sales figures above as 
a conservative estimate of needs awaiting © 
the flow of merchandise. 


COVERAGE 


Journal-Bulletin Circulation 
Feb. 1946 Feb. 1940 
JOURNAL-BULLETIN: 169,926  +16.9% 
EVENING BULLETIN: 129,826 +16.2 
SUNDAY JOURNAL: 153,104 +31.1 


Asour all we can add to this statistical 
picture of the Providence-Rhode Island mar- 
ket is to toss in Journal-Bulletin circulation 
figures—now vs. 1940: 18,000 more Evening 
Bulletins; 24,000 more Journal-Bulletins; 
36,000 more Sunday Journals. And con- 
tinuing tight newsprint supplies prevent 
us from completely meeting an ever-growing 
demand! As a traditional, versatile, and 
vital source of public information and in- 
fluence, newspapers were FIRST in war— 
continue FIRST in peace—and make this 
truth today’s first business maxim: When- 
ever your advertising carries news, news- 
papers should carry your advertising! 
It is especially true in New England's 
second largest and currently brightest 
market. 


THE PROVIDENCE JOURNAL-BULLETIN 


New England’s Leading NEWSpapers ! 


REPRESENTATIVES: Ward-Griffith Co., Inc., New York,Chicago, Boston, Detroit, Atlanta, San Francisco 
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Broadcasting Division of 


Hartford Times 


WTHT HARTFORD, CONNECTICUT 


Broadcasting “Breakfast with Ben” 


THE NEW WTHT 


Hooper rates WTHT first in the morning. 


. Basic outlet for the American Broadcasting Company 
in Hartford-New Britain area. 


WTHT now gives. 90% increased coverage or approxi- 
mately 140,000 radio homes. 


National Representatives 


J. P. McKinney & Son 


with Ben Hawthorne, 
New England’s early morning favorite. 


RHODE 


COUNTY 


Washington (Westerly). ... 


STATE TOTAL. 


Fairfield (Bridgeport- 


ISL A N ram — County Data - _ (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 

POPULATION 

2-15-1944 

| 

Total % % | 

(in of of 

thou- | State | U.S.A. 
sands) 

35.3) 5.08) .028 
694.5 


=. 


CONNECTICUT— County Data 


For Rhode Island City figures, see page 144. 


Stamford-Norwalk- | | | | 
Greenwich-Danbury). . . 434.3 24.83} -337, 123.9] 375,152) 25.00) .503) 107,898) 47,540) 13,432] 785,087) 675,313 26..65| .506| 5,450) 14,485 
Hartford (Hartford- New 
Britain-Bristol- | 
Manchester)... ; 474.3) 27.13) .368) 132.9] 441,418) 29.41) 592) 113,289) 76,703) 16,198] 900,165) 774,301) 30.56; .581| 5,826) 46,877 
Litchfield (Torrington) . . 87.7) 5.02) . 068) 25.4 75,152) 5.01) .101) 19,359 5,792 2,806 98,121 83,843) 3.31) .063| 3,301) 19,445 
Middlesex (Middletown) 58.6} 3.35] -046| 16.0} 51,872| 3.46) .070) 11,611 5,452; 1,671 68 , 282 59,573) 2. "38 -044) 3, 724) 11,161 
New Haven (New Haven- 
Waterbury-Meriden- | 
Ansonia-Naugatuck- | | | 
Wallingford-Derhy) 477.8) 7 -371) 137.0] 371,878) 24.78] .499| 104,955) 43,399) 16,087 825,257; 709,867 m0 os 5, 1821 25,877 
New London (Norwich- | | | | 
New London)..... ; 120.4 7.40} 101) 36.8) 117,620) 7.83) .158) 27,673) 10,040) 2,654 178,507, 153,548} 6.06) .115| 4,173) 15,725 
ES nicdadcnenannes 32.3) 1.85) -025 9.4 18,006; 1.20) .024) 4,470 650 284 25,237 21,708 86) 06) 2,309) 11,657 
Windham (Willimantic) . . 54.1) 3. 09) -042 15.9 49,752) 3.31) .067| 10,752) 3,737 871 64,927 55,569 2.19) 042! 3,495} 13,724 
STATE TOTAL -1 1,748.5)... | 1.358} 497.3] 1,500,850|...... 2.014) 400,007| 193,313) 54,003] 2,945,583] 2,533,721|...... 1.899) 5 ,095| 158,951 
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Before using these figures, 


see explanation page 19. 
. 


490 


125, 
.020| 
.050 


1.825 


SALES— 
RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 =~ 
ESTIMATES ESTIMATES CONTROLS 
THREE STORE GROUPS | Gross | 

— (In thousands of dollars) Gross Net Farm % | Quat- 

| Families} Dollars % % a Dollars Dollars % % Per | Dollars] of | ity 
(in (in of of in (in of of | fam- (in S.A.) _ of 
thou- |thousands)| State | U.S.A. thousands) | thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 
sands) Food |General | Drug | sands) | ten- | ket 
Mdse. | tial | Index 
10.5) 25,674; 4.57) .034) 8,224) 2,185) 1,006 41,311 36,311; 3.99) .027 3,458) 3,703] .029| 104 
198.0 __562,035!......! .754! 163,553 83,563! 23,3521 1,034,845! 909,588!...... | 682! 4,594! 20,840 _ 675 7 125 


147 


113 


132 


134 


ee? 


For Connecticut City figures, see page 138. 


SALES MANAGEMENT 


Compliments 
of 
Ohe Hartford Courant 


To Sales Management for their very able Survey 


of Buying Power which proves what we’ve always 


said: the Hartford market is one of the best in 


the nation. To which we add: the best way to 


work that market is through the Hartford Courant. 


$58,551,000. RETAIL SALES 


for 1945 in 


STAMFORD, CONN. 


which has 
112,167 POPULATION 


in its City & Retail Trading Zones 


Stamford is the home of 
Yale & Towne Locks 
Schick Shavers 
Norma-Hoffmann Bearings 
Pitney-Bowes Postage Meters 
Northam Warren Toiletries 
Petro Oil Burners 

Phillips Magnesia 


All WORLD famous as PERMANENT INDUSTRIES 
AND sure to be very busy for years to come 


A RICH MARKET A PERMANENT MARKET 


which can only be effectively covered by the 


STAMFORD ADVOCATE 


With its OVER 19,000 A.B.C. CIRCULATION 
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Middle Atlantic States—County Data 


NEW E W_ YC 0 R K— County Data The “SM” symbols mark original, exclu- 


maar sive estimates by SALES MANAGEMENT. 


SALES— 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 


ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY ~ a ; SO ae bint ai ee ; an : : 


THREE STORE GROUPS 
(in thousands of dollars) Net 
% l Families} Dollars % nec lg RN Ren a oes Dollars 
of f (in (in of (in (in 

State | U.S.A.) thou- |thousands)} State | U.S.A. thousands) 

sands) oo Drug 

se. 


Albany (Albany-Cohoes- 

Waterviiet) if , : 141,038) 1. . 40,641) 3,232] 289,124) 233,893 
Allegheny (Wellsville)... j a 15,011; . -020) 1,235 506 40,040 32,391 
Bronx (New York City)... .11, 469. i) 10. 88) 1, y 494,315) 6. 32,657; 16,502] 1,775,316) 1,436,171 
Broome (Binghamton- 


' ‘Endicott-Johnson City) 164.4 | 1.22) . y 96,350) 1. ‘ 16,446; 2,907) 222,547; 180,033 
Cattaraugus (Olean- 


35,853). . 5,886 . 97,543 


& 8 


31,015 o 3,449 93,414 


‘ d 64,705) . ‘ 8,814 162,210 
Chemung (Elmira)..... .. wi 4 58,023) . < 6,376 

Chenango (Norwich)... . . ‘ d ‘i 18,634). d 1,820 
Clinton (Plattsburgh) . . wee” J . 20,493) .26) . 2,406 


18,486, .24) 1,256 
19,374] .25| .026| 2,278 
20,504 


BRB BRES 


Dutchess (Poughkeepsie- 
ee ae i " 65,959 
Erie (Buffalo-Lackswanna- 

Kenmore-Tonawanda) . 4) 5. F . 425,217 iy | 571) mae . 970,118) 4.95 


8 


#12-1-45 Estimate. 7 Before using these figures, see explanation page 1: 


{236} SALES MANAGEMEN? 


“ This developed shortl y after I discovered 
the Kitchen Counsel Recipes 
in The Buffalo Evening News.” * 


7 


g man's 
% \f the WOY pa ht so 


vertising 
daily. LS —— 


sive estimates by SALES MANAGEMENT 


N E W Y 6) RK— County Data — (Continued) The “SM” symbols mark original, exclu 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS 
POPULATION 


ING 
2-15-1944 GYD ESTIMATES CD ESTIMATES CONTROL: 


COUNTY | | 
THREE STORE GROUPS Gross 
(In thousands of dollars) Gross Net Farm 
Total , % |\Families} Dollars % % pad 2 IES _| Dollars Dollars % % Per | Dollars 
(in (in (in of of (in (in of of | fam- (in 
thou- .S.A.| thou- | thousands)! State | U.S.A. thousands)| thousands)| State 
sands) | sands) 


U.S.A.| ily thou- 
| sands) 
| q 


Essex (Saranac Lake).....| 29.3 |  .22| .023) : 15,433} .20| .021/ 41,322) 33,428) .21| 025, 4,127| 4,611 


Franklin (Malone- 


a1.2| .31| . 3] 20,388} .26| .027) 49,140| 31) 037] 4,349| 10,012 
Fulton (Gloversville- 


Johnstown) 3 30,223) . 041 53,038) .34) . 3,658) 3,542 
Genesee (Batavia). . ‘ ml p 20,916) . -028 45,949} .29) . 3,829) 14,367] 
OR ee P J 12,497) . 017 27,606 18 3,494 ei 


errr a3 J F J 1,838) . -002 3,978} .03) . 3,978 278 
Herkimer (Little Falls- 


56.7 42). 16.9) 25,226) . 58,910} .37| .044) 3,486) 12,407, 
77.2 aR 23.0 42,276! .54) .057 116,177 93,983| .59! .070! 4,086! 18,744 


*Quality of market index for Hamilton . has been Before using these figures, see explanation page 1! 
computed from six decimal figures. 


COPYRIGHT: the contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part, without written permission of Sales: Management, Inc. 


May 10, 1946 


# 


rsa 
Hy {CATTARAUGUS | ALLEGANY 


own 


New 


(See also New Jersey, Pennsylvania) 


York 


SCALE OF MILBS 


50 


100 


Sales Managemtnt 
MIDDLE ATLANTIC STATES 


SULLIVAN 


FULTON 
__-Schenectad 


SARATOGA 


* PougnkeepsieO 
, 


ewburgh © 


> White Plains 
New Rochell 


Cities shown are those having 
retail sales of $20,000,000 
or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 


@ 50,000 TO 100,000 
@ 100,000 OR OVER 


Preperre ty CHARTMAKERS - New Tow 


NEW YORK—County Data— (Continued) 


The “sy” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION GYD ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY sill. (aia a | = he - | , | aimee 
| THREE STORE GROUPS « Gross | 
| (in thousands of dollars) Gross Net Farm % | Qual- 
Total % % | Families} Dollars % % EARL Dollars Dollars % % Per | Dollars] of ity 
(in of of (in (in of of l (in (in of of | fam- (in |U.S.A.) of 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. thousands)| thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food (General | Drug sands) }| ten- | ket 
| } Mdse. tial | Index 
1gs (Brooklyn 2,777.6§ 20.58) 2.158 775.2} 1,092,935) 13.99] 1.466) 441,369) 142,626) 35,445] 3,451,385) 2,792,055) 17.62) 2.092) 3,602 991} 1.917) 89 
a 19.9 14 -015) 5.6 7,289; .09) .010) 1,972 298 142 21,924 17,736; .11|) .013) 3,167) 9,946 013, 87 
| | | | 
ingston..... 33.5 -25) 026 9.0 14,525) .18} .019) 3,749 277 446 42,640 34,494) .22) .026) 3,833) 12,318] .024 92 
idison (Oneida)........ 37.8 -28| .029 11. 19,320; .25) .026) 4,324) 1,128 689 51,859 41,952) .26) .031 3,506 15,124] .029) 100 
mroe (Rochester)...... 418.7 | 3.10 | .325) 125.0] 271,509| 3.48) .364| 78,851) 55,788) 10,494) 600,257; 485,588) 3.06) .364 3,885, 20,504] .356) 110 
intgomery (Amsterdam) 53.4 -40| .041 16.1 28,216; .36) .038) 8,741) 2,970) 1,134 75,323 60,934) .38| .046) 3,785) 9,277) .043| 105 
u (Hempstead Twsp.-| 
ilen Cove- Mineola- 
ong Beach)........... 421.1 | 3.12) .327| 121.2] 273,256) 3.50) .367) 92,676) 21,523) 10,930] 690,244) 558,384) 3.52) .419| 4,607) 9,934 " 118 
York (5 Counties)... .|7,756.6§| 57.46) 6.026) 2,277.8 4,535,003) 58.04) 6.084/1308,175) 739,369) 143,238]11,427,861| 9,244,756) 58.34) 6.928) 4,059) 6,749] 6.495, 108 
York (Manhattan) .. ./1,902.9§| 14.10] 1.478) 616.3] 2,258,432) 28.90) 3.030) 345,806] 515,951) 67,749] 4,175,365) 3,377,730) 21.32] 2.531] 5,481/........ 2.470| 167 
gara (Niagara Falls- | 
ockport-N. Tonawanda)| 166.0 | 1.23) .129 47.0 — 1.24) .130) 29,088) 15,648) 3,424) 215,085) 173,996) 1.10) - 3,702 15,948} .130) 101 
2-1-45 Estimate. Before using these figures, see explanation page 19. 


...the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of Sales Management, Inc. 
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SALES MANAGEMENT 


DAILY OVERALL 
RATING 
AVERAGE 


(8 A.M. to 10 P.M.) 


SOURCE: 


C. E. Hooper, Inc. & 
“Measurement of 
Radio Listening” 
report for last 

two months period 
previous to closing ¥ 
date of this ? 
issue. 


i 


National Representatives: J. P. McKINNEY & SON, New York, Chicago, San Francisco 


May 10, 1946 


YOU CAN’T MISS IN 
CENTRAL NEW YORK 


Ws an effective buying 


income of $263,417,000 


in Syracuse alone (the heart of 


Central New York) here’s a market you 


can't afford to overlook. 


For greater sales... greater profits. . . 


in this rich market, place your radio 


selling message through WFBL. 


W E BR L MEMBER BASIC NETWORK 
COLUMBIA BROADCASTING SYSTEM 


FREE AND PETERS... £aclsusiuve Natioual Renresentatiues 


a ae an : The “SM” symbols mark original. exclu- 
NEW YORK—County Data— (Continued) _ ‘ sive estimates by SALES MANAGEMENT 
SALES— 
OPA CIVIL RETAIL SALES—-1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION GYD ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY l a i Sere ———<_  - ae 
| | THREE STORE GROUPS | Gross 
| (in thousands of dollars) Gross Net Farm | % | Qual- 
Total | % % | Families} Dollars % % eniiteccmetiniea tinea ee Dollars % % Per | Dollars} of | ity 
(in | of of (in (in of of (in (in of of | fam- (in U.S.A.) of 
thou- | State U.S.A.) thou- | thousands)| State | U.S.A. thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) | sands) Food |General | Drug sands) | ten- | ket 
} Mdse. tial | Index 
Oneida (Utica-Rome) 201.8 | 1.50) .157) = 102, 563| 1.31 138) 25,914| 12,720; 2,381] 218,064) 176,406) 1.11| .132) 3,122} 22,664 139) 89 
_ Onondaga (Syracuse)... 283.2 | 2.10) .220) 83.7] 160,174) 2.05) .215 46,887| 30,380} 5,491) 335,252) 271,208) 1.71; .203| 3,240) 18,933] .210 95 
Ontario (Geneva- | | 
_ Canandaigua) eee, 49.9 |  .37! 039) 14.5] 25,553!  .33! .034| 7,005 2,384) 739 77,517 62,709 .40! .047| 4,325) 16,127 -042 108 


q Before using these figures, see explanation page 19. 


Syracuse Shows Top-Flight Buying Power | 


Syracuse department store gains topped the prin- 


Department Store cipal cities of the Second Federal Reserve District in 


SALES 1943, 1944, 1945, and started 1946 with the top 
figure for January. Pre-war figures show the same 
(1935-39 = 100) result. Wide industrial diversification stabilizes Syra- 


cuse’s top-flight buying power. 


| 
OE os cereus 197 THE POST-STANDARD 


__ a eery sere 173 
ae 225 KELLY-SMITH CO..... Representatives 


Syracuse, N. Y. 


SALES MANAGEMENT 


be Is A" BEST 


MARKET FOR/ THE 


SALE + GOODS and SERVICES 
What ard the facts 


About this m arket? 


Production for war or ons 
was a continuous operation — no 
reconversion—no payroll lags. 


Old concerns engaged in extensive 
expansion programs — new plants 
and new industry under construc- 
tion involves many millions of 
dollars. 


Means bigger payrolls, greater em- 
ployment, increased spending 
power. 


Retail sales over 300 million. 
Drug store sales over 11 million. 
Food store sales over 73 million. 


Farm products sales over 23 million. 


A market having all the qualifi- 
cations of a good test market. 


Served Effectively and Economically by the 


Yarn AMERICAN = Sunday 


May 10, 1946 


National Representative . 


- - Paul Block and Associates 


Schenectady’s ONLY Evening Newspaper 


LEADER IN CITY ZONE CIRCULATION FOR 11 CONSECUTIVE YEARS 


The “SM” symbols mark original, exely- 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 


ING 
ESTIMATES ESTIMATES CONTROLS 
COUNTY : : —a x east Pea , | a ~t 


THREE STORE GROUPS 
(in thousands of dollars) Gross 
i sn ae Dollars 


Families} Dollars | % H 
(i (in of (in of 
thousands) | State | U.S.A. thousands) State 

Food |General 
Mdse. 


Orange (Newburgh- 
Middletown-Port Jervis). J ‘ d . P d 22,370; 7,845 

. j y 5 , 3,081 

Oswego (Oswego-Fulton). . fs d p s . ¢ 7,498 
Otsego (Oneonta)........ a ‘ = x . . 5,896 
P a P 3,163 

Queens (New York City). .]1,423. s ‘ s . 4 B 248,344 20,979} 1,835,217 
Rensselaer (Troy) é ‘ d . ‘ J 19,382 1,834] 143,868 
Richmond (New York City) . . P ¥ J d 29,252 2,573} 190,578 
Rockland (Nyack) 5 d ‘ . : J p 10,939 1,266 91,036 
St. Lawrence (Ogdensburg- 


| 
10,168 1,023} 112,689; 91,162 


46]. .35| 036) 8,915| 1, 1,084] 84,085) 68,022 .43| .051| 3,638 r 
Schenectady (Schenectady) Y 93! . . ; .04| 110! 25,267| 15, 3,3631 196,076! 158,619! 1.00 .119! 4,088 112 


8 12-1-45 Estimate. Before using these figures, see explanation page 19. 


SALES you want - 
its WOKO you need 


The WOKO Primary Listening Area 


1945 performance points the way 
to 1946 sales results. 


Population — 508,600 Retail Sales — $308,487,000 
Net Effective Buying Income — $576,918,000 


16 Years Serving 
ALBANY - TROY - SCHENECTADY 
The WOKO Primary Listening Area in- Radio Centre — Albany, N. Y. 
CBS 


cludes all of Albany, Schenectady, Sara- 


toga and Rensselaer Counties. National Reps.: J. P. McKinney & Son 


tli SALES MANAGEMENT 


WHAT GROCERY TRADE PAPER IS READ 
IN THE WORLD’S GREATEST MARKET? 


HERE’S WHAT FACT FINDERS FOUND 


Number of Independent Stores Checked __. ees. 
Number Reading Some Trade Paper Regularly. . Beets 640 


Comparative Coverage of Regular Readers of Trade Papers 


GROCER-GRAPHIC eye aera 512........ .80.0% 
PROGRESSIVE GROCER pats 104........ .16.2% 
NATIONAL GROCERS BULLETIN | — a 
VOLUNTARY & COOPERATIVE GROUPS MAG. 6........ Ge 
SUPER MARKET MERCHANDISING .. : 8 .... 01.2% 
MISCELLANEOUS 164 ...., 25.6% 


In January, The Cooperative Audit of Food Dis- This study, covering a complete cross-section of 


tribution in collaboration with Fact Finders, Inc. the market every three months, will be brought up 
began a continuing reader-interest study among in- to date each quarter during 1946. 


dependent retail grocers in the New York Metro- 
politan Area (50-mile zone) to determine what The above results are for the first two months— 


grocery papers they receive and read regularly. covering Manhattan, Bronx, Brooklyn and Queens. 


GROCER- GRAPHIC 386 Fourth Ave., New York a N. Y. 


333 North Michigan Ave. 15 East de la Guerra 
The Newspaper of the New York Food Market Chicago 1, Ill. Santa Barbara, Calif, 


NEW Y Oo SE ane County Data — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 


ING 
2-15-1944 C7D ESTIMATES SM ESTIMATES CONTROLS 


COUNTY 


THREE STORE GROUPS 
(in thousands of dollars) Gross Net 
Dollars | % r ate : i Dollars Dollars % 
(in of (in (in 

thousands)| State | U.S.A. thousands) | thousands) ma 


24,524 
13,852 


; . ‘ : 22,811 
Steuben (Corning-Hornell). t é 062} 24.1 35, 135} .45) . 108, 523 
Suffolk (Patchogue- | 


313,308 


Tompkins (1 thaca) 
Ulster (Kingston) 
Warren (Glens Falls) 
Washington... 


52,510 


Westchester (Yonkers- 
Mt. Vernon-New 
Rochelle-White Plains- 
Port Chester-Peekskill- 
Ossining-Scarsdale- 
Mamaroneck-Rye- 
Bronxville. Tarrytown- 


Larchmont-Mit. Kiseo)..) 620.0 | 3.85] .404 145.1 57} .479| 121,312| 28,698] 13,503] 919,319] 743,698| 4.69] .557| 5,125] 5,647 
a a] 2). 8.3 - 3,030] 554 34,790] 28,144) .18| .021| 3,301) 13,175) . 
ates. 4.9] 5,979) .08| .008| 1,756, 596 18,486] 14,955} 09) .011| 3,052) 6,148] .010 


_—_ 


| | 
STATE ToT AL... , 498, 10.486) 3.02.6 ae -485) 2,278,893) 1,192,879 242006013 15,846,946 ‘ 4,019) 736,717)11.181 


=a | 
Before Using 


these figures, see explanation page 19. For New York City figures, see page 147. 
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se 
MC KEAN | POTTER 
Forest | eux 
CLINTON 
JEFFER. 
CLEAREIELD 


(See also New York) 


i * 
TIOGA erwuroao | susque- 
NNA. 
Lycoming —\ SULLIVAN 


oe es Wil 


Pennsylvania, New Jersey Sales Nanagemtnt 


SCALE OF MILES 


50 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


oO 
~ 
& 


UNDER 50,000 
50,000 TO 100,000 
100,000 OR OVER 


Brunswick 


Montclair oO 
Bloomfield @) 


Orange oO 
E. Orange@ 


Irvington @® a 


Union City@ 


Bayonne 


DETAIL OF 


NEW JERSEY 


CITIES 


Hackensack 


Prepared ty CHABMAEESS co 


The “SM” symbols mark original, exclu: 
sive estimates by SALES MANAGEMENT. 


*Withheld to avoid disclosure. 
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NEW JERSE Y—County Data 
OPA CIVIL” 
POPULATION 
2-15-1944 
COUNTY oe 
| 
Total | % % | Families} Dollars 
(in of of (in (in 
thou- | State |U.S.A.| thou- | thousands) 
sands) | | sands) 
Atlantic (Atlantic City)... 107.5 | 2.63) .083 32.6 117,594 
Bergen (Garfield-T eaneck- } 

Hackensack-Englewood- | 

Rutherford-Ridgewood).| 420.1 | 10.30) .326 122.8 252,221 
Burlington (Burlington)...} 89.9 | 2.20| .070| ad 50,774 
Camden (Camden- 

Collingswood)....... 254.1 | 6.23) .197) 72.7 143,313 
Cape May (Wildwood- | 

Ocean City)........ 28.1 | .69| .022 9.1 32,643 
Cumberland (Bridgeton- 

Millville-Vineland) . . . . 73.4 | 1.80) .057) al 53,968 
Essex (Newark-E. Orange- | 

Irvington-Montclair- 

Bloomfield-Orange- 

W. Orange-Belleville- 

Maplewood-Nutley- 

Se. Orange).......... 824.8 | 20.21) -641) as. 725, 253 
Gloucester (Woodbury) . . 74.8 | 1.83) .058) 21.8 33,691 
Hudson (Jersey City- 

Bayonne-Union City- | 

Hoboken-No. Bergen- 

West New York-Kearny)] 597.1 | 14.63| .464, 172.2] 350,362 
Hunterdon.......... 34.2 .84) .027/ 10.4) 21,887 
Mercer (Trenton- 

Princeton)... 196.4 | 4.81! 153! 52.31 125,263 


RETAIL SALES—1945 


or 
/0 


of 
State 


973) 
-045) 


| 
470) 
-029 


Before using these figures, see 


SALES— 
EFFECTIVE BUYING INCOME—1945 — 
’ 
ESTIMATES yy ESTIMATES CONTROLS 
| THREE STORE GROUPS | | Gross 
(In thousands of dollars) Gross Net | | Farm % | Qual 
. os cael Dollars Dollars % % Per | Doliars| of | ity 
(in (in of of | fam- (in JU.S.A.| of 
thousands) | thousands) | State | U.S.A.|_ ily thou- | Po- | Mar- 
Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
—— 11,790]. 5,261] 183,541| 161,428/ 3.14) .121/ 4,952| 7,651] .124 180 
| | } 
83,877) 13,067 8,495) 471,024 414,274) 8.05) .310) 3,374) 10,377] .322) % 
16,173) 2,128 1,674 90,628 79,709| 1.55) .060| 3,201/ 20,629 064, 
| 
51,103; 17,855) 5,469} 301,642) 265,299) 5.16) .199) 3,649) 3,502 196} 100 
| | | 
10,965! 1,926) 780) 51,018 44,871! .87| .034) 4,931 1,984] .035, 159 
—— | . 
7 4,905 7 84,965, 74,728} 1.45) .056| 3,460, 19,524) .061 107 
| | 
231,664, 153,778 sil 1,725,233) 1,517,372) 29.49) 1.137) 6,413 3,459} 989) 154 
9,979 1,064 1,217 62,841 55,270} 1.08) .041| 2,535, 13,709) .046 Ui) 
| 
| 
115, 298| 23,367; 10,522 710,344; 624,760) 12.14) .468 3,628| 2,356} 468) 101 
5,534! 458 541] 39,925] 35,115) .68) .026] 3,376) 16,383 “ 100 
| 
| | | 
40,169! 20,324 “| 264,276! 232,4351 4.521.174) 4,444 11,608) 168) 110 


explanation page 19. 


SALES MANAGEMENT 


." SURVEY OF BUYING POWER 1945 GM) ESTIMATES 
ate CAMDEN TRADING AREA 


COUNTY POPULATION RETAIL SALES EFFECTIVE 


BUYING INCOME 
VE BURLINGTON 89,900 $ 50,774,000 §90628000 
p RO ©°° CAMDEN —-254,100 143,313,000 301,642,000 
<i GLOUCESTER 74,800 33,691,000 62,841,000 


SALEM 42,600 27,152,000 41,204000 
TOTAL 9 361.400 254,930, 000 496, 315,000 


that to sell America’s 3rd market, 
the CAMDEN COURIER-POST is a MUST! 


The 461,400 people who live in the South Jersey counties of Camden, Gloucester, 
Burlington and Salem have an effective buying income of nearly one-half billion 
dollars! 

The Courier-Post offers dominant coverage of this rich market representing 12% 
of the families and 9% of the retail sales of the entire |4-county Philadelphia trading 
area. In Camden County, the most densely populated area in Southern New Jersey, 
the Courier-Post circulation is MORE THAN ALL THE PHILADELPHIA 
DAILIES COMBINED! 

As the only paper that features complete news of local Camden and South Jersey 
activities . . . the Courier-Post is the leading choice of two out of every three Camden 
area families . . . and the advertising choice of leading national advertisers who know 
this market best! 

More general display advertising appeared in the Courier-Post in 1943 (before 
newsprint rationing) than in such leading metropolitan dailies as the New York 
Journal-American, Chicago Sun, Detroit Free-Press, and Pittsburgh Post-Gazette. 


MENT 7 
" ‘ CAMDEN COURIER-POST 
ERTIS ." Nee. 
TROLS : ss - REACHES 6 OUT OF 7 HOMES IN PROSPEROUS CAMDEN COUNTY! 
» = S GEORGE A. McDEVITT COMPANY, National Advertising Representatives 
| Qual- N-BW YORK CHICAGO . PHILADELPH LA . Oe TRO 1 7 . CLEVELAND 
| ity 
| _ of 
| Mar- 
| ket 
Index 
” NE T: i, a ae “The “SM” symbols mark original, exclu- 
1 e “SM” symbols mark origi 
N EW JERSE Y—County Data — (Continued) . sive estimates by SALES MANAGEMENT. 
99 SALES— 
" OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 — 
POPULATION 
100 2-15-1944 yD ESTIMATES By ESTIMATES CONTROLS 
COUNTY l l men l | | | 
199 | | THREE STORE GROUPS | Gross | 
| | | (in thousands of dollars) Gross Net | | Farm % Qual- 
re Total | % | % |Families} Dollars | 7 1% 7 Dollars Dollars | 2 | % | Per | Dollars} of | ity 
(in of | of (in (in | of | (in | (in of | of fam- | (in [U.S.A _ of 
107 thou- | State |U.S.A.| thou- thousands) state | U.S.A. | thousands) | | thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 
sands) | sands) Food |General | Drug | sands) | ten- | ket 
Z | | | Mdse. | | tial | Index 
Middlesex (Perth aay — | I | 
New Brunswick- | | | | | 
Woodbridge)...........] 224.1 5.49; .174 60.5) 150,200) 5. 05| .202| 41 613) 9,066 4,253} 238,283 209,574) 4. 07) -157| 3,464) 11 .620| -174, 100 
154 Monmouth (Long Branch- | | | | 
79 Asbury Park-Red Bank- | | | | | | 
Freehold) eee ef 4.22 134| 50.6} 140, er6| 4. = -189| 39, "7 10,758; 5,552 219, 802) 193,320} 3. 76) -145) 3,821, 18,813) .156 116 
Morris ( (Morristown- | | | | | | | 
tune Se 127.3 | 3.12! us9 34.9 84,752) 2. 8s 114) 25, a 6,076; 2,901 154, 109) 135,542| 2. 4 -102) 3,884) 7 oa -105; 106 
| - Ns cnc vectincoed 37.1 | + 029) 11.7) ~— 37, 085) 1. = | 10, vas 1,436 1,684) 59,624) 62,440} 1.02| 039) 4, a s44} 040 138 
| | q 
Passaic (Paterson-Passaic-| | | | | | | | ae | 
_ Clifton) SRE Ree ees: 293.6 | 7.20! 228) 86.3! 275,567! 9. 28| .370| 84,782! 31,975! 7, 289] 549, 502 483, 296 9.39) 362! | ‘ 600! 4,573 338 148 


Before using these figures, see explanation page ‘19, 


NEW JERSEY’S 


An Area 
of 


Continual 


Development 


Every year there is increasing evi- 
dence which establishes the Elizabeth 
Market as an important buy-target 
for consistent sales results. Here is 
a compact and clearly defined trad- 
ing area with its own distinct market 
characteristics. 


Over 400 industrial firms employing 
66,000 workers at above average 
wages furnish tremendous buying 
power. These workers occupy homes, 
62% of which are of the one-family 
type. 


el 


MOUNTAINSIDE 


SPRINGFIELD 


CRANFORD 
GARWOOD 


WESTFIELD 


CLARK 


ae 


NRGEST MARKET 


HILLSIDE 


ROSELLE PARK 
ROSELLE 


* 
IZABETH 


LINDEN 


RAHWAY 


Further evidence of the market’s 
concentrated sales potentialities is 
demonstrated by a 1945 met Effec- 
tive Buying Income of $323,900,000 
and a 1945 retail sales total of 
$203,369,000. * 


The one medium to register a bulls- 
eye on the buy-target of the area is 
the Elizabeth Daily Journal — the 
only daily newspaper published in 
the Elizabeth Market. 


* Sales Management estimates. 


NEW JERSEY — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
2-15-1944 


COUNTY 


RETAIL SALES—1945 
ESTIMATES 


SALES— 
ADVERTIS- 
ING 
CONTROLS 


EFFECTIVE BUYING INCOME—1945 
JM ESTIMATES 


% | Families: 


of (in 
U.S.A. thou- 


sands) 


Dollars % 


(in 
thousands) 


THREE STORE GROUPS 
(in thousands of dollars) 


0! 
State 
Food |General 


Drug 
Mdse. 


Net 
Dollars 


% 
(in of 
thousands) 


State 


tial | Index 


-033) 
053 
.025) 


12.5) 
18.4 


9.5 
Union (Elizabeth- 


Plainfield-Union-Linden- | 
Rahway-Westfield- 
288 93. 


Warren (Phillipsburg).....| 48.8 038) 14, 


1,053 
2,011 
1,394 


811 
“ty 


254,954| 8.57 75,292| 21,004] 7,164 


2.910 1.00) .040) 8,839 840 . 


.031 94 
056; 106 
028) 112 


3,388) 11,81 


STATE TOTAL 4,080.8 


3.170 1169.51 2,975,112 


3.992! 920, 9401 336, 278! 


4,400! 220,4931 3.760 _ 19 


Before using these figures, see explanation page 19. 
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*Withheld to avoid disclosure. 


For New Jersey City figures, see page 158. 


SALES MANAGEMENT 


IN THE PITTSBURGH MARKET 


on that SEL 
station Nar SEC(s 


Here’s proof of WCAE’s “pull” 


LOCAL PROGRAM: on ine “Pen 


Entertains” broadcast of November 13, 
1945, Polly Malone, in her spot for The 
Presbyterian Book Store, mentioned two 


NETWORK PROGRAM: on res. 


ruary 4th, the Tennessee Jed program, 
broadcast by The American Broadcasting 
Company and WCAE each afternoon at 


Polly Malone 
POLLY 
ENTERTAINS 


: Young Rod 
children’s books. Almost one hundred of TENNESSEE 


them were sold that same afternoon by JED 
direct phone calls to the book store. 
Sales of the other, a Shoe Book, went on and on to reach 
a sale of almost 500 copies. Richard A. Gibson, Super- 
intendent of the store, in an unsolicited letter said: 


5:45 for the Ward Baking Company, 
made an offer of a free lariat puzzle. 
At the close of the 10-day offer period, 
WCAE had received close to 9,000 requests for this puzzle. 


These examples of WCAE sales ability are 
typical . . . further proof that in Pittsburgh 


“ 


. . Even now, two months later, we are still 
selling Shoe Books from that one program.” 


INVESTIGATE THE SALES 
POTENTIALS OF WCAE TODAY! 


Represented by The KATZ AGENCY 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


PENNSYLVANIA—County Data 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


SALES— 
ADVERTIS- 
ING 
CONTROLS 


COUNTY 
THREE STORE GROUPS 
(in thousands of dollars) Gross Net 


Dollars Dollars % 
i of 


(in (in 
thousands) | thousands)| State 
Food |General | Drug | 
Mdse. 


Families 


% Dollars % 
of i 


0 (in of 
State | U.S.A. thousands)| State 


RI os pisiaa ti sie wits 4k ; ‘ d % | 24 

Allegheny (Pittsburgh- 
McK eesport-Wilkins- 
burg-Duquesne- 
Braddock-McKees 
Rocks-Clairton- 
Dormont-Carnegie- 
Homestead-Tarentum- 
Turtle Creek) 945,412 2,065,327| 1,752,904 

Armstrong (Kittanning). . . d 28,610 z 60 , 498) 51,346 

Beaver (Aliquippa- 
Ambridge-Beaver Falls- 
Ellwood City) 

Bedford 


25,228} 21,412 


71,761 
13,421 


134,642 


_— @o 
- 


2s 
x= 


Berks (Reading).......... 
Blair (Altoona) 36) . 0} 68,793 
Bradford... . ee ° 50; . ° 21,822 
Bucks (Doylestown) 45, 160 
Butler (Butler)... 41,766 


117,305 3,407 
2,069 
6 
1, 166 


1,136 


anus 
ES322 88 
g 


S8S8es 328 


8 
8 
1 


Cambria (Johnstown) ’ 85,011 2,332) 171,520! 
Cameron............... . : o 3,416). P 7 ys 
Carbon 20,362} . : 2,396 537 
Centre State College)... . 25,4361. d 1,821 913 


*Withtield to avoid disclosure. 


145,574 

6,889} 5,847) . 
44,368} 37,656] .40 
47,708! 40,491! .43! 


Before using these figures, see explanation page 19. 
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ME Primary coverage of 
the entire tri-state coal- 


steel-and-industry area 
which includes Pitts- 
burgh, 2,000 towns and 
6,000,000 people. The na- 
tion’s first broadcasting 
station. Clear channel, 
50,000 watts, basic NBC 
programs. One of Amer- 
ica’s lowest-cost response 
getters. 


H The “SM” symbols mark original exclu- 
PENNSYLVANIA—County Data — (Continued) sive estimates by SALES MANAGEMENT. 
SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
944 ESTIMATES ESTIMATES CONTROLS 
COUNTY | 
THREE STORE GROUPS Gross | 
(In thousands of dollars) Gross Net Farm % | Qual- 
Total | % % |\Families} Dollars | % % : ieee Dollars | Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in (in of of | fam- (in |U.S.A.| of 
thou- | State | U.S.A.| thou- |thousands)| State | U.S.A. thousands)| thousands)| State | U.S.A.) _ ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
Chester (Coatesville- | 
Phoenixville-West 
ee 125.0 | 1.34) .097 32.9 70,915} 1.31) .095) 19,946) 3,717) 2,697] 141,839) 120,383) 1.27) .090) 3,659) 35,191] .093) 96 
ee a 33.1 -36| + .026 9.0 14,662; .27| .020; 4,690) 1,108 314 28,480 24,172; .25| .018) 2,686) 5,01 020 7 
Clearfield (Du Bois- | 
Clearfield)............. 78.5 -84) .061 20.7 32,399} .60) .043) 11,599) 4,313 821 74,375 63,124) .67| .048) 3,049, 5, .049) 
Clinton (Lock Haven)..... 32.3 -35| + .025 9.0 15,090; .28) .020| 4,913 ¢ 517 28,480 24,172; .26| .018| 2,686) 2,611) .020 80 
Columbia (Berwick- 
Bloomsburg)........... 46.8 -50| .036 13.3 20,186; .37) .027) 6,210) 3,451 64 52,147 44,259} .47| .033| 3,328) 7, 032 88 
Crawford (Meadville- 
ee 71.8 -77| .056 21.7) 36,957; .68} .050) 10,282) 3,908) 1, 73,924 62,742} .66| .047| 2,891) 13,851} .050) 988 
Cumberland (Carlisie)...,) 75.1 -80| + .058 22.3 34,672; .64| .047| 11,255) 2,481) 1, 69,398 58,900} .62| .044) 2,641) 11, 048, 83 
Dauphin (Harrisburg)... . 173.7 | 1.86) .135 49.4, 105,481) 1.94) .142) 29,205) 17,285) 5,172] 220,538) 187,177) 1.97| .140) 3,789) 9,123 .140) 104 
Delaware (Chester-Upper 
Darby-Lansdowne-Darby)| 335.9 | 3.59) .261 93.9} 215,446) 3.97) .289) 42,739) 25,134) 10,191) 357,145) 303,120) 3.20) .227| 3,228) 5,971 252) 97 Cc 
+a iukebenracadan 30.6 -33) .024 7.7 12,795} .24) .017) 4,964) 1,314 4 29,150 24,740| .26) .019) 3,213) 1,461 019) 79 
OL eee 185.2 | 1.98) .144 53.3] 119,502) 2.20) .160| 35,628) 18,276) 3,24 224,261; 190,337) 2.01) .143| 3,571) 15,9 .148) 103 I 
Fayette (Uniontown- : 
Connelisville).......... 174.6 | 1.87| .136) “4. 81,909) 1.51) .110) 21,445) 11,278) 2,11 176,681} 149,954) 1.58} .112| 3,362) 6,327] .116, 85 } 
Eee 4.4 -05} .003 1.3 1,549} .03) .002 436 53 ¢ 3,571 3,031 -03| .002) 2,332 .002| 67 
Franklin (Chambersburg- a 
Waynesboro).......... 60.8 .65) .047 16.7) 29,543) .54) .040| 7,972) 2,428 973) 59,828 50,778, .54| .038| 3,041) 16,876) .040| 85 
SE 25 dies bt oxaeunds 9.0 -10| .007 2.4 2,131 -04; .003 588 224 71 5,439 4,616) .05| .003| 1,923) 3,371) .004, 57 
IE cine acted 38.6| 41) .030) 10.2] 13,069) .24) 017; 4,082 746 294] 28,722}  24,377| .26| .018| 2,390) 5, 020) 67 ‘ 
| | 
Huntingdon (Huntingdon) 33.9| .36| .026 9.1 14,892 27| .020| 4,852 937 284) 29,249 24,824) .26| .019| 2,728} 4,981) .021) 81 I 
indiana (indiana).........] 68.9 |  .74) .054 17.8 29,159} .54) .039) 7,557) 3,429 862 59, 564 50,554) .53) .038) 2,840) 8,179 042) 78 
Jefferson (Punxsutawney).| 46.9 -50| .037 12.6 21,603; .40) .029| 7,922) 2,386 538) 44,104 37,432} .39| .028) 2,971) 5,188 -030| 81 } 
EE Se, 13.5 -14) ~.011 3.8 4,492) .08| .006) 1,469 128 61 8,603 7,302} .08) .006) 1,922) 5,671 -007| 70 
Lackawanna (Scranton- t 
Carbondale)...........] 228.9 | 2.45) .178 68.2] 115,177) 2.12) .155| 41,017) 15,368) 3,569] 207,524) 176,132) 1.86) .132| 3,026) 5,257] 148) 83 ‘ 
| 
Lancaster (Lancaster).....| 201.6 2.16 156 56.7) 120,164) 2.22) .161| 27,949) 14,537) 3,448] 241,648) 205,094) 2.16) .154) ol 66,861} .157| 101 j 
Lawrence (New Castle- | 
Ellwood City)......... 93.1 1.00) a 25.7 49,905, .92) .067| 14,598) 7,125) 1,521] 106,668 90,532} .95) .068) 3,523, 6,753 069) 96 
Lebanon (Lebanon)...... 68.0 -73| .053) 19.2 37,638} .69) .051) 9,158) 4,005 913 76 ,320 64,775} .68| .049) 3,374) 10,883) .050) 94 
Lehigh (Allentown- | 
Bethiehem)............ 172.7 | 1.85) .134 47.9} 100,261) 1.85) .135| 26,885) 15,688) 3,012] 191,957; 162,920) 1.72) .122 anal 10,733] .128| % 
Luzerne (Wilkes-Barre- 
Hazleton-Kingston- | | 
Nanticoke-Pittston) ..... 355.4 | 3.80) .276 87.5] 196,307) 3.62) .264| 61,308) 29,437) 6,12 390,047; 331,044; 3.49) .248 6 6,833} .258 93 
Lycoming (Williamsport). . 91.0 97; .071 27.0 51,118) .94) .068) 15,722) 6,741) 1,998] 125,266) 106,317) 1.12) .080 3,938) 9,042) .075| 106 
McKean (Bradford).......{ 49.3 .653 038! 14,2 31,344; .58! .042| 10,221) 2,077| 1,065 69,233 58,760! .62| .044| 4,138| 2,703 042) 1 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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Anxious benches are part of our American way 
of life. They’re found everywhere .. . from the waiting 
room of a hospital where the father-to-be does his 
suffering, to the one outside the boss’ office where 
you “sweat it out” before going on the carpet for 
something you did or didn’t do. 


And then there’s the anxious bench on which the 
advertiser has been known to sit when he doesn't 
have the answer to the question of 
how to’reach, tell and sell his cus- 
tomers. The answer is really a very 
simple one, though, if the question 
involves this Pittsburgh Market. 


Here it is! Your customers are our customers. 
They are the Jones’ and the Smiths ... the Van 
Houtens and the Regans, and we know they are an 
affluent lot because they spend $6,000,000 a year with 
us just to have their favorite newspaper, the Pittsburgh 
Sun-Telegraph, in their homes . . . seven days a week, 


These Sun-Telegraph families spend untold mil- 
lions on the necessities and luxuries of life that are 
for sale. So, if you are on the anxious bench, just hop 
off of it . . . you can reach, tell, sell your customers 
through advertising to them in their favorite newspaper. 


Sun-lelegraph © 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


Offices in Principal Cities 


PENNSYLVANIA—County Data — (Continued) The “SM” symbols mark origins, exly 


sive estimates by SALES MANA SEMENT, 


$ , 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 A VERTIS 
POPULATION ING 

2-15-1944 ESTIMATES ESTIMATES CONTROLS 

COUNTY | ' j oe 

THREE STORE GROUPS Gross 

(in thousands of dollars) Gross Net Farm c Qual- 

Total | % % | Families} Dollars % % Dollars | Dollars | % % | Per | Dollars} of | ity 

(in of of (in (in of (in (in of of | fam- (in JU.S.A) of 

thou- | State | U.S.A.| thou- | thousands) atte U.S.A. thousands)| thousands) State | U.S.A.) ily thou- | Po- | Mar 

sands) sands) Food |General | Drug sands) | ten~ | ket 

Mdse. tial | Index 

Mercer (Sharon- } 

Greenville)............ 102.7 | 1.10} .080 28.4 63,211 -98| .071| 15,519) 6,422 a 108,393 91,996)  .97| .069) 3,239) 10,641] .072) 
Mifflin (Lewistown)....... 39.1 -42| .030 10.7 19,966} .37) .027| 5,896) 2,556 40,621 34,476) .36) .026) 3,222) 4,671) .027) % 
Monroe (Stroudsburg)....| 26.8 -28| .021 7.8 18,572) .34) .025) 5,258) 2,939 507] 33,446 28,387} .30) .021) 3,639 2,680} 022} 105 
Montgomery (Lower 

Merion-Norristown- 

Pott pameoe } 

Lansdale-Jenkintown)...| 303.3 | 3.24) .236 80. 173,779; 3.20) .233) 57,478} 13,313) 6, 379,633) 322,206} 3.40} .241| 3,988) 15,013) .238) 19) 
vn suatsexstease 16.6 18} .013 4 4,657; .09) .006) 1,641 330 1 9,252 7,852} .08; .006) 1,963) 2,266) 007) % 
Northampton (Bethlehem- i 

Sn ni kieodecewes 160.2 | 1.71) .124 44.4 94,000) 1.73) .126) 30,077; 11,907; 3,204) 206,842) 175,553) 1.85) .132) 3,954) 12,194) .128) 1% 
Northumberland 

(Shamokin-Sunbury- | ° 

Mount Carmel)....... 105.2 | 1.13) .082 28. 50,597 110,129 93,470} .99) .070| 3,338) 7,225) .071) 
0 20.0 -21| .016 5. 6,557 14,614 12,403} .13| .009) 2,176 zal 010} 
Philadelphia (Philadelphia)|2,017.6§| 21.58) 1.567, 551.0] 1,350,088) 24. / , 61, = 2,725,330) 2,313,068) 24.39) 1.733) 4,198) 2,761) 1.724) 110 
itneaktnsnntdkacnies? 6.6 -07| .005 2.2 2,713) . ’ ¢ 5,307 4,504) .05) .003) 2,047 004; 8 
AER SIE 14.4 -15|  .011 4.3 8,094 17,229 14,623} .15) .011| 3,401) 4,337) .011) 1% 
Schuylkill (Pottsville- | 

Shenandoah-Mahanoy 

City-Tamaqua)......... 186.4 |. 1.99) .145 46.6 86,906 194,,030| 164,679} 1.74) .124) 3,534) 7,351) .126) 47 
PE Ldatansnabasecnes 18.4 -20| .014 5.3 4,657 11,427) 9,698} .10| .007| 1,830) 5,315) .008) 57 
Somerset (Somerset)... ... 73.5 -79| .057 19 31,619 66,222 56,205)  .59) .042) 2,958) 12,378] .045| 7 
Pe thncccndasteased 6.0 -06} .005 1 1,636 3,571 3,031 -03| .002| 1,783) 1,714) .003) 6 
Suequehanna............ 27.6 -30| .021 7.8 10,939 24,568) 20,852; .22) .016) 2,673) 11, 016} 76 
ett ceddtaiwinabous 29.2 -31| .023 8.6 13,794 27,084) 22,987, .24| .017| 2,673} 9,928) .019| 9% 
DL (icscuaredeseabady 19.2 -20| .015 5 6,809 15, 657| 13,289} .14) .010) 2,658) 3,969) .011) 7 
Venango (Oil City- | 

ee: 59.8 64) .046 16.4 29,137 54) .039} 9,846) 3,727 760} 65,486; 55,580 59} .042) 3,389 4.189 042; 
Warren (Warren)... ..... 38.2 41; .030 10.7 28,599 53) .038} 6,301) 11,300 547 45,434 38,561 41| .029) 3,604) 6,579) .032) 107 
Washington (Washingto- 

Donora-Canonsburg- 

hy consencnneee 183.8 | 1.97) .143 48.9 94,187; 1.74) .126) 30,249) 9,947) 2,809] 198,294, 168,298) 1.77) .126| 3,442) 12,482) .129) 9% 
DM tsitsiecwkoundsd 25.8 28| .020 7.2 12,290 23} .016| 3,738 841 294 27,788) 23,584 25| .018| 3,276) 10,906; .018) % 
Westmoreland (New 

Kensington-Mouessen- 

Greensburg-Jeanette- 

——— 279.3 | 2.99) .217 73. 126,707} 2.33) .170) 41,736) 14,378 3, 280,558, 238,118} 2.51! .178| 3,235] 12, 183) 4 
Wyoming... onan! -15| 011 3.9 7,490} .14) .010| 1,955 128 132 14,690 12,468} .13| .009) 3,197) 4,809) .010) 9 
York (Vork-Hanover) .. 170.4 | 1.82) .132 49.9} 108,545) 2.00) .146) 25,173) 13,749) 2,606) 218.77 181,388} 1.91) .136| 3,635) 31,717) .138) 16 
gl a 5 {oa 7.261 2,544.51 5,424,997'...... 7.279'1,540,215' 963,585 187,860111, 174,394) 9,484,039'...... 7.107! 3,727! 640,320' 7.189 9 
*Withheld to avoid disclosure. For Pennsylvania City figures, see page 162. Before using these figures, see explanation page 19. 
§ 12- 1-45 Estimate. 


Want A Food Market? 


USE THE PAPER WHERE THE GREATEST 
NUMBER OF GROCERY STORES ADVERTISE ..» 


The Philadelphia Daily News carries advertising for 5,028 of the 6,324 grocery 
stores whose retail volume is $111,142,500. 3,000 of these represent two of the 
greatest independently owned cooperative organizations in the country, through 
which the News can offer promotional opportunities that you cannot get through 
any other channel. 2,000 of these stores advertise exclusively in the Daily News. 
92.8% of the News circulation is concentrated in this rich Philadelphia market. 


Advertising, Plus Promotion, Means Sales — 


DAILY. NEWS 
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{ENT 


m mannet 
1,475 peevone” 


66.8% 


115) 


While people — not square miles — make markets, 
more volume at lower sales cost comes from markets 
of greatest population density. 


Pittsburgh—hub of one of the nation’s most densely 
populated areas—has more people living within a 
50-mile radius (close to 3,000,000 population) than 
any other midwest city wilh the single exception of 
Chicago. 


But — unlike all of the other markets — most of the 
population in the Pittsburgh morket lives beyond the 
A.B.C. city zone. 


TOWNS 
‘OVER 
POPULATION oe AREA POPULATION | % |SOvER 
TION TION 
PITTSBURGH A.B.C. City 1,089,345 37.3 41 DETROIT A.B.C. City . a 1,857,606 70.2 10 
SO Mile ieee less A.B.C. 1,829,624 62.7 143 SO Mile Area less A.B.C. _ 788,354 29.8 60 
Total 50 Mile Aiwa... 2,918,969 184 Total SO Mile Area 2,645,960 70 
CHICAGO A.B.C. Cit 3,462,823 73.3 2 MILWAUKEE A.B.C. City 768,381 74.3 10 
SO Mile yh less A.B.C. 1,260,334 26.7 109 50 Mile Area lets A.B.C. 266,215 257 12 
Total SO Mile Area 4,723,157 ll Total 50 Mile Area 1,034,596 22 
CINCINNATI A.B.C. City 769,137 66.8 31 ST. LOUIS A.B.C. City ~~ 1,238,361 73.4 Ss 
Co th P l t . n *50 Mile Area less A.B.C. 382,288 33.2 50 Mile Area less A.B.C. $75,509 31.7 80 
; mpare e ope ano Total SO Mile Area... 1,151,425 64 Total SO Mile Area... 1,813,870 8s 
of these Seven Markets CLEVELAND | AB.. City 1,108,335 | 642] 11 *Does not include Dayton Market (Counties of Greene, Montgomery, Preble 
**5S0 Mile Area less A.B.C. 618,499 35.8 60 and Warren). 
*. —_ — **Does not include Akron Market (Counties of Portage and Summit). 
2 Total 5O Mile Area..... 1,726,834 71 Source: U. S. Census 1940 
a | J. Walter Thompson Population & Distributi 


In fact, almost as many people live within 50 miles 
of Pittsburgh but beyond the A.B.C. city zone as live 
within the central cities of Cleveland or St. Louis or 
the two cities of Milwaukee and Cincinnati combined. 


That's why more and more advertisers recognize 
the importance of using the Post-Gazette in any 
campaign to sell the ENTIRE Pittsburgh market. Not 
only does the Post-Gazette offer the second largest 
coverage of city homes but, more important, it also 
covers 34% more homes in the remaining two-thirds 
of the market than does its nearest contemporary. 


Ae at “Grau EAST NORTH CENTRAL STATES 
; if 
LAKE ; 
pmetp en Ta, ‘ Ohio - Indiana - Illinois 
wwitesioe | ice sto (See also Michigan, Wisconsin) an, 
| [ Aur Chicage mininen hs BULA 
= KEN. iu Elk] A ste prev he Cleveland 
Ock Island UA saute | OALL s PORTE hart] GRANGE st awe 
ROCK |, -— NOBLE | DE HENRY 
wenmy  HBUREAU jonyn 14 et wut $ Shae, | 0S KALB | DEFIANCE SANDUSKY ren 
ras | STARKE seed —, SENECA - al 
KNOX [STARN! wansuatt] [umes = PER [PuLAsKi uy DING | PUTNAM 4 
cen TON TON | FuLT 0 | 0 a my 4 per 
n WOODFORD iRoQuois * Was-|HUAT. wan DOT | FoR |LAyD —, 
WHITE} CASS [yg] ASH 4 | = WERT HARDIN fe) 
FULTON wen} Lima MARION ~~ Mansfield{ Houmes 
MC Do- Peoria MC LEAN CAR. AUGLAIZE 
am] co A Rou. ome - a Boe Pawo — 3 
mason | Bi i VER ee lato ; $+ sneig ba [COSHOCTON son |: fccccaees 
«Adams }_SCHUYL OGAN | OF wiTT Danville Fe Troun-Ponr uno SON | wane | Ral mam} Siti SS | BELMONT 
uincy cass | MENARD watt] O Champaign TAIN ome! Andersdn © | O Muncie PAIGN ° 
macon BOONE . me Rowerk 
WAYNE! FAIR. vill 
MORGAN = PRE NOBLE | MONROE 
Pine ° DOUGLAS Jepean > \rarne Tour LMeh owe Springfield Pou. | > cay 
a IRIE [Coes aa 7? RUSH I: - wie ENE ones > 
— WASHINGT 
~ MACOU-T  Iouaist YTowen| 9" | Som | BY A REN Ross ATHENS 
MONT. sueisy  [CUMBER: . KA VINTON 
JERSEY ” FAYETTE ad SULL- nd H two HIGHLANO MEIGS 
Saw” PASPER VAN TGREENE uth 1 ae b--9 
SON BOND FORD * CALLA 
Clay aa _ A : wit ADAMS | scioTo > 
CLINTON — LAND a WESS | Tin a ea temouth® LAW: 
J WAYNE 
9 sane. JEFFER. PIKE | DUBOIS TOM 
MONROE | - SON CRAW. o.° . 
Peary namic] ware _— ram | \S Cities shown are those having 
FRANK. | TON Pei HARR)- ; 
9 flan : SPEN, "ta retail sales of $20,000,000 CITY POPULATIONS 
SAL . bed . 
misan) AN bahl Evansville or more in 1942. (1940 CENSUS) 
. 
: M © UNDER 50,000 
veins iain aati Counties shaded are those having @ 50,000 TO 100,000 
SS retail sales of $50,000,000 @ 100,000 OR OVER 
0 50 100 E 
or more in 1942. 
Prepared by CHARTMAEEES New Tow 


East North Central States—County Data 


OH | O— County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
pioenairnes RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 = 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY —-of° . ed 2) ee NSS a Ceo see eee oe 
| THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % | Qual- 
by 2 % a Dotiare % % a EER Nate iS Ae ME, — — % % & — aA ¥ 
n 0 0 n (in 0 v) n n 0 0 ‘am- n S.A.) ol 
4 State | U.S.A. —. thousands) | State | U.S.A. oun ile thousands) | thousands)| State | U.S.A.) ily A ha Vey 
sands sands 00 eneral ru sands en- | ke 
| Mdse. . tial = 
Se -.-| 16.9 -25| .013 4.9 5,405} .12) .007) 1,731 223 152 11,209 9,759} .12) .007| 1,992) 5,682] .008) 62 
Alien (Lima)........... | 80.8) 1.18 083) 24.2 51,005, 1.17) .069| 9,945) 8,760) 1,657 95,399 83,059) 1.04) .062) 3,432} 9,716] .064) 102 
Ashland (Ashiand)....... 27.9 41) 022) 8.8) 19,006} .44) .026) 3,964) 1,788 394) 35,411 30,830; .39) .023) 3,503) 7,2 024) 109 
Ashtabula (Ashtabula- 

Conneaut)........ 63.8 94) .050 19.7 44,748 1.03! 060! 10,826) 4,630 79,119} .99) .059) 4,016) 13,542] .058; 116 
Athens (Athens).... 37.1 | a) .029 10.6 21,014, .48 .028) 6,053) 1,203 35,034; .44| .026| 3,305) 4,316] .027| 9% 
ie a wea as 25.8 | 38} .020 7.9 13,157; .30) .018) 3,144 873 23,686} .30) .018) 2,998) 10,488) .018 90 
Belmont (Martins Ferry 

CIE, cece ehneeeees 81.8 | 1.20) .064 23.1 37,872, .87| .051) 13,294) 2,352 63,894 .80) .048| 2,766) 6,808} .052) 8 
0” SESE eee 18.2 27| .014 5.7] 6,923} .16) .009) 1,700 160 11,357) .14| .009| 1,992 7,975) .010 71 
Butler (Hamilton- | 

Middietown).......... 123.3 | 1.81) .096) 36.2) 73,674) 1.70) .099/ 20,341) 8,143 135,469} 1.70) .102) 3,742) 10,227) .100) 104 
3 15.5 | 23) -012 4 5,557 13} .008} 1,434) 255 9,170) .11| .007) 2,038} 4,076] .008 67 

| } 
Champaign (Urbana)...... 24.8 -36; .019 7.7 12,410 29 017) 2,980) 649 22,542 .28| .017| 2,928} 11,488] .017 89 
Clark (Springfield)........] 100.5 | 1.47) .078 30.4) 55,049) 1.27 074) 17,770, 9,069 101,922) 1.28) .076) 3,353) 12, 076) = 
I bicthenss moans 31.6 -46) .025 9. 12,970 -30) .018) 3,964) 522) 20,862 -26| .016| 2,129) 7,3 018 
Clinton (Wilmington)... .. 24.5; .36) .019 8. 13,612 31 18 3,001) 639 22,315 -28| .017| 2,789) 10,34 .018 95 
Columbiana (East 

Liverpool-Salem)....... 85.6 | 1.26) .066 26.1 55,815} 1.29} .075| 15,476] 5,418 90,948} 1.14) .068) 3,623) 9,72 070; 106 
Coshocton (Coshocton)....} 25.8 | -38) -020 7 15,083 35) 029) 3,002 1,650 26,064) .33| .020| 3,290) 6,964) .020 100 


Before using these figures, see explanation page 19. 
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it's the local touch 


People are interested most in things and events and persons that 

are closest to them. They read the news from Chungking and Moscow, from 
Paris and Tokyo, “but to a much greater extent, says the ‘Advertising 

Research Foundation which conducts The Continuing Study of Newspaper Reading, 
“they read news that touches their everyday lives:’ « The levying of 

a@ new property tax, the appointment of a new superintendent of schools, 

the engagement of a neighbor’s daughter, the victory of the High 

School team, the renomination of Mayor McCarthy, the stage 

success of the corner druggist’s son, the accident on Maple Avenue, 


the robbery on Main Street, the return from overseas 


of Lieut. Coddington ...events like these 


ie 


/ ) 
ao 


make news of compelling interest to people 


in the community. And it is news 


that they can get only in their local 


newspapers. * This intimate hometown flavor, 


this unique local touch of the newspaper is one of the 


_ reasons why its contents, including the advertisements, are read so eagerly 


102 

109 and thoroughly...one of the reasons why advertising in newspapers 
116 

° produces such large returns. 

90 

81 

71 

104 


This advertisement, prepared by the Bureau of Advertising, A. N. P. A., is published by The Cleveland Press in the interest of all newspapers 


. CHICAGO 
CLEVELAND 


A BILLION. 


DOLLAR MARKET! 


JOHN W. CULLEN CO. 
PUBLISHERS’ REPRESENTATIVE 


— 


ETAIL sales in the 58 of 
Ohio’s 88 counties covered 
by The Ohio Select List are 


OHIO SELECT LIST NEWSPAPERS 


NEW YORK | 
COLUMBUS 


well over one billion dollars, 
These 49 alert, 
dailies give you coverage not 
offered by any other medium. 
Ohio 
largest market. 


home-town 


is the nation’s fourth 
Cover it ali— 
order a schedule in The Ohio 


Select List. 


ONE ORDER! ONE CHECK! 
ee oe 


OH10—County Data— (Continued) _ 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SAL! 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTS: 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY at eames ie | ae 
| THREE STORE GROUPS Gross 
, re o thousands of dollars) | Gross Net Farm | % | Qual- 
Total | % % | Families Dollars | % % | i ____| Dollars | Dollars | % % | Per | Dollars} of | ity 
(in of | (in (in of of | (in (in of of |fam-| (in |U.S.A.| of 
thou- | State |U:S.A.| thou- | thousande)| State U.S.A.| thousands) | thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) | sands) | Food |General | Drug sands) | ten- | ket 
| Mase. tlal | index 
Crawford (Bucyrus) 34.1|  .80| .028 9 21, 17.48 “02a 4,845 1,448 *| 44,431, 38,683 108 
Cuyahoga (Cleveland- | | 
Lakewood-Cleveland } 
Hts.-E. Cleveland- | | | | 
Shaker Hts.) 1,228.8 | 18.02 910,253) 20.95) 1.221) 246,331) 197,705, 2,041,257} 1,777,209 128 
Darke (Greenville) 36.0| .53| 18,889, .44| .025| 4,199 990) 35,161, 30,613 39 
Defiance (Defiance) 22.0 a 13,005, 30) 017) 3,134) 1,096) 25,630, 22,315 100 
Delaware (Delaware) 22.2| 33) 12,864! al 017} 2,817, 596 24,108} 20,989) 3 
Erie (Sandusky) 44.2| .65 28,999, 67; 039, 7,047) 3,023 60,624] 52,782 112 
Fairfield (Lancaster) 44.2| .65) 23,150, .53| 031 6,227 2, 257| 44,232| 38,510 a1 
Fayette (Washington | | 
Court House) 19.9 |  .23) 12,982) .30) .017) 2,776) 1,661 25,526 22,224 113 
Franklin (Columbus) 415.9 | 6.10) 275,633) 6.34) .370) 75,771) 53,753) 552,657; 481,168 110 
Fulton 22.2|  .33| 13,182 30) .018| 2,837) 447 24,608} 21,425 100 
Gallia 21.9| .32 7,962; .18| .011) 1,833) «617 15,954) 13,890 1 
Geauga. . 16.3| .24| 8,102} .19| .011| 2,048} 319 15,547, 13,536 85 
Greene (Xenia) | 43.0} 63) 16, 508| -38) 022) 4,486) 1,373 30,510) 26,563 70 
Guernsey (Cambridge)....] 31.6 | 48) 16,543, .38| .022) 4,568| 2,054 30,854) 26,863 88 
Hamilton (Cincinnati- | | 
Norwood) 653.3 | 9.57 460,365] 10.59} .618| 135,768) 86,367) 1,070,226] 931,786 126 
Hancock (Findlay-Fostoria)} 34.9 | .51 22,625, .52) .030| 5,715] 1,575 41,073| 35,760 104 
Hardin 25.4| .37 12,153] 28) .016) 3,288, 639 22,575, 19,655 80 
Harrison 17.0 | .25| 6,468} .15) 009} 2,161 447 14,056] 12,238 7 
Henry 22.0| 32 10,810, .25 18 2,458) 745) 20,062 17,467 82 
| | 
Highland 25.0 37, 13,449] .31| .018| 3,574) 564 25,057, 21,816 89 
Hocking 16.3| .24 7,728) .18| .010/ 2,325, 649 14,098} 12,274 7 
Holmes 16.3}  .24| 6,491} .15| .009| 1,065) 138) 13,065, 11,375 7 
Huron (Norwalk 30.0 | .44| 20,652) .47| 028} 4,281| 1,384) 33,336) 29,024 100 
Jackson 22.7| .33) 11,756) .27| .016| 3,288 ox 22,283, 19,401 ad 
Jefferson (Steubenville)...| 86.1 “al 48,624) 1.12| .065| 15,332) 8,856) 100,635] 87,617 99 
Knox (Mount Vernon)....] 28.2} .41| 17,115] .39| 023] 3,687) 1,810 32,189] 28,025 108 
Lake (Painesville) 55.2)  .81| 32,548] .75| .044) 9,351] 2,108 61,083) 53,182 8 
Lawrence (Ironton) 40.5 | 59) 15,037, .35| .020| 4,435) 1,384 29,676 25,837 m 
Licking (Newark) 60.8 |  .89) 35,257) .81| .047) 9,392) 3,608 67,381| 58,665 % 
Logan (Bellefontaine). 26.9 | .39 15,690.36) .021| 3,861] 1,597 29,311] 25,519 bed 
Lorain (Lorain-Elyria).....1. 113.6 | 1.66! 68,599! 1.58! .092) 19,3781 6,908 137,525! 119,735 102 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Here’s a bet you’re bound to win: Saddle 
your sales in the HI spot of oHIo to a schedule in the Dispatch Sunday 
Magazine. It has that high-steppin’ local action that brings cheers from 
‘where to buy.” 


readers and makes them trot off to ‘ 


Who cares (much) about the “horsey set” at Monte Carlo or Biarritz as 
long as there are oHIo cheers for the sporty story of localite Virginia 
Penfield, owner of “Cadet Commander,” grand champion hackney pony? 


Vo rotogravcvure OT Mmiagastite I hedule is complete 
without the Columbus Sunday Dispatch Magazine. 


FEATURES WINNERS WITH PEN AND PICS 


Brad Willson, popular 
Ohio writer, can pick 
blue-ribbon winners 
among horses, dogs and 
people. With photo know- 
how as well as writing 
skill, he’s a natural for a 


local “‘news-views” mag 
like the Sunday Dispatch. 
Once Ohio correspondent 
for Collier’s and American 
Magazine, Brad sold Ohio 
to the world. Now he is 
reselling Ohio to Ohioans. 


Represented Nationally by O7MARA & ORMSBEE, Inc. 


New York, Chicago, Detroit, Los Angeles, San Francisco 


OT SPOT 


IN THE HE-SPOT 


IN OHIO 
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$28,000, 


Detnitely th 


Ss 
000 


ewne 


Tow, 


\ 


IMPROVEMENT PROGRAM 


THE 


Marion (Marion 


Miami (Piqua-Troy 


Mahoning (Youngstown 225.6 3.31 .176 60. 


Medina (Medina 33.3 -49 .026 10.2 
Meigs. ..... 19.7 -29° 015 5.9 
Mercer 23.3 -34, .018 6.4 


Work is actually under way or blueprinted for a 
total expenditure in excess of $50,000,000 for plant 
expansion by Dayton manufacturers. A recently com- 
pleted survey of leading Ohio cities reported that 


Voted Nov. 6, 1945 ‘ 
EFFECTIVE BUYING INCOME*........... 
Co's ed oes eis eo aer wae Bae 


, GROSS FARM INCOME*.............. 
: * FOR 1945 in the Dayton ABC Trading Area * 


eee Ot nteee me  aeee 


"FIRST BUY in Dayton 


Da TM) sOURNAL-HERALD 


DAYTON’S LARGEST DAILY CIRCULATION 98,005 NET PAID** 


... -$638,1 16,500 \ 
.. . -$309,355,500 
..... $81,231,500 


Source—Sales Management 


* * Publisher's Statement 6 mo. ending 9/30/45 


Monroe. .. 15.0 | .22 .012 4.3 

Montgomery (Dayton 338.7 | 4.97| .263) 102. 220,425, 5.07 
Morgan. .. 10.8 -16| .008 3.3 4,366 10 
Morrow. . 14.7 22, ~.011 4. 4,833 1 
Muskingum (Zanesville 64.9 95 .051 20. 36,107 83 


Noble... 10.4 15 .008 3 3,561 08 
Ottawa. 24.5 -36 .019 7. 13,472 31 
Paulding 13.3 -20, .010 4. 6,059 14 
Perry... 24.2 36.019 7 
Pickaway 38 6 


Pike... 1. 
Portage (Kent-Ravenna 49.6 .73 .039 14.7} 22,812 .52 
Preble....... 22.6, .33 .018 7.1) 11,079.25) 
ee 29 10,273) .24 
07 50,176! 1.15) 


*Withheld to avold disclosure. 
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| THREE STORE GROUPS 


NATIONALLY REPRESENTED BY THE GEO. A. McDEVITT CO., New York @ Chicago @ Philadelphia e Cleveland @ Detroit 


——aN 


“YOUNG, CLEAN, BRIGHT and BOOMING DAY- 
TON moves toward its postwar future with more 
enthusiasm and confidence than any other major 
Ohio city." They're DOING BIG THINGS in Dayton! 


The “SM” symbols mark original, exciu- 


| (in thousands of dollars) Gross Net 


Food General Drug 
Mase. 


296; 60,203 
006; 1,096 
007, 1,250 
048; 9,791 


-005, 881 
018 «63,759 
008, 1,536 


015, 2,673 
.014, 2,028 
.067' 11,358! 


OH! O— County Data — (Continued) 
OPA CIVIL RETAIL SALES—1945 
POPULATION 
2-15-1944 ESTIMATES 
COUNTY eet i ar 
Total % % |Families} Dollars o/s % | 
(in of 0 in (in of of | 
thou- | State | U.S.A.| thou- | thousands)| State | U.S.A. 
sands) | | sands) 
Lucas (Toledo 336.4 4.93) .261; 101.9 251,233 5.78 
Madison. . 20.4 -30°  .016) 5. 10,787) -25) .014 2,991 


458 


Dollars Dollars % 7 
(in (in of of 
thousands) | thousands)| State | U.S.A. 


-337, 69,216) 56,574 11,32 547,782, 476,923) 5.97) .357 


242 20,823 18,129 .23, + .014 


44,855 9,32 466,515 406,169 5.08 .304 


149 


91 8,154 7,099, .09) .005 
71 10,114 8,806, .11, .007 


2,778 1,566] 74,063 64,483.81; .048 


159 
426 
245 
319 
6,259 1 


_ 


425 91,927! 


51 08 
42,095, 36,650, 46) .027 
192} 22,252) 19,374, .24 .015| 
202} 22,836 19,882} .25 .015) 
80,036! 1.00! .060 


*| 7,581) 6,600} .08| 008) 
242] 25,349 © 22,070.28) .017) 
141] 12,252, (10,667, 14.008, 


EFFECTIVE BUYING INCOME-—1945 
ESTIMATES 


sive estimates by SALES MANAGEMENT 


SALES— 
ADVERTIS- 
IN 

CONTROLS 

Gross 
Farm % | Qual- 
Per Dollars} of ity 
fam- (in U.S.A. of 
ily thou- Po- | Mar- 
sands) | ten- ket 
tial Index 
4,680 .332 127 
3,296 .014 88 
.207. 118 


.006 50 
.293—s«a1i 
006 75 
.008 73 
048 96 
006 75 


Before using these figures, see 


explanation page 19 


SALES MANAGEMEN1 


Third largest retail 
sales market in the 
state of Ohio 


THE TOLEDO MARKET...by Counties 


As designated by ABC .. . and reported by Sales Management 


(All figures in Thousands) 


1945 1945 
POPULATION | TOTAL RETAIL FOOD | a DRUGS EFFECTIVE 
| SALES BUYING INCOME 


Lucas 336.4 | $251,233 $ 69,216 $56,574 $11,320 $547,782 
Seneca 46.6 28,614 7,006 3,034 788 53,075 
Lenawee 53.0 30,356 7,762 3,917 781 63,536 
Monroe 61.1 28,547 7,538 875 68,048 
Sandusky 42.1 24,061 5,705 637 43,513 
Wood 45.6 22,987 6,790 515 44,024 
Hancock 34.9 22,625 5,715 586 41,073 
Williams 23.1 14,943 3,267 344 28,936 
Ottawa 24.5 13,472 3,759 242 25,349 
Fulton 22.2 13,192 2,837 290 24,608 
Defiance 22.0 13,005 3,134 293 25,630 
Henry 22.0 10,810 2,458 283 20,062 
Wyandot 17.1 10,414 2,038 263 19,635 
Putnam 20.0 10,273 2,028 202 22,836 


TOTAL 770.6 $494,532 | $129,253 $76,604 $17,419 $1,028,107 


SECOND LARGEST CIRCULATION AMONG ALL OHIO’S EVENING NEWSPAPERS 


Rare Indeed Is The Opportunity Offered National Advertisers To So 
Thoroughly Cover Such A Great Market With A Single Newspaper 


TOLEDO BLADE 


One of America’s Great Newspapers 


P&ePeESCaeeB tT EH Ss PAUL BLOc K A N D ASS OCIATE 'S 


May 10, 1946 {261] 


Chicago 


Detroit 


5000 Watts 


St 


IN AKRON 


| WADC’S BLANKET COVERAGE. 
moRE THAR TWO Million RADIO LISTENERS 


IN SELLING POWER 


IN PROGRAMS 


IN NEWS COVERAGE 


W ADC 


BASIC COLUMBIA NETWORK 
AKRON, OHIO 


Entering Our 22d Year 
Owned and Operated by ALLEN T. SIMMONS 


@ Los Angeles 


@ Day and Night 


National Representative: George P. Hollingbery Co. | 


@ San Francisco 


@ Atlanta « 


New York 


__| 


OHIO— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY l PO erm: = 
THREE STORE GROUPS Gross 
(in thousands of dollars) Net Farm | % | Qual- 
Total | % % |Familles} Dollars | % % Dollars | Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in (in of of | fam- U.S.A.) of 
thou- | State |..S.A. | thou- [thousands)| State | U.S.A. thousands) | thousands)} State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tlal | Index 
Ross (Chillicothe). ....... 46.2 -68) .036 12. 24,470 -56) .033) 6,135) 2,257 44,733 38,946 -49} .029) 3,091 032 88 
Sandusky (Fremont)...... 42.1 -62| .033 13. 24,061 -55) .032| 5,705; 2,129 43,513 37,884 -47| .028) 2,914) 10,821] .030 91 
Scioto (Portsmouth)... ... 71.0) 1.04 .055 19.1 41,549 -96| .056) 10,693) 6,014) 1, 78,852 69,523 -87| .052) 3,640 054 98 
Seneca (Tiffin-Fostoria). . . 46.6 -68) .036 13. 28,614 -66) .038| 7,006) 3,034 788) 63,075 46,209 -58| .036) 3,348 036, 100 
Shelby (Sidney).......... 26.2 | -37| .020 7.3 12,585 -29| .017| 3,380) 1,267 333 23,576 20,526 -26; .016) 2,812 017 85 
Stark (Canton-Massillon- 
Allianos).............. 247.7 | 3.63) .192 71.1 157,922) 3.63) .212| 44,235) 23,087) 5,031 322,650, 280,826) 3.52) .210 mn -207; 108 
Summit (Akron-Barberton- 
Cuyahoga Falis)........ 363.7 | 5.33) .283) 106. 269,636} 6.21) .362| 73,804) 56,638) 9, 602,644, 524,689) 6.57) .393) 4,936 -362| 128 
Trumbull (Youngstown- 
Warren-Niles)......... 136.0 | 1.99) .106 37. 61,241; 1.41) .082) 20,535) 7,110} 2,031] 140,112; 121,968) 1.53) .091) 3,244 091 86 
Tuscarawas (New 
Philadelphia-Dover) 52.9 -78| .041 18.7] 37,043 -85) .050) 10,058) 3,491 73,127) 63,668 -80) .048) 3,405 -047| 115 
A AR, 18.3 -27| 014 5.7 10,717 -26; .014) 2,038 298 1 20,073 17,476 -22| .013) 3,066 <a 100 
Van Wert (Van Wert)..... 21.3 -31) 017 6. 13,215 -30| 1.018) 3,196) 1,458 31 27 , 987, 24,367 -30} .018) 3,682) 12, 018; 108 
PAs cncmsssscnabel 8.7| .13| .007 2. 2,230} .05| .003 727 "1 * 4,651 4,049} .05| .003| 1,687 004,57 
CR i ncennedies waa 31.5 -46) .024 9. 13,496, .31) .018| 3,697 830 25, 567 22,251 -28| .017| 2.367 -019 7” 
Washington (Marietta) 36.5 -54) +.028 1. 18,948, .44) .025) 4,373) 2,480 40,145) 34,952; .44) .026) 3,177 026 93 
Wayne (Wooster)........ 49.4) .72) .038) 14, 29,863, .69) .040| 5,910) 3,342 81 56,651; 49,323} .62) .037| 3,449] 18, 038) 100 
ee 23.1| .34) 018] 7.5] += 14,943) .34) 020] 3,267) 708 28,936] 25,193} .31] .019| 3,369] 10,289) .019, 108 
Wood (Bowling Green) 45.6 -67| .036 13. 22,987, .53) .031; 6,790) 2,150 51 44,04 38,329; .48| .029| 2,757; 18, -031) 59 
eadniieteaciade 17.1 -25| .013 5. 10,414) .24) .014) 2,038 383 19,638 17,085; .21) .013| 3,226) 10,1 013} 100 
d | 705,371 155, s02 | I"3,e0al o13.zaal 6.001! 109 
STATE TOTAL.......... 6,819.5 |...... 5.297! 2,034.4] 4,345,432! ..... 5.831'1,180,620! 705,337! 155, 9,174,380! 7,987,623'...... 5.986! 3,883! 813, 5.601; 10 


Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 


For Ohio City figures, see pase 170. 


A\n index to advertisers appears on page 414. 


SALES MANAGEMENT 


CVYANOGA}EOR 
te 


Beacon Journal 
A.B.C. City Zone 


ONE BUY REACHES EVERY HOME 


Rich Akron Market 


In the compact Akron Market there are 117,526 occu- 
pied dwelling units. The daily circulation of the 
Beacon Journal in the Akron City and Retail Trading 
Zones is 117,785. Few rich markets can be reached so 
completely and economically. Yes, Akron is truly a 
good ONE BUY MARKET. 


AKRON 
BEACON 


JOURNAL 


JOHN S. KNIGHT 
Publisher 
Represented by: 
STORY, BROOKS 


& FINLEY 
New York Philadelphia 
Chicago Cleveland 
Atlanta Los Angeles 


May 10, 1946 
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The “Fort Wayne Market 


As summarized from this issue of Sales Management 


The Fort Wayne ABC Retail Trading Area consists of 9 counties in Northeastern 
Indiana—Total Population 302,700—Total Retail Sales $199,668,000 — Food 
Sales $45,577,000 — General Merchandise Sales $32,309,000 — Drug Sales 
$7,719,000 — Effective Buying Income $407,285,000. ‘The Fort Wayne area is 


Indiana’s second largest retail market. 


The News-Sentinel is delivered by carrier every 
week day to 97.8% of all homes in Fort Wayne. 


91,200 families live 
in the Fort Wayne 
area. News-Sentinel 
circulation is 66,911. 
Dominates North- 
eastern Indiana. 


REPRESENTATIVES: ALLEN-KLAPP CO. 


* 


Chie Neus Sentinel 


Wayne's Goad Euening 


FORT. WAYNE, INDIANA 


NEW YORK—CHICAGO—DETROIT 


In 1945 the News- 
Sentinel carried 
46.4% more General 
Advertising than the 
Morning and Sunday 
papers combined. 


1NDIANA—County Data 


‘The “ “SM” symbols mark original, ‘exclu- 
sive estimates by SALES MANAGEMENT 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY | | | - l 
| THREE STORE GROUPS | Gross 
(In thousands of dollars) Gross | Net | Farm | % | Qual- 
Total | % | % |Families} Dollars | % | % — — v/ % Per | Dollars] of ity 
(in of | of (in (in | of | of l of | of |fam-| (in USA. of 
thou- | State |U.S.A.| thou- |thousands)) State | U.S.A. thousands) | on State | (U.S.A.| ily thou- | Po- Mar- 
sands) sands) Food oo Drug ten- ket 
| Mdse. | | tial Index 
, . ae) elie! ROS mT pee ame memenns i ene MES Fe ee a 
Adams 19.8 | .59) .015 5. 9,200, .46 012) 1,721), 897) 264] 14,322, 13,036, .35) .010) 2,370 01280 
Allen (Fort Wayne). 152.6 | 4.51) .118) 45.1) 116,750) 5.84) 157) 28,161) 26,479) 260,308, 236,935 6.27) .178 5,254 .160 136 
Bartholomew (Columbus)..| 29.0 -86| -023 9.1] 15,628|  .78) .021) 3,792! 1,997 24,918, 22,681, 60) .017| 2,492) 01983 
Benton... 10.3 | .30) .008 3.1 6,356) .32, 008, 1,247) 171) 10,511, 9,567, .25, | .007) 3,086) 008, 100 
Blackford 12.3 | .36) .010 3.8 7,109, .36, .010 1,669) 1,089) 15,359} 13,980 37, .010 3,679) 010100 
| | | | | 
| 
Boone (Lebanon) 21.0 | .62) .016 6.8] 11,183, 56) .015, 2,360) 1,345) 19,159, 17,439, .46, .013| 2,565 014-88 
Brown 5.1| .15} 004 1.5 968, .05, 001, = 412) | 2,181; = 1,985) 05, .001 1,323) 00250 
Carroll 13.8) .41) .011, 4.5 6,607) 33) .009 1,268 246, 11,517, 10,483) 28 .008| 2,330) 00982 
Cass (Logansport) 34.3 1.01) .027) 10.4) 21,447) 1.07; .029) 3,947) 3,886) 39,282) 35,755 .95| .027 3,438) .028 (104 
Clark 37.8 | 1.12) .029) 11.3] 10,108| 50) .014) 2,803 491) 20,348 18,518} .49| 014) 1,639 01788 
Clay (Brazil) 21.5| .64 .017 6.7] 11,148 .56) .015) 2,689 940, 18,683, 17,006. .45, .013, 2,538) 014 82 
Clinton (Frankfort) 26.5 | .78 .021) 8.4) 18,054) .90) .024) 3,658) 1,100) 32,327; 29,424.78) .022| 3,503 022 108 
Crawford 8.6) .25 .007, 2. 1,912) .10) 003) 433 64 4,562) 4,152) .11| .003| 1,661) 0047 
Daviess (Washington) 24.2 | .72| .019 7.1) 10,036) .50} .013| 2,689 950 17,751 16,157, .43, .012) 2,276) 14 =—74 
Dearborn 21.1 | .62) .016 6.4 9,260, .46| .012) 2,380 395 19,180, 17,458.46, .013) 2,728) 0138 
| 
Decatur 16.5 | .49) .013 5.1 8,985, .45| .012| 1,824 865) 14,788, 13,460.36, .010) 2,639) 011,85 
De Kalb 23.1 | .68 .018} 7.3) 13,238) .66) .018| 2,968 940) 23,362, 21,264.56) 016, 2,913) 17 4 
Delaware (Muncie) 75.4 | 2.23) .057| 23.7] 49,608) 2.48, .066, 10,479; 6,011) 87,688, 79,815, 2.11). .060| 3,368 061, 107 
Dubois. ..... 20.9 .62) .016) 5.6) 8,650) .43) .012) 1,566) 246) 14,385, 13,093) .35, | .010| 2,338) 12-75 
Elkhart (Elkhart-Goshen).| 70.1| 2.07, .054| 21.6] 48,748] 2.44) .065| 9,933 5,125) 87,540, 79,680, 2.11 ” 3,689) 060-111 
Fayette (Connersville)....| 20.3 |  .60| .016 6.2] 10,156) .51) 014) 2,566, 1,142! 19,159} 17,439.46, .013) 2,813) 014 88 
Floyd (New Albany) 36.2 | 1.13) .030) 11.9] 16,441) 82) 022) 4,142) 2,317 32,306) 29,405) 78 .022| 2,471) 024 80 
Fountain. ..... 1 16.1! .47| 013 5.1 8,854] .441 .012) 2,246 —363! 15,835| 14,413! .38!  .011! 2,826! 12 = 
*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


ee i | 


Valparaiso 
Piymouth 


Columbia City 
Rochester 


Huntington 
Decatur 


Portland 
Frankfort Dunkirk 


lwood : 
Alexandria winchester 


Union City 
New Castle 


R 
Shelbyville uae 


Martinsville 
Spencer Greensburg 


Linton Bloomington 
Bloomfield 


Bicknell 


:' ington 
Vincennes Washing 


i i i k 17 
35 E. Wacker Drive, Chicago 1 441 Lexington Avenue, New Yor 
Phone: State 7942 : Murray Hill 2-2423 
| i The “SM” symbols mark original, exclu- 
IND!ANA—County Data — (Continued) sive estimates by SALES MANAGEMENT. 
——— SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 = 
POeea ESTIMATES ESTIMATES petuhianeens 
- —— Sener = ‘aacemenemen 5 ; oa = 
COUNTY | | Gross 
THREE STORE GROUPS | - 
| (in thousands of dollars) Gross | Net sie A a % ) 
Total | % % | Families} Dollars % % Leta AES natn a = — % 7 Fad — USA. a 
= | " ‘i - ; f R 
Pa a USA. j- an State U.S.A. thousands) | thousands) | State | U.S.A. | ily = baad 4 
sands) | | sands) | Food on Drug | | a | coe 
| RRP Kecie a See rece 
reskin... a rr ast! 22 112 8,238 7,544) .20| .006/ 1,985) 7,896) .007/ 70 
Franklin 13.1 4,481) 22; .006) 1,072 85) s 7 20) ’ 
| | 010) 3,012 8,236} .010 91 
F ulton 13.9 7 527, 38; .010 1,463 619) 183 14,893 13, 556) ” 010; 3 
| | | 
i 19,174 -51| .014) 2,256 016 73 
Gibson... 28.2 10,873 54, .015 2,483 982! 244 21,065 . } 
Grant (Marion 54.8 32,654, 1.63) .044) 7,058 4,036} 1,319 63,575 57,867 1.53) -043) 3,550 oa = 
Greene 26.6 11,709 58 .016| 3,194) 865 406 21,795 19,838 -53) -015) 2,362 017 os 
Hamilton 23.7 12,079) 60 016 2,504) 833 426 21,784) 19,828 -53) re “ me a 
2 | | | 2331 «17,042; 15,512) 41). j 
Hancock 17.2 8,519) “a 011 1,875 - | 
} | | 
Harrison 15.2 4,050! 20) .005 845 256 102 7,981 7,264 -19) -005) 1,651 = = 
Hendricks 19.4 8,101.40} .011| 1,680 192, 325] -«=«14,618} 13,305] 35] 010) 2,146 ; " 
Henry (New Castle)......| 40.4 20,563) 1.03) 028) 4,142; 1,591) 649] 39,980] 36,390] .96| 027) 2,959 _ 2 
Howard (Kokomo) 46.0 31,125) 1 56) 042) 6,986) 4,751) 1,126 54,260 49,388 od -037 ore , - 
Huntington (Huntington) . 27.5 7 84 022! 3,555) 1,548 659 32,147 29,261 a -022| 3,44 . 
Jackson (Seymour 25.7 12,044) 60; .016 2,576) 1,057) oa 22,038 20,059 .53) .015| 2,639 -016) = 
Jasper a 13.2 7,208) 36, .010) 1,443) 555| 172 11,115 10,117 .27| .008| 2,662 = a 
Jay (Portland) . 20.9 | 11,613) 58) 016) 2,133) 929) 264) 17,444 15,878 42) -012| 2,370 > a 
Jefferson ; : 19.2 8,089) 40| .011; 1,628 769) 304 15,380 13,999 .37| .010) 2,545 ¢ ~ 
Jennings... .. 12.4 4,122) 21) 005} 917) 75, 112] 6, 778| «6, 167.16, .005| 1,814 .006 
Sai tal | 
| 45| .013) 2,335 .015 83 
Johnson... ; 23.2 10,932 55} .015) 2,586) 609) 436 18,725 17,044 on 
Knox (Vincennes) F 40.2 23,932) 1 20| -032 5,018! 3,214) 781 43,632 39,714) 1.05) .030) 3,255 031 = 
eee 27.1 | 15, 162) 76| .020) 2,638) 609) 5 25,860 23,538 .62| .018| 2,737 .019 - 
Lagrange... | 13.3 | 5,938} .30, .008| 1,237| . 132] 9,760 8, 884| .24) .007) 2,278 008 
Lake ‘Gary-Hammond- | | | 
Eas! Chines). 305.1 | 178,525| 8.92) a 47,2141 38,021; 6,026) 410,187 373,357; 9.89 “| 4,357 = 109 
LaPorte ‘Michigan City- | | | | | 
on ee 67.5 | 41,9021 2.091 .0561 10,696) 5,605! 1,116 68,9631 62,771 1.66! .047| 3,252) 11,4741 .051| 96 


Here are your 26 profitable 


INDIANA MARKETS 


The families living in the Indiana cities shown on this Indiana 
map shop and buy through advertising in their daily newspaper 
and that paper is a member of the 


INDIANA LEAGUE OF HOME DAILIES 


Indiana industry is truly decentralized—almost every medium 
and small-size city has one or more war-time plants that ‘will 


quickly convert to peace-time production—agricultural income 
will continue at an all-time high. 


Cultivate these markets now for your product —a ten-inch 
advertisement once a week for a year in every one of these 
papers costs only $6,661.20. 


Alexandria Times-Tribune Huntington Herald-Press Shelbyville Democrat G 
Bicknell News Linton Citizen Republican 
Bloomfield oo 47 . Martinsville anertey Spencer World 
Bloomington World-Telephone Mt. Vernon Democrat ; ity Ti -Gazette 
Columbia City Post & New Castle Courier Times wanna Vadette. - 
Commercial Mail —— — G a Messenger 
Decatur Democrat ortland Commercial- . : 
Dunkirk News Review G Sun oe a meen 
Elwood Call-Leader Rochester News-Sentinel Washington NG 3 ' 
Frankfort Times Rushville Republican & Winchester News & Journal- 
Greensburg News Telegram Herald 


INDIANA LEAGUE OF HOME DAILIES 


NATIONAL ADVERTISING REPRESENTATIVE SCHEERER&CO. 


Mai 10, 1946 


Before using these figures, see explanation page 19. 


COUNTY 


Marshall 


Martin 
Miami (Peru) 
Monroe (Bloomington 
Montgomery 
Crawfordsville) 
Morgan 


Newton 
Noble 
Ohio.. 
Orange 
Owen 


Parke 
Perry 
Pike 
Porter (Valparaiso) 
Posey 


Pulaski 
Putnam 
Randolph 
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*Withheld to avoid disclosure. 


Two full floors in The News building are now occupied by W IBC 
« + Operating at the lowest frequency (1070 kilocycles) of any 
Indianapolis station . .. with 5000 watts power. 


iNDIANA—County Data— (Continued) 


WIBC, owned and operated by The 
Indianapolis News, one of America’s GREAT news- 
papers, is now under The News roof. 

With these modernized and vastly expanded fa- 
cilities, look to WIBC for continued leadership in 


programming, public service, promotion and sales 


JOHN BLAIR & COMPANY - 


... for highest returns on your advertising dollar. 


MUTUAL OUTLET IN 


NATIONAL REPRESENTATIVES 


WIL 


THE INDIANAPOLIS NEWS STATION 


INDIANAPOLIS 


The “SM” symbols mark original, exctu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
2-15-1944 
| 
Total % 1% 
(in of 0 
thou- | State | U.S.A 
sands) 


34.4 1.02) .027 
24.6 .73, 019] 


3.5 | 10) .003) 
14.2) .42) .011) 
10.1 | .30}  .008| 


14.6 | 43) .011| 
29.1 | .86| .023 
18.5 | .55 .014) 
11.0 .33) .009 
19.0 .56) .015| 
23.9! .71 


RETAIL SALES—1945 


ESTIMATES 
| 
| | THREE STORE GROUPS 
| (in thousands of dollars) 
Dollars % % 
(in of of 
thousands)| State | U.S.A. 
General | Drug 
Mdse. 


EFFECTIVE BUYING INCOME—1945 


Gross 
Dollars 


(in 
thousands) 


Net 
Dollars 


(in 
thousands) 


14,373 . 
21,064 1.06) .028 
16,202} 81! | 


11,422} .57| 015) 
1,135] .06)  .001) 
6,548 .33/ 009) 
4,373, 22} .006 


4,887, 25) .006| 
5,592} .28) .008) 
16,285} .82) .022 
6,775 .34| .009 
5,365 .27| .007 
9,057; .45) .012 
12,7841 .64! .017! 


1,345 


1,986 
4,791| 1,815 
3,483| 1,836 


2,411! 651 
371) * 
1,968 288 
203 


1,453) 171 
1,546} 299 
3,524) 1,975) 
1,587) 310) 


SALES— 

ADVERTIS- 

ING 

ESTIMATES CONTROLS 
Gross 

Farm % jual- 

% % Per | Dollars] of ty 

0 of | fam- (in [U.S.A.) of 

State | U.S.A.) ily thou- | Po- | Mar- 

sands) | ten- | ket 

tial | Index 


ie 


SSBER 


26). 

.21| 006) 1,897 

.24| 007) 2,047 

.69|  .020| 2,975 

-27| .008| 1,820 

.22| .006 2,604 

.42| 012) 2,761 013, 
.60! .017| 2,929 017 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


) a 


Brother, Are YOU 
Losing Coverage! 


@ If you are trying to blanket the nation, and overlooking the 
rich Indianapolis market . . . you’re losing indispensable coverage! 


In Indianapolis, the highest per capita income city of over 
100,000 in the East North Central States, maximum coverage 
calls for the Indianapolis News . . . the most influential news- 
paper in the Hoosier capital and the surrounding 33 counties. 


Got time for a couple of figures? In 1945 the Indianapolis News 
ranked FIFTH in Total Advertising and SEVENTH in General 
Advertising among the ‘‘First Fifty’? week-day evening papers. * 
That’s important to YOU when you make up a national schedule. 
In Indianapolis it’s the News first! 


For all the figures on the Indianapolis market, see Indiana 


‘\ county and city data in this issue of the Survey. 
OWNING PERATING *Media Records 


THE INDIANAPOLIS NEWS 


& —IN DAILY CIRCULATION 
—IN ADVERTISING 


—IN THE HEARTS OF HOOSIERDOM 


DAN A. CARROLL, 110 E. 42nd St., New York 17 
J. E. LUTZ, Tribune Tower, Chicago 11 
J. F. BREEZE, Business Manager, Indianapolis 6 


THE GREAT HOOSIER DAILY ALONE poes tHe NEWSPAPER JOB 


Mav 10, 1946 [267] 


960 KC 
1000 WATTS 


COLUMBIA 
NETWORK 


Paul H. Raymer Company 
National Representatives 


COUNTY 


Ripley 
Rush... oi 
St. Joseph (South Bend- 
Mishawaka) . 
Scott... 
Shelby (Shelbyville) 
Spencer 
Starke. . 


Steuben 
Sullivan 
Switzerland — 
Tippecanoe (Lafayette) 
Tipton. . 


Vanderburgh (Evansville). 
Vermillion 

Vigo (Terre Haute). 
Wabash (Wabash 


Warren... 


{268} 


Total 
(in 
thou- 


sands) | 


Warrick... 

Washington 15.1 
Wayne (Richmond 58.7 
Wells... 17.7 
White 14.9 
Whiteley . 16.0 
STATE TOTAL .13,383.3 


*Withheld to avoid disclosure. 


SOUTH BEND 


IN D IANA— County Data — (Continued) 


WSBT Goes UP Too = to 5000 Watts! 


WSBT steps UP its power — soon* — to 5,000 watts 
for more intensive coverage of the South Bend 


Market...second largest in Indiana... 
where they’re earning more, spending more, and 
listening most to WSBT. 


* Construction permit granted F ebruary, 1946 


The “SM” symbols 


sive estimates by SA 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
| | | PRAT ‘aa inte: ate | 
| THREE STORE GROUPS | Gross 
| (in thousands of dollars) Gross Net | Farm | % | Qual- 
% % |Families} Dollars | % % Ls | 25 #-@e % | Per | Dollars} of | ity 
of of | (in (in of of | (in (in of of | fam-| (in [U.S.A.| of 
State | U.S.A.) thousands) | State | U.S.A. thousands)| thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
} Food |General | Drug | sands) | ten- ket 
| Mdse. tial | Index 
-48| .013 -39; 011) 1,597 107 274 14,428) 13,133 -35| .010, 2,736 
‘sl 014 -43, 012) = 1,875) 662, 183 17,222! 15,676 -42| .012) 2,903 
5.12) .135 5.23) .140) 230,258, 209,583 5.55) -157| 4,118) 
-28| .007 -14)  .004) 6,319 5,752) .15) .004) 1,983, 
-72| .019 -75| .020 28,612) 26,043 -69| .019) 3,297) 
42) 011 | 
35). 
-64| .017 
-20, .005 
1.56 .041 


mark original, exclu- 
LES MANAGEMENT. 


-16) .004 

4.47, .118 

-53)  .014 

2.68 .070 

23) 

-54 .014 

-45) .012 

1.73) .046 ° é , 55 

52, .014 13,761, 12,525, 33) .009| 2,277| 9,268 

44) .012 14,470, 13,171| 35} .010| 2,863; 12,024 

47; .012 16,121, 14,674/.39) .011| 2,935) 7,606) 
3,776,985)... | 2.830 3,676 714.0511 2.746 104 


For Indiana City figures, see page 174. 


SALES MANAGEMEN1 


Your Advertising Through 


ame FARMER 


keep Za fod March 17, 1945 


in this 


HALE PARMER 


yr” CHICAGO 
—" 2 D. BUTLER. President 
USED AS A TEAM THEY PENETRATE DEEPER 


Chicago 11, Illinois 
50,000 WATTS ¢ 72 On Your Dial 
Mutual Broadcasting Company 


1LLINOIS—County Data 


SERVING THE MIDDLE WEST 


Since 1924 middlewestern listeners have looked to WGN for radio leadership. And 
WGN has kept faith with the nation’s second richest market by serving a well. 
balanced, easily-digested radio fare. 

Responsible radio reporting . . . expert programming . . . production faciliti--, 
and know-how . . . and an engineering staff second to none . . . have all been im- 
portant factors in building and maintaining WGN’s enviable position in the field. 

And with over 20 years of successful operation behind it, WGN stands fully 
prepared to keep pace with the phenomenal progress of this medium. 


The “SM” symbols mark original, exclu- 


COUNTY 


Adams (Quincy)........ 
Alexander (Cairo) . 


Brown... 


ae uh aca aa 
Clinton (Centralia) 
Coles (Mattoon)... 


Cook (Chicago-Evanston- 
Oak Park-Cicero- 
Berwyn-Elgin-Mayw: 
Chicago Hts.-Harvey- 
Wilmette-Blue Island- 
Forest Park-La Grange- 
Park Ridge-Winnetka- 
Des Plaines-River 
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sive estimates by SALES MANAGEMENT 


SALES— 
ADVERTIS- 
ING 
CONTROLS 


15.5 012 
19.6 015 
34.1 -026 


| 
3,968.3 | s.48 3.083 


*Withheld to avoid disclosure. 


5. 

4.7 

5.4 5,823) .12 
10.7| 20,942) .45 


| — 


ne 2,850,336) 60.63 


3.824 


1,533 

1,584] 202, 
4,823] 2,440) 
646,713| 869,832) 124,821 


6,462,279 


10,888 
33,961 


5,429,642 


63.07 


4.069 


t 


4,562 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
POPULATION 
2-15-1944 ESTIMATES ESTIMATES 
THREE STORE GROUPS Gross 
(In thousands of dollars) Gross Net Farm 
Total % % \Families} Dollars % % Dollars Dollars % % Per | Dollars 
(in of of (in (in of of (in n of of | fam- (in 
thou- | State |U.S.A.| thou- | thousands) State | U.S.A. thousands) | thousands); State | U.S.A.|_ ily thou- 
sands) sands) Food |General | Drug sands) 
Mdse. 
58.6 | -046 18.1 30,921 -66) .041) 8,225) 5,861) 1,1 65,512 55,043; .65) .041) 3,041) 17, 
20.2 .016 6.1 8,821 -19| .012) 2,289 597 34 17,688 14,862) .17| .011| 2,436) 2,01 
13.0 -010 4. 4,978} .11| .007) 1,481 309 10,651 8,949) .10) .007| 2,131) 5,356 
14.8 | 012 4.6 7,918} .17| .011) 2,503 362 132) 16,605 13,952} .16) .011) 3,033) 8, 
6.4 | .005} 2.1) 2,072.04) 003] 674 *| mi} 4,432] ~—3,724] +04] 003] 1,773 


27,341 


| 


3.798, 
| 


123 


Before using these figures, see explanation page 19 


SALES MANAGEMENT 


é 


May 10, 1946 


‘THE 


CHICAGO'S 


Ure 
PICTURE NEWSPAPER 


Every day over 2000 telephone calls 
crowd the incoming lines of the switch- 
board at The TIMES. Our mail room 
clears over 1650 letters to various de- 
partments every twenty-four hours. Py 


These calls for help show that Chicago- 
ans consider The TIMES a friendly guide 
to all phases of complex modernfliving. 
They query the Editor on matters of pub- 
lic interest. They ask questions ‘on menus, 
patterns, decorating, and a multitude of 
homemaking problems. F 


This responsive reader audience of over 
492,000 families is offeted to advertisers 
at one of the lowest’ milline rates for 
evening newspapers in America. 


i) TIMES 


IL L INOIS = County Data — (Continued) The “SM” symbols mark original, ey :ly. 


sive estimates by SALES MANAGEMENT. 


SALES. - 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 aa ee 


POPULATION ING 
944 ESTIMATES CD ESTIMATES CONTROLS 


COUNTY 
THREE STORE GROUPS 
(in thousands of dollars) Net % | Quale 
Families} Dollars % Dollars % | ity 
(ii (in of n (in of S.A.) of 
thousands) | State A. thousands)! State | U.S.A.) i Mar- 
Food |General | Drug ket 
Mdse. Index 


i Sievdsvecesnnad . ° ° 2,084 
De Kalb (De Kalb) . . ; ° ° 5,640 
2,595) 


— 


19,315 
11,867 


Fulton (Canton) 
Gallatin 


SeeseB BEBE 


8 888 


2s 
Sas 


BR 8: 


2,994 
5,691 32,614| 
3,545 20,962 
4,240 

715 


i=) 
= 
~“ 


g8 38: 


3,096 
1,400 
2,176) 
409) 4,320) 
25,411 161,875) 


Se BRzBe BERS 


aes 


2 


SELee 


Kane (Elgin-Aurora) 


ae 
— 


Kankakee (Kankakee). . . . . . A A 55,810 
' . 6,229 

Knox (Galesburg) : -64| .037) i . 4 039) 59, 364 
Lake (Waukegan- | 
Highland Park) 6) 1. 095) ° ‘ ‘ . 143,197) 
La Salle (Ottawa- 
Streator-La Salle). .. 0| 1.28) . 1,13! 072) 15,142 110,446) 


Lawrence 25 ; Ot 4 ’ ee d 2,299) 17,831) 
Lee (Dixon)... . A d J : J 4,465) 32,986 
Livingston (Pontiac) . . : P t fh d 4,302| 30,392 
Logan (Lincoln) 5 ° ’ P - 3,014) 24,734) 
McDonough (Macomb). . 6] . -020) ‘ 12,618, .27) . 3,229 24,028) 


McHenry... ‘ ‘ .029) ‘ 23,200, é 6,560) 45,690) 
McLean (Bloomington) 7) ao : é 43,586. ‘ 11,546) 92,513) 
Macon (Decatur)... -... . 12). 4] 56,853) 1.21) 076) 13,906) 101, 357| 
Macoupin......... , ‘ -031) : 15,131). . 5,803) 28 , 523) 
Madison (Alton-Granite | 
City-Edwardsville)..... : : ; ; 71,799} 1. : 22,672 149,385, 125,514) 


Marion (Centralia-Salem) . . . ° , 29,625). . 7,070; 44,575) 


714 
4,067) 2,877 
1,175) 149) 6,461) 08) 


21,932.25 .016' 2,464) <n LL 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


A\n index to all county and city data, by states and sections, appears on page 4. 


SALES MANAGEMENT 


Chicago: -° 00,000 people enjoy- 
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L 


a 


L yee 


POPULATION 


ee 105,087 
SR 84,637 
E. St. Louls....... 75,609 


1940 Census Figures 


INOISE: 


*Sales Management’s County Figures 


CIRCULATION *RETAIL SALES 

is Pers 0,335 | PEORIA... -- $10,205,000 

(Peoria County) 

ae 75,926 
Pr ture! sod Reseed’ | Rockford..... 89,614,000 
Rockford.......... — eee 

(Star-Register-Gazette) Elgin-Aurora. " 85,1 12,000 

March Standard Rate Figures (Kane County) 


ILLINOIS 


IRST 


Outside Chicago 


National Representatives —WARD-GRIFFITH CO. Inc., — Offices in Principal Cities 


and. SUL 


1946 Survey of Buying Power 


WAZ 
$s 


*BUYING INCOME 


Per Family 


eésudeumae 
(Peoria County) 


Bloomington........ 
(Mc Lean County) 


3,887 
3,788 


ILLINOIS—County Data— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 

POPULATION 

2-15-1944 

COUNTY oman | 

Total % % |\Families} Dollars % 
(in of of (in (in of 
thou- | State | U.S.A.) thou- | thousands)| State 
sands) sands) 


Rock Island (Rock Island- 


RETAIL SALES—1945 


ESTIMATES 


Food 


THREE STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1945 


SALES— 
ADVERTIS- 
ING 


ESTIMATES CONTROLS 


Gross Net 
Pee Rau? Dollars Dollars 
(in (in 
thousands) | thousands) 


Drug 


Farm % | Qual- 
% % | Per | Dollars} of ity 
of of | fam- (in U.S.A.) of 
State | U.S.A.| ily thou- | Po- | Mar- 
sands) | ten- | ket 


Moline-East Moline)....| 116.3 | 1.54) .090 35. 67,436) 1.43) .091| 18,861) 13,160) 2, 148,113) 124,445) 1.45) .093) 3,525 
St. Claire (E. St. Louis- 

Belleville). ........... 172.7 | 2.28) .134 62. 83,415) 1.77) .112| 26,678) 13,149) 3, 209,247; 175,811) 2.04) .132| 3,330 
Saline (Harrisburg)... .. 30.7 -40| .024 9.4 13,996} .30) .019) 3,729) 1,012 27,563 23,159)  .27| .017| 2,464 
Sangamon (Springfield)...| 113.4 | 1.50) .088 34. 66,648) 1.42) .089) 18,708) 10,976) 3,312] 149,628) 125,718} 1.46) .094| 3,633 
ee 9.2 -12| .007 2. 3,010 .06| .004 1,093 224 71 6,270 5,268} .06) .004| 1,881 
Scott 6.5 -09) .005 2. 2,246; .05) .003 797 170 ¢ 4,973 4,178; .05) .003) 2,089 
Sores 22.2 -29| .017 7. 6,992) .15) .009) 2,074 128 173 14,632 12,210; .14) .009) 1,744 
EER ne 7.8 -10} .006 2.4 3,114, .07) .004 961 43 112 6,832 5,740; .07| .004) 2,392 
Stephenson (Freeport) . 39.6 .52| .031 12.3 24,033) .51) .032) 6,509) 3,367 45,292 38,055}  .44) .029| 3,094 
Tazewell (Pekin)....... 56.7 .75| .044 17.1 21,475, .46) .029)| 7,775) 1,460 42,258 35,505, .41| .027| 2,076 
EP ee 18.7 -25) .015 4. 6,448; .14) .009) 1,788 1 223 12,040 10,116) .12) .008) 2,108 
Vermilion (Danville)... ... 76.2 1.01) .059 23. 39,000) .83| .052) 12,465) 6,372) 1,84 94,688 79,557, .93) .060) 3,429 
gh bahia eae « 13.2 -17| ~.010 4.1 6,217; .13! .008| 1,839 501 14 11,530 9,688! .11! .007| 2,363 _s 


“Withheld to avoid disclosure. 
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SALES MANAGEMENT 


.. . and WMBD is FIRST in the 
HOOPER Station Listening Index 


WMBD has a greater share of Peoria’s audience 
than all other stations combined. Check this 
city zone Hooper for Jan.-Feb. 1946. No other 
station or combination of stations can approach 
WMBD’s coverage of this wealthy active market. 


Share of audience, city zone, Peoria, Illinois; Jan.-Feb. 1946 


SETS 
INDEX im | WMBD joTHERs| HOMES 
USE — 


WEEKDAY MORNING 
MON. THRU FRI. 

8:00 A.M.—12:00 NOON 
WEEKDAY AFTERNOON 
MON. THRU FRI. 24 | 502 
12:00 NOON—6:00 P.M. 


: Management's [2-.,.| =| 
Quality of Market Index 


‘Rich, prosperous Peoria County, with 

a score of 125, has retained its leader- 
ship in Illinois . . . with no exceptions. Here is the 
finest market in the state. 


m1 | 57.3 25 


1290 NOON. 690 Pm. 313 


SATURDAY DAYTIME 
8:00 A.M.—6:00 P.M. 61.6 


TOTAL RATED 
TIME PERIODS 


CBS AFFILIATE | 
Charles C. Caley | 


Executive Vice President 
. . National Representatives 


Edgar L. Bill 
President 


FREE & PETERS, Inc. 


ege - = = the 8th Largest Market 


in 9-State Midwestern Area 


w-C 


Rock Island-Moline, Ill, Davenport, la. 


Bureau of Census 
Nov. 1, 1943 


The FARM MACHINERY Capital 


ye NA ew 


Chicago 


. St. Louis 
- Twin Cities 
. Milwaukee 


Kansas City 
Omaha 
Duluth- 
Superior 
TRI-CITIES 
Peoria 


- Wichita 
- Des Moines 
. Racine- 


The TRI-CITIES market offers you real sales 
volume! It is the largest market in Illinois and 
Iowa, outside of Chicago . . . over 200,000 metro- 
politan population. 


@ This prosperous market is thoroughly blanket- 
ed by popular WHBF. 


@ The major portion (nearly 60%) of the TRI- 
CITIES is on the Illinois side . . . fully covered 
without duplication by the ARGUS and 
DISPATCH newspapers. 


Kenosha 
Metropolitan 
County 
Population 


MUTUAL 
NETWORK 


ROCK ISLAND ARGUS ~ 
MOLINE DISPATCH 


MOLINE DAILY DISPATCH 


MOLINE, ILLINOIS, WEDNESDAY EVENING, 


TH eS STS 


rr, 


Ud Beyer 


THE OLD ANALYST 


Those folks in Rockford are certainly in the 


dough . . . and how they spend it! 


Last year they shelled out $91,869,974 in 
Rockford retail stores . . . good business in 


anybody's language! At that, all of those our ; 

* 282% Increase in 1945 Bank Deposits ... Highest Per Capita 
Postal Savings of any City in the United States regardless of 

on hand. size... plus Millions in War Bonds. 


millions didn’t make a dent in the * cash 


In Illinois 


BEST TEST 
CITY IN THE 
MID-WEST 


MORNING STAR... REGISTER-REPUBLIC 


At the Top 


1LL1NO1S—County Data — (Continued) } ee SALES. Sea 


SALES 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 67D ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY l ‘per 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net | Farm | % | Qual- 
Total % % |\Families} Dollars % % Dollars | Dollars % % Per | Dollars} of ity 
(in of of (in (in of of | (in | (in of of | fam- (in JU.S.A. of 
thou- | State | U.S.A.) thou- thousands) State | U.S.A. | thousands) | thousands)! State | U.S.A.\_ ily thou- | Po- | Mar- 
sands) | sands) | Food |General | Drug sands) | ten- ket 
Mdse. | tial Index 
Warren (Monmouth)...... 19.1 | .25) .015 6.1 11,160 -24, .015 2,738 820 366 20,527 17,247] ° -013) - d 93 
Washington . 13.6 .18) .011 4.2 4,492 -10' .006 981 234 81 8,405 7,062 
Wayne....... 18.3 -24| .014 5.4 6,263, .13) .009) 1,175 245 163 11,591 9,739) 
er 19.4 | 26) .015 6.0 6,761 -14 .009| 1,778 213 103 11,918) 10,014 
Whiteside (Sterling) 40.8 -54) .032 12.5 21,637 -46 .629 6,181 1,129 833) 41,278 34,682) 
Will (Joliet). . . , 116.3 | 1.54) .090 32.1 54,873, 1.17| .074 16,614 9,857; 1,595) 116,635) 97,997 
Williamson . , 44.4| .59) .035 13.8 16,682 .35| .022 5,354 2,110) 528 35,130 29,516) 
Winnebago (Rockford) 126.1 | 1.67 .098) 39.3 89,614) 1.91; .120| 24,328 16,516 3,240 177, 158 148,849 
Woodford. . . 17.5 “ .014 5.2 8,370 -18 =.011 2,156 160 193 17,340 14,569) 


STATE TOTALS 7,564.4 5.876 2,269.6] 4,700,800 6. 307 1,175, 537 1,092,177 189, 406! 10, 246, 537 8,609, 196 


For IIlinois City figures, see page 178. 


MICHIGAN—County Data 


Alcona a : 4.3 08) .003| 


1.2 : ; 
Alger. ... 8.4 .16|  .007) 2.2 5,033} .14| .007; 1,573) 192| 122 10,797| 9,004 
Allegan... 36.7 68} .029) 11.1 19,949} .56| .027; 5,362) 1,580) 665, 41,297; 34,439 
Alpena (Alpena) 18.8 .35|  .015| 5,1 11,914.33) .016 3, 136| 2,210 62 25,967; 21,655 
Antrim... . 8.3 .16| .007/ 2.4 3,447) .10) .005) 1,186 213} 166 7,510 6,263 
| | | 
Arenac 7.7 14) .006| 2.1 4,103 a .006 878| 416 ° 8,616 7,185 
Baraga. .. 6.4 12} 005) 391.8 4,011.11) .005| 1,389 *| . 8,401 7,006 100 
Barry... 20.9 39) .016) 6.6 9,044 .25| .012} 2,502 726) 421 18,865) 15,732 81 
Bay (Bay City) 77.2 | 1.44| | 24.6] 52,137, 1.46] .078| 12,471/ 7,811| 2,4061  95,213| 79,401 105 
Benzie. 6.2| .12| .005) 1.9 3,985! 11! 005! 1,164 192) 233 8,477 7,069) 100 


*Withheld to avoid disclosure. 


c 


Before using these figures, see explanation page 1°. 
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Diane) 


Evening and Sunday...when the family is together, relaxed 


and recephi 


i@ftewspaper has 
und services 


give it a sp yn on. ing ti this large 


| 


segment of Chigage 


7-las well as 
i 


sers in the 


a 
es 
S * 


EVENING AND SUNDAY 


Nationally Represented by HEARST ADVERTISING SERVICE 
+ 


May 10, 1946 


Sales Managemint 
SP EAST NORTH CENTRAL STATES 


Wisconsin - Michigan 
(See also Ohio, Indiana, Illinois) 


BAYFIELD 


| MARQUETTE | 4s cee CHIPPEWA 


: DICKIN- 
VILA *.° . 
-_ WASH. . 7 em) SON DELTA Cities shown are those having 
* BURNETT | BURN | SAWYER LoRENCRy 
= price | ONEIDA ’ retail sales of $20,000,000 
a FOREST me A Foun ‘ 
) ‘ees Lexa Beicam bh lpovcan - or more in 1942. 
| LINCOLN RINET - PRESQUE T° 
My TAYLOR LANGLADE 7 a » 
un - | Cecone ANTRIM | OTSEGO WRENCH Counties shaded are those having 
ARATHON | SHAWANO Cs ‘ 
ed fav Clave AR 00R vag] 8X0 rigka CRAW- loscona] ALCONA retail sales of $50,000,000 
ENZ 
PORTAGE | WAUPAC, EWAU, TRAV. - 
*mdourravols OuTA- NEE pg | . or more in 1942. 
FI woes Green Bayou M* WEXFORGAUKEE COMMONDOEMAM) IOSED 
z JACKSON GAMIE je STE! 
: ry | WINE T es GLAD- | ARENAC 
WAUSHARA -|CALU- . 
w Osh MET (eso LAKE PSCEOLA CLARE | wisi 
aa CROSSE) MONROE DAMS} _ = | . HURON 
a Cros & GREEN At: 
JUNEA 3S Jeane OND DU LACIBoYGAN sail 1sa-_ | "BOY ily 
OCEANA BELLA AND 
heboygan EWAG | LAND Fate T syscoua | «saad 
é = = ’ MONTCALM 
4 ON Sa 
$2/5 We) ’ RATION, RAW 
= Muskeg ee - japee 7 
: M nA INT! a ST. CLAM 
La OTTAWAL voRa lett Sasst ee ort Huron 


CITY POPULATIONS 


! st. 
(1940 CENSUS) cass \yoserx “a LEWANEE SCALE OF MILES 
ERRIEN fe ne ee ee see 
UNDER 50, ee Onn 
00 0 50° 100 


°o 
@ 50,000 TO 100,000 
@ 100000 OR OVER 


MICHIGAN—County Data — (Continued) tive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY | i cr a a 
THREE STORE GROUPS Gross 
(In thousands of dollars) Gross Net Farm | % | Qual- 
Total | % % |Families} Dollars | % % Dollars | Dollars | % % | Per | Dollars} of | ity 
(in | of | of | (in (in of | of (in (in of | of |fam-| (in |U.SA.| of 
thou- | State |U.S.A.| thou- | thousands)) State | U.S.A. thousands) | thousands) State | U.S.A.|_ ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
Berrien (Benton Harbor- 
Niles-St. Joseph)....... 93.4 | 1.74) .073 28.8 60,083; 1.68) .081) 15,749) 7,397 103,550) 1.70) .078) 3,595 
Branch (Coldwater)....... 24.9 -46) .019 8.1 13,841 -39} .018) 3,381 1,238 25,435 -42| .019) 3,140 
Caihoun (Battle Creek)... 99.6 | 1.85) .077 30.7) 70,443} 1.97) .094) 18,129) 11,068 120,173} 1.97) .090) 3,914 
eG sinks aia ah Second 21.8 41 017 7 9,555 27| .013) 2,564 534 17,005 -28| .013) 2,429 
Pc icndoncdcnen’ 10.9 20; .008 3 6,501 18} + .009 1,971 267 11,172 -18} .008) 3,491 
Cheboygan............. 10.9 20; .008 3 6,593 18} .009) 2,033 758 12,131 -20| .009) 4,044 
Chippewa (Sault Ste. 
RE eae 49; .020 6 16,384 46| .022| 4,872) 2,956 30,569 -50} .023) 4,430 
ESA enrere 8.1 15} + .006 2.3 4,850 14] .006) 1,573 608 8,502} .14) .006) 3,697 
TL ci neenneccuewee 50} .021 8 10,905 31 015) 2,502 801 19,065} .31| .014) 2,383 
NN ton deb nnehones 2.6 05; .002 7 2,818 08 004 878 96 2,293 -04) .002) 3,276 
oa 1 025 36,705} .60) .028) 4,706 
Dickinson (iron Mountain) 22.7 -42| .018 6.4 13,985 -39} .019) 3,789) 3,362 25,220} .41) .019) 3,941 
GT cena diac bk ae ees 33.3 -62| .026 10.6 15,296 -43} .020) 4,443 929 29,807; .49) .022) 2,812 
Emmet (Petoskey)........ 12.0 .22) .009 3. 12,924 .36) .018) 3,013 e 13,591 222} .010) 3,883 
Genesee (Flint).......... 2 161,438 .217 237,133) 3.88) .178) 3,620 
Ee 7.8 -15} + .006 2.2 3,434 -10} + .005 960 224 4,981 -08) .004) 2,264 
Gogebic (lronwood)....... 24.8 -46; .019 6.9 17,957 -50} .024) 5,076) 2,487 31,258 -51} + .023) 4,530 
Grand Traverse (Traverse 
Re ee 22.0 41 017 6 17,485 -49} .024| 3,769) 3,309 30,793 -51| + .023) 5,132 
Gratiot (Aima)...... : 29.1 -54) .023 8. 17,053 -48) .023) 3,830) 1,366 30,130; .49) .023) 3,463 
ea 28.1 -52| .022 9. 11,915 -33) .016) 2,911 1,409 22,882) .38| .017| 2,542 
Houghton. . 36.9 69 029 10.6 24,196 68 032! 8,722 2,775 45,101 -74' .034! 4,255 -032 Be... 
Withheld to avoid disclosure. Before using these figures, see explanation pave 19. 
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HOT MARKE 


“Booth Newspaper Dealer Service has been 
a strong contributing factor to the state- 
wide spread of Kool-Aid advertising. It has 
regularly reminded the grocery trade of 
Kool-Aid promotion and of keeping Kool- 
Aid counter cartons on display.” In making 
this statement, Kool-Aid’s advertising 
agency recognizes one of the basic services 
offered to all Booth Michigan Newspaper 
advertisers. 


Starting in 1934 with only one Booth 
Michigan Newspaper, Kool-Aid added one 
after the other until in 1937 all eight Booth 
Newspapers were on the regular schedule 

. and all eight have remained consist- 
ently on the Kool-Aid program since. This 


GRAND RAPIDS PRESS - FLINT JOURNAL - 


Agency, Mason” Warner 
Company, Inc. 


is evidence not only of the value of Booth 
merchandising services, but also of the fact 
that “Michigan’s Other Half’* can be 
reached and sold most effectively from the 
inside, through the eight Booth Michigan 
Newspapers. Whatever you sell, Booth 
Michigan Newspapers will serve you well! 
For specifie information on 


“Michigan’s Other Halif*’’* and Booth 
Michigan Newspapers, call: 


Dan A. Carroll, 110 East 42nd Street. 
New York City 17 


John E. Lutz, 435 N. Michigan Ave.. 
Chieago Il 


* Population of Michigan, outside the Detroit 
trading area, is 2,602,055. 


NEWSPAPERS 


KALAMAZOO GAZETTE - SAGINAW NEWS 


JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


| : ONLY DAILY NEWSPAPER 


ah a(n 


ee ee ae = . . 
' a ' City and Retail Trading Area 
“ — —— . : POPUL ATION = waa ae mac includes es 
eons | ; 176,484 major portion o nd where annual retail 
' i ila pe exceed eae aa sales $44.- 
—--- , and drug sales $6,450,000. Th 
I ESTIMATED FAMILIES | “°° — % 
Press gives you adequate and highly ex- 
44,242 | a 
M clusive coverage in this top income market 
— PONTIAC PRESS for 7 out of 10 Press homes take no other 
: ABC Net Paid daily newspaper. 
7 . 36,381 . ABC Total Net Paid 39,257 
. 7 PONTIAC Daily PRESS 
yj 
eas e/a PONTIAC e MICHIGAN 


——— 7 out of 10 Press Homes Take No Other Daily Newspaper 


: The “SM” symbols “mark original, exclu- 
MICHIGAN—County Data — (Continued) sive estimates by SALES MANAGEMENT. 
SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION CYD ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY | xy yr ve i, | | tins 7 = ae ig ae ep aes 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm | % | Qual- 
Total | % % |\Families} Dollars | % % ee Dollars | Dollars | % | % | Per | Dollars] of | ity 
(in of of (in (in of of | (in (in of of | fam- (in [U.S.A.) of 
thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. thousands) | thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 
sands) sands ) Food |Genera Drug | | sands) | ten- | ket 
| Mdse. tial | Index 
Huron......... 28.8 14,916] .42 020) 2,993, 1,217] 476] 32,982) 27,505] .45) .021| 3,572) 20,281] 021, 9 
Ingham (Lansing) 136.0 118,633} 3.32) .159) 26,759) 21,231) 5,255] 220,309) 183,722) 3.01) .138| 4,406) 9,933) .138, 130 
lonia 33.6 | 15,807 -44) .021; 4,096) 1,238 642 32,563 27,155 45 -020) 2,799; 11,767] .022 85 
losco 7.5 | 4,221; .12 - 006 1,266 192 255) 8,992 7,499 -12) .006) 3,409; 1,628] .006 100 
| | | | | | 
ee 16.4 | 9,595 .27 013) 3,391 993 310 20,015 16,691 27; .013) 3,628} 1,154] .013 100 
Isabella (Mount Pleasant) 22.1 | 12,491 .35| .017| 2,788) 1,004 399) 25,730 21,457) .35, .016) 3,461 9,191} .017 100 
Jackson (Jackson)... .. 95.0 | 70,352} 1.97) .094) 16,117) 10,845) 2,693) 142,382) 118,737) 1.94) .089) 4,256) 10,623] .087 118 
Kalamazoo (Kalamazoo). 101.7 74,807; 2.09) .100| 17,210) 11,486) 4, 138,512) 115,509) 1.89) .087| 3,800) 8,99 .089 113 
Kalkaska 3.5 | 1,389 -04) .002) 449 ° ° 3,040 2,535 04; .002) 2,535! 1,263} .002 67 
| | 
Kent (Grand Rapids) 231.4 | 167,645) 4.69) .225) 41,487) 30,262) 9,417) 311,372) 259,663) 4.25 194) 3,683) 16,42! .201; 112 
Keweenaw 2.9 | 1,088 -03) .001 838) . ' 2,374 1,980 -03) .001) 2,475) 103} .001 50 
Lake 4.0 1,403 -04) .002 490 a . 2,901 2,419 -04) .002) 1,861 1,144] .002 67 
Lapeer 30.2 | 14, 156 39; .019) 3,156 779 454 27,997 23,348 -38| .017| 3 ore 12,159] .019 83 
Leelanau 6.6 2,503 07; .003) 1,021 54 1 5,135 4,282 -07| .003| 2,379) 2,916] .003 60 
| | 
Lenawee (Adrian) 53.0 30,356 85; .041 7,762; 3,917 781 63, 536 52,985 87| .040| 3,291; 18,042] .040 99 
Livingston 20.5 | 11,534 32) .015) 2,952 683 354) 24,280 20,248 33} .015) 3,319) 7,512) .015 94 
Luce 6.6 | 3,670 10} .005) 1,083 ¢ 266 7,639 6,370 10} .005) 4,550 526] .005 100 
Mackinac 7.0 | 4,194 12; .006| 1,573 171 122 9,615 8,018 13} .006) 4,220 958} .006 120 
Macomb (Mount Clement).| 139.2 | 54,106) 1.51 073; 15,525) 3,704) 2,171 120,766; 100,710) 1.65) .075) 2,616 13,673] .081 75 
| 
Manistee 15.5 | 9,830 27; .013) 2,523) 1,655 58 20,756 17,309 28; .013) 3,606 013,108 
Marquette (Marquette- 

Ishpeming) 40.7 | 26,699} .75| .036, 8,743) 2,850 56,822 47,386} .78| .036) 4,193 035 «(108 
Mason 17.2 | 10,381 -29| .014| 2,952) 1,078 3 21,637 18,044 -30) .013) 3,470 013, 100 
Mecosta 14.6 | 7,759 -22) .011 1,654 832 354 16,351 13,636 -22| .010) 3,171 O11 100 
Menominee ‘ 21.3 7,904 -22| 011 2,359 758 1 16,287 13,582 -22| .010| 2,302 012, «71 
Midiand (Midland) 28.4 | 13,972; .39) .019| 4,096) 1,164 587 28,728 23,957 39} .018) 3,033 019, 86 
Missaukee..... 6.5 | 2,792; .08} .004) 449 : : 5,823, 4,856) .08) .004) 2,698 004 80 
Monroe (Monroe) 61.1 | 28,547, .80| .038| 7,538) 3,266 87 68,048 56,747 93) .042| 3,319 42 88 
Montcalm 25.6 13,461; .38) .018) 3,748 971 28,394 23,679 39} .018| 2,923 017 85 
Montmorency 3.0 | 1,507; .04| .002 388 ° 122 3,202 2,670) .04| .002| 3,338 002) 100 
Muskegon (Muskegon) 104.8 45,062) 1.26) .060| 14,248) 7,002» 2,807] 109,113 90,993) 1.49) .068) 2,945 068 84 
Newaygo 17.4 | 6,790} .19| .009) 1, 71 267 235] 14,224 11,862} .19| .009) 2,238 oo 8 71 
Oakland (Pontiac- 

Ferndale-Royal Oak- 

Birmingham) — 297.4) 5.83) .231 _ 150,245) 4.20! .202! 44,643! 21,733! 6,453] 301,546! 251,468! 4.12) 188! 2,979! 201 
“Withheld to avoid disclosure. Before using these figures, see explanation pave 19. 
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Earmarked for 
Automobiles! 


DETROIT FIRMS BUILD 


96% OF ALL 


is | 


S 


PASSENGER CARS MADE! 


The hundreds of thousands of well paying jobs which 
the production of 15 million needed new cars creates is 


20 but one of the factors that makes Detroit America’s 
- number one market for the sales manager. Virtual insur- 

ance of good jobs for a long time to come, backed by more 
~ than THREE AND ONE-HALF BILLION DOLLARS in 
18 bank savings and War Bonds! That makes a market indeed! 


Still more, the building industry is just getting started 


= on the greatest construction program in the city’s history. 

- In addition to tremendous industrial construction, authori- 45 

60 ties have estimated that Detroit will need 30,000 new September 30, 19 a 
- homes each year for ten years! Think what that will mean troit offic 

for furniture, appliances, heating equipment, radios, rugs, 

~ carpeting — for all sorts of goods for the home! 

75 

08 The Detroit News is your open door to Detroit; your certain 


approach to the vast buying power potential awaiting your 
products. The News, by itself, reaches 63.8% of all city-zone 
homes taking any newspaper regularly, and 75% of its great 
city and suburban circulation is home delivered! 


23Sss8 


County! 


The Detroit News 


22 sass 


THE HOME NEWSPAPER 


5A. B.« - Weekday Circulation, 393,632—Sunday Circulation, 483.205 
E Pon A. Carroll, 110 E. 42nd St., New York 17 J. E. Lutz; Tribune Tower, Chicago !! 


<a RRR i: i a: ee a A I aS 
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The “SM” symbols mark 


igi iJ 
sive estimates by SALES MANAGEM( \T. 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1945 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


fam- 
thousands) | thousands)} State | U.S.A.) ily 


Dollars Dollars % % Per | Dollars 


(in of of 


Saginaw (Saginaw)...... 
St. Clair (Port Huron)... 
St. Joseph............. 


Highland Park- 


Wayne (Detroit-Dearborn- 


Hamtranck-Wyandotte- 


— 
oe) 
w 
2 
a 
3 
S 


£8883 88 


005 

8.9 -16} .007 

12.6 -23) + .010 

2.1 -04) + .002 

4.9 -08) .004 

59.0 | 1.10) .046 
10.2 19} + .008 

. 3.1 06; .002 
129.4) 2.41) .100 

-| 76.8) 1.43) .060 
29.2 54) .023 
26.6 49) .021 

7.7 14) =.006 

39.0 72) .030 

| 34.0 63} .026 
| 32.2 60} .02 


S8885 88s88 


N“ 
x 
_— 
. 

8 
s 


1,547.41 3,575,365! 


192 
246 


192 
192 


192 


312,203 
1,729 


565, 782 


12,108 10,097 17| +.008) 2,524 
9,422 7,857 13} .006) 4,135 
9,132 7,615) .12) .006) 3,046 
11,485 9,578} .16) .007) 2,589 
2,116 1,765} .03) .001) 2,942 
7,069 5,895) .10) .004) 4,535 
72,872 60,770} .99) .046) 3,513 
9,357 7,803 13) .906) 3,121 
5,576 4,650 003) 4,650 


ZBRB 
Seger; a 
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$e 
> w 
28 
— 
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40,320 33,624 025) 3,539 

30,038 25,050 41; .019) 3,253 

11,334 9,452 15} .007) 4,501 

50,429 42,054 69| .032) 3,625 

36,903 30,775 50) .023| 3,206 

43,704 36,446 60} .027| 3,471 

- 144,165) 120,224) 1.97) .090) 4,131 
3,385,198) 2,823,021) 46.21) 2.116) 4,619 

21,884 18,250) .30) .014) 4,056 

163,941 7,325,136 6,108, 656! a aie 4.578! 3,948! 557,1 


Rouge-Grosse Point)... .12,1765.5 | 40.46) 1.689 
Wexford (Cadillac)....... 15.3 | .28| .012 
STATE TOTAL.......... 5,377.3 |...... 4.175 
*Withheld to avoid disclosure. 


Michigan City figures, see page 181. 


WISCONSIN—County Data 
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eee eee eee Tee eee eee 


..t 15.7 


Douglas (Superior). ...... 45.8 | 1.55) .036 

iid ae rreitalwacueiitien 23.8 -81| .018 
Eau Claire (Eau Claire) 43.1 | 1.46) .034 
Pe ntecccdecceseas 3.2 -11} .002 
Fond duLac(Fonddulac).| 56.2 1.91) .044 
i. stake sete anudll 8.3 -28)} .006 
EEE 37.6 | 1.28) .029 
Green (Monroe)......... 20.9 -71; .016 
Green Lake.............. 13.1 -44| .010 
NR 17.4 -59| .014 
PE ininnc benwaeatidads 8.3 -28| .006 
SERIES 5 13.4 -45} .010 
Jefferson (Watertown)....] 39.2 | 1.33) .031 
SE Sear: 16.8 -57| + .013 
Kenosha (Kenosha) 62.5 | 2.12) .049 
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3,058 10} .002) 1,609 
17,231} .57| .013) 3,590 
23,796} .79|) .018| 2,867 
7,637 25) .006) 2,182 
96,209) 3.18) .072) 4,373 
8,582} .28) .007| 2,258 
4,530 15} .003) 1,812 
11,602 38} .009) 2,830 
27,177; .90) .021) 2,954 
20,281 67| .015) 2,568 
25, 296 84; .019) 2,608 
8,494) .28) .006) 2,124 
153,183) 5.06) .115) 3,859 


35,982) 1.19) .027| 2,925 
14,270; + =.47|  .011) 2,265 
59,948; 1.98) .045) 4,441 
16,218} .54) .012) 2,457 
43,736) 1.45) .033) 3,527) 
1,558 05) .001| 1,731 
56,182) 1.82) .042) 3,471 
5,494) .18) .004) 2,747 
27,712) .92| .021) 2,566 
21,196 70) .016| 3,364 
12,196 40} .009) 3,049 
11,01 36} .008) 2,248 
5,795) .19) .004) 2,520 
9,643) .32) .007| 2,606 
38,681) 1.28) .029) 3,278 
11,484) = .38) .008) 2,393 
61,825) 2.04) .046) 3,454 


9,517) .31 


2,213 


[282] 


*Withheld to avoid disclosure. 


Before using these figures, see explanation pase 
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THE DETROIT TIME 


—and TWO out of every THREE of these families 
have The Detroit Times delivered to their homes 
by regular Times carriers 


The Detroit Times Has The SECOND LARGEST 
ABC Recognized HOME DELI VERED Circula on 
, _ In The United States | 
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Co 


$3642 


Per Family 


— INCOME® 
= $2168 
Per Family 


RETAIL SALES* 


Season after 
year the 
consin area has been re 


season, 


by aggressive > 
Buying potential is the 


*Sales Management 1946 


Radio Station 


Janesville Wisconsin 


yez 
WCLO-Southern 


EFFECTIVE BUYING 


ar afte 
Wis- 
cognized 


as a consistently high-spot market 
sales exec 


utives— 
answer! 


Survey 


of Buying Power 


* CoV E RAG E— Primary, 


Area— Diversified 


Library. 


* MERCHANDISING—Point of sale displays — Trade Bulletins — 


Field contacts with trade — Newspaper and Bill Board Promos. 


_ CONSU MERS—*rimary pop. 201,129 — Secondary pop. 


Secondary 28,800. 
* FACILITIES—wire and disc recorders — Remote facilities — Capable 


Radio Homes, Primary 53,928 — Radio Homes, 


statf — Modern studio equipment 


Our 16th year — We're on the beam — Write! 


WCLO He Jane SvI ville Daily Gazet 


ABILITY TO BUY - Yeyothe boot YARDSTICK' 


5 rich Southern Wisconsin counties — Resort 
Industry — Heart of America’s Dairyland. 


* PROGRAMMING—wsutuo! Net — Wisconsin Net — A.P. Wire Ser 


vice — Intelligently produced urban and farm programs — World Broadcasting 


109,522 — 


Lincoln 


WISCONSIN— County Data — (Continued) 


OPA CIVIL 

POPULATION 

2-15-1944 

COUNTY | 2. | 
~~ | 9g G % | Families) 

of (in 

cee- | State |USA| too 
sands) | sands) 


La Crosse (La Greene) .043 16.0 
Lafayette...... 17.0 -58) .013 4.8 
Langlade (Antigo) 18.7 .63; .015 4.8 


it (M Cc). 62.9 2.14 .049 17.5 
Marathon (Wausau) 66.7 | 2.26) .052 17.0 
Marinette (Marinette) 31.1 1.06; .024 8.4 
Marquette ; 7.8 -26 .006 2.3 
Milwaukee (Milwaukee- 

West Allis- Wauwatosa) 762.1 | 25.87' .592) 225.7 


Dollars | 


(in 


of 
thousands) | State | U. SA 


15,545 
2,936 


517,654 


RETAIL SALES—1945 
ESTIMATES 


n- 
“Ce 


30.92 


4 Dollars 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


exclu- 


(in thousands of dollars) Net 


THREE STORE GROUPS 
| Gross 


| (in (in 


Food General | 
Mdse. | 


1,029 


| 69,054, 61,951 

009, 1,686) 171 133} 13,594 =: 12,196) 

014, 2,942, 1,557 19,978 17,923 
,279, 38 16,482 


.050/ 8,847) 5,704, 85 76,457, 68,592 
044, 7,784 3,998 876] 60,065, 53,886) 
.021| 3,953) 4,148 =. 24 27,741, 24,888) 
004) 827 61 5,766 5,173) 


Dollars | 


thousands) thousands) | State 
Drug | 


| | 
149,592: 103,870! ail 1,175,314 1,054,411! 34.83) 


EFFECTIVE BUYING INCOME—1945 


SALES — 
ADVERTIS- 
ING 
ESTIMATES CONTROLS 
~— ‘yank a 
| Gross | 
| Farm % | Qual 
% % | Per | Dollars} of ity 
of | of | fam-| (in |JU.S.A.| of 
U.S.A.) ily thou- | Po- | Mar- 
| | sands) | ten- | ket 
2.05| .046| 3,872, 8,805] .046| 107 
-40| .009) 2,541) 14,854 010) 7 S 
59) .014) 3,734| 5,529} .014) 83 
| 011) 2,844 80 U 


17) 


051) 3,920/ 18,631] . 102 
041) 3,170) 23,056) .044| 8 
019) 2,963) 6,781) .021) 88 
004| 2,249 3,726) .004/ 67 F 
790! 4,672 8,524| .722 12 


Before using these figures, 


see explanation page 19. 


CCA Member NBP 


Industrial Equipment News is industry’s original and most 
complete product news and information reporting service. 

Therefore its regular monthly receipt has been requested by 
more than 50,000 active plant operating men in the larger 
plants in all industries . . . most of whom indicate habitual 
use of its product information content to look for their current 


FACTS 


plant and product requirements. 


Product advertising spotted where and when product informa- 
tion is being looked for gets extremely high readership at an 
extremely low space cost .. . $95 to $102 an issue. 

Details? 


Ask for *“*The IEN Plan” 


Thomas Publishing Co. 


461 Eighth Avenue 


INDUSTRIAL EQUIPMENT NEWS 


New York 1, N. Y. 


SALES MANAGE™M 


— 


ENT 


Milwaukee has everything to make 
the selling job easier... 


THE MILWAUKEE ABC RETAIL TRADING AREA 


2 POPULATION = ee Effective Buying 
Buying Power aan 


COUNTIES 
T Billi er Fam. Gen tyne ites 
Nearly wo tikl0M ters ilies on Food Mds« atin Sere: ly (S 


MILWAUKEE : 225.7 | 517,654| 149,592 | 103,870 : 1,175,314 
Dodge i ; 4,812 1,152 40,108 
Fond du Lac E ; ; 8,285 3,647 , 61,509 
Jefferson ? ‘ : 6,242 2,004 43,116 
Kenosha ‘ ; ; 11,033 3,998 ‘ 68,914 
Ozaukee ‘ i ; | 2,135 17,676 
Racine P ‘ ; 17,408 j : 103,430 
Sheboygan ; . , 12,535 ; : 86,904 
Walworth ; ; 5,823 40,488 
Washington 2,901 25,211 
Waukesha 9,246 59,923 


1,270.4 | 372.1 | 802,478 | 230,012 | 132,472 |32,833 | 1,722,593 


*Milwaukee Journal Jan. (1946) Estimate, 824,137 


Ps Action Sales Management magazine’s monthly index of retail activities, “High 

Up 112% Since 1939 Spot Cities,” has regularly shown Milwaukee leading the 15 largest U. S. 
cities in 1946 gains over 1939 sales levels. Federal Reserve Bank reports 
also show Milwaukee leading the 15 biggest cities in department store sales 
gains in the past six years. 


Selling Power In Milwaukee one newspaper does the advertising job more thoroughly 
than any other one newspaper in any U. S. city as large or larger than 


of Complete One-Paper : seer 2s 
Milwaukee. The Milwaukee Journal is read by 95% of all families in the 


c é one 
salad metropolitan area, based on 1946 estimates of 228,000 families (more than 
100% based on 1940 Census figures). 
Selling Helps The Milwaukee Journal Annual Consumer Analysis provides a 23-year 


record of Milwaukee buying habits, brand and product preference, owner- 
ship and buying plans—invaluable information on which to build more pro- 
ductive sales and advertising plans. ... Sunday Study No. 1 of the Continu- 
ing Study of Newspaper Reading gives a complete analysis of the readership 
of a Sunday newspaper—The Sunday Milwaukee Journal—for the first 
time. Reader ratings are shown for each section, page, ad, and news item 
in a 10-section, 140-page newspaper with 232 ads and 32 ads in color. 


—for Better Results 


Milwaukee has everything to make it the ideal newspaper market. As a 
result, The Milwaukee Journal has climbed steadily in advertiser acceptance 
in the last fifteen years, and in the last two years has published more 
advertising than any other newspaper in America. 


THE MILWAUKEE JOURNAL 


The Newspaper Which "Tells All" About Its Market and Readership 


tools, etc., around the world. 


WAUSAU 


MARATHON COUNTY, WISCONSIN 


industrially diversified WAUSAU ships its paper products, rubber 
goods, snow plows, boxes, quartz, millwork, motors, shoes, machine 
MARATHON COUNTY has more 
dairy cows than any other U. S. county, assuring our farmers high, 
stabilized buying power from weekly milk checks. 


WAUSAU DAILY RECORD-HERALD 


Represented Nationally by Burke, Kuipers and Mahoney 


Wausau is Indian for “Far Away” .. . 
We STILL have no big city neighbors. 


W 


ISCONSIN — County Data — (Continued) 


The “SM” symbols mark original, exeiy- 


COUNTY 


Outagamie (Appleton)... 


Portage (Stevens Point)... 
Price inks re; 
Racine (Racine)... . 
hep ens Sa e? 
Rock (Beloit-Janesville) . . 
St. Croix 


Sauk 
Sawyer 
Shawano 


Walworth. ... 
Washburn 


Washington ; 
Waukesha (Waukesha)... 
Waupaca....... 
Waushara.... yaes 
Winnebago (Oshkosh- 
Neenah) 


Wood (Wisconsin Rapids- 
Marshfield)............ 


STATE TOTAL 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
2-15-1944 
Total % % \Families} Dollars 
(in of of (in (in 
thousands) 


9,403 
28.5 14,196 
14.4 6,855 


91.7 53,610 
18.9 6,607 
78.6 48,849 
14.3 6,175 


27.9 | 

64.7 

33.1 15,157) 

11.9 4,488) 

76.5 | 45,783| 
22,616) 


2,945.7 | 


*Withheld to avoid disclosure. 


SALES— 
RETAIL SALES—1945 EFFECTIVE BUYING INCOME- 1945 ADVERTIS- 
ING 
ESTIMATES ESTIMATES CONTROLS 
THREE STORE GROUPS | | Gross | 
(In thousands of dollars) Gross Net | Farm % | Qual 
% % eatdaeniecaas ES Dollars | Dollars % % Per | Dollars] of | ity 
of of (in (in of of | fam- (in JULS.A.| of 
State | U.S.A. thousands) | thousands)} State | U.S.A.) ily thou- | Po- | Mar- 
Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
.70) . 874 62). 13,312) .016, 73 
-44| .010) 2,004 107 1 13,105) 11,757 39) -099; 2,099) 10,187] .011 65 
-71| .016) 3,279) 1,525 41 20,652 18,528 61 -014) 4,211 1, -014) «117 
2.37| .053) 9,797, 6,099) 1,284 71,378 64,036, 2.11, .048) 3,618) 16,61 050 96 
-58) .013) 2,135 171 21 17,676) 15,858; .52) .012) 2,992) 11, 013 87 
-19} .004 RE 6,102 5,474 -18| .004) 3,041 3,225) .004 80 
-53) .012) 1,819 331 234 16,232 14,562 -48| .011) 2,648) 11,769) .012 80 
-56} .013) 1,257 149 17,785 15,956 -53} .012) 2,533) 13, 013 76 
-85) .019) 4,005) 1,599 601 27,296 24,488, .81 -018) 3,449) 8,464) .019) 86 
-41| .009; 1,165 181 214 12,052) 10,812 -36 | 2,772) 4,397) .009 82 
| 
3.20) .072) 17,408 6,173) 2,619] 103,430 92,790) 3.07) .070) 3,515) 11,469} .071) 100 
-39} + .009 1,757| 725 306 13,083 11,737; .39| .009) 2,215) 11, .010) 87 
2.92} .066) 14,711) 5,747) 2, 93,528 83,907) 2.77, .063| 3,526) 19,001) .064) 105 
-37| 008) 1,492, 320194) 10,890, 9,770| 32) .007| 2,571) 6, 008} 78 
| 2 82 
sa} .022| 3,700] 1.204 | sal wl s 
-26| .006| 930) 107 194 7,720) 6,926; .23) .005) 2,886) 1,903} .006, & 
69! -015) = 1,992) 501 306 20,630 18,508 -61) 014) 2,571) 15,145] .016| 3 
2.49; .056| 12,535) 8, 743) 1,337 86,904) 77,964; 2.58; .058) 3,785) 17,098 -087/ 104 
-32| 007 “ 128) 132 10,662) 9, 565! -32|  .007) 2,224) 7,342 -008| 62 
sa| on 1,338, 320,285] 16,178] 14,814) 48] .011) 2,341 
-52 012) 2,237| 564) 34 16,971) 15,225) -50! 011) 2,115 
.33) 007} 1,584 149) “| 10,011, 8, 981 30) 007 4,989 
-20) 
.24 
| 342 ze 
-91| .020) 3,351) 1,105) 4 30,043 26,953, .89) .020) 2,867 
27} .006| 678] *| 194) 8,408 7,539) .25| 006) 2,184 
| | | 
2.73; .061| 13,383) oad 1,539) 89,619 80,400) 2.66! -060) 3,605 
8 | 
1.35) .030 5,496) aie 1,121 antes menaed 1.18) -027/ 3,169 
a ee ||| —— 
eonaacs | 2.247! 439,910! 225,887 63, 2681 3,374,317 3,027,207|......| 2.269| 3,606 


Before using these figures, see explanation page 19. 


For Wisconsin City figures, see page 183. 


——_ 


IT MAY SOUND REPETITIOUS, BUT... one-fourth of all questions about the Survey of 


Buying Power wouldn't have to be asked if readers had read the explanations starting on page 19. 


SALES MANAGEMENT 
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TO SELECT WISCONSIN MEDIA 


In Indiana there are four; in Minnesota 
three; in Illinois seven; in Missouri five; 
in Michigan four! Yes, these and other 
states Wisconsin’s size have three or 
more newspapers with circulations of 
75,000 or more—making media selection 
a real problem. 


But in Wisconsin you can make a bulls- 
eye blindfolded. Media selection is 
simpler than in any state its size. For 
this great state is served by only two 


newspapers with more than 75.000 
circulation. 


One of these is the Milwaukee Sentinel 
—wWisconsin’s only metropolitan morn- 
ing newspaper with a circulation of 
145,118 daily and 246,219 Sunday. 
Even modest budgets can provide for 
essential coverage of Wisconsin through 
the two BIG newspapers. There’s no 
need for sudden research, or guessing. 
Simply choose both! 


MILWAUKEE SENTINEL 


The Newspaper Wisconsin Grew Up With 


BLOCK 


1946 


ASSOCIATES—NATIONAL 


REPRESENTATIVES 


{287 ] 


Sales Managemint 
WEST NORTH CENTRAL STATES 


j *\, Minnesota - North Dakota - South Dakota 


PENNINGTON 


CUSTER 


FALL River | 
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T ounxe | 4! wornmeau roverse) | cavauien Puirison wos AU \ 
N. = z 
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(See also lowa, Nebraska, Kansas and Missouri) 


retail sales of $20,000,000 
or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


SCALE OF MILES 


50 100 


150 


CITY POPULATIONS 
(1940 CENSUS) 


UNDER 50,000 


oO 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


Prepared ty CHARTMAKEES - Re! 


West North Central States—County Data 


MINN ESOT A—County Data 


COUNTY 


Aitkin. 

Anoka... 

Becker 

Beltrami (Bemidji 
Benton (St. Cloud 


Big Stone 

Blue Earth (Mankato) 
Brown (New Ulm 
Cariton 

Carver 


Cass 


Chippewa (Montevideo) 


Chisago . 
Clay (Moorhead 
Clearwater 


Cook... 

Cottonwood 

Crow Wing (Brainerd 
Dakota (So. St. Paul) 
Dodge 


thou- 
sands) 


“Withheld to avoid disclosure. 


OPA CIVIL 
POPULATION 
2-15-1944 
% % |\Families} Dollars 
of of (in (in 
State U.S.A.| thou- | thousands) 


of of 
State | U.S.A. 


RETAIL SALES—1945 
ESTIMATES 


THREE STORE GROUPS 
> (in thousands of dollars) 


% | % 


Food 


932 


General | Drug 
Mdse. 


Gross 
Dollars 


EFFECTIVE BUYING INCOME—1945 


Net 
— 
(in 


} of 
thousands) eemenae State U.S.A.) ily 


234 


6,130) 5,406 


9,376, 8,268 
10,999, 9,699 
14,761, 13,016 
8,517, 7,510) 


7,157 


The “SM” symbols 1 mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ESTIMATES 33 ie 


% | % 
of 


Per 


fam- | 


| Dollars| of | ity 


SALES— 
ADVERTIS- 
ING 
' _ CONTROLS 
| 
Gross 
Farm % | Qual- 


(in |U.S.A.| of 


| thou- | Po- | Mar- 
sands) | ten- | ket 
tial | Index 


24! .004) 1,545) 
.37| .006) 1,312 
-43|  .007) 1,763 
58 .010| 2,367) 
33! .006) 2,146 


-32) .005 


.76|  .013) 
.50)  .009) 
.40| 007) 2,139) 


.25, 004) 1,442 
-43| .008| 2,743 
-26| .004) 1,794 
.70) .012| 2,613 
-15| 002) 1,375 


5,409 

4,971} .009 50 
8,48 010' 63 
4,383] .013 81 
5,933] .008 73 


14,859} .016 89 
4,693} .012 75 
10,754) .009, 75 


4,180} .007, 58 
11,107] .010 91 
6,264) .006 67 
11,310} .015 = 83 
3,784) .004 8657 


Stover 1,451 1,280} .06} .001| 2,133 192] .001, 50 
9,806 8,647; .38| .007| 2,402) 16,676} .008 80 
19,793} 17,454) .78| .013| 2,458! 3,645) .017, 85 
27,852} 24,560) 1.09) .018) 2,339} 11,171) .022) 71 
6,216 5,481| .24! .0041 1,768! 8,712! .005 56 


Before using these figures, see 


SALES M 


explanation page 19. 
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WHAT MARES A NEWSPAPER 


J—KENNEDY—J 
SALES MANAGEMENT 


MAY 10, 1946 ADV. 


etaoin shrdlu etaoin shrdlu etaoin 
etaoin shrdlu etaoin shrdlu etaoin 


My name is John P. Kennedy 
and I set the type that you are 
reading right now. I’m a night- 
side linotyper for the Minneapolis 
Star-Journal and Tribune. 

That picture up there was taken 
during a little celebration the boys 
cooked up to surprise Pat Kelly, 
Bill Krussow and me. You see, the 
three of us together have worked 
a grand total of 155 years as Min- 
heapolis newspapermen. 

Pat started as a printer’s ap- 
Prentice 55 years ago. He’s the 
only printer I know who “talks” in 


May 10, 1946 


ee 


sign language as a hobby. He 
learned it because a couple of our 
boys don’t hear very well, and 
Pat’s the kind of guy who likes to 
pass the time of day with every- 
body. 

Bill Krussow and his straw hat 
have been on the job for 50 years, 
ever since the very first halftone 
engraving appeared in a U.S. news- 
paper. Bill helped to make that 
first halftone on July 4, 1896, right 
here in Minneapolis, and he has 
the documents to prove it. As for 
me, I’m a 50-year man, too. 

There are 159 of us in the Min- 
neapolis Star-Journal and Tribune 
“20-Year Club,” so you can see 
why the folks in the Upper Missis- 
sippi Valley put a lot of trust in the 
craftsmanship and experience which 
go into their favorite newspapers. 


GREAT ? 


Don’t worry about younger men 
not getting their chance on these 
good newspapers, too. We've got 
scores of them, including a lot just 
back from World War II—like Pat 
Kelly’s son Bud, who did a hitch 
in the Navy. 

As I was saying, I set the type 
for this ad. And maybe you’d like 
to know that Bill Krussow stripped 
the engravings for it, and Pat Kelly 
handied the composition. We hope 
you like it. 


Minneapolis Star-Journal 


EVENING 


Minneapolis Tribune 


MORNING & SUNDAY 
Over 380,000 Daily — Over 425,000 Sunday 
JOHN COWLES, President 
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NNESOTA—County Data — (Continued) 


The “SM” symbols mark original ~ exclee 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
POPULATION 
2-15-1944 ESTIMATES ESTIMATES 
COUNTY | | THREE STORE GROUPS | Gross 
; ey (in thousands of dollars) Gross Se ee eee Farm 
Total | % | % | Families} Dollars | % | % ___________] Dollars | Dollars | % | % | Per | Dollars 
(in of of (in (in of of | (in (in of of | fam-| (in 
thou- | State | U.S.A. thou- | thousands)| State | U.S.A. thousands)| thousands) State | U.S.A.) ily thou- 
s) sands) | Food |General | Drug | | sands) 
| Mdse. | | 
Douglas 18.2 .72| .014 9,778, .62| .013| 1,874 —777| += 274]_««12,355| 10,895] | .48| .008| 2,136 
CR doc oo ae a ee 21.7 86; .017 12, 656 .80| .017) 2,685 596 334 16,222 14,305 -64 011; 2,384 
Fillmore... aa 22.6 .89| .017 9,901 -62) .013 1,823 607 324 14,418 12,714 -56} .010| 1,956 
Freeborn (Albert Lea)... . 28.9} 1.14) .022) 17,382) 1.10) .023) 3,860) 1,969 355) 26,229 23,129| 1.03) .017) 2,891 
Goodhue (Red Wing)... . 28.4; 1.12) .022 16,968 1.07) 023; 3,434 1,054 395 23,402 20, 636 .92) .016) 2,548 
Grant aiaice awe 8.5) .34| .007 4,514 29) 6,044 5,330 .24| .004) 2,317 
Hennepin (Minneapolis).. 553.1) 21.90) .430 435,414 27.47| 875,280| 771,836) 34.31, .579) 4,524 
I ices, 12.8, .51| 010 5,320| .34| 7,553 6,660| .30| .005| 1,903 
Hubbard 8.8 -35} .007 3,842 24 4,688 4,134) .18} .003) 1,723 
Se sakexchentesdaya 11.0) .44) .009 4,334, .27 5,080 4,480| -20| .003| 1,600 
EN sestvasesvenavne 29.0) 1.15) .022 13,664 -86 17,817 15,711 -70| .012| 1,964 
EE eee 14.4 .57| + .011 6,675 42 9,357 8,251 .37| 008) 2,171 
| aan 8.3 -33| .006) 3,237 -20 3,857 3,401 .15| .003) 1,479 
Kandiyohi (Willmar)... .. 24.3} .96| .019 13,339) .84 16,222 14,305) 64) .011) 2,307 
Kittson.... : 9.2 -36; .007 4,850 .30 6,378 5,624 25 004, 2,445 
Koochiching............ 14.0 55) 011 8,355 53 10,035 8,849 .39| .007) 2,212 
Lac qui Parie...... e<ieuy 13.5 -53) .010 5,824 .37 7,877 6,946 .31|) +.005) 1,985 
ores 6.6 -26| .005 3,584 -23 6,330 5,582 -25| .004) 2,658 
Lake of the Woods...... 4.0 -16} .003 2,318 -15 1,747 1,541 .07; .001| 1,401 
Er 16.9 -67| .013 7,582 48 10,742 9,472 .42| .007| 1,933 
Lincoin.... 9.4 -37| .007 3,584 -23 5,041 4,445 -20| .003) 1,778 
RP 19.0 -75) .015 13,440) .85 16,308 14,381 -64; .011| 2,876 
MecLeod..... 19.4 -77| =.015 10,953 .69 14,494 12,781 -57| .010| 2,367 
Mahnomen.. sinae 6.4 -25| .005 2,128 .13 2,559 2,256 .10| .002) 1,504 
Se 15.1 -60} .012 5,544 .35 7,572 6,677 -29| .005| 1,805 
Martin (Fairmont)........ 21.8 86) .017 14,000 88 15,793 13,926 .62| .010| 2,360 
Meeker. ... 17.3 -68) .013 8,030 51 9,978 8,799 .39| .007| 1,913 
Mille Lacs.... 13.2 -52) .010 6,866 -43 8,355 7,368 .33) .006) 1,939 
Morrison...... bu piee 23.9 -95) .019 9,139 58 11,448 10,095 -45| .007) 1,711 
Mower (Austin)......... 34.5) 1.37| .027 21,101; 1.33 28, 282 24,940} 1.11) .019) 2,598 
Murray. . 12.9 -51) + .010 5,354 4 7,648 6,744 .30 005, 2,108 
> sonbecnaes 17.1 68} .013 5,645 .36 7,132 6,289 -28 005; 1,534 
Nobles (Worthington) 19.1 .76| .015 12,611 79 15,793 13,927; .62| .010| 2,731 
Norman........... nies 11.5 -46) .009 5,342 34 6,369 5,616 -25) -004) 1,872 
Olmsted (Rochester)... .. 37.2) 1.47| .029 28,817; 1.82 35,834 31,599} 1.40) .024 3,292 
Otter Trail (Fergus Falls). 44.5) 1.76) .035 11.4 18,547; 1.17 25,040 22,317 1.02) .016 2,197 
Pennington (Thief River 
Falls) a 10.7 -42| = .008) 2.8 7,582 -48 9,777 8,622 .38| .C06) 3,079 
ae oes 17.4 -69} .014 4.7 6,731 -42 7,953 7,013) 31) 008 1,492 
Pipestone 12.8 -51; .010 3.4 8,747 -55 11,057 9,750) -43| .007| 2,868 
eer 31.7) 1.26) .025 8.2 16,643) 1.05 21,321 18,801 -84) 014) 2,293 
| | | } 
Ss ae 11.6, 46) 009} 3.1) 4,614) .29 5,882; 5,187| 23, .004) 1,673) 
Ramsey (St. Paul) 299.8 11.87 -233 90.4] 264,096) 16.66) 450,207; 396,999) 17.65) . 298) 4,392) 
Red Lake. 6.3 -25| .005 1.5 2,531 -16 3,151 2,779 -12| .002| 1,853 
Redwood 20.3 -80) .016 5.3 10,662 67) 15,850 13,977 .62) .010) 2,637 
Renville...... 21.8 -86; .017 5.6 10,808 -68 13,826 12,192 -54) .009) 2,177 
Rice (Faribault) 28.6) 1.13) .022 7. 14,907 -94 16,719) 14,743 .66) .011| 2,048 
Rock... 8.8 -35} .007 2.4 5,230 -33 6,703 5,911 .26; .004| 2,463 
EEE ee ee 12.8 -51} .010 3.3 4,872 31 6,006 5,296 24) .004) 1,605 
St. Louis (Duluth-Hibbing- | 
Virginia) 182.9) 7.24) .142 53.8) 115,615; 7.29 .155) 30,057) 13,464) 3,647] 215,283) 189,840) 8.44| .142| 3,529 
YE EEO Pree 14.3 -57 a 3.6) 6,518 41, .009 1,054 74 182 8,211 7,241 .32| .005) 2,011 
Sherburne (St. Cloud) 8.3 .33| 007) 2.0) 3,382 -21; 005 729 a 3,447 3,040 -14; .002 1,520} 
sense 13.7 -54 011) 3.5 5,970 -38} .008 780 32 182 8,402 7,409 -33) .006) 2,117) 
Stearns (St. Cloud) 58.3) 2.31) .045) 13.3) 30,229) 1.91) .041 6,251 4,662 831 42,413 37,400; 1.66) .028 2,812| 
Steele (Owatonna) 18.0, .71; .014 4.9 11,256 -71; .015) 1,905 628 294 13,587 11,981 .53| .009) 2,445) 
aes 10.0) -40) - 2.6) 5,578 .35| .007 851 500 122 6,913 6,096 -27| .005) 2,345 
| 
Swift 13.4 -53| -010) 3.5) 7,145 45} .010) 1,317 543 152) 9,453 8,336 .37| .006| 2,382 
Todd... 22.1 -87| .017 5.7 8,277 52) .011 1,854 649 203} 11,267 9,935 .44, .008) 1,743 
Traverse 7.2 29} .006) 1.9 3,618 -23) .005 588 234 81 4,402 3,882 -17| + .003) 2,043 
Wabasha 15.3 .61) .012! 4.3 7,392 -47| .010 1,368 341 172 10,407 9,177 41; .007| 2,134 
Wadena 11.6 .46| -009) 3.0) 6,238 -39; .008 952 426 122 8,068 7,114 .32| .005, 2,371 
Ne a ala ae 13.4 a 010) 3. 6,899 -43;} .009) 1,104 213 233 9,968 8,790 .39| .007| 2,376 
Washington.............. 25.9; 1.03) .020) 7. 11,973 -76| .016| 2,978 §21 334 15,143 13,353) .59! .010) 1,829 


*Withheld to avoid disclosure. 
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SALES— 
ADVERTIS.- 
ING 
CONTROLS 
% | Qual- 
of ity 

S.A. of 
Po- Mar- 
ten- | ket 
tial = Index 
011 79 
014 82 
012 71 
020 91 
019 86 
005) 71. 
.551| 128 
007 70 
.004 57 
005 56 
016) 
¢ 008) 
004) 


S2S838 se8232°9282 


.009) 
007 
.004) 
.002| 
.009| 
004,87 
014, 
.012| 80 
.003, 60 
007; 58 
.014| 82 
.009| 68 
- 008) 80 
011; 58 
.023| 85 
007; 70 
008 62 
.013| 87 
006} 67 
.030| 103 
022} 63 
| 
008) 100 
008, 87 
009, 90 
019; 76 
006! 67 
302) 130 
003! 60 
012) 75 
012; 71 
01673 
006, 86 
006} 60 
146 103 
007, «64 
04 68? 
008} 73 
035. 78 
012, 86 
006, 78 
00s «80 
011 65 
00467 
009 75 
007, «78 
nos! 80 
01470 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


-LLEVISION 


* 


¥ 


C-A-V-U .. . that’s weatherman-to-pilot parlance 


for “ceiling and visibility unlimited.” And, 
guided by Sellevision- our tested station Betterment 


policy in operation so effectively the past four 
years—that’s the long-range forecast for KSTP. 
There is no height to which a station can not rise 


2 

: when it has KSTP’s determination and know-how 
to do a comprehensive, continuing job of 

a programming, promotion and merchandising. 

We see an ever brighter future for KSTP and the 
; advertisers it serves. So the next time you’re 


* selecting a station to sell the Twin Cities’ Market, 
make it KSTP—the Sellevision Station - where it’s 
always C-A-V-U. .ceiling and visibility unlimited ! 
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50,000 WATTS = CLEAR CHANNEL 
NORTHWEST'S LEADING RADIO STATION 


EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 
Represented Nationally by Edward Petry & Co. 


NSS OS eee 
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M INNES 2) TA! County Data — (Continued) 


The “SM” symbols mark original, ently. 
sive estimates by SALES MANAGEMENT. 


Bon Homme 


Brookings. 

Brown (Aberdeen). . 
Brule. . 

Buffalo. 

Butte. 


Campbell. . 

Charles Mix 

Clark 

See hanced 
Codington (Watertown)... 


Corson 
Custer.... 
Davison (Mitchell) . . 


Cee eee eee eeeteee 


Pennington (Rapid City)... 


13.5, 2.48) .010) 
25.3) 4.64) .020) 
5.0, .92| .004| 
1.4.26} 001 
7.0, 1.28] 0085) 
4.3, .79| 003) 
10.6) 1.94) .008 
7.6) 1.40} .006 
8.4) 1.54) .007 
15.4) 2.83) 012) 
5.5} 1.01) .004| 
5.1|  .94) .004 
12.7) 2.33} .010 
11.1) 2.04 
7.4, 1.36 
4.9) .90 
5.3} .97 
7.1) 1.30 
10.0} 1.83 
8.0) .92 


10.7, 1.96 


| 

.51 

5.8 1.07 | 

57.4) 10.53) 
| 

7.7| 1.41) .006| 

22.9\ 4.20! .018! 


J 49) 
2,733) 93) 
12,695| 4.34| 
5,358) 1.83) 
2,098, .72| 
1,415) .48) 
1,678) .57| 
1,966) .67 
3,560, 1.22) 
1,642) .56| 


-025 


1,701, 1,138) 203} 15,428 14,645! 2.73 
3,677 2, 764) 5 39,166) 37,178 6.93 
602) 223) 15 5, 268) 5,000} .93 
ee 1,285 1,220} .23 
1,173 415 182] 10,113! 9,600 1.79 
276) ......°. * 2,157 2,048} .38! 
444) 43 132 5,846) 5,549} 1.04 
571) 138 121 5,304 5,035, .94 
856, 223 wa 7,744 7,351) 1.37 
2,135] 2,180 253] 25,128] 23,853, 4.45 
——_— q 3,064 2,909! .54 
750) 170, . 4,832) 4,587) .86 
1,997) 1,574) “4 24,186 22,959) 4.28) 
1,025, 191) 2 9,347 8,873, 1.65 
380 “| Sif 4,161) 3,950) .74| 
| * 3,006 2,853, .53 
254 . 51 3,583) 3,401 .63 
475 ° 81} 3,866} 3,670, .68 
919 308 172 7,107 6,746, 1.26 
380 ‘| iy 3,241 3,077 87 


702 527 
919! *| 2731 = 7,802 
306) * 3,170 
507| . 81 5,692, 
as *| 51 3,548) 
602 149 1 6,471 
1,078, 308 101 8,133) 
74| +| * 1,792| 
349) *| 101 3,831| 
10,176 8,134 1,854 88,832) 
497| 223/ 101 6,706) 
4,153! 1,552! 9021 =. 33,7211 


1.44 
.32| 
68) 

| 
6,366, 1.19 

32,010 5.97 


1,701 
3,637) 
84,324) 15.73 


10H 


. 
oO 
= 
_ 


S838 8228 


oO 
= 


88 


° 
—s 
N 


B&888 &§ 
an 


. 


o 
= 
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-024 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
| = | ES SL l me cabs ] -_) os 
COUNTY | | THREE STORE GROUPS | Gross 
| (in thousands of dollars) Gross Net } Farm % \ Qual 
Total | % % | Families} Dollars | “% % ne. ‘ ______| Dollars | Dollars | % % Per | Dollars} of | ity 
(in | of Cin (in | of | of | (in (in of (in |US.A. of 
thou- | State U.S.A. thou- thousands) | State | U.S.A.) thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) | sands) | Food (General | Drug sands) | ten- | ket 
| | M | tial | Index 
Watonwan . 12.6 .50| 010, = 3. 7,291.46 .010 1,488, «= 319-S= 233] «10,178 8,975! 40, .007| 2,564| 11,919] 008) a9 
Wilkin... 9.3, .37) .007) 2. 4,077, .26| .005 1,104) + 1 5.318, 4,690, 21, .004| 2,039} 8,327] 005 7 
Winona (Winona 32.7, 1.29) .025 9. 21,739 1.37 .029 5,460) 3,012) 28,002) 24,746 1.10 .019) 2,661) 9, -023 92 
Wright . 24.8 .98 019) 6. 10,472 .66 .014 1,874 308, 273 16,929 14,928 = .67, 011) 2,195) 14,741 014 74 
Yellow Medicine......... 15.3} .61)  .012 4.1 7,213 .46 .010) 1,175) 266) 18 11,209 9,884) -44| .007) 2,411) 15,244] .009| 75 
SSeS ee a Se ee | } | | |——_—_——| = 
| } | j | | } | 
STATE TOTAL.. 1 2,525.8)......| 1.962] 710.91 1,585,140)...... | 2.127) 355,195) 250,583) 51,0481 2,550, 809 2,249,343!......| 1.686! 3,164 904, 893 1.874! 96 
For Minnesota City figures, see page 184. 
SOUTH DAKOTA —County Data 
t Armstrong Peer Cee pee SEE, SARS ea See. vefeerersesfeweerseees eS Ser | RS, Nike . 
Aurora....... 4.4) .80) .003) 1,426, .49 .002 RE 71 2,711) 2,573, .48' .002) 2,144 
Beadle (Huron). . 16.6, 3.05) .013) . 
Bennett. .... ‘ 2.3, .42) 


2,078 .002 
2,887 .004} 100 
6,205 .016} 160 
3,060 007, 78 
2,079 004) 67 
] 
2,378 .003} 75 
2,429 .003) 75 
2,039 004, 67 
2,409 006 75 
2,198 002} 50 
005, 71 
005, 83 
002) 100 
-004, 80 
.004; 100 
002} 67 
001; 50 
005) 125 
006) 67 
002) 109 


128 
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*Withheld te avoid disclosure. — : 
tArmstrong and Stanley Counties combined. 


Before using these figures, see explanation page 19. 
**Less than 5 families. 


SALES MANAGEMENT 


we? 
gts 


IN 1945 OUR POSTMAN DELIVERED 
560,861 PIECES OF MAIL TO THE 
WNAX MAIL ROOM 


This gratifying audience mail 
response means..-- 


LISTENERSHIP f 
LISTENERS’ LOYALTY 


SALES INFLUENCE 
A MAJOR MARKET 


Do you want ratings or listeners NW 


who really respond? Seven out = 


of every ten letters received ae 
contained money Or orders ate 


WNAX IS AVAILABL “y= : 
E WITH KRNT >. 
ZZ —. AND WMT AS TH 
—— = STATES GROUP. ASK THE KATZ AGENCY FOR nthe a 
vay aad —— i eae od - 
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sanborn 


Spink 
tStanley 


Todd 
Tripp 
Turner 
Union 


SOUTH 


Shannon. . 


Walworth. . 


Washabaugh..... 
Washington 


COUNTY 


Perkins. ....... es 
Se 
Roberts... 


ye ee 


Yankton (Yankton)...... 
ee 


STATE TOTAL 


D AKOT A — County Data — (Continued) 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT, 


RETAIL SALES—1945 


ESTIMATES 


EFFECTIVE BUYING INCOME--1945 


— 


— 
ae 


~— = 
a a 
a OE a 


THREE STORE GROUPS 


(in thousands of dollars) 


Food |General | Drug 
Mdse. 


ESTIMATES 
Net 
Dollars % % Per 
in of of | fam- 


ADVERTIS. 
ING 
CONTROLS 
Gross 
Farm % | Qual 


14,813} 2.76 .011| 4,232! 


Barnes 
Benson... 
Billings 
Bottineau 


Bowman 
Burke 


Cavalier 


Dickey 
Divide 
Dunn 
Eddy 
Emmons 


Foster 
Grant 
Griggs 


Hettinger 
Kidder 


Logan 
McHenry 


Mcintosh 
McKenzie 
McLean 

Mercer 
Morton 


Ransom 
Renville 
Richland. . 


La Moure... 


Ramsey (Devil's Lake) 
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NORTH DAKOTA—County Data 


Adams. . A ee eee 


Burleigh (Bismarck)... 
Cass (Fargo) 


Golden Valley 
Grand Forks (Grand Forks) 


TtArmstrong and Stanley Counties combined. 


“_~ © 


now - 
a 


402 138| 


ae OE 


603} 276 91 
466, . 4 
540, . 91 


265 ss 
678 ' 91 


656, 64 132 
1,048) . 152 
233 *| 81 


1,768, 1,106} 263 
773) 160,132 


1,863; 1,170) od 
963) 7+ 


“ee 51} .002| 1,840) 


-004) 3,053, 
1,298, 26) .001| 1,854) 
11,012) 2.20) .008) 3,552) 
.005| 


16,235) 3.25) .012) 4,920) 
8,138) 1.63; .006| 3,875) 


3,400 .68) .002| 2,267 
17,295) 3.46) .013) 4,022) 
6,232} 1.25] .005| 2,968) 


25,112] .002 92 
7,1801 .005 1 


Before using these figures, see 


explanation page 19. 


SALES MANAGEMENT 


rie 5000 WATTS 
aes 600 «. 


BLANKETING NORTH DAKOTA, 
SOUTH DAKOTA, AND 
NORTH WESTERN MINNESOTA 


Farm homes in this great area are rolling in money this year. KSJB, Jamestown, N. D., has their attention 
and can deliver your sales messages through specialized programming. Ask for time availabilities. 


JAMESTOWN BROADCASTING COMPANY, INC. 


AFFILIATED WITH 


Columbia Broadcasting System — Mutual Broadcasting System 


North Central Broadcasting System 
National Sales Representative: NCBS Spot Sales 
NEW YORK 1, N, Y. CHICAGO 1, ILL. ST. PAUL 1, MINN. 


Empire State Building 360 North Michigan Avenue E-622 First National Bank Building 
Longacre 3-4874 Central 4894 Garfield 2851 


May 10, 1946 


Managimtnt? 


WEST NORTH CENTRAL STATES 


lowa 


KOSSUT! 


oo 
WINNE. 
BAGO 


wowaro | WINNE: 


ALLA: 
MAKEE © 


chet 


HANCOCK| 


FLOYD 


FAYETTE 


(See also Minnesota, North Dakota, South Dakota, Kansas, Missouri, Nebraska) 


1DA BSTER} HAM'TN. | HARDIN Tama [penton | www | JONES | JACKSO 
LENE ‘ 
MONONA or - BOONE | STORY | eat Cedar Rapids @ CLINTON 
CARROLL CEDAR 
POWE- | }OWA |JOHNSON| 
. SHELBY] AUOU- Lcurwmie} DALLAS JASPER | SHIEK wt 
SHARRISON BON , + Davenport @ + 
MAH. | KEOKUK [WASHING TINE 
—_ LOUISA 
war. | JEFFER- WENRY 
PELiO | SON . 
7 
paws | Yam. | LEE 


Counties shaded are those having 


Cities shown are those having 


retail sales of $20,000,000 


or more in 1942. 


retail sales of $50,000,000 
or more in 1942. 
CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


COUNTY 


Stutsman (Jamestown) 
Towner 

Traill 

Walsh 


Ward (Minot) 
Wells 
Williams . 


STATE TOTAL 


Appanoose (Centerville). . 
Audubon 


*Withheld to avoid disclosure. 
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NORTH DAKOTA—County Data— (Continued) 


The “SM” symbols mark original, exclu- 


| of 
State | U.S.A. 


OPA CIVIL 
POPULATION 
2-15-1944 
Be 
Tol | % | % 
(in of 


.4| 3.80) .016) 
5.8} 1.08} .005 
11.1] 2.07) .009 
17.4) 3.24) .014 


10W A — County Data 


27.1| 5.05, .021 
9.8) 1.83, .008 
13.8] 2.52) .010 
536.5 Al? 
11.5, .50) .009| 
8.4! .37, .007 
14.8} .65) .011 
19.1, .84 .015 
10.11.44 003 


RETAIL SALES—1945 
ESTIMATES 
| THREE STORE GROUPS 
(in thousands of dollars) 
Dollars % % iso dmaeie wh . 
n (in of of 
thousands)| State | U.S.A. | 
Food |General Drug 


} : 


sive estimates by SALES MANAGEMENT. 


SALES— 
EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
ESTIMATES CONTROLS 

| | Gross 
Net | Farm | % | Qual- 
Dollars | % % | Per | Dollars} of ity 
(in (in | of | of | fam-| (in |U.S.A) of 
thousands)| thousands)! State |U.S.A.| ily | thou- | Po- | Mar- 
| sands) | ten- | ket 


9,207) 3.54) .012| 2,022 627} 304] 24,548} 22,941) 4.59! .017| 4,779] 13,356 
2,682/ 1.03) .004/ 603 213) 5,974 5,583] 1.12) 004) 3,722) 8,81 
5,185) 2.00) .007) 974 *| 182] 11,133] 10,404) 2.08) .008| 3,716 16,84 
8,128, 3.13| .011) 1,524) 1,031 304)» 16,788} 15,689, 3.14) .012| 3,827) 20,782 
18,771, 7.23, .025, 4,245) 3,583) 1,084) 41,986) 39,237) 7.85 - 5,302! 13,736 
3,886, 1.50) .005 868/213 152 7,584 7,087; 1.42| .005| 2,835| 11,792 
8,024) 3.09; .011 1,683) 1,478 537] 16,490, 15,410} 3.08/ .012) 4,055 12,823 
a —| | ——e | -—~----— } ———- —— [a — - 
289,715) | .348| 57,201| 30,019) 9.7651 535,068! <7 ae .375| 3,682| 486,259 
For North Dakota City figures, see page 186. 
3.5] 4,898) 37) .007) 1,112 160,172] 9,134) 8,418) 36 006] 2,404 10,857) .007, 78 
2.6 3,269, .25| .004 665) ‘+ 1 6, 082) 5,604) 24) .004) 2,155] 6, 005,71 
4.1 7,181; .54) 010) 1,226) 436) 16 10,521) 9,693) .41| 007 2,364) 9,659 009} 82 
5.8 8,703 .66 .012) 2,567) 926 36 15,370| py 60} .011/ 2,442} 5,311) 012) 80 
3. 4,930' .37, .007| 1,174 149 111 8.322;  7,667| .33! .006! 2.5561 10.406] .007, 8 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Timebuyorr select 


| WHO becaual..= 


ing, area in- 
¢ Towa, sou ern Min- 
western 


\ LARGEST PRIM 
; 1-A Clear Channel 
i cludes nearly all © 
thern Missouri 


a 
{ 3 million. 


WHO is the only 
= station in Lowa. With 50,000 watts, this 
af ives you arger daytime am jor night- nesota, nor 
oe time primary coverage than any other sta Illinois with population 0 
2 MORE CONSUMER INFLUENCE 
. - As shown for 8, consecutive years by the in 1945, figures were 50-470 tO WHO vs 
authoritative Jowa Radio Audience Sur- 28.670 to all other Jowa stations during 
vey,” more wa people “listen most to daytime «: ° 5% to WHO vs- 20.5 
ll other stations combined. to all other lowa stations after © p-™ 
than any 


ad money t giv 


effort an 
RE DEALER INFLUENCE 
, the lowa py 87.47 of lowa druggists. 
ys. 1.870 for newspaper® 
ffective radio 


of 


30. 


Friday, and eve in 
unday thru Saturday: 
e “ ,- 9 
~ outside zone ~~ 


be using: 
oe st-per-listenet buys 
dominating one of the largest sales teT- 
ritories There’s 1° other station like WHO 
it. Ask us or Free & Peters for further for Iowa P 
facts and availabilities. DES MOINES lus! 
eseee 50,000 WA 
B. TT 
J. PALMER, Pres. j. oO eae 
? t Mgr. 


ER . Pp 
S, | ’ | s 
FREE & PET NC Nationa Re re entatives 
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53 COUNTY 
QUAD-STATE 
Market 


The logie of geography placed a great city at the 
Strategic junction of four states. There, enthroned 
like a queen, Sioux City commands the territory 
As the hub—the focal point—of a great agricultural 
empire, Sioux City’s economie importance makes her 
a MAJOR market 


RK ac ts 7 ... IMPOSSIBLE TO IGNORE 


CAPITAL 
of the world! 


Based on figures released by the U. S. Department of 
* Agriculture, totals of February, 1946, made Sioux 
City, Iowa, the WORLD'S No. 1 hog market 


The average income per farm in Sioux 
a. City's trading area is more than double 
the national average 


The average value of the fat 

% farms of Sioux City’s trading 
area is nearly THREE times 
the national average 


All figures prepared from statistics 
released by the U. 8. Dept. of Agriculture 


It ts an amazing fact that while Sioux City is Corn raised in Sioux City’s retail trading 
% the 110th city in population in the United ye zone exceeds a yearly average of 350 MIL- 
States. it ranks 40th in wholesale business LION bushels. 


volume. 


, . Sioux City and its A. B. C. trading area have 
Livestock shipped to Sioux City’s Stockyards 
we in 1945 was ak at 9530,000.000. (lens % a combined population which is greater than 
City is FIRST of the nation’s hog markets!) 13 of the 48 states. (750,059.) 


All counties in the Northwest Iowa portion of Twenty cities in the U. S. have a populatior 


% Sioux City’s trading area—with one excep- % of between 250,000 and 500,000. Only 9 of 
tion—have an average gross income of $10,000 the 20 have a city PLUS an A. B. C. trading 
per farm. zone population which exceeds Sioux City's 


It is facts like these which — 


pnitchieng= ine ing a \| Che Sioux City Journal 
H 


reach it direct and at a mini- 
mum of cost — we suggest 
regular schedules in its most 
effective advertising medi- 


ums . . . Sioux City’s news- 


Greater Sioux City Market 
rich and responsive. To 

PRFSFNTED BY JANN & KELLEY, INC. 
SIOUX CITY JOURNAL-TRIBUNE 


REPRESENTED BY JANN & KELLEY, INC. E= 
NEW YORK - CHICAGO - DETROIT - ATLANTA . SAN FRANCISCO [== 
papers. There are no finer 


or lower cost instruments of 


mu Latta 4 — aii ‘The “sm” symbols mark original, exclu- 
!0WA—County Data— (Continued) ie estimates y"SATES: MANAGEMENT, 
SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 GYD ESTIMATES ESTIMATES CONTROLS 
} | a - f ’ _ a - - | z a : . | _— — i 
COUNTY | | THREE STORE GROUPS | | Gross 
| | (in thousands of dollars) Gross Net | | Farm % Qual- 
Total | % | % | Families} Dollars . | ee ft oe = Dollars Dollars &% | % | Per | Dollars] of ity 
(in | of | of (in (in of | of | (in =| (in of | of | tam-| (in [U.S.A of 
thou- | State | U.S.A.) thou- | thousands)| State (U.S.A. | thousands)| thousands) | State U.S.A.|_ ily thou- | Po- Mar 
sands) | sands) | Food |General | Drug sands) | ten- | ket 
| Mdse. tial | Index 
Benton 20.2| .89 016) 6.1] += 10,375, | .78| .014) 2,628, 543] 253 w.s0e 14,985, 64) .011| 2,457| 20,940) .013, 81 
Black Hawk (Waterloo- 
Cedar Falls) 7 i 76.0; 3.34) .059) 23.3 56,762) 4.28 -076) 12,824 9,357, 2,046 103 616) 95,464) 4.06) .072 4,097| 16,743] .071) 120 
Boone (Boone)... 26.3} 1.15} .020/ 7.5) 13,890) 1.05) .019| 3,253; 1,075, 395] 21,607} 19,907) .85| .015| 2,654) 18,164] .017/ 85 
Bremer...... * 16.1; 71) .012) 4.8 9,732} .73| .013| 1,569| 617) 223} 14,435) 13,299) 57) 010} 2,771; 10,830) .011) 92 
Buchanan 19.0} .83) 015 5.2 7,898, 59) 011) 1,642) 330 192] 11,836) 10,905, .46 008) 2,097, 13,072} .010 67 
| | | | | } 
Buena Vista (Storm Lake) | 17.2, .76| .013, 5.1] 11,768, .89| 016} 2,442, 692] 284] «= 16,264 14,985] 64) .011| 2,938, 18,975] .013, 100 
Butler. “ 15.2} .67| .012 4.5 7,042, .53| .009| 1,507 75 203}. ««'11,322) = 10,431/ 44.008) 2,318) 16,324) 009, 75 
Calhoun aki 15.3} -67) 012 4.5 8,446, .64) .011) 1,767] 277 314 13,716 12,637! -54| .009) 2,808) 18,356) .010 83 
Carroll (Carroll) ; 20.4) -90| .016) 5.5 12,336, .93| .017) 2,307) 947 253 19,377) 17,853) .76| .013 3,246) 17,65! .015) 94 
Cass (Atlantic) 17.0, .75| .013| 5.4! =~ 19,179! 84! 018! 2,265| ~~ 798) = 29a! 16,3771 15,088! 641.011! 2,794) 15,3131 013! 100 


Before using these figures, see explanation page 19. 


{298] SALES MANAGEMENT 


It's a sweet old song of a banner sales market in eastern lowa with Linn County (Cedar Rapids) . 
offering you $4,824.00 per family effective buying income according to Sales Management's 
1946 Survey of Buying Power. 


In the fifteen-county area that comprises the major part of the rich eastern lowa agricultural and 
industrial market, the newspaper which is read in most homes---city, town and farm---is 


Che Cedur Rupids Guzette 


Represented Nationally by 


ALLEN-KLAPP COMPANY 
New York Chicago Detroit 


10WA—County Data— (Continued) rete 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 


POPULATION 1 oe 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY ei ee i ee ————_—_—__——_— ———_——}-—__,-— 


| THREE STORE GROUPS Gross 
(in thousands of dollars) | | Farm 
| % | Families} Dollars | % % Dollars | 1% 1 & Dollars 
of | of | (in (in of of | (in | (in of. | of | (in 
State | U.S.A.) thou- | thousands)’ State | U.S.A. thousands) | thousands)| State U.S.A., i thou- 
| sands) Food (General | Drug | sands) 


Mase. 


Sea d 11,510| 48} .009) 2, 18,809 
Cerro Gordo (Mason City). 5; 1.65) . MA ' .769, 1, ,697| 51,315, 2.18 15,574 
Cherokee (Cherokee) . : ; .013) . 175). 012) 2, | 11,520) 48) 17,748 
Chickasaw 41. 9,834 


Clarke. . .6| 38} .007| , ; re 914 415, y .24)  .004) 6,104 


Clay (Spencer) 
Clayton 

Clinton (Clinton)... 
Crawford 

Dallas 


19,010 
15,007 
21,687 
. 19,446 
19,651 ‘ . ’ 15,836 
Davis 6,191) 
Decatur 7,933) 
Delaware... .. : . y R 343) 10,451 
Des Moines (Burlington). .| © : 74). 4 .786| 1. ; : , 332) , 46,999 2.00) . A 
Dickinson. . Tate 8,860; . d j 10,830 


17,229 
10,962, .47, 10,874 
21,894.93) .016) 14, 258 
13,764. .010) 2, 14,345) 
.007, 2,290} 16,283 


Dubuque (Dubuque)... . : -58| .046) : ,167) 2. ‘ . 126) : y 69,613 
Emmet ? 

Fayette (Oelwein). . 
Floyd (Charles City) 
Franklin 


Fremont P P a - i ¢ i 4 205) 
Greene ‘ Z F R . . J 1,476 
Grundy... ee ‘ d J \ .152|  .46) .. 1,029 17,490 


Guthrie. . ee j 1,798 ’ 41) 007) 2,129) 12,976 
Hamilton (Webster City) 3] .76| . ’ 657; .73— 2,213 .010| 2,730) 19,490 


006 2,064) 12,641 
17,031 


Hancock 
Hardin 
Harrison 
Henry 
Howard 


1,205 | | 9,418) 40, .007| 2,479| 15,330 


2,827 : .013| 2,739) 18,809 
1,632 024 y ; .010| 2,307} 13,525 
1,455) ; ; .44)  .008| 1,986 

1, 185| 34) 006) oan 

006) 2,624) ‘ 
-006) 3,157| rf 100 
.009| 2,678 .010| 83 
,093| | 88, .010| 2,727) 011] 85 
Jasper (Newton)... 24\ 97). 847) | | 11) .020| 3,083| 019} 86 
Jefferson _— 61. ; ; 52. : .46. 008) 2,465 .009! 82 
“Withheld to avoid disclosure. 


Humboldt 
Ida 

lowa 
Jackson 


Before using these figures, see explanation page 19. 


May 10, 1946 [299] 


COUNTY 


OPA CIVIL 
POPULATION 
2-15-1944 


IOwA— — County Dai Data - — - (Continued) _ _ 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


SALES— 
ADVERTIS- 
ING 
CONTROLS 


THREE STORE GROUPS 
(in thousands of dollars) 


General 


Drug 


Lee (Keokuk-Fort 
Madison). . 

Linn (Cedar Rapids) 

Louisa. . 

Lyen... 


Madison 
Mahaska (Oskaloosa). ... 


Marshall (Marshalltown) : 
Mills... 


Mitchell 
Monona 
Monroe. ... 
Montgomery 
Muscatine (Muscatine). . 


O’Brien 

Osceola 

Page ( Shenandoah). 
Palo Alto 
Plymouth 


Pocahontas ‘ 

Polk (Des Moines) . 

Pottawattamie (Council 
Blufts) 

Poweshiek 

Ringgold 


31.9) 1.40 
17.9} .79 
15.5) 68 
23.7; 1.04 


Ss2ss seeea 


£z 


16.0} .70 
9.3) .41 
22.1 -97 
14.1 -62 
20.2) .89 


025 9.8 
014 4.9 
012 5. 

-018 6.2 


-031 11.8 
. 068 28.0) 
-008 3.1 
-009 3. 

-010 3. 

-009 3.8) 
-017 6.9 
-018 6. 

025 9.4 
-010 3.4 
.009 3. 

011 4.1 
009 3.3 
011 4.3 
. 023) 9.3 


-012 4.6 
-007 2. 
-017 6.4 
011 3.8 
016 5 


58.8 
-046 17.7 
-013 5.2 


20,846; 1.57 
8,146) .61 
7,620) .58 

12,251; = .92 


19,067, 1.44 
64,066) 4.83 
4,823) .36 
5,713) .43). 
5,241, .40 
5,605, .42 
12,304) .93 
11,200; .85 
20,546) 1.55 
5,102; .38 
6,152) .46 
6,817; .51 
4,448) .34 
8,188; .62 
16,977) 1.28 


10,600; .80 
4,845) .37 
17,138) 1.29 
7,395} .56 
9,625, .73 


a 
oo o 
=-= ot 
oo = 


8 8888 


888 8828 


82 


882 


Prose 
82888 


“>No 
23288 


3,108 


._ 2 « 
_— 


Sss2“s S288 


— 


Scott (Davenport) . 84.9) 3.73) .066 26.2 57,442) 4.34) .077| 14,133) 11,997 
Shelby... 14.4 -63) .011 3.9 7,117 54) .010 1,309 224 
ie 24.3) 1.07) .019 6.4 9,936 -75; .013 1,871 564 ° 
Story (Ames) 31.7) 1.39) .025 9.5 21,490 182 .029 5,165) 2,097 35, 374 32,591) 1.39 025; 3,431 
Tama... 19.1} 84] .015) 5.7] 9,260} .70, .012| 1,975} 287 14,764] 13,603} 58} .010) 2,386 
Taylor... 11.9 -52| .009 3.7 3,987) 30! -005; 1,060 160 8,425 7,762 .33) .006) 2,098 
Union... 13.6 -60} .011 4.3 7,931 60} .011; 1,673 820 13,089 12,059 -51} + .009) 2,804 
Van Buren.... 10.6 -46; .008 3.5) 3,269) .25| .004 904 96 7,737 7,128 -30} .005) 2,037 
Wapello (Ottumwa). 42.6} 1.87; .033 13.4) 22,883; 1.73) .031 6,100 2,842 52,892 48,731; 2.07 037| 3,637 
' a ' 906) 45] .008) 10,839 9,986] .42| .007| 2,125 

Washington 17.1 -75| .013 5.3 10,343) -78 -014) 1,767; 1,150 15,113 13,924 -59} .010) 2,627 

PO Ae so * J 4 J 934, «. a 8,394 7,734 .33) .006) 2,148 
Webster (Fort Dodge). an 35.7; 1.57) .028 10.5) 28,220) 2.13) .038) 5,414) ° 49,871| 45,948; 1.96) .034| 4,376 
Winnebago . 11.9) 52) .009) 3.2 7,449 56 010) 1,382! 351 9,894 9,116 .39| .007| 2,849 
Winneshiek. 18.9 .83) .015 5.3 8,939) -67|} .012| 1,798) 766 13,901 12,807 -55} .010) 2,416 
Woodbury (Sioux City)... 89.7; 3.94) .070 26.4 73,488) 5.54) .099) 16,263) 15,808 168,218; 154,984) 6.60) .116) 5,871 
Worth..... 10.2 45 -008) 2.9 4,051) .30! 0 935 . 7,377 6,797 -29| .005) 2,344 
Wright. .... 17.0 -75 | 5. 9,207, .69 .013 £0 287 16,799 15,477 -66; .012) 3,095 F 
STATE TOTAL... 2 oe eae hha | 3, 769 677.9] 1 325,327! ee | 1.778 295, 3281 159, 888 49, 2081 2, 850, 184! 2,349,560'.... 1.761! 3 466!1441 , 4911 1.768 100 

For lowa City figures, see page 188. 


NEBRASK A—County Data 


Adams (Hastings)........) 26.8) 2.28 021) 7.4) 14,378) 2.11) .019| 3,675) 2,615) $84] 25,797] 23,241] 2.06) .017| 3,113] 9,891) .018, 86 
Antelope... 10.6) .90| .008} 3. 4,582, 67) .006) 1.040 182] 8,072} 7,205} +64] .005| 2,402} 10,678] .006) 75 
Arthur. 8} .07| .001/ 2 142) .02]...... _ Se . 596 532} .05)..... 2,660/ 619)......|...... 
Banner 1.2 10) .001| 3 87} .01 BRN 895 799] 07} .001| 2,663} 1, 001} 100 
Blaine... 1.2} .10) .001) 3 381| 06 De cepa . 726 648} .06|..... 2,160} 911] 001) 100 
Boone 3} 88). ; F , 186) 182} 7,992) 7,133, 63). : 

Box Butte 12.1] 1.03} .009) 3.6] 7,749) 1. 4 010) -_ 1,279 12,694] 11,330] 1.00; .008| 3,147| 12,419] .009| 100 
Boyd. 5.1! .431 .004) 1.41 © 2,318 .003! 483 21 sil = 4,145| ~~ 3,700! +33] .003/ 2,643] 4,546] 0031 75 


[300} 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


aa: Sa a oe 


“Just think, dear, the same moon is shining down on IOWA— 


where there aren’t any reconversion problems!”’ 


If the prospects of profits arouse a tender 
emotion in you, here’s one to make you pant. 
Right now the Des Moines Sunday Register is THE DES MOINES 
offering 70% coverage of the entire state’s 


urban consumers (and better than 70% cover- RE GISTER AND TRIBUN E 


age of its wholesale and retail outlets) at a ; J ° 
milline rate of only $1.72. And that, gentle oe Met op olitan Towa 


readers, represents an advertising cost which 4 STATE-WIDE URBAN MARKET RANKING 
gives profits the best opportunity they've had AMONG AMERICA’S FIRST 20 CITIES 


within your memory. 


Nationally represented by Osborn, Scolaro, Meeker & Co., New York-Chicago-Detroit-Philadelphia 


May 10, 1946 


Sales Managemtnit 


WEST NORTH CENTRAL STATES 


Nebraska 


(See also Minnesota, North Dakota, South Dakota, Kansas, Missouri, 


OAWES 


E BRIA 


BUA BUTTE 


SHERIDAN 


S 


- 
CHERRY 


KEYAPAHA 


lowa ) 


IHUKSTON 


Frumaar, — | CHEYENNE 


eae | sian }oumne Tour 
MORRILL =| GARDEN ] ry 
» SLuFF | jo 
; PLATTE FAX| DOOGE 
BANNER ARTHUR McPHERSON | LUGAN |} CUDSILE VALLLY }GRELLEY ASHING. 


i; 


DEVEL 


TON 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. . 


Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


BUTLER 
KEITH LINCOLN SSHLRMAN | HOWARD — ae POLK 
SAUNDERS | SARPY 
ARD | LAN. 
- DAWSON BUFFALO PHALL | 244, |YORK |SEMARD | Cocten | CASS 
PERKIN 
TON : 
| Lincoln @ [ore * 
CLAY FILLMORE] SALINE 
FRONTIER ADAMS 
CHASE HAYES PHELPS | KL ARNLY CAGE 19WN 
‘ SPER — NEMAHA 
TER} WUC THAYEE | JEFEER- . 
OUNOY HITCHCOCK DWILLOW] FURNAS [HARLAN [FRANKLIN [WLBS KOLLS SON PAWNEE micnannson\ 
| es ee ~ 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 


@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 


Prepared by CHARTMAKERS New Tow 


NEBRASKA—County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1945 


ESTIMATES 


EFFECTIVE BUYING INCOME—1945 


SALES— 
= 


N 
ESTIMATES CONTROLS 


THREE STORE GROUPS 
(in thousands of dollars) 


EE gule 
Dodge (Fremont)........ 
Douglas (Omaha)..... 


Franklin 
Frontier 


4,463 
19,195 17,133 


oe - 
a8 
— 
Ww 


88888 23528 


82888 


4,373 


*Withheld to avoid disclosure. 


f302] 


Before using these figures, see 


SALES MANAGEMENT 


explanation page 19. 


Reveals Buying Habits, 
Brand Preferences 
of 82,826 Metropolitan 


Omaha Families! 


Announcing 


SECOND 
ANNUAL 


1946 
EDITION 


Tebow Otte tan an tea stare 


Includes Food, Drug, Cosmetics, Tires, Gas, Oil, 
Alcoholic Beverages, Tobacco, Small Electrical 
Appliances, Residential Building Plans, Etc. 


In addition to giving manufacturers and tising and selling job in the great Nebraska- 
advertising agencies the answer to many new southwestern Iowa market ... served by the 
questions, the 1946 edition of the Omaha World- Omaha World-Herald. Write for your copy 
Herald Consumer Analysis offers much real today ... simply address your request to our 
information on trends .. . buying habits, brand National Advertising Department. 

preference, ownership and dealer distribution 
comparisons with 1945. 


Representing 82,826 metropolitan Omaha 
families, the survey tells what foods, soaps, 
drugs and beverages they are buying and where. 
What electric appliances they now own, where 
they shop and when. Automobile ownership, 


what oil, gas, batteries and anti-freeze they buy. WORLD-HERALD 
The answers to all these questions and many, One The Heilions Greal WMewspapera 


many more may be found in the new 1946 edition OWNERS AND OPERATORS OF RADIO STATION KOWN 

of the World-Herald Consumer Analysis de- National Representatives, O'Mara & Ormsbee, Inc. 
’ New York, Chicago, Detroit, Los Angeles, Sen Francisco 

signed especially to help you do a better adver- 


Net Paid Circulation March, 1946—Daily, 218,025; Sunday, 220,632 


May 10, 1946 


NEBRASK A—County Data — (Continued) 


The “SM” symbols mark original, exciy. 


sive estimates by SALES MANAGEMENT. 


COUNTY 


OPA CIVIL 
POPULATION 
2-15-1944 


Mase 
> 


RETAIL SALES—1945 


EFFECTIVE BUYING INCOME—1945 


ESTIMATES ESTIMATES 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm 
% I ___| Dollars Dollars % % Per | Dollars 
of of (in (in of of | fam- (in 
State | U.S.A. thousands) | thousands)| State | U.S.A.) ily thou- 
Food |General | Drug sands) 


Mdse. 


SALES— 
ADVERTIS- 


Lancaster (Lincoin)....... 


Lincoin (North Platte). ... 


Otoe... aie 
Pawnee.......... 
Perkins. ... 
Phelps... - 
Pierce. 


Platte (Columbus) p d 4. , y J 
aia cones new 7.1| 60) .006) 2.1 2,416} .36| .003} 630 85) é 
Red Willow (McCook) 11.0| .94 008) 3.3 8,620) 1.27) .012) 2,132 | 15,249] 13,611) 1.21) .010) 4,125 
‘ae | 14,125, 12,608} 1.12) .009| 2,683 
2,863' 2,555' .23! 002! 3,194 


24.9) 2.12 
8.3) .71 
5.7) .49 
2.4) .20 
5.3) .45 

13.4) 1.14 
1.2) .10 
7.0) .60 

13.0) 1.11 
7.1) 60 
6.0) .51 
6.1) .52 
2.3) .20 
3.6) .31 
14.0) 1.19 

92.8) 7.87 


. 
o 
= 
wo 


R228 2: 


s 
a 


283 


. 
Co 
= 
o 


B8 38 


28222 832 


88 


1,081 298 142 5,964 
672 171 81 3,151 
__ ERREES. SE | 1,302 
588 64 121 3,966 
1,502 458 22 9,414 
105 . 
777 * 
2,090 se 
234 
171 


798 128 
672 213 
1,376 . 


5,323) .47| .004) 2,047 
2,813; .25) .002) 1,655 
1,162} .10) .001) 1,937 
3,540). 31 2,360 
8,403) .74 2,271 


17,701 


6,415 
5,510 


R8288 8: 


a, a 


2 


€: 


~Bee8e 


Before using these figures, see 


explanation page 


New York 


Chicago 


Vanderbilt 6-4542 


Randolph 7730 


Detroit 


Randolph 5382 


Boston 


Hubbard 4677 


Hollywood 


For Top Availabilities and 
Prompt, Accurate Service in 


Call 
WEED & 


Hillside 8611 


San Francisco 
Yukon 1899 


Mutual 


OMAH 


Omaha 
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SALES MANAGEMENT 


tte 


ITA *% 


Hes Growing / 


Your Advertising Dollars Are n@ 
Buying More Everyday over KFAB a 


PF 


FLEE PT Ta a 


The Big Farmer Station has a TO the vast rural area KFAB has 
“growin’ complex”. Since last Octo- served for years. 


ber, KFAB has increased its audi- The Big Farmer Station is grow- 


ence by many thousands of listening ing...and so is the value of your ad- 
families. Today... KFAB is the only vertising dollar. Now, more than 
CBS station exclusively serving ever, you can count on KFAB to 
Metropolitan Omaha and Council give you larger returns for each 
Bluffs. And this is IN ADDITION advertising dollar invested. 


th 
oa 


Et OE EES RAI PPT 
SERS SR RA EBT E 


HARRY BURKE, General Manager Represented by PAUL H. RAYMER CO. 


THE BIG FARMER STATION 
OMAHA inoxc-10,000owarrs LINCOLN | 


May 10, 1946 {305} 


Kansas - Missouri 


Sales Management 
WEST NORTH CENTRAL STATES 


(See also Minnesota, North Dakota, South Dakota, lowa, Nebraska) 


ye 


rd 
SCOTT | LawE | Wess 


TREGO 


or more in 1942. 


» | FINNEY PAWNEE COFFEY LINN GANT smite 
t 4 OGEMAN RENO momen leith eapen ST. MARIES craw. 3 zs ~ ; 
. GRay -——___ STAFF Hutchin BUTLER | GREEN- | woop. | ALLEN | BOUR- hick. | CAMDEN ui LPS 32 si wve~. 
STANTON] GRaw | FORD = FOwaRD ro ; wooo | SON BON pane penal PE SKI = beee PERRY. 
= KIOWA  Tawcman Wichita CEDAR! pouK | LAS DENT IRON 
ORTON Sew. | MEADE |cunen |_| ana =| Sumner | cower — One laa { te Seam (noes, | NT | eau 
breveng “*° CHE Guay. MONT: | tA. ICHEROS JASPER Taq. = NON WAYNE [ING 
_ ERYIBETTE | Keer tA (=) gtietd SCOTTI. 
TAUQUA r wae S700- 
DOUGLAS CARTER DARD MISS. 2 
Cities shown are those having NEMTON CARRY "Em am: ‘ rene ~ ; 
¢ ‘ Mc- 5 new f° 
retail sales of $20,000,000 ET SRE eae DOnaLo os tithe 
or more in 1942, (1940 CENSUS) ff aysery 
v . OQ UNDER 50,000 
havi . 
sean Bg o eaant "9 @ 50,000 TO 100,000 SCALE OF MILES 
i 000,000 se ' . 
retail sales o $ ’ ’ * 100,000 OR OVER : = pos a 


= 


P ° The “SM” symbols mark original, exclu- 
NE B RAS K A — County Data — (Continued) sive estimates by SALES MANAGEMENT. 
SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 

2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY . ~ ee — pe a a 

THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % 
Total % % | Families} Dollars % % Dollars Dollars % % | Per | Dollars} of ty 

(in of of (in (in of of (in (in of of (in | U.S.A. 
thou- | State | U.S.A.) thou- | thousands)! State | U.S.A. thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial Index 
Saline. * 13.0, 1.11} .010 ‘3 5,953, .87| .008) 1,796} 277) 344) 10,557, 9,423) + .84) 007) 2,191 008] 88 
cas . 11.4) .97) .009 3. 2,384 35; .003 41 5,706 5,093} .45) .004) 1,698 -008) 56 
Saunders.......... , 16.8) 1.43) .013 5.2) 7,053; 1.04) .009) 2,110 416 263) 13,738 12,262} 1.09) .009) 2,358 -010 7 
Scotts Biuff (Scottsbluff) . 32.1; 2.73) .025 8.7) 24,870) 3.65) .033) 5,303) 3,176) 1,114 38,400 34,275) 3.04) .026) 3,940 -028} 112 
ETE SE 11.8} 1.00) .009 3. 4,876) .72| .007| 1,607 352 162 9,752 8,704) .77| .007| 2,418 .007; 78 
Sheridan 8.7; .74| .007} 2. 6,291; .92) .008) 1,489 480 284) 8,012 7,151} .63) .005) 2,750 .006; 86 
I ic ietacannnas 5.9, .50) .005 1. 1,970} .29) .003 651 J28 101 3,966 3,540} .31) .003) 2,213 -003} 60 
I Mie pain uient duis 3.0) -26} .002 8 501; .07| .001 168 ? ¢ 1,521 1,358} .12) .001) 1,698 .001 50 
Stanton 5.8) -49) .004 1, 1,589 .23} .002 546 5 81 3,310 2,954 -26| .002/ 1,738 -002/ 50 
REE 10.6 -90} .008 3.2 4,789 -71} .006) 1,481 234 “7 8,111 7,240 -64) .005) 2,263 - 006) 75 
Thomas 1.2; .10) .001 4 577; .09} .001 189 | ° 1,024 914) .08| .001/ 2,285 -001| 108 
Thurston : 7.8; .66) .006 , a 2,993 -44; .004 630 . 162) 5,587 4,987 -44| .004) 2,493 - 004) 67 
a ie a 6.9} .59) .005 2.1 2.819 -41) + .004 735 330 142 4,911 4,383 -39} .003| 2,087 .004) 80 
Washington........ 9.7, .83| .008 2.9 3,777 -55) .005) 1,060 ¢ 142 7,286 6,503 -58) .005) 2,242 006) 75 
ELS 8.5) .72| .007 2.4 3,984; .59) .005) 1,081 480 101 7,097 6,335} .56| .005) 2,640 28 71 
ee 6.5} 55) .005 2. 3,080} .45) .004 955) 192 121 5,626 5,022} .44) .004) 2,511 004 80 
Wheeler......... 1.6} .14) .001 4 294 Miners | aa ¢ 656 586 . = 1,465)  825)..... veeee 
ES ae aee 12.8) 1.09) .010 3. 7,172) 1.05) .010) 1,859 821 304 12,764 11,393) 1.01 008; 2,921 008) 90 
STATE TOTAL 1,176.2 incalaieil .914 347.91 680, 964 -914| 184,226 91, 866! 32,0511 1,264,776! 1,128,904'...... -846| 3,245 752, 5821 880 96 


*Withheld to avoid disclosure. 


For Nebraska City figures, see page 188. 


Before using these figures, see explanation page 19. 


The Table of Contents, by geographic sections, appears on page 4. 


SALES MANAGEMENT 


FOR 20 YEARS, WIBW has planned its every activity for the 
advancement and benefit of midwest agriculture. We were 
founded as a farm station. We’ve grown as a farm station. This 
growth has been due to our constant study of the newest meth- 
ods, tests, and experiments so that we could immediately adapt 
our programs to the rapid changes in modern agriculture. 


PROGRAMMED FOR FARMERS 


WIBW’s entertainment is simple, direct, and 


“homey”. It’s what listeners have told us they want 


in state-wide, door-to-door surveys. Every announcer 
and entertainer is a personality . . . known to our 
listeners by his first name . . . invited to their homes 
as they visit fairs and make personal appearances 
throughout the state. WIBW speaks to the farmer 


... neighbor to neighbor . . . in his own language. 


All the local interest of a weekly news- 
paper as WIBW’s Farm Service Director 
makes wire recerding of interview with 
distant dairy farmer for later broadcast, 


AND SMALL TOWN LISTENERS. 


whose interests are also agricultural because their 
living comes from the sale of goods and services to 
farmers in their trading area. 


ALL THROUGH THIS RICH, MIDWEST FARM SECTION 


YIssein2n°¢ =F 


— 
nr 


sSeseseae 32 


“ast s 


Ss r"Iaeatidé: & 


Within this half-millivolt line, live some of 
America’s most prosperous farm families. 
They’re large, active families whose pur- 
chases of food, clothing, and equipment run 
into millions of dollars each year. And you'll 
find that WIBW played a major part in cre- 
ating the demand for these huge “brand 


name” purchases. 


WIBW 


WIBW, Topeka 
; REPRESENTED BY CAPPER PUBLICATIONS, INC. 


May 10, 1946 


Right now, we’re going to follow our own 
established practice of radio salesmanship. 
We never tell our audience about a product 
or service without asking them to buy. Be- 
cause we whole-heartedly believe that WIBW 
is the most outstanding sales medium in 
this area, we’re asking YOU to try it. .- 


and be convinced. 


» 


COLUMBIA'S OUTLET FOR KANSAS 


BEN LUDY 


General Manager 


KCKN, Kansas City 
NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO 


KA NSAS—County Data 


The “SM” symbols mark original, exciy. 


COUNTY 


RETAIL SALES—1945 


sive estimates by SALES MANAGEMENT, 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


Alien..... ahaa 
ie a cod arate, 
Atchison (Atchison)....... 


ee 


DN ads cactdsuwoenne 


Finney (Garden City)... .. 
Ford (Dodge City)........ 
Franklin (Ottawa)....... 


— 
. 


= 


SSsBpe sBsys 


g828 828: 


aii 
o 
= 
_ 


_ Pr .., 
see 2 
838 88 


g2882 


— 
i 


Stasee REE 


a 
N 


ESTIMATES 
THREE STORE GROUPS 
(in thousands of dollars) 
% socal 
State | U.S.A. 
Food |General 
Mdse. 
87; .012| 2,236 
44) .006 955 
06) .015) 3,212) 1,129 
53} 007} 1,417 
66) .023} 4,304) 2,417 
-O1; .014) 2,740) 1,001 
-78} 011) 1,952) 1,299 
-73| .024) 5,081) 1,565 
-21| .003 630 
-38} .005 808 
-96) .013 3,632 
28) + .004 504 
+23) .003 472 
-74) .010) 1,890 
+92) .013} 2,215) 1,469 
51) .007) 1,711 
25) .003 609 
2.14) .030| 5,847) 3,886 
2.25) .031| 6,907) 3,056 
-25) .003 651 


a 
SS88as S88 23 


—s 


3S 28588 


- . Ff? 
& BRS 


B38 


24 


— = 
. 


ESRRUBE 


. 


— 
Oo 
= 
_ 


8882 888 88 


*Withheld to avoid disclosure. 
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SALES— 
ADVERTIS- 
CONTROLS 
o 
% | Qua 
U.S.A.| of 
Po- | Mar- 
ten- | ket 
tial Index 
O11; 92 
-0065 96 
-013/ 93 
006) 108 
.020; 105 
.013) 100 
.010| 100 
.022| 100 
003} 75 
004; 80 
014; 70 
-004; 100 
003; 100 
.009| 100 
-012| 109 
007} 88 
-003) 100 
028) 108 
-030) 100 
-004 80 
015) 94 
-005 63 
023) 110 
004) 100 
004) 80 
011} 92 
-005 83 
010) 111 
016) 114 
014) 100 
010) 91 
002) 67 
002) 67 
001} 50 
002} 50 
.001| 100 
010} 100 
-002) 100 
008} 114 
016} 107 
001) 50 
001; 50 
006) 75 
.005 63 
.005) 71 
020} 65 
.001) 50 
.007| 88 
003} 100 
.020 83 
.002| 100 
023} 82 
003 60 
.006} 75 
.003} 100 
020} 118 
017, 94 
011; 85 
012) 86 
004; 100 
010} 7 
.007| 106 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 
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(Phe WICHITA, Kedail Poaching Fone 


—- 
=. 
= 


“WN Lie 


HARVEY | anee 


Newton® BUTLER 3 

wae SEOGWICK z 

m4 4 

* Eitdorado = 

_— Wichita ELK 

Kingman 
| COWLEY 
BARBER [HARPER| OS , 
- . e 

Medicine Lodge nlleits Wellington | Winfield ea 


A Newkirk 


by the WichitaEagle 


Your sales message in The Wichita Eagle, Morning and Evening, has strength where it 
counts most—*“in the hub of the richest market”’. 


The Wichita ABC City Zone has concentrated population, concentrated purchasing 
power and is covered best by the Eagle’s concentrated circulation. In this area the buy- 
ing power is nearly one-half the total of the 21 county ABC Retail Trading Zone*. In 
this richest market, The Eagle reaches 5297 more homes than any other newspaper. 


Concentrated circulation is the most dominant newspaper factor in producing sales re- 
sults. The Eagle’s superior, 98% home delivered circulation proves it to be the accepted 
home newspaper. Your sales message in The Eagle is delivered twice for the price of one. 


*According to Sales Management Survey, May 15, 1945, the effective buying income of 
Wichita for 1944 amounted to $339,366,000 or 46.4% of the total in the 21 county 
ABC Retail Trading Zone. Since V-J Day, workers released from war industries were 
eagerly hired by normal industries contributing to a continuance of high yolume in retail 
sales. For February 1946, Sales Management forecast an index of 352.6 per cent of the 
February 1939 sales volume. The highest percentage of any city in the United States. 


Che Michita Gagle 


Dominant Home Newspaper 
MORNING EVENING SUNDAY 


O’Mara & Ormsbee, National Representatives 


STATION KFH IS THE VOICE OF THE WICHITA EAGLE 


May 10, 1946 [309] 


Ks A N S A t ee — County Data — (Continued) 


The ‘SM’ symbols mark original, exclue 
sive estimates by SALES MANAGEK ENT. 


Sumner 


Adair (Kirksville). . 
Andrew.... 
Atchison 
Audrian (Mexico) 
Barry 


Barton 

Bates. 

Benton 

Bollinger ont 
Boone (Columbia). 


Buchanan (St. Joseph) 
Butler (Poplar Bluff) 
Caldwell. . 

Callaway 

Camden 
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Withheld to avoid disclosure. 


Thomas 
Trego 4.3) .26) 
Wabaunsee 7.2) .43) 
Wallace 2.1) .13] 
Washington 12. p 75 
Wichita 1.9) 11) 
Wilson. 14.1). 84) 
Woodson 6.3, 38) 
Wyandotte (Kansas city). 144 8) “te 
STATE TOTAL 1,678.4) 


47 


OPA CIVIL 
POPULATION 
2-15-1944 
COUNTY 7 | 
Total % % 
(in of of 
thou- | State | U.S.A 
sands) 
Montgomery (Coffeeville- 
Independence)......... 46.8} 2.79| .036 
cn cache coied 8.8} .52) .007 
Morton..... 2.2 -13) .002 
Re 2 13.7; .82) .011 
Neosho (Chanute) 18.4; 1.10) .014 
Ss canecess 6.4) .38| .005 
Norton 8.4 -50; .007 
RE ohn cS unievaie 11.8} .70) .009 
Osborne 7.4, .44 .006 
Ottawa 7.4, .44) .006 
Pawnee 9.1 -54| .007 
Phillips... 8.7 -52 +006) 
Pottawatomie 11.5 -69; .009) 
Pratt 11.8) .70) .009) 
Rawlins pehiaeen 4.8 29)  .004) 
Reno (Hutchinson). ..... 48.1| 2.87| .037 
Republic 10.3 -61; .008 
Rice | 
Riley (Manhattan)... 4) 1.22) 016) 
| a aes 7.5, .45) .006 
Rush 7.1 -42| .006) 
er 12.0 71 “009| 
Saline (Salina)... 33.0} 1.97) .026 
Scott. . renee 3.6] .21 “a 
Sedgwick (Wichita) meee 194.9) 11.61 -151) 
RS eee 8.0| .48 -006) 
Shawnee (Topeka) 84.8) 5.05) .066 
Sheridan 4.1 .24 -003) 
Sherman 5.9) 35 008) 
Smith 9.5) .57) .007) 
Staftord 9.0) -54| .007 
Stanton 1.4, 08) .001) 
Stevens 2.8) .17| .002) 


| 1,304 


~ 013) 


Families} Dollars 
(in (in 
thou- | thousands) 
sands) 
| 
14.9 29,043) 
2.7 3,983) 
on 1,051 
3.9 5,681 
5.8 10,837 
1.8 2,264 
2. 3,761 
3.9 5,135 
2.3 3,963) 
2.4 3,194 
2.3 5,459 
2.7 4,165 
3.4 5,883 
3.6 8,330 
1.3 2,204 
14.7 37,605) 
3.4 4,974) 
4.6 


3, 296 

2.0) 3,053 
3.6) 7,218 
10.2} 24,949) 
1.0 2,082 
62.7} 178,348 
2.4 6, 106! 
aq 73,707 
1.0 1,375 
1.7 3,963 
3.1 3.376 
2.7 5,095 
4 728 
8 1,233 


6. 
1.7 4,185) 
1.1 2,123) 
2.2 2,851 
6 768 
3.9 4,893 
a) 1,193 
4.5 6,692 
2.0 2,628 
43.8 73,602 
515.3] 1, 025. 309 


MISSOURI—Comnty Data 


5.3) 

3.3] 2,429) 
3.1 4,133 
6.9} 8,427 
5.5] 5,092 
3.4 3,228 
5.2] 4,900) 
2.7] 2,354) 
2.5] 1,310) 
10.7} 18,174) 
24.5] 49,476 
7.8] 9,013 
3.2) 3,366, 
5.6] 5,593! 
1.81 = 1,236 


For Kansas City figures, see page 190, 


8,277| 


RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTS. 
ESTIMATES ESTIMATES CONTAOLS 
THREE STORE GROUPS Gross 
(in thousands of dollars) Net Farm % | Quale 
% % Dollars | Dollars | % % | Per | Dollars} of ity 
of of (in (in of of | fam- (in |U.S.A. of 
State | U.S.A. | thousands) | thousands) State |U.S.A.| ily | thou- | Po- Mar. 
Food |General | Drug sands) | ten- ket 
Mase. | tial Index 
—_— | — 
2.83} .039| 8,429) eal 1,104] 52,682} 47,950} 2.70} .036| 3.218 7,984] .037 193 
.39| 005 1,218) 362) «111 7,833 7,129} .40| .005| 2,640) 8,918} .005 74 
-10| 001 367| . 81 2,100 1,911 11} .001| 2,730} 1,233] .001 59 
.55| .008} 1,606 543} 304) 11,330) 10,312) .58| .008| 2,644) 13,522] .009 82 
1.06) .015) 3,212) 1,290) 405] 21,063) 18,531) 1.05) .014) 3,195) 7,995| .014) 109 
.22| .003 609) + 41 4,610 4,196] .24) .003| 2,331) 2,855} .003/ 60 
.37/ 005 1,218, 415 += 193] = 7,081| 6,445] 36 .005| 2,578) 3,101] .005 = 71 
50} .007| 1,885) 245,172 8,165 7,432} .42| 006, 1,906) 10,442] .007, 78 
} } } 
.39| 005] 1,218) 362, +193 «6,641 6,045, | 34) 005, 2,628, 5,849] .005 83 
-31| .004 976! 298 132 6, 583 5,992} .34| .004) 2,497, 9,433] .004 67 
53} 007} 1,344 1,022 ° 8,331 7,583) .43) .006) 3,297, 6,664) .006 86 
41/006) 1,260) 319 152 7,765 7,068| .40/ 005) 2,618) 4,057] .005, 83 
.57| .008| 1,501 96 243] 10,304) 9,378] .53| .007, 2,759) 10,850] .008| 89 
.81| .011) 1,973, 1,150 304] «116,193 14,739, 83, .011 4,094) 9,294) .o11 122 
.22| .003, (588, 96 91} 3,838 3.493, 20) .003| 2,687, 4,615} .003 75 
3.67 ‘or 8,367 6,985 1,409] 65,487) 59,605, 3.36) .045| 4,055) 23,878) .045, 122 
.49 1,239 415) ‘172 7,960) 7,245 .41| .005| 2,131) 9,938] .006 75 
1¢,249 
57). . 43, .019| 3,917, 9,423] .019 
-32| 004 955 266 1 6,446) §,867) .33) .004| 2,551 3,574] .004) 67 
.30| .004 871 . 152 5,616 5,112 28, .004) 2,556) 3,338} 004! 67 
70) 010) 1,827) 362,304) 12,365, 11,254) 63} 008, 3,126) 4,550] .009, 100 
2.43) .034 5,564 4,078 1,013) 43,809, 40,515 2.30) .031/ 4,011) 9,251) .031 120 
| | | 
-20| .003 462 . . 3,399 3,094) .17) .002 3,094 2,683) .003| 100 
17.39} .239| 33,960, 24,714 7,092] 345,527, 314,493) 17.72, .236) 5,016| 2.8] .220' 146 
-60| .008} 1,501 884 193} . 8,907) 8,107 .46| .006 3,378, 3,359) .007 117 
7.19) .099 17,3311 11,276 3,100} 155,523 141,555, 7.97; .106 5,342 10,421) .096 145 
.13)  .002 283 | . . 2,930) 2,667; .15| .002 2,667, 3,262] .002 67 
.38| 005 934 469 ° 6,905 6,285 35.005 3,697, 2,973] .005 100 
.33| 004) 1,239 245 193 6,397 5,823, .33| .004 1,878, 5,462) .005 71 
.49| .007) 1,459 319, 233 8,292) 7,547; .43/ .006, 2,795! 11,236] .007, 100 
07) 001) 9-178... “ 1,445, 1,315, 07, .001, 3,288) 1,545] .001 100 
.12| 002} 409, . . 2,569, 2,338.13 002, 2,928 1,792} .002, 100 


16). .04) 014) 2,788) 24,189} .015) 
41) .006} 934) 341 233}  6,554/ 5,965 34 .005, 3,509| 4,303] .005, 125 
.21| 003) 9-546) 298 91] 3,526, 3,208] .18|  .002 2,817 2,372) .002, 67 
28) 004) 756 53 91] 5,089 4,632) .26, .003, 2,105) 9,380] .004 67 
.07} .001) 242 . | 2,168) 1,973, 11) .001 3,288 2,039] .001 50 
48, 006 1,060 266  =193|-+—«'17,535! -10,499| .59| .008| 2,692 14,906] .008 80 
12} 002, 347 *| 1,797) 1,636) .09, .001, 3,272, 1,792] .001| 100 
-65| 009) 1,848 4 284] 11,359) 10,339) 58) .008 2,298) 6,901] .009 82 
.26} .003} 913 192 91] 4,004 2.44 .21} .003| 1,822) 4,035] .003, 60 
7.18| .099) 23,095, 8,039 2,968} 198,077) 180,556) 10.15, .135| 4,122) 4,629) .120, 107 
‘eae oF -|--—— ——_|—— 
1.376) 260,360 121,780 41, 29a 1,950,081) 1,774,934)......| 1.330 3,444) 800,3671 1.339, 108 


-49| 011) 2,196 1,597 314) 15, 279| 
.15| .003 787 96 152 4,329) 
-25| .006) 787 213 182 7,700| 
50) 011 2,523, 1,171 _ 15, 686 | 
-30) .007) 1,093! 500 314 9,269) 
-19} 004) 940 287 223 5,836 
.29, .007) 1,369 458 223 9,819 
.14) .003) 296 75, 152) 4,451) 
08) 002) 204) ‘ . 2,740) 
1.09 .024 4,321, 2,523) 1,327] 32,024) 

| | 
2.95, .066) 11,054) 8,816 ated 102,486, 
.54| 012) 2,197) 1,236 415} 16,756) 
.20/ 005, 828} 256 132 6,448 
.33| .008) 1,420 543 182 9,605 
.07'  .002 245 . 81 2.007) 


-010| 2,532 


13,421; .42| 5,865) .011/ 85 
3,803, .12) .003/ 1,152; 9,127) .004 50 
6,764| .21| .005| 2,182| 10,951] .0c6 75 
13,778, 43, .010 1,997, 10,897] .011 68 
8,159, 25.006) 1,483| 5,782] .008, | 58 
| 
5,126) .16) 004) 1,508, 6,075) .005, 56 
8,625, .27| .006 1,659, 9,086) .008, 67 
3,910) 12) .003| 1,448, 4,904) .004) 57 
2,407} .07, .002, 963, 3,848) .003 43 
sae 87, .021 a 7,894] .023 88 
90,023, 2.79| .067| 3,674) 8,417] .066 106 
14,719} .45| .011| 1,887, 5,604] .013 87 
5,664, .18| .004| 1,770) 6,263] .005 83 
8,437, 26, .006 1,507, 7,726) .009, 56 
1,763! .05' .001' 979' 2,394! .002 40 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Wh YOU Will Prosper in 
Y GREATER KANSAS CITY 


a 


Ss wer OS 


Se Sr ev OS 


) ' © 1945...H. M. Co. 


| Ane by Greater Kansas City Business concern- _the job opportunities ahead—and thereby an in- 

ing future planned employment for this area. These sight into tomorrow’s business conditions for 
) facts and figures were collated and analyzed by Kansas City. Employment planned for Septem- 
| the Research Department of the Federal Reserve ber, 1946, compared with employment of fall, 
: Bank of Kansas City. Here is a true picture of 1945, and of 1940 is as follows: 


PLANNED EMPLOYMENT INCREASE 


| % Over Fall, 1945 % Over 1940 

| Business Classification Total Men Women Total Men Women 

| PERE TPIT 23.9 32.6 10.3 40.5 40.2 41.0 

: RI diciainncbstich snaps eneinniecentciiione tie ceca 27.7 29.3 23.5 39.3 41.4 33.9 

: ee a Na cn ae 12.7 41.3 2.6* 32.0 22.5 40.5 

, Transportation, Communications and Public Utilities 37.1 40.9 27.5 88.8 62.0 246.5 
TELE LE LIL LL LT. AONE LE RIE I TIN 14.8 22.4 4.5 21.3 32.5 7.0 
LLL AALS CLLRS 21.4 85.1 12.3* 50.3 58.2 42.4 


*Decrease 


On KMBC you get 


PLUS Service of 


~ 
a 
‘el 


Ay 


r311] 


BEN LUDY, General Manager 
KCKN, Kansas City — WIBW, Topeka 
ELLIS ATTEBERRY, Manager 
KCKN, Kansas City 


M!ISSOURI—County Data — (Continued) 


The “SM” symbols mark original, exciy- 
sive estimates by SALES MANAGEMENT. 


(Cape Girardeau)...... 


Clay (No. Kansas City)... 
Clinton enaes bile 


Cole (Jefferson City)... . 


Dunklin 


Franklin... 
Gasconade. . 
Gentry : 
Greene (Springfield) 


Lincoln... 


OPA CIVIL 
POPULATION 
2-15-1944 


*Withheld to avoid disclosure. 


312] 


Families 
(in 
thou- 

sands) 


RETAIL SALES—1945 
ESTIMATES 


| THREE STORE GROUPS 
| (in thousands of dollars) 
Dollars | % | % | 
(in of | of | 
thousands)| State | U.S.A. 


Food |General | Drug 
| Md 


EFFECTIVE BUYING INCOME—1945 


SALES— 
ADVERTIS- 


ING 
ESTIMATES CONTROLS 


tial | Index 


| 
| 


023) 


23. 333 
we wees 


88 228: 


£3 83 


3 
8 


$88 28 
e 8 
8 83 


3§s 
388 


gs 
2eese28ss8 2828283 82 828 


-005 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Package Laundry Soap 
Bar Laundry Soap 
Cake Flour 
Dehydrated Soup 
Chili Con Carne 
Cleansers 
Water Softeners 
Bleaches 
All Purpose Flour 
Pancake Flour 
Prepare! Flour Mixes 
Toilet Soap 
Coffee 
Instant Coffee 
Dry Dog Food 
Ready-to-Eat Cereals 
Hot Cereals 


Md 


eee eS SS OS 


Shortening 
Margarine — Butter — Lard 
Evaporated Milk 

Peanut Butter 

Baby Food 

Baby Cereal Food 

Catsup and Chili Sauce 


ew wea ™ 


Canned Soup 


Desserts 


.- ieeWweWwean co oc 


May 10. 1946 


=3 


Spiced Luncheon Meat 


St. Lonis Globe-Democrat. 


Only the Globe-Democrat claims to 
cover successfully the rich and im- ashe 
portant market of the 49th State, (> 
which includes 87 counties in East- 
ern Missouri and Southern Illinois 


See 


ee oe © 
atl rf 


5 IRC 


ae fi "n 


The Globe-Democrat’s 


test market 


Keeping an eye on your competitor can be good busi- 
ness. When his sales go up, you want to know why. 


And you can. The St. Louis GLOBE-DEMOCRAT 
Grocery Store Audit furnishes accurate figures on 
the sales of 450 products in 27 grocery store classi- 
fications in the lively, indicative St. Louis market. 
The effects of price, packaging, merchandising and 
advertising show up clearly. 


Whether your product is a debutante, an up-and- 
comer or an old-timer, you need this picture of 
America’s No. 1 Test Market... it’s a yardstick for 
your national action. 


We'll be glad to give you complete details. Write to 


the St. Louis GLOBE-DEMOCRAT, Dept. 104, St. 
Louis, Missouri. 
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M1ISSOURI—County Data— (Continued) 


The “SM” symbols mark original, exclu. 


COUNTY 


See ; 
Livingston 


Marion (Hannibal). ..... 
ee F 


Miller... 
Mississipp! . 

Moniteau 

PN dike vixaeevavs 
Montgomery ........... 


New Madrid........... 
Newton (Joplin)........ 


Pulaski 


 cchncaneens chs 
aaa 
Randolph (Moberly 
eae 
Reynolds 


Ripley........ 

St. Charlies ....... 

ae 

St. Francois....... me 

§St. Louis (St. Louis- 
University City-Webster 

Groves—Clayton- 


Ste. Genevieve......... 
Saline...... pasacns 
Scotland. eee 
Scott (Sikeston)........ 


Warren 
Washington 


er 
Webster 
Worth. . 
Wright 


STATE TOTAL......... 


[314] 


*Withheld to avoid disclosure. ; : 
§St. Louis County combined with the City of St. Louis. 


3,524.5) ... 


OPA CIVIL 
POPULATION 
2-15-194@ 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 


% | Families} Dollars 
of (in (in 
U.S.A.| thou- | thousands) 
sands) 


.018 5,635 
008) 3.2 3,270 
008} 3.6) 3,739 
.008 3.5) 2,994 
.007 2.7 2,812 
.030 9.7 7,915 
.022 8.2 6, 605 
.016 6.4 8, 586 
.008 2.7] 2,131) 
.008 2.7 1,619 


1,428 
-016 6.9 9,023) 
-012 4.8 4,176 


7.61 9,204 
00s} 3.1] «1,992 
025} 8.4)—«12,528 


2.6 2,663! 
019) 7. 8,863 
.004 1.8 1,715 
.005 2.2 2,208) 
.022) 7.7 8,874 


2. 1,396) 
.007 3.1 3,366| 
£022! 7. 5.454 
.007 2.6 1,555) 
009 3.6 2,173) 
.006 2.2 1,790 
.014 5.1 4,027 
.017 6.4 7,010 
.006) 2.2 1,800! 
.010 3.1 2,525 
.007 2.3 2,141 
011 3.9 3,952 
.004 1.5 1,577 
011 4.0 4,080 


For “Missouri City figures, see page 186. 


THREE STORE GROUPS 
(in thousands of dollars) 


% % | 
of of ‘ 
State | U.S.A. 


Food 


Net 
Dollars Dollars 
(in (in 
thousands) | thousands) 


SALES— 
ADVERTIS- 
ING 

ESTIMATES CONTROLS 
Gross % |Qual- 

Farm of | ity 

% % Per | Dollars }U.S.A., of 
of of | fam- (in Po- | Mar- 
State | U.S°A.|_ ily thou- | ten- | ket 
sands) | tial (Index 


00 

34) .007; 1,890) 575 
-20| .004 623 96 
-22| .005) 1,113} 309 
-18| .004 838) 266 
17} 004) 531] in| 
47; 011) 1,972) 1,278) 
-39|  .009} 1,798 362) 
-51| .011| 1,839} 1, 160) 
-13|  .003 
-10| 002 

.001 

015 

.005 

.017 


409 21 
-54| .012) 2,625) 1,565 
-25| .006) 1,369 458 


-55)  .012 2, 196! 756. — 19,791 17,384| -54| .013) 2,287 
-12| + .003 460) 96) 122 3,809 3,346} .10) .003) 1,079 
-75) .017 3, 637| 671) 537 23,427 20,578} .64) .015) 2,450 


53} .012) 2,391) 1,043 618 
.10}  .002 633/ 53 51 
.13} 003 633) 234 101 
53} 012) 2,574) 905 537 


.08 327 71 
.20|  .005 909 256 101 
.33| .007) 1,737) 351 253 
.09) 002) 174) 75| 71 
-13| 003} 787/160) ‘182 
11) .002! 510) | 122 
.24, .005| 501) 330, 1 
42) .010, 1,838) = 831,122 
-11} 002) 408) | 51 
.15|  .003 787/160) 71 
.13|  .003 nn 170 81 
.24| .005 827, (447, ~—s«121 
09) .002) 429) = 138) 81 
.24, 006} 409,288,182 
| | 
2.248] 410,960| 343,833 96,402 


004 50 

16,613, 14,593} .45| .011| 1,946) 013, 68 
3,229 2,836 .09| .002| 1,576 002) 50 
4,023 3,534) .11| .003| 1,606 003, 60 
17,316} 15,210} 47) .011) 1,975) 01464 
2,781 2,443) 08} .002| 1,222) 003, 50 
6,335 5,564, .17, .004| 1,795) 005) 71 
10,512) 9,234.29] .007) 1,231, 01045 
2,679) 2,353) .07) .002} 905 003} 43 
4,665, 4,098.13] .003) 1,138) 00404 

| | | 

3,463, 3,042) 09] .002| 1,383, 2,164) .003, 50 
7,731) 6,791, .21| .005| 1,332) 5,63 -007 50 
13,028} 11,444) .35| .009) 1,788, 9,528) .011) 65 
3,514) 3,087) 10) .002} 1,403, 3,701) .003 50 
4,309) 3,785, 12} .003| 1,221| 2,028) .004 = 40 
3,178, 2,781, 09! .002) 1,213 2,122] .003, 43 
7,527, 6,612) .20 008) 1,695 6,169} .006 55 
2,516) 2,210 .07| .002| 1,473, 3,900} .002 50 
7,812 6,862} 21) .005| 1,716, 4,715) .006 58 
"3,675,023| 3,228,132|......| 2.419| 3,002) 786,110 89 


3,675,023) 3,228,132 


-010 


71 


2.419) 3,002) 786,110} 2.432 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


ee ft 


/ and plowing = 
The Continuing Buying Power 


of 
The St. Louis Market la 


IS REGISTERED IN THE SALES TOTALS OF THE 
RETAIL SALES FOR ST. LOUIS CITY AND ST. LOUIS COUNTY 


(Based on Missouri State Sales Tax Reports) 


4k eae $782,027,000.00 


ne oer eee a eae $641,007,000.00 


eee e wees + Oe 


taal SSS OS OS a Se VSS Se oS aS aw ae weve ~~ en = | 


titvnnnes $536,523,153.00 


» 2+ - 9510,210,465.00 


461 106 085 00 *Based on a change of 
eeee ! ' e 22% in the first two 


months of 1946 over 1945. 


BEEN SECOND IN 


_ MAS RETAIL ADVERTISING 


satatetetetetotitetetatatatatetetitettetetcPanet > seanendees 
SS 


For Continuing Results 
in 


1 The St. Louis Market... 
FOLLOW THE LEAD OF ST. LOUIS RETAILERS, USE 


ST. LOUIS STAR-TIMES 


REPRESENTED NATIONALLY BY THE GEORGE A. McDEVITT CO. 


May 10, 1946 [315] 


Sales Managimtrit? 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


Virginia - West Virginia 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 


SOUTH ATLANTIC STATES 


Delaware - Maryland - District of Columbia - 


(See also South Carolina, Georgia, Florida North Carolina) 


Eliz c 


PF epored by CHAEIMALIES - New Tor 


Newport News 


th tiliatiaiaeiee~ Gaiety Dit 


DELAWARE—County Data _ 


~The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY * “7 sea 
| | nenee STORE Gnowrs 
aes Tee in thousands of dollars Gross N % “4 
Total | % | % | Families Dollars % % : ) Dollars x | % | % Per of y 
(in of | of | (in (in | _ of of | (in (in =| of | of | fam-| U.S.A.) of 
thou- | State | U.S.A.) thou- thousands) tate | U.S.A.| thousands) | thousands) | State U.S.A. ily Mar- 
sands) | sands) | Food |General | Drug | ten- | ket 
eh ty Ot Ga CES feels | | Mdse. tial | index 
= | -—_——_ -—-—_ | -—-- —_ | —- -_—_  — | —_ __—__ ~} ——— ee ee -|-—_—_—— — —_———— —————S 
Kent (Dover)............ 30.3 | 11.08} .023) 9. 29,534 11.59) .040 7,698) 1,694) 51 49, 368 32,717, 11.61) .025) 2,470) 029) 125 
New Castle (Wilmington)..| 189.5 | 69.26) .147) 52. 181,261) 71.16) .243| 51,490) 20,158, 5,781] 305,054 202, 165, 71.75, .151| 3,843) 178} = 121 
per 53.8 19 66 042; — 16. 43,940 7.28 -059 9,802 1,886, 91 70,752 46,889) 16.64) .035, 2,825) oe 102 
—— |__| — | —__|—- - —-——— | —— |_| | —__| cq es SE ee ee cee Eee 
| | | 
STATE TOTAL.......... 273.6 | 202 78.4) 254,735)... -342| 68,990 23,738 7, 425,174) 281,771)......|  .211| 3,594) 96, .250| 118 
For Delaware City figures, see page 190. - cea - —_ : 
MAR YLAN D— County Data 
Allegany (Cumbertand)...] 81.3] 4.10| .063| 22.2) 52,634 3.67) .071| 18,434) 7,284) 2,077 104,127) 67,863) 4.03) .066) 3,958) 2,758) -067| 106 
Anne Arundel (Annapolis) . 77.1) 3.89} .060 18.5 36, 873| 2.57; .050) 12,918' 1,682) 1,185 65,715 55,451) 2.54, .042| 2,997, 7,976) .048) 80 
Baltimore (Baltimore). ....] 1,130.3 ae 878) 319.0 932,416) 64.97) 1.251| 260.984) 233,936) 35,992] 1,753,133| 1,479,305| 67.88) 1.109] 4,637 17,435] 1.105) 126 
Calvert 10.5) = 53) .008! 2.6 4,626 .32| .006| 1,595 . Z 7,842 6,617} .30| .005| 2,545, 4,370) .006) 75 
Caroline ws oat -013 4.8 9,523) -66| .013) 2,759 394 294 16,918 14,275, 66} .011| 2,974 7,558] .012) 92 
Carroll 39.4) 1.99) .031| . 10.4 21,671) 1.51) .029) 4,786) 1,150) 557 41,367 34,906) 1.60) .026) 5,200 15,951) .028 90 
Cecil 32.1) 1.62) .025 8.3 14,368) 1.00) .019) 4,766 298) 233 25,773 21,747; 1.00) .016| 2,620} 7,918] .019, 76 
Charles 10.8) 1.00) .015) 4.6 7,543) .53) .010) 2,079 383 . 11,462 9,672, .44) .007| 2,103; 5,588} .010 87 
Dorchester (Cambridge). 24.3) 1.23) .019) 6.8 15,868} 1.11) .021) 4,961) 1,161 395) 25,813 21,781| 1.00) .016| 3,203) 7,118] .018) 9% 
Frederick (Frederick) 51.8) 2.61 -040| 14. 42,728, 2.98) .057 10, 283| 3,993) 972 60, 952 51,432| 2.36} .039| 3,674] 20,482) .045, 113 
Garrett 18.5) 93) .014) 4.5 9,648) .67| .013) 1,945) 458! 142 13,949 11,770| .54| .009| 2,616| 4,950) .011| 78 
Harford................. 42.9) 2.16! .033| 11. 21,380) 1.49) .029' 5,393! 596| 628 35,119 29,634| 1.36] .022| 2,604! 14,1541 .026) 79 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
{316} SALES MANAGEMENT 


Both of them 
\ EE 4 finish in the money 


Baltimore’s best-selling bread and 


best-selling newspaper both wind 
up in the big money, when Balti- 
more housewives start picking 
winners. Of course you'll find their 
favorite bread advertised in their 


favorite paper, the News-Post — 
biggest newspaper in the 6th city 
for over 18 years. For sure win- 
nings for your product, place your 
wagers now on the... 


Baltimore News-Post 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 


May 10, 1946 [317] 


M ARY L A N D— — County Data — (Continued) 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEN ENT. 


—— 


“excle. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS. 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY l 7 i SR ‘ a mat Si | wma, 7 = 
| } | THREE STORE GROUPS | Gross 
| (in thousands of dollars) Gross Net Farm % Qual- 
Total | % | % | Families} Dollars | % % wanton Dollars | Dollars | % | % | Per | Dollars} of | ity 
(in | of | of | (in (in (in (in of | of |fam-| (in 4U.S.A. of 
thou- | State |U.S.A.| thou- thousands) one ubA, thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) | | | sands) | Food |General | Drug sands) | ten- ket 
Mdse. | tial 
Howard 18.5) 93) .014) 4.6 10,596 -74, .014 3,016 277 162 15,925 13,438 -62 .010) 2,921 6,040} .012 
Kent.... 13.1 -66 pte 3.9 9,919| -69| .013) 2,758 *| 294 15,814 13,344 -61) .010| 3,422) 6,364] .010° 109 
Montgomery 104.2) 5.25) .081) 29.3 59, 596) 4 - -080| 15,954 1,480) 2,036 89,633 75,633) 3.47) .057| 2,581 10,793} .069 85 
Prince Georges | | | 
(Hyattsville) 117.8 5.93) .092 30.4 49,240 3. 43) 066) 17, 168| 990| 1,327 92,912 78,400} 3.60} .059| 2,579; 10,491) .068 74 
Queen Annes 12.2); .62 -010) 3.6 6,856) -48) .009 1,873) 256) 142 10,991 9,274 -43| .007) 2,576) 7,581] .008 80 
St. Marys.... 17.9 -90| .014 4.1 5,553) .39| .008| 2,481) 181) : 8,243 6,955 .32| .005) 1,696) 5,077] .008 57 
Somerset...... + 17.3 -87| *.013 5. 7, 20) “50 -010; 3,016) 415) 274 14,100 11,898 -55) .009)| 2,380) 5,437] .010) 77 
Talbot (Easton)........ 16.2 -82) .013 4.9 15, a 1.11) .021 aan 1,044, 891 22,353 18,862 -87| .014| 3,849} 6,619} .016 123 
|_| | 
Washington (Hagerstown) 69.9) 3.52) .054 19.5) 53,199) 3.71, .071) 13,010) 6,197) 1,428 81,108 68,439; 3.14) .051| 3,510) 11,071) .057 106 
Wicomico (Salisbury) 33.0) 1.66) .026 10.1 29,705) 2.07) .040 5,620) 3,556, 851 43,382 36,606} 1.68) .027| 3,624) 8,822) .031, 119 
Worcester........... 19.2 -97; .015 5.9 17, 952 1.25) 024; 3,417) 1,544) 355 25,873 21,832) 1.00) .016) 3,700) 10,677] .018 120 
Stinieeeeees — SS ee eee ee —_ - ——_|—_—- | —___|—__—— a ——— eas as 
STATE TOTAL 1,983.1 1.541) f 548. 1,435,055! | 1,925! 403.014| 268,254) 50,6501 2,582, 504) 2.179.134)... 1.633 3.977) 205 . 231 1.702 10 
For Maryland City figures, see page 193. 
| | | 
Washington, D.C.........] 925.0§|...... -718| 260.4 “us paataiet | vies 219,102 182,987, 53,451 1,580,086) a awe | -984 5,045) 991, 138 


For District of Columbia City figures, see page 194. 


VIRGINIA— County Data 


(Charlottesvilie)...... 
2Alleghany (Covington) 


3Arlington (Alexandria)...| 136.6| 4.93] .106 63,131! 5.05 
4Augusta (Staunton)... .. 55.3) 2.00) .043 26, 549) 2.12 


Botetourt ee 13.2, .47| 010) 3,119,  .25) 
Brunewick..........0.. 18.5} .66| .015| 4,690/ .38 
Buchanan 26.2) .98| .020) 6,055, .48 
Buckingham 11.1} 40) .009) 1,835) 


5Campbell (Lynchburg) . . 


Caroline 11.4) .41} .009| 2,833| .23) 
Carroll 21.5} .78| .017) 3,612) .29) 
Charles City 4.3) .16| .003) 390, .03) 
Charlotte........... 13.2) 48) .010) 2,294 .18 


Chesterfield 29.3) 1.06} .023) 5,516 | 
Clarke. . 6.5, .23) .005| 2,936, .24) 
Craig. 3.1] .11| 003] 768| 06 
Culpeper. . 12.0) 43) .009) 5,883, 47) 
Cumberland. ..... 6.3) .23) .005 | 


Dickenson...... 


6Dinwiddie (Petersburg) . F 49.0) 1.77) .038) 22,856) 1.83) 
7Elizabeth City (Hampton) 55.3) 2.00) .043) 14,989; 1.20 
2,328) -19) 


Fauquier 


774) 85, 102 7,738 7,089 
006} 1,000) 383) 101] = 11,583) 10,612 
008! 1,238} 1,054! 101] 14,920} 13,669 
. 002 299 *| * 5,296 4,852 


004 794) 85) “| 6,868} 6,292 
005 °722) 670 ° 7,303} 6,691 
-001) 124) 7 . 1,826 1,673 
.003| a 64, 61 5,634, 5,162 


18,134] 3,980, 3,333] 138,210| 126,620 
5,797, 3,586, 1,054] 59,209, 54,244 
| 475} “160, “| = 4,655) 4,265 


“| 14,642) 13,414 
794 309 162 6,795 6,225 
299 . * 2,297 2,104 

1,197) 341 253} 12,454) 11,410 


7,375 1,287 69, 323 63,929 
| 4,291) **692) 567 41,907 38,393 
619 . .: 4,740 4,343 


1,873) 

6,519 3,448, 2,087] 61,421, 56, 271| 2.20; .042 5,259} 6,925 
4,178, 2,171 648} 32,010) 28,907) 1.12} .021, 4,515, 1,806 
237 * ‘ 2,720 2,492) 002) 1,312} 2,906 


1,818 


3,506 
| 3,142 
| 3,959 
3,281 
2,092 


1,654 
2,215 
2,527 
2,531 
1,866 


4,612 
2,330 
1,287 
1,673 
1,721 


1,720] 
3,662) 
2,630) 
3,803) 
1,625) 


| 2,067 
5,197 
3,254 
2,714 
1,561 


| 3,995 


2Alleghany County combined with Clifton Forge (independent city). 
SArlington County combined with Alexandria (independent city). 
4Augusta County combined with Staunton (independent city). 
5Campbell County combined with Lynchburg (independent city). 
6Dinwiddie County combined with Petersburg (independent city). 


f318} 


TElizabeth City County combined with Hampton (independent city). 


Floyd 10.6; .38) .008) 2,007; .16) .003) 217 . 81 5,272 4,830, .19 -004) 1,789) 3,680 
Fluvanna. . 6.4 .23| -005| 1,284, .10) .002) 361| * 41 3,482 3,190) .12| .002) 1,994) 1,738 
Franklin... 21.6, .78| .017| 4,358) .35) | .006 939 511| bee 10,471 9,593) 37) .007, 1,919] 7,007 
8Frederick ( (Winchester) 25.4) .82\_ 020 17,259' 1.38) .023' 3, 528! 2,214 719 34,827 31,487| 1.22) .023| 4,434! 4,929 
1Albemarle fe County combined with Charlottesville (independent city). 


8Frederick County combined with Winchester (independent city). 


§ 12-1-45 Estimate, 
*Withheld to avoid disclosure. 


**Estimate for independent city, not entire county. 


SALES MANAGEMENT 


Before using these figures, see explanation page 19. 


THE NATION’S MOST INVITING 


““MORE-FOR-YOU” MARKET! 


More People 


Te Buy Your Products: Contrary to expert predictions, 
population of the Washington (D. C.) Market is greater today than even during the 
war. A population slump, expected to take place at war’s end, did not materialize. Ac- 
cording to latest estimates based on Census Bureau findings released in February, pop- 
ulation of the Washington Metropolitan Area as of December, 1945, was 1,361,000— 


111,000 higher than had been forecast for that period, and 11,000 higher than had been 
predicted for 1950! ; 


On Hand Now to Pay for Them: Washington people have 
more money in the bank—ready and waiting to purchase good products—than ever be- 
fore. On December 31, 1945, demand deposits in banks.of the District of Columbia alone 
were $1,060,000,000. Banks of nearby Maryland and Virginia counties and commun- 
ties held many millions more—the greater portion of which will be spent in the popular 
retail outlets of the Nation’s Capital. 


More Circulation 
To Help You Get Your Share: The circulation curves of 


The Evening.and Sunday Star have paralleled population in their steady upward climh. 
Since 1940 circulation of The Evening Star has increased 40.8%, The Sunday Star 
44.5%. Net paid circulation in January, 1946 was 212,000 Evening and 225,982 Sunday 
—concentrated 96% within the A.B.C. retail trading zone. Your message will be de- 
livered to more homes in the Washington Market in The Star than in any other news- 
paper—morning, evening, all day or Sunday. 


“they buy it 
eee Che Evening Star 


WASHINGTON 


NEW YORK ® DAN A. CARROLL © CHICAGO @ J. E. LUTZ 


PORTSMOUTH 
VIRGINIA’S FIRST CITY 


In Sales Management’s 


HIGH SPOT CITIES 


Year after year Portsmouth Leads the list of Virginia cities, and places high 
on the nation’s list of best markets. 


Take a Look At The Record 


City Index Nat'l Index 

March, 1941 ates +e. 190.0" 108.4* 
March, 1942 .. e 127.0* 121.5* 
March, 1943 .......... .. 158.8* 105.5* 
March, 1944 BES 127.5° 107.6* 
March, 1945 .. 290.0** 164.5** 
March, 1946 ...... @ 287.6** 176.2** 
* Ratio to previous year. ** Ratio to 1939. 


Per-Capita Buying Power, March, 1946—$1,208 


Represented 
Nationally By 
Ward-Griffith Co. 


Portsmouth’s Only 
Newspaper 


7 A PO A “oe - ae “The “SM” symbols mark original, exclu- 
VIRGIN!A—County Data— (Continued) se sive estimates by SALES MANAGEMENT 
SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY aa 1 + ak aS en eee l —_— 
| THREE STORE GROUPS Gross | 

(in thousands of dollars) Gross Net — | Farm % | Qual- 

Total | % | % |Families} Dollars | % | % | Dollars | Dollars | % | % | Per | Dollars} of | ity 

(in of of (in (in of | of | | (in (in of 0! fam- (in }U.S.A.) of 

thou- | State |U.S.A.| thou- | thousands)| State | U.S.A.| thousands)| thousands)! State | U.S.A.) ily | thou- | Po- | Mar- 

sands) sands) | Food |General | Drug | | | sands) | ten- | ket 

| Mdse. | tial | Index 
Giles. .... 14.8) .53)' 011 3.4 4,152! 33) .005 774) 202 203 9,201| 8, 429) 33 .006) 2,479 007) 64 
Gloucester............... 9.4) .34) .007 2.7 3,073} .25| .004) 660) 117 ° 6,311) 5,781] 23) .004) 2,141 005} 71 
Goochland............... 7.4, .27| .006) = 1.6} 975| 08) 001) 175) ‘| *| 2,828) 2,592) 10) 002) 1,620 003} 50 
Grayson..... 17.3} .62| .013 4.2 $00 48} .008 = 701, «S830 142] 14,243| 13, 049) -51) 010) 3,107 10) 7 
17 1.1 .001 002-0 

Greenville............. 13.8) 50) .011 3.2 .008| 73 
i 36.4) 1.31] .028 8.4 d 018,64 
Hanover............... 17.5) .63| .014 4.3 : | 61) 010) 71 
Henrico (Richmond)... .. 252.8) 9.13) .196) 71.9 16.91) .284) 49,544)"*44,960) 10,687] 441,846) bea 15,82, .304| 5,636) .275, 140 
10Henry (Martinsville)....| 37.8} 1.36, .029 8.9 1 " -019} 3,837} 2,756 547] 32,234, 29,531) 1.15) .022! 3,318) .023, 79 
Highland...... .........) 4.1) .15} 003} ‘ 002) 002} 67 
isle of Wight............ 13.1} .47| 010 3.3 : 007; 70 
IiJames City............ 13.6) .49) .011) 2.9 009, 82 
King and Queen.......... 5.9} 21) -005, 1.5 -002, 40 
King George............ 5.7) .21) .004) 1.5 -002 (50 
King William. ......... 7.9} .29| .006 2.1 ci 005 83 
eS 28} F 24) 004). 681) | 7,569, 6,934) .27| .005| 3,649 005 83 

ee pinata 3] 1,17). : . 53} .008; 958, 3,193) 142] 18,632, 17,070.67, .013) 2,338) 014, 56 
bess joel | 010} 2,280 = 181) 354] 20,869) 19,119.75) .014) 3,983/ 013% 

| 794 
| 
28} 005} 774) my 16 8,609) 7,887, .31| .006| 2,390 
mae 10.002! 103! ° ‘ 4,099 3,755) 15) “0031 1,976 


QHenrico County combined with Richmond (independent city). *Withheld to avoid disclosure. 
10Henry County conrbined with Martinsville (independent city). **Estimate for independent city, not entire county. 
liJames City County combined with Williamsburg (independent city). Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


| 


ONE-THIRD OF THE SOUTH’S 4th RICHEST 
MARKET IS SERVED BY THE JOURNAL AND GUIDE 


THIS IS THE COLORED POPULATION OF NORFOLK’S 
VIRGINIA AND NORTH CAROLINA TRADING AREA 


TABLE 
Metropolitan Area 
EBI Negro Homes Circulation % Coverage 
21.52 34,104 29,711 87.0% 
City and Retail Trade Zone 
Negro Homes Circulation % Coverage 
45,397 31,580 69.5% 
78 Counties where Journal and Guide Reaches 10% or 
More of Colored Families 
Negro Homes Circulation % Coverage 
178,620 47,579 26.6% 
Counties of Virginia and North Carolina, beyond retail 
zone, with more than 1% EBI 
Negro Homes Circulation % 


. 160,960 23,289 14.5% 
101,034 — 23.0% 


Total 


The Journal and Guide reaches 87% of the Negro 
homes in the Norfolk-Portsmouth-Newport News Metro- 
politan District. And this population, not penetrated 
by any other media, is more than one-third of the busy 
industrialized maritime market in and around Norfolk. 
In addition The Journal and Guide reaches 10% or 
more of the Negro homes in 66 other Virginia and 
North Carolina counties, average coverage being 26.6%. 
In counties of Virginia and North Carolina outside of 
the retail area that have more than 1% EBI, The Journal 
and Guide is read by 14.5% of the Negro families. 
Naturally these readers are in urban homes for the 
most part. In the 1% or better EBI counties The 
Journal and Guide serves 35% of Negro urban homes. 


Che Journal and Guide 


‘The South’s Largest Weekly”’ 
NORFOLK e PORTSMOUTH e NEWPORT NEWS 


Represented by Associated Publishers, Inc. New York @ Detroit 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


VIRGIN1!A—County Data— (Continued) 


SALES— 


OPA CIVIL ADVERTIS- 


RETAIL SALES—1945 
POPULATION 


EFFECTIVE BUYING INCOME—1945 


ESTIMATES 


ESTIMATES 


CONTROLS 


(In thousands of dollars) 


THREE STORE GROUPS 


Gross 


Families 
(in 


thou- 


Dollars 


(in 
thousands) 


Dollars 


Food |General 


(in 
thousands) 
Drug 


Net 
Dollars 


(in 
thousands) 


12Montgomery 
13Nansemond (Suffolk) . . . 


New Kent 
14Norfolk (Norfolk- 
Portsmouth) 


Northampton 
Northumberland.......... 
Oe 
Orange 

Page... 


Patrick 

15Pittsy!vania (Danville) . . 
ee 
Prince Edward........... 
16Prince George 

Princess Anne 


ee 


23.7 


-86| .018 


2,018 
8,704 
1,881 


10,607 
19,117 
2,787 
1,365 


197,862 


7,592 
2,397 
6,479 
6,319 
4,128 


2,122 
41,858 
1,055 
5,459 
6,399 
7,489 
6, 296 
8,039 


38238 833! 


33 


° 
= 


**26 625 


511 


5,441 
23,142 
5,054 


26,007 
35,595 
7,242 
3,845 


425,308 


16,939 

6,336 
15,658 
14,255 
10,217 


7,182 

95,348 

2,914 

14,364 

16,815 

16,407 

253 13,432 
334 16,045 


4,985 
21,201 
4,630 


23,826 
32,610 
6,635 
3,523 


389,644 


15,518 
5,805 
14,345 
13,060 
9,360 


6, 580| 
87,353 

2,670 
13,160 
15,496 
15,032 
12, 306| 
14,700! 


-010 
007 


-005 
065 
-002 
-010 
012 
-011 
-009 
011 


12Mon 


(gomery County combined with Radford (independent city). 


13Nansemond County combined with Suffolk (independent city). 
14Norfolk County combined with Norfolk, South Norfolk arid Portsmouth 


(independent cities). 


15Pittsyivania County combined with Danville (independent city). 


Ma Y 10, 1946 


16Prince George County combined with 
**Estimate for independent city, not entire county. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


Hopewell (independent city). 


FOR THE SEVENTEENTH CONSECUTIVE YEAR 


NEWPORT NEWS 


HAS THE HIGHEST PER CAPITA BUYING POWER IN THE 
HAMPTON ROADS AREA AND ONE OF THE HIGHEST IN VIRGINIA 


LARGE VOLUME SALES in the NEWPORT NEWS MARKET 


ARE GUARANTEED BY OVER 


$160.000.000 


DAILY PRESS & TIMES-HERALD 


National Representatives: Sawyer-Ferguson-Walker Company - New York - Chicago - Detroit - San Francisco - Atlanta 


COUNTY 


Rappa sannock. . 
Richmond ; 
17Roanoke (Roanoke) 
18Rockbridge. .. . 
19Rockingham 
(Harrisonburg)... . 
Russell 
Scott 


Total 
(in 
thou- 
sands) 


6.1 
5.8) 
104.8) 
23.7) 
| 
38.1] 
23.4 


POPULATION 


OPA CIVIL 
2-15-1944 


| | 
% % | Families 
of of | (in 
State | U.S.A. | thou- 
| sands) 


.22 
21) 
3.78) 
86) 


NET EFFECTIVE BUYING INCOME AFTER TAXES 


AND DON’T FORGET — NO other newspapers cover this market but the 


The Virginia Peninsula’s Newspapers 
NEWPORT NEWS, VIRGINIA 


Dollars 


(in of of 
thousands)| State | U.S.A. 


1,089) 
1,904| 
66,752 
10,195 


25,493 
4,335 
3,876 


Shenandoah 

Smyth 

Southampton 

20Spotsylvania 
(Fredericksburg) . 

Stafford 


Surry 

Sussex shake 

Tazewell........ 

Warren... ; aa 

21Warwick (Newport 
News)... 


22Washington (Bristol) 
Westmoreland 


— 
. & 


The “SM” symbols mark original, exclu- 
__Sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 
ESTIMATES ESTIMATES 

aint cn : - . viietienieee —— _— 
| THREE STORE GROUPS Gross 

(in thousands of dollars) Gross Net Farm 

% | % ~sababatt Dollars | Dollars | % % | Per | Dollars 

(in (in of of | fam- (in 

thousands)| thousands)) State | U.S.A.| ily | thou- 

Food |General | Drug sands) 

| Mdse. | 
09; .001 278 . *| 3,120, ~=—s-2,858} .11| | .002| 2,041) 2,933 
-15) + .003 598) * » 3,422 3,135 -12| .002| 2,239 1,765 
5.34) .090| 17,536) 12,068) 3,4 134,146 122,897} 4.79) .092) 4,343) 4,155 
.82| -014 1,888 1,000 " 23,372 21,412 .84| .016) 3,569 4,671 
2.04) .034) 2,878) **3,981 719 52,112 47,742| 1.86} .036) 4,822) 18,698 
-35| .006 516) 160 81 10,628 9,737 .38| .007| 1,873) 6,654 
31) .005) 516) 181 81 9,757 8,939 .35| .007| 1,515) 7,414 
| 

56| .009 1,599) 383 233 17,024 15,596 .61| .012| 2,943) 8,17! 
59 -010) 1,795) 873 294 18,959 17,368 68} .013) 2,995 5,608 
62} .010 1,403) 979 273 16,891 15,475 60} .011| 2,763 8,718 
3,600, 2,160 669) 24,670 5| .018) 4,328; 2,757 


516 


.10| .002, 320 . 
.26} 004) 681|—Ss«‘181 
1.24] 021, 2,713| 1,234 
“ 009 1,258} 787 
.248| .058| 12,100) 10,375 


1.38) 023, 3,198) 1,937 
.20) .003 578 * 
1.23} .021) 3,497} 1,426 
64.011) 1,341! 692 


81 
517 
253 


3,083 2,824 11} .002) 2,017 
7,460 6,834 27; .005) 2,441 
34,785 31,868) 1.24) .024) 3,320 
14,134 12,949 51|  .010) 4,465 
117,625} 108,181) 4.23) .082) 4,787 


41,230 37,773) 1.47) .028) 3,343 
6,457 5,916} .23) .004) 2,572 
36,659 33,585) 1.31) .025) 3,053 
17,701 16,217' = .63' = .012! 3,310 


21Warwick County combined with Newport News (independent c’ 


SALES— 
ADVERTIS- 


ING 
CONTROLS 


ten- | 


2288 


22Washington County combined with Bristol (independent city) 
*Withheld to avoid disclosure. : 
** Estimate for independent city, not entire county. 


Before using these figures, see explanation page 19. 


SALES MANAGEME? 
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a ee i ee dl oll oe 
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VIRGIN1IA—County Data— (Continued) Se ectmate”by” SALES: WARAGEMENT 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 


POPULATION 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 


| 

THREE STORE GROUPS 

(in thousands of dollars) Gross Net 

% % | Families} Dollars % Dollars Dollars % 
of of (in in of (in (in of 
State | U.S.A.| thou- [thousands)) State thousands) | thousands)| State 
sands) Food rom Drug 
se. 


38 .008 2.7 1,732) .14) 763 . 4,824 4,419 


| 2.152! 710.8] 1,250,262 1.678! 296,790] 170,533' 63,8521 2,797,584! 2,562,993 
For Virginia City figures, see page 190. 


WEST VIRGINIA—County Data 


RD «x cagcmpiiaiak dene 16.5 . ‘ s 3,712 
Berkeley (Martinsburg)... . “ é a 11,394 
7,581 
3,231 


STATE TOTAL 2,769.7 


S28NE 
28eae 


~~ 
. 
ees 


22228 


ge 


— 

Ld 
en 
= 


S882 S8882 83383 


282865 


8 88888 88 


S2258 S2888 


= 


88 88885 


£8288 8838 


HE 
32: 


S888 
8328 


£8828 


. 
_ 
QD 
i] 


a 
i832 


| 


823 


3 


g 


28882 
 adt nd al-wwe 


EI 


- 


333 
£222 822588 


7,773 
91,351 


== = = 


a 
— 
a 


3,155 
4,130 
6,905 
11,567 


w 


88888 2888 
xz 


sees o: 
gs 


Raleigh (Beckley) 
Randolph (Elkins) 
Ritchie 

Roane. . 

Summers 


3 
oS 


8 
= 
_u oO 
= 


=PPPe 
88835 


7,053 
14,820 


g8228 88223 
8 


6,015 
11,688 
1,592 
61,220 
15,447 


EE 
Sxs 82888 FES 


_ 
Oo 
Nn 


o 
= 


a 


| 


STATE TOTAL. soci d 165, 9021 108,153 23,096| 1,399,392! 1,300,672 J 2, 984! 126,4911 1.032! 77 
*Withheid to avoid disclosure. Before using these figures, see explanation page 19. For West Virginia City figures, see page 192, 
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One of A Series 


Over Half the Cigarette Paper Produced in 
the U.S. is Made in This Trade Area! 


é €ecusta Paper 
Corporation, near 
Asheville. One of 


many x - industrial 
plants in 20-county 
Asheville trade area. 


The Only City of Over 8,000 
in a 20-County Market.of 8,223 
Square Miles and 490,013*Population 


Only The Asheville Citizen and The Asheville Times completely cover this great 
trade area of $138,568,000** annual retail sales! A market, this, supported by 
amazingly diversified manufacturing, prosperous agriculture, dairying 
leadership, livestock and poultry raising, mining and mineral process- 

ing, expanding vacation and tourist business—a market of year 

round vigor and importance. Ask for full facts—inquire 

out our highly developed merchandising aids! 


*U. S. Census for 1940 ab 
**Sales Management 
Estimate for 1945 


"tAsheville CITIZEN -TIMES Company 


The CITIZEN (Morning) The TIMES (Evening) The CITIZEN-TIMES (Sunday) 
ROY PHILIPS, Director of Advertising The KATZ Agency, Representatives 


NORTH CAROLINA—County Data Oh thal WS wie 


SALES— 
pOPa civil RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
2-15-1944 ESTIMATES GD ESTIMATES CONTROLS 


THREE STORE GROUPS 
(in thousands of dollars) 


Families} Dollars 
(in 


(in 
-| thou- | thousands) 
sands) General 
Mdse. 


c 
PR 
> 


Alamance (Burlington)... . ° ° ° ° 25,215) 2. ° . 3,310 

2,059 . 7 
1,085) . . 106 
5,696) . . A 862 
2,300 


ag 


—~n = w 
a 
os 
a 


3882 83: 


1,041 
10,515 
4,940). -007) 

6,312) . ‘ ¢ | 


—— Ww PD 


* 


2,169 , 
61,256 124 ,063 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19, 
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{324} SALES MANAGEMENT 


| Sales Managemtnt 
. SOUTH ATLANTIC STATES 


North Carolina 
(See also Delaware, Maryland, District of Columbia, Virginia, 


West Virginia, South Carolina, Georgia, Florida) 


ROCKING- 
STOKES HAM 


RANDOLPH 
; al 
is ' 
ee se “ 
e- 


Cities shown are those having 
retail sales of $20,000,000 CITY POPULATIONS 
or more in 1942. (1940 CENSUS) 


O UNDER 50,000 


@ 50,000 TO 100,000 
retail sales of $50,000,000 @ 100,000 OR OVER 


or more in 1942. 


Counties shaded are those having 


NORTH CAROLINA— County Data — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 


944 SM ING 
2-15-1 ESTIMATES yD ESTIMATES CONTROLS 
COUNTY 1 EEO SEED eects ae 


THREE STORE GROUPS 
(in thousands of dollars) 


Total D % \Families} Dollars 
(in of i n 
thou- thousands) : 
sands) General 
Mdse. 


947 
5,215 
894 


Craven (New Bern) 


Cumberland (Fayettesville) 


Se 2YBes 


Dare... 
Davidson (Lexington). ... 
vie 


pa 
so — 


16,710 -66 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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North Carolina’s 
JUTRHAM 2nd City Market 
RETAIL SALES $55,737,000 — second highest in N. C. 
DRUG SALES $2,502,000 — second highest in N. C. 
EBP per capita $1,378 — second highest in N. C. 
POPULATION 70,000 — third largest in ~~ & 
Value of man’f. products — second in N. C. 


Makes 25% of nation’s cigarettes 
Home of Duke University 


NORTH CAROLINA—County Data — (Continued) Gee estimatee by SALES MANAGEMTOT 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
Ponies ESTIMATES GYD ESTIMATES CONTROLS 

COUNTY cs 2 Lek nese inde wee eh a = 
Tinmecnes awe’ | oe | fae | 3 gu 
n usands le 
Total | % | % |Families} Dollars | % | % ini | Dottars | Dollars | % | % | Per | Dollars} of | ity 
(in of (in (in (in (in of of | fam- (in ]U.S.A.|_ of 

thousands)! State | U.S.A. P 
Durham (Durham) ....... 80.5 | 2.40} .063} 21. 56,152| 4.73| .076| 11,654) 10,462} 2,502] 119,651) 110,202) 4.73] .083| 5,078} 5,416) .077| 122 
Edgecombe (Rocky Mount)} 43.0] 1.28) .033 9. 16,660} 1.40) .022) 4,134) 3,469 37,828} 34,870) 1.50) .026| 3,695) 19,947] .026) 79 
Forsyth (Winston-Salem)..| 109.8 | 3.28) .085| 28. 57,533] 4.86] .077| 11,310] 10,302) 2,715] 130,355) 125,163) 5.38] .094| 4,361) 14,573] .087| 102 
eae 27.3| .82| .021 6.3 5,105} .43| .007| 1,218 351 253} 11,772} 10,852) .47| .008| 1,723] 12,747] .010| 48 
Gaston (Gastonia)........ 91.3 | 2.73) .071} 22.1) 29,563] 2.49) .040| ~ 9,227| 3,831] 1,004). 58,502} 53,927) 2.32} .040] 2,440] 10,106) .046| 65 
| ERS: 8.9 27| .007 2. 1,227] .10) .002 354 . ° 1,981 1,826} .08} .001} 913) 1, .003} 43 
OS ae 11.7 35) .009 2. 668} .06) .001 42 * * 2,480 2,286} .10) .002) 879) 1,242) .003) 33 
IR 26 caeeasancas 28.6 79} .021 6. 6,747] .57| .009} 1,416 798 324] 14,972} 13,801) .59| .010/ 2,300) 13, -012) 57 
SESS 16.1 48} .012 3.3 2,804) .24) .004 375 ° * 7,947 7,326] .31) .005| 2,220) 7,585) .006) 50 

Guliford (Greensboro- 

High Point)............ 150.6 | 4.50) .117) 39 78,447; 6.61) .105| 17,288) 13,356) 3,454) 165,516) 152,573) 6.56) .114| 3,912) 26,344) .112) 9% 
RAE 50.6} 1.81) .039}) 11 15,094) 1.27} .020| 4,312) 1,884 618] 30,824) 28,414) 1.22) .021| 2,583] 16,885) .024) 62 
a 40.7} 1.22} .032 9.1] 10,340) .87| .014) 2,312) 1,735 476} 24,297, 22,397} .96) .017| 2,461) 22,200) .019| 59 
Se 30.2| .90] .022 7.1] 10,198} .86) .014) 1,593 479 4 19,772} 18,226] .78| .014| 2,567) 6,615] .016) 70 
Henderson 
(Hendersonville). ..... 23.7 71} .018 ‘4 10,285) .87] .014) 2,447) 1,022 425]  22,517| 20,756 .89) .016| 3,348} 4,564) .016| 89 
Heriford. . 16.7 50| .013 3.7 4,743] .40| .006} 1,291 926 132 9,092 8,381) .36) .006| 2,265) 8,998) .007| 54 
eer 13.9 42| .011 2.9 2,541] .22) .003 479 319 * 6,983 6,437; .28) .005| 2,220) 6,846) .006) 55 
EE ee ree 6.3 19} .005 1 789| .07) .001 219 * * 1,420 1,309 06) .001) 873) 1,384) .002) 40 
Iredell (Statesville)....... 45.9} 1.37) .036) 11 14,481] 1.22] .019| 3,437) 2,576 577| 29,744) 27,418] 1.18} .021| 2,448) 10, 023) 64 
OS ee 15.6 | .47] .012 3.5 3,790} .32| .005 562 758 * 8, 085 7,453, .32| 006] 2,129) 3, 007} 58 
Johnston... ........... 55.3 | 1.68} .043| 12.9] 14,075) 1.19] .019| 2,201 2,011 496] 32,414) 29,879) 1.28) .022) 2,316) 31,681) .025) 58 
RSS er RSR 9.7| .29| .008 2.1 1,172} .10} .001 417 * * 2,236 2,061 09} .002} _ 981) 2,061) .003) 38 
ae 18.0 54) .014 4.3 6,988} .59] .009) 1,666 930 304) 12,567; 11,584) .50| .009] 2,694) 6,095) .010| 71 
Lenoir (Kinston)......... 38.4 | 1.15) .030 8. 16,857| 1.42} .023) 2,770) 3,991 628}  37,055| 34,157) 1.47| .026| 3,838] 19,586) .026| 87 
| ESS 22.1 .66} .017 5.1 5,674) .48) .008| 1,219 841 172] 13,160} 12,131/ .52] .009| 2,379] 8,944) .010) 59 
McDowell............... 20.5| .61) .016 4.8 5,367) .45} .007| 1,375 564 273) + 10,649 9,816] .42| .007] 2,045} 2,528) .009| 56 
“rears 13.7] .41) .011 3 3,111} .26) .004 677 277 132 6,411 5,910} .25) .004| 1,847} 3,929) .005| 45 
OS 17.5| .52) .014 4. 2,432] .21| .003 458 351 11 7,280 6,711} .29| .005| 1,678} 6,901) .006) 43 
Mo od 23.4 70| .018 4.9 7,426} .63) .010 916, 1,171 213} 15,990/ 14,740} .63| .011| 3,008) 15,903} .012| 67 


Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


COPYRIGHT 
...the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of Sales Management, Inc. 


SALES MANAGEMENT 


everybody knows 


means good broadcasting 


columbia affiliate 
greensboro, n. C. 
represented by hollinsbery 


May 10. 1946 


CHARLOTTE 


THE TWO CAROLINAS’ ONLY 100,000-PLUS CITY 


The Market: A 24-County Trade 


Area 


Over 1,000,000. 
Annual 
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The Largest In The Two 
Carolinas ... With A Population Of 


9388,692,000 
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Sales Management 
Estimate for The 
24-County Trade 
Area for 1945. 


Rich opportunity for you who want to SELL! And of course 
you'll prefer the effective ‘coverage of The Charlotte News 
- - - the Carolinas’ largest evening newspaper - - - and its 
inviting rate of 16c a line! 


Exclusive EVENING Coverage by 
Tue Guartotte News 


The KATZ Agency, Representatives 


NORTH CAROLINA—County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
2-15-1944 


Total % % | Families 
(in of of (in 

thou- | State | U.S.A.) thou- 

sands) sands) 


Dollars 
(in 
thousands) 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


THREE STORE GROUPS 


(in thousands of dollars) 
% % 
of of 
State | U.S.A. 
Food |General | Drug 
Mdse. 


Gross Net Farm 
Dollars Dollars % % Per | Dollars 
(in (in of of | fam- (in 
thousands)| thousands); State | U.S.A.) ily thou- 

sands) 


SALES— 
= 


IN 
CONTROLS 


Mecklenburg (Charlotte) . 


Nash (Rocky Mount)... .. 49.8 
New Hanover 
(Wilmington)..........] 79.1} 2.36) .061 


EE es 16.4 -49) .013 
Perquimans 9.3 -28 -007) 
EERE 22.2 .66| .017 
Pitt (Greenville).......... 56.0} 1.67) .044 
Chas shinai cdma’ 10.1 -30| .008 
Se 38.8 | 1.15) .030 
ey 34.9 | 1.04) .027 
Robeson (Lumberton).....| 73.8 | 2.20) .057 
Rockingham (Reidsville)..| 64.1 | 1.62) .042 
Rowan (Salisbury)........ 56.5 | 1.68) .044 


-36} .006) 1,052 521 132 
-74) .012) 2,510 713 405 
1.40} .022) 3,999) 1,884 901 


+21) + =.003 719 255 . 
-19] + .003 542 149 . 
-48; .008) 1,250 756 253 
1.89} .030) 3,583) 3,714 517 
16) + .003 542 85 132 
+90} .014) 2,312) 1,405 385) 
-94) .015) 2,749) 2,682 274 
2.02} .032} 4,082) 2,639 750 
1.64) .026) 4,614) 2,192 725 
2.24, .036) 6,905) 3,597) 1,185 


215,364) 198,132 


5,861 


10,257 9,455} .41) .007) 2,555 
20,239 18,656) .80) .014) 2,665 
31,047 28,619} 1.23) .021) 2,533 


74,223 


Sxey BeSBR & BERR 


5,499 5,069 

4,927 4,542 

12,853 11,848 

45,797 42,216) 1 

5,775 5,323 

17,876 16,478 ° 

26,226 24,175) 1 ° 

43,985 40,546; 1. ° 

39,662 36,561; 1. -027| 2,812 
55,948 51,573) 2.22) .039) 3,632 


14,935) 
19,374 


Sx2Ssae BASIS BSB SRSES 


*Withheld to avoid disclosure. 
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Before using these figures, see 


explanation page 19. 


SALES MANAGEMENT 


ee eee et 
OO le ee ee Pe 


POPULATION, city zone 


115,381 


1945 RETAIL SALES OVER 


One Hundred 
Million Dollars 


* 


DAILY CIRCULATION NOW OVER 


120,000 


SUNDAY MORE THAN 


126,000 


She _foremest Hewspaper of the wo (arotinas 
Che Charlotte Observer 


CUTIS B. JOHNSON, PUBLISHER 


_DAILY CIRCULATION CHARLOTTE, 1, N.C. 


1925 | 1930 | 1935 | 1940 | 1945 |NOWOVER 
33,000 |45,000/60,000/|87,000)117,000/120,000 


NORTH CAROLINA — County Data — (Continued) sve estimates by SALES: MANAGEMENT. 


SALES— 

OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION CD ING 

2-15-1944 ESTIMATES ESTIMATES CONTROLS 

COUNTY a: ——_* , 2 ee ne ee a ie 

THREE STORE GROUPS Gross 

(in thousands of dollars) Gross Net Farm % ual- 

Total % % |\Families} Dollars % % Dollars Dollars % % Per | Dollars of ity 

(in of of (in (in of of (in (in of of | fam- (in |U.S.A.) of 

thou- | State | U.S.A.) thou- | thousands)} State | U.S.A. thousands)| thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 

sands) sands) Food yom Drug sands) ) tem- | ket 

Rutherford........... 38.8 | 1.16) .030 9.1 9,946) .84) .013) 2,489) 1,128 365 21,203 19,545) .84) .015) 2,148) 18,941] .017 

Sampson........... 42.8 1.28 033 9.5 9,683 -82 013) 2,145 1,192 304 20,239 18,656 -80) .014) 1,964) 20,114] .018 55 
Scotiand............. 21.7 -65| .017 5.0 6,178} .52) .008} 1,656) 1,607 233 11,656 10,745; .46|) .008) 2,149) 6,066] .010 89 
Stanly ‘Albemarie)....... 30.6 -91|; .024 7.6 11,403 -96) .015) 2,114 1,362 425 21,807 20,102 -86) .015) 2,645) 65,416]: .017 71 
Stokes ieieare 18.7 -56| .014 4.3 2,727; .23) .004 479 149 e 7,438 6,856) .29) .005) 1,594) 13, 007 50 
Surry sical eier ica aia tote 40.2 1.20; .031 9.6 13,319} 1.12 018 2,645) 2,575 537 29,044 26,773) 1.15) .020) 2,789) 14,083] .022 71 
ae 12.1 -36| .009 2.7 1,468 12} .002 396 106 ¢ 3,253 2,998} .13) .002} 1,110} 3,820} .003 33 
Transyivania........... 12.1 36} .009 2.9 3,407; .29) .005 854 255 192 7,152 6,593) .28) .005| 2,273) 2,878] .006 67 
Rc caustncst eee 4.7 14) + .004 1.1 789; .07| .001 198 85 . 1,452 1,338; .06) .001) 1,216) 1,3 -002 60 
RS AE eS 36.4 | 1.09) .028 8.5 9,179} .77| .012) 1,791) 1,522 324 21,818 20,112} .86) .015) 2,366) 12,711] .017 61 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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1945 Gross Farm Income in “The Golden Belt of the South” was over 


Average Income Per Average Income Per 50% of the North Carolina Total 


Farm, 1944... Farm, 1945... The Raleigh News and Observer—the ONLY Morning and 
$3,270 Sunday Daily published in this prosperous 33 county area— 
dominates the region with 47% coverage of all rural and urban 

white families. Circulation at an all-time high-over 90,000 


ee 


*Figures compiled from Sales 
Management 1946 Suroey 


yates (2 yh = \ The News and Observer 


a 
Ra eigh, Nortn Cerolina 


Represented by THE BRANHAM COMPANY 
i 


NORTH CAROLINA— County Data — (Continued) The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


SALES— 
piso hm RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 = 
2-15-1944 ESTIMATES yD ESTIMATES CONTROLS 
COUNTY | - mi oe pee ye ; ‘ 


THREE STORE GROUPS 
(in thousands of dollars) 
% % | Families} Dollars % : Per 


of of (in of (in of of | fam- 
State |U.S.A. thousands)| State | U. thousands) ily 


Vance (Henderson)..... . 
Wake (Raleigh) ° ‘ 
Warren....... . ‘ ° ° 4,272 
Washington... ... i . P ° , 2,377 
Watauga...... y 46). j 3,428 


3,212 
3,652 
2,251 
1,863 
1,934 


Wayne (Goldsboro . oF7] , 18,248 

| 8,401 ‘ 
18,577 ° é 3,239 
2,278} .19| . 521) 
1,282 ° ° 219| 


1,185,820 1.591 258,380 181,390} 46,523] 2,524,851| 2,327,411 ° 2,912) 979,216] 1.869, 


2,961 
1,915 
3,283 
1,175 
1,391 


= 


888: 


s|seene seees| 


Before using these figures, see explanation page 19. For North Carolina City figures, see page 194. 


IT MAY SOUND REPETITIOUS, BUT... 
Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 


SALES MANAGEMENT 


WPTF’S PRIMARY HAS 


MORE FARM INCOME 
THAN ANY SOUTHERN STATE 


(EXCEPT NORTH CAROLINA ITSELF!) 


VIRGINIA 


RALEIGH 


NORTH CAROLINA 


ie? 


SOUTH 
CAROLINA 


WPTF at Raleigh — 50,000 watts, clear 
channel — is located in the best part of the 
South’s richest State. 


HERE’S THE PAY-OFF! 


Our 72 primary counties have higher gross 
farm income than any one of the nine South- 
ern States, excepting only the entire State 
of North Carolina itself. 


The figures below are the current Sales 
Management figures you'll find in this 1946 
issue. They tell the story better than a 
thousand words. Read them —then ask 
Free & Peters for availabilities! 


e N. B. oe ° 


(Sales Management Estimates) Gross Farm Income 


North Carolina 979,216,000 
WPTFE Primary 800,956,000 
Georgia 557,239,000 
Kentucky 
Mississippi 
Virginia 
Alabama 
Tennessee 
Florida 


South Carolina 


9 
517,054,000 
447,593,000 


428,333,000 


419,447,000 
375,070,000 


RALEIGH, N. C. 


WPTF . North Carolina’ s No. | Salesman we 


FREE & PETERS, Inc., Exclusive National Representatives 4/ Y 
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S 


TATES 


CLA 


RAN- \TER | LEE 
OOLPH RELL 


CouGH 
ca. \bouse 


SOUTH ATLANTIC 


T, 
HARRIS |TALBO ce LAURENS 
oT TREU 
Hous: uy 
TON. 2 
PULA = 
Lone pocty| SKi_)pooce EN RY S 
¢ 
TEWARI SUMTER TELFAIR 
ge Cause | wiLcox 


BARN- 
wit 


ALLEN. 
DALE 


OOR- 
BAMBE! CHESTER 
COLLETON 


EFFING- BLAU- 
BU HAM ‘OR 
LAY 
a Say 


South Carolina - Georgia 


(See also Delaware, Maryland, District of Columbia, Virginia, 
West Virginia, North Carolina, Florida) 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 


@ 50,000 TO 100,000 
@ 100,000 OR OVER 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


SCALE OF MILES 


50 


Prepuret ty 


CHABTMALIES Nee Ton 


SOUTH CAROLINA—County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY oa a sine 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % uale 
Total | % | % |Families} Dollars | % | % Dollars | Dollars | % | % | Per | Dollars} of | ity 
(in of of (in (in of of (in (in of of | fam- (in U.S.A.) of 
thou- | State | U.S.A.) thou- |thousands)/ State | U.S.A. thousands)| thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. 
Abbeville............ 18.4 | 1.03) .014 4.6 4,864) .75) .007| 1,558 787 233 9,991 9,335} .79) .007| 2,029) 5,262] .008 67 
ee 46.1 | 2.57) .036 12.4 12,090} 1.87) .016) 4,917 809 496 27,315 25,521) 2.17] .019) 2,058 9,025] 022 61 
See 11.1 -62) .009 2.7 2,438} .38) .003 821 213 101 5,357 J 854 -005 56 
Anderson (Anderson) 76.6 | 4.28) .060 19.2 28,686) 4.45) .039) 7,833) 4,384) 1,185 56,930 770 043 72 
Bamberg............... 15.5 87} .012 3.7 4,984] .77| .007) 1,305 830 192] 10,034 008} 67 
Barnwell........ 16.0 -89} .012 4.1 4,048; .63) .005) 1,263 553 192 10,650 008 67 
Beaufort... 22.2 | 1.24) .017 sf 4,886) .76| .007| 1,737 351 142 11,060 F 
Berkeley... ........ 24.6 | 1.37] .019 5.6 3,755) .58) .005) 1,305 ° 122 7,442 
1 13.5 -75) .011 3.2 3,472; .54) .005) 1,168 298 101 7,172 
Charleston (Charleston) 161.8 | 9.04) .126 46.1 66,802) 10.35) .090) 18,392) 10,982) 3,363] 137,525 
SRR 28.8 | 1.61) .022 6.8 8,543) 1.32) .012} 2,063) 1,362 15,791 
LS cabin wsiie keys 27.3 | 1.53} .021 9,816) 1.52) .013) 3,622) 1,501 334 18,247 
Chesterfield....... 30.6 | 1.71) .024 6.9 8,194) 1.27) .011) 2,127) 1,341 355) 17,216 
Clarendon........... 26.2 1.46) .020 5.7 5,713} .89) .008) 1,326 734 162 11,135 
Colieten. ......... 24.7 | 1.38) .019 6.2 6,432) 1.00} .009) 1,495 766 253 11,881 
Darlington 41.9 | 2.34) .033 10.3 13,864) 2.15) .019) 3,821; 3,076 537 26,948 
ee 26.4) 1.47) .021 5. 7,356} 1.14) .010) 1,969 766 274 13,555 
Dorchester.............. 20.7; 1.16) .016 5. 4,701} .73) .006) 1,516 532 233 9,224 
ee 15.4 -86} .012 3.8 3,776} .59) .005) 1,148 394 192 7,884 
Fairfield. 20.6 | 1.15) .016 4. 5,115} .79) . 
Florence (Flerence).... 64.8 | 3.62) .050 15.4 28,283) 4.38 
Georgetewn.............. 25.7 | 1.43) .020 6. 7,618] 1.18 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Extent of territory served by 
Charleston’s 
eS RN CS MS 
Drug Jobbers 


XXXXXXX XXAXKAX XXAXXAKK RXXXKAN 
Food Wholesalers 


AE a oe ee a 
Department Store Charge Accounts 


May 10, 1946 


* 
IN Population and Purchasing Power 
by Vergil D. Reed 
Associate Director of Research 
J. Walter Thompson Company 


oO 10 20 30 40 50 60 MILES 
| a 1 4. 4 4 4 


? 


yy. 
% 


foes A.B.C, City Zone 
cuareston SCHARLESTON gees = Population 
U. S. Spec. Census, 1944 


153,123 


61% Gain Since 1940 


THE CHARLESTON MARKET * 


Population State % Retail Sales State % Food Sales State % 

743,800 42% $243,467 ,000 38% $63,681 ,000 38% 
Drug Sales General Merchandise Effective Buying Income 

$10,100,000 38% $37,480,000 37% $473,801 ,000 38% 


sx Twenty Counties Shown on Map—Figures Developed from Sales Management Survey 1946. 


Che News and Courier 
THE CHARLESTON EVENING POST 


REPRESENTED BY JOHN BUDD COMPANY 
OWNERS OF RADIO STATION WTMA CHARLESTON, S. C. 


If you want complete coverage 
of South Carolina, you'll have 
to use three South Carolina 
stations. 


But if you want the greatest 
coverage obtainable with one 
station, it’s WIS at Columbia. 


The latest (1943) NBC Daytime 
Circulation Map credits WIS 
with Primary Circulation in 33 
of South Carolina’s 46 counties 
—plus Secondary Circulation in 
8 more South Carolina counties, 


18 Georgia counties and 3 North 
Carolina counties. 


In all, 41 of South Carolina’s 
46 counties exceed 25% regular 
listening to WIS, “The State’s 
Most Powerful Voice.” 


This WIS daytime service area 
contains more radio homes than 
any Southern City—74% more 
than New Orleans, 185% more 
than Atlanta, 208% more than 
Birmingham. 

The Columbia trading 
covers 20 counties, 


area 
the next 


| €, COLUMBIA, S. C. 


5000 WATTS @ 560 KC 


G. Richard Shafto, General Manager 
J. Dudley Saumenig, Sales Manager 
FREE & PETERS, INC., National Representatives 


largest being Greenville with 7 
ry! Charleston with 6. (B.B.D. 
& -) 


WIS is 5000 watts, at 560 KC, 
and NBC, here is no station 
of more than 250 watts within 
approximately 80 miles. 


WIS is South Carolina’s FIRST 
STATION— individually or on 


any list. 


sO YOU'RE THINKING OF SOUTH 
CAROLINA? 


\ 


P MORE RADIO 
HOMES HERE 
THAN IN ANY 


& SOUTHERN 


._ 


sO UTH CA ROL!INA—County Data — (Continued) 


The “SM” symbols mark original, exclu- 
_ Sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
944 


RETAIL SALES—1945 
ESTIMATES 


COUNTY 


THREE STORE GROUPS 


SALES— 
EFFECTIVE BUYING INCOME—1945 = 
ESTIMATES CONTROLS 


Gross 

(in thousands of dollars) Gross Net | Farm % | Qual- 

Total | % % |Families} Dollars | % % ________}| Dollars | Dollars | % % | Per | Dollars} of | ity 

(in of of (in (in of of (in (in of of | fam- (in |U.S.A.) of 

.S, thousands)| State | U.S.A. thousands)| thousands)| State | U.S.A.) ily 

Greenville (Greenville). . 140.4 7.84) .109 37.6 73,645| 11.42} .098} 18,592) 13,068) 3,272] 145,515) 135,956) 11.55) .102| 3,616) 12,268) .102) 94 
Greenwood (Greenwood). 37.0 | 2.07) .029 9. 17,390} 2.69) .023) 4,811 2,863 689 34,152 31,908} 2.71| .024) 3,359) 4,161 024) 83 
Hampton............ 15.7 -88) .012 4.0 2,788 -43) .004 516 596 101 7,992 7,467 .63} .006) 1,867} 3,580] .007) 58 
Horry (Conway).......... 48.2 | 2.69) .038 10.9) 15,845) 2.45) .021 3,948; 2,724 790 29,065 27,156) 2.31) .020| 2,491) 22,884] .024) 63 
eee ee -49| .007 2.1 1,241 +19} .002 242 ° * 2,944 2,816 25; .002) 1,341 1,457] .003) 43 

-94) .027 8.2 7,433} 1.15} .010) 2,411 968 334 15,564 14,542) 1.23} .011) 1,773) 6,455] .014) 52 

.25| .017 5.1 9,489} 1.47) .013) 2,600) 1,894 375 16,158 15,097 28; .011| 2,960! 6,058} .012) 71 

sche -03} .028 8.9 12,645; 1.96) .017| 3,800 1,660 537 24,561 22,948; 1 95 | 017| 2,578} 8,165) .019) 68 

| | 

Stee ew -03) .014 4.2 5,583 87| .007| 1,737 532 10,552 9,859 84) 007! 2,347) 8,765) .008) 57 

cakaah eeu’ -00} .028 9. 7,803; 1.21) .010) 2,211 671 314 17,476 16,327; 1.39 012! 1,814] 7,174] .015) 54 

Sebanel -45| .006 1.9) 1,687 26] .002 495 298 ° 3,316) 3,098 26; .002| 1,631) 2,402] .003) 50 

-54) +.021 6. 9,957; 1.54) .013) 2,600) 1,990 689) 16,925 15,813} 1.34) .012| 2,433) 8,337] .014) 5 

gree y -63) .023 6.8 8,369} 1.30) .011 2,432) 1,405 294 17,854 16,681} 1.42| .013) 2,453) 10,555) .014) 61 

-64| .023 A 10,708} 1.66) .014) 2,537) 1,639 415 18,750 17,518; 1.49) .013) 2,336) 6,792] .015) 65 

-73| .024 7.4 8,292} 1.29) .O011 2,295, 1,298 294 15,866 14,824) 1.26) .011| 2,003} 7,373] .014) 58 

-26; .045 4 18,576; 2.88) .025) 4,748) 2,586 648 34,130 31,888; 2.71, .024/ 2,199} 19,993] .029) 64 

Mii vvehuessdaees -89) .026 8. 9,457; 1.47) .013) 2,706 851 496 19,171 17,912) 1.52) .013| 2,184) 6,517] .016) 62 

ae ee -55) .091 29.3 61,044) 9.46) .082| 12,781) 10,067) 2,826} 102,573) 95,835) 8.14) .072) 3,271 6,195} .079) 87 

ee teentetotedael -78} =.011 . ° ° 6,675 -53 

-79| .094 30.3 57,501} 8.91) .077| 12,570) 10,301 2,117} 116,417) 108,771) 9.24) .082| 3,590) 17,959 083: 88 

-75| .038 11.7 19,294) 2.99} .026) 4,643) 2,586 669 31,689 29,607| 2.51) .022) 2,531) 12,681 026) 68 

<a eee -38} .019 5.8 10,349} 1.60) .014) 2,516) 2,150 334 20,597 19,244; 1.63) .014) 3,318) 3,610 015) 79 

91 14,019 1 

York (Rock Hill)......... 55.4 | 3.10) .043 13 21,003} 3.26) .028) 6,159) 3,906 871 42,922 40,103) 3.41} .030) 2,971; 8,599 032) 74 

es Pee wep) === 
STATE TOTAL.......... 0,900.0 '...... 1.390 444.3 645,186!...... -866| 168,980) 101, 980| 26,863] 1,260,446! 1,177,649]...... -883| 2,649! 375,070} .979) 7 


Before using these figures, see explanation page 19. 
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*Withheld to avoid disclosure. 


For South Carolina City figures, see page 197. 


SALES MANAGEMENT 


INCORPORATED-Po 


re 


a 
PULATION 34,734 


GREENVILLE IS AN 
“A” SCHEDULE MARKET 


1945 Retail Sales 
$51,516,000* 


1945 EFFECTIVE BUYING 
INCOME $66,752,000* 
TRADING CENTER OF 
GREENVILLE COUNTY 


1945 Retail Sales 
$73,645,000* 


GREATEST IN 
SOUTH CAROLINA 


HEART OF 
8 RICH COUNTIES 


TOTAL 1945 RETAIL 
SALES $165,687,000 


*Sales Management Estimates—1945 


Greenville city limits, only 1% miles in radius, 
haven’t been increased since 1865. Therefore, 
Greenville’s population is officially listed at 34,734. 
It’s rightly an “A” schedule market with retail 
sales higher than many cities of 100,000 population. 

Include Greenville when you select your 100,000 
markets. 


Greenville News 
GREENVILLE PIEDMONT 


Top coverage of South Carolina’s top market. 
103% family coverage in Greenville County — 
62% average family coverage in 8 rich surrounding 
counties. Total daily circulation 75,453. 


GREENVILLE IS A 
100,000 MARKET 


lot ta South Carolina 


‘ay 10, 1946 [335] 


year. 


Georgia. 


National Representative 


The Albany Herald 
Ward-Griffith Co. 


more than a hundred million dollars to spend this 


Albany is the commercial and shopping center of 
this section, the largest town in an area outlined by a 
line drawn through Savannah, Macon, Columbus, 
Montgomery, Pensacola and Jacksonville. 

The “Albany Area” is conceded to be the most 
promising and most rapidly developing section of 


The Albany Herald 


Albany, Georgia 


A $100.000,.000.00 Market=-and Growing! 


The people of Albany and Southwest Georgia have 


You can get your share of the business in this 
growing market by using THE ALBANY HERALD, 
South Georgia’s outstanding daily, and The Albany 
Herald’s 1000-watt Radio Voice, Station WALB. 

The Albany Herald has carrier delivery in 53 
prosperous towns in this area and WALB is the only 


signal, daytime, that can be heard in most of South- 
west Georgia. 


If you want your share of business in this area, 


you must use— 


Radio Station WALB 


Radio 


National Representative 


Station WALB 


Burn-Smith Co. 


GEORGIA—County Data 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 


RETAIL SALES—1945 


BY ESTIMATES 


EFFECTIVE BUYING INCOME—1945 


ESTIMATES 


THREE STORE GROUPS 
Total | % % |Families} Dollars | % -_ oun Dollars 7. Sa % \ % | Per dee 3 - 
(in | of | of | (in oe lala (in (in | of | of |fam-| (in |U.S.A| of 
thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. )| thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food Conered Drug sands) | ten- | ket 
Fabs cioueaaaee 43} .010 2 003 690 405 169 7,202 6,587) .30| .005) 2,271 50 
EE RES | J .21|  .005 1. 7 .001 276 107 32 2,164 1,979} .09) .002/ 1,319 40 
a 6.9 | .23| .005 4 2,034) .18] 003 658 299 4,614 4,220| .19| .003) 2,482 60 
on csindnaaoens 6.1 20} .005 1.5 500} .05) .001 74 * * 1,400 1,280} .06) .001) 853 40 
Baldwin................. 22.4 | .75| .017 4. 3,468} .31| .008| 1,497 853 296] 14,298] 13,077) .60| .010] 3,269 59 
i St a 6.7] 123) .005 1. 356] .03) .... 170 * . 1,114 1,019} .05| .001) 637 40 
OS See 11.8] .40) .009 3.2 3,157] .28) .004 892 506 14 7,796 7,130}  .33| .005) 2,228 67 
“REE eee 23.2) .78| .018 5.8 5,691] .51) .008| 1,476 725 222] 15,634) 14,209) .66) .011| 2,465 67 
0 ae: 12.7| .43) .010 3.4 5,091} .46] .007| 1,423 810 253] 14,234) 13,019) .60) .010) 2,829 98 
RE 12.6] .42) .010 3.1 2,712| .24) 004) 1,019 384 148 9,313 8,518}  .39) .006| 2,748 60 
Bibb (Macon)............ 101.8 | 3.42] .079} 30. 53,067| 4.74) .071| 13,748] 9,384 101,087) 4.65} .076| 3,314 95 
| ee 8.6} .29) .007 2.2 2,012} .18] 003 626 320 4,239] .20| .003) 1,927 57 
a 6.2} .21) .005 1.4 656] .06) .001 297 * 1,542} .07| .001| 1,101 40 
is ci gten cc cal 17.3| 58) .013 4.3 3,813] .34| .005| 1,062 482 8,255} .38) .006] 1,920 54 
ERPS 5.6} .19} .004 1.4 934} 08) .001 276 64 1,824] .08) .001| 1,303 50 
Serre | 21.7| .73) .017 5.4 8,437] .75| .011| 1,592 810 13,474) .62| .010) 2,495 71 
ERIE 22.1 74) .017 6.2 4,680} .42| .006| 1,423 384 10,739}  .80} .008| 1,732 53 
TN cn ibd candcnbiecnes 8.0] .27| .006 2.2 2,367} .21| .003 563 299 5,054) .23] .004| 2,297 67 
A 9.2| .31| .007 2. 1,923} .17] .002 435 235 4,346} .20| .003| 1,738 57 
OD cia occ cabs cae 6.4] .22] .005 1.7 1,601} .14) .002 510 * 3,104) .14| .002| 1,826 60 
SD indice xnkonad 6.9} .23) .005 1.7 2,468} .22) .003 488 320 4,821} .22| .004) 2,836 80 
Es 27.6} .93) .021 7.3 7,448} .67) .010) 1,720) 1,009 16,385} .76) .012| 2,245 62 
i So 11.1 37} .009 2. 1,200} .11) 002 552 * 2,620} .12| .002) 1,052 33 
| EEA 4.4} .18} .003 1.1 1,045} .09) .001 181 * 2,474) 11) .002| 2,249 67 
Chatham (Savannah)... .. 150.1} 5.04) .117) 43,8] 76,116) 6.79] .102) 23,482) 10,525 141,815] 6.63) .106] 3,238 91 
Chattahoochee........... 1.5 05} .001 4 278} + .03/...... 53 ° 737| .03) .001| 1,843 100 
Chattooga............... 18.2} .61] .014 4, 5,058} .45) .007 987} 2,011 11,147} 81} .008) 2,477 64 
a 16.9 -57| 013 4.3 4,368} .39| .006 711} = 1,408 9,779| .45| .007| 2,274 62 
Clarke (Athens).......... 26.8 | .90) .021 7.6] 18,864) 1.68] .025} 4,416) 2,538 28,055 a .021} 3,691 105 
IES: 6.1 .21|}  .005 1.6 1,378} .12] .002 382 85 3,696] .17| .003] 2,310 60 
Se 11.2] .38} 009 2. 1,312] .12] .002 403 ° 2,716 13) 002} 937 33 
ee 5.2| .17] .004 1.4 1,312} .12] .002 435 409 2,930} .14) .002| 2,093 50 
Cobb (Marietta).......... 42.9 | 1.44) .033} 11.4] 11,805] 1.05) .016] 2,537) 1,098 20,973} .97| .016] 1,840 58 
a 19.67} 66) .015 4. 5,958} .53) .008) 1,401 512 10,390} .48} .008| 2,211 60 
Colquitt (Moultrie). ...... 30.9°| 1.04) .024 7.6 9,582} .86| .013] 2,665) 1,066 21,604) .99| .016] 2,843 1 
SN oo ind cenisiwd next 8.0)| .27| .008 - ama 07} .001 287 * 1,630} .08) .001) 815 3 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation pace 1 


SALES MANAGEMEN 


2 


T 


A 100-MILLION-DOLLAR 


oe 
TWIGGS LAURENS 


cRawFokD 


eda 


Ui 


(Figures in thousands) 


County 1944 *Retail Sales Coverage 
*Population 1945 Tel. G News 


% Family 


Baldwin 
Bibb 


Washington 
Wilcox 


. $116,040 
Sales Management Survey of Buying Power, 1945. 


WOLE 


in Your Georgia 
Market Coverage 


THE TELEGRAPH 

Macon alone is a metropolitan market of over 100,000 
(county 101,800, retail sales, $53,067.00). But that’s 
just the beginning. The Macon area swells the mar- 
ket to almost 370,000. Population 367,200, retail sales 
$116,040,000. The Macon papers deliver 44% family 
coverage in 22 counties—the lowest county 10%, the 
highest 112.8%. You don’t need better coverage. No 


other paper and no other combination of many papers 
approaches this coverage. Don’t overlook Macon. 


May 10, 1946 
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GEORGIA— County Data — (Continued) 


The “SM” symbols mark original, exciy. 


sive estimates by SALES MANAGEMENT. 


— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY eae —— S 
THREE STORE GROUPS Gross | 
(In thousands of dollars) Net Farm % | Quax 
Total | % | % | Families} Dollars | % | % Dollars | Dollars | % | % | Per | Dollars} of | ity 
(in of of (in (in of of (in (in of of | fam- (in JULS.A.| of 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. thousands)|thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- ket 
Mase. 
cekanaseudueacssiwes 679 
0 ee 5.9 001 308 43 
Crisp (Cordele)........... 15.7 -O11) +=1,401) 1,066 
panestauneenene -002 255 . 3,490 3,192} .15) .002) 1,451 
-007; 1,316] 1,006 202 11,519 10,536; .49) .008) 2,634 
-007; 1,476 661 169 13,258 12,127} .56) .009) 2,636 
jensukeus -003 552 277 127 4,465 4,084) .19) .003) 2,553 
intennan’ -002 425 235 ¢ 3,299 3,017} .14| .002) 1,040 
-001 287 od 2,192) .10| .002| 1,289 
neneuesede -035} 5,191) 4,244 50,260} 2.31) .038) 3,539 
puaeeenate -001 170 149 3,085) .14) .002) 1,285 
nihhanaaneall . é ° y ° -005 892 512 116 8,343} .38) .006) 2,454 
Fulton (Atlanta-East Point)} 406.9 | 13.67| .316) 116.1] 325,147] 29.03] .436| 58,780) 103,500) 14,6 485,469} 22.35) .364) 4,181 
act icekunnciets 8.7 -29| .007 2.1 1,212 -11} =.002 223 107 2,241 -10| + .002| 1,067 
CE ccs encckbneens 3.7 -12| .003 9 545) .05) .001 95 64 1,784; .08) .001) 1,982 
Glynn (Brunswick)... .... 41.9; 1.41) .032 11.8 11,916] 1.06) .016) 2,962 981 634 19,052} .88) .014) 1,615 
eee 15.0 -50| .012 3.8 4,724, .42| .006) 1,040 661 1 9,934) .46) .007) 2,614 
EE cee necventxenved 17.0 -57| .013 4.2 4,457; .40| .006 838 bs 1 9,477; .44| .007| 2,256 
dni sacs henwseud 12.1 -41| + .008 3. -004 584 171 1 5,501 -25) .004) 1,775 56 
Gwinnett..... 25.1 -84) .019 6. -006 860 341 1 11,059; .51) .008) 1,755 53 
Habersham............. 13.2 -44) .010 3. -005 860 362 169 6,276} .29) .005) 1,902 60 
Hall (Gainesville). ....... 32.1 | 1.08) .025 8. -018; 2,919) 1,685 444 23,253; 1.07) .017| 2,871 76 
SNS 5 4 0seeddacabe 11.0 -37| + .008 2. -003 690 236 5,044) .23) .004) 2,018 63 
SR 6555.00a0diand 11.7 -39} + .009 3. -005 584 427 169} 7,223 6,606;  .30} .005) 2,202 -006) 67 
accor el eeckweenen 10.2 .34) + .008 8. -002 202 43 bs 5,346 4,890} .23) .004) 1,956 -004; 50 
Serr 12.7 -43) .010 3. 002 478 362 9,143 8,362) .39| .006) 2,697 -006) 60 
SESS ean. 7.1 -24) .006 i 001 149 . e 1,899 1,737; .08) .001) 1,022 -002) 33 
ARES 13.6 -46) .011 3. -003 616 256 95) 7,011 6,412) .30) .005) 1,886 -006) 55 
ee 15.7 -53} + .012 4. -004 690 5 ¢ 6,130 5,607; .26) .004) 1,402 -006; 50 
ey wcdeancecaaeian 11.3 -38} .009 2.6 -003 839 384 4,826 4,414) .20) .003) 1,698 -004, 4 
I Sint ps ¢dbeenaees 17.4 -58) .014 4. -005 987 853 vl 10,670 9,759} .45) .007) 2,270 -008| 57 
et n66eeuseasenbes 7.1 -24) .006 1.9 -002 361 107 74 4,773 4,366; .20) .003| 2,298 -003) 50 
cs tecenseeent’ 7.4 -25| .006 : -002 552 235 ¢ 4,062 3,715} .17| .003) 2,185 -003) 50 
Jefferson 17.6 -59) .014 4.4 -005 764 384 148 10,957 10,021 -46| .008| 2,278 -008| 57 
Rts +c cunkdwesbeke 10.0 -34) + .008 2.6 -003 839 320 116 5,940 5,433) .25) .004) 2,090 -005} 63 
ae 9.7 -33) .008 2.4 -003 743 298 106 5,155 4,715) .22| .004) 1,965 -005; 63 
ee 6.9 -23) .005 * 001 106 . « 2,450 2,241 -10} .002) 1,318 002} 40 
Lamar... 8.9| .30| .007) 2.4 .003} 945} 298] += 127] ~=— 5,940] 5,433] .25| 004) 2,264 004! 57 
saewiemtel 5.1 -17| .004 1 001 170 171 1,911 -09} .001) 1,593 -002) 50 
ate 27.9 -94) .022 7 -010) 2,155 973 206] 17,559} .81| .013) 2,508 -014) 64 
6.4 -22} .005 1 -001 106 . 1,668} .08) .001| 927 002) 40 
; 10.4 -35| .008 2 002 276 . 2,629) .12) .002) 974 -003| 38 
aiid ei kam nad 6.0 20; .005 1 001 350 . 2,192) .10) .002) 1,566 -002; 40 
cecum aemehpaaes 3.3 -11} .003 ° -001 149 . ‘ 1,038} .05) .001/ 1,298 -001; 33 
Lowndes (Valdosta)...... 31.1 | 1.04) .024 8. -018} 3,312) 1,066 644 28,337; 1.30) .021) 3,498 -021) 88 
5.5 -18} .004 t. -001 170 ° . 2,260} .10} .002) 1,738 -002) 50 
pephaandens 10.1 -34) + .008 2. -003 711 320 9 5,995) .28) .005) 2,306 -005| 63 
sweusinas 5.6 -19} .004 1. -002 478 Ms 53 2,697; .12) .002) 1,686 002) 50 
13.4 -45) .010 3. -004 711 341 148 6,819} .31| .005) 1,948 -006; 60 
11.1} 37] 008) 2.7 -002/ 180) = (107 4,104) .19} 003) 1,520 004) 44 
pubkenarene 6.2 -21) .005 | -002 202 85 1,998} .09)  .002) 1,332 -003) 60 
—, 19.0 -64) = .015 4.8 -005' 1,210 363 1 8,712! .40! .007! 1,815 008, 53 


°338) 


*Withheld to avoid disclosure. 


Before using these figures, see 


explanation page 19. 


SALES MANAGEMENT 


GE ORGIA—County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


—— 


COUNTY 


eee eee eee 


Oconee 
Oglethorpe.............- 
Paulding 


eee eee eneeee 


Ps iisccnscacamnnt 


Troup (La Grange- 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % ual- 
Total | % | % |Families} Dollars | % | % Dollars | Dollars | % | % | Per | Dollars] of ty 
(in of of (in (in of of (in (in of of | fam- (in }U.S.A.) _ of 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. thousands)| thousands)| State | U.S.A.) ily Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- 
Mdse. 
-002 478 213 74 3,299 3,017 .14| .002} 1,437) 2,967] .003) 43 
.006} 1,242/ 1,208) 109] 12,9931 11,884] .55| .009| 2,425) 7,10 -010) 63 
-003 786 426 100 5,653 5,170} .24| .004) 2,248] 2,359] .004] 57 
-002 255 . 53 2,853 2,609 .12| .002) 1,449} 2,518] .003) 50 
.003 488 277 105) 6,131 5,608}  .26| .004| 1,934) 5,022) .005) 63 
-002 149 * be 3,638 3,327) .15| .002| 1,512) 2,649] .003) 43 
-061} 10,850) 6,665) 1,754 91,861 84,018} 3.87) .063 -065| 86 
. ‘ -006) 1,115 768 179 12,144 11,107} .51| .008 -009) 64 
6.4 -005 -001 234 . . 1,093 1,000} 05} .001 -002} 40 
9.8 .008 -002 308 bg . 3,373 3,085 .14| .002 -003| 38 
11.0 .009 -002 425 213 ¢ 4,083 3,734 .17| .003 -004| 44 
10.6 008 004 711 320 148 9,546 8,731} .40| .007 .006} 75 
7.4 , -006 -002 96 bg 95) 3,585 3,279} .15) .002) .003) 50 
10.3 -35} .008 -004; 1,061 363 169 6,300 5,762 .26| .004 -005| 63 
8.4 -28) .007 -002 382 32 2,949 2,697 .12| + .002 -003| 43 
-021 .011 2,336 917 250 23,896 21,856} 1.01 .015|) 71 


g888 


. 
oO 
= 
— 


-004 732 
-003 488 
eae 74 
-003 329 
-004; = 1,008 
-061; 8,981 
002 563 
-001 180 
-005 945 
-003 563 


-015) 3,429 
005 881 
003 658 
-009) 2,261 
001 202 
-001 234 
-004; =1,040 
003 552 
004 711 
-005; 1,083 


127 5,887 
127 4,656 

7 923 

74 4,020 
148 9,408 
1,543 81,453 
127 4,274 

* 2,302 

127 9,217 
127 4,274 


+] 21,499 
* 9,503 
53} 4,540 
318] 18,487 
42} 2,609 
| 14,973 
148] «7,414 
74 8,133 
1 8,835 
148] 9,694 


EE: 


s NQPo eo 
$2233 888 
a-— OS) 


onto 


. 
o 
= 

_o 


| BBRBe 88288 


88888 $2888 


3 


3 oer 2 Oh ee = 
s coo 
a1 
— © 


&SSSe 


SS8ASS SSNIKS FEVVSS SEVSS 


West Point)........... 42.8 | 1.44] .033} 11.2] 17,296] 1.54) .023] 5,446) 3,135 40,103} 36,679} 1.69| .027 027} 82 
Ae .007 2.4 .23 * -004) 57 
PERE NC . -28) .006 1.9 .07| . 3 : -003) 50 

ree 6.6 -22|  .005 1.6 434] .04) .001 170 * 1,782 1,630} .08) .001 -002} 40 

Mc casueenk oe 22.3| .75| .017 5. 6,425] .57| .009) 2,282 685 372) 20,025) 18,315] .84| .014 .013| 76 

| OY 29.1} .98] .023 7.4 5,914 .53] .008} 2,707 533 412] 18,180} - 16,628) .77| .012 .013| 57 
Seemuiadwaicoc -009} 60 

RS ‘ 90). f ’ : : .019| 90 

REAR Ry 9.3 -31] .007 2.4 1,645} .15} .002 403 213 116 4,805 4,395} 20) .003 004; 57 

Washington.............. 20.6 | .69) .016 5.2 4,580} .41| .006| 1,168 544 232} 12,049) 11,020) .51| .008 -009| 56 
ee Pn, .005| 86 
Ae et eee mS 001) 33 
5 eee ee .002| 40 
eee SO 002} 50 

pom, .016| 76 

Eee ARON UES .004| 50 

passe suaonbeewte 005} 50 
benecdoossictee 004] 57 
ar ee 4 -006) 43 
STATE TOTAL.......... 2 ae 2.312 704.9) 1,120,106 Bei 1.503] 265,505 208,216 48,429 2,374,632] 2,171,885]...... 1.628 657,220) 1.728 75 
Before using these figures, see explanation page 19. *Withheld to avoid disclosure. For Georgia City figures, see page 198. 
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FLORIDA stands out like an Oasis 
in the SOUTHEAST MARKET 


in cash income per farm, expenditures per family, effective 
buying income per capita and every major. market analysis 


FLORIDA’S BUSINESS 
funnels thru HERE 


* Florida’s largest city 
* Gateway to Florida by car, train, plane, or boat = my 
* Florida’s distribution center 1 
* Fast growing, diversified industry 

* An all year resort area (more summer vacationists than winter) 
* A segregated, highly measurable test market 


JACKSONVILLE 
ST. AUGUSTINE 


For time and details, write or call Glenn Marshall, Jr. 


WMBR - WFOY 


JACKSONVILLE, FLA. ST, AUGUSTINE, FLA. 
CBS in North Florida Represented by Weed & Co. 


The “SM” symbols mark original, exciu- 
FLORIDA—County Data sive estimates by SALES MANAGEMENT. 
. SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION YD ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY nena  . -.-ae i. e 
THREE STORE GROUPS Gross 

(in thousands of dollars) Gross Net Farm % | Qual- 

Total | % | % |Families}] Dollars | % | % Dollars | Dollars | % | % | Per | Dollars} of | ity 

(in of of (in (in of of (in (in of of | fam- (in |U.S.A.| of 

thou- | State | U.S.A.) thou- [thousands)/ State | U.S.A. thousands)| thousands)| State | U.S.A.) ily thou- | Po- | Mar- 

sands) sands) Food |General | Drug sands) | ten- | ket 
: Mdse. tial | Index 
Aluchua (Gainesville)... .. 36.2} 1.80) .028 10.1 19,000) 1.52 025} 4,136 1,086 729 33,263 29,582) 1.49 022) 2,929) 10,573) .024 86 
HE ESS Se 5.7 28) .004 1.4 1,445 -12| .002 213 21 ¢ 3,074 2,734 -14) .002) 1,953) 1,5 002 50 
Bay (Panama City)....... 44.8) 2.23) .035 12.9 24,108) 1.94) .032) 3,686) 2,438) 1,266) 37,340 33,207) 1.68) .025) 2,574 679} .029 83 
SEES 12.3 61 009 3.2 2,703 -22 004 725 192 101 4,699 4,179 21 003} 1,306) 2,371 005 56 
| ES es 17.1 -85) .013 5.7 10,366 83 014 2,580 575 446 20,474 18,208 92 014) 3,194 5,601 014; 108 
Broward (Fort Lauderdale) 43.1; 2.14) .033 13.7) 31,010) 2.49) .042; 6,025) 1,981 1,560 54,173 48,177; 2.43) .036) 3,517) 16,187] .037) 112 
Ti ace aes 7.5 37; .006 1.9 1,869 15} .003 352 ° 20) 3,249 2,889 -15} .002) 1,521 1,359} .003 50 
REISE AD 3.6 18] .003 1.2 2,031 16} .003 697 117 3,445 3,064 16] .002) 2,553 436] .002 66 
EE 4.8 24; .004 1.5 2,006 16} .003 650 ° 152 3,761 3,345 17} + .003) 2,230 769} .003 75 
NL 35 vu dihaeaekees 7.6 38} .006 2.3 1,483 12} .002 533 53 81 3,456 3,074 16} .002) 1,337) 1,320] .003 50 
Sere err 3.7 -18} .003 1.4 2,255 18] .003 618 245 3,652 3,248 16] .003) 2,320) 3,691} .003; 100 
NR a ca Ciscakawssdee 15.0 -75| + .012 4.1 6,117; .49) .008) 1,151 596 294 12,003 10,675 54) .008| 2,604) 4,306) .009 75 

Dade (Miami-Miami 

Beach-Coral Gables) 294.4) 14.63) .229 90.5] 275,204) 22.10) .369) 48,046) 33,101) 14,31 405,722; 360,816) 18.24) .270) 3,987) 26,684) .292| 128 
av dnenndalexnat 8.0 -40| .006 2.4 3,887 31 005 885 149 15 8,046 7,156 -36; .005) 2,982) 2,422] .005 83 
ere 5.9 -29) .004 1.7 2,467 20} .003 448 170 % 4,056 3,607; .18) .003) 2,122 602} .003 75 
Duval (Jacksonville)... ... 245.1) 12.18} .190 69.8] 157,603) 12.66 190} 3,637} 9,574] .197| 104 
Escambia (Pensacola)... . 87.3) 4.34) .068 23 41,812) 3.36 -062| 3,597; 3,448 061 90 
ani ahh vindecnabaud 2.2 Ti; «=~.002 8 922 07 001; 2,096) 1,64 001) 50 
Sc ce aeewenas 7.5 37; .006 2.2 1,993 16 003) 1,715 64] .004) 67 
Rs i dead dhacree 28.5) 1.42) .022 6.4 9,892 79 -012| 2,521 9,868) 014| 64 
Gilchrist. 3.3 16} .003 9 984 08 -001) 2,187; 2,102 001) 33 
es aa oe a 1.7 08; .001 6 735 -06 -001| 2,698) 2,691) .001, 100 
ER RRIRIRIIEe 7.1} .38| .005] 2 2,081) .17 .003| 1,653] 372) .003| 60 
EEE 8.4) .42) .007 2.2 2,081) .17 -003} 1,772} 3,191 004 57 
0 ee 8.4 42| .007 2.4 3,900! .31 005! 2,888! 4,242 .005' 671 
*Withheld to avoid disclosure. Befere using these figures, see explanation page 19. 
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A Land of 
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LORIDA’S three major markets and products to sell that Florida’s three 
trading territories are areas of major markets comprise a MUST on 
concentrated wealth . . . enormous their advertising schedule! 
buying power. Old-timers and 
newcomers have bulging bank 
accounts . . . ready to spend freely 
and wisely for things they want. 


These hundreds of thousands of 
able-to-spend people will studiously 
read your sales stories when told in 
Florida’s three major markets and 
Comparative buying power figures their trading territories through the 
summarized in this magazine will columns of Florida’s three great 
quickly convince those with worthwhile morning dailies . . . at low cost. 


* * * 


TAMPA TRIBUNE FLORIDA TIMES-UNION MIAMI HERALD 
* Jacksonville * 


National Representatives National Representatives 


* Reynolds-Fitzgerald, Inc. Story, — & Finley, Inc. 


National Representatives 


* 
Sawyer-Ferguson-Walker Co. Jann and Kelley, Inc., Atlanta A. S. Grant, Atlanta 
Complete Coverage of Florida's Three Major Markets and Their Trading Territories 


May 10, 1946 


30,000 Combined Daily 
Circulation in America’s 


Most Cosmopolitan Market 


Palm Beach County Population . . 112,311 
1945 Retail Sales ..... . $69,421,000 
1945 Effective Buying Income . $126,662,000 
A.B.C.-C.1.Z. and R.1.Z. Population . 86,284 


The Palm Beach POST av/ Cites 


WEST PALM BEACH, FLORIDA 


98% coverage of occupied dwelling units in the Palm Beaches 


Represented Nationally by the Katz Agency, Inc. 


° ” { lu- 
FLORIDA—County Data — (Continued) ive estimate: by SALES MANAGEMENT, 
SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION GYD ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY a | mi as Sa ed = 
THREE STORE GROUPS Gross | 
| | (In thousands of dollars) Gross Net * Farm % | Qual- 
Total | % % |Families| Dollars % % _| Dollars Dollars % J | Per | Dollars} of ity 
(in | of of (in (in of of (in (in of of | fam- (in JU.S.A.| of 
thou- | State |U.S.A.| thou- |thousands)| State | U.S.A. thousands)| thousands)| State |U.S.A.| ily | thous | Po- | Mar- 
sands) | sands) Food |General | Drug sands) | ten- | ket 
} Mdse. tial | Index 
| ee Ee 
Sore 4.6) 23| -004 1.6 2,666 21) + .004 448 117 81 5,647 5,022) .25) .004) 3,139) 8,946) .004) 100 
a 4 8| 24) .004 1.5 2,604; .21) .003 640 ° 132) 4,721 4,198} .21| .003) 2,799) 1,448] .003 75 
ee 14.4 72) .011 4.2 4,560 37| .006) 1,183 96 253 8,286 7,369) .37| .006) 1,755) 6, 007 64 
Hilisborough (Tampa- | | 
PMS oc ctucoedine 202.0) 10.04) .157/ 60.7] 130,568) 10.48} .175) 22,045) 14,980) 4,599] 210,146) 186,887) 9.45) .140) 3,079 - 154) 98 
Gi scesigunageee 13.3) .66) .010) 3.2 1,408 -11) =.002 266 128; 101 3,478 3,093 -16} .002| 967 004) 40 
DE. connacdeies 8.1 40} .006 2.5 4,834 39; .006) 1,471 202 223 8,809 7,834 40} .006| 3,134 .006| 100 
EE  ddacuatinneekn 33.3) 1.66) .026; 8.6 8,397 67; .011 917; 1,011 294 18,752 16,676 84) .013) 1,939 -016; 58 
Jefferson 10.0 50 | 2.7 2,131 17} .003 448 319 71 4,383 3,898 20; .003| 1,444 -004) 50 
 dccevadeuate 3.1 15) .002 8 735 06; .001 213 96 ¢ 2,159 1,920 10} .001) 2,400 001; 50 
es dis dae Baedunaeae 24.8 1.23) .019 7.9 13,543) 1.09) .018) 3,432 841 628 28,491 25,327; 1.27) .019) 3,194 -019} 100 
| | 
Lee (Fort Myers)......... 21.0) 1.04) 016) 6.5 12,048 -97| .016) 2,420) 1,416 496) 22,012 19,576 -99} .015) 3,012 -016) 100 
Leon (Taliahassee)....... 36.4) 1.81} .028 10.5 16,957} 1.36) .023) 2,867) 1,959 800 34,682 31,175; 1.53) .023) 2,969 -023) 82 
Levy Sa ene 10.5) .52; .008) 3.0 3,053 -25; .004 650 170 101 6,181 5,497 28} .004) 1,832 -005) 63 
Risse cnéuntgudsiees 2.8, .14| .002| 8 411} 03} .001 75 ° ° 1,504 1,338} .07| .001| 1,673 00160 
Madison 13.9 -69| .011 3.7 3,974 32 005 778 373 172 8,253) 7,340 37} .005) 1,984 .006 55 
| | } 
Manatee (Bradenton).... 24.2) 1.20) .019 7.6) 13,667} 1.10) .018) 3,240) 1,416 628 25, 157| 22,151; 1.17) .017) 2,954 -018) 95 
Marion (Ocala).......... 29.8] 1.48} .023) 8.7 14,926; 1.20) .020) 2,580) 1,512 476 29,839 26,536) 1.34) .020) 3,050 021) + 
Ss coamkacees en 6.1) -30) - 005; 2.1 3,115 25; .004) 1,130 128 122 6,443 5,730 -29| .004) 2,729 -004 80 
 cthehbenwewsdes 19.9) 99) 016) 6.1 5,332 43} .007) 1,439 522 182 10,728 9,541 -48; .007| 1,564 -009) 56 
Nassau 10.9) 54) .009) 2.9 3,464 28; .005 778 224 101 6,356) 5,652 -29| .004) 1,949 005) 56 
cas ceenie 16.0 80; .013 4.1 3,339 27; + .004 704 170 122 5,691 5,061 -26| .004) 1,234 -006 46 
Okeechobes............ 3.1 16} .002) 9 1,470} .12) .002 352 * * 2,704 2,405} .12| .002) 2,672 .002} 100 
Orange (Orlando). ..... 77.3; 3.84 .060) 24.4 60,862) 4.89 .082} 10,052)" 6,601 2,077} 112,456) 100,009) 5.05) .075) 4,099 074, 123 
0 ae 8.7 43| .007 3.0 4,136 33) .006 970 192 172 8,525 7,581, .38) .006) 2,527 006; 86 
Palm Beach (W. Palm } 
Beach)............. 80.9! 4.02| .063! 26.21 69,421! 5.571 .093! 14,508! 4,482] 2,5431 126,6621 112,643! 5.691 ».084| 4,299! 34,271] .083' 132 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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JOHN H. PERRY Newspapers and Radio Stations 


Advertisers with an eye to steady returns in Florida’s industrial markets, rely 
on the five cities covered by the John H. Perry Newspapers and Radio Stations. 
These alert media, keyed to the cash-register language of results, provide a ready 
market of 342,900 buyers, representing 17.05% of Florida’s population and account- 
ing for 18.62% of the state’s retail sales. The couniy areas they serve contain 
almost one-fourth of the estimated buying income for the entire state! 


Buy the 5-city Perry-sphere—if you want a juicy 
slice of the $275,000,000 North Florida market! 


John H. Perry Newspapers: 


JACKSONVILLE JOURNAL, PENSACOLA NEWS- 
JOURNAL; PANAMA CITY NEWS-HERALD; OCALA 
STAR BANNER; DeLAND SUN-NEWS. 


John H. Perry Radio Stations: 


WJHP, JACKSONVILLE; WCOA, PENSACOLA, WDLP, 
PANAMA CITY; WTMC, OCALA. 


( *Source: Sales Management Survey 
of Buying Power, 1946) 


Representatives 
JOHN H. PERRY ASSOCIATES 
NEW YORK CHICAGO DETROIT ATLANTA PHILADELPHIA 


May 10, 1946 [343] 


Counties shaded are those having 


STATES 


Florida 


Cities shown are those having 


retail sales of $20,000,000 
or more in 1942. 


retail sales of $50,000,000 
or more in 1942. 


SOUTH ATLANTIC 


(See also Delaware, Maryland, District of Columbia, Virginia, West Virginia, 
North»Carolina, South Carolina, Georgia) 


CITY POPULATIONS 


(1940 CENSUS) 
UNDER 50,000 


50,000 TO 100,000 
100,000 OR OVER 


F LORI DA—County Data— (Continued) 


The “SM” sym 
sive estimates by 


bols mark original, exclu- 
SALES MANAGEMENT. 


COUNTY 


Pinellas (St. Petersburg- 


Clearwater)..... 


Polk (Lakeland-Winter 


St. Lucie (Fort Pierce) 
Santa Rosa... ati 
Sarasota (Sarasota). . 


Seminole (Sanford)....... 


. . 4. 4,946) . J 9,757 44) . 
i initbibheedeanws 9.4 -47| .007 2.8 3,862 -31| .005 991 202 7,588 6,748 .34| .005) 2,410 
ae ‘ 6.9 -34| .005 1.3 835 -07| .001 267 . 2,050 1,823 -09} .001) 1,402 
Volusia (Daytona Beach- 
Deland)....... 48.7| 2.42 038) 15.9 37,389) 3.00) .050| 8,197) 2,640) 1,864) 79,815 70,981) 3.59) .053) 4,464 
Wakulla 5.3) .26) — 1.4 1,296} .10) .002 320 . . 2,050 1,823} .09) .001) 1,302 
Walton.......... 13.2 a .010 3.4 3,239) .26) .004 725 ° 132) 6, 683 5,944) .30) .004) 1,748 
Washington........ 11.2 56} .009 2.9 2,006} .16) .003 405 224 101 4,644 4,130} .21| .003) 1,424 
eee EEE Ee _—— 
STATE TOTAL. 2,011.7 . | UP 598.41 1,245,400!...... 1.671! 240,209! 121,140 56,4481 2,225,035 1,978,767! Taner 1.483! 3,307 419.4471 1.555! _ 99 


OPA CIVIL 
POPULATION 
2-15-1944 


Total % % \Families} Dollars 

(in of of (in (in 
thou- | State | U.S.A.) thou- | thousands) 
sands) sands) 


4,323 
99.4) 4.94) .077) 34. 80, 584 
89.2) 4.43) .069) 26.7] 52,726 
17.4, .87| .014 5.4 8,148 
19.0} .95| .015 5.8] 11,624 
13.0} .65} 010) 4. 8,883 
14.7; .73| .012; 3.8 2,803 
18.4} .92| .014 5.8] 14,702 
19.1} 95) .015 5.8} 10,029 
9.4 .47| .007 2.7 2,430 


SALES— 
RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 sat ae 
ESTIMATES ESTIMATES CONTROLS 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % | Qual- 
% % Dollars | Dollars % % | Per | Dollars} of ity 
of of (in (in of of | fam- (in U.S.A.) of 
State | U.S.A. thousands)| thousands); State | U.S.A.) ily thou- | Po- | Mar- 
Food |General | Drug sands) | ten- | ket 
Mdse. 
128 8,613 
6.47) .108) 14,796) 7,336 158,507; 140,963) 7.12) .106) 4,146) 7,331 101, 131 
4.23) .071| 12,003) 4,504 100,824 89,665) 4.53) .067| 3,358) 50,702) .069, 100 
-65| .011) 1,897 649 16,092 14,311} + .72) .011| 2,650 012) 
-93} .016) 2,740 468 23,472 20,874) 1.05) .016) 3,599 
-71} .012) 1,855 618 16,310 14,505} .73) .011| 3,626 
-23| .004 650 266 6,127 5,449; .28) .004) 1,434 
1.18} .020; 3,433) 1,182 27,016 24,026) 1.21) .018) 4,142 
-81} .013) 2,814 841 24,944 22,183} 1.12) .017) 3,825 
.19 003 693 128 5,364 4,770 24 1,767 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 


For Florida City figures, see page 198. 


SALES MANAGEMENT 


Covering HALF of Florida FOR YOU 


— with the clearest, interference-free signal of any radio station on Florida’s 
BUSY West Coast. _ 


31 Counties —39% of State Population— Which is UP 
18% Since 1940 and GROWING LARGER. 


This is Florida’s largest market, the busy TAMPA- 
ST. PETERSBURG area. Class A-1 Census Re- oe 
port (most likely to maintain gains). Retail sales in 
in WSUN primary area last year: $345,891,000. a -_, 
Effective buying income: $762,510,000. 


The 12 main counties inside WSUN’s 0.5 MV/M 
line constitute Florida’s richest, fastest growing 
_ farm market with citrus and other fruits, livestock, 
garden vegetables, canning plants expanding daily. 


AMERICAN BROADCASTING CO. AFFILIATE WEED AND COMPANY 


Studios and Offices, Recreation Pier, St. Petersburg, Fla. New York Chicago Boston 
NORMAN E. BROWN, Mgr. Detroit San Francisco Hollywood 


East South Central States—County Data 


aoe The “SM” symbols mark original, exclu- 
KENTUCKY —County Data sive estimates by SALES MANAGEMENT. 

SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 

POPULATION ING 
- ESTIMATES ESTIMATES CONTROLS 
Satie “ ; eee 
COUNTY THREE STORE GROUPS Gross 

(in thousands of dollars) Gross Net Farm | % 9 > 

Total | % % |Families} Dollars | % | eee il Dollars | Dollars | % | % | Per | Dollars ty 

(in of of in (in of of in (in of fam- (in |U.S.A.) _ of 

thou- | State | U.S.A.) thou- | thousands)! State | U.S.A. thousands) | thousands); State | U.S.A.) ily thou- | Po- | Mar- 

sands) sands) Food |General | Orug : sands) | ten- | ket 
Mdse. tial | Index 
_——_ IRE aA en 15.5 -61) .012 3.9 2,575) .26| - 003) 576 351 91 4,021 3,722 -21| .003) 954 5, 262) 005 42 
tiiacacescademcicn ates 12.6; .49| .010 3 | 3, 506) 35 -005) 764 394 . 5,481 5,073} .29) .004) 1,492} 4,391} .006 60 
Anderson................ 7.9 -31} .006 2.3 2,671 .27 -004) 827 234 . 4,998 4,626) .26| .003) 2,011 3,374] .004 67 
Se 8.2 .32| .006) 2.4 1,825) -18) -002) 482 + 51 3,448 3,191 -18} .002| 1,330) 3,713] .003 50 
Barren....... anne 24.5 -96 .019| 6.7 8, 582) -85| -012| 1,676) 1,745 385 15,926 14,740 -83} .011| 2,200) 10,541] .013 68 
Pa vaccy cataadexnehe 9.3 -36) -007 2.4 1, 801| .18  .002! 67¢ 43 40 3,673 3,400 -19) .003| 1,417) 4,617] .004 57 
Seatinciceceucesen 39.8} 1.56) .031 oa 12, 801| 1.27; .017| 3,676) 2,246 456 20,733 19,189) 1.08) .014| 2,132) 1,307] .018 58 
IE siackceusicics veer 10.4 41 008 3 1 * 2,285) -23! .003 628 . . 4,223 3,909 -22| .003! 1,281; 4,859] .003 38 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


Now is the time to order your new and enlarged 5-color 


1946 COUNTY OUTLINE RETAIL SALES MAP 
of the United States. 


Price: $3.50 each; $2.50 each for orders 
of more than one copy. Map will be ales MANAGEMENT 
mailed postpaid in heavy mailing tube. 386 Fourth Avenue, New York 16, N. Y. 


May 10, 1946 


Sales Managemint 
EAST SOUTH CENTRAL STATES 


Kentucky - Tennessee 


(See also Alabama, Mississippi) 


wco®es 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


HOUSIUN) 
S ¢ wm 
OVER < 2 5 
j UWSON YT swmurr | 5 /PHMEY'S Dt KALE. LAND 
. ad WILLIAMSON RUTHER. ‘CAN. Te ROANE 
@ \AUOER: fu HICKMAN +ORD BLOUN! 
DALE %y WENOLR. PEAR’ og 
WBURENEi ED. /> 
Way. SON MAURY = 
* wooo ne Lewis ae, MONROE 
WP 10N te COFFER 
HESTERL—4 FUR me, BLOF GRUND is F Ancwinty 
FAYETTE WAYNE uaw “ 
WAROL- HARDIN ‘ 1 RANK 
MAN [| McNAIKY RENCE cues m $ MARION POLK 


Cities shown are those ite I 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


SCALE OF MILES 


50 


Propored by CHARTMALIES Now tor 


KE NT U CK Y — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-151 ESTIMATES ESTIMATES CONTROLS 
—+—— ee. he een TE na 
COUNTY | THREE STORE GROUPS 

(in thousands of dollars) Gross Net Qual- 

Total | % % | Families} Dollars | % % Dollars | Dollars | % % | Per ity 

(in | of | of | (in (in of | of (in (in of | of | fam ‘Al of 

thou- | State | U.S.A.) thou- | thousands)} State | U.S.A. thousands) | thousands); State | U.S.A.) ily Po- | Mar- 

sands) sands) Food |General | Drug ten- | ket 

Mase. | tial | Index 

Bourbon................ 16.0} .63| .013 4.7 6,624) .66) .009| 2,021 543 233] 10,378 9,605 54) on 2,044 69 
Boyd (Ashland).......... 42.8} 1.68, .033) 11. 22,894] 2.28} .031} 5,267} 3,267} 1,144] 42,511) 39,346) 2.21) .029| 3,577 91 
Boyle (Danvilie)......... 15.9} .62) .012 4. 8,703} .87| .012| 2,094) 1,852 3 15,084 13,961 a .010) 3,035 92 
Bracken 8.3} .33] .006 2.4 2,563} .25| .003 691 234 71 4,672 4,324 4 .003| 1;802 67 
Breathitt. . 17.9} .70) .014 . 1,801} .18] .002 346 128 * 3,493 3,233} .18| .002) 874 29 
Breckinridge............. 14.3} 56} .011 3. 2,913} .29| .004 838 213 111 5,436 5,031 28) -004| 1,290 45 
Se 8.8} .35] .007 2.4 1,825] .18} .002 387 * * 2,729 2,526.14) .002| 1,053 43 
Nn di dence as 10.9} .43} .008 2.7 1,390} .14) .002 283) * * 2,639 2,443) .14) 002) 905 38 
Caldwell... 12.7} .50| .010 3.8 4,315) .43| .006) 1,058 628 223 7,211 6,674] 38} .005| 1,756 60 
Calloway.............. 16.4) .64) .013 4. 5,585} .55| .007| 1,340 543 223 9,704 8,982} .51| .007| 1,871 62 
Campbell (Newport). .... 68.0} 2.67} .053; 20. 37,291] 3.71) .050] 13,142) 1,979) 1,783] 75,308} 69,701) 3.91) .052) 3,400 98 
SRA 5.9} .23] .005 1. 1,487} .15| .002 503 213 51 2,572 2,381} 13} 002) 1,401 60 
Ee 7.6} .30) .006 ¢. 4,001} .40| .005 806 287 6,885) 6,373} .36| .005| 2,897 83 
ae 20.5} .80| .016 4. 4,122} .41| .006) 1,246 830 71 7,233 6,694, .38| .005| 1,488 50 
io 15.4) .60) .012 3. 1,765} .17| .002 325 192 * 2,909 2,692) .15| .002| 769 33 
Christian (Hopkinsville). 35.8} 1.40) .028 9.9] 13,188 1.31) .018| 2,754/ 2,224 41 17,982} 16,643} 93) .013] 1,681 64 
i RY 16.4 .64) .013 4.9 8,268} .82) .011) 1,990 786 32 14,107} 13,057} .73| .010) 2,665 85 
iii nenscnaiinen’ 19.0) .75| .015 3. 2,103} .21| .003 461 309 * 3,235 2,994; .17| .002| 788 33 
Clinton... 8.7; .34| .007 2.1 1,342} .13] .002 21 106 51 2,314 2,142} .12| .002| 1,020 43 
‘Crittenden... . 10.2} .40) .008 2. 2,792) .28| .004 785 268 13 4,257 3,940} .22| .003| 1,359 50 
Cumberland.......... 9.2) .36| .007 2.1 1,644] .16| .002 157 266 * 2,561 2,370} .13| .002| 1,129 43 
Daviess (Owensboro) 49.2 1.89) .038} 13. 27,729] 2.76} .037| 5;906| 4,225) 1, 40,254) 37,257; 2.09) .028) 2,700 a7 

{ 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


he 1939 ‘4 41 42 43 #44 45 4% 
ywous Taine Ss 


No city of comparable size played a more vital role in the war effort than Louisville. 
As a result Louisville’s industrial growth skyrocketed. As early as 1940 industry 
started coming on their own into the Louisville area, until in 1942 industrial capac- 
ity had just about doubled that of 1939 —and industrial Louisville continued its 
growth throughout 1944 and 1945. 


Here is Louisville’s industrial record 


151,188,701 (Kilowatt hours) 
726,267,760 (Kilowatt hours) 


g 3 

a: — 

e nn an ay 
“ah 7 OE 2M: 
1939 1945 1939 1945 1939 1945 


POWER CONSUMPTION PAY ROLL EMPLOYMENT 


The close of the war found Louisville industries ready for swift conversion to peace- 
time production. A survey made immediately following V-] Day gave conclusive 
proof that Louisville in ending a war job well done was ready to become an even 


greater industrial center in years to come. 


Write for our 40-page booklet outlining the post-war plans of Louisville’s business 
leaders and the City of Louisville. 


Che Convrier-Zonrual THE LOUISVILLE TIMES 
Radio Station WHAS 


fay 10, 1946 
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KEN TUCK Y—County Data — (Continued) 


The “SM” symbols 


\|\ A 


mark original, exciv- 


COUNTY 


OPA CIVIL 


RETAIL SALES—1945 


ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1945 


sive estimates by SALES MANAGEMENT. 


SALES— 
— S$. 


N 
CONTROLS 


Fleming 


Hopkins (Madisonville)... 
Me icachesvésebenes 


Nelson. 


{348} 


432.8 


*Withheld to avoid disclosure. 


Saeey ERSRE 


a 
28S 


16.98 
42 
79 

3.64 


*e 
Oo 
= 
_ 


28 38 


o 
= 
_ 


x3 


e 22232 
83 833 


Ww 
eo 
= 
8 


os 
. 

= 
ao 


8 88222 


82 


8 88383 


So 
= 
o 


8 888: 


-002 


115 4 
94 85 be 
953 149 
10,147; 8,407 
880 351 
3,236} 2,622 
3,738} 1,564 
2,053 564 
209 149 
827 351 
764 266 
2,534) 1,086 
461 373 
440 394 
1,456 107 
325 106 
2,157 628 
5,089} 3,576 
1,854 564 
806 372! 
2,817 788 
827 107 
440 * 
3,215) 1,586 
115 21 ¢ 
69,364; 43,708) 14,332) 
1,089 351 11 
1,267 851 ¢ 


136 " ¢ 
1,990} 1,543 11 

691 85 ‘ 

974 436 91 

209 43 ® 
1,518 809 

367) 149 ¢ 
6,534, 4,449) 1, 


2,010| 
1,037 


ie) 


15,399 
7,301 


4,111 


ESTIMATES 
Net 
2,225) .12| .002| 1,011 
1,673} 09) .001| 1,195 
5,717} .32| 004) 1,787 
107,280} 6.02} .080| 4,811 
5,281} 30} .004| 1,650 
16,685) 94) .012| 1,794 
17,714) .99|  .013| 3,002 
11,320] .64)  .008) 2,903 
1,778, .10}  .001/ 1,616 
5,073, .28| .004) 1,951 
5,198}  .29| .004) 1,999 
16,799} 94) .013| 2,049 
4,751| .27| .004| 1,218 
3,015} .17|  .002) 1,117 
6,570) .37| .005 _ 
2,349, .13| .002| 1,468 
15,728} .88) 012 2,313 
30,656) 1.72) .023| 2,358 
10,354) .58} .008| 2,798 
5,176.29} .004) 1,399) 
| 
16,705, .94) .013) 1,942 
5,842, .33} .004) 1,770 
3,275) .18) .002) 1,724) 
19,689} 1.10) .015| 2,030) 
1,985, 11) .001) 794) 
608,299} 34.15| .456| 4,705) 
6,352} .36/  .005) 2,117 
9,355, 53) .007| 2,034) 


.09)  .001| 

12,984) .73| .010) 1,829) 
3,036, 17) .002 | 
5,540, .31| .004) 1 
2,307; 13; .002) 1,099) 

| 
8,920| .50| .007| 1,622) 
2,381) .13)  .002) 1,323 
45,261, 2.54) .034| 3,536) 


-003 


2, -003, 43 Ol 
1, -002) 40 0 
2, -006) 565 0 
13, -076; 127 
7, -005 56 Pp 
P 
3,4 -017 50 Pp 
4,9 -015) 994 P 
4, 009 82 P 
2, -002 67 
6, 005 63 F 
F 
4,681} .005 71 f 
8,15 615 71 f 
4,1 -005, 45 ‘ 
4, -003) 38 
2,663) .007; 44 
‘ 
2,034] .002 50 | 
6,473] .015 65 : 
67 
90 


- 
SS2ses 288285 


28888 88328 3! 


S885. 
BSeee 


S2 £28938 BS8SE8 


Gefore using these figures, see 


SALES MANAGEMENT 


explanation page 19. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


KENTUCKY— County Data — (Continued) 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES CONTROLS 
COUNTY THREE STORE GROUPS 
“ « « (in thousands of dollars) % ual- 
of of of U.S.A. o 
State | U.S.A. S.A. Po- | Mar- 
Food |General | Drug ten- | ket 
Mase. tial | Index 
ES eeceanenan 17.8} 70) .014 -005 827 162] 006} 43 
EE ere 10.6} .42) .008 -003 628 * 004) 50 
Rs 5 Sc ceca caeeneees 7.6} .30) .006 003 618 91 -004 67 
oe 6.4) .25} .005 .001 94 * 062) 40 
i oc iccoeiouce 8.4) .33 -004 827 . 004 67 
No pais venmcccedd 39.6] 1.55) .031 019} 2,147 4 -020) 65 
ERASE IED OD. 63.4) 2.49) .049 021} 3,183 4: .024, 49 
So ccescenecaseded 5.5) .22 556 001 168 -002 50 
TSR ae 31.3) 1.23) .024 304 011) 1,749 .013} 54 
Robertson...........--.. 2.8) .11 798 .001 272 .001| 50 
Rockcastle............. 14.5) .57| .011 1,946 .003 503 004} 36 
a 10.3} .40) .008 3,155) 004 963 -004) 50 
aes 12.0} .47| .009 1,704 -002 178 003) 33 
ae 12.8} .50) .010 5,355 -007} 1,340 007) 70 
so xcpeeesceon 16.3} .64) .013 6,938 008} 1,571 1 62} .008 009} 69 
DID. «5 05sasceeccces 10.1; .40) .008 4,207 006 859 34] 005 -006, 75 
Ne nec awndssbeann 5.2) .20) .004 1,209 -002 325 -14) =.002) -002 50 
oc scaauceoecves 12.7] .50} .010 3,626 005 743 34) 005 006} 60 
Todd... 12.5) .49) .010 .004 880 26} .004) 1,339 -005} 50 
EEE eee 9.7} .38} .008 003 513 21} .003) 1,464 004, 50 
os esxtes 4.7| .18} .004 .001 94 08} .061| 1,104 002] 50 
WN sidiicicin ctacalsiceecretcoe 17.1) .87} .013 007) 1,204 .46| .006) 1,756 008} 62 
Warren (Bowling Green). . 33.2} 1.30) .026 .020) 3,089 1.21} .616) 2,253 .019} 73 
Washington.............. 11.3} .44| .009 .005 806 .27| .004) 1,652 005) 56 
I oc cinc an cecesces 14.5) .57|  .017 .003 492 21} .003| 1,076 -005} 45 
Webster 16.1} .63) .012 007} 1,058 346} .006) 1,663 .007} 58 
REESE 27.7| 1.09} .022 013} 1,895 : .77| .010| 2,117 .013} 59 
RE Peers 7.4, .29} .006 001 189 09} .001| 1,039 002) 33 
ae 10.5} .41) .008 005} 1,183 36} .005| 2,309 006} 75 
STATE TOTAL.......... 2,549.5)...... 1.981 | 1.349 2s. 10,10 1.834 1,924,778 1.335] ? .622 140 74 
For Kentucky City figures, see page 202. 
TENNESSEE— County 
§Anderson............... 36.2| 1.28] .028 -50| .007| 1,655] 361 -56 012) 43 
ESSER 22.0} .78| .017 66} .009} 1,655 767 .68 012} 71 
Benton 11.0} .39) .009 -20} .003 746 213 .19 004 44 
MERE ESER CREE 7.6) .27| .006 10} 001 317 ° .09 -002} 33 
Blount (Maryville)........) 44.4) 1.58) .034 1.02} .014) 3,054) 2,044 .92 018} = 53 
Bradley (Cleveland)... ... 27.4, .97| .021 80} .011| 2,074 745 -70 .013} 62 
Campbell.......... 30.0} 1.06} .023 70} .010} 2,094) 1,139 .72 013} «57 
Rai a cnditcecccwman 9.0 32| .007 -10} .001 214 96 .14 -003 43 
ee 25.4; .90) .020 -50} .007) 1,481 788 54 -010} 50 
Carter (Elizabethton)... .. 33.4) 1.19} .026 83} .012} 1,972) 1,597 .73 .014) 54 
Cheatham bea 8.2| .29| .006 .002 521 * 17 1, -003} 66 
EES EAE one 10.2} .36) .008 -002 644 234 -20 1, -004) 60 
Claiborne................ 22.9} .81| .018 .004 419 160 -30 1, -007} 39 
Clay..... 8.1) .29) .006 -001 184 96 1, 002 33 
Cooke 21.2) .75| .016 -005 838 532 4 008 50 
RT TEED | 25.6, .90) .020 006} 1,359 213 009} 45 
Grockelt, ............. 15.5} .55} .012 004} 1,042 415 006} 50 
Cumberland .......... 14.9 -53}  .012 -004 858 341 .006 50 
Davidson (Nashville)... .. 261.3) 9.27) .203 .202| 34,561} 22,370 .229} 113 
Decatur 9.1} .32] .007 -002 368 160 y 004) 57 
De Kalb........ 11.7; .42) .009 -003 500 298 * 004 44 
Oe 16.5) .59| .013 ‘ 006} 1,124 490 152) 008} 62 
Dyer (Dyersburg)........ 31.8) 1.13] .025 4, 017} 2,431) 1,065 476 018} 73 
RES 26.8} .95| .021 005 746 373 * .009} 42 
ea: 12.6} .45| .010 003 133 256 * .004, 40 
Franklin... 22.9} .81| .018 .007 930 809 182 .53 -010} 56 
een en escatcnnnss 43.6} 1.55) .034 .014} 2,911] 1,203 517 .92 018} 63 
RE 25.5! .901 .020 .009! 1,451] 650! «= -273 55 


*Withheld to avoid disclosure. 
Slicludes Oak Ridge Development—Ail information withheld by War Department 
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Before using these figures, see explanation page 19. 
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R EAST TENNESSEE 


JOHN BLAIR & CO., REPRESENTATIVES 


TE NN ESSEE— County Data — (Continued) The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIs- 
POPULATION ING 
2-16-1944 ESTIMATES GYD ESTIMATES CONTRO: ; 


COUNTY THREE STORE GROUPS 
| (In thousands of dollars) Gross Net Fam % 


(i 0 S.A. 
State | U.S.A.| S. | thousands) .S.A.| ily thou- | Po- | Mar. 
) Food |General | Drug 


Grainger............ 11.6) = .41 .009| 1,458; .14) .002 255 . . 3,365 3,087; 15) .002) 1,103 
Greene (Greeneville) . . 36.2) 1.25) .027) 9,059 86; .012; 2,002) 1,043 375 17,101 15,688; .75) .012| 1,803 
ie be evosenereens ‘ ° 1,349 13} .002 184 181 . 3,503 3,214) .15) .002| 1,286 
pasdeneeenees ‘ 63). ° 6,712} .64) .009) 1,369 905 223 14,706 13,491; .65) .010) 2,870 

+ ° 95,341) 9.04) .128) 24,815) 15,183) 3,910] 235,465) 216,015) 10.35) .162) 4,364 

Avaeecreeisn-v 724 07; .001 51 96) ' 3,012 2,763 13} .002| 1,201 

3,795 36; .0065) 1,042 458 152 8,078 7,411 35) .006) 1,453 


2,314] .22] .003) 644) 256 *| 5,734, 5,260| 25 .004| 1,547 .005| 45 
UAE 4,167, 40] .005| 1,369} 256 132] + 10,220| + +~—«9,376| 45} .007| 1,399 .009| 43 
5,089} .48| .007| 1,400; 735 203] 12,841 +«11,780| +56} .009| 1,870 010) 35 

MN. 3,302) .31| .004, ‘797; 511/ 1111 8,330| ~—«7,642|~«w37| .006! 1,820 007 54 
7,085} .67| .010| 1,757) 788} + 385]-~=—«15,664| 14,3701 + .69|_ .011/ 2,053 .012| 63 

1,766} .17| 002} 419] 202 71} 3,982| «3,653.18 .003) 1,260 .004| 44 

‘ee 844) .08| .001| 163 74 *| 14,9531 1,792) .09| .001| 1,280 .002| 50 
2,160} .21| .003} 644) 160; 1111 5,280/  4,844| -.23|  .004! 1,863 .005| 63 

1,700; 16] .002) 286, 361 *+| 3,730) 3,422.16! .002! 1,180 003} 33 

2,906, .28| .004, 674, 394, 152] 5,986) 5,491 .26| .004/ 1,307 006} 46 

.003| 33 

.164) 108 

.005| 56 


.011; 61 

Tre ‘ .012| 60 
1,195 . = 235 96 ¢ 2,936 2,693 -13' .002! 2,448 -002! 50 

Before using these figures, see explanation page 19 


They Go Together! 
KNOXVILLE and WNOKvirre 


SALES MANAGEMENT’S figures on “Retail Sales and Services” has consis- 
tently shown Knoxville the South’s leader in the development of increased 
purchasing power. This means WNOX gives you one of the greatest radio 
markets in the South—Knoxville plus WNOXville. Knoxville alone is a great 
market—but it’s only 7% of WNOX’s total audience. You can’t miss on 
WNOX. See our Branham Man for availabilities. 


USTENERS 

COVERAGE ef 
eo ol a 
MARKET : nt 


10000 WATTS - 390 HC * KNOXVILLE, TENN. 


SALES MANAGEMENT 


$684,000,000 
291,000,000 
68,000,000 
18,000,000 
13,000,000 
920,000 


Effective Buying Income 
Retail Sales 
Food Sales 


General Mdse. Sales 


Drug Sales 


Population 


Place your advertising 


oe ~~ dollar where results are 
Nashville Banner certain. Nashville leads 


EVENING 


ashville Tennessean all Tennessee cities in 


RNING SUNDAY Effective Buying Income 


Per Capita and Per Family. 


my ca The “SM” symbols mark original, exclu- 
qT ENN E S SI E E- — — County Data - — (Continued) sive estimates by SALES MANAGEMENT. 
SALES— 
bn yo RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 = 
P L N 
2-15-1944 CYD ESTIMATES ESTIMATES CONTROLS 
es ee ee ipiiaceciiaied — 
COUNTY | | | THREE STORE GROUPS Gross 
_ | (in thousands of dollars) Gross Net e Farm | % ual 
Total | % | 9% | Families} Dollars % | % | ; | Dailare | Dollars | % | % | Por | Dollars} of || tty 
in | oO | (in in 0 0 n in 0! 0 fam- in -S. 0! 
thou- | State | | USA thou- — State | U.S.A. | thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) | | sands) | Food ree Drug sands) = I 
Lincoln... maeriraetco 24.2) .86 -019) 6.4 6, 580| .62/ .009| 1,318| 596 294 14,870 13,642} .65| .010) 2,132) 8,576] .011) 58 
Loudon aes CEN 21.8| .77| 017) 5.4 4,880} .46) .007| 1,379) 607 223 14,114 12,948; .62| .010) 2,398) 2,811) .010) 59 
McMinn ieee 27.2} .97| .021| 7.0 8,598} .81) .012) 2,053) 1,107 334 19,810 18,174) .87| .014) 2,596) 5,004] .015) 71 
McNairy. ... i 16.2) .57) -013 4.1 2,939 -28| .004 746| 234 61 7,448 6,833 -33| .005| 1,667) 3,349] .006) 46 
Macen. . er ieee 12.3) .44| 010) 3.3 1,689) .16) .002! 255) 138 * 3,781 3,469} .17) .003| 1,051) 4,321) .004) 40 
Madison (Jackson)... a 53.3} 1.89) .041) 15.3 21,133} —_ .028) 4.701 3,780 780 50,445 46,278; 2.22) .035) 3,025) 7,197] .034) 83 
Marion Deccan 18.5) .66) .014| 4.5 4,145} = .39) -006| 1,022) 181 202 9,313 8,544) .41| .006| 1,899) 2,008} .008| 57 
Marshall ee 15.6) .55 012) 4.5 5,187} .49| -007; 1,195 788 223 11,770} 10,798)  .52) .008| 2,400) 4,531] .009) 75 
Maury (Columbia)...... 36.8; 1.31) .029) 10.2 13,051) 1.24) .018! 3,422) 1,672 577 27,522 aki 1.21} .019| 2,475} 8,668} .020) 69 
MN. 352545 soukeeoae 5.0} .18) -004) 1.2 362} .03)...... ee . 1,185) 1,087, .05) .001) 906) 1,576) .001) 25 
MON vsipcncuaeneaan 22.3; .79) .017) 5.3 3,685 35} .005) 828] 277 182 8,216} ~ 7,537 36} .006) 1,422} 4,045} .008) 47 
Montgomery (Clarksville) . 32.8} 1.16} .025) 8.9 10,090 -96| .014) 2,431) 2,044 496 21,965 20,151; .97| .015|) 2,264) 7,486) .017| 68 
WD. sn) cnadcaben cases 3.6 .13| -003 1.0 307 03} th 20 64 . 1,197 1,098 05; .001) 1,098} 1,445) .001) 33 
WOW, < cvcccexescaccel 13.2! -47| -010 2.9 1,645 -_ - 002) 419) ‘| 41 3,667 3,364; .16) .002) 1,160) 1,602} .004; 40 
| | | 
Obio 27.0 96; .021) 7.8 9,355 89} .013) 2,728) 1,139 334 20,566 18,867 90} .014) 2,419) 10,231] .015) 71 
DUD és cnneetecaead 15.4 55; .012 3.5 2,007 19} .003 439 106 71 4,461 4,093 003/ 1,169} 2,390} .005) 42 
eg SE ne 6.2 -22| .005) 1.6 1,108) 10| 001) 358) ers: 2,508 2,301 12} .002) 1,438} 1,839) .002) 40 
ha ce, OT 4.8) 17] 004| 1.1 559) 05) .001) 102) ‘| Seugied 1,323 1,214 06; .001| 1,104) 1,156) .002) 50 
TN sans aagaeeeaice’ 13.7) .49) ” 3.1 4 "| 39) “ 521; 1,139) 91 7,259 6,659 32} .005| 2,148) 1,852) .006) 55 
| } } 
i Pe tee 21.7| .77 -017) 5.4 5,439| -52) -007| 1,246} 788) 132 11,972 10,983) .53) .008) 2,034) 3,612] .010) 59 
og EEE OO: 14.0) .50) .011) 3.4 4,113) .39) .006| 930 373 162 8,972 8,231, .39) .006) 2,421) 2,180] .007| 64 
Roane ia Sitgec oes 31.11 1.10) .024! 7.6 6,108 58! .008! 1,379 767 355 13,862 12,717' =.61! +=.010! 1,673! 2,837] .012| 50 


*Withheld to avoid disclosure. Before using these figures. <*2 explanation page 19. 
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The IOXVIELE JOURNAL aa ds 
In 16 of these 20 Counties J 
where live 174,865 families* 


Of The Knoxville Journal's daily circulation, 
82,359 or 85%, is concentrated in Knoxville's 
City and Retail Trading Zones. This includes 
the thousands of rural families in the 20 
county area, who for the most part read no 
other daily newspaper. Simple arithmetic 
*Ration book 4 registra- ‘ring that no advertising campaign can 
tions divided by 1940 ope to reach more than half the buying 
census. family averages families of this prosperous area without The 
adiheacernax: Knoxville Journal. 


TENNESSEE—County Data — (Continued) Ine estimate, by SALES MANAGEMENT. 


sive estimates by SALES MANAGEMENT. 


SALES— 
ADVERTIS- 
CONTROLS 


OPA CIVIL 


RETAIL SALES—1945 
ESTIMATES 


EFFECTIVE BUYING INCOME—1945 
ESTIMATES 


COUNTY THREE STORE GROUPS 
(in thousands of dollars) Gross Net Farm % | Qual- 


= ; Dollars Dollars % % | Per | Dollars} of ity 


Drug 


Robertson....... 
Rutherford ( Murfreesboro) 


ree s ° d 
es nic asn wail 17.5} .62) .014 
Washington (Johnson City) 50.6) 1.80) .039 


= 
8 
: 
3 
nD 
8 
8 
- 
3 
bead 
23 
88 
3 
os 
3 
3 


22,866) 2.17; .031| 4,536) 4,770 719 45,140 41 rt 1.98 


PEE ae mien ‘ d P 4 1,568} .15) .002 337 139 41 3,592 3,295 16} .002) 1,136) 2,180} .003) 33 
aaebinee : p d a 6,646) .63) .009| 2,176 767 314 14,391 13,202} .63) .010) 1,886) 7,946] .011| 61 

—_— aioli cadaak " ‘ P 1 2,402; .23) .003 490 234 132 5,872 5,387} .26) .004) 1,639) 2,403} .005) 45 
iedea : ‘ J 5 5,374, .51) .007) 1,532 611 223) 12,161 11,156 53} .008) 1,923) 7,644 -010) 59 

a neue y F d ° 5,626} .53) .008) 1,481 532 243 11,783 10,810 52| 008) 1,613] 7,617] .010) 56 
|, Ee OY ere 2.189 749.71 1,088, 208! , . 1.416! 235,417! 192,250 45, 5321 2,274,579' 2,086,694’ ..... 1 564! 2,783 428,333 1.645) 7 
Before using these figures, see explanation page 19. *Withheld to avoid disclosure. For Tennessee City figures, see page 200. 


[352] SALES MANAGEMENT 


MPHIS 


EFFECTIVE BUYING INCOME 
OVER 1 BILLION DOLLARS 


64 MARKET TOWNS 
OVER 2,000 POPULATION 


AMERICA’S TWENTIETH 
LARGEST WHOLESALE CENTER 


217% INCREASE 
POPULATION LAST 44 YEARS 


WORLD'S LARGEST 
HARDWOOD LUMBER MARKET 


WORLD‘S 
LARGEST COTTON MARKET 


RN 
VR 
- ; J One of the most important markets 4 
\\ 4c? 4 in the nation, Memphis offers unusual op- 
i" i" portunities to advertisers seeking southern sales. 
The development of power resources, favorable labor situa- 
tion, the ready availability of raw materials all add up to an 


industrial development of great and growing proportions. MEMPHIS, TENN. 


Reach this billion dollar market through WMC, the pioneer OWNED AND OPERATED BY 
; ; ;' , EAI Lot THE COMMERCIAL APPEAL 
radio station of the Mid-South .. . the station that is first in pro- NBC NETWORK 


grams, listener loyalty, and results. 5.000 WATTS DAY AND NIGHT 


& oe REMEMBER, if it’s Memphis you want, it’s WMC you need 
NATIONAL REPRESENTATIVE S—THE BRANHAM COMPANY 


May 10, 1946 


ALA BAMA— County Data ~The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 pl 

POPULATION GD ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY aoe a a 

THREE STORE GROUPS Gross 

(in thousands of dollars) Gross Net Farm % ~~ Quale 
Total | % % |\Families| Dollars | % % Dollars | Dollars | 7 % | Per | Dollars} of — ity 

(in of (in (in of of (in (in of of |fam-| (in |[U.S.A) of 
State |U.S.A.| thou- |thousands)| State | U.S.A. thousands)| thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
PARR, occ dnccecoesecs 16.5} .61| .013 4.2) 2,927} .33| .004) 1,031 * 6,242} 35] .005| 1,486 4,848] .006, 46 
| REE Rr 35.4) 1.30) .028 9.5] 10,052} 1.15) .013| 2,899 490 17,426} 99] .013/ 1,834) 11,446] .o18) 57 
EIFS 27.6} 1.02) .021 7 6,188} .71| .008) 1,567 852 10,973} 62) .008] 1,568} 6,528] .011' 52 
SORRY ee 17.0} .63| .013 4 3,907, .45| .005 537 703 6,732} 38] .005| 1,603) 2,182) .007) 5% 
Biount........ bosib 23.9 .88| .019 5.8 4,746} .84| .006 644 468 7,542) 43] .008| 1,300) 8,355) .009, 47 
WR Paar 17.4) .64) .014 4.4 3,358) .38| .005 966 564 5,622) 39) .004) 1,278} 3,983] .006/ 43 
EET SES 26.5} .97| .021 6.5 6,490} .74| .009| 1,653 915 11,804} 67) .009| 1,816) 6,147] .011) 82 
Calhoun (Anniston)....... 70.6) 2.60) .055) 18.1] 23,936) 2.73) .032| 6,463) 3,928 48,244) 92.74) .036| 2,665) 7,853) .039) 71 
Chambers............... 37.8} 1.39) .029 9.6 6,285} .72| .008} 2,362 255 12,454) .74| .009| 1,297} 5,662] .013) 45 
PR icuncd pacecsaed 15.9} .68) .012 3.8 2,626} .30| .004 816 170 5,892} 32} .004/ 1,472} 8,312] .006 & 
Rs ek 22.4) .82] .017) «5 6,081} .70| .008| 1,353] 703 10,633] .g9|  .008| 1,865] 5,749] .010, 88 
PR sik cnc esenenke 16.9} .62| .013 4.1 2,540} .28| .003 Bs scaesi 4,601} 96] .003| 1,122) 3,809} .005, 38 
RD nda caren ondeds 23.4] .86) .018} 5.8] 7,006, .80| .009| 1,224] 1,065 12,453} _74| .000| 2,147) 3,688) .011| 61 
_ A ae 13.8} .51)  .011 3.4 2,798} .32| .004 558 426 4,912} 98] .004| 1,445) 3,948] .005 45 
Cloburne................ 11.1) .41| .009 2.8 2,798} .32| .004 687 330 4,652} 96] .003| 1,789) 2,563] .005, 86 
Si ctpdinbiceshinte 29.7; 1.08) .023 7.3 5,661} .65| .008) 1,481 660 10,924) g2| .008| 1,496) 8,658 on 48 
| 35.5) 1.31) .028 9.3) 10,332) 1.18} .014| 2,984) 1,086 19,536) 4.144| .015| 2,101] 5,801) .017) 61 
en cetnceasenad 20.0} .74) .016 4.8 3,799} .43] .005 880 617 6,712} 3g8| .005| 1,398) 5,039 007 44 
aides vobcosweevacs 11.1) 41] .009 2 1,517} .17| .002 365 287 2,631} 45) .002} 974) 2,407 | 8 
Covington............... 35.3} 1.30) .027 9 12,527) 1.43} .017) 2,533) 1,480 22,627] 4.99 .017| 2,514) 7,463} .019) 70 
Crenshaw. ............4. 19.0} .70) 015 4.8 4,004) .46) .005 902 447 7,592} 43) .006| 1,582) 5,558) .008) & 
Cullman (Cullman)....... 40.8) 1.50) .032 9.9} 11,645) 1.33] .016| 1,589) 2,374 19,587) 4.17| .015| 1,978] 17,558] .019) 88 
Wea ey see 23.2) .85) .018 5.9 3,121} .36| .004) 1,052 213 6,712} 38} .005| 1,138) 5,004) .007) 39 
Dallas (Selma)........... 50.9} 1.87) .040) 13 16,649] 1.90} .022) 3,778) 3,672 40,752} 9.34| .031| 2,975) 7,775} .030| 75 
| SS 36.5 1.34) .028 9 7,168} .82| .010 880| 1,086 12,844) .73| .010| 1,427] 13,879] .014) 688 
SRS scot phluendhientl 29.9) 1.10} .023 7.3 6,823} .78| .009) 2,179 617 12,044) gg} .009| 1,650) 7,913) .012) 82 
Me ictcitecccncaect 28.3) 1.04) .022 . 10,332} 1.18] .014) 1,804) 1,224 16,095} 94] .012| 2,402) 4,156) .015, 68 
Etowah (Gadeden)........ 77.1) 2.84) .060/ 19.8] 29,728] 3.40) .040| 6,720) 3,577 53,156] 3.91| .040| 2,685) 9,134) .044) 73 
Me iictcttbinéonsttes 17.1) .63] .013 4. 4,402} .50| .006 880 543 8,632| 49] .006| 2,055) 4,467) .007) %& 
PG scsi ckcndsscnces 23.5} .86| .018 5.6 4,929, .56| .007| 1,202 681 9,723) .55| .007| 1,736 4,242) .009) 50 
Ds cid pec thcsindntliel 24.9) .92| .019 6.1 5,403} .62| .007 988 734 9,523) 54) .007| 1,561) 6,840} .009) 47 
sis sueniesccatbas 15.8} .58| .012 4. 3,186} .36| .004 258 ° 5,462} _34| .004| 1,300] 3,169} .006) 50 
ae 21.3} .78| .017 5.4 3,186} .36| .004 580 234 6,212} 35) .005| 1,150} 4,623} .007) 41 
SRR: 17.8} .65| .014, 4 3,358} .38| 005} 773, 543 6,892} 39) .005) 1,641) 6,286) .007, 80 
Houston (Dothan)........ 41.6] 1.53) .032} 11, 15,283} 1.75) .021) 2,984) 2,193 27,798 4.58| .021| 2,527) 9,281) .023) 72 
ey 35.5} 1.31) .028 8.4 6,748} .77| .009| 1,696 607 12,174) .¢9| .009| 1,449) 9,645] 013, 48 

Jefferson (Birmingham- 

Bessemer)............. 470.4| 17.31] .365) 132.1] 235,241] 26.88) .316) 55,137) 39,972 487,182) 97.62| .365| 3,688) 8,831) .350) % 
Se EIR: 15.7) .58) .012 3.8 3,229) .37| .004 580 309 6,682) 38] .005| 1,758} 4,779} .006) 50 
Lauderdale (Florence) . 45.6) 1.68) .035) 11.6] 14,336] 1.64) .019| 3,135) 3,406 38,852! 9 99| .029| 3,349) 8,892) .027) 7 
Lawrence................ 24.8} .91| .019 e 2,841; .32| .004 945 351 6,032} 34) .005| 1,005, 5,636) .008| 42 
REESE es hee. 32.9] 1.21] .026 8. 8,513, .97| .011| 2,834 724 19,768} 4.49] .015| 2,325) 5,853] .016) 
NS i ing kekvened 31.7] 1.17] .026 7. 6,382) .73| .009| 1,352 851 11,313] .@4| .008| 1,469) 11,723] .012) 4 
Lowndes................ 18.2) .67| .014) = 4.6) + = 2,744] 31) 004 a8 peececes 6,662} .3g| .005| 1,448] 5,454) .007) 80 
a 26.8} .99] .021 6. 5,370} .61| .007) 1,911 585 10,644) 9] .008| 1,589) 7,048] .010) 4 
Madison (Huntsville)... .. 67.5, 2.48) .053} 16.9]  22,483| 2.57) .030| 5,711| 4,088 45,434) 9. 59| .034| 2,688) 14,164) .037, 70 
Re Peper 27.3) 1.00) .021 7.1 6,328} .72| .008) 1,460 543 11,624] .¢6| .009| 1,637] 6,147) .o11) & 
RES Ry 22.3) .82| .017 5. 4,165} 48] .006 537 607 8,112] 4g] .006| 1,560] 4,831] .008, 47 
Marshall... ee... 38.5] 1.42} .030] 9.5] 10,805] 1.23] 014) 1,954 1,267 21,067} 1.19] .016| 2,218] 13,645) .018, 0 
Mobile (Mobile). ........ 227.8| 8.38| .177} 62.2] 101,513) 11.60] .136| 27,322) 19,299 242,090| 3.72| .181| 3,892) 7,532] .167, ™ 
Monros......... Redaaerl 23.4) .86| .018] +5. 5,726, .65| .008) 816) 564 8,953} 51 .007| 1,628) 5,905) .010) 5 

| 

Montgomery | 
(Montgomery).......... 115.2) 4.24) .089} 32.2) 51,508) 5.89) .069) 10,413) 8,250 120,006} .g0| .090| 3,727| 11,047) .034) ™ 
Morgan (Decatur)........ 45.6} 1.68} .035| 12.1] 16,434] 1.88] .022| 3,435) 2,065 26,118] 4.4| .020| 2,159] 9,783] .023) 9 
| ES 20.7; .76| .016 5. 4,370} .50| .006| 1,396 564 7,392} 49] .006| 1,478] 4,121) .008 80 
IS « sconionnadatiast 23.7; .87| .018 6.8 4,423} .51| .006 902 543 6,632| 38] .005| 1,143, 6,199] .008 44 
IT dt dnicpicu ial 27.8| 1.02) .022 7.1 8,793, 1.01) .012| 2,276) 1,650 16,955] .9¢| .013| 2,388] 7,688] .o14 © 
Randolph................ 21.8} .80| .017 5.3 4,326} .50| .006 687 703 8,012, .45| .006| 1,512} 5,229] .005, 47 
| Oe: 38.7} 1.42) .030/ 10 6,307} .72| .008) 1.975 213 11,133} .63} .008| 1,113) 4,467} .012) 40 
“aaa 24.3} .89| .019 » 5,984] .68| .008) 1,396) 1,203 1.8 .60| .008} 1,774 4,952] .o10 8 
ROSES 26.8} .99) .021 6.8 5,446} .62| .007| 1,696 213 10,693| .61| .008| 1,573} 4,398} .010 4% 
SER RO RS. 22.4) .82) .017 5.6 4,144) .47| .006 580 447 7,642} .43| .006| 1,347; 5,472] .003, 47 
ina eicbes 50.4) 2.19) .046} 14.1] 13,356) 1.53) .018) 3,908) 1,341 21,797] 1.24| .016| 1,546] 6,528) 023, 80 
Tallapoosa............... 30.8} 1.13) .024 7.8 9,148] 1.05) .012| 2,104) 1,288 13,914] .79| .010| 1,784] 5,749) .013) 4 
Tuscaloosa (Tuscaloosa)...| 68.0} 2.50 .053| 16.9] 28,346] 3.01] .035| 6,527] 3,928 50,606] 2.87| .038| 2,994] 8,623] .040 75 
*Withheld to avoid disclosure. Before using these figures, see explanation pave 29. 
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NATIONAL ADVERTISERS Know How to Cover 


BIRMINGHAM'S 


TRUE RETAIL TRADING ZONE 


71.8% Advertise Exclusively in The News-Age-Herald 
(ONLY 2.3% Advertise Exclusively In Birmingham’s Second Newspaper) 


88 19 OF ALL NATIONAL TOILET REQUISITE ACCOUNTS ADVERTISE 
- % EXCLUSIVELY IN THE NEWS-AGE-HERALD. 


61 6° OF ALL NATIONAL MEDICAL ACCOUNTS ADVERTISE EXCLUSIVELY 
e 0 IN THE NEWS-AGE-HERALD. 


7 2 99 OF ALL NATIONAL GROCERY ACCOUNTS ADVERTISE EXCLUSIVELY 
e " IN THE NEWS-AGE-HERALD. 

The preference shown by these classifications is clearly reflected by 

leadership in all major classifications 


Che Bamingham News 


THE BIRMINGHAM AGE-HERALD 
THE SOUTH’S GREATEST NEWSPAPERS 
MORNING ¢ EVENING © SUNDAY RADIO STATION WSGN, 610 KC 
SOURCE NATIONAL REPRESENTATIVES: KELLY-SMITH COMPANY 
MEDIA RECORDS, 1946 


Securing a Prosperous Market 


PP en 
, X\ 


WSGN’s vastly superior coverage blankets a 
primary area of 


2,345,100* PEOPLE 


with the great buying power of ever-growing ; 
incomes, which resulted in / 


$694,399,000* RETAIL SALES rior Ye Ty 
These facts, plus WSGN’s vigorous promotional 
program assures sponsors of outstanding success. eg EA 


ALABAMA‘'S BEST BUY FAR! 


AMERICAN BROADCASTING COMPANY 


THE NEWS- AGE-HERALD STATION 


Represented Nationally by Headley-Reed #&SALES MANAGEMENT, MAY 1946 


May 10, 1946 [355] 
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EAST SOUTH | 
CENTRAL STATES 


Alabama - Mississippi 


(See also Kentucky, Tennessee) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 100 


Prepared by CHARTMAKIES New Tow 


ALABAMA—County Data— (Continued) 


COUNTY 


Walker 
Washington 
Wilcox 
Winston 


STATE TOTAL 


MISSISSIPP1—County Data 


Adams 
Alcorn 
Amite. . 
Attala 
Benton 


Natchez) 


Bolivar 
Calhoun. 
Carroll 
Chickasaw 
Choctaw 


Claiborne 

Clarke 

Clay 5 
Coahoma (Clarksdale 
Copiah 

Covington. . 

De Soto. 


Forrest (Hattiesburg) 


*Withheld to avoid disclosure. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
GW | | THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm | % | Qual 
Total | % | % | Families} Dollars | % To | Dollars | Dollars | % % | Per | Dollars} of | ity 
(in of | of (in (in of | of | | (in (in of | of | fam- (in |U.S.A.) of 
thou- | State | U.S.A.| thou- | thousands)! State | U.S.A. thousands) | thousands)! State | U.S.A.) _ ily thou- | Po- | Mar- 
sands) | sands) | Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
| | 
57.5) 2.12) -045) 14.2 14,852) 1.70) -020| 4,628) 2,587 466} 28,309 26,008} 1.47) .019) 1,832) 5,264) .024| 53 
13.3} 49) .010) 3.2 1,959) .22) .003 794 yy ERS 2,776 2,550; .14) .002) 797; 2,407] .004| 40 
22.8; .84) .018) 5.6 3,519) -40| .005 537 213 112 8,068 7,412; .42) .006) 1,324) 5,039) .008) 44 
15.5) .57 012) 3.6 3,143) 36; .004 580 373 112 5,128 4,711; .27 oe 1,309; 3,515) .005) 42 
2,718.2 2.112! 702.7| 875,271 1.174] 206,613! 132,125) 29,5401 1,920,089! 1,764,048 a” 1.3221 2,511 444,8921 1.436 68 
For Alabama City figures, see page 200. 
25.3} 1.27) .020) 7.6 10,711) 00; .014; 2,990, 1,491 476} 23,228] 22,057; 1.93! .017| 2,902) 2,354) .017) 85 
23.7| 1.19) 018) 6.4 8,434; 1.58) .011; 1,882) 1,288 274 16,596) 15,759) 1.38) .012) 2,462 3,630) .013| 72 
17.2) 86} .013) 4.2 2, 100| -39} .003 732 181 91 4,488 4,262} .37) .003) 1,015 5,842} .005) 38 
25.1) 1.26) .019) 6.2 6,257, 1.17) .008} 1,662} 1,246 233} «= 13,179 12,515) 1.10) .009/ 2,019 5,969] .011 58 
7.8) .39| .006 1.9 627, .12| .001 199 5: . 1,507 1,431 13} .001) 753) 2,226) .002) 33 
| | 
61.4) 3.07; .048) 17.7 14,944, 2.79) .020) 5,699) 1,895 597 34,762 33,009} 2.90) 025) 1,865, 34,499 .028; 58 
17.6} = .88) 014) 4.5 2,672; .50| .004 345 256 71 6,494 6,167} .54) .005| 1,370 3,984) .007 50 
15.6; .78) + .012) 3.8 1,858) .35) .002 565 138 51 4,637 4,403} .39) .003) 1,159 5,629) .005) 42 
18.6 83) .014) 4.7 3,123) 58} .004} 1,046 426 203] 8,171 7,759}  .68| .006| 1,651; 3,601) .007| 50 
11.1). 56) - 008) 2.6 1,572; .29) .002 502 " 111 3,735 3,547; .31| .003| 1,364 2,325) .004 44 
11.2) .56) 009) 3.2 2,650, .49) .004 586 256 " 6,282 5,965) .52) .005| 1,864) 2,793) .006 67 
17.6, .88) .014) 4.4 3,079} .58| .004 774 532 132 8,372 7,950} .70) .006| 1,807, 2,921) .007, 50 
16.9} 85) .013) Ad 4,201 -79| .006) 1,182 532 132 9,126 8,666] .76) .007| 1,926 3,204) .008 62 
44.3) 2.22) .034) 13.4 14,174] 2.65] .019| 3,430) 1,682 476 33,977 32,264) 2.83] .024| 2,408! 20,701) .025) 74 
28.5, 1.43, .022; 7.4 7,280} 1.36] .010} 1,631) 1,011 253] 15,874, 15,074) 1.32) .011| 2,037) 7,799) .013 58 
15.2) .76)  . 012! 3.6 2,683} .50) .004 596 660 11 7,789 7,396) .65 .006| 2,054, 4,367) .007 58 
24.1) 1.21) .019) 6.5 3,618) .68) .005 711 160 $ 9, 8,555] .75| .006 1,316) 10,819} .008, 42 
44.2) 2.21! .034) 12.5 16,9561 3.17) .023' 3,670| 2,608 598 41,161 39,086| 3.431 .029| 3,1271 2,297! .028 82 


— 


Before using these figures, see 


explanation page 19. 
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4 “ ” ini ™ 
MISSISSIPP1—County Data — (Continued) Tee re re enckuent. 
OPA CIVIL RETAIL SALES—1945 E NG | 194 SVERTIS- 
ae. FFECTIVE BUYING INCOME—1945 ADVER 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY ac ar t “3 a 
THREE STORE GROUPS Gross 
(in thousands of dollars) ross Net Farm | % . ~ a 
Total | % | % | Families} Dollars | % | % Dollars | Dollars | % | % | Per | Dollars} of ty 
(in of of (in (in of of (in (in of of |fam-| (in |U.S.A. 
thou- | State |U.S.A.| thou- | thousands)| State | U.S.A. thousands)| thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
| Mdse. tial | Index 
ER EET eer ere 9.7| .48) .008 2.5 1,660 31} 002 366 * 71 5,040 4,786}  .42| .004| 1,914; 2,410) .004) 50 
George....------seeeee: 8.5| .42| .007 2.1 1,924] .36| .002 502 277 111 4,319 4,101} .36| .003| 1,953) 1,205) .004) 57 
Greene 7.9| 40) .006 1.8 1,386] .26| .002 471 . 111 4,319 4,101} .36| .003| 2,278} 1,347] .003| 50 
Grenada. . . . 19.4) .97| .015 5. 4,838} .90| .006 993 394 203 9,996 9,492} .83| .007| 1,898} 2,992) .008) 53 
Hancock. . . sels 10.6] .53) .009 2.9 2,441} .46| .003) 1,108 192 162 5,443 5,169]  .46| .004) 1,782 .005| 56 
Harrison (Gulfport-Biloxi) 65.5} 3.28} .051| 18.2] 25,831) 4.83) .035| 5,604) 2,555 932} 55,168} 52,387) 4.60} .039) 2,878} 1, .040| 78 
Hinds (Jackson)......... 110.8] 5.55} .086] 30.2} 63,415] 11.85) .085| 12,505] 12,563] 3,079) 138,860) 131,859) 11.57) .099) 4,366) 10,195 -092| 107 
| 
i SS sch aw 35.0) 1.75} .027 9. 7,829] 1.46) .010| 1,798) 1,235 314] 18,686) 17,744) 1.56] .013) 1,972) 11,287] .015) 56 
Humphreys 24.2} 1.21) .019 6. 4,674, ~.87| .006) 1,746 298 233} 10,484 9,955 .87| .007| 1,532) 11,372} .009) 47 
Issaquena mae 5.2) .26| .004 1. 550} .10) .001! 1,589 . * 1,454 1,381 12} .001| 921) 3,275] .002) 50 
itawamba.........----- 15.8} .79) .012 3.9 1,386} .26) .002 481 160 . 3,449 3,275, .29| .002| 840) 4,084) .004) 33 
Jackson 37.9] 1.90) .029} 10.3 5,773| 1.08] .008} 1,934 160 " 11,587}  11,003| .97| .008| 1,068} 1,489} .012| 41 
a hasan 17.1} .86)  .013 4.1 2,650} .49) .004 335 117 11 5,794 5,502} .48| .004| 1,342) 5,076) .006) 46 
Jefferson........----- 5: 11.9} .60} .009 3.2 2,122} .40| .003 408 394 91 4,605 4,373|  .38] .003| 1,367} 2,949} .004) 44 
Jefferson Davis.......... 14.0} .70) .011 3.3 2,364, .44| .003 387 330 91 5,274 5,008} .44) .004) 1,518} 4,977] .005) 45 
Jones (Laurel)........ 46.8, 2.34) .036) 12. 15,076] 2.82) .020| 3,440} 2,406 527| 33,680)  31,982| 2.81) .024| 2,665 6,494] .025) 69 
Kemper..........+-- 17.5) .88) .014 4. 2,155} .40) .003 335 234 111 5,157 4,897| .43| .004| 1,224) 3,757] .006| 43 
Lafayette 18.1) .91) .014 4.7 4,487} .84) .006} 1,223 564 wl 10,240 9,724, .85| .007| 2,069) 3,871) .008) 57 
LOMMP.......0-eeeerees 11.8} .59) .009 3. 1,386] .26| .002 408 . 11 2,366 2,247; 20} .002) 749) 2,297) .003) 33 
Lauderdale (Meridian)... . 57.0) 2.85 .044) 15.8} 23,169) 4.33) .031| 5,761) 4,142 861} 50,233} 47,701) 4.19| .036| 3,019} 4,013) .036) 82 
Lawrence..........-+- : 12.5, .63) .010 3.1 2,155} .40| .003| 450 181 132 4,637 4,403; .39| .003| 1,420) 3,417] .004) 40 
ee a 19.7; .99| .015 4. 4,201} .79| 006) 565 351 142 9,041 8,585, .75| .006| 1,827; 6,140} .008| 53 
Lee (Tupelo)........--.. 32.9] 1.65) .026 8.8] 11,502} 2.15! .015| 2,123] 1,874 436] 22,252) 215130) 1.85] .016| 2,401) 6,352) .018) 69 
Leflore (Greenwood)... 48.4, 2.42) .038| 13.6] 17,308] 3.23| .023| 4,486| 1,842 679] 37,723 35,821| 3.14) .027| 2,634) 20,943] .028) 74 
ES re 22.9 1.15] .018 5.9 7,071; 1.32) .009| 1,809) 1,267 314] 14,219, 13,502) 1.18} .010| 2,288| 5,416) .011) 61 
—+ Lowndes (Columbus)... .. 34.9| 1.75) .027 9.7] 10,908 2.04) .015| 2,321) 1,469 496] 21,435} 20,354) 1.79] .015| 2,098) 5,572] .017| 63 
— Madison. ........-+---- 33.6| 1.68) .026 8.5) 6,279} 1.17) .008) 1,663 607 203} 13,816) 13,120] 1.15} .010) 1,544) 8,975] .012) 46 
lu- | | | 
T. En ssaseuekoads 22.0} 1.10) .017 5. 6,125, 1.14; .008| 1,788 330 *| 42,702] 12,062| 1.06) .009| 2,193/ 5,034) .010) 59 
Marte... -00s-s00. 23.4) 1.17] .018 5.9 3,552, .66 005, 910 394 162 8,224 7,809)  .69| .006| 1,324) 4,934) .008| 44 
iS. NE cs caacacccs 32.6| 1.63) .025 8.4 8,643, 1.62 -012| 1,913 820 273] 17,583) 16,697, 1.47) .012| 1,988) 7,430] .015) 60 
Montgomery..........-- 14.8} .74) .012 3.9 3,211] .60| .004 878 532 111 7,014 6,660; .58| .005| 1,708} 3,261) .006) 50 
ILS Neshoba............... 24.1; 1.21) .019 5.8 4,860} .91 -007; 638 564 2941 12,054) 11,446] 1.00| .008| 1,973) 7,104) .010) 53 
: | 
ER oss coca es 20.2} 1.01] .016 4.9 4,333} .81| .006| 1,014 681 203} 10,282 9,764,  .86| .007| 1,993 -008| 50 
ual Noxubee.............- 20.6| 1.03] .016 5.2 4,102} .77, .006| 1,046 649 203 9,274 8,806) .77| .006| 1,693 4,991} .008) 50 
Y Oktibbeha.............. 19.4) .97) | .015 4.8 4,750} .89| .006| 1,380 649 253 9,571 9,089}  .80| .007| 1,894) 4,055} .008) 53 
e Se 29.6| 1.48| .023 7.6 7,620} 1.42) .010| 2,028 373 314] 13,646] 12,958] 1.14) .010| 1,705 .013| 57 
. Pearl River............. 16.9| -85|  .013 4.4 5,542} 1.03] .007| 1,140 192 132} 11,481]  10,902| .96| .008) 2,478 .009| 69 
3 oo, SE PEER ee 8.1; .41| .006 1.9 1,210} .23| .002| 251 43 40 2,812 2,670 .23| .002) 1,405 .003| 50 
9 EE ee 31.7| 1.59] .025 8.41 11,381, 2.13] .015| 2,091] 1,959 435] 23,406} 22,228) 1.95) .017| 2,646 .018| 72 
4 re 18.4} .92) .014| 4.7 3,013} .56| .004| 815 234 142 8,001 7,598  .67| .006| 1,617 .007| 50 
" SE ewerce 17.7|  .89} 014 4.6 3,596,  .67 008 1,046) 426 182 8,807 8,363;  .73| .006| 1,818 .007| 50 
a4 Quitman... 2.0.2.2... 23.6] 1.18) .018 6.4 4,256} 80/006) 1,338 415 202 9,359 8,887} .78| .007| 1,389) 13,654) .009| 50 
8 Rankin 24.4) 1.22) .019 5.3 3,079) .57) 004) 878 ° 111 8,086 7,678| .67| .006| 1,449 -008| 42 
— Scott 20.9} 1.05) .018 5.1 5,619} 1.05 .00f| 993 628 182} 12,341] 11,719] 1.03) .009) 2,298 .010| 63 
ere 14.4) .72| 011 4.0 3,629} .68, .008| 815 139 132 7,820 7,426|  .65| .006] 1,857 .007| 64 
7 BE socienanacaneels 17.9] .90| .014 4.3 3,288, .62 .005 596] 373 91 7,152 6,791] .60) .005) 1,579 -007| 50 
Smith... 14.9} «75, 011 3.5 - -34|  .003 293) 42 132 3,820 3,627;  .32| .003] 1,036 .005| 45 
—= | 
35 Stone 5.4| .27| .004 1.4 1,594] .30| 002) ol 75 * 3,852 3,658]  .32) .003) 2,613 .003| 75 
72 Sunflower... 55.1| 2.76) .043| 14.5] 10,546) 1.97) .014) 3,231) 1,011 405} 26,54} 25,210} 2.21] .019| 1,739] 30,981) .022) 51 
38 Tallahatchie............ 30.5| 1-53] .024 8.3 4,750, .89} .006) 1,631) 916 162} 11,969} 11,366) 1.00) .008) 1,369 .011| 46 
os Tate 16.9} -85| .013 4.4 3,101; .58| .004 753 415 111 6,632 6,298] .55| .005) 1,431 .006| 46 
. Tippah....... 0.22.42. 16.7, .84| 013) 4.2) 2,782) «.52| 004] + 585] = 724) «= s111) «7, 248) «= 6,883} .60) 005) 1,639 .006| 46 
Tishomingo............. 14.4) .72) .011 3.6 1,737, .32| .002) 659 160 20 4,955 4,705, .41) .004| 1,307 .005| 45 
- Tunica 21.5| 1-08) .017 6.5 4,564] .85 .006| 1,422 426 132} 10,398 9,875, .87| .007| 1,519 .009) 53 
50 ee 18.5] -93| .014 4.9 3,816, 71) 005) 1,119) 703 203 8,574 8,142; .71| .006) 1,662 .007| 50 
12 a eee 15.1] -76| .012 3.6 3,552} 66). 005) 272,426 91 7,905 7,506} .66| .006| 2,085 .007| 58 
: Warren (Vicksburg)... . 36.1} 1.81) .028} 11.3] 15,703) 2.94 ” 4,736) 2,172 344] 45,713] 43,408 3.81) .032| 3,841 -028) 100 
Washington (Greenville) . 62.8| 3.15] .049| 19,1] 22,488] 4.20, .030| 5,834) 2,736 750} 50,032} 47,510} 4.17| .036) 2,487 .037| 76 
: ae aieasaeeed ie 14.4) .72) 011 3.4 2,518 47) ong 450 255 51 5,189 4,927| .43| .004| 1,449 .005| 45 
~ ora seen 11.4) .57| .009 2.9 3,068} .57) .004 701 234 91 6,749 6,409]  .56) .005| 2,210 .005| 56 
: - IOGOM eee eee, 16.4} .82| .013 4.2 3,684) 69) .005 638 75 274 8, 287 7,869;  .69| .006| 1,874 .007| 54 
“ a vada 18.8} .94) .015 4.5 3,915) .73) | .005) 815 468 142 8,892 8,444, .74| .006| 1,876 007; 47 
— — epee 15.9} .80| .012 4.2 3,618} .68) .005 753 703 182 7,736 7,346,  .65| .005| 1,749 .006| 50 
. ones re See et 35.6] 1.78} .028 9.4 8,588 1.61) .012} 1,610 766 547} 18,368] 17,442) 1.53) .013| 1,856 .016| 57 
-. STATE TOTAL..........11,996.11...... 1.551} 528.4] 535,1261...... | 4 130,575| 70,044| 21,573] 1,200,150| 1,139,645|...... .854| 2,157| 517,054 963| 61 
19. *Withheld to avoid disclosure. For Mississippi City figures, see page 204. Before using these figures, see explanation page 19. 
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[357] 


-* 


LA, 


_——— 


WEST SOUTH CENTRAL STATES 
Arkansas - Okichoma 
(See also Texas and Louisiana) 
TER TES ra 
°. °* if WOODWARD oT) ane j ny foes . LF 
bewey Bune PAYNE Manon ano cx 
YW) oe imainen Tone. | ymeanane | manson) wewrun | seamcr TI 
mas Custer oa (Or) a gs } A K stom — CRNOMEAD - 
= oe ol cd a 5 ie se ee al a 
is Locan = a ST. FRANCIS 
hoon COMANCHE Oe on Pontotoc = leniene ~— am orn Rock | a e 
a en = p= Mths — McCURTAI ae Caat PEETERSON) casas 
olor aa, OM | cooctan a en yan : 
o ~~” i Ta STEAD - = aoe 
Cities shown are those having om ‘met lemcot 
retail sales of $20,000,000 erie on | 
or more in 1942, CITY POPULATIONS 
(1940 CENSUS) 
Counties shaded are those having © UNDER 50,000 
retail sales of $50,000,000 @ 50,000 TO 100,000 
or more in 1942- @ 100,000 OR OVER SCALE OF MILES 
3 100 


ered by OMEN Oe Yee 


West South Central States—County Data 


OKLAHOMA—County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY ti) 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm | % | Qual 
Total | % % |Families} Dollars | % % Dollars | Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in (in of of | fam-| (in |U.S.A) of 
thou- | State | U.S.A.| thou- | thousands)) State | U.S.A. thousands)/ thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
| EES ee 13.6} .68) .011 1,847; .20) .002 531 255 152 3,652 3,338} .20) .003) 982) 1,632] .004 36 
i te ea 10.3 -52| .008 4,455 -48} .006) 1,134 415 354) 8,132 7,434 -45| .005) 2,398) 12,813] .006 75 
i ae 13.5 -68) .010 2,923 -31} .004) 1,073 436 101 4,959 4,533 -27| .003) 1,333) 3,046] .005 50 
ES STIRS 7.0} .35) .005 1,725) .18| .002 613 64 ° 3,532 3,229} .20| .002) 1,615, 5,130] .003| 60 
a 18.8) .94) .016 8,971 -96; .012} 2,462) 1,724 15,714 14,365} .87) .011) 2,612) 8,994) .012 80 
ree 15.3 +77, ~.012 6,373) .68) .009) 1,686 649 37: 11,434 10,452 -63} .008) 2,431) 10,119] .009 75 
Bryan (Durant)........... 30.7; 1.54) .024 10,504; 1.12) .014) 3,146) 1,883 15,744 14,392 -87| .011| 1,799) 6,842] .014 58 
Caddo... eae 35.3} 1.78) .027 12,473) 1.33) .017|) 3,780) 1,149 608) 22,140 20,239} 1.23) .015) 2,130) 12,934) .018 67 
Canadian (El Reno)...... 24.6) 1.24) .019 10,920) 1.17] .015) 2,912) 1,192 527 21,272 19,446} 1.18) .015) 2,860) 9,005) .016 84 
Carter (Ardmore)......... 32.6) 1.64) .025 15,568} 1.66) .021) 4,515) 3,000 932) 17,560 16,052 -97| .012) 1,784) 4,602] .017| 68 
} 
Cherokee.............. 16.8} .84) .013 3,349} .36) .004 879 234 192 5,817 5,318 -32| .004) 1,266) 2,885] .006) 46 
a ei a a ks 19.9} 1.00) .015 5,196} .55) .007; 1,522 798 233 10,297 9,413 -57| .007) 1,810) 3,900} .009) 60 
Cimarron............... 3.4) .17| .003 1,482} .16) .002 409 * 61 2,704 2,472; .15| .002| 2,472} 2,258) .002) 67 
Cleveland (Norman)...... 30.3) 1.52) .024 9,976; 1.07; .013) 3,003) 1,185 770 16,153 14,766 .89} .011| 1,823} 4,650) .014) 58 
ea aie 8.4) .42| .007 2,527] .27| .003) 736 ° 81] 4,370] 3,995} .24 .003) 1,902) 2,761] .004) 87 
| 
Comanche (Lawton)...... 47.0| 2.36) .037 17,263} 1.85] .023) 3,943) 2,351 27,218 24,881) 1.51) .019) 2,056) 6,149} .024) 65 
ES Se 10.2; .51) .008 4,618 -49) .006 858; 1,638 132 8,351 7,634 -46| .006) 2,726) 3,492) .006 7% 
Craig. 17.2) .87] .013 6,627} .71) .009) 1,277 798 172] 10,426 9,531| .58| .007| 2,269) 5,694) .009, 69 


*Withheld to avoid disclosure, 
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OKLAHOMA— County Data— (Continued) 


The “SM” symbols mark original, 


exclu. 


sive estimates by SALES MANAGEMENT. 
SALES 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIs- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY [at Ss i ae 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm | % | Qual- 
Total | % | % | Families} Dollars | % % Dollars | Dollars | % | % | Per | Dollars) of | ity 
(in of of (in (in 0 of (in (in of of | fam- (in JULS.A.! of 
thou- | State | U.S.A.) thou- | thousands)) State | U.S.A. t )| thousands)| State | U.S.A.) ily thou- | Po- | Mare 
sands) sands) Food |General | Drug sands) | ten- | 
r' Mdse. tial | | inden 
Creek (Salpulpa)....... 40.1} 2.02) .031 11.1 18,704) 2.00} .025| 5,956) 2,202 36,807| 33,647) 2.04) .025| 3,031) 4,991 a 84 
Custer : 20.5} 1.03) .016 5.9 9,864) 1.05) .013| 2,503) 1,255 466} 19,087, 17,448} 1.06) .013| 2,957; 10,429] .o14! ag 
Delaware 12.3} .62) .010 3.1 2,050} .22) .003 470 * 3,791 3,466} .21| .003) 1,118} 3,331) .004) 40 
Dewey 8.3) .42| .006 2.3 2,973| .32| .004 909 234 5,767 5,272| .32| .004) 2,292} 6,415) .004| 67 
Ellis. 6.5) .33) .005 2.0 2,994) .32| .004 654 128 5,398 4,935} .30| .004| 2,468} 6,273] .004| 90 
Garfield (Enid). 39.7) 2.00) .031 12.2] 27,229) 2.91} .037| 6,078} 5,756 49,907| 45,622) 2.77| .034| 3,740) 16, .034) 110 
Garvin... 23.0; 1.16) .018 6. 7,926} .85| .011) 2,523) 1,075 15,615, 14,274) .87| .011| 2,379) 10, .012| 67 
Grady (Chickasha)... .. 35.4) 1.78) .028 9.9] 13,985 1.49} .019| 3,371 2,766 26,819} 24,516] 1.49] .018| 2,476) 10,827) .020) 71 
Grant 9.6) .48| .007 a 4,415| .47| .006| 1,359 85 7,822 7,150} .43| .005) 2,383) 10,322) .006| 26 
Greer 12.6) .63) .010 9. 4,831} .52| .007| 1,461 628 9,987 9,130| .55| .007| 2,609} 8,343] .008| 90 
Harmon 7.8} .39] .006 2.1 2,151; .23) .003 511 415 4,380 4,004, .24| .003| 1,907} 3,521] .004) 67 
Harper. . 5.2} .26| .004 % 1,847) .20) .002 572 85 3,911 3,575, .22| .003) 2,383) 3,312) .003| 75 
Haskell 12.3} .62) .010 3. 2,872; .31| .004 633 362 4,989 4,561; .28) .003) 1,520 .005 
Hughes 19.8} 1.00) .015 5. 7,104) .76| .010) 1,910) 1,745 13,868;  12,677| .77| .009) 2,535 011) 73 
Jackson. 20.5) 1.03) .016 6. 7,672; .82| .010) 2,115 841 14,647, 13,389} .81) .010) 2,232 011) 69 
Jefferson 11.1} 56} .009 3. 3,654; .39| .005) 1,134 394 7,154 6,540| .40| .005| 2,180 .006| 67 
Johnston 10.3) .52) .008 2.6 2,314) .25| .003 776 362 4,490 4,105} .25| .003] 1,579 .004) 50 
Kay (Ponca City). 43.1) 2.17] .033) 13.1 22,428} 2.40| .030) 7,049) 3,224 46,355} 42,375, 2.57) .032| 3,235 .032| 97 
Kingfisher. . 11.8} .59) .009 3.4 6,252} .67| .008| 1,563 383 11,274 10,306)  .62) .008] 3,031 008) 89 
| Re 19.5} .98| .015 5.7 7,997, .85| .011) 2,319] 1,170 14,178} 12,961) .79| .010| 2,274 011) 73 
SE. coc ces 8.3) .42) .006 2.1 2,030} .22) .003 531 149 3,751 3,429] .21| .003] 1,633 -004) 67 
Le Flore 31.6) 1.59) .025 7a 8,352} .89| .011) 2,360 968 15,575, 14,238) .86|) .011| 1,802 014) 56 
Lincoln. . : 20.7; 1.04) .016 5.7 6,465} .69) .009) 1,727 649 13,290} 12,149) .74) .009| 2,131 .010} 63 
Logan (Guthrie)... ee 20.6) 1.04) .016 6. 10,656} 1.14) .014| 2,626) 1,255 21,561 19,710! 1.19} .015| 3,179 015) 94 
ose es cn egw 8.0| .40) .006 2. 1,776} .19| .002 776 255 3,931 3,593} .22| .003| 1,797 .003]} 50 
MeClain............. 15.0} .75| .012 3.9 3,664] 39) .005) 1,175 149 7,453 6,813, .41| .005) 1,747 006} 50 
McCurtain............. 30.0} 1.51) .023 7.4 6,160} .66| .008} 1,686 1,075 11,993} 10,963} .66| .008| 1,481 011] 48 
NE .icescavdsvs 17.9| .90| .014 4.2 3,603) .38} .005) 1,093 585 7,373 6,740} .41| .005] 1 605 007) 50 
Major... 9.3| .47| .007 2.6 3,085 .33) .004 817 192 6,755 6,175} .37| .005| 2,375 005} 71 
Marshall 9.8} .49) .008 2. 2,760} .30| .004 971 415 4,540 4,150} .25| .003| 1,660 -004| 50 
Mayes. . 21.3) 1.07) .017 5.8 5,166) .55| .007) 1,042 234 6,525 5,965] .36| .004) 1,028 008) 47 
Murray . 10.0} .50| .008 2.6 3,816} .41| .005| 1,175 340 5,936 5,426} .33| .004) 2,087 005) 63 
Muskogee (Muskogee) 62.9] 3.16} .049 17.4] 32,347| 3.46] .044| 6,773) 5,266 62,517| 57,149) 3.46) .043) 3,284 044) 90 
| Ree 11.0) .55; .009 3.2 5,572| .59| .008} 1,420 521 11,155] 10,197) 62) .008) 3,187 .008| 89 
NER are 12.0} .60| .009 3.4 4,536} .48| .006) 1,788 255 7,912 7,233} .44| .005) 2,127 .006| 67 
SPERM, Sore 18.5) .93| .014 4.7 5,166, .55| .007) 1,624 862 10,476 9,577| .58) .007) 2,038 008} 57 
Oklahoma (Oklahoma City)} 256.6) 12.91) .199| 79.6] 191,706) 20.49| .257| 31,210) 28,162 336.614) 353,420) 21.42) .265) 4,440 249) 125 
Okmulgee (Okmulgee)... . 40.2} 2.02) .031 11.1 15,872) 1.70} .021| 5,302) 2,979 33,694} 30,801] 1.87) .023| 2,775 .024| 77 
EE a ae 27.7] 1.39) .022 7.6] 14,299) 1.53) .019) 4,781) 2,011 26,560} 24,280) 1.47) .018| 3,195 019} 86 
Ottawa (Miami).......... 31.4) 1.58) .024 9.5 12,523} 1.34) .017)| 4,066) 2,032 20,623} 18,852) 1.14) .014) 1,984 .017| 71 
Pawnee...... 12.3) .62) .010 3.4 4,607, .49| .006) 1,543 479 7,703 7,042| .43| .005) 2,071 006) 60 
- _ Payne (Stillwater). ESAS 30.3} 1.52) .023 9.0) 15,142) 1.62) .020| 4,883) 2,617 31,638} 28,922) 1.75) .022| 3,214 .022) 96 
rie ‘ 
Pittsburg (McAlister). .... 42.9] 2.16) .033 10.9] 14,228) 1.52) .019} 3,984, 2,575 658} 26,300; 24,042) 1.46) .018) 2,206 021) 64 
Pontotoc (Ada)........... 27.6} 1.39) .021 7.4 17,171} 1.84) .023) 4,168) 2,394 871 27,238| 24,899) 1.51) .019| 3,365 .021| 100 
Pottawatomie (Shawnee). . 42.8} 2.15} .033| 11.8] 20,845) 2.23; .028/ 5,128) 4,671) 1,307] 43,482} 39,749] 2.41) .030] 3,369 030} 91 
Pushmataha............. 12.2) .61) .009 3.0 3,187; .34) .004 817 192 193 5,637 5,153} .31| .004| 1,718 005) 56 
Roger Mills 6.5| .33) .005 1.8 2,070} .22) .003 593 149 61 4,031 3,685} 22) .003| 2,047 .003} 60 
ON ich i a teky ed 18.8} .95| .015 5.2 5,541, .59| .008) 1,727) 1,234 294 9,598 8,774} .53| .006| 1,687 .008| 53 & 
Seminole (Seminole)...... 35.5] 1.79} .028 9.0 19,181, 2.05) .026; 6,385) 1,904) 1,124) 44,449) 40,633) 2.46) .030) 4,515 -028} 100 
Sequoyah. . wea 17.0} .86| .013 4.1 2,598} .28) .003 552 277 172] 5,348 4,889) .30) .004) 1,192 006) 46 i 
Stephens (Duncan) daiokas 26.7) 1.34) .021 7.4 11,062) 1.18} .015| 3,116) 1,883 567}  17,830| 16,299} .99| .012] 2,203 015) 71 
| 9.5) .48} .007 2.8 5,237, .56| .007) 1,154 394 314 9,399 8,592} 52) .006) 3,069 -007} 100 
Tillman. .......0. 20.2} 1.02) .016 5.9 5,714, .61| .008} 1,686 862 3 11,075, 10,124) .61| .007| 1,716 009; 56 
Tulsa (Tulsa)............ 213.2} 10.72] .166) 65.3] 142,717] 15.26) .191) 30,648] 23,725] 8,388] 300,516] 274,715) 16.65) .206) 4,207 -194) 117 
Wagoner. . : 16.9} .85| .013 4.3 3,298} .35| .004) 1,062 213 172 6,595 6,029} .37| .005| 1,402 -006) 46 
Washington (Bartow), 25.0) 1.26] .019 7.5]  16,390/ 1.75} .022| 4,679) 2,638 861 33,534]  30,655| 1.86) .023| 4,087 -022) 116 
Washita.. 17.4) .88| .014 4.9 5,470} .59| .007) 1,624 840 233 11,294 10,324)  .62} .008} 2,107 -009) 64 
Woods. . 12.9) .65| .010 3.9 7,053} .75| .010| 1,870 670 3 13,030) 11,911) 72) .009) 3,054) 9,0) .010| 100 } 
Woodward............. 13.6} .68| .011 3.6 8,373} .90) .011| 2,074 692 314 12,442 11,374; .69| .008) 3,159) 6, 010} 91 
STATE TOTAL..........] 1,988.4)...... 1.545) 559.7] 935,497)...... 1.255] 228,981) 139,236 50,409 1,905,094) 1,650,114). 1.237] 2,948| 478,818 1.304 84 


—— 


Before using these figures, see explanation page 19. City figures, see page 205. 
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[360} SALES MANAGEMENT 


OIL CAPITAL NEWSPAPERS 


TULSA WORLD @ TULSA TRIBUNE Fe 


MORNING @ EVENING @ SUNDAY @ REPRESENTED NATIONALLY BY @ THE BRANHAM CO. 


ARK ANSAS— County Data Ine estimate ty SALES MANNE: Ek 


—= 


~ SALES 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1#45 Te 
iG 


POPULATION iy 
2-15-1944 CLD ESTIMATES CyD ESTIMATES 


THREE STORE GROUPS 
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*Withheld to avoid disclosure. Before using these figures, see explanation page 29. 


{362} SALES MANAGEMENT 


Fort Smith, the second largest and most industrialized city in Arkansas, is 
located at the point where the Arkansas River enters the State from Okla- 


homa. 


Due to definite geographic advantages, Fort Smith was established 


in 1817 (129 years ago) as an important western outpost for the United States 


Army. 


Because of these same geographic advantages, Fort Smith (the city) soon 
became, and has been ever since, the trading center for a large and pros- 
perous area in western Arkansas and eastern Oklahoma — one of America’s 
most inviting and lucrative markets for advertising and selling. 


MARKET: 


Over 370,000 people live in the Fort Smith 14-County 
area and 93.5% are native white. 49% of these 
people own their own homes. Payrolls, bank de- 
posits, postal receipts, meter installations and new 
industrial developments show a steady, continuous 


Fort Smith is over five (5) 
times as far from Little 
Rock as Dallas is from Fort 
Worth. Tulsa, the closest 
major market to Fort Smith 
is thirty miles nearer to 
Oklahoma City than to Fort 
Smith. 


\ 


JOPLIN 
160 Miles 


BENTON 


gain year after year. The people here are working wo 


> 
; : & 
and earning ... they are ready to buy. What do nis. WASHINGTON 
“le, s 
< 


YOU have to offer them? 
CRAWFORD 


MADISON 


FRANKLI 
FRANKLIN T JOHNSON 


OKLA. CITY SEQUOYAH ” 


EDITORIAL POLICIES: —— : 


Editorially, folks in the Fort Smith area stick by 
the home base paper. The three Fort Smith ABC 
papers speak their language and give them news 
about people they know. AP and UP news, local and - 
national sports coverage, comics and other Features 
are equal to any comparable metropolitan daily. 


LITTLE ROCK 
160 Miles 


FORT 
SMITH 


< 
SEBASTIAN 


LE FLORE 


INDUSTRIES include- Coal 
Mining, Zinc Smelting, 
Natural Gas Marketing, 
Livestock, Canneries, Furni- 
ture Manufacturing, Glass 
Making, Hardware Manu- 
facturing and Frozen Food 
& Meat Packing. 


RESOURCES include- Lumber, 
Coal, Natural Gas, Livestock, 
Dairying, Poultry & Eggs, Vege- 
tables, Berries, Tree Fruits, Feed 
and Cotton. 


CIRCULATION: 


Circulation (Now 15% above last ABC report) shows 

a steady and healthy growth. Each and every 

county in the 14-county area has had a gain in cir- 

— without the benefit of any special circulation 
rive. 


se fat $ 
Saae ARKANSAS 


PENETRATION: 


Geographically and physically Fort Smith is 
the natural trading center, for this 14-county 
area. Circulation of outside newspapers (metro- 
politan centers) is practically nil. 


The largest Little Rock newspaper penetration 
- 4 Fort Smith area only reaches 4% of the 
amilies. 


MERCHANDISING: 


The Southwest Times Record Publishing Com- 
pany has a competent staff of advertising 
representatives who are in a position to co- 
operate with ary advertiser desiring merchan- 
dising help or product, retailer and wholesaler 
research. 


ae Evening & Sunday - 
the ONLY advertising medium 
that reaches Fort Smith with 
effect -- and that’s a FACT 


Sout 


Represented by — Southern Newspaper Markets — Arkansas Dailies, Inc. 
10, 1946 


CALCASIEU 


DAVIS 


Sales Managemtrt 
WEST SOUTH CENTRAL STATES 


Louisiana 


(See also Oklahoma, Arkansas, Texas) 


WALHINGION 


Cities shown are those having 
retail sales of $20,000,000 
or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 


Prapwred by CARIMAEIE, Meow Tow 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ARKANSAS—County Data— (Continued) 


SALES— 

OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY THREE STORE GROUPS Gross 

(in thousands of dollars) Gross Net Farm % | Qual- 

Total | % | % | Families} Dollars | % | % | ____| Dollars | Dollars | % | % | Per | Dollars} of | ity 

(in C) of (in (in of of | | (in (in of of | fam- (in U.S.A. of 

thou- | State | U.S.A.) thou- )| State | U.S.A. } thousands) | thousands)! State | U.S.A.) ily thou- | Po- | Mar- 

sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tia Index 
IR od ones iunaedd 33.2) 1.91) .026 9.1 8,394; 1.50) .011 2,439 607 436} 15,149 14,262) 1.37) .011 014) 54 
Se ee 23.5) 1.35) .018 5.9 3,867 .69; .005 988 341 91 6,973 6,565 -63) .005 . 008) 44 
| IPR Pes 9.7 .57| .008 2.6 2,608 -47| + .003 400 160 91 4,976 4,685} .45) .004 -005 63 
is ivavenencaeeunen 9.4 .54) .007 2.4 1,137 -20 -001) 273 138 11 3,168 2,982 -29} .002 -003 43 
Sebastian (Fort Smith).... 58.3) 3.36) .045 12.0 34,541] 6.17) .046) 7,959) 5,450) 1,651 70,832 66,683) 6.41) .050 - 048) 107 
Rare 11.8 -68} .009 3.1 2,872 -51) +.004 1,030 234 294 6,106 5,748 -55) + .004 - 005) 56 
TS as siaatiadeubanwne 9.0 .52| .007 2.4 1,106 -20; .001 221 ¢ 51 3,210 3,022) .29) .002 -003 43 
ES ae. 6.6 -38} .005 1.6 771 14) +.001 116 * a 1,662 1,565 -15} .001 -002 40 
Union (El Dorado) ....... 45.6) 2.63) .035 12.9 23,659) 4.23) .032) 6,403) 2,427 1,2 52,555 49,476} 4.75) .037; .035| 100 
Van Buren.............4. 9.1) 52) .007) 9.2.3 974] .17| .001| 200 53 51) 2,875] 2,707] 26) 002 003} 43 
Washington (Fayetteville) 31.3} 1.80) .024 9. 15,529) 2.77) .021 2,954 2,502 25, 164 23,690} 2.28) .018 -020 83 
Css ccheaceceddated 31.9) 1.84) .025 8. 8,059} 1.44) .011 2,008 1,203 13,121 12,352) 1.19) .009 .013 52 
Lt sn sv cnenewen 18.6) 1.07); .015 4.8 4,598 -82| .006 1,472 458 7,956 7,490 -72| .006 008 53 
ee 13.9 .80} .011 3. 3,532 -63) .005 957 . 1 6,931 6,525 -63) .005 . 006) 55 
aes - Seo |—— 
STATE TOTAL 1,736.1 1.349 475.71 560,067]...... .751| 140,838) 63,031 28, 2191 1,105,380! 1,040,629|...... -780 -885 66 

For Arkansas City figures, see page 208. 

LOUIS!I!ANA—County Data 7 
NS tiideeccty anita 40.7| 1.73 .032| 10.4] 14, 952| 1.44) 020, 2,030| 2,161) 456] 31,738| 28,864) 1.53) .022\ 2,775) 14,721 023,72 
Allen 16.0) 68 .012 4.4 3,947 -38 -005) 931) 192 152 8,736 7,945 .42| .006) 1,806) 2,816) .007 58 
Ascension. . 18.7) -80| .015) = 5.0 5,948) 58) .008) | 1,057 415 172} 11,174) 10,162) _.54| .008| 2,032 3,248) .009 60 
mption 16.8) .72| .013 4.2 4,892) .47| .007) 858) 415 132 9,037 8,219, .43) .006| 1,957; 5,323} .008 62 
voyelles 34.3, 1.46 .027} 9.0 8,773} .85| .012| 1,664, 585 405] 16,592 15,090) .80| .011| 1,677} 6,854] .015| 56 


*Withheld to avoid disclosure. 


[364] 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


How WWL advertises its advertisers 


WWL IS THE ONLY NEW ORLEANS STATION USING ALL THESE MEANS TO 
MERCHANDISE ITS PROGRAMS AND BUILD LISTENERSHIP CONTINUOUSLY... 


| FRIDAYS 8:30 PM. 
I REXALL DRUG STORES 


WWLE733, 


cnr BF 
BR + ce AA AA ACN CSE SID 


24-sheet Posters Street Car Dash Signs 


Newspaper Advertising Point-of-Sale Displays 


Folks turn first to... 


The WWL PRIMARY DAYTIME listening area includes 94 
counties with 454,500 radio homes and retail sales in 
1944 of $927,478,000. 


The WWL PRIMARY NIGHTTIME listening area includes 
116 counties with 576,110 radio homes and retail sales in NEW ORLEANS 
1944 of $1,189,260,000. 


A DEPARTMENT OF LOYOLA UNIVERSITY 


The Greatest SELLING Power in the South's Greatest City 
50,000 Watts * Clear Channel e CBS Affiliate 


Represented Nationally by The Katz Agency, Ine. 


May 10, 1946 ° | [365] 


The “SM” symbols mark original. exciy. 
sive estimates by SALES MANASEMENT 


LOUISIANA—County Data — (Continued) 


COUNTY 


RETAIL SALES—1945 


EFFECTIVE BUYING INCOME—1945 


2 


Caddo (Shreveport)....... 
Calcasiou (Lake Charies).. 


CED... cvndsccticdact 


Cee eee eee eee 


Orleans (New Orleans)... 
Ouachita (Monroe) 


St. John the Baptist....... 
St. Landry (Opelousas)... . 
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22833 
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BSS88 
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$883 83838 


BS £8883 S838: 


8&8 25828 RES22 S88SS SSS FSSFE 
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- 
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1.380 210, 149 145,081 


explanation page 19. 


Withheld to avoid disclosure. 


[366] 


For Louisiana City figures, see page 208. 


Before using these figures, see 


SALES MANAGEMENT 


S© S5886S882 S882 239 !:8°° F 


eon & 


WOAI - YOUR MOST POWERFUL ADVERTISING INFLUENCE 


IN THE SOUTHWEST 


TEXAS—County Data 


COUNTY 


Andrews... 
Angelina (Lufkin) 
Aransas 

Archer 


Armstrong 


Bell (Temple) 


Bexar (San Antonio)... 


Bowie (Texarkana) 
Brazoria 


Brazos (Bryan) 
Brewster 

Briscoe 

Brooks 

Brown (Brownwood) 


Burleson 


Cameror Brownsville- 
Har lingen) 


OPA CIVIL 
POPULATION 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1945 


ESTIMATES 


EFFECTIVE BUYING INCOME—1945 


ESTIMATES 


SALES— 
ADVERTIS- 


ING 
CONTROLS 


Total 
(in 
thou- 
sands) 


Families) 
(in 
thou- 
sands) 


Dollars 


(in 
thousands) 


BRE TTTTd 


R&S 


88888 82382 8 


i=} 
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BS8G8 BSBRS 
, . 


88 
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saescB 
B8RS8R 


8.4 11,982 
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a 
8 
1.7 


18,738 
185,324 


1,637 
35 
4,290 
21,286 
12,484 


14,787 


% 
of 
State 


THREE STORE GROUPS 
(In thousands of dollars) 


General 
Mdse. 


Drug 


Gross 
— 


(in 
thousands) 


Ques 


1,502 
. 


1,584 
. 


20,120 
1,133 
18,940 
1,929 


$8 88882 88: 


S #888 
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88 283: 
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Before using these figures, see explanation page 19. 


[3S?ta 


SmeR. 
MAN 


Hina WEST SOUTH CENTRAL STATES 


Texas 


DtAt Smite | RAN 
Oa 
Amariio@ 


stro] Swi [emscoc] WALL [CHL 
- i 


~. 

tame [wae | fovo nev) COTTE jmanoe | %, 
BAN | wit “Spee, cay 
OARS BARGER | wicmTa m ieee — . 
- 
ychute Falis > iciay MON Vv en ol REO 
Lu. | CROSBY /ONCRENS) ming | KNOX | BAYLOR | ARCHER TAGUE] COOKE [GRAYSON] FANNIN) LAMAR | RIVER 
BocK 
O Lubbock 
Ann | Gaaza | KENT [STONE.| HASKELL) THROCK.| YOUNG 
ives 


Anm 1 00NLCY 
STRONG u 


(See also Oklahoma, Arkansas, Louisiana) 


JACK | wise | OLNTON | COLLIN 


woRTCN 


GAINES SOM] BORDEN | SCURRY | FISHER | JONES JSHACKEY STE | PALO |PARNE 
Foro | PHENS | PINTO Fort 2 


bnontws =| manne NOLAN CALLA [EASTLAND] ERATH\ HOOD | JOHN | ELLIS 
van SON 


CULBERSON ector | mo 
Loving cam | Se 


10M 
Gattn 


mctves \ waro w uPTON 
Pecos 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


CROCKETT SCHLLICHER 


suTtON 


ze GRIMES E 


eed 1 Counties shaded are those having 
retail sales of $50,000,000 
onan OL ORAL 


Dy Lure . LAWACA nO or more in 1942. 


Favel ie austin) 


DE wity JACK. 


5 
a 
3 
s 


CITY POPULATIONS 
(1940 CENSUS) 


2 | memurten 


© UNDER 50,000 Corpus Christ: 
@ 50,000 TO 100,000 BLL BER 
@ 100,000 OR OVER noe KENEDY 


LAC 


TEXAS—County Data— (Continued) Tie state" Sales WARAGEMENT 


SALES—- 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS 

POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 


COUNTY 


| | THREE STORE GROUPS 
} (in thousands of dollars) Net 
Families} Dollars | % , | ee ! Dollars % 


of | of (in (in of of | | (in ot 
State | U.S.A.) thou- | thousands)! State U.S.A.| thousands) | thousands) State 
| sanded Food |General | Drug ten- | ket 
| Mdse. tial | Index 
12,741| 40} .017| 3,942) 1,810 
7,107, «. -010, 1,925) 1,024 
3,635 
1,192) 


Collin (McKinney) 
Collingsworth. . . . 
Colorado. ....... 


Comal oe 
Comanche 
Concho..... 

Cooke (Gainesville) 


B83 
838 


oO 
> 
= 
— 


E 
8 8: 


£8288 
888 


. 
= 


Daliam. 
Dallas (Dallas) 


2,142; 1,031, 
942) 269 3,326 
| 1,087] 323) 1,788 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


2,118 


— 2 
s2= 
—- = 
— ~ 


. 


82285 


SALES MANAGEMENT 


KFRO 


Camp, Cass, 


Cherokee, 
Marion, Morris, Nacogdoches, Panola, Rusk, Shelby, 
Smith, Titus, Upshur and Wood. 


LONGVIEW, TEXAS 


Covers These Rich East Texas Counties 


Franklin, 


Gregg, 


Average Family Income 


Total Families 


1945 S. M. Retail Sales 
Effective Buying Income 


Harrison, 


KFRO 


$2,299.00 
115,300 
$186,048,000.00 
$340,844,000.00 


1000 Watts — American — Mutual Networks 
JAMES R. CURTIS, President 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TEX AS— County Data — (Continued) 


EFFECTIVE BUYING INCOME—1945 


Gross 
Dollars 


(in 
thousands) 


OPA CIVIL RETAIL SALES—1945 
POPULATION 
-15-1944 ESTIMATES 
COUNTY =e” i a tiem er 
THREE STORE GROUPS 
(in thousands of dollars) 
Total % % \Families} Dollars % becal anes = 
(in of of (in (in of 
thou- | State | U.S.A.) thou- | thousands)/ State 
sands) General | Drug 
ARES 2,110 813 
ee re eae ale 981 494 
S iabhwepeaetaaed 528 258) 
a ackeeswianaas 86 113) 
EE eee 345 185 
Dian Scenes ieee 388 443 
ta ede eae smeled 2,349 
884 721 
eeoeecesecseseseoss . s 
ee 1,778 844) 
14,256 3,171 
eee eee ee ee ee 1,369 299 


Gillespie. . . 
Glasscock. . 
Goliad 

Gonzales 


Gregg (Longview-K 
Grimes 


ilgore) . 


Hall 
Hamilton. . 
Hansford... 
Hardeman 
Hardin 


Hartley 
Haskell... 
Hays 


Hemphill 
Henderson 


1,604 614 
-07; .003 321 . 
-16} .007, 1,459 453 


Net 
Dollars 


(in 
thousands) 


159,862 
11,500 


ESTIMATES 
Gross 
Farm 
% % Per | Dollars 
of of | fam- (in 
State | U.S.A.) ily thou- 
sands) 


SALES— 
ADVERTIS- 
ING 
CONTROLS 
% ual- 
af | Sty 
U.S.A.| of 
Po- | Mar- 
ten- | ket 
.021; 84 
-015) 88 
-006) 86 
-004| 67 
-004) 80 
-009| 82 
-017| 94 
014; 117 
.001; 50 
-025| 78 
-108} 103 
.009| 75 
71 
67 
72 


*Withheld to avoid disclosure. 
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SAN CARLOS 


EDINBURG 


LA BLANCA 


there 


The Valley trading area is ALL CITY 
ZONE in this strange marketing area 
whose three shopping centers have by 


VALLEY CITY! 


In less than 30 minutes’ distance from 
one of the three major trading centers 


is 


185,400 POPULATION 


ration book count 


- 62,000 


CITY POPULATION 


THE 


RIO GRANDE 
VALLEY GROUP 


Central Office 


HARLINGEN, TEXAS 


..a market greater 
than New Haven... 


Norfolk .. 
Rapids . . 
City... 
Beaumont . 
Christi... 
Galveston .. 


. Sale 


. Grand 


Lake 


. Austin. 

. Corpus 
El Paso... 
. Waco. 


IT'S MAIN STREET IN THE VALLEY CITY OF TEXAS! 


VALLEY MARKET! 
On this strange street the average fami!, 
enjoys an annual income of $4,025— 
25% greater than the average for Texas. 


INCOME . . $185,881,000 
SALES .... 72,775,000 


$2.30 of every $100 spent at retail in 
all Texas is spent in the stores on Main 
Street in Valley City. 


BROWNSVILLE HERALD 
HARLINGEN STAR 
McALLEN MONITOR 
National Representatives 

TEXAS DAILY PRESS LEAGUE 


TEXAS—County Data — (Continued) 


The “SM” symbols mark original, ‘excle- 
sive estimates by SALES MANAGEMENT. 


COUNTY 


Hildalgo (McAllen) . 
Hill 
Hockley 


Meed...... 

Hopkins ( Sulphur Springs). 
BN iceensdsews ; 
Howard (Big 8 Soring) cin 
Hudspeth... : 
Hunt (Greenville) 
Hutchinson (Borger) 

i vaddcetdianne sexed 
to tiiniah haseked 


eee 
Jefferson (Beaumont- 

Pt. Arthur)... . 
POU, cacccccsiccocca 
Jim Wells (Alice)... 


Johnson (Cleburne) ia 
Ci iinensveddnakand 


OPA CIVIL 
POPULATION 


SSRBE RERSB 


eo ae 
Sse 88 


Dollars 


Families 
(in (in 
thousands) 


thou- 
sands) 


36,027 
11,420 


.004 1. 1,613 
.017 6.4] 10,006 
.017 5. 6,920 
.020 7.1, 18,037 
.002 J 877 
031; 11. 20,375 
.016 6 12,519) 
001 573! 
.006 2 3,437 
.009 3 3,893 


-001 479 
138} 52.1] 93,714 
.004 1. 2,735 
.013 4 10,567) 
.021 8.3] 11,876 
.017 6.1] 10,532 
.012 3.7 5,985 
.024 8.1) 11,596 
-004 1.4 2,465 
. on 35 
.002 7 842 
.008 2.8 8,440 
.003 1.1 2,420 
.001 fe 362 
| 

.003 1. 1,251 
.011 3. 6,569 
008 2. 3,834 
.036} 12. 16,447 
.016 5. 8,253 
.007 2. 4,208 
.005 1. 2,092 


RETAIL SALES—1945 


B2BB2 BSERRB 


8828888 


ESTIMATES 


EFFECTIVE BUYING INCOME—1945 


SALES— 
ADVERTIS- 


ING 
CONTROLS 


THREE STORE GROUPS 
(In thousands of dollars) 


ESTIMATES 


3,787, 1,530 
724 108 51 
2,546) 1,131 51 
2,225, 1,067 
4,046) 2,705 
217 * 
5,329, 2,716 a? 
3,663) 1,164 81 
197 * e 
942 162 237 
1,200 409) ("144 
197 ° ° 
22,309) 15,937) 4, 
517 248 144 
1,863 700 463; 
3,549} 1,207 659 
3,042) 1,703 
1,500 366 
3,642 1,821 
580 65 93 
_, ED eee 
342 ° * 
2,121) 1,293 299 
683 228 93 
176 * * 
197 75 . 
1,885 916 
1,221 453 
4,708} 2,295 999 
2,287 880 
1,304 496 226) 
600 231 


40,536 
25,421 
1,077 
7,195 
7,738 


3,101) .05) .002) 1,938 
15,935) .28) .012| 2,490 
12,114) = .21| +=.009) 2,089 
24,113) = .42| .018| 3,396 
2,006) .03) .001) 2,229 
36,506} .64) .027| 3,068) 1 
22,894; .40) .017| 3,693 
970) .02| .001) 1,940 
6,480) .11) .005) 2,817 
6,969} .12) .005) 2,323 
739 -001| 1,478 
204,013) 3.55) .153) 3,916 
3,830} .07| .003) 3,192 
14,697; .26)  .011) 3,418 
22,059) .38| .017| 2,658 
18,661; .33) .014) 3,059 
10,847) .19) .008) 2,932 
20,331) .36) .015) 2,510 
4,473; 08) .003) 2,796 
_. ee eres 1,530} = 146)..... 
1,391) 02) .001) 1,987 
10,214) = .18) .008) 3,648 
3,014) .05) .002) 2,740 
691) .01| .001) 2,303 
2,188} .04) .002) 2,188 
12,143) = .21) + .009) 3,114 
6,777; .12| .005) 2,420 
30,400} .53) .023| 2,357 
13,391) .23) .010) 2,309 
7,152} .13) .005| 2,649 
3,676} .06) .003) 2,451 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 
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Ss SS Sr Ss 


IMPORTANT 
& 


HOUSTON..: 


7 


i 


jreer et! 


@ Houston not only tops all other cities in the South in actual 
new construction, it ranks high among all cities in the country for 
new building under way. In December, 1945, Houston led the 
entire country in value of building permits, and was fifth city in 


the nation for the full year. Indicative of the trend is the. 


$13,528,048 in new building permits issued for the first two 
months of 1946. 

Yes, Houston is experiencing a tremendous construction program 
—probably unmatched by any other city of like size. But this is 
only the beginning. A survey recently completed by Houston’s 
Committee for Economic Development reveals that $431,290,500 
will be spent in Metropolitan Houston on new public and private 
construction during the next three years. An estimated 35 per cent 
—or $150,951,675—of the $431,290,500 will go into pay envelopes 
of Houston workers. 

Industrial expansion already planned and the development of 
tremendous natural resources combine to assure the continued rapid 
growth and solid prosperity of the great Houston market—by far 
the biggest and richest in the South. 


The Houston Market is sold 


HOUSTON 


CONSTRUCTION \ 


FACTS ABOUT THE SOUTH’S BIGGEST MARKET 


BUILDING PERMITS 


ISSUED IN 1945* 


New York City $102,658,000 


Los Angeles........ 91,570,000 
67,975,000 
Chicago 


61,699,000 


HOUSTON 41,087,500 


* Figures released by Bureau of Labor 


Statistics, U. S. Department of Labor. 


when your story is told THE HOUSTON 


eeeim The Chronicle 


R. W. McCARTHY 
National Advertising Manager National Representatives 


| Dest In CIRCULATION and ADVERTISING for the 33rd CONSECUTIVE YEAR 


CHRONICLE 


THE BRANHAM COMPANY 


M ae 10, 1946 


TEX AS—County Data— (Continued) dive estimate: by SALES. wahnaewen 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
ESTIMATES ESTIMATES CONTROLS 


COUNTY 

THREE STORE GROUPS 
(in thousands of dollars) Net 

Families} Dollars % LES ESO NS ee Se Dollars 

(in (in of (in (in 

thousands)| State | U.S.A. thousands) | thousands) 


tial | index 


11,959! 10,770, .19| . 010, «83 
5,916 5,328} .09| . f 83 


Loving , 
Lubbock (Lubbock)... .. 


g 88 888 


Db. d ss waigen gasses 
Nolan (Sweetwater) 
Nueces (Corpus Christi)... 


~~ 

s Oo 
= 

— Ww 

-— a) 

83s 


. 
o 8 
= 
o 


88238 833: 


$85 


Potter (Amarillo) 
Presidio 
Rains 


SBRBS 28855 


a —— ae ee 


Rusk (Kilgore-Henderson). 
Sabine.... P 
San Augustine... 


*Withheld to avoid disclosure. . ; Before using these figures, see explanation page 19. 
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FA 


Up-to-the-Minute Facts and Figures 
in Booklet Form 


MAJOR 
DISTRIBUTING 
MARKET 
CENTER 
IN TEXAS 


ee EM 
Serer rey 60 was0m BInTete 
mre art ranean eee 
oe Fae NATIONS 
a =< 


Ma. SPACE BUYER, here's an authentic, 
concise booklet showing the Amarillo Mar- 
ket... as it is today. It shows why 
Amarillo is one of the 60 Key Dis- 
tributing Markets of the Nation ... the 
fifth Major Distributing Market Center of 
Texas ... one of the 20 new Industrial and 
Manufacturing areas of the Nation... 
and how it's still moving forward. 


We'll be around to show you Amarillo's 
progress soon and you'll be mighty inter- 
ested. Meantime throw out the "war- 
colored" data in your Amarillo file . . . 
make room for "Progress in the Amarillo 
Area.” 


“P. S.: If you've got to have this latest 
market information in a hurry just drop 


us a postcard . . . it'll go out by return 
mail, 


Amarillo Globe-News 


MORNING - EVENING - SUNDAY 
Represented Nationally by Texas Daily Press League 


May 1¢ 
‘Y 10, 1946 {385} 


~TEXAS—County Data — (Continued) 


The “SM” symbols mark original, extle. 


sive estimates by SALES MANAGEMENT. 


COUNTY 


i diikedsssnetawncues 
Tom Green (San Angelo). . 
Travis (Austin)........... 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS. 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
THREE STORE GROUPS Gross 
(In thousands of dollars) Gross Net Farm % | Qual. 
Total | % % |Families} Dollars | % % ni ad Dollars | Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in (in of of | fam- (in JULS.A. of 
thou- | State |U.S.A.) thou- | thousands)) State | U.S.A. thousands) | thousands)| State | U.S.A.) _ ily thou- | Po- Mar. 
sands) | sands) Food |General | Drug sands) | ten- | ket 
| Mdse. tial | Index 
1,064) .03) .001 600 bd 41 3,144 2,831; .05) .002) 1,665) 1,483} .002 40 
14,238, .45) .019) 3,828 571 741 21,563 19,419} .34 ” 3,082} 10,446] .017 94 
3,507} .11| .005| 1,117) 291/144), «= G,129) 5,520] .10} .004| 2,400) 6,073] .005, 83 
1,029} .03| .001 383 ° *| 2,025, = 1,824| .03} .001| 3,040/ 2,008] .001, 59 
5,015, .16| .007) 1,500 550 278 8,985 8,092; .14) .006) 2,610; 5,142) .007° a8 
2,513, .08| 003] 766 75 185 5,095 4,589} .08} .003| 3,278} 3,020) .003) 75 
65 
-00 


STATE TOTAL.......... 


*Withheld to avoid disclosure. 


— 


& BeRaR BEBEBR 


3 


os 
o- 
_— oO 


82 8888 


3,175,472) 


84 
.03 
16) .007 
2,366, 2,131, 04) .002| 2,368| 
12;268) 11,048| 19, .008) 2,351) 


53,036) 


58,890 92) .040 4,612 
126,558} 113,978) 1.99) .085| 3,930! 
6,886 6,201; .11| .005| 2,297 
5,851 5,270 09 .004| 2,108 
11,916 .008 


3,837 3,456) 06) .002| 3,456) 
13,057) 11,759} .21| | .009) 3,459) 
15,093} 13,593/ 24) .010) 3,236) 
16,191) 14,582) .25) | .011) 2,430 
27,915} 25,140) .44| .019| 3,444) 


12,748 


10,180 9,168) .16| .007| 3,161 
26,711; 24,056 a -018| 2,406 
8,079} 7,276, .13| .006| 2,205, 
6,572, 5,625 .10| .004| 3,750 


-001) 2,220) 
-003| 2,117) 


| 4,261] 787,044) 479,983 


For ‘Texas City figures, see page 206. 


17.37 6,375,048| 5,741,333... 
| | 


4.303) 


‘ai Sei aie 


28s susan Srxaese 


—_ 


S2R4a3x BS 


Before using these figures, see explanation page 19. 


COPYRIGHT: the contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part, without written permission of Sales Management, Inc. 


SALES MANAGEMENT 


o-cCa w ee oe or o-oo wa oS — —- eo oe occa co w 


id 


1, Ownership of The Star- 
Telegram 


Amon G. Carter, President and Publisher 

Bert N. Honea, Vice-President and General Manager 
James N. North, Jr., Vice-President and Editor 

Harold V. Hough, Treasurer and Circulation Director 
(These four officers own 100% of the stock of The 
Star-Telegram ) 


2. History of The Star-Telegram 


The Star-Telegram combines the Fort Worth Star estab- 
lished Feb. 1, 1906, The Fort Worth Telegram pur- 
chased January 1, 1909 and The Fort Worth Record 
purchased November 1, 1925, 

The 40 year history of The Star-Telegram has spanned 
an eventful period, including two world wars and a ter- 
rible depression, It began with 4,500 subscribers, and 
today reports show over 195,000 circulation daily, figures 
which but reflect the healthy growth of Fort Worth and 
West Texas. Fort Worth has grown from a frontier 
town of 50,000 to a city of nearly 300,000 people dur- 
ing this period. The Fort Worth trading area has de- 
veloped into one of the nation’s outstanding agricultural 
and oil producing regions, while retaining its leadership 
in the production of livestock. The Star-Telegram has 
sought to promote in every way possible the development 
of Fort Worth and its natural trade territory contain- 
ing over 1,400,000 people, and looks forward confidently 
to even more eventful and fruitful years in the era now 
dawning. 


3. Circulation of The 
gram—Total Net Paid 
(Publisher’s Statement, September 30, 1945) 


Star-Tele- 


Star-Telegram combined daily 195,434 
Star-Telegram Sunday 153,892 
Star-Telegram Sunday & Evening 247,570 
Star-Telegram Sunday & Morning 255,648 
4, Advertising in The Star- 
Telegram 
(1945 Media Records Lineage) 
Retail— 
Star-Telegram Morning ‘ 832,343 
Star-Telegram Evening 4,475,078 
Star-Telegram Sunday 1,794,742 
General (including Automotive & Financial)— 
Star-Telegram Morning 1,485,667 
Star-Telegram Evening 1,553,204 
Star-Telegram Sunday 536,151 
Classified (including legal) — 
Star-Telegram Morning 1,199,905 
Star-Telegram Evening 1,185,358 


Star-Telegram Sunday 499,806 
Department Stores (included in Retail) 


Star-Telegram Morning 161,540 
Star-Telegram Evening 2,212,080 
Star-Telegram Sunday 875,605 


5. Rates of The Star-Telegram 
General Advertising 
M&E Sun M&S  &B&s 


Flat, per line .40 -40 .54 52 
6. Editorial Data on The 
Star-Telegram 


(A) Editorial Policy 


The Star Telegram is an independent Democratic 
newspaper, supporting what it believes to be right 
and opposing what it believes to be wrong, regard- 
less of party politics, publishing the news fairly 
and impartially at all times. 


(B) Leased News Wires 


AP—Associated Press (4 wires) 
CDN—Chicago Daily News 
'S—Chicago Tribune Service 
INS—International News Service 
NYT—New York Times 
NANA—North American Newspaper Alliance 
CP—Consolidated Presg 
RA—Reuters 
oe Star-Telegram war correspondents were in the 
acific at the close of World War II. They were Bob 


~—. Sam Kinch and Charles Boatner. Stanley Gunn, 
og correspondent, was killed by a Jap bomb on 
(C) Total Lines—News & Fea- 
tures 1945 
odie Records shows total lines of news and fea- 
- Carried during 1945 as follows: 
rel m Morning 6,491,787 
Bee re ieeram Evening 6,089,201 
tar-Telegram Sunday 2,708,671 
(D) Leading Editorial Features 
MORNING: 
“Gracie Allen Says” 
“Bright Say: 


by Damon Runyan 


“Baer Fac by Bugs Baer 


May 1946 


FACTUAL DATA ON THE FORT WORTH STAR-TELEGRAM AND ITS MARKET 


“Attic Salt Shaker’’ by W. Orton Tewson 
“About People” by K. C. B. 

“The Neighbors’ by George Clark 

“I See by the Papers’ by Bo Brown 
‘‘Today’s Horoscope’ by Genevieve Kemble 
“Verse for Today’’ by Ann Campbell 

“Your Health’ by Dr. J. B. Warren 
“Dorothy Dix Says’ 

“Louella Parsons on Hollywood” 

“Believe It or Not’’ by Robert Ripley 
“Nuggets of Knowledge” by Bill Brown 
Crossword Puzzle 

“Chuck Wagon Gossip’’ by Frank Reeves 
“Candy’’ by Sahle 

“Orphan Annie’ by Harold Gray 

“Terry’’ by Milton Caniff 

“Dixie Dugan’ by Streibel and McAvoy 
“The Power House’? by Tommy Thompson 
“Joe Palooka’”’ by Ham Fisher 

“The Nebbs’’ by Hess 

“Henry” by Carl Anderson 

‘‘Mandrake the Magician’’ by Lee Falk and Phil Davis 
“Tillie the Toiler’’ by Russ Westover 
“Barney Google” by Fred Laswell 
Star-Telegram Radio Clock 


EVENING: 


“Think It Over’? by H. M. Stansifer 

“Bobby Sox’’ by Marty Links 

“‘Daffynitions’’ by Paul H. Gilbert 

“At Your Service’’ (question column for Veterans) 

“Dick Tracy’’ by Chester Gould 

“David Lawrence Says’’ 

“Your Problems and Mine’ by Jeff D, Ray 

“Poor Pa’’ and “Cracks at the Crowd” by Claude 
Callan 

Hal Coffman, exclusive editorial cartoonist for The 
Star-Telegram 

Star-Telegram Radio Clock 

“I’d Rather Be Right’”’ by Samuel Grafton 

“Short Shots’ by Robert Quillan 

“Washington” by Jack Stinnett 

“Gripes and Grins’ by Streeter 

“Dorothy Thompson on World Affairs’ 

“Off the Record” by Ed Reed 

“Pull Up an Easy Chair’’ by Neal O’Hara 

“Just Folks’’ by Edgar A. Guest 

“Why Grow Old’’ by Josephine Lowman 

“‘A Woman’s New York” by Alice Hughes 

“Baby Health Column’”’ by Myrtle Meyer Eldred 

“The Amusement World’’ by Ida Belle Hicks 

“Take My Word for It’ by Frank Colby 

“Looking at Hollywood’’ by Hedda Hopper 

Crossword Puzzle 

“They'll Do It Every Time’’ by Jimmy Hatlo 

“Buzz Sawyer’’ by Roy Crane 

“Double Trouble’ by Bill MacLean 

“Thimble Theater” by Tom Sims 

“Tim Tyler’s Flying Luck’? by Lyman Young 

“Gasoline Alley’? by King 

“The Gumps’” by Gus Edson 

“Smiling Jack”’ by Zack Mosley 

“Moon Mullins’ by Willard 

“Winnie Winkle’’ by Branner 

“Smitty” by Berndt 

“Cranberry Boggs’? by Don Jean 

“Mutt & Jeff’? by Fisher 


SUNDAY: 


“Just Folks” by Edgar A. Guest 

Max Werner 

Hal Coffman, exclusive editorial cartoonist for The 
Star-Telegram 

Clarence Ousley 

“The Air World’? by Gill Rob Wilson 

Books and Bookmen 

Stamp Column by John §. Sparks, Jr. 

Dog Column by Hugh Cowdin 

Bridge Column by Emma Jean Hawes 

Sunday Crossword Puzzle 

“Talk From Texas Towns’ by Wayne C, Sellers 


Music Column by E. Clyde Whitlock 

“As the Turntable Turns’ by B. Clyde Whitlock 

Radio Column by Rosalyn Graves 

“Voice of Broadway” by Dorothy Kilgallen 

Serious Music on the Air 

Star-Telegram Radio Clock 

“Chuck Wagon Gossip’’ by Frank Reeves 

“Gardening” by Mary Daggett Lake 

“Chit Chat of Socie.y’’ by Mary Sears 

“Service Circles’ by Millie Coleman 

“Kathleen Norris Says’’ 

“Your Home” by W. Wadsworth Wood 

Patterns by Anne Adams 

“Dick Tracy’? by Chester Gould 

“Terry and the Pirates’ by Milton Caniff 

Dorothy Thompson 

“Moon Mullins’ by Frank Willard 

“The Gumps” by Gus Edson 

“Gasoline Alley’? by King 

“Right Around Home” by Dudley Fisher 

“Barney Google and Snuffy Smith” by Fred Laswell 

“Blondie” by Chic Young 

“Mutt & Jeff’? by Bud Fisher 

“Little Orphan Annie” by Harold Gray 

“Smiling Jack’’ by Zack Mosley 

“Popeye in Thimble Theater” by Tom Sims and Bill 
Zaboly 

“Tillie the Toiler’’? by Russ Westover 

“Winnie Winkle” by Branner 

“Smitty”? by Berndt 


SPORTS STAFF — EVENING 


Flem Hall, Amos Melton, Tony Slaughter, H. P. 
McLendon 


SPORTS STAFF—MORNING 


Lorin MeMullin, Bill Van Fleet, Dub King, George 
Killam, Royce Yancy 


SPECIAL STAFF WRITERS 


Byron Utecht, Sam Kinch, Robert Wear, Charles 
Boatner, Harold Banks; Bascom Timmons from 
Washington 


7. The Fort Worth Market— 


The Fort Worth trading area known as “‘The Square” 
which is covered by The Star-Telegram consists of 96 
counties of West Texas, one of the nation’s leading 
markets in retail sales and buying income, according to 
the Sales Management Survey of Buying Power. 

In this area the daily Star-Telegram has 20% or 
better coverage in 61 counties; the Sunday Star-Telegram 
has 20% or better coverage in 59 counties. Concentra- 
tion of circulation in ‘“‘The Square’ is at an all time 
igh at present as 93.5% of the daily circulation and 
91.2% of the Sunday circulation is in Forth Worth and 
this rich West Texas area. 


“In The Square” Business Index 


Gross Buying Income (1945) 23.4% of 

ee ORES ev $1,498,006,000 

Net Buying Income (1945) 23.4% 

Texas SR «e+. 1,349,094,000 

Retail Sales (1945) 25.1% of Texas.. 798,994,000 
(Increase from 1944—$95,622,000) 

Civilian Population (1944) 23.5% of 


eer ra tr deen eat Seas 1,473,800 
Families 24.3% of Texas ....... eerie 432,900 
Food Sales (1945) 24.9% of Texas....$ 195,997,000 
Gen. Mdse. Sales (1945) 28.5% of 

IE. 2 bug aie ok sgn b Salaeacetamn a Kaas 136,994,000 
Drug sales (1945) 26.6% of Texas.... 41,938,000 


(Above figures, copyright 1946 Sales Management Sure 
vey of Buying Power, further reproduction not licensed) 
Write direct to Bush Jones, National Advertising Man- 
ager, Fort Worth Star-Telegram, for newest visualiza- 
tion map showing coverage by counties, drug and grocery 
route lists, or other market data. 
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Sales Managemint 
IN STATES 


= EY 
Ww 
Pana] swcetl_g— 7 YELLO 
GRASS WATER | 
Billing: 
“CARBON 


f . o e —_—_ 
VALLEY DANIELS | SHERIDAN 


cnooR CITY POPULATIONS 
| (1940 CENSUS) 
— O UNDER 50,000 
- @ 50,000 TO 100,000 
@ 100,000 OR OVER 
WIOBRARA « 
OSHE! 
ALBANY | 
LARAMIE | SCALE OF MILES 
eee 


Montana - Idaho - Wyoming 9 


(See also Nevada, Utah, Colorado, Arizona, New Mexic. 


Cities shown are those having 
ose | retail sales of $20,000,000 
: or more in 1942. 


3 Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


MONTANA— County Data 


OPA CIVIL 
POPULATION 
2-15-1944 
COUNTY 
Total | % | % | Families} 
(in | of | of (in 

thou- | State | U.S.A.) thou- 

sands) | sands) 
Beaverhead 5.5) 1.17; .004 24 
Big Horn 8.5, 1.81) .007 2.2 
Blaine 7.7, 1.64) .006 2.1 
Broadwater 2.2 -47, .002 7 
Carbon 9.2, 1.96 -007| 2.7] 
Carter. eee 2.6 .55) .002 8 
Cascade (Great Falls) 42.0; 8.93) .033 13.5 
Chouteau 5.5) 1.17) .004 1.7 
Custer (Miles City) .. 9.2) 1.96 .007) 2.8 
Daniels 3.6 77) -003) 1.0 
Dawson 1.61; .006) 2.2 
Deer Lodge (Anaconda) 14.1) 3.00) .011 4 
Fallon -66 .002 | 
Fergus (Lewiston) ‘ 2.45, .009 3:5 
Flathead (Kalispell) 19.4, 4.12 .015 6.1 
Gallatin (Bozeman) 14.9) 3.17, .O11 4 
Garfield 2.0 -43| .002 6 
Glacier 7.9 1.68) .006 2.3 


*Withheld to avoid disclosure. 
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Dollars | 


(in } 
thousands) 


4,373) 
5,469 
1,770 
4,015) 


611! 
34, 256) 
2, 856 
6,933) 
2,034) 

| 

4,541 
8,156) 
1,591 
7,840 
14,847 


14,067 
537 
5,943 


SALES— 
RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
ESTIMATES ESTIMATES CONTROLS 
| THREE STORE GROUPS | Gross 

(in thousands of dollars) | Gross Net Farm | % | Qual- 
% | % | at Dollars | Dollars | % | % | Per | Dollars] of _ ity 
of | of ] l (in | (in | of | of | fam-| (in [U.S.A of 
State | U.S.A.) thousands) thousands) State U.S.A.) ily | thou- | Po- ‘ 
| Food |General Drug | | sands) | ten- | ket 
| Mase. | tial | Index 
———— EEE | — SSE ——_——— 
1.62} .007} 1,311 511 122 8,671 7,978, 1.59 .006| 3,989, 8,937) .006 150 
1.28} .006| 1,018 383 91 7,016 6,455 1.29, .005| 2,934) 11,659} .006 86 
1.61) .007| 986 458 101 8,717 8,020) 1.60) .006) 3,819} 8,186) .006 100 
.52|  .002 346 . . 2,797 2,573, .51 .002 3,676 2,211) .002 100 
1.18) 005) 1,123 224 152 7,211 6,635, 1.33 .005| 2,457; 6,653} .005 71 
.18| .001 210 *| . 1,719) 1,582, .32, .001/ 1,978 3,170) .001 5 
10.07 .046) 6,924 5,888] 1,044) 49,532) 45,573) 9.10, .034 3,376 9,656) .037 112 
84) .004 472 “ 71 5,901; 5,429, 1.08 .004) 3,194) 9,177] .004 100 
2.04) .009} 1,553) 1,150) 2841 10,697 9,842) 1.96 .007/ 3,515 3,087) .008 114 
-60|  .003 315 * 71 3,894) 3,583, .72 .003| 3,583, 4,275) .003 100 

| | } | | 
1.33) 008] 850 436, 91 8,132 7,482, 1.49, .006 3,401) 3,055] .006 10 
2.40, .011, 2,696 990) 193] 13,503) 12,424) 2.48 .009) 2,701) 928] .010 = 
.47, 002 378 ‘| * 2,955 2,719 .54 .002) 3,399 2,461] .002 100 
2.31) 011 1,815) 1,288) 193] 15,482) 14,245 2.84 .011 4,070 8,801] .o11 12 
4.37) .020, 3,189} 3,141) 426] 23,326 21,462, 4.28 .016 3,518 4,474) 017118 

} | } 
4.14) .019 2,875 1,800 345] 22,778 20,958, 4.18 .016 4,556, 12,003] .016 14 
16.001 136 ° ° 1,329 1,223) .24 .001) 2,038) 1,335) .oo1 % 
1.75, .008 955 373 182 9,451 | 007 007, «17 


Mountain States—County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


3,781; 4,952 


\ 


Before using these figures, see explanation page V. 


SALES MANAGEMENT 


1 


COUNTY 


Golden Valley.......... 
DL, ..1thvenonewhen 
Hill (Havre)........... 
EL snake eames 
Judith Basin.......... 

Lake 
Lewis and Clark (Helena 


Mineral 
Missoula (Missoula)... . 
Musselshell... . 

Park 

Petroleum 


Phillips 
Pondera 
Powder River 
Powell 

Prairie 


Ravelli 
Richland 
Roosevelt. . . 
Rosebud 
Sanders 


Sheridan. . ie 
Silver Bow (Butte)....... 
Stillwater 

Sweet Grass 
Teton 


Toole 
Treasure 
Valley 
Wheatland 
Wibaux. . 


Yellowstone (Billings)... 
Yellowstone National Park 
(pt.) See Wyoming 


STATE TOTAL 


MONTANA—C 


ounty Data— (Continued) | 


OPA CIVIL 


POPULATION 


2-15-1944 


} 
1 G% © | Families| 
of of | 


RETAIL SALES—1945 


Dollars % 
(in (in | of | 

State | U.S.A.) thou- | thousands)| State 
sands) | | 
—_ -_ 
001) 4 306, .09) 
-002| 9 1,960, 58) 
009) 3.2 9,030 2.66) 
-003| 1.0 1,855.55 
.002! 9 1,401) .41 
008} 2.8 5,016) 1.47 
014) 5.9) 17,586, 5.17 
959, .28 


a) 
= 
aw 


— 
ne 
= 


6 e : 25) . 
7.4) 23,424) 6.89 .031| 4,459 4,035) 659 34,784) 22,004 6.39) .024| 4,325 
1.4 2,877; .85| .004 850 160 61 4,823) 4,438} .88) .003| 3,170 
3.0 7,271| 2.14) .010} 1,710) 639) 223] 11,542} 10,620} 2.12) .008| 3,540) 
3 337} .10)...... 94 . ; 613) 564 “ | 1,880) 
| 

| | | 
1.8 3,699] 1.09) .005 672! 245 71 6,691) 6,156, 1.23) .005) 3,420) 
1.5 3,836) 1.13) .005) 944 *| 122 6,608) 6,080 1.21; .004| 4,053 
8 653.19) 001) 136) *| * 2,026 1,864, .37|  .001) 2,330 
1.8 3,214] .95| 004) 755 213| 122 5,697| 5,242) 1.05) .004) 2,912 
6 948) .28) .001 241) "| * 1,478) 1,360) .27| .001) 2,267) 
| | | 
3.1 5,332) 1.57) .007) 1,238) 490) 162 9,079 8,353} 1.67, .006) 2,695) 
2.4 4,858 1.43, .007, 1,060) 479| 132 8,178) 7,524| 1.50) .006) 3,135) 
2.4 5,047, 1.48) .007 997) 266) 192] 10,362! 9,534; 1.90) .007) 3,973) 
1.6 2,908} .85) | .004| 525) 181| 71 5, 186) 4,771; .95| .003| 2,982) 
1.9 2,213; .65| .003| 472| 32| 71 5,046 4,643) 93) .003| 2,444) 
| | | | 
1.6 2,455, .72) .003) 472) 160, 101 5, 306 4,882) .97, .004 3,051 
15.5] 41,558) 12.22, .056) 11,279| 4,760) 1,054) 65,219) 60,007) 11.98] .045| 3,871) 
1.5 2,339] .69| .003] 451) 181) 71 3,912) 3,599} .72| .003| 2,399) 
9 1,696} .50) .002 378 . ‘ 2,890 2,659) .53| .002| 2,954 
1.9 3,224, .95| .004 735 *| 132 5,372 4,943) .99) .004) 2,602 
1.7 4,520; 1.33] .006) 1,028 490 101 6,793) 6,250, 1.25] .005) 3,676 
4 569.17) .001| 74) *| . 1,190! 1,095}  .22| .001| 2,738| 
2.7 9,536) 2.80 .013| 2,560) 969 618) 13,048 12,005) 2.40) 009) 4,446 
8 2,065) .61| .003 577/ . . 3,736 3,437] 69) .002| 4,296! 
5 548) .16| .001) -” * * 929] 855, .17) .001| 1,71¢ 
| } | | | 

} | | | } } 
11.4) 32,753, 9.63) .044) 6,033 4,131) “ail 44,505) 40,948) 8.17) .031| 3,592 

| | | | | | 

| | 

—-—-|-—_— ——~ - -~|----, —__, ___] ----- ---- eae eae 

-365| 144.01 339,951). . -456| 75,950| 39,600] 10,6821 544,560! 501,038 .375| 3,479 


| 


003) 


-012 
-002 


EFFECTIVE BUYING INCOME—1945 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


_ ESTIMATES ESTIMATES 
a i | 
| THREE STORE GROUPS } | | 
(in thousands of dollars) | Gross | Net 
aces ae ek Dollars Dollars % % Per 
| (in in of of | fam- 
| thousands) | thousands); State | U.S.A.) ly 
Food (General | Drug 
| Mdse. 
105| ° ‘ 985) 906] .18| .001| 2,265 
535 *| * 3,280! 3,018) .60| ss 3,353 
2,193! 1,342 314 15,222 14,006 2.80) -010| 4,377 
504| . 91 3,095 2,848} .57) .002) 2,848 
273) . 30} 2,639 2,428} .49| .002) 2,698 
1,059) 373 152 7,871 7,242} 1.45) .005) 2,586) 
3,819) 2,470) 547 27,787 25,566; 5.10) .019 4,333| 
| | | 
273| . ‘| 1,450) 1,334) 27) .001 2,660 
5,353 < 


For Montana City figures, see page 210. 


44,517) 15.08| .060| 


68,653| 12.45) 


SALES— 
ADVERTIS- 
ING 
CONTROLS 
Gross | 
Farm % jual- 
Dollars | of ty 
(in S.A.) of 
thou- | Po- | Mar- 
sands) | ten- | ket 
tial | Index 
1,658} .001; 100 
1,481} .002} 100 
6,267} .010) 111 
1,846} .002 67 
4,943} .002) 100 
5,965} .006 75 
4,244) .020) 143 
2,233] .001 100 


3,577 132 
Fs .004| 100 
4,870} .008| 114 

ee (ane 
5,579 100 
5,944 100 
3,09 50 
3,660 100 
1,283 50 
7,831 88 
8,593 100 
4,995 100 
5,005 100 
2,398 75 
5,047 80 
1,147 131 
5.245 75 
4,359 100 
7,727] 80 
3,712 125 
1,470 100 
6,820 125 
2,690 100 
2,044 | 100 
13,892] .035) 121 
260,7941 .397; 109 


8,751; 9,320, 1,672 .051| 4,517, 11,946] .051| 134 
Adams os 3.3) .70, .002/ 1,013.34) 001] 143, ° *| 3,235) «= 2,998) 54) 002, 2,998, 2,563] .002| 100 
Bannock (Pocatello)... 35.0) 7.39) .027 23,489, 7.96 .032 5,456] 2,759/ 922) 47,957, 44,448| 8.06, .033| 4,582) 8,279] .032| 119 
Bear Lake 6.7, 1.42 .005) 3,547| 1.20, .005) 915/320] 122] «8056/7, 467 1.35, .006 4,148, 3,026] .005| 100 
Benewah 6.1, 1.29} .005 2,544, 86, .003, © 948) 202) i} 5,586) 5,177) 94) 004) 2,725, 2,090] 004, 80 

| | 
Bingham 19.5) 4.12, .015) 7,858) 2.66, .010| 2,116] 618, 284] 15,409] 14,282 2.59) .011) 2,856, 14,735] .011| 73 
Blaine 4.3) .91| .003 3,633, 1.23; .005| 452 | 122 6, 600) 6,117 1.11} .005) 4,705) 2,711} 005} 167 
Bolse 1.3} .27| .001 647|  .22) .001| 253 *| *| 1,277) 1,184) .22) .001| 2,960, 473.001) 100 
Bonner ee 12.8, 2.70) .010 5,810) 1.97, .008} 1,808) 618 142] -—«'11,804| 10,940} 1.99) .008| 2,735) 2,346] .008| 80 
Bonneville ‘idaho Falls)... 22.1! 4.67| .017 19,619} 6.65, .026) 4,012) 3,494) 497] 37,072) + -34,360| 6.23) .026 5,727| 14,952] .024| 141 
oe ae a, | | | | 

Boundary 4.9) 1.04) .004) 2,781) .94) .004) 948; = 277 6,553 6,074) 1.10, .005| 4,049) 2,119} .004| 100 
Butte 1.9) 40.001) 647, .22} .001, —-198| ‘| *| 1,420) 1,316.24) .001 2,193| 1,725) 001) 100 
Camas 1.0) 21) .001 496} .17/ .001| 176 ° | 1,110) 1,028). 19| 001 3,430 1,557} .0C1} 100 
Canyon (Nacmpa-Caldwell)| 39.2} 8.28) .030 22,498] 7.62) .030| 4,508) 3,813| 882] + 43,947|40,731| 7.39| .030| 3.511| 2¢.728] .030| 100 
Caribou 2.1) 44) .002 1,348) 46) 002) 231 , | 2,948 2.88 e .002| 4,553, 1,331] .002) 100 
oo secs 12.3) 2.60 010 7,481} 2.54 .010| 1,609, 841/172] 15,206] 14,083} 2.56} .010| 4,404, 9,748] .010| 100 
See 81.17) .001 IE oe 132 *| . 764 708] .13| .001/ 3.5401 1,084 .001/ 100 
*Withhe' 


May 1946 


avoid disclosure. 


Before using these figures, see 


explanation page 19. 
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No Boom! 


No Slump! 


East Idaho’s Farms Produce Buying Power 


Year In—Year Out 
1945 Effective Buying Income — $70,735,000 


Covered by one newspaper 


The Post-Register 
Idaho Falls, Idaho 
® 
Represented Nationally by 


WARD-GRIFFITH CO. 


New York ¢ Chicago * Detroit ¢ San Francisco 


1D AH O— County Data — (Continued) 


—_—. 


—.. 


The “SM” symbols mark original, exciy- 
sive estimates by SALES MANAGEMENT, 


SAL 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY he 

THREE STORE GROUPS Gross 
(in thousands of dollars) | Gross Net Farm | % | Qual 

Total | % | % | Families} Dollas | % | % Dollars | Dollars | % | % | Per | Dollars] of 

(in | of | of | (in (in |_of | kof (in (in | of | of | fam | (in (USA! of 
thou- | Sjate | U.S.A.| thou- | thousands)/ State | U.S.A. thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 
Cloarwater............... 6.9} 1.46] .005| 2. 3,514] 1.19} .005) 783 ° 7,675, 7,113, 1.29) .005) 3,557) 1, .005| 100 
isnthesseeuncasiies 2.4) .81| .002 ; 1,466, 50) .002} 364 ° 3,593) 3,330] .60) .002| 4,757) 2, 002} 100 
ES ee 6.8) 1.44) .005) 2.1 2,878} .97| .004) 375) 224 8,200| 7,600) 1.38) .006| 3,619} 2, 005} 100 
es 8.6] 1.82) .007 2.1 4,269] 1.45) .006} 915) 639 8,641 8,009} 1.45} .006) 3,814) 5,973] 006) &% 
eee 8.3| 1.75, .006) 2.1 3,967| 1.34] .005) 1,146) 383 9,143] 8,474) 1.54) .006) 4,035, 6,476] .006) 100 
Tikes sihehbeswansad 7.2} 1.62} .006, 2.1 4,711| 1,60} .006} 1,025) 320 9,405} 8,717, 1.58} .007] 4,151) 5, 007} 117 
SD sibinasecksstan 7.6) 1.61) .006) 2. 4,452} 1.51} .006) 805) 543 8,737 8,098] 1.47} .006) 3,681| 7,146] .006) 100 
Se cpensvtisenusiinniis 8.7; 1.84, .007) 2. 5,325] 1.80} .007) 1,400) 618 9,286] 8,607, 1.56) .006) 3,310| 8, 007} 100 
Jefferson. ............... 9.0) 1.90} .007) 2. 3,083] 1.04) .004) 727 ° 7,293, 6,759] 1.23) .005| 2,939] 6,564) .005) 71 
Ri iiedinemihds 19.1) 4.04) .015) = 5. 4,700} 1.59) .006| 1,135} 479 13,093] 12,135] 2.20) .009) 2,290) 8, 009} a 
Kootenai (Coeur d’Alene)..| 22.8, 4.82) .018} 7. 10,090} 3.42} .014/ 3,229) 1,321 31,128} 28,861) 5.23) .022| 3,847) 4,219} 019) 106 
Latah (Moscow).......... 15.5} 3.27} .012) 4. 9,152] 3.10} .012) 2,535) 1,395 22,618] 20,963) 3.80) .016| 4,460] 8,496} .014) 117 
Ti Madiisatesawsnsinns 4.6) .97} .004] 1.4] 3,514] 1.19] .005| 1,097 362 7,102} 6,582) 1.19] .005| 4,701) 3, 005} 125 
I. cnasenaisonndiald 3.8} .80| .003) 1.1 2,167) .73| .003} 705 85 4,870, 4,514) .82)  .003| 4,104] 4, 003) 100 
OE SE 3.6} .76| .003) 1. 1,649} .56} .002} 419 ° 3,748, 3,474) 63] .003| 3,474) 3, 003} 100 
Madison................ 7.3| 1.54) .006, 1.8] 4,042) 1.37] .006] 783) 565 9,310, 8,629} 1.57) .006) 4,794] 5,924] .006) 100 
SS 8.4) 1.77} .007, 2. 4,366| 1.48] .006] 1,003 ° 8,857, 8,209] 1.49) .006| 3,569) 8, 006) 
Nez Perce (Lewiston)... 14.6 3.08) .011 4. 16,008} 5.42) .022) 3,318} 2,971 24,647} 22,844) 4.14) .017| 4,966] 6,614) .017) 155 
ER: 4.1} .87} .003} =. 1,498} .51) .002) 452) 256 4,822, 4,469) .81| .003| 4,469) 4,24 os 100 
RIEL ssnckuaseaconees 5.1| 1.08} 004, 1. 1,531} .52) .002} 496 ° 3,879) 3,595] .65) .003| 2,397) 6,042] .003, 7% 
ARO: 7.8} 1.65} 006, 2.41 4,743 1.61] .006) 1,245) 522 9,572} 8,872 1.61] .007| 3,697) 4,495) .006) 100 
SE, 3.3} .70| .002 d 1,865} .63} .003) 342 ° 4,034] 3,739} .68| 003) 4,154) 4,061] .003| 180 
Shoshone................ 18.8) 3.97) .016) 5. 14,477] 4.91) .019} 4,596) 841 25,769) 23,883) 4.33) .018| 4,118} 591) .018) 120 
EE 3.2} .68} .002 ‘ 895] .30| .001 187 ° 2,017) 1,869] .34) .001| 2,336) 2,484) .001| 
Twin Falls (Twin Falls)...) 31.8] 6.72) .025| 9.4]  24,654| 8.35] .033| 4,783) 3,579 47,958 44,449] 8.06) .033| 4,729} 25,714) .031, 124 
i cinndrmiasinees 4.3, .91] .003} 1.4) 2,544) .86| .003) 716 ° 5,323) 4,933] .90) .004) 3,624) 1,715) .004) 133 
Washington.............. 7.3| 1.54] 006] 2. 5,379} 1.82} .007| 1,190) 958 11,088} 10,277) 1.86) .008| 4,671] 5,194] .007) 117 
STATE TOTAL.......... 473.31...... 368] 137.61 295, 1801... 3961 68,421 39,9201 10,2081 594, 825| 551,303!...... | 413! 4,007! 258,714! .399! 108 


For Idaho City figures, see page 210. 


12.8) 5.43) .010 
10.1} 4.29) .008 
4.5) 1.91) .003 
13.0) 5.62) .010 
6.0} 2.12) .004 
4.4) 1.87) .003 
12.7; 5.39) .010 
10.7; 4.54) .008 
3.6} 1.53) .003 
3.6} 1.53) .003 
37.6) 15.95) .029 
8.1) 3.44) .006 
21.8) 9.25) .017 
4.5) 1.91) .003 
20.1) 8.63) .016 
7.2| 3.05) .005 
16.1! 6.83! .013 


e888 238: 


2 $ s 
o ss 


-— = 
.- 


& 2288 


g 833 


15,305) 6,22) .011| 3,733 
8,960) 3.64) .007| 3,200 
4,485) 1.82) .003) 2,990 
14,605) 5.94) .011) 3,477 
5,202) 2.12) .004) 3,251 
3,315) 1.35) .002) 2,550 
11,777) 4.79} .009) 3,183 
7,772; 3.16) .006) 2,680 
4,006; 1.63) .003) 3,338 
4,079) 1.66) .003) 3,399 
50,887; 20.70) .039) 5,140 
8,454) 3.44) .006) 3,843 
25,166) 10.23) .018) 3,447 
5,001) 2.03) .004) 3,572 
12,192} 4.96) .009) 1,999 
6,796) 2.76) .005| 3,089 
20,627! 8.38! .016' 4,210 


*Withheld to avoid disclosure. 
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.016 
ae a, 


Before using these figures, see explanation page 2. 


SALES MANAGEMEN! 


—- Z/82fF OCOfFrm mnmoeo}| =|! 


Sales Managemtrt 
MOUNTAIN STATES 


EUREKA \ WHITE PINE 


TOOELE 


U T A 4 me) (See also M 


Nevada - Utah - Colorado 


ing, Arizona, New Mexico) 


DUCHESNE 


SEVIER 


a 


: GARFIELD 
KANE 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


CITY POPULATIONS 


(1940 CENSUS) 


O UNDER 50,000 


@ , 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


0 50 


WYOMING —County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 = 
ESTIMATES ESTIMATES CONTROLS 
COUNTY —_ . ae 
THREE STORE GROUPS 
(in thousands of dollars) Net % 9 ° 
Familles} Dollars | % | % RES Bat 9) Dollars | % % | Per of ty 
(in (in of of (in 0 of | fam- U.S.A.) Oo 
thou- | thousands)! State | U.S.A. thousands)| State | U.S.A.) ily Po- | Mar- 
sands) Food |General | Drug ten- | ket 
‘Mdse. tial | Index 
IR cen etings a aan 7 1,376 -81; + .002 bi * 71 2,100 -85| .002| 3,000 002} 100 
Sweetwater (Rock Springs) 6.2 14,157) 8.32) .019| 3,537 854 496 18,914) 7.69) .014) 3,05 -016} 100 
ilawksie evoceeennan 5 1,873) 1.10) .003 441 ° ° 1,160; .47| .001| 2,320 -001; 100 
BS ani aelehicoibare Ateneo 1.9 4,698; 2.76) .006) 1,134 267 121 6,133); 2.50) .005| 3,228 -006; 100 
er ee 1.2 4,074) 2.39) .005 840 208 162) 4,420} 1.80) .003) 3,683 -004) 100 
pawileaanaichenmatel 1.2 2,878} 1.69) .004 735 160 121 4,337| 1.76) .003) 3,614 -003) 100 
Yellowstone National Park. a 931 -55| .001 ° bd be a ee Do v:bvcodicceveslessatn 
STATE TOTAL Siege oe 70.31 eee -228! 37,460| 14,370 1,724 245,914!...... -184 3, 498! 84 eel 197! 108 
For Wyoming City figures, see page 210. 
NEVADA—County Data 
Churchill... jaeiaiceue 004 1. 5,381; 4.07| .007 879 460 131 7,830) 4.34) .006) 4,894 -007| 175 
Clark (Las Vegas)........ 028 11.6 20,302) 15.37) .027) 4,256) 1,015 719 40,718) 2.259) .031) 3,510 -028) 104 
ES ‘ 1,979} 1.50) .003 551 75 ° 2,217] 1.23) .002| 4,434 002} 200 
RSENS ctw enircetwnkhlee -008 3.1 11,152) 8.44) .015) 2,244 919 334 14,992) 8.32) .011) 4,836 .011 138 
Esmeraida............... an 1,890} 1.43) .003 244 ° * 1,483 -82| .001) 4,943 -002; 200 
sokakeumened 4 -52} .001 286 ° ¢ 1,676; .93) .001| 4,190 -001; 100 
Humboldt............... -003 1.4 5,604) 4.24) .008| 1,069) 1,047 ¢ 6,631; 3.68} .005| 4,736 -005| 167 
lietndaracdouiedee J j 1,612) 1.22) .002 455 ° ¢ 3,370) 1.87| .002| 5,617 -002} 200 
wibenauine -003 1.2 2,635; 2.00) .003 762 1 5,046) 2.80) .004) 4,205 -003} 100 
Sele wanwahaguthaaiece -002 Ve 2,379} 1.80) .003 487 75 ¢ 4,396} 2.44) .003) 4,396 -003) 150 
Memd...............-. 005 = 2.1 1,635| 1.24] .0021 466 ° ° 7,318| 4.06| .005| 3,485 .004, 80 
Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 
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N E V A D, Re County Data - = -(Continued) — 2 eS Tse “SM” symbols mark original, extly- 


sive estimates s_by SALES MANAGEN £ NT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIs- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY <2 mene tees | a: ak a 


THREE STORE GROUPS | Gross 
|. (in thousands of dollars) Gro | Farm 

% | Families} Dollars % | 23 d Dollars Dollars y/ 2 % | Per | Dollars 
of of (in (in of ] (in (in of | fam-| (in 

| State | U.S.A.| thou- | thousands)! State U. 4 A. thousands) thousands) | ont ‘U. Ss. A. ily | thou- 

sands) Food General | Drug sands) | te 

Mase. | tial = index 


Nye 4.7, 3.60| .004| ‘9 4,226| 3.20 .006, 1,122) 192 8,004| 4.44| .006| 4,002) 1,018] 150 


Ormsby 3.2) 2.45 .003) 1. 3,202) 2.42) .004) 1,059) | 5,742) 3.18} .004| 5,742; 181] . 13 
Pershing at 2.5, 1.91) .002| 9} 2,235, 1.69) 003, 370) 43) 4,845, 2.69| .004| 5,383 1,461] . 150 


Storey... . . oe eee 2 856) .65) .001 307) 5 953) .53| .001) 4,765) 50 


| = | 
Washoe (Reno , 35.8) 27.41) 028) ; 53,807| 4.074) .072| 10,661 7,460] 1,833 50,448, 27.99) 038) 4,204) 3,123] .046 
White Pine (Ely) ited 10.5) 8.04) .008) . 12,504) 9.47) .017) 3,166) 1.807) we 14,574) 8.09) .011) 4, . 1,743} .012 


STATE TOTAL tee 130.6)... -102 42.9 132,087) .177 28,384 13,306 4,830! 206.780 180,243)... .135! 4,201! . “at 
For Nevada City figures, see page 211. 


UT AH —County Data 
SE ere 4.5| 77 “003 ° _ = | ‘ 003, 1,599} .003 
Box Elder. . vats 17.8} 3.05} .014 . =? 011; 1, | 2.41) .011) 13,128} .012 
Cache (Logan)..... 3) 4.51) 12,032] .021 
Carbon... ee .6| 3.53] 1,914) .015 
Daggett ¥ .05| — 


| 


Davis... . . 3.91 
Duchesne . 1 23) 
Emery.... 
Garfield... 
Grand 


iron 
Juab 
Kane 
Millard 
Morgan 


Plute 8} 3. ‘ .20| 001) 20 
Rich ; ; : ; ; .001 82 
Salt Lake City (Salt Lake | 

City) ; ’ .179| .8] 165,145) 48. .222| 41,630! 41, ‘ | 314,269) 52.11) 
San Juan s 7) 448) ‘ 817, .24  .001 184 . 760! .13, 
Sanpete .: ‘ .26| .010) , 4,820) 1. . 006) 879 6.716) 1.11 


Sevier : J J 007) , 1.71; .008| 879) 9,471) 1.57) 
Summit REAR: ; ‘ ; : 90). 725 4,443| .74 
Tooele sare i \ a . i 1,267 8,821' 1.46 
Uintah . yi P 006) J : F 004) 562 F -70 
Utah (Provo ; ’ -053| : ; ; P 5,425) , 588) | | 8.07 


Wasatch... . ‘ ‘ ’ , 003 245 


Washington. ..... é ‘ : : f if .005 807 436| 
Wayne ; ° ° . ‘ 5 ; 61 “i 


Weber (Ogden) A ° ‘ ° . . -075| 13,332) 9,516 , 557) 92,573 15. 35 
bet 2 | 


STATE TOTAL , ; ‘ 4 -456 79,256 64,082! . ,090' 603,076)... d . | 126,363] .463 _W 
City figures, see page 211. 


Adams . 21.4) 2.01) . 8) 7,087, .97| 18,618| 16,937) 1.35) 
Alamosa (Alamosa) . .77| ; ,625| 1.19) . 10,932} .87/ 


Arapahoe...... 9 3.36) .028) t 305 1.97) . ’ 26,347, 2.11) 
Archuleta i 6) 24) -. ° a 2,376 =.19) 


Baca — .170)  .30)  .003) | | 5,876). 47/ 


| 
Bent ‘. -72| .006) q F 44. 6,859 55) 
Boulder (Boulder) 9} 3.18) . : i 2. .027| 5,342 49,814, 3.98 


Chaffee... 2} 67) . .78| 1,393) | 10,616.85) 
Cheyenne y . ‘ 16} .001) 2,587, .21) 
Clear Creek 5} .23) ; . wes 2,341) 19) 


Conejos % i 004) 
Costilla - 6} 83) . : P .001) 148| * 
Crowley. gee . 004) “ e ° 486 71 
Ne nc saee ; 4 ‘ .001| 211) 32| 30 
See 7 , ‘ ,. 350 1.01 010 1,573 532 2 
Denver (Denver)... 335.4) 31.43, .2611 ’ 224,535| 44.79| .435| 63,300! 90,987) 17 
*Withheld to avoid disclesure. 


512,684 466,382 37.28 9 
Before using these figures, see explanation page 19. 


[392] SALES MANAGEMENT 


THE 
STATION. 
be MOST © 
<=] UTAHNS 
LISTEN 


way 56 % 
Portion -@f—Saft Lake City’s business district 
looking south from the famed Temple Square 


May 10, 1946 


KDYL’s New Television 
Tower Now Being 
Constructed 


KDY.L 


SALT LAKE CITY 


AHS NBE SATE” 


National Representatives: 


JOHN BLAIR & COMPANY 
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COLORADO—County Data — (Continued) 


The “SM” symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT, 


COUNTY 


eee eee eee eee eee 


La Plata (Durango)....... 
Larimer (Fort Collins). .... 


Las Animas (Trinidad)... . 
i Apenedy abeeadiad 


Logan (Sterling).......... 
Mesa (Grand Junction). . . 


OPA CIVIL 
POPULATION 
2-15-1944 

Total % % | Families} 
(in of of (in 
thou- | State | U.S.A.) thou- 
sands) sands) 
-002 
d 002 
-42| + .003 
-38} .003 
61.2) 5.74) .048 
17.4| 1.63) .013 
9.3) .87| .007 
-8} = =.07) + .001 
3.0} .28) .002 
6 43 
. a 86 
11.0) 1.03) .009 
1.7) 16) .001 
34.1) 3.20) .026 
2.4, .22) .002 
6.6) .62) .005 
7.8| .73) .006 
11.8) 1.11) .009 
30.2) 2.83) .023 
26.0} 2.44) .020 
5.2) .49] .004 
15.5) 1.45) .012 
29.2| 2.74) .023 
-001 


RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVENT. 
ESTIMATES ESTIMATES CONTROLS 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm % Qual- 
Dollars % % Dollars % % | Per | Dollars} of ity 
(in of | of (in (in of | of (in |USA| of 
thousands)| State | U.S.A. thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
Food |General | Drug sands) | ten- | ket 
421; .06) .001 127 1,390 1,264) .10) .001| 2,107 
1,302} .18} .002 285 4,658 4,237, .34) .003) 4,237 
2,380} .33) .003 686 5,224 4,752|* .38) .004) 3,394) 3,3 
1,236} .17| .002 391 4,400 4,003} .32) .003| 3,336 . 
40,647) 5.61) .055) 10,261 81,433 74,078} 5.92) .055) 3,649 
8,993} 1.24) .012) 2,133 18,232 16,585) 1.33) .012) 3,317) 2, 
5,917) .82) .008) 1,193 12,108 11,014) .88| .008) 3,798) 6, 
605} .08) .001 222 1,402 1,275; .10) .001) 4,250 
2,735} .38) .004 528 4,388 3,992 -32| .003) 4,436) 2,8 
3,392 -47| + .005 686 6,806 6,191 -50} .005| 4,422) 3,23 
, a eee Diicivcoscdiececasa, ~ ..  * eoweeks EE SRE 
6,561 -91; .008| 1,489 
934) .13) .001 306 
11,478} 1.58) .015) 2,798 
907; .12) .001 221 
3,090} .42) .004 549 
5,430} .75| .007| - 1,119 
9,033; 1.25) .012) 1,763 
21,130) 2.92) .028) 4,972 


bebesetecesibaneeec -002 
beveasescoesoeseeses -002 
heseeseeceeonsce ee -004 
besecsscocctccescoh6CoCam Cn Oli“ Ci CC’ TE... -001 
bineenannnnseoans - 009 
pans eaeoes -055 
od aecesccocees ° ° -002 
keccrecccocecs 7,287) 1. -010} 1,299 490 14,771 13,437) 1.07) .010) 4,335 
hevewacetesesseeess 5,588 -007 887 202 203) 11,477 10,441; 83) .008) 3,867) 4,96 
easuanesaansecs 1,959 .003 486 . 71 3,513 3,196} .26) .002) 2,458) 4, 
hevinecvencssees 841; .12) .001 190 74 * 1,415 1,287; .10) .001| 4,290 
Lgeseieceneeas 1,354) .19) .002 433 43 * 2,689 2,446) .20) .002) 4,077 
pee bade teadands 2,945, .41) .004 686 * 11 5,456 4,963; .40) .004) 4,136 
Keosdeesoosascepe 644) + .09) .001 190 a4 . 1,300 1,183) .09) .001) 2,366 436) 
Seer csuceehotvewan 3,497; .48) .005) 1,109 . 122] 4,182 3,805 30} .003| 4,228 
pececeesoeeess 2,143) .30) .003 549 32 _ 5,764 5,244) .42) .004) 2,760 
eensesenes 23,943) 3.30) .932) 6.070) 2,075 871 63,510 57,774) 4.62) .043) 3,544) 61 
besensecdddccconene 5,115) .71) .007) 1,151 287 162] 11,812 10,745 86} .008) 3,838 
iserenteeeh BUREN eMEs sees. 724,598|......| .972| 154,587) 124,444 33,3071 1,375,149; 1,250,954)...... .937| 3,904| 297,271 WW 


For Colorado City figures, see page 210. 


Ea 2.41) . 3. : a 9,773| 1.76| .007| 2,641) 1,215} .008 73 
Maricopa (Phoenix)....... 206.1| 36.20} .160) 60.6} 134,536] 44.82) .181) 31,242) 22,099) 6, 245,876] 225,519] 40.67] .169| 3,722] 56,538) .171| 107 
Mohave................. 7.8} 1.37] .006 :: 7,260} 2.42) .010) 1,944) 1,767 1 12,631)  11,400| 2.06} .008| 4,384) 1,844] .008| 133 
i niashcheosesset 28.5) 5.01) .022 7. 11,676} 3.89) .015| 1,633 660 33,277; 30,476) 5.50} .023| 4,233) 4, 020; 9 
Pima (Tucson)........... 88.5' 15.64' .069' 25.1! 45,532! 15.17! .061' 18,070' 8,101! 3,494' 102,250' 93,645! 16.891 .070| 3,731' 7,611" .067' @ 


4.09 
6.25 
3.16 
4.34 
2.00 


4,387} 4,056 
1,733 479 
3,187 852 
1,111 479 


9,233} 1.67) .007) 1,679} 5,202 -009| 

36,711] 6.62) .028| 3,599) 8,549} .027) 96 
18,880) 3.41] .014) 3,853) 4, 015, 107 
27,682) 4.99 .021| 3,741| 2,718] 020) 105 
9,744) 1.76| .007| 3,360! 5, .008, 89 


[394] 


Withheld to avoid disclosure. 


Before using these figures, see explanation pase 19. 


SALES MANAGEMENT 


= POPULATIONS Seles Wanagimtrit 


(1940 CENSUS) 


UNDER oe «og MOUNTAIN STATES aencanr ss aimee 


(See also Montana, Idaho, Wyoming, Nevada, Utah, Colorado) 
100,000 OR OVER 


CUCONINO ! SAN JUAN RIO ARRIBA 


ARIZONA NEW MEXIC 


SANDOVAL 


| 


TAOS UNION 


i 


f 


Neepscen 
1 


—— 
§ McKINLEY — 


Peet 


tuSon COCHISE 


‘*. ~. 
ee, SANTA 
~, = CRUZ 


Cities shown are those having 


Counties shaded are those having SCALE OF MILES 
retail sales of $20,000,000 retail sales of $50,000,000 nn | 


“ 150 
or more in 1942. i 


or more in 1942. 


ARIZONA— County Data — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
ESTIMATES ESTIMATES CONTROLS 


COUNTY 

THREE STORE GROUPS 

(in thousands of dollars) Gross 
: Dollars 


Families} Dollars 
(in 


(in (in 
thou- | thousands) S.A. thousands) 
sands) Food |General | Drug 
Mdse. 


WO csttiesexbeeeanen’ ° ° 12.1 11,193) 3. 2,854 553 446 

Santa Cruz J , ° 2.3 5,824; 1. . 1,210) 2,321 16 
7.1 13,526) 4. . 3,932) 1,693 28,354 25,799 

10.0 10,614; 3. . 2,510} 1,362 395 21,696 19,870 


161.61 300, 144 d 74,901! 45,656 13,6711 605,404' 554,452 
For Arizona City figures, see page 211. 


NEW MEX1ICO—County Data — (Continued) 


-060 
-001 
020 
012 
-020 


-002 
012 
019 
011 
-003 


4,344] .004 
3,111 


Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 
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NEW MEXICO—County Data— (Continued) 


The “SM” symbols mark original. 


clu- 


sive estimates by SALES MANAGE), CNT 


SALES — 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVE? Tis- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTPOLS 
COUNTY a : ee ae ne l 7 
| | THREE STORE GROUPS | | Gross 
' rel | (in thousands of dollars) Gro | | Farm % | Qual 
Total o% % | Families! Dotare % | % | ap es naibed Dalla Datars o% | % | Per | Dollars} of | ity 
(in | of | of | (in | of | l | of | of | fam-| (in |US.A. of 
thou- | State U S.A.) thou- thousands) State U.S.A. | | thousands)| nents State | USA ily | thou- | Po- Mar. 
sands | sands) | | | Food General | Drug | | sands) ue ket 
| | | dse. | tial = index 
- — —— | |__| —__|—_—_|——_ |—_|—__|-_—_|-—___}+-—- -—— 
McKinley (Gallup) 24.4) 4 98 -019) 6.0 11,424, 5.19) .015; 1,808 1,289) 365 24,448) 22,654) 6.08) .017 3,776) 2, .017 89 
Mora 7.9| 1.61) .006 1.8 1,036 -47; .001 234) "7 oe 2,806 | 2,600; .69) .002| 1,444) 3,013) .002 33 
Otera 11.4) 2 33| .009) 3.1 4,018) 1.82) .005 1,276) 213) 203) 7,948) 7,365) 1.96) .006 2,376) 3,699) .006 67 
Quay 10.1| 2.06) .008) 2.9] 6, 112| 2.78) 008) 1,468) 511) 385] 10,363, 9,602, 2.56 .007| 3,311] 5,801] .008| 100 
Rio Arriba 20.6; 4.20| .016 4.8 — 1,38 -004) 62s) 43) $ 5,735) at 1.42) -004) 1,107) 3,125) .006 38 
| | 
Roosevelt 13.7; 2.80) .011 3.7 5,256) 2.39) oor] 1,319) 1,001) 223 9,133 8,463, 2.26; .006| 2,287; 9,976] .007 64 
Sandoval 11.9) 2.43) .009 2.8 1,497 68) -002| 425) ° 51 3,901) 3,615) .96) .003 1,291| 2,690} .004 44 
San Juan 10.3} 2.10) .008 2.4 3,613, 1.64) -005) 968) 320) 132 4,125) 3,822) 1.02) .003, 1,593) 5,381} .005 63 
San Miguel 23.1, 4.71) .018 5.6 7,541) 3.42) -010) 2,180) 1,534) 304 12,196) 11,301) 3.01) 008) 2,018) 3,517] .011 61 
Santa Fe (Santa Fe 28.6, 5.84) .022, 7.3] 15,026 6.83) .020, 4,286 i 608} 29,557) 27,388 7.30| .021| 3,752) 2,130] .021, 95 
| | 
Sierra 5.2} 1.06, .004) 1.5] 1,992) 90) 003, 681,149) 162] = 3,454) «3,201 | .85| 002) 2,134] 1,611] .003, 75 
Socorro 8.7 1.78} .007) 2 2,544) 1.18) 003, 702 64) 132] 4,472, 4,144) 1.10, .003| 1,884) 2,564] 004 57 
Taos 14.5) 2.96, .011) 3.4 3,016) 1.37; 004) 808) 362| 132] 5,511] 5,107) 1.36, .004) 1,502, 1,638} .005 45 
Torrance 9.3, 1.90) .007, 2.4) 2,184) .99) .003} 383) ‘128 71 3,533, 3,274) .87| .002| 1,364) 4,302} 003,43 
Union 6.2) 1.27 .005) 1.7 3 - 1.8) 005, 1,010) 320) ¢ sa 5,480) 1.46) .004 ones 5,535} .005 100 
| | | | | 
Valencia 18.1, 3.69) .014 4.3 4181) 1 08 006) m3 873 71 7,635. 7,078 1.89) .005) 1 645 3,125] .007 50 
STATE TOTAL + 490.0 381 129.1 220,126'..... -295' 60,792' 27, 038 9,536 405,032) 375,310 awe 281! 2,907! 144,68 305 80 
*Withheld to avoid disclosure. 


For New Mexico City figures 


, see page 211. 


Before using these figures, see 


explanation page 19. 


cocky, Mr. Media Salesman. 


? 


This media salesman looks ready to take on the world — and small 
wonder! 


He’s just found some convincing new selling points in the latest 
Sales Management figures on his market. Our energetic friend will 
waste no time in getting the story to his favorite media buyers. 
Armed with all the facts from Sales Management's monthly High 
Spot Cities, its annual Survey of Buying Power and its other market 
features, he is equipped to do a real selling job. 


This alert gentleman is not alone in his use of SM figures to fortify 
his market presentations. 


For — "Sales Management is quoted on market data more than four 
times as often as any other publication in America,” according to 
200 of the nation’s leading media buyers recently interviewed by 


representatives of the Market Research Company of America. 


These same media buyers also voted Sales Management as the pub- 
lication most readily accepted as authoritative by their clients — 


the national advertisers . . 


. One reason why so many smart media 
salesmen use SM market data to give their story authority. 


Help your representatives make more effective use of this exclusive 
market information by giving them the backing of a consistent 
advertising campaign in Sales Management. 


15 East de la Guerra, Santa Barbara, Calif. 


Remember: 


“ITS Zp 470 1” Say the Nation’s Leading Media Buyers 


Sal MANAGE MENT 386 Fourth Avenue, New York 16, N. Y. 


333 North Michigan Avenue, Chicago 1, Ill. 
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SALES M 


ANAGEMENT 


PRE NRL 


and BUSINESS PROMOTION 


Delling Through Merchandise Madia—The Brionilly Way” 
iums : Advertising Specialties : Prizes : Gifts 


Sale Wanagimtnt 


PACIFIC STATES 


California 
(See also Washington, Oregon) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


©O UNDER 50,000 
@ 50,000 TO 100,000 
. 


100,000 OR OVER 
- Beverly 
Santa Barbara Hills 
Santa Monica@a 


SCALE OF MILES peg ee 


50 100 150 


prepared by CHARTMAKERS - New fon 


amare 


Pacific States—County Data 
CALIFOR NIA— County Data | The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 


POPULATION ING 
2-15-1944 ESTIMATES GYD ESTIMATES CONTROLS 


COUNTY 
THREE STORE GROUPS 
(in thousands of dollars) Gross Net 
Families} Dollars % Dollars Dollars 
(in (in of n (in 
thousands) | State | U.S.A. thousands) | thousands) 
Food yom Drug 
se. 


Alameda (Oakland- 


Z 


Berkeley-Alameda- 
San Leandro-Hayward). " \ ¢ . . é 174,525) 119,873 J 1,215,033; 1,013,517 


Contra Costa (Richmond- 
Pittsburg-Martinez) . . . 


. 
_ 
a 
o 


Humboldt (Eureka)....... 
imperial (Brawley- 
E! Centro) 


Kern (Bakersfield-Taft) . . . . ° ° 113,818 


— 


TP . . . ad 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


{398} , SALES MANAGEMENT 


ME TROPOLI TAN OAK LAND 
Dhe Pacific Coasts 3% Market ! 


A.B.C. Publisher's 


Statement, New York Chicago Detroit San Francisco Statement, 
Sept. 30, 1945 Sept. 30, 1945 


735,000 busy citizens living and working in a 733 square mile area of diversi- 
fied industry, agriculture and beautiful residential sections. 


1,226 industries, 248 of them either new or expanding. Millions of dollars 
being invested in further industrial expansion, construction programs and 
housing. 


Mainland terminus of transcontinental trains and Pacific waterways. 
Over a half billion dollars in retail sales in 1945. 


The person who really knows never thinks about Metropolitan Oakland without 
thinking of the Oakland Tribune, too. Right in step with Oakland’s progress, The 
x Tribune has gaincd 84.8% in daily circulation since 1939 . . . even greater than the 
_ tremendous 69.8% 1940-45 population increase in Alameda County. 


MAKE YOUR ADVERTISING DOLLARS FROFITABLE DOLLARS...FOLLOW 
THE WESTERN TREND TO METROPOLITAN OAKLAND. 


SUNDAY 


143,262 WILLIAMS, LAWRENCE & CRESMER CO. 147,210 


National Representatives Including Sunday Magazine Section 


° f 
Comics: METROPOLITAN SUNDAY NEWSPAPERS, Inc. A.B.C. Publisher's 


Write the Oakland Tribune, Oakland 4, California, or Williams, Lawrence 
& Cresmer Co., national representatives, New York, Chicago, Detroit, Los 
Angeles or San Francisco for market, circulation and advertising booklet. 


10, 1946 


SAAN IDIPECO rates 190 (ear | 


San Diego is 90% above the national average sales since the last annual SM report! Contact our rep- 
— ... and 44% above the California average. resentatives for facts regarding San Diego and your 
hat’s an increase of 19% and 25% respectively, sales opportunity here. 
Population... i een County 450,000 
Effective buying income 1945.......City $630, 170,000... n........-c.ses.sssee County $730,216,000 
Effective buying income, per capita, City $1,969.................. Per family County $4,804 


Gross Farm Dollars, San Diego County $45,086,000 


UNION & TRIBUNE-SUN CIRCULATION Daily 140,000, Sun. A ok, 


Just one “buy” reaches this rich Southern California market. 


REPRESENTED NATIONALLY BY 
@ WEST-HOLLIDAY CO., imc. WEW YORK + CHICAGO + DENVER + SEATTLE » PORTLAND + SAN FRANCISCO » LOS ANGELES @ 


e “ ” sat 

CALIFORNIA—County Data — (Continued) wee catinate by SALES DARACEMDET 

SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY 9 tek ic a wae Git: Gekie Wie Met Ben Cea ear yD TS at 
THREE STORE GROUPS Gross 
(in thousands of dollars) Gross Net Farm | % | Qual- 
Total % % \Families} Dollars % % i Dollars Dollars % % Per | Dollars} of ity 
(in of of (in (in of of (in (in of of | fam- (in |U.S.A.) of 
thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. thousands) | thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. tial | Index 

Kings (Hanford)....... 34.4, .43) .027 10.2 27,272; .42| .037| 6,812) 2,235 36 , 883 30,766,  .28) ‘.023) 3,016) 28,233] .028| 104 

Di Gchbbaenrkdcadaeed 7.4) .08) .006 2.7 5,661 -09; .008) 1,838 96 233 9,000 7,507; .07| .006) 2,780; 5,628) .007) 117 

ee 16.5) .21| .013 5.3) 11,353} .17) .015) 3,188 628 385 16,890 14,089; .13|) .011| 2,658) 6,034] .013) 100 

Los Angeles (Los Angeles- 

Long Beach- Glendale- 
Pasadena-Santa Monica-| 
Burbank-Alhambra- 
South Gate-Inglewood- 
Belvedere-Beverly Hills- 
Huntington Park- 
Pomona-Compton- 
Whittier-Monrovia- 
Redondo Beach-Culver 
City-San F ernando- 

El Monte).... .....| 3,138.8] 39.04) 2.438) 1,090.9] 2,550,503) 39.09) 3.422) 600,596) 376,699 5,455,063) 4,550,415 132 

Madera (Madera). ...... 25.0) .31) .019 7.2 14,975) .23) .020) 4,193 958 26,527 22,127 95 

90 

Marin (San Rafael)... .. _ 64.7) =.80) .050 18. 37,885} .58| .051) 12,407) 3,225 63,272 52,778 150 

SRS 3.1 -04) .002 1.2 3,318} .05) .004 660 ° 5,439 4,537 100 

Mendocino............. 24.5; .32) .019 7. 17,187} .26) .023) 4,660) 2,008 27,581 23,007 106 

Merced (Merced)....... 46.6} .58) .036) 13.9] 33,705) .52| .045) 8,620) 3,087 55,508 46,302 64 

Ae 14.3) .18) .011 4.8 4,921 -08; .007; 1,716 181 9,608 8,014 

100 

Fea . -9} =.01) +.001 oF 1,623} .02) .002 * “ 1,360 1,134 

Monterey (Salinas- 114 
Monterey)... oP 84.8} 1.05) .066 25.3 69,186) 1.06) .093) 16,407) 6,962 106 ,669 88 ,978 90 

Napa (Napa)........... 39.3) .49) .030) 11. 22,839} .35| .031) 5,625) 2,533 36,568} 30,503 136 

Nevada (Grass Valley) .. 13.7) .17| O11 4.6 17,624, .27| .024) 5,554 862 19,349 15,311 

Orange (Santa Ana- 111 
Anaheim-F ullerton) 153.3} 1.91) .119 52.1] 110,363) 1.69) .148) 31,128) 11,539 205,321} 171,208) 1.56) .128| 3,287) 54,882) .132! ‘ 

13 

Placer (Auburn)........ 24.9) .31) .019 8.1 22,473| .34) .030) 6,843) 1,991 38,105 31,785; .29| .024) 3,924) 14,226 ud 113 

Plumas. aides welie 9.9) .12| .008 3.2 7,934; .12) .011) 2,802 341 12,189 10,167) .09) .008) 3,177) 2,553] .009 95 

Riverside (Riverside)... . 122.2) 1.52) .095 39. 79,900} 1.22) .107| 20,722) 6,068 124,085} 104,335} .95| .077| 2,675) 47,493] .090) 135 

Sacramento (Sacramento) 188.2) 2.34) .146 58.8] 145,327) 2.23) .195) 30,966) 20,917 350,208; 292,125) 2.66) .219) 4,968) 43,241 -197/ 111 

11.7) .15) .009 3.6 7,833) .12) .O11| 2,173 500 13,904 11,598) .11) .009) 3,222) 16,561) .010) 

San Bernardino (San ° | 
Bernardino-Ontario- | 
Rediands)............ 185.1} 2.30) .144 59.4] 120,437) 1.85) .162) 27,494) 10,911) 4,27 257,130) 214,484) 1.96) .161| 3,611) 58,592] .158| 110 

San Diego (San Diego)... 450.0! 5.60! .350' 1652. 403,368! 6.18! .541! 111,832! 59,091! 17,8791 875,403! 730,216! 6.66! .546| 4,804, 45,086 505! 144 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


INDEXES: an index to all county and city data, by states and 


sections, appears on page 4; one to advertisers, on page 414. 
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ADVERTISING 


PAYS 


IN THIS RICH MARKET! 


MORNING ... 


EFFECTIVE BUYING 


Per family in 1945 


EVENING ... SUN 


INCOME 


Cc 
15.5 i: ABOVE CALIFORNIA STATE AVERAGE 


c 
32.3% ABOVE NATIONAL AVERAGE 
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CALIFORNIA—County Data— (Continued) 


The 


“SM” symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY ——s - rane Stee a | | = 
THREE STORE GROUPS Gross 
(in thousands of ae Gross Net | Farm % | Qual- 
Total | % | % |Families| Dollars | % | % | | Dollars | Dollars | | % | Pee Dollars | of | ity 
(in of of (in (in of of } (in (in =. (in |U.S.A.| of 
thou- | State |U.S.A.| thou- |thousands)} State | U.S.A. | thousands) | thousands) | ate | U. SA. ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug | sands) | ten- | ket 
| Mdse. = tial | Index 
San Francisco (San A | 

Francisco)............ 788.1§| 9.80) .612) 271.1) 668,423) 10.24) .897) 153,367) 107,046; 25,750] 1,620,461| 1,351,704| 12.33) 1.012) 4,986) 3,460] .898| 147 
San Joaquin (Stockton- | | 

SARA 151.8} 1.89] .118 44.9] 120,626) 1.85) .162| 23, 544 10,443 2,948] 240,486 00.008) 1.83) .150) 4,468) 100,010) .147) 125 
San Luis Obispo (San | | . | 

Luis Obispo).......... 39.7) .49)| -031| 13.2) 29,606) .45 040) 7,208} 3,194) 436] 46,185 38, 525 35) 029 2,919) 27,316} .033/ 106 

| | | 
San Mateo (San Mateo- 

Redwood City- | 

Burlingame).......... 136.6] 1.70) .106, 44.3) 86,850) 1.33) .117 29,321 5,940, 2,725] 151,002| 125,958, 1.15) .094) 2,843 97 
Santa Barbara (Santa | | 

Barbara-Santa Maria)... 74.6, .93| .058| 24.4] 67,516) 1.03 .091| 16,986 4,630) 2,299] 140,506) 117,203) 1.07) .088| 4,803 143 
Santa Clara (San Jose- 

Palo Alto)............ 191.8} 2.39) .149] 61.7] 155,432) 2.38) .209/ 43,017; 18,991; 5,632] 363,354) 303,001 2.76) .227| 4,912 138 
Santa Cruz (Santa Cruz- 

Watsonville)........... 43.7) .54| .034 15.8} 43,303) .66| .058| 10,823} 4,375) 1,438] 64,652} 53,929) .49| .040) 3,413 129 
Shasta (Redding)......... 26.6) .33| .021 9.0] 27,161) .42| .036) 6,325 252) | 41,742} 34,819) .32) .026) 3,869 133 
OES a a ee 1.8} 02) .001 a 1,806} .03| .002 589 | * 3,114 2,598} .02| .002| 3,711 200 
Siskiyou................ 35.0) .44| .027) 11.6] 22,808) .35| .031| 5,097) 2,150) 84 33,415 27,873 .25| .021| 2,403 93 
Solano (Vallejo)......... 95.6) 1.19) .074) 30.8] 37,987; .58) .051/ 11,077; 4,130) 1,185) 91,238} 76,106} .69) .057| 2,471 80 
Sonoma (Santa Rosa- 

Petaluma)............. 73.0| .91| .057) 24.8} 71,489) 1.10] .096) 15,767) 5,738) 1,965] 109,044) 90,959) .83| .068| 3,668 130 
Stanislaus (Modesto- | 

ere 81.3) 1.01) 003) 25.8] 69,236) 1.06 8) 14,721; 6,706) 1,874] 105,457) 87,967; .80| .066) 3,410 117 
I ice scxcestania 17.9] + .22 014! 5.8 7,579; .12 010) 2,475 224 ra 18,388 15,297; .14) .011| 2,637 79 
eee re 12.7| .16) .010) 4.3] 11,790) .18) .016| 2,802 905 18,604 15,518} .14) .012| 3,609 130 
Trinity 2.3} .03) .002 a) 1,874) .03) .002 954 . * 2,848 2,376] .02| .002| 2,640 100 
Tulare (Visalia-Tulare- 

Porterville)........... 108.3} 1.35] .084) 32.4] 64,935] 1.00] .087| 18,001} 6,760} 1,925] 108,325  90,359| .82| .068| 2,789 92 
Tuolumne... .. 8.4) .10 “007 3. 10,237| .18} .015| 3,026 468 365] 14,702 12,264) .11/ .009) 4,088 | 148 
Ventura (San Buena- | 

ventura-Oxnard)... . 76.0) .95| .059/ 22.5] 52,191) 80) .070| 14,315) 4,098| 1,601 83,030} 69,259} .63 052 3,078} 55,841) .059| 100 
Yolo (Woodland). ...... 27.8) ..35| .022) 8.6] 19,998) .31) .027) 5,554, 1,458 871) 36,539 30,479} .28| | .023| 3,544 36,154) .024 108 
Yusha (Meryovitie) = 18.1} 22) 014! 5.8] 23,224) .35) .031| 5,767) *| 739] 29,779} 24,840) .23) .019| 4,283} 8,411) .022, 157 

SS 235 . a el ae ES Se ee ————| em, Ee —_ — 
STATE TOTAL 8,039.3 | 6. 8.2 2,692.9] 6,525,120)...... | 8. se bs 605,118) 873, 22 234 ,384]13, 149, 598/10, 968, 70)... ae 8.229 4,073) 1,851,507] 7.986, 128 
*Withheld to avoid disclosure. $ 12-1-45 Estimate. Before using these figures, see explanation page 19. For California City figures, see page 212. 

COPYRIGHT: the contents of this Survey of Buying Power are fully protected by copyright. The ex- 

clusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 

reproduced in printed form, in whole or in part, without written permission of Sales Management, Inc 
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--.- ro the Naked Eye 


Statisticians behind thick tortoise shell 
spectacles and formidable files of figures 
pursue Purchasing Power ...look for clues 
in carloadings, bank debits, trade balances, 
building permits, deliberate over indices, 
weigh forecasts with factors... 

But a simpler way of finding out where 
business is going to be better, is to watch 
Main Street merchants in any local 
market. When the retailer expands his 
operations, the national advertiser can 


expand his expectations. 


Hevp up by wartime restrictions, the 
San Francisco storekeepers find themselves 
well behind a bona fide business boom. 

Departmentstores and major specialty 
shops are scrambling for more space and 
increased facilities . . . the City of Paris 
department store spending $100,000 on 
new additions . . . Macy’s of New York 
awaiting additions to its recently acquired 
O’Connor-Moffatt store . . . Hale Bros. 
investing $6,000,000 on Fourth Street, 
opening a large new women’s specialty 
shop on Grant Avenue, a new radio and 
appliance store on Market Street . . . 
I. Magnin moving to larger quarters .. . 
Woolworth’s planning a new structure on 
the Flood Building site . . . H. Liebes 
doubling its previous space ina modernized 
store . . . Crystal Palace Market putting 
$1,250,000 into improvements . . . Blum’s 
moving to larger quarters... John Breuner 
taking his furniture business into a larger 
site on Sutter Street . . . Sears building its 
second store, a $4,000,000 expenditure in 
the Western Addition . . . eastern retail 
interests reported buying locations under 


cover... Market Street breaking out with 
a rash of new facades . . . new buildings or 
new leases to dot the downtown streets. . . 
All over the city and Bay Area, new 
branches, new enterprises, new and larger 
outlets, chain and independent, for drugs, 
food, apparel, accessories, automobiles, 
appliances—will employ an estimated 
70,000 more people to serve the stepped-up 
San Francisco market . . . to care for 
250,000 new population sorely in need of 
housing, transportation, everything! 


No national advertiser can go wrong 


in putting new emphasis and effort on the 
San Francisco market . . . in counting on 
The Chronicle for ready access to the best 
minds and best buying power in the 
market. The Chronicle has a circulation 
that counts—and enough of it; and the 
kind of influence that not only makes 
public opinion, but cash registers ring! It 
is the first business getter for department 
stores, for anything from oriental rugs to 
notions. The forty best retail advertisers 
use it, half of them rely on it for their 
major returns. The Chronicle ranks first 
in jewelry, securities, books—but also 
brings crowds to Market Street! 

Part of San Francisco’s past, The 
Chronicle is well qualified to be an even 
more important part of its future—can 
guarantee a steadily growing share of this 
sure-to-grow market . . . Put down San 
Francisco and The Chronicle for major 
potential in current and future sales 
programs . . . Consult any Chronicle 
representative, for the proper perspective 
and the latest facts. 


The San Francisco Chronicle 


Sawyer, Fercuson, Watker Co., National Representatives 
New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles 


[405] 


WHATCOM \ OKANOGAN 


Bellingham 


PACIFIC STATES 


Washington - Oregon 
(See also California) 


Cities shown are those having 
retail sales of $20,000,000 


KLICKITAT ” 7 or more in 1942. 
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Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 
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MALHEUR * 
O Eugene ( CITY POPULATIONS 
DouGLas 2 Descnutes mene (1940 Census} 
MLAMATH | LAKE © UNDER 50,000": 
@ 50,000 TO 100,000 
@ 100,000 OR OVER . 
CuRRY JACKSON * 
QOSEPHINE 
OKlamath alls 
SCALE OF MILES 
0 50 100 150 1 
+. Prepered by CmARTMALIF, New Tom 
; 
— The “SM” symbols mark original, exclu- 
W ASHINGTON—County Data sive estimates by SALES MANAGEMENT. 
“% SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATES ESTIMATES CONTROLS 
COUNTY a er so omen eeb i a en 
THREE STORE GROUPS Gross 
(in thousands of dollars) | Gross Net Farm | % | Qual- 
Total | % % |Families} Dollars | % % echoed ae Dollars | Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in (in of of | fam- (in U.S.A.| of 
thou- | State |U.S.A.| thou- | thousands)| State | U.S.A. thousands) | thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Drug sands) | ten- | ket 
Mdse. ? tial | Index 
Se 5.1] 27] .004 5,658} .34| .008| 1,088 845 153 8,142 7,139] .26) .005 .006| 150 
se 6.6} .35| .005 2.1 2,873, .17| .004| 1,352 . . 5,428 4,759} .17| .004 .004| 80 
a 24.5) 1.28) .019 7.3 6,685} .41| .009| 1,952] - 481 163} 12,036} 10,553} .38| .008 011; 88 
Chelan (Wenatchee)...... 33.4] 1.75} .026) 10.8] 37,968] 2.30) .051| 8,875] 5,766) 1, 55,314, 48,499] 1.75| .036 039} 150 
Clallam (Port Angeles)....). 21.9! 1.15| .017 7. 17,426] 1.06} .023) 5,256) 2,225 448] 25,252} 22,141) .80| .017 019} 112 
Clark (Vancouver)....... 94.9} 4.98) .074] 30.2) 46,454) 2.82) .062| 13,226) 4,289] 1,171] 82,475| 72,314) 2.62) .054 .060| 81 
Columbla................ 4.1} 21] .003 1.3 3,602} .22]) .005 945 278 ‘ 6,829 5,988} .22) .004 .004| 133 
Cowlitz (Longview-Kelso) 39.0} 2.05) .030/ 12.3] 34,421 2.00] .046| 8,489) 6,236 733] 55,293} 48,481 1.75) .036 .038| 127 
RL 5.9} .31) .005 1.9 3,403} .21) .005 986 32} * * 4,898 4,295) .16| .003 .004, 80 
FRET 3.3} .17|} .003) 1.1 1,823} .11/ .002} 762 . *| 3,045 2,670} -.10| .002 002) 67 
SETS 9.1} .48| .007 2.9 6,221] .38| .008 8,280| .30| .006 .007| 100 
Garfield................. 2.6) .14| .002 8 2,995) .18| .004 4,314] .16) .003 003} 150 
a Se 6.8} .36) .006 2.4) 10,155) .62) .014 12,052} .46| .009 010} 166 
Grays Harbor (Aberdeen).| 45.9) 2.41] .036) 15 49,228] 2.98] .066 69,248 2.50] .052 .053) 147 
recs eae stipacl 6.1} .32| .005 2.2 2,608} .16| .003 3,028) .11| .003 .003 60 
| 
Jefferson..............6. 7.6, .40| .006) 2.41 5,293.32] .007 8,444, .31) 006 .006| 100 
King (Seattle)............ 594.8] 31.21} .462) 215 595,117] 36.07) .799 1,100,631| 39.80) .825 .745, 161 
Kitsap (Bremerton)....... 91.7) 4.81) .071| 31.4] 40,134) 2.43] .054 53,094] 1.92) .040 .050) 70 
Kittitas (Ellensburg)... 18.3} .96| .014 5. 17,945 1.09) .024 23,554 .018 019, 136 
Klickitat................ 8.9} .47| .007 2.9 7,470} .45| .010 10,262} .37| .008 008) 114 
Lowis (Centralia-Chehalis)} 35.8] 1.88; .028} 11 30,509} 1.85) .041 39,659] 1.43] .030 033; 118 
ARC RR 9.2} .48| 007) 2.9] 10,940] .66| .015 14,915) .54) 011 O11) 187 
| Rae: 12.01 .63! .009! 4 8,332) .51! .011 12,9331 .47! .010 10) 118 


*Withheld to avoid disclosure. 
. 
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Before using these figures, see explanation pave 19. 
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FOR EXCELLENCE IN FEATURE WRITING~- 


Tat htdqence wits suey Ard 


Each year Washington State newsmen await the presentation of the Washington State Press 
Club’s awards for distinguished newspaper writing with as much eagerness as Hollywood’s 
movie colony greets the famed ‘Oscar’ selections. So when one newspaper, the Seattle Post- 
Intelligencer, made a clean sweep of all three prizes in feature writing, it provided a sensation 
in every newsroom of the state as well as dramatic proof of the journalistic excellence of this 


newspaper’s local staff. 


Carlton Fitchett, veteran member of the staff, took first prize for his famous “Rediscovering 


Washington” series... articles which brought more comment than any local newspaper feature 


in years. The second award was won by Anne Stewart with her poignant story “One Scrap- 
book Page Blank--For Regrets”, the account of a war widow’s scrapbook. Berne Jacobsen’s 
masterful account of Vidkun Quisling’s trial took the final prize. It was written in Norway as 


one of Jacobsen’s “Reports From Scandinavia” for this newspaper. 


Good writing makes good reading . . . and that is one of the many reasons why the Seattle 
Post-Intelligencer is “everybody’s newspaper” in the great Pacific Northwest. 


ees 


At presentation banquet, Aberdeen publisher , 
Werner A. Rupp shakes hands with Carlton Fitchett, > 


‘ i, as Berne Jacobsen and Anne Stewart look on. 


seattle 


ERVICE 
ARST ADVERTISING S 
© REPRESENTED NATIONALLY BY wae a 


May 10, 1946 [407] 


Se 


WASHINGTON — County Data — (Continued) 


Carl E. Haymond, Owner 


TACOMA, WASHINGTON'S 
ONLY NETWORK STATION 


COUNTY 
Total 
in 

thou- 

sands 
Okanogan 25.3) 
Pacific 12.2) 
Pend Oreille §.5) 
Pierce (Tacoma) 209.0 
San Juan 2.3) 
Skagit (Mt. Vernon) 36.1 
Skamania 3.3 


Snohomieh (Everett 
Spokane ( Spokane 

Stevens 

Thurstor (Olympia 

Wahkiakum 


Walla Walla (Walla Walla 


Whatcom (Bellingham 

Whitman 24.3) 
Yakima 96.7) 
STATE TOTAL 1,905.5 


OREGON 
Baker : 
Benton (Corvallis) 
Clackamas (Oregon City) 


Clatsop (Astoria) 


13,2 
21.9) 
82.9) 
28.2) 


S 


The Mutual Don Lee Station 
In TACOMA 


Washington's No. 2 Market! 


And for the sales-rich 
Yakima Valley — Buy 


OPA CIVIL 
POPULATION 
2-15-1944 


% % Families 
of of (in 
tate U.S.A.) thou- 
| sands) 
1.33) .020 7.7 
-64) .009 4.1 
29} 004) 1.7 
10.97, .162 68.1 
12) 002) 3 
1.89) 028] 11.5 
-17; .003 1.1 


1.13} 
1.87) 
5.36 
2.15 


882e3 


‘ | 2 
042) (18.1 
019) 7.8 
075, 30.2 
1.480 640.911 
010, 4.3) 
0177.2 
049, 21.1 
020} 8.4 


i >| __sive estimates by SALES MANAGEMENT. 
SALES— 
RETAIL SALES—1945 EFFECTIVE BUYING INCOME—1945 ADVERTIS- 
! 
ESTIMATES ESTIMATES CONTROLS 
| THREE STORE GROUPS | | | Gross 
| (in thousands of dollars) Gross Net | Farm o% Qual- 
% | : Dollars | Dollars % % Per | Dollars} of | ity 
of | | (in (in of of | fam- (in U.S.A.| of 
U.S.A. thousands) | thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
Food |General | Drug sands) | ten- | ket 
| | Mase. | tial | Index 
021} 3,304) 3,177] 458] «22,538, 19,761.71! .015| 2,566] 1.8731] .o18| 90 
.015| 4,260 877, 214 19,714) 17,285) ” 013 4,216] 2,592) .013, 144 
-006| 1,372| 278) 153} «6 , 774 5,939) .21/ .004 3,494) 2,063 
.244| 50,211| 32,403) 4,667] 402,064) 352,530] 12.74) .264) 5,177) 23,033 
.002 752| ° ° 3,530) 3,095 .11| .003| 3,869) 1,986 
.039} 8,062) 3,156) 540] 44,315| 38,855| 1.41| .029| 3,379] 16,491 
002) 6611 . 41 3,289 2,884 .10/ .002| 2,622) 1,291 
| 


Dollars | % 

(in | of 
thousands); State | 
15,835 96 
11,481 .70 
4,200) .25| 
181,502) 11.00) 
1,524 09) 
29,061, 1.76) 
1,856 MW 
69,858) 4.23 


,034| 1. 
50,863} 3.08 
24,829) 1.50 
84,703| 5.13) 
649.833 


| 12,936! 7,317) 1,4 
.033) 5, 856) 2,150) 723 
-114| 23,036) 1,854 


Ban 


39,671 


| 34,784 


128,964, 113,076) 4.09 
ae ee ee 


2.214. 420,642! 272,193! 46,1351 3,153,552 2,765,043 


For Washington City figures, see page 224, 


KIT 


YAKIMA 


The “SM" symbols mark original, exclu. 


051 


2.45) 3,746 
1.26| .026| 4,577 
088 3,744 


_..| 2.072) 4,314! 522,363 


14,867) 1.64) 
16,202) 1.78) 
25,446) 2.80) 
22,773| 2.51) 


029} 4,315! 2,002! 54 

.022!| 4,917| 2,313, 428 
034) 8,808) 1,388) 1,132 
.031| 8,244) 2,834] 846 


13,672| 


22,577 


46,757) 
32,276) 


12,321 
20,339 
42,121) 
29,076) 


-80| .009| 2,865 
1.33 .015) 2,825 
2.75| .032| 1,991| 
1.90| .022| 3,461| 


~ 130 


8,651 

6,505] .018) 106 
15,210} .036) 74 
2,416| .024| 120 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


“Westinghouse in the West” 


This 5,000-watt station in Portland, 
Oregon, covers the core of the great, 
thriving Northwestern Empire of 
shipbuilding, lumber, grain, fruit, 
and abundant power resources. 
Broadcasting ABC Network pro- 
grams and locally originated shows 
of high calibre, KEX is a major 
selling-force in this stimulating and 
prosperous area. 


REPRESENTED NATIONALLY 
BY PAUL H. 


RAYMER 


SALES MANAGEMENT 


co. 


SEATTLE SUMMARY 


{King County, as published in this issue 
of Sales Management} 


Population 
(31% of the State) 


Families 


Retail Sales $595,117,000 
(36% of the State) 


Effective Buying Income: After taxes the 
215,700 families in King County have an 
effective buying power of $1,110,635,000. 


=, 


~ Tom Pvc connjnceesnnyen ro Pp ose 
i i 


me liginss epee ed § 


SEAT TLE...;: BIG... . for its S2z¢ 


COMPARE Seattle (King County) with the same figures 


quoted in this issue of Sales Management, for any other area 


in America of approximately 500,000 to 600,000 population. 
Comparison proves that SEATTLE is a BIG CITY for its 
size... BIG in sales, buying income, population! And Seattle 


The | | 
SEATTLE TIMES 


Seattle 11, Washington 


is easy to sell. It is covered intensively by one outstanding 
newspaper... The SEATTLE TIMES, Seattle’s favorite 
newspaper — by all comparisons the FIRST advertising me- 
dium in Seattle. 


Represented by: O'MARA & ORMSBEE, INC. + NEW YORK + CHICAGO «+ DETROIT + LOS ANGELES * SAN FRANCISCO 
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The Pacific Northwest .. . 


THE RICH WILLAMETTE VAL- 
LEY IS OREGON’S SECOND 
LARGEST RETAIL MARKET. 
THIS AREA IS SERVED BY KORE 
- -» ONE OF THE NORTHWEST'S 
PIONEER RADIO STATIONS. 
EUGENE IS THE LUMBER CAP- 
ITAL OF THE WORLD. 


YOUR MUTUAL STATION 


New Crossroads of the World 


ONE OF THE MAJOR WHOLESALE 
AND RETAIL OUTLETS IN ORE- 
GON. AN IMPORTANT MARKET 
AREA IN THE GREAT NORTH- 


WEST. 


Nationally Represented by 
HOMER GRIFFITH COMPANY 


OREGON—County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1945 EFFECTIVE BUYING INCOME--1945 ADVERTIS- 
POPULATION ING 

2-15-1944 ESTIMATES ESTIMATES CONTROLS 

THREE STORE GROUPS 

(in thousands of dollars) 

Food |General | Drug 

Mdse. 
19 Se Gene 1,133 

See : -021 9.2] 24,151) 2.66) .032] 8,685) 2,625 38,264, 34,470) 2. 026| 3,747) 6, .027| 129 
SE! 5.8} .49) .005 1.8 3,061} .34) .004) 1,160 278 214 4,389 3,954). 2,197) 4, 004; 80 
RE re eee 3.5} .30| .003 1.2 2,388} .26) .003} 1,047 46 1 3,161 2,648! .19) .002) 2,373) 1,521] .003) 100 
Deschutes (Bend)........ 18.5) 1.68) .014 6. 17,692} 1.95) .024) 4,866) 1,261 714] 24,076} 21,689] 1.42) .016| 3,615) 5, 017) 121 
Douglas (Roseburg). ..... 25.8} 2.20) .020 8 16,000} 1.77] .022) 4,896) 1,862 24,582; 22,145] 1.45) .017| 2,605) 9, 019) 95 
Ee eee: 2.1) .18) + .002 6 2,735} .30) .004 565 ° 102 1,455 1,311} .09 2,185) 4, -002) 100 
ee reece bas 5.4) .48} .004 1.8 3,979} .44) .005 914 93 143 6,403 5,768, .38 3,204) 5,189} .004) 100 
RE ee 4.2) .36| .003 1.4 4,949] 64) .007) 1,334 ° 194 7,360 6,630} .43| .005| 4,736] 4,822) .005| 167 
Hood River............. 10.1} .86} .008 3. 7,775} .86| .010| 2,967 602 14,160} 12,756] .83) .010) 3,986) 6, 010} 125 
Jackson (Medford)....... 39.1) 3.33] -.030| 13, 27,426} 3.02} .037} 8,151) 4,534) 1,001] 46,988) 42,329) 2.76) .032/ 3,183) 9,989} .033) 110 
Oe i gta 2.4) .20) .002 ‘ 1,143} .13) .002 308 ° -12| .001) 2,361] 10, 002} 100 
Josephine (Grant's Pass)..| 15.2) 1.30) .012 5.4] 10,928) 1.20) .015} 3,377) 1,110 1.06) .012) 2,999) 4,423] .013| 108 
Klamath (Klamath Falls). 37.3} 3.18) .029} 12. 43,781) 4.82) .059) 11,220) 7,483 4.00} .046| 5,108} 14,002] .047| 162 
Ce 5.5} .47| .004 1.8 5,214, .57| .007| 1,345 810 48} .006| 4,095) 4, 006} 150 
Lane (Eugene)........... 72.3} 6.16) .056) 23. 62,512) 6.88) .084) 16,358) 8,333 5.34) .061) 3,438) 15,404) .067) 120 
es aga eat 13.8} 1.18) .011 4. 8,734, .96) 011] 3,347 405 -82| .009| 2,630) 1,866) .010) 91 
Linn (Albany)............ 33.7) 2.87) .026) 10.9) 17,233) 1.90} .023] 4,281) 2,602 1.53) .018) 2,154) 15,911) .021) 82 
ee 14.7| 1.25) .011 4.2] 10,550) 1.16] .014) 2,874) 1,388 1.02} .012| 3,719] 16,849} .012| 109 
Marion (Salem).......... 72.7) 6.20) .056) 21. 44,513] 4.90} .060) 12,603) 5,647 4.99} .057| 3,509} 23,1 058} 104 
| ERE 3.9} .33] .003 1.2 2,490} .27| .003 636 ° -29} .003) 3,675) 5,491) .003) 100 
Multnomah (Portiand). . 448.3) 38.21) .348) 160.4) 395,343] 43.52) .529) 98,655) 118,515 52.62) .604) 5,026) 11,338] .530) 152 
eS RE 20.0} 1.70] .016 6.4 7,611} .84) .010| 2,946 428 1.01) .012] 2,425) 9,1 012) «75 
SITS 1.6] .44) .001 6 1,275} .14) .002 380 * -17| .002] 4,258} 5,048} .002) 200 
Mao sciceiscessas 12.4) 1.06} .010 4.1 7,958} .87| .011) 2,536 555 75| .009| 2,820) 5, 010} 100 
Umatilla (Pendleton)... .. 29.7] 2.53) .023 9.2] 20,426) 2.25] .027) 4,989) 2,395 1.65} .019] 2,747] 22, 022; 96 
Union (La Grande). ...... 15.7) 1.34) .012 5.2] 12,907] 1.42) .017) 3,839) 2,059 1.12| .012) 3,300) 6,753} .014) 117 
SSE 5.9} .50) .005 1. 4,632} .51| .006) 1,417 463 45| .005| 3,801) 6,699} .005| 100 
Wasco (The Dalles)... . 10.6) .90) .008 3. 13,335] 1.47| .018} 3,295} 1,168 1.17| .013) 5,100) 6,666) or4 175 
Washington.............. 43.9) 3.74) .034) 14.4] 19,008) 2.09] .026/ 6,519} 1,619 1.90} .022| 2,031) 16,492) .025) 74 
ne Pa 2.6} .22) .002 8 1,632} .18) .002 185 * 14] .002) 2,745) 2,643} .002) 100 
ME oc cscccaunencd 26.1) 2:22) .020 8. 16,794) 1.85) .023) 4,568) 1,967 1.46] .017| 2,638} 11,607] .019) 95 
STATE TOTM...........8 0TRD...... -911| 396.0] 908,480|...... 1.219] 250,612! 178,090 33,5611 1,700,636! 1,532,029! eee | 1.148! 3,869 312, 1261 1.122! 128 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


For Oregon City figures, see page 224. 


LOOK BEFORE YOU LEAP! 


If any of the figures on these pages seem confusing or incomprehensible, you must have skipped the 
introductory explanation beginning on page 19. Reading it before you attempt to use these data, 
is cheaper and quicker than wiring the editors, who will just refer you to those same pages anyway. 


SALES MANAGEMENT 
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Southwestern Washington sea. aes 
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(The Portland Customer) 


seELL ALL THREE! 


(The Two Customers Outside) 


Here are some quick facts about the 
Oregon market: Population 29% for 
city, 71%° for balance of market. 
Retail sales $380,298,000 for city; 
$1,042,439,000 for the entire market. 


Copr. 1946, Sales Management Survey of Buy- 
ing Power; further reproduction not licensed. 


To effectively reach the whole 
Oregon market, with a single | 
newspaper, use 


Ae) 


Che Oregonian 


PORTLAND OREGON 


MARKET-WIDE CIRCULATION LEADERSHIP 
DAILY AND SUNDAY 


REPRESENTED NATIONALLY BY PAUL BLOCK & ASSOCIATES 


Hawaii Income Averages $4,649 Per Family 
) 


F the talks going on now in the Families average considerably larger 5. Wages paid amounted to 3379 
halls of Congress result in the than those on the Mainland. million as compared with $318 million 
admission of Hawaii to state- in 1944. 

hood, that island paradise would 2. During 1945 there were 36,868 


only be securing the political prefer- business establishments operating in 6. The amount of money on de. 

ence which for years has been hers on the territory, of which 2,200 were new posit in the banks of Hawaii was 

a basis of income and sales. nas ; $493 million as compared with $402 
Here are some market factors about million in 1944. 

Hawaii which may be new to you— ; é' 

they have been obtained largely from 3. Internal revenue collections in 3 

official sources and cover the calendar | Hawaii for 1945 totaled $173,999,227, 


businesses established last year. 


During 1945 there were 1,553 
ships, carrying 10,728,948 gross tons, 


year 1945: exceeding the collection of 14 States. ric, entered and cleared Honchas 
Harbor. 
1. Individual income tax returns 4. So keen was the demand for 
were filed by 46.51% of Hawaii's pop- _ labor that more than 15 thousand em- 8. Civilian employes employed by 


ulation, and S. M. estimates average ployers contacted the United States the Army averaged 26,668, with a 
net Effective Buying Income at $4,649. | Employment Service, seeking workers. gross annual payroll in excess of $72 


million. 


Economic & Market Highlights of the Territory SA ee ae te ene 


at over $500 million. 


10. Last year’s sugar crop was worth 


Population eee — $58,957,025, and the total pack of the 

; ; eight member companies of the Pine- 

All islands (estimated) 500,000 502,122 ee “tee see; * 

Honolulu County (Oahu) (estimated) .. ; 330,000 332122 pple we Association of Hawaii 
Honolulu City (estimated) .............. 235,000 237,122 was 17,922,629 cases. 


Effective Buying Income (in thousands) 


11. Retail business transacted in 
All islands, gross $604,317 $694,007 ae te : 
Honolulu County, Oahu hiaslaid Wns 511,233 592,760 Hawaii - December, 1945, totaled 
Honolulu City ‘ 408,627 477536 $36,243,825, an increase of $717,934 
All islands, net .. er = N.A. 581,112 over the December, 1944, total. 
Honolulu County, Oahu a4, ; N.A. 493,147 
Honolulu City re edu dies wrens N.A. 388,713 


12. The efficiency and output of 


Retail Sales (in thousands) large sugar and pineapple plantations 


All islands, total eT $427,387 will soon be increased greatly by im- 

All islands, food ee cece ee 154,910 168,954 proved production methods. In addi- 

= a ay merchandise am 7 arlene sen tion, coffee, beef, hides, bananas, pap- | 

Honolulu County, total* .. SE tl a 329,635 367,418 ayas, and vegetables are now produced 

Honolulu County, food* - oi 138,003 146,984 on a commercial scale. Tomatoes are 

Honolulu County, general merchandise® 73,412 81,013 Hawaii's largest truck crop. 

Honolulu County, drug® apesees Pa ee Eee a 25,117 27,832 

Honolulu City, total*’ eee - z 288,661 330,678 ae - 

Honolulu City, food** iY 104,852 110,225 13. Hawaii's military and naval in- 

Honolulu City, gino merchandise*® ‘ ‘ 63,408 72,910 stallations will be maintained per- 

Honolulu City, drugs** faery 14d ems 20,098 23,609 manently. This will necessitate a large 
Wholesale Sales (in thousands) complement of Army and Navy pet- 

Mh ited, 7 $219,780 $219,110 | sonnel as well as thousands of civilian 

Honolulu City .. aad 201,164 199.911 workers. 
Bank Clearings oe 

ia . a = yg d i 
(all islands, thousands of dollars) rm $1,558,841 $1,710,171 14. Commercial fishing is being ae 


veloped into a major industry. 
Postal Receipts 


(all islands, thousands of dollars) .. 14,908 21,996 15. In normal times tourists have 

Rapid Transit Passengers always been a major industry in 

(City of Honolulu, thousands) 124,797 114549 Hawaii. Improved air and surface 

Pr | saitas , transport facilities are expected to 

War and E Bonds double the pre-war tourist trade on 
(all islands, thousands of dollars) ..... me 184,140 187,813 the Island. 


Sources: 


m he reéa- 
Effective Buying Income and sales of food, general merchandise, pl oon estimated | by Sales Man- The foregoing are some of the | 
agement; other figures compiled from official sources by the Chamb ce of H sons why—for a period of severa 


oe oe a years—the per capita retail trade and 
° ranking tables for argest counties. .A.: Not Available. , 
** See ranking tables for 200 largest cities. : income have exceeded the av« rages 


on the Mainland. 
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